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BBE/IEHHUE

JlucipmumiHa «MHOCTpaHHBIT SBBIK B cepe IPOPeCcCHOHATHbHOH KOMMYHHKALHI)

OpPHEHTHPOBAHA Ha
- TIOBBIIIEHHE HCXOMHOI'O VPOBHS BIIAJEHHSI HHOCTPAHHLIM S3BIKOM, JOCTHIHYTOIO Ha
IIPEABIAVIIEH CTYIIEHH 00pa30BaHH L

- OBJIQJIEHHE CTVIEHTaMH HEOOXOMMBIM M JOCTAaTOYHBIM YPOBHEM KOMMYHHKATHBHOH
KOMITETEHITHH IS PEIEeHHS 3a/1a4 MEAIIHUHOCTHOIO H MEKKYIIbTYPHOIO B3aHMOJIEH CTBH 5.

Taxi o0pa3oM, IEIbI0 OCBOEHHS MJHCIHIUIMHEL «MHOCTpaHHBIH SBBIK B cepe
IMPO(ECCHOHAIIEHOH KOMMYHHKAITHH»  SBIISIETCS (OPMHpPOBAaHHE V CTYJAEHTOB HABBIKOB
MTOHHMAHHS, H3BJIeUeHHS, 00pa0O0TKH H BOCIIPOH3BEACHHS HH(POPMAIHH.

[Tponiecc mM3ydYeHHS IHCUHIUIHHBEL HallpaBIeH Ha (OPMHpPOBAaHHE KOMIIETEHIHMH YK-4
(crTOcCOOHOCTh OCYHIECTBIISTH AEIOBYI0 KOMMYHHKAI[HIO B YCTHOH H ITHCBMEHHOH (opMax Ha
rocyJapcTBEHHOM S3bIKe Poccuiickoi Depepaliiii H HHOCTPaHHOM(BIX) SI3BIKE(axX).

B pesyibTare OCBOEHHS AUCIHILIMHEL OOYYAFOIIHICS TOIKEH
SHAMbL.

- 0a30BBIE HOPMBI YIIOTPeOIeHHS IIEKCHKH, (DOHETHKH H IPaMMaTHKH,

- OCHOBHEBIE CITOCOORI pabOoTHI HAJ SI3BIKOBEIM H PEYEBEIM MaTepHaIOM,

- JIEKCHKO-T'paMMaTHYE CKHII MUHHMYM B 00BbeME, HEOOXOAHMOM IS pabOTHI ¢ HMHOS3BIYHBIMIA
TEKCTaMH B ITPOIECCE COLHOKYIIbTYPHOH H ITPOo(ecCHOHAIbHONH KOMMYHHKAIIHH,

VMemno.

- YUTaTh H NIEPEeBOANUTH TEKCTHI ITPO(eCCHOHAILHOHN HAIPaBIIEHHOCTH HAa HHOCTPAHHOM SI3BIKE;

- OCYIIECTBIIATH ITPO(ecCHOHAIPHYIO KOMMYHHKAI[HIO Ha HHOCTPAHHOM SI3BIKE

anaocemo:

- IpHEMaMH CaMOCTOSITEIIbHOH PalOTHI C SI3BIKOBBIM MAaTepHAlIOM (JIEKCHKOH, I'paMMaTHKOH,
(POHETHKOI) C HCIIOIb30BaHHEM CITPaBOYHOH H YueOHOH IIHTepaTypPHI,

- crioco0aMH  ITIOIIOJIHEHHS TPO(QECCHOHAILHBIX 3HAHHH Ha OCHOBE HCITOIb30BAHHS
OPHTHMHAIBHBIX HCTOYHHKOB Ha HHOCTPAHHOM S3BIKE, H3 pasHeIX oOnacTed OOMEH |
PO eCCHOHAIBHON KYIIBTYPHI,

- HeOOXOJHMBIMH HaBBIKaMH ITpo(deCcCHOHATBHOro 00IeHHS Ha HHOCTPaHHOM S3BIKE;

- TEXHHKOH PpaldoThl ¢ OCHOBHBIMH THIIAMH CITPaBOYHOH H Y4YeOHO-CIIPAaBOYHOH JIHNTEPaTVYPEI
(cTmoBapH, SHIHKJIONEeAHYECKHE CIIPAaBOYHHKH, YieOHO-CITPaBOYHbBIe H3JaHHI) H pa3sHOOOpa3HOH
HH(POPMAaI[HOHHO-CITPABOYHOH JHTepaTypoH (BKIo4Yas ¢aitel MHTepHeTa H  3IIeKTPOHHO-

CITPAaBOYHYIO JIHTEPATYPY).

AOKYMEHT MNOANMCAH
SNEKTPOHHOW NOAMNWMCLIO
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COJ/IEP)KAHHUE ITPAKTUYECKHX 3AHATHH

Pasnen 1. Management and Marketing in the Hospitality Industry /
MeHeKMEHT H MAPKETHHI B HHAYCT PHH IoCT eMPHHMCTBA

IIpakTH4yeckoe 3ansaTHe Noe 1.
Tema sansarusa: Managing a Travel Company / Ynpas/ieHHe TYPHCTHYECKOH KOMIIAHHEH
IHeab: @OopMHpOBaHHE HABBEIKOB JEIIOBOIO B3aHMOJIECHCTBHS Ha aHITIHIICKOM S3BEIKE B
ImpopecCHOHAIILHOH cdepe.
B pesynbTare 0OCBOSHHS TEMBI CTYIEHT JOIDKEH
3HATh: JIEKCHKY IIPO()eCCHOHAIBLHOH HAaIPaBIEHHOCTH, HOPMEI VIIOTPeOIIeHHS IIeKCHKH
aHTTIMHCKOIO  SA3bIKa B IPOo()eCCHOHAJLHOH  cdepe;  OCOOEHHOCTH  I'paMMaTHKH
PO eCCHOHAIBHOIO aHTTIHHCKOIO S3BIKA;

YMeTb: OCYILIECTBIIATH JEJIOBOE B3aHMOJeHCTBHE Ha aHITIHICKOM SBBIKE B ITPOQeCCHOHAILHOH
cpepe; UHTATh H IIEPEBOIHTE CIIEIHAILHYIO THTepaTypy A ITOIOITHEHHS ITPO(eCCHOHAIBHBIX
SHaHHIIL.

AKTYAJIBHOCTB TeMbI: O0YCIIOBIIEHA HEOOXOIMMOCTBIO OBIaJeHHeEM Y K-4.

Teopernueckas 4acrThb:
T'ravel-agency manager

Combine your love of travel, management, sales and customer satisfaction by working as
a travel agency manager. Travel agency managers work in retail travel outlets, which promote
and sell holidays and travel-related products.

Travel agencies range from small independent businesses to large chains. Some specialise
in business travel while others have detailed knowledge of specific locations or fravel products.

Depending on the size of the organisation and the customer base, your responsibilities
will usually include:

* daily operational management;
* sales development;
» staff and 1nancial management.

As a travel agency manager, you must be able to offer specialist, professional and
competitive travel products to meet the demands of the travel market, which includes online
bookings and tailor-made trips. As the larger travel compames close more of their lugh street
shops to cut costs and focus on online sales, there are possibilities for independent travel
consultants to 1ll the gap.

Vocabulary

1) to promote i TIPQABHEATD, CIIOCOOCTBOBATH

SNEKTPOHHOW NOANUCHIO
CEETHd}HE@Im%mEEBEmDWDDME
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a range of smth — psang yero-miodo

3) to specialize 1n smth — cienHaTH3HpPOBATHC I HA YeM-TTHOO0
specialization — crenpagH3aIHsg

a specialist — crienpamicT

4) competitive — KOHKYPEHTOCIIOCOOHBIH

n. competitiveness — KOHKYPEHTOCIIOCOOHOCTE

5) to meet the demands — yIoBIEeTBOPATE CITpOC

0) a tallor-made trip — HHIHBHIYAIBHEIH TYP

7) to hit a target — qoOHTHCA LieIH

8) to exceed — MpeBBIMIATE, ITPEBOCXOIHUTh

n. eXCess — HBIIHIIEK

adj. excesslve — H3IHIIHIH, Ype3MePHBIH

9) managenal — yrpaBiIeHYeCKHIT

10) to manage a budget — yrmpaBnars GromkeToM

11) to maintain statistical and inancial records — BecTn prHaHCOBYIO CTaTHCTHKY
12) bespoke travel — HHIHBHIYAIBEHBIH TYP

13) to liaise — ycTaHaBIHMBATh HIIH ITOAJEPKHBATh CBSI3b

14) a customer enquiry — 3armpoc KIHeHTa

v. to enquire — BEISICHATE, Y3HABaTh

to enquire of smb about smth — crpanmBaTh Y KOrO-TO O YEM-TO
15) to oversee — HAOIIOAATE

n. oversight —HaOmrofeHHE, HAI30D

16) stafing — HaGop KaapoB

17) to ensure — rapaHTHPOBATh, 00ECIIEYHTD

18) to approach (smith) — mogxoauTh, IMPHOMKATHCS, 0OpaIaThCs
n. approach (to smth) — moaxon

19) to advise on smth — gaBaTh COBET ITO KaKOMY-IHOO BOIIPOCY
20) to retain — yepKHBaTh, COXPaHSTh

n. retention — yiepkKaHHe, COXpPaHEHHE

21) payrolhoomiEaT edgiadBeOMOCTE , paboure (ITpeIITPHSITHI)
3NEKTPOHHOW MOANUCHIO

CepdDIN) ORISRt O 2SR/ P Lo GERATEN S cTBO TTepe T yeM-THOO;, IIPHBEPKEHHOCTD YeMY-JIHOO
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23) resilience — yCTOHYHBOCTE

adj. resilient — yCTOHYUHBEIH

24) to enhance — yKpeIUIITh, YCHIIHBATE

n. enhancement — ycHIIeHHe, YKpeIlIeHHE

25) relevant experience — cOOTBETCTBYIOIIHI OITBIT

26) advantageous — BBITOJ{HBII

BorpocshI H 33JaHIA:
1. Answer the questions:
1. Where do travel agency managers work?

2. What will the manager’s responsibilities usually include?

2. Read and translate:
Responsibilities

Travel agency managers will be responsible for developing strategies to hit or exceed sales
targets, regardless of the size of the outlet or products offered. Depending on the size of the
company and the specific managerial role, tasks could include:

» promoting and marketing the business, sometimes to new or niche markets;
» managing budgets and maintaiming statistical and 1nancial records;
» selling travel products and tour packages;

* sourcing products and destinations to meet consumer demands for bespoke ftravel and
sustainable tourism;

» taking part 1n familiarisation visits to new destinations to gather information on issues and
amenities of interest to consumers;

* l1a1sing with travel partners, including airlines and hotels, to manage bookings and schedules,
often one year 1n advance;

* dealing with customer enquinies and aiming to meet their expectations;
» overseeing the smooth, eficient running of the business.

While online bookings have opened up opportunities for home-based self-employment
and can reduce the mumbers of staff in retail outlets, the majonty of managers still deal with
stafing 1ssues as a large part of their role.

Tasks concerning the management of travel agency staff typically involve:

» constantly motivating the sales team to It their targets and ensure company proitability;
AOKYMEHT MOAMCAH

 meetingnesgrdanby pohvtesm leaders to give them sales 1gures and plan how they approach their
Ceptud - 1.2C0000043E9ABBB952205E 7BAS0006000004 3E
Bnaneneu: ebayxoea TaTeAHa AnekcaHgpoBHa
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» meeting company directors who advise on strategy and mding out about any local 1ssues and
future trends;

» overseeing the recruitment, selection and retention of staff as well as payroll matters and staff
training;

* organising incentives, bonus schemes and competitions;

» communicating with sales consultants and providing encouragement, help and advice;
* dealing with disciplinary matters and customer complaints.

Skills

Travel agency managers will need to have:

 excellent commumnication skills:

* diplomacy and tact;

* innovation and energy with a desire to drive others;

 commitment to people management;

* sound judgement with attention to detail;

 competent IT skills;

» strong orgamisational skills;

» resilience to cope with long hours and pressure at peak times;

* a genuune interest in travel.

As a potential manager, you must be able to demonstrate an awareness of some of the
main trends in travel. This mcorporates the demand for taillor-made holidays. There 1s more
industry and consumer awareness of sustainable tourism, including projects which look at the
economic and environmental i1mpacts of tounsm. Knowledge of popular and upcoming
destinations 1s also important.

Work experience

Vacation or temporary work experience in a sales environment, as well as experience of foreign
travel, will enhance your applications. The ability to communicate effectively in different
languages 1s also very helpful. Relevant management experience in other areas of the leisure or
tourism industry, such as hotels or airlines, 1s likely to increase your chances. Specific functional
experience, perhaps in a marketing, sales, retail or IT role, may be advantageous.

Employers

Despite ongoing global economic turbulence, demand remains for all types of holidays with
online bookings playing a significant role. Most of the brand-name travel agents are owned by a
few large groups, made even larger in recent years by high-profile mergers. However, there are a
number of independent agencies, some small and some with branches throughout the UK, and

other spauﬂﬂ E%ﬁ%ﬁ%ﬁch travel agents may deal with particular destinations or products,

St instance’cookitig olidays spoits activity breaks or niche locations.

Bnaneneu: llleGayxoea TaTeAHa KcaHapoeHa
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3. Answer the questions:

1. What do travel agencies do?

2. What are the basic responsibilities of a travel manager?

3. Why do the larger travel companies close their high street shops? Who can benefit from that?

4. What has given way to home-based self-employment and can reduce the numbers of staff in
retail outlets?

5. What functions do travel agents fulfill? What skills are requured to be a travel manager?

6. How can you enhance your positions as an applicant? What should increase your chances?

4. Find notions in the texts according to their definitions:

1) to vary within certain limmts

2) an act of bringing sm#: into common knowledge or use

3) an act of asking for information

4) a group of people who work for an orgamzation or business

5) the ability to become strong, healthy, or successful again after something bad happens
6) a state of confusion, violence, or disorder

7) the act or process of combining two or more businesses into one business

5. Mark the statements as TRUE or FALSE:
1) Travel agents compose and sell travel travel-related products.
2) Travel agencies vary in their size and specialization.

3) Large travel agencies have to cut costs and focus on online sales whereas independent travel
consultants take their mche.

4) Travel agent’s responsibilities remain the same regardless the size or specialization of the
orgamzation.

5) Online bookings open-up opportumties for homebased self-employment reduce the numbers
of staff in retail outlets.

6) To be at an advantage and increase your chances to get hired you need some relevant
management experience in other areas of tourism industry.

6. Study the Vocabulary list above and fill in the gaps with appropriate words from the list:

1) Partnerfiig Wil Sthed four operators who offer complementary products is a smart way to
ceprubiiedliceoyouBEIAB8B52205E78A5000600000437h1le making your package more appealing.

Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa
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3) Choose one of our tours which can be modified to swit your interests, available

time and budget.
4) When customers make via email, endeavor to respond as quickly as possible.
5) It’s rather difficult to remain in fimes of economic turmoil.

IIpakTH4yeckoe 3ansaTHe No2,
Tema sansarnsa: Sales and Marketing. The Past Continuous Tense/ IIpoga:kn 1 MapKeTHHT.
IIpoiieainee npoao IsKeHHOE BpeMSL

HE.JII:: (DDPMIPDEHHHE HaBBIKOB [EJIOBOrO B3aHMOJSHCTBHSI Ha aHITIHHCKOM S3BIKE B

Impo(pecCHOHAILHOM cepe.
B pesymbTaTe 0CBOSHHSA TeMBI CTYJeHT JOIDKEH

3HATh: JEKCHKY IIpO(eCCHOHAIBHOH HAaIPaBJICHHOCTH, HOPMEI VIIOTPEOJeHHSI IIEKCHKH
aHTTIMICKOTO  S3bIKa B IPOQ)eCCHOHAJIBHOH  cepe;  OCOOEHHOCTH  I'pPaMMATHKH
IMPo(PeCCHOHAIBHOIO aHTTIHHCKOTO SI3BIKA;

YMeTb: OCYIIECTBIIATh JEJIOBOE B3aHMOJEHCTBHE Ha aHTJIMIICKOM S3BIKE B ITPO(ecCHOHAIBHOIM
cpepe;, UHTATH H IEPEBOIUTE CIEIIHAILHYIO IHTepaTypy AMII IOMOTHEHHS ITPo¢eCCHOHATBHBIX
SHAHHIIL.

AKTYAJIBHOCTB TEMbI: OOYCIIOBIIEHA HEOOXOIMMOCTBIO OBIaJeHHEM Y K-4.
Teopernmieckass 4acrb: ThePast ConfinuousTense— 3To Ipomieflniee IIHTEIbHOE BpeMd,

KOTOpPOC YKA3bIBACT Ha COOBITHE HIIH ITPpOLCcCC, IUTHBIIDIICS B GHPEE[EJIEHHLIﬁ IICPHOA BPCMCHIL B
ITPOIIIOM.

[IpryemM, 3TOT MOMEHT B IIPOIIIIOM OOS3aTelIbHO MOIDKEH OBITH YVKa3aH. OTO MOKeT OBITh KakK
Kakoe-TO KOHKpeTHoe BpeMs (at 5 o’clock), Tak n ykazaHHe Ha MOMeHT BpeMeHH (when) HimH Ha
KpanHHIl CIIy4yai — IIOAPa3yMEBAThCS H3 KOHTEKCTA.

I was dancing all mght long— I TanHIIeBaI Bcro HOUB (pedb HAET O HOYH, KOTOpas yKe IIPOoIIlia)

When she called I was taking a shower — Korza oHa mo3BoHHIIa, S IIPHHAMAJ AYII (pedb HAET O
KaKOM-TO MOMEHTE BpeMeHH B IponnioM (when), XOTsI TOUHOe BpeMs He YKa3aHO)

Bpemsa Past Confinuous yacTo MOKHO YCIBOIIATh B IIOBCEJHEBHOH pedH HOCHTeNeH s3bika. C ero
TIOMOII[BIO MOKHO PaccKas3aTh O JIIHTEIBHBIX JeHCTBHSX B ITPOIIIIIOM.

Past Confinuous o0pa3syeTcs IIpH ITOMOIIH BCIIOMOTAaTeJIBHOIO ITarona to be B mpormearmem
BpeMeHH (Was JIJIS e JHHCTBEHHOI'O YHCJIa H Were JUISI MHOKECTBEHHOI'O YHCIIa) H IIEPBOH (DOPMBI
I7Iarojia ¢ OKOHYaHHEM -1ng (IpocToe IMIPHYacTHe HACTOSIIErO BpeMeHH).

Was ynorpebngercs ¢ momiexammme [ / He / She / It
Were ynorpe6insercs ¢ nojyexanmmMe You/ We / They
[ was crying — Srnakan

She was sleeping — OHacmana

We were dgioiiRgrropyiiFaHI[EBaIIH

SNEKTPOHHOW NMOAMNUCHIO
Ceprud YD1 AVEPEOSHTI MBS P ETEI500060000043E
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[Ipn oGpazoBanrm mprHyacTHA (Ving) HyKHO IIOMHHTL O TOM, B KaKOM CIIy4dae COIJIacHas HIH
ITIacHas Ha KOHIle yABaHBaeTCs, KOrja IJIacHas Ha KOHIE 3aMeHseTcs Ha JIPYIYIO, H JPYIHX
ITpaBHIIaX.

Ecmm Oykea -€ Ha KOHIle He IPOH3HOCHTCS, TO OHA OITYCKAaeTCs Iepeli OKOHYAHHEM -1Ng, €CIIH
ITPOM3HOCHTCS — MPOCTO J00aBISIETCS -Ing..

to write — wnting (rmicaTh)

to free — freeing (ocBOOOKIATE)

OKoH4YaHHE -1€ MeHIeTcsA Ha -y to lie — lying (irats)

OKoHYaHHE -y Bcerjia ocTaeTcs Ha MecTe to play — playing to try — trying

CorimacHasl Ha KOHIE VABAaHBAeTCS, €CIIHM Tepel] Hell CTOMT yaapHas riacHas CorjlacHas He
yVIBAHMBAETCS, €CIHM YAapHas ITIacHas CTOMT B APYIOM MECTE IIH COITIACHOH IIPEJIIECTBYET
IOJITHH T'JIACHBIH 3BYK

to get — getting (Tmomy4uats)

to remember — remembenng (ITOMHHTE )

to cool — cooling (oxmaxmaTh)

KoHeuHbIe OYKBEI W H X IIEpe] -1Ng He YIBaHBaIOTCS
to Tmx — nmuxing (CMeIBaTh)

to show — showing (TokassIBaTh)

YTBepXKIeHHE

YTBepAUTENIbHBIE MPEMIOKEHHS COCTABILIFOTCS IT0 (POPMYJIE ITPH ITOMOIIH BCIIOMOTaTelIhHBIX
ITIaroJIOB Was / were (B 3aBHCHMOCTH OT YHCIIA) H IIEpBOH () OPMBI ITIarona.

[/He/She/ It/ You/ We / They + was / were + Ving

I was cooking the dinner — I roToBHI 00e]

She was painting a new picture — OHa pHcoOBalla HOBYIO KapTHHY

They were watching the Star Wars — OHH cMOTpelH « 3Be3IHbIE€ BOHHBI
The doctor was sitting in his office — J[oKTOp cHJIETI B cBOeM KaOHHETE
OTpHIlaHHE

OtpHiiatellbHble IIpefiaoxkeHHd Past Confinuous oOpa3yroTcsa IIpH IIOMOINH J0O0aBJIeHHS
JaCTHI[EI NOt ITOCIIe BCIIOMOTaTeIbHOIO ITIarojia was / Were HO Ilepe] CMBICIIOBBIM ITI1ar OIIOM.

[/He/She/ It/ You/We /They + was/were + not + Ving
I was not dnnking coffee — I He i Kode
She was not singing a song — OHa He TIeJla IIeCHIO

They were not watching Harry Potter — Onu He cmotpenu I'appu IlorTepa

OKYMEHT MOAMUCAH
was not ﬁn%&ﬁﬁmﬂioﬁ MOAMUCHIO

Ceprvdmkatr: 2C0000043E9ABBB952205E7BAS00060000043E
Bnanenay/ EI’ELIE@&} amzt: L1 E]]E@FE:'BI'IEHE aHOpoBHa

Mary wasn’t reading the book — M»pH He yHTana KHHTY
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You weren’t taking a shower — THI He ITpHHIMAI TYIII
Borpoc

BompocurensHeie npemnokeHHs B Past Confinuous oOpasyrorcs IyTeM IIepeHoca
BCIIOMOTaTeJIbHOI O I'JIarojIa was / were B Haualo ITpeII0KeHH.

Was /were+1/He/She/It/ You/We /They + Ving

Was [ drinking tea? — I ot yait?

Were we dniving the main road? — MBI exanm 1o TTIaBHOH Jgopore?
Was Arnold reading the book? — ApHonba yHTal KHHTY?

Were you eating breakfast? — TrI e 3aBTpak?

CrielHanbHble YTOYHSIOIIHE BOITPOCH 00pa3yrorcs Bo BpeMeHH Past Continuous IIpH ITOMOIIH
ITOCTAHOBKH B HayaJI0 MpeIoKeHH I question words (BOITpOCHTEIbHBIX CIIOB). TakHX, KaKk where
(tme), when (korjma) u Japyrux. JladbHEHINHIT ITOPSAOK CIOB B KOHCTPYKIIHH ITOBTOPSET

BBIIIIEYIIOMSHYTYIO BOIIPOCHTEIIBHYIO (DOPMY.
QW+ was /were + 1/ He/ She / It/ You/ We / They + Ving

What were you singing at the karaoke bar this time last Friday? — UtorhinmenaBkapaoke-
GapeBA3TOBPEMSABITPOIILTY O ITHHITY ?

Where were vyou staying when you went to Pans? — I IeTbiocTaHaBIHBacCH,
Korgaes sl laprx?

Korma ynmorpe6nsgercs Past Continuous?

CyIIecTByeT HECKOIBKO cCiIydaeB, Korja B IIpelIokKeHHH VIIOTpeOngeTcsd BpeMa Past
Continuous:

HPDI[DH}I{HTEHLHBIE IIEHCTBHSA B I{DHI{I)ETI{BIﬁ MOMCHT B ITpOHIIOM

OOBIYHO Ha 3TO YKa3bIBaKOT 0cOOBIe MapKkephl BpeMeHH. Harprmep, at 7 a.m. (B ceMpb yTpa), this
morning at 4:18 (3tum yrpoM B 4:18), at midnight (B momHous) H gpyTHE.

[ToMrmMo TOYHOrO BpeMeHH MOKeT OBITh yKazaH IIPOCTO IepHOJ B IIPOIIIOM, KOIZa JJIHIIOCH
OIpejie]IeHHOe JeHCTBHe. OTO JelaeTcs IpH IoMomH BeIpakeHHH all day (Beck nensn), this
afternoon (cerogHs gHeM) HIH ITpocTo during some time (B TeueHHe KaKOTO-TO BpEMEHH) H T. 1.

Yesterday at 5 p.m. I was drinking tea with mom — Buepa B 1191s Bedepa S ITHII 4ai ¢ MaMO#t

This time three month ago we were flying to Prague — Tpu mMecsaia HazaJ B 3TO BpeMS MBI
netem B [Ipary

OI[HDEPEMEHHBIE IeHCTBHA B IIponuIoM

Ecii HECKONBKO JMNEHCTBHI B IIPOIIIIOM IIPOHCXOQHIIM B OIMH MOMEHT BPEMEHH — TO
Hcronb3yercsa Past Continuous.

We were eating pizza while we were watching a new TV series — MBI el IHINTY, KOTJAa MBI
CMOTPEIIH HOBBIH cepHal IT0 TeJIEBH30PY

AOKYMEHT MOANVCAH Marketing
SNEKTPQHHOW NOANWUCHIO

Ceprucmkar:  2codvbarieefmgoasoa prasessothseugh which individuals and groups provide, exchange and
Snasenegbtart products e 1deds 486tds and services — capable of satisfying customers’ needs and desires

neicrandd @, desiable price and place.



Marketing 1n the hospitality industry refers to marketing the services of a hotel. A
hospitality unit such as a restaurant, hotel, or an amusement park consists of multiple groups
such as facility maintenance and direct operations (servers, housekeepers, porters, kitchen
workers, bartenders, management, marketing, and human resources etc.).

Vocabulary

1) to satisfy (v.) — yIOBIETBOPSTE, OTBeYaTh TPeOOBAHHAMH, BRIIOIHATE PellleHHe, OBITh
ITPHTOHBIM

satisftying (adj.) — yIOBIeTBOPSIOIIHI YCIIOBHSM, YIOBIETBOPHTEIHHBIH

customer satisfaction (7.) — yIOBIETBOPeHHOCTh MOTPeOHTENIeH, Ka4eCTBO OOCTYKHBAaHH S
KIIHEHTOB

to satisfy needs and desires at a desirable price

2) hospitality (n.) — rocTenpHHMCTBO, ITpeACTaBHTEIbCKHE MEPOITPHITHS
3) hospitality industry — HHIYCTpHSA rocTeIIpHHMCTBA, TOCTHHHYHAS HHIY CTPHS
4) a hospitality unit — cTpykTypHOe mmoapasjieneHHe TOCTHHHIEI

5) hospitable (adj.) — rocTenpHIMHEBIN, pagyIITHBII

6) to sell (v.) — mpojaBarh, IMPOJABHTATE

sales (n., pl.) — mpoaxi, pacrpomaskKH IO CHHYXKEHHOH IleHe, COBIT

sales division (n.) — OTen MIpoax

sales staff — rmepconan orzena cOpITa

a salesperson (n.) — rpogaBelr

sales target — KOHTPOJILHEBII ITOKa3aTEb MTPOAaK, ITTaH IMPOJaaK

to reach good sales — JocTHraTh XOPOIIMX ITOKa3aTeleH IIpoJax

a professional sales-kit — rmpodeccHoHaIBHEIN KOMITIEKT MapKETHHI OBBIX MaTePHAJIOB,
KOMIUIEKT PeKIIaMHO-KOMMEPYECKHX MaTepHAaIIOB

seller (n.) — pO3HHYHEBII ITPOIABEL], X0 OBOH TOBAP, IIPOH3BOASIIIASI OTPACIIh

sold out (adj.) — pacipogaHo

7) arevenue centre (z.) — OTJelI, TeHEPHPYIOIIHI ITPOJ A KH

8) to market (v.) — mpomaBath, cOBIBaTh, HANTH PBRIHOK JIJISI IMPOAYKTA, IO3HIOHHPOBATh
marketing (n.) — MapKeTHHT, ITpoJa’ka, COBIT, MEPOIIPHITHS II0 OCBOSHHIO PRIHKA
marketer (n.) — MapKeTOIOr

9) prﬂspecﬁofwﬂﬂ%ﬁﬁwmmlﬁ 3aKa34YHK, ITOTEHI[HAJIbHBIH KITHEeHT

SNEKTPOHHOW NOANWUCHIO
Cemud:npﬁﬂspeﬂilﬁflg?»fmﬂ&&gmmﬂﬂﬂﬁﬂdﬁﬂemﬂ: ITOHCK ITOTCHIHAJIBHBIX KITHEHTOB

Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa
prospective (adj.) — OKHIaeMBIH, OYTyIIHI
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10) client base (n.) — KMeHTCcKas Oa3a

11) referral (n.) — pexoMeHgaIHs

12) to deal with queries and complaints — 3aHIMaTBECA 3apocaMH H KanoOaMH
13) destination (n.) — MecTO Ha3HAYEeHHS

14) attraction (n.) — mpHBIeKaTeIbHOCTD, JOCTOIMPHMEeYaTeIIbHOCTE

15) a brand (n.) — Toproras mapka, (pHpMeHHBIH 3HAK

branding (»n.) — pa3zpaboTka H IIPOABHKEHIHE TOPIOBOH MapKH

brand 1image (n.) — pemyTaigis TOpProBoi MapkH, o0pa3 MapKH

brand identity (z.) — cucTema HAeHTH)HKAIHH OpeHAa

16) to seek experiences — HCKaTh HOBBIH OITBIT

17) to stand out (v.) — oTIHYaThCA, BEIJIETISATHCS

18) outstanding (adj.) — BeIIaroNIics, TTOUIeKAIIHH YIIaTe, HO He BhITUIaueHHBIH

Bomnpocsl 1 3a5aHAsA:
1. Read and translate:

Marketing efforts of any hotel begin with a marketing plan.

The marketing plan 1s a guide for marketing, sales, advertising and promotional efforts. It
1s the document upon which sales are built. Normally a marketing plan has to be developed for at
least three-year period. It forces managers to think ahead and make better use of the property’s
resources as 1t sets responsibilities and coordinates and unmfies efforts to reach good sales.
Hospitality sales differ from sales of consumer goods because the former are both tangible and
intangible products.

The marketing team of a hotel 1s a group of people representing at least one from each
revenue centre of the hotel. A revenue centre 1s a distinctly 1denfifiable department, division, or
unit that generates revenue through sale of goods or services. The marketing and sales division
can be varied 1n the size, type, and budget. There are several key positions: 1) marketing research
coordinator; 2) director of advertising and PR; 3) director of revenue management; 4)
telemarketing director; 5) director of convention services; 6) director of sales. Hotel services are
marketed over the telephone, and via the internet.

Personal sales calls are considered an effective means of customer contact. There are
three types of calls: 1) cold calls or prospect calls; 2) PR calls; 3) presentation calls; 4) inside
calls.

Prospecting 1s the life blood of sales because prospecting 1dentifies individuals or groups
that can become the property’s client base soon. There are several sources for prospecting such
as referral programs of past and present clients, account penetration, commumty contacts, the
property competitors, networking, and the internet. But before making a sales call it 1s necessary
to prepare a well-organised and professional sales-kit which should only contain the information

pertinent R g lsHE N Pt icular needs.

Ceprudomkar: 2C0000043ESABBESS52205E7BAS00060000043E

Bnageney:  Wechravelnageneles den’t need large marketing budgets. A travel agent’s role 1s to help
people plan, choose and arrange their holiday. They will usually work to a budget set out by
neicrevivhtoeversis planmngthe holiday. They also offer advice and opimons on where to go and local



tour1st attractions, events and customs. Typical duties of a fravel agent include: 1) promoting and
marketing the business; 2) dealing with customer queries and complaints; 3) providing advice
about visas or passports; 4) selling holidays and insurance; 5) meeting proit or sales targets; 6 )
preparing promotional matenials and displays.

Travel agents market destinations. Destinations are places that attract visitors for a
temporary stay, and range from continents to countries to states and provinces, to cities, to
villages, to purpose bult resort areas. Tounsts travel to destinations.

Destination marketing refers to a management process through which the national tourist
orgamzations and/or tourst enterprises identify their selected tounsts, actual and potential,
communicate with them to ascertain and influence their wishes, needs. motivations, and likes
and dislikes, on local/rural, regional, national and international levels, and to formulate and adapt
their tounst products accordingly with a view to achieving optimal tourist satisfaction, thereby
fulfilling their objectives. Tourism destinations are probably among the most difficult “products™
to market, involving large numbers of stakeholders and a brand 1mage.

To brand a tourism destination 1s to develop a clear 1dentity, or “brand”, based on reality,
while also reflecting the core strengths and “personality” of the destination. Branding 1s perhaps
the most powerful marketing weapon available to contemporary destination marketers
confronted by tounsts who are increasingly seeking lifestyle fulfillment and expernences. In the
highly competitive and dynamic global tourism environment, strong branding will help a
destination stand out from the crowded marketplace. Building and maintaining brand value 1s the
key to business success and, as a result, brand management 1s quickly shifting from a penpheral
marketing concern to the core business strategy.

Tourism marketing 1s generally concerned with the selling of dreams, as expectations of
an intangible tourism service can only be realized after travel. The 1mages held by consumers
therefore play a critical role in their decision-making.

Most destinations have superb resorts and attractions, every country claims a unique
culture, landscape and heritage, each place describes itself as having the fniendliest people, and
high standards of customer service and facilities are now expected. As a result, the need for
destinations to create a unmque idenfity — to differentiate themselves from their competitors — 1s
more critical than ever.

2. Answer the questions:
1) What 1s marketing?

2) What 1s marketing in the hospitality industry?

3) What 1s a marketing plan? What are its charactenstic features?

4) In what way are hospitality sales different from sales of consumer goods and services?
5) Who makes the marketing team of a hotel?

6) What kinds of calls do they single out?

7) What are EHEK?PﬁDEHqu%M I'ID,EII'IHEbIﬂ
o) WiEaf ate the duties of o fravel agent?
9) What 1s destination marketing?
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10) How 1mportant 1s branding in marketing destinations?

3. Comment on the statements (express agreement or disagreement):
1) Travel agents market destinations.

2) Branding 1s perhaps the most powerful marketing weapon available to contemporary
destination marketers.

3) Travel agencies don’t need large marketing budgets.

4) Hospitality sales differ from sales of consumer goods because the former are both tangible and
intangible products.

4. Find notions in the text according to their definitions:

— hotels, motels, 1nns and businesses that provide transitional or short-term lodging;

— a place that people will make a special trip to visit;

— atype of marketing that promotes a destination (town, city, region, country);

— distinctly idenfifiable department, division or unut that generates revenue through sale of
goods or services;

— product specific, market specific, or company-wide plan that describes activities involved
in achieving specific marketing objectives;

— a specific amount of sales that management sets for achieving or exceeding within a
specified time frame;

— the process involved 1n creating a unique name and 1mage for a product in the consumers’
mind;

— systematically collecting names of the prospects ( called leads);

— the premmum that accrues to a brand from customers who are willing to pay extra for it;

— a person or company that arranges tickets, hotel rooms for people going on holiday or
making a journey;

— the impression in the consumers’ mind of a brand’s total personality;

— a firm’s high level plan for reaching specific business objectives.

3. Fillin the gaps using the verb “to sell” and its derivatives:

1. We create a force that actually those products.
2. Mixtures contaiming these are available from companies spices and seasonings.
3. Perhaps you are a or execufive responsible for goods or products for

OnNe Or Many coImpanies.

4. Loads of members, loads of rare goods all at great low prices

5. It1s a condition of that tickets are not on for more than their face value.

6. Translate into English and write the following sentences:

1) 3amava ga@eEarHEPOIAE-H MapKeTHHTa — pa30HpaThCA ¢ KajJo0aMH KIIHEHTOB H COBEPINATh
IANEKTPOHHOW NOANWUCHIO

cepmnp BETEPQHFRIE SBOHKI CTICITRIO TIDOAIAK YCTIYT.

Bnageneuy; LLlebayxosa TatenAHa AnexcasapoeHa
”) [Tapk pazBiiedeHIil — ITOApa3AeiIicHHe OTENS, IIPHHOCIIEE OCHOBHYIO ITPHOBIIIb .
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3) JlupekTop IO TeJeMapKeTHHI'Y CO3Ball COBEINaHHEe,Ha KOTOPOM COOHpaIcs
ITPOHHCTPYKTHPOBATh MeHEIKEPOB IT0 IMpoJakaM O HOBBIX ITpaBHIIaX OOINEHHS ¢ KIIHEHTaMH.

4) BacceilH — cOOpy»KeHHE, KOTOpoe HyKAaeTCsI B TEXHHIECKOM OOCTYKHBAaHHH H COAeP/KaHHH.

5) Hamra typdupmMa 3aHHMaeTCs OpraHH3aIel oTapIXa yke 15 JieT.

7. Write a summary of the text.

8. Use the right form of verb to be

DI ... reading a book at 4 o’clock yesterday.
1) You.......... reading a book.

3)He .......... reading a book.

HWe.......... reading a book.

5)She .......... reading a book.

6) They .......... reading a book.

IIpakTin4ieckoe sansarue No 3,
Tema sanarua: PR activities. Advertising / PR nessresibHOCTB. Pekiiama
IHeab: @OOpMHPOBAaHHE HABBIKOB [EIOBOIO B3aMMOAEHCTBHS Ha AaHITIMHCKOM S3BIKE B

IMpoQeCCHOHAIBHOH cepe.
B pe3yneTaTe 0OCBOEHHSI TeMBI CTYAEHT JOIDKEH

3HATh: JIEKCHKY IpPO()eCCHOHAIbLHOI HAaIPaBIEHHOCTH, HOPMEI VIIOTPeOIIeHHS IIeKCHKH
AHTTIMHCKOIO  SA3bIKa B IPO()eCCHOHAJIBHOH  cdepe;,  OCOOEHHOCTH  I'paMMaTHKH
PO eCCHOHAIIFHOIO aHTTIHHCKOIO S3BIKA,

YMeThb: OCVIIECTBIATH JSJIOBOE B3aHMOJICTBHE Ha aHTTIHIICKOM SBBIKE B IMPOQeCCHOHAIBLHOMH
cpepe; UHTATH H IIEPEBOJHTE CIIEIHAILHYIO THTepaTypy AN ITOIOITHEHHS ITPO¢eCCHOHAIBHBIX
SHAHHIIL.

AKTYAJIBHOCTH TeMbI: 00YCJIOBIIeHa HEOOXOAHMOCTBIO OBIIaJicHHEM Y K-4.

Teopernyeckast YacThb:

Advertising in the tourism industry can be somewhat different to advertising in other
industries. In relation to a holiday for example, the customer 1s being sold an intangible product
they can’t see or touch before they buy. Often customers will pay for products before
experiencing them. Given these factors, and the wide choice of tourism products available,
customers have high expectations of product quality and value for money.

Vocabulary

1) to advﬁ@%ﬁ%rpmmh HH(OPMHPOBATh

Cepmwdomkar: 2C0000043E9ABBB952205E7/BAS00060000043E —
Brnagend HEMEEMHWEWE ACIIO, PEKIIaMHBIHI aHOHC

advertising cost (n.) — pacXoJpl Ha peKIaMy
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advertising campaign (z.) — peKIaMHas KaMITaHHT

advertisement (n.) — peKmaMHOe 00BSBIEHHE

2) to position (v.) — MO3HIIHOHHPOBATh, OIPeJIEIIHTh MECTOIONIOKEeHHE

positioning (7.) — ITO3HIHOHHPOBAHHE, pa3MellleHHe, CTPOHTEILCTBO TTO3HITHH

3) to expose (v.) — MOABeprarh, AelaTh IMPeIMeTOM PacCMOTPEHHS, BEIBOJHTH Ha YHCTYIO BOIY
eXposure (#.) — KOHTaKT CO CPeJCTBaMH PeKIaMbl, OTKPBITOCTE

4) to target (v.) — cTaBHTh HIIM HaMeYaTh IIeJIb, ITTaHHPOBAaTh

target market (n.) — 11eneBOI PHIHOK

targeted (adj.) — HaMeUeHHBIH, aJIpeCHBII

5) to appeal (v.) — anemmpoBaTh, 0OpaIaThcs ¢ IIPH3BIBOM, ITPHXOIHTECS 110 JYIIIE,
appeal (n.) —B033BaHHe, IIPH3BIB, IIPHTSTaTEIIbHAS CHIIA

appealing (adj.) — TporaTeabHBIH, 00asSTEIbHbIN, BEI3BIBAIOIIHI HHTEPEC

product appeal (7.) — IPHBIEKATEIBHOCTD IIPOAYKIHH

0) to reach (v.) — JOCTHYL, JOHTH

blogger outreach (7.) — pacrpocrpanenue HH(OpMAIH OIOrepaMH

7) to generate online presence — IpeAcTaBHTEIILCTBO B ceTH UHTepHET

8) to promote (v.) — IIpOABHTAaTh, MOBHIIIATH B JOJIKHOCTH, IIOOHIPSTH, ITOAIeP/KHBATh
promotion (xn.) — IpoJIBHKEHHE, COAEHCTBHE, ITOOIIPEeHHE

promotional (adj.) — crrocoOCTBYIOIIHIT pa3BHTHIO, PACIIPOCTPaHEHHIO, PEKIIaMHO-
HH(OpMaITHOHHEIH

to promote the mndustry — coelicTBOBaTh pa3BHTHIO OTPaACIIH
9) cost breakdown (#.) — pa30HBKa CTOMMOCTH, 3aTpaT

10) to draw 1n (v.) — 3aBO€BaTh JOBEPHE

11) PR (n., pl.) — cBSI3H ¢ OOIIECTBEHHOCTHIO

12) to communicate a message — nepeaaTs HH(YOPMAIHIO

13) a press release (n.) — mpecc-penu3

Bonipochl 1 3aJaHNA:

1. Read and translate:

Advertising decisions will be influenced by a number of factors: 1) overall business

objectives POl ERAHMILL, /Alming to boost sales in slow periods or to clear old stock; 2) advertising
ceppproduetionsandsplacenrentocestsps3) the extent of exposure an advertisement will receive; 4)
e Yarget HATReCHATACHENSHES, 5) how a product is positioned in the marketplace.
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In order to measure the success of an advertising campaign and determune 1f promotional
costs are well spent, 1t 1s important to consider some means of gathering customer information
and feedback. This can be achieved using simple swvey techmques, which can often be
incorporated i1n the advertisement itself. Examples include providing an outlet for potential
customers to phone or write for further information; or offering a discount or incentfive to
purchase a product, valid upon presentation of the advertisement. These processes enable the
operator to determine: 1) where a customer heard about the product; 2) customer characteristics
including their wants and needs; 3) customer contact details that can be retained 1n the database
for future direct mail campaigns and surveys, 4) customer perceptions of the advertisement and
product and subsequent experience with the product; and 5) customer suggestions to 1mprove
product appeal.

The growing power of the Intemet, mobile technology and smart phones has offered new
advertising forms 1n tourism and hospitality industry. Internet access via mobile devices
registered growing popularity. Tourism and hotel companies that have recogmzed the
importance of choices for advertising via mobile phones at a faster and easier way can reach to

guests.

One of the best ways to generate online presence 1s through blogger outreach. By hosting
bloggers 1n their country businesses can have them promote the tourism mdustry on the internet
with articles and hashtags on social media.

It 1s not a secret that having a professionally renovated website 1s a key to drawing in the
contemporary tourist. People want to see high quality photographs with detailled descriptions and
cost breakdowns before they make a decision on where they want to travel. The website should
be professionally designed and maintained 1n order to draw in the most traffic.

The value of online reservations and payment are highly underrated. If individuals can
pay for their hotel room as well as book recreational activities online they will be far more likely
to be imterested in the area. Offering 24 hour booking and payment will make the business
accessible and up-to-date.

Public relations differ from other marketing tools — mainly advertising — 1n
communicating messages because 1t 1s the public relations that best creates the launch of a brand,
as 1t has a greater credibility. Moreover, public relations are quite inexpensive compared to
advertising.

Public relations are becoming one of the most mmportant parts of marketing and sales
functions of tourism as its defimition includes promoting improved understanding between
operators and their public. Images are built and created by public relations through print media,
word of mouth, and the attitude of the targeted audience. If done properly, potential tourists will
know how they will benefit, learn and grow from visiting a particular site or event.

The tour operators may utilise public relations 1n order to evaluate the market demand,
create additional sales opportunities 1in the competitive market, and to reinforce quality of a
product against adverse publicity. But the most common tools used in this industry are: 1) press
releases; for example Hotel PR practitioners attract travel writers through well-written news
releases and creative e-mail “pitches” designed to persuade reporters to visit. 2) fact sheets; when
journalistsyargans Hagrhetgl, the PR manager should be certain that the journalists’ rooms are
furnishe WA CEHBIMEAct sheet (or press kit) containing information on every detail; 3) web

Ceprvdmkatr: 2C0000043E9ABBB9522 @ETBAEG*]DEGGGDMBE
Bnaneneﬁltﬁﬂlﬂeﬁaymaa TateAHa AnekcaHgpoBHa
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2. Answer the questions:

1) In what way 1s advertising in the tourism idustry different from advertising in other
industries?

2) What factors can influence advertising decisions?

3) What means can help gather customer information and feedback?
4) What are new forms of advertising?

5) What are the ways of generating online presence?

6) Why are PR activities different from advertising?

7) How can tour operators use PR?

8) What are the most common tools of used in the industry?

3. Find notions in the text according to their definitions:

1) the activity or profession of producing advertisements for commercial
products or services

2) the professional maintenance of a favourable public 1mage by a company or
other organization or a famous person

3) exposure The publicizing of information or an event, expernence of
something

4) an effort to influence consumer perception of a brand or product relative to
the perception of competing brands or products

5) an 1investigation of the opinions or experience of a group of people, based
on a series of questions

6) websites and applications that enable users to create and share content or to
participate 1n social networking

7) the process of dividing the cost of something into the different parts that
make up the total amount

8) the messages or signals transmitted through a communications system

9) customer’s concluded arrangement with a goods’ or services supplier
representing a completed sale online

10) an official statement 1ssued to newspapers giving information on a
particular matter

4. Comment on the statements:
NOKYMEHT NOAMNWCAH

o) Adveitistie dEISIGHS 1T be influenced by a number of factors.

Bnapeney; Lllebayxoea TatbAHa AnekcaHpoBHa ]
’5) The growing power of the Internet, mobile technology and smart phones has offered new

nerersddVertising forms in tourism and hospitality industry.



3) The value of online reservations and payment are highly underrated.

4) Public relations are becoming one of the most important parts of marketing and sales
functions of tourism.

3. Fillin the gaps using the verb “promote” and its derivatives:

1) Sales may be aimed at customers, mmddlemen, or at a firm’s own employees.
2) We just get very little in matenials so 1t’s hard to actually make some money off of 1t.
3) Other forms of tobacco , such as product placement (deliberate or otherwise) in films

and via the internet, also must be dealt with.

4) E-Business City has been created exclusively for retailers their web-based products
and services.
5) Before you hand over any money or sign an agreement, ask about the stages involved,

such as research, marketing and licensing, and any associated costs.

6. The following are only a few of the many examples of government-produced tourism
destination advertising that also serve political or social functions. Study the examples and
answer the questions below:

1) What aspects /places/ features are emphasized in both texts?
2) What does “managing perceptions’ involve?

3) Do you like the slogans proposed by the countries” governments?

The Bahamas India

The Bahamas are commonly considered to be a | The common 1mpression of India in the West
focal point of leisure and recreational travel in | has long been either negative—including
the Canbbean and the 1sland nation advertises | perceptions of widespread poverty, lack of
itself as such. Television ads and website | sophisticated hygiene, and violent ethnic and
produced by the government of the Bahamas | religious clashes—or ambivalent, so the Indian
specifically foster the mmage of the islands | government’s Mimstry of Tourism began a
providing a care-free, exciting, culturally rich, | marketing campaign, “Incredible India,” to
and even romantic experience for travelers; a | emphasize the counfry’s rich culture, historic
recent slogan for the marketing campaign was | sites, tourist attractions, and general sense of
“It’s better in the Bahamas™ to reinforce the | excitement and dynamism to westemn
contrast between the desired perception as a | audiences. Tournsm 1s an extremely lucrative
low-stress getaway and the hectic nature of | and growing global industry so it 1s no surprse
whatever living environment tourists would be | that India, a developing nation, 1s striving to

. . capitalize on that market to boost its economy.
leaving behind. The Bahamas have, however, P 4

actually SASEEIBIRIYSAL digh violent crime In addition, India 1s also looking to strengthen

. . its 1ntemational secunty and diplomatic ties
gepm rmes%”cwo@@ﬂ@ An ’natdeetieigeattempts to while broadem andty dee eanI'ij 1ts trade
" %ocus the audience’s attention on the azure '8 pEins

e audience’s a . . . . .
. relationships, especially with the U.S., so it 1s

water and beaches and draw 1t away from any | . N 1
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negative elements of life there. Managing | for itself among the Amerncan and western
perceptions 1s a common part of advertising of | voting populations 1n order to gamer future
many consumer products and services, | international support and aid.

focusing the audience’s mund solely on the
desirable aspects of whatever 1s being sold and
away from any possible drawbacks or
consequences.

7. Write a similar piece of text promoting a country as a tourist destination.
8. Translate into English and write the following sentences:

1) Buapel u cpeacTBa peKiIaMbl BRIOHPAOTCS HA OCHOBE I[eJIeH, CTOSIIHX Iepe], TYPHCTHYECKHM
areHTCTBOM. HY/KHO JIH YBEIHYHTh ITPOJAXKH HIH IIPOBECTH ITO3HIHMOHHPOBAHHE TOBapa Ha
PBIHKE.

2) PexmnamMHoe 0OBSBIIEHHE JOJIKHO IPCAOCTABIIATE BOSMOKHOCTE AJIA KIIHMCHTA JIA BbIPaKCHHA
CBOEH YIOBJICTBOPEHHOCTH CCPBHCOM.

3) PekrraMa MOXKeT HCIIONIb30BaThCsI B KAUECTBE HHCTPYMCHTa cﬁﬂpa IH-I(l)GpMEH_[I]II O KIDICHTAX
dI'CHTCTBA.

4) CITEI[HAIHCTEI TI0 CBS3SM C OOIIeCTBEHHOCTBIO MOI'YVT HCITIOJIB30BATDb T[pECC-I{GH(bEpEHI_[I]II OIS
CO3JaHITA 6HE1I‘IDHPHHTHGI‘D HMHAXKA I'OCTHHHIIBI, IIPCAOCTABIIA KYPHAIHCTAM ACTAJIIBHYIO H

HCUEPIIBIBAIOLIYIO CIIPABOYHYIO HH()OPMALHIO.

5) BﬂTpﬂTLI Ha CO3JaHIC PCKIaMBlI H €€ Pa3MCIICHIIC I'Opa3d0 BbBIOIC, YUCM IIPOJABIAKCHIC
KOMITAHHIT UCPC3 CBA3H C OOII[ECTBEHHOCTEIO.

IIpakTu4deckoe sansarue No 4,
Tema sanarnsa: Main challenges of tourism development in the Russian Federation /
O cHoBHBIE NIP00JIeMBbI pa3BHTHA TYpH3Ma B Poccniickoli @egepanun
IHean: @OOpMHPOBAaHHE HABBIKOB [JEIIOBOIO B3aHMMOJIECHCTBHS Ha AHITIHIICKOM S3BIKE B
mpodeccHOHaILHOI cdepe.
B pesynerare OCBOEHHSI TEMBI CTYIEHT JOILKEH
3HATh: JeKCHKY Ipo(ecCHOHAIIbHOH HAaIPaBICHHOCTH, HOPMEI VIIOTPeOJeHHS IJIeKCHKH
AHTIIIIICKOTO  SI3bIKa B IIPOPeCCHOHAJIBHOH  cdepe;  OCOOEHHOCTH  IPaMMATHKH
MpodeCcCHOHATFHOIO aHTTIHICKOTO S3BIKA;

YMeTb: OCYIIECTBIATH JSJIOBOE B3aHMOJeHCTBHE Ha aHTTIHIHCKOM S3BIKE B ITPOQeCCHOHAIBLHOH
cpepe; UHTATH H IIEPEBOJHTE CIIEIHAILHYIO THTepaTypy AN ITOIOIHEHHS ITPOQeCCHOHAIBHBIX
SHaHHIIL.

AKTYAJIBHOCTD TeMbI: 00YCJIOBIIeHa HEOOXOAHMOCTBIO OBIaJcHHEM Y K-4.

Teopernueckas 9acTh:
Today interest 1n Russia has been growing both as m a country itself and as in not fully
explored, b fassnatngaaccessible and safe tourist destination.

ANEKTPOHHOW MOAMUCHIO
Cepmcpurar:  2COTY0P43HgtemroItlny  thatotheoWetld Football Cup 2018 1s one of the reasons to get acquainted

T uﬁlﬁﬂméﬁlg “i’?“a#ﬂ‘“‘g“ia%fiaa ‘and get involved into extraordinary tourist programs. It’s a unique
opportunity to witness the global sport event and touch enticing and grnipping Russian culture.
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“Silver necklace of Russia’, ‘Golden nng’, ‘Great silk way’, ‘Great tea road’ — they are
branded tourist routes, the 1dea of which appeared just a few years ago. These offer a new way of
combining tourist products into a whole, imparting a new 1dea to a fravel.

Each of the routes links several regions of the country, presenting the unity of their
culture, their traditions, along with the huge vanety of recreational opportunities.

‘Golden Ring” route has been known since the Soviet era as a journey through ancient
Russian cities of central regions. But today our task 1s to modermze it, create new packages and
programs around the popular 1mage.

‘Silver necklace of Russia’ route 1s designed on the same principles. St. Petersburg as a
powerful magnet allows for drawing tourists’ attention to Russian North-West. In addition to St.
Petersurg, the route encompasses ten regions: the Republic of Karelia, Komi Republic, Nenets
Autonomous Okrug, Arkhangelsk, Vologda, Kalimngrad, Leningrad, Murmansk, Novgorod and
Pskov. With therr cultural monuments, tradifions of small ethnic groups like Karelians, Saama,
Komu, Nenets, Seth, with their picturesque landscapes the regions have a huge tourism potential.
“Silver necklace’ 1s also an umbrella project that gives an opportunmity to develop the existing
tourist routes and create new ones under a single brand.

Routes of ‘Great silk way’ and “Great tea road’ emphasize the 1denfity of the eastern and
southern regions of the country and the Caucasus.

There are other routes that we present domestically and globally. For example, ‘Eastemn
ring’ brings together the regions of the Far East Republic of Sakha (Yakutia) and Buryatia,
Kamchatka, and Khabarovsk Krai. ‘Russian Arctic’ and ‘Rivers of Russia” are the largest
branded routes, which unite several regions of the country. For the World Football Cup 2018 we
have developed more than 120 major routes of vanous extents and for vanous categories of
travelers.

Tourist programs and routes for FIFA World Cup 2018 cover eleven cities — participants
of the championship: Moscow, Samt Petersburg, Kalimngrad, Samara, Saransk, Kazan,
Volgograd, Rostov-on-don, Krasnodar, Sochi, Yekaterinburg.

In Russia a tourist mnfrastructure has already been created that allows providing services
in varnious segments. Today, there are enough companies operating in the inbound tourism
market, which are interested in attracting toursts and creating comfortable environment for
foreign guests. The business 1s actively engaged 1n implementing service provision standards and
promoting Russian tourist product in foreign markets.

As far as prices are concerned, Russian tourist products are now relatively cheaper than,
for example, European ones, which 1s a competitive advantage attracting travellers.

Nobody 1s to draw tounsts to Russia except us — businesses, regions and all the Russian
ciizens. It 1s essenfial to make our country exciting for ourselves, to contribute to 1its
development and to invest in creating the atmosphere of hospitality. Only then Russia wall
become attractive for foreign visitors. We need to create the 1mage of Russia as a friendly and
secure country with nich cultural heritage, remarkable traditions and multifaceted nature, as well
as a comfortable place to relax. We need to create the image of Russia as a place you want to

come backieweeandbavenagain.
SNEKTPOHHOW NOONUCHIO

Ceptudukar: ECGDWWEQW%%P&Z&“WD%% interview with Deputy Head of the Federal Tourism Agency

Bnaneneu: llleGayxoea TatbaAHa AnekcaHg

Sergei Korneyev. After ‘The goal of the Federal Tourism Agency —
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to create an image of Russia, vou want to come back’, E-Vesti, 27.01.2017).

Vocabulary

1) explore — 1) ucciaegoBaTh;, 2) 00clIef0BaTh;, 3) ocMaTpHBATh OOIIBHOIO

2) fascinating — | “faesmertin| — oOBOpOKHTEILHEIH, O4apoBaTeIbHbIH, TNIEHHTEITbHBIH
3) accessible — JOCTYITHBIH, TOCTHIKIMBIH

4) noteworthy — 3acIyKHBarOIIMi BHIMAHHS, IOCTOITPHMEYaTeIIbHEIIH

5) get acquainted — IMo3HAKOMHTECSA

0) captivating — ouapoBaTeJIbHBIH, ITIEHHTEIbHBIH

7) extraordinary — BRLIAFOIIHIICS, 3aMeYaTelIbHbIH, HCKITFOUHTEIIbHBII

8) witness — (n.) 1) cBHAETEND, OUeBHEL 2) CBHAETENS (B cyaAe); (v.) — 1) OBITh CBHIETEIEM
(4ero-i1.); 2) CBHJETEIbCTBOBATh, JaBaTh ITOKa3aHH,

witness to — CIIyKHTh JOKa3aTeIbCTBOM (Uero-Jl. )

9) enticing — 3aMaHYHBBIH, IIPHBIIEKATEIbHBIH, IIPHTATATEIbHBIH, COOIa3HUTEIbHBIN
10) gnpping — 3aXBaTHIBAKOIIHI, BCEIIOITIOIAOIIII, YBIEKAT EIIbHBIH

11) branded — pupMeHHEBIH;, MapOYHBIH

12) impart — gaBaTh, IIpHAaBaTh (Kakoe-JI. KaueCTBO), HAJIEeIITh

13) unite — oGbeIHHATH, COeTHHATH

14) umty — eIHHCTBO; e IHHEHHE, CITIOYEHHOCTh

15) recreational pazpinekaTenbHBIH, OTHOCSIIHICS K c(epe pa3BIeyUeHHI

16) design — (n.) 1) 3amMpIcern, IDIaH, 2) HaMeEPeHHE, IIeIb;, 3) YEPTEXK, SCKH3, PHCYHOK, y30p; 4)
MOJIETIb, ITa0IOH;, KOMITO3HITH, (v.) 1) IIPHAYMBIBATE, 3aMBIIIUISTE, TIIAaHHPOBATh 2)
pa3zpalaTsIBaTh (UTO-II. A1 KaKOH-TI. IIeNH ), 3) IIpelHa3HayaTh; 4) MPOeKTHPOBRATE,
KOHCTPYHPOBAaTh

17) encompass — 1) okpy»kaTh; 2) OXBaTkIBaTh, BKIIIOYATE B ce0s

18) picturesque XKHBOIHCHEIH (0 TaHAIIA(TE), KOTOPHTHEBIH (O BHEIIIHEM BHJIE)
19) umbrella — rmosHEIIT, Bce0Ohe MITFOIIIHIA,

umbrella project; umbrella brand; umbrella company

20) emphasize — npHgaBaTh 0co0oe 3HaUYeHHe, ITOTYEPKHBATD, aKIIEHTHPOBATE

21) 1dentity — HIEeHTHYHOCTD, TOKIECTBEHHOCTD, IIOJJTHHHOCTD

22) extent 1) HpGCTpElHGTEID IIPOTSDKEHHE, PacCTOSIHHE, IIPOTSKEHHOCTE, 2) Mepa, CTEIIEeHb,
PaMKH, ' IASRIED. BEITHYHHA

= i8]
Ceprudomkar: . 2C0000043E9ABBESS2205E7TBAS00060000043E
Bnarqen T) 1 L’Eﬁﬂtbm;aﬂm}ﬂdﬂﬂ OCYIICECTBIIATD, 2) ITPETBOPATE B #I13Hb, BHEIPATD

24) competitive advantage — KOHKypPEHTHOE IIpeH eCTBO
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25) contribute — [kon’titbju:t, ‘kontribju:t] — 1) xepTBOBaTH; 2) BHOCHTE BKIIaJ, CIIOCOOCTBOBATE,
3) coTpyaHHYATE (B raseTe, KypHale H T. I1.)

26) secure — (adj.) 1) 6e30nacHBIN, HaAEKHBII, (v.) 1) OXpaHATh, 3aIlHINATh; 2) 00eclIeYHBaTh
0e30MacHOCTh; 3) TapaHTHPOBaTh, 00ECIIEUHBATD

27) hernitage — 1) HacneicTBO; 2) HACIEIHE, JOCTOSHIE
28) multifaceted — MHOr orpaHHbIH
29) along with —Hapsamy

30) as far as prices are concerned — 4To KacaeTcs IieH

Bonpocsl 1 3a5aHAA:
1. Answer the questions:

1) What new tounst routes has the Federal Tourism Agency prepared for guests?
2) What event spurred the development of new tourist routes?

3) What 1s the 1dea of the tourist routes the Agency offers to travellers?

4) How do the new routes differ from the traditional ones?

5) Who 1s to create the 1mage of a place travellers want to come back to?

6) What, from Sergeil Kormeyev’s viewpoint, should be done to attract tourists in Russia?

2. Find notions in the text according to their definitions:

1) having a label or name that shows it 1s made by a particular company, usually a well-known
one;

2) a thing that contains many parts or elements;

3) a situation where a company 1s 1n a position to be more successful than its competitors;
something that helps a company be 1n this position;

4) the history, traditions and qualities that a country, society or company has had for many years
and that are considered an important part of its character;

5) going towards a place rather than leaving it;
0) the area covered by something;

7) the basic systems and services that are necessary for a country to run smoothly, for example
buildings, transport, and water and power supplies;

8) the qualities and attitudes that a person or group of people have, that make them different
from other people;

9) friendly and generous behaviour towards guests;

. IOKYMEHT NQAMWCAH ] . .
10) the 1apressropvtiadrvgerson, an organization or a product, etc. gives to other people or to the
CEETHd}ﬁEﬂ)l. 000004 3ESABBB952205E7BAS00060000043E

Bnagenéq. eébayxoea TaTeAHa AnekcaHgpoBHa
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3. Comment on the following proverbs:

1) He who travels a lot becomes wise; he who 1s wise stays home. Chinese Proverb
2) The heaviest baggage for a traveler 1s an empty wallet. English Proverb

3) The beaten road 1s the safest. English Proverb

4. Read the text and be ready to enumerate the main issues of outbound tourism foday in
Russia and the main current trends of outbound tourism in Russia:

For almost two decades — since mid-90s and until 2013 — Russia continuously remained
on the radar screen of many tourism services suppliers from all around the globe as world’s one
of the strongest tourism potentials. Even two major economic downturns (of 1998 and 2008)
could not damage this 1mage and Russian outbound tourism industry quckly recovered each
time, showing very fast and impressive growth within only several months.

Current downfall 1n Russian tounist departures sets not only the most depressing record
for the last 15 years, but also the longest recovery: the market remains sluggish at least for the
past two years.

The reasons for such a dramatic fall may be explained by a cumulative effect of various
factors within a relatively short period of time.

A major crash 1 o1l prices m mid-2014 shortly followed a transition of Crimean
peninsula, ex-Ukrainian temritory, to the Russian Federation, resulted 1 a senes of anti-Russian
economic and political sanctions.

This combination of a slump 1n o1l prices, resulting in the ruble depreciation, with
economic sanctions against Russia led to a major crisis 1n Russia’s economy and a dramatic
downturn in consumer purchasing power of the Russian population. It 1s obwvious that the
national tourtsm industry could not but respond by a fatal drop 1n consumer demand.

The situation 1n tourism sector 1s a direct reflection of the overall economic landscape 1n
Russia. The country has undergone a painful economic adjustment and the contraction appears to
have moderated only in the first half of 2016.

But on the upside from the tourism perspective, the third quarter of 2016 showed inflation
slowdown, real wages was gradually recovering and the ruble was stabilizing. According to the
Federal Statistics Service of Russia, the consumer confidence mndicator picked up and reached
the highest since 2014. On the average, Russian households grew more optimmstic regarding their
current financial standing as well as the country’s economic situation. More consumers admit

that now 1t’s a good time to purchase big-ticket items. Private consumption 1s expected to
rebound by 2018 and expand by 1.6%.

There are at least five visible latest trends 1n the Russian tourism market:

1) Beach vacations are most popular in Russia. Until recently, the pnmary choice for Russian

tourists was a vacation in Turkey, Egypt, Greece, the Umted Arab Emurates, Israel or Thailand.

There 1s HR%QMHMJGWMQS domestic tcrul.ism:, estimated.ﬁ"crm 32 to 44 per cent, the mpst

popular desfifattsib@ime'Sochi, Anapa, the Crimea, the Karelian peninsula. Today at least nine
Cepmd:bﬁar ECGDGGGﬁEEﬂBBEQEEEDEETBA %E 00004

ussian, G116, a1 amnong op twenty in the world, searched online by Russian tourists; the
trend 1s much contributed to by substanfial investment into Russian tourism infrastructure in

NencTe mch Qiﬁ’% 9428 rlE m)ﬂ?]zla Wﬂﬂd Cup .

Bnanen



2) The second most popular destination 1s Europe, with the leading countries including Spain,
Italy and France due to these countries offering historical attractions, food and wine and
shopping, combined with beach holidays. Today there 1s a sigmificant growth in demand for
‘neighboring’ destinations — the countries bordering Russia, and the CIS or ex-USSR states.

3) There 1s a cutback 1n an average fravel budget, which 1s largely due to the increase of
domestic tourism, offering cheaper travel options. An average budget for one trip 1s estimated at
approximately €1000. There 1s also a clear polanization of demand: the deals are either the
cheapest last-moment tours or exclusive luxury trips with a much higher than average budget.
The number

of tourists who can afford a high-end tour has risen, having reached 22% of the travellers’ total.
At the same time almost half of tounists are searching for three-star hotels.

4) The Russians show very strong preference for selfbooked trips that 1s evidenced by the
decrease 1n package tours purchases and the increase m air tickets bookings online. Tounsts
avold booking package tours online and prefer buying each segment of their trip (lights, hotels,
rent-a-car, etc.) separately. According to various experts, at least 30% of travel agencies’ clients

turn to independent travel planming, favourning online travel services over travel agents.

5) Internet retailing 1s on the increase. Growing internet household penetration as well as tourists
seeking cheaper prices boosted internet retailing.

6) Travel agents are losing their sway and failing to attract clients. Tounsts resort to a travel
agency only when booking 1s complicated or a long haul travel agenda; when they travel in small
groups, or when they travel with a particular purpose.

Russian travel agents should add a real value to customer service. Besides the opportunty

to increase the revenue from tourism industry, outbound expenditures also give long term
benefits to the local tourism industry. Russia has the potential to make its travel trade become

more competitive.

Vocabulary

1) economic downturn — SKOHOMITYECKHII CITa[;, CITaJl B SKOHOMHKE
downturn in smth

2) recover — 1) BoccTaHaBIIMBaTh(C); 2) BRI3OPABIIHBATh

3) recovery — BOCCTaHOBJIEHHE, pereHepallis, BO3BpallleHHe K HOpMe
recovery in smth

recovery from smth

beyond recovery

in recovery

4) depressing — THETYIIIHI, TS OCTHBIH , YHBIIIBII
NOKYMEHT MOAMMCAH

CepTH 1:1:w|5 N):J TSIQ%%%EEEE%E@%%QEEM‘%AEE{EPT%Iﬁ

Bnageney, llleBayxoga Tate AnekcaHgpoBHa -
8') cumulative eftect — KYMYJIITHBHBIHN 3( PeKT
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7) depreciation — 1) cHIZKEHHE CTOHMOCTH, 00eCIIcHHBaHHE

currency depreciation

depreciation in smth

the depreciation of the euro against sterling; 2) aMOPTH3AIHI, H3HOC

8) consumer purchasing power — IIOKyIaTelIbHasI CIIOCOOHOCTB, ITIATEXeCIIOCOOHOCTh
9) relection — oTpakeHne

10) undergo — HCIIBITEIBATH, IIEPEHOCHTE, ITOABEPTraThCS

11) adjustment — 1) perymipoBka; KOppeKTHPOBKa;, HACTPOHKa;, 2) IIPHCIIOCOOISIEMOCTE
12) contraction — cokpalneHue;, cKaTHe

13) moderate — (adj.) yMepeHHBIIT, clepKaHHBIHI

V. YMEPSTH, CAEPKHBATh, OCIIa0IISITh, CMSAIaTh

14) household — 7oMOX035HCTBO;, CEMEHCTBO

15) 1mnancial standing — ¢puHAHCOBOE COCTOSHHE

16) big-ticket 1tem — goporoi ToBap

17) private consumption — ImYHOe MOTPeOIeHHE

18) rebound — 1) oTckakmBaTh, OTIIeTaTh; 2) OKHBHTHLCS, BOCIIPSAHYTH, OIPaBHTHCH (TIOCIIE
KaKOr'o-JI. ITOTPSICeHH S, IepeKHBaHHIL H T. I1.)

19) expand — 1) yBemmuuBaThCSA B 00bEMe; pacIIHPITHCS, 2) pa3BHBATLCS, PACTH,
PacIIpOCTPAHSTHCS

20) trend — 1) xypc, HarpaBieHHe;, 2) o0lllee HallpaBJIeHHe, TeHIeHI[H

21) destination — 1) HazHa4YeHHe, ITpeIHA3HAYEHHE, 2) MeCTO Ha3HAUYEHHS, ITYHKT Ha3HAYeHH
22) estimate — v. OIleHHBaTh, IIPOH3BOIHUTE OLIEHKY, /1. OLIEHKA

23) high-end — 1) BrICOKOrO K1acca | ypoBHS|, BRICOKOKIIACCHBIH, 2) JOPOIOH, JOPOT OCT OSIIHH
24) preference — nmpeanoyTeHHE

25) turn to — oGpamaTsesa K yeMy-JI

26) tavor smth/smb over smth/smb — oTHaBaTh MpeNIOYTEHHE YeMY-JI./KOMY-JI. HaJ| YeM-1I./KeM-
I1.

27) retail — (n.) po3HHYHA S TOProBIL, ITpoJaka; (v.) IMpoJaBaTh B PO3HHUILY, (adj.) POZHHYHEII, B
PO3HHILY

28) penetration — mMpoHHKHOBeHHE (Ha SKOHOMHYECKHIH PHIHOK)

29) boost — MOBBIITIATE, TOJHHMATh, CTHMYJIHPOBATh
NOKYMEHT MOAMMCAH

30) swayEBTacT 8" BRFTHE. KoHTpOIE

Ceptudmkatr: 2C0 0043E9ABBB952205E7BA500060000043E

Bnanen llebayxoBa Thﬂ HAPOBHA
31) resott— (n T‘) OOPpALIeHIIe 3a TIOMOIIBIO, 2) TIPHOEKIINE, CPEICTBO CITACeHIS, 3) KypopT,

(v.) 0BPaIIAaThCS 3a IIOMOIIIBIO, IIPHOETHY T
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resort to smth
32) long haul — mampHIit petic

33) agenda — 1) rmporpamma (paGoTEI), TUIaH (MEPOITPHATHIL); 2) IToBecTKa JHS (coOpaHHg); 3)
CKPBITHIE, TalHBIE TUIaHbI

on the agenda

34) add value — 706GaBIATh CTOMMOCTD

35) customer service — ciry»k0a paOOTHI ¢ KITHEHTaMH
36) demand — (7.) TTOTpeOHOCTE, HEOOXOAHMOCTD;, CIIPOC
demand from

demand for

on demand

(v.) TpeOOBaTh, MPeIbSBIITh TPeOOBaHHE

37) supply — (n.) cHaOXeHHe; (v.) cHaOKaTh, ITOJIJaBaTh, ITHTATh
supply smb with smth

supply smth to smb

38) CIS = the Commonwealth of Independent States — ConpyxkecTBo HezaBHCHMBIX
['ocymapcts, CHI'

3. Study the Vocabulary list above. Find the word that doesn’t collocate with the words in bold.
Give Russian equivalents to the collocations (use a dictionary if necessary):

1) dramatic / prolonged / depressing / severe / sharp / steep / business / global / market / industry
downturn,

2) fragile / faltering / swift / national / upturn / eventual / dramatic / complete / sustained /
physical / price recovery;

3) consumer attitudes / habits/ contraction / needs / tastes / awareness / spending / trends / prices;

4) heavy, average / energy / excessive / per capita / domestic, local, household / high-end /
individual / mass consumption,

5) mal / favourite / popular / perfect / intended / exotic / holiday / tourist / unknown / customer
destination.

0) to meet / decline / satisfy / boost / create / increase / reduce / stimulate / exceed / outstrip
demand

6. Using the collocations from Task 5 provide English equivalents to the following word-

combinations “(grz;ve all &ﬂssibie varianis):
NOKYNBHT foanvicAH

ANEKTPOHHOW MOAMMChHIO _ _ _
Ceprudibh CTIE AR IO BOH: AICTIEBHASTHEPRBIHI CITajl, OOIIEMHPOBOH CITajl, IIPOMBIIIIEHHBIH CITajl,

Sranensy aun T ERBHEIT C AT, S413 Kol criax.
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2) BPCMCHHOC BOCCTAHOBJICHIIC, CKOPOC, 6LICTPDE BOCCTAHOBJICHIIC | (bHBII‘IECI{GE
BBEI3OOPOBJICHHC cTaOHIIbPHOE BOCCTAHOBJICHHC, HCYBCPCHHOC BOCCTAHOBJIICHHC, OKOHYATCIIBHOC
BBEI3OOPOBJICHHC

3) OTHOINIEHHE MMOTPeOHTENIEH, OCBEOMIEHHOCTE MMOTpeOHTeNei, MOTPpeOHTEIhCKIE PACXOIEI;
IOTPEOUTENBCKHE HYKJIBI, ITOTPEOHTENDL CKHE TTPEITIOYTEHHS,

4) morpeleHNe Ha AYIIY HAacelIeHHT, Ype3MepHOe IToTpellieHe cpeiHee IToTpeOlIeHHe
noTpeOleHe BHYTPH CTPaHEI, PACXOJ SHEPIHI,

5) KOHE YHbIH ITYHKT, H3IH0OIIeHHOE MECTO, ]’[HEH—]IIP}*'EBIB]I‘T IIVHKT Ha3HAYCHHA, HICaJIbHOC
MECTO, ITOITYIIAPHOC ¥V TYPHCTOB MECTO, HE3HAKOMOE MCCTO,

0) YIOBIIETBOPSATH CIIPOC; ITOBBIINIATH CIIPOC, OIlEpekKaTh CIIPOC, IIPEBBIINATh CIIPOC;
CTHMYJIHPOBATH CITPOC.

7. Complete the sentences according to the text:
1) The cause of the ruble depreciation m mid-2014 was ....................................... .

2) A dramatic downturn in consumer purchasing power of the Russian population was the result
Of .

3) Russian consumers’ confidence grew with ........ ... .
4) Around 40 % of the most popular home destinations today are .............................

5) The reduction 1n an average travel budgetistheresultof ........... ... .. .. .. ........... .
6) The number of tourists buying luxury tours has risen by 22%, while 50 % of tounsts ... .

8. Make a plan of the text. Describe the main issues of the Russian outbound tourism.

9. Fill in the table with the words from the text denoting positive / negative trend or levelling
off:

Verbs Nouns Verbs Nouns Verbs Nouns

decrease decrease 11crease 1ncrease moderate moderate

10. Write out the adjectives which are used with the nouns from Task 9 and provide the
examples of your own with these words.

11. Translgie inte kinelish using the active vocabulary:

3NEKTPOHHOW NOANMCLIO

Cepruchikyr: ] FOCKOMBEYETAKOD G /POCTHOCIIPOTa Ha BHYTPeHHHH H BBe3THOH TYPH3M paHbllle He OBIIIO,

Bnaneney: lllebayxoea TateaHa AnexkcadapoBHa
VCITYLH PasMEINEHHS CIIENYET afallTHPOBaTh K HOBBIM YCIIOBHSIM.

ﬂeﬁmam?e}a@EﬁHE@Hﬁﬁ}Hﬁﬁ[ﬂaﬁWETGH OTPAKCHHEM 3dKOHd CIIPOCA H ITPESAIOKCHIA.



3) Kak BwI oneHHBacTe 3(P(PeKTHBHOCTh STOH ITPAaKTHKH, IIPHMEHHMa JH OHa B JPYIHX
PETHOHAX"?

4) Momnojple MIOAH B Bo3pacTe oT 18 g0 25 meT oTHaroT IMpeioYTeHHe aKTHBHOMY KYIbTYPHO-
IT03HABATEIIBHOMY, COOBITHITHOMY TYPH3MY HaJl TLISKHBIM.

5) BCE:, KTO CIIVIIaJI HCIIOIIHHTCIBPHOI'O JHPCKTOP4, HE MOITIH HE OTMCTHIBL, HUTO pPCHb IIIa O
BBEIKVYIIC KOHTPOIIBHOTI'O ITaKETa aKI[MH KOMITAaHHH e¢ TOII-MCHCKCPAMI.

6) BBuay pocTa crpoca Ha BHYTPHPOCCHHCKHE TYPHCTCKHE TTOE3JKH PHIHOK TYPHCTCKHX YCIIYT
ITPEJITIOKHIIT HOBBIe KOM(OPTHBIE H BBITOJHBIE ITPOAYKTHI: B YAaCTHOCTH, IaKeTHBIE TYPHI IIO
Poccror.

7T) «I'opsiume TYpPBI» CTaIH MOSBIATHCS peikKe IMOTOMY, YTO TYpPOIlepaTopbl HadallH BHHMATEIBHEE
OTHOCHTBCS K () OPMHPOBAHHIO ITOIIETHBIX ITPOrPpaMM H He JOITyCKaTh IepeH30bITKA ITyCThIX MECT
Ha OopTax.

0
8) KomnnuyecTBO TypoIepaTopoB BHYTPEHHETO TypH3Ma yBeIHImwiIoch Ha 10%, a 1o BeIe3THOMY
TYPH3MY COKPaTHIOCH B TPH pa3a.

9) B sToM ce3oHe BinacTH CoUH ITPOBCIIH IICPEIOBOPEI € BJIIAAC/IIBIIdMH I'OCTHHHII, C IICJIBIO
CACPAKHMBAHHA POCTA LICH B 5TOM KYPOPTHOM CE30HE.

10) Typucrckmii pelHOK PoccHH JoJTrHe TOAbl HaXOAHTCS ITOH IIPHCTAJIbHBIM BHHMAaHHEM
3apyO0eKHBIX TYPHCTCKIX KOMITaHHI.

IIpakTHyeckoe 3anarue Ne 5,
Tema sanarua: World Tourism Development and Attractions. The Past Perfect Tense /
PasBHTHE MHPOBOIr0 TYPH3MA H JOCTOIPHMeYATEJIbHOCTH. IIpomeaniee cogepieHHoe
BpeMsL.
IHeab: @OpMHPOBAaHHE HABBIKOB JEIOBOrO B3aMMOAEHCTBHS Ha AaHITIMICKOM S3BIKE B

ImpopeccCHOHAILHOH cepe.
B pesynbTare 0CBOEHHSI TEMBI CTYAEHT JOIDKEH

3HATh: JIEKCHKY IIPO()eCCHOHAJILHOH HAIIPAaBIEHHOCTH, HOPMEI VIIOTPeOIIeHHS IJIeKCHKH
aHTTIMHCKOIO  fA3bIKa B IPO()eCCHOHAJLHOH  cdepe;,  OCOOEHHOCTH  I'paMMaTHKH
IPo(heCCHOHAIFHOIO aHTTIHHCKOIO S3BIKA,

YMeTh: OCYILIECTBIATH JEJIOBOE B3aHMOJEHCTBHE Ha aHITIHHCKOM SBBIKE B ITPOQECCHOHAILHOH
cpepe;, UHTATH H IEPEBOIUTE CIEIIHAILHYIO IHTepaTypy AMII IOMOTHEHHS ITPo¢eCCHOHATBHBIX
SHaHHI.

AKTYAJIBHOCTB TEMbI: O0YCIIOBIIEHA HEOOXOIMMOCTBIO OBIaJeHHEM Y K-4.

Teopernueckas 9acThb:
Past Perfect - mpormmeiiee copepliieHHOE BpeMs

Bpems Past Perfect o0o3HauaeT geicTBHE, KOTOPOE 3aBEPIIIIIOCH A0 OIpeAelIeHHOrO MOMEHTA B

ITPOITIIOM:
I called Jim too late, he had already left.
41 TTO3BOHIIY GIAEHKOM TTO3/THO, OH YK€ VIIIEIL

SNEKTPOHHOW NOANMCHIO

SenKTe Had Tived i Parts for T 2 years Before we moved to America.

BJ'IE,EI,E.‘J'IE.‘ . JYX0Bd 1dTbHHA eRCaHOpOBHA

O Iepeesza B AMEPHKY MBI IIpOoKHIH B [lapixe 12 jer.
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Oo0pazoBanue Past Perfect

YTBepaHTEIbHbBIE TTPeII0KeHHS:

I had played We had played
You had played You had played
He / she /1t had

played They had played

BG]’[pDCHTEJIBI—[BIE IPEIJIOMNCHITA.

Had I played? Had we played?

Had you played? Had you played?
Had he / she /1t

played? Had they played?

OTPI]I[E],TEHLHBIE IPEAIOKCHH A

[ had not played We had not played
Y ou had not played You had not played
He / she /1t had not
played They had not played
STATISTICS AND FACTS

ON THE GLOBAL TOURISM INDUSTRY

The travel and tourism industry 1s one of the world’s largest industries with a global
economic contrnibution (direct, indirect and induced) of over 7.6 trillion U.S. dollars 1n 2016. The
direct economic 1mpact of the industry, including accommodation, transportation, entertainment
and attractions, was approximately 2.3 tnllion U.S. dollars that year. A number of countries,
such as France and the Umted States, are consistently popular tourism destinations, but other,
less well-known countries are quickly emerging in order to reap the economic benefits of the
industry. Worldwide, the touritsm industry has expernienced steady growth almost every year.
International tourist arrivals increased from 528 mullion m 2005 to 1.19 billion 1n 2015. Figures
were forecasted to exceed 1.8 billion by 2030. Each year, Europe receives the most international
tourist arrivals. It also produces the most fravelers: with approximately 607 million outbound
tourists 1n 2015, the region had more than double that of the second largest tourist origin, the
Asia Paciic region. In 2015, global mtemational tourism revenue reached approximately 1.26
’.[ri]licm .Ignﬁ,ﬁgﬁmm almost doubled since 2005. That year, China had the.largc.ast

ceprumiiternational dounsmexpenddiasey . dollowed by the United States and Germany. The leading city
snanendn interratiomal ™ eisitor §pefiding was Dubai, where tourists spent more than 31.3 billion U.S.
dollars 1n 2016.

Nencteutened: ¢ 19.08.2022 no 19.08.2023



https://'www.statista.com/topics/962/global-tourism/

Vocabulary

1) to emerge — BORHHKATD, ITOSBIIATHCS

n. emergence — IoOSIBIICHHE

adj. emerging — MOSBIISIOIIHICS, BOSHHKAOIIHIH

2) to reap economic beneits

3) to get underway — HaUHMHATHCS

syn. to begin, start

4) crowdsourcing — KpayacOpCHHT

5) to appeal to smb — oOpararscsa K KOMY-II.

to be appealing to smb— GBITh IPHBIEKATEILHBIM JJI KOI'O-J1.
0) to secure financing — oGeceYnTh (PHHAHCHPOBAHHE

syn.to ensure

7) to usher in a new era — BCTyIIaTh B HOBYIO 3PV

syn. to enter

8) vicinity — coceIcTBO, OIMH30CTh

in the vicinity of, 1n close vicinity — o coceicTBY OT Yero-i., ITOOIH30CTH
9) hipster —4yeJIoBeK, ITpe3HPAIOIHI YCIOBHOCTH, XHIICTED
hipster culture

10) to be jaded — OBITH H3HYPEeHHBIM, H3MYUYEHHBIM, ITPECEITHBIITHMCSI
v. to jade — H3MYYHTH

Bornpochl H 33JaHIA:

1. Answer the questions:
1) What does a global economic contribution comprise?

2) What does the direct economic impact of the industry involve?

3) What countries reap the economic benefits of the sector?

4) What figures for international tourist armvals were forecasted by 20307?
5) What region receives and produces the most travelers?

6) What was the leading city in international visitor spending in 2016?

AOKYMEHT MNOANMCAH
SNEKTPOHHOW NOAMNWMCLIO

cepbdaM atelvupcthewords temakeccoliocations:

Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa
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to get financing
to reap to people

to secure culture

to usher benefits
hipster 1N a new era
to appeal underway

3. Use the collocations in Task 2.1 to complete the sentences:

1) Your peace will be shattered when the tourist season

2) If you or rewards of something, you enjoy the good things that happen as a
result of it.
3) There are a growing number of sources from where small businesses can to

grow their business.

4) Hinkley approval must of energy investment.
5) 15 a contemporary subculture.
6) Representatives of all the five villages decided not to participate in

the election process.

4. Match the words from the Vocabulary list with their definitions:
a) ... —1s the process or event of its coming into existence

b) ... —1s the process of getting work or funding, usually online, from a crowd of people.

¢) ... — to make a serious or formal request, especially to the public
d) ... — a swrounding, adjacent, or nearby area
e) ... —advantage or sake

5. Read and translate:
TOURISM TRENDS FOR 2016

Just as 1n other industries, travel and tourism expenences trends: a certain type of trip
becomes incredibly popular, or a previously unknown location becomes a must-see destination.
While some trends stick around from previous years, others seem to come from nowhere,
reaching cpifigal mass- o time. As 2016 gets underway, we take a look at tourism trends, both

old and ri&&T Tﬂﬁ*ﬂﬂ@?ﬁﬁ'&?@“%ﬂ be big for the year ahead.

Ceptuidmkar: 2C0000043E9ABBB952205E 7BAS0006000004
Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa

peicrencrowdseureing lsuxury Hotels



Traditionally, the construction of hotels has been financed by banks and investments, but
the luxury hotel segment has been increasingly turning away from these sources of financing
toward a new option: crowdsourcing. With a potentially long lead ime on funding, individual
luxury hotels with umque features are finding that appealing directly to the people interested n
what they have to offer enables them to secure financing that might be demed by more
tracditional routes. Through crowdfunding, individuals mterested 1in different hotel concepts can
directly 1invest in the development of these new properties. One example 1s the Prodigy Network
crowdfunding real estate firm, which 1s currently planming to construct a 194-umit space 1n
downtown New York. The hotel will offer space for both short- and long-term stays.

Smart Travel

The advent of wearable tech 1s ushering in a new era of travel and tourism, according to
some 1ndustry reports. While apps have provided some customization and reviews from
individual travelers have offered tourists more and more information about the best places to see,
eat and sleep, apps like TripAdvisor for the Apple Watch can send push nofifications to users
with information about nearby attractions, highly rated restaurants in the user’s vicimty and
more. Google Now also offers suggestions, using geo-localization to keep its suggestions
relevant to the user, while also taking note of the user’s past behavior. The result will be an
increase 1n customization that makes travel swted to your individual preferences—which, in
theory, should make your trips all the more enjoyable.

Solo Travel

Traveling alone 1s nothing new. What’s new 1s that more and more people are interested
in traveling alone—and that the people most interested 1in going solo are millenmals. An MMGY
Global Survey of American adults found that 37% of millenmal respondents planned to travel by
themselves 1n July 2015, an increase of 5% from 2014. Some suggest that millenmals travel
more than their parents and grandparents, simply because travel 1s more affordable and
accessible than it was in the past. While 1t’s certainly true that travel 1s almost a way of life
among younger generations, partially because of affordability and access, that doesn’t explain
why so many go 1t alone. The leading reason for solo travel 1s that 1t’s quute simply easier to plan
a trip for 1 than for 2 or more.

Hipster Holidays

While some of us mught be jaded by hipster culture, the tourism industry 1s looking at an
increase 1n the number of socalled hipster holidays. Today’s travelers are growing increasingly
tired of the largely commercialized and over-frequented centers in Europe’s major cities. Visitors
to Berlin and Budapest, for example, are now looking beyond the traditional tourist areas,
inquiring more about local hotspots where they’re more likely to be able to interact with locals,
enjoy fraditional food and find local handicrafts. Travelers are also looking beyond the cities that
are usually considered must-sees on a European tour and are heading to centers like Riga, the

capital  pokymEHT noanmncaH
BNEKTPOHHOW MOAMMUCHIO

CepTdig T Lﬁ?ﬁ%ﬁﬂif@f@ﬁﬂaﬁ?ﬁﬁ@%ﬁ%ﬁﬁw 1s all about getting off the beaten path, doing something

Bnagene LI.IEEJ:-.H(DBEL TateAHa AnekcaHgpoBHa
different and discovering authenticity—something many tournsts feel 1s mmssing during frips to

‘ Lﬂﬂdﬂﬂa Paris and Rome.
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6. Suggest English equivalents for the following:
1) ... B cihepe TypH3Ma H IyTellIeCTBHS HAOIIOAAOTCS TEHASHIHH . . .
2) ... HampaBIlIeHHe 00s3aTelbHOEe A1 IIOCEIEHHS . ..

3) ... o0ecrneyHTh (PHHAHCHPOBaHHE, KOTOPOe MOJKET OBITh He ITPHHATO B Oolee TpaJHIHOHHBIX
crioco0ax (HHBECTHPOBAHHS).

4) ... TIEpBOKIIACCHBIE PECTOPAHEI B HEMTOCPEICTBEHHOM OJIH30CTH OT ITOCETHTEIIEH (30.) ...

5) ... IIVICHICCTBHEC ABIIFACTCA Ooree HQOCTYIIHBIM MATCPHAJIIBHO H TCPPHTOPHAIIBHO, HCXKCIIH B
ITPOILIIOM

7. Find a word and phrase in the text that has a similar meaning:

1) ... a certain type of trip becomes enormously attractive ...

2) ... directly addressing people interested 1n what they have to offer ...
3) ... that makes travel adjusted to your individual preferences ...

4) While some of us might be fed up with hipster culture ...

5) ... where they’re more likely to be able to commumcate with locals ...

8. Choose from the phrases below to complete the extract from the text “The Tourism and
Hospitality industry in today’s economy”:

more accessible / contributing to the growth / the relationship between /

in terms of / seem to be undergoing / mterconnected world

The Tourism and Hospitality industries 1 a renaissance despite
forecasts of economic gloom. Not only have tourists become savvier 2 ther
choices and demands, but also an array of new destinations seemed to have sprouted in an ever-
increasingly 3. notably diversifying the travel landscape.

... Factors 4 of the travel and tourism sectors are many and varied.
Advancements 1n technology have played a huge role, with travel becoming much
5 . There are more light routes available and online booking, and the growth

of social media have changed 6 the customer and the industry. Today,
people are better and more informed — reviews can be read and bookings made at the touch of a
button. . ..

AOKYMEHT rOAMNMCAH ans://ww.hﬂrﬂﬂumembmﬂd com/study-in-the-uk/career-prospects/
AMNEKTPOHHOM MOANMCH

Ceprvdmkatr: 2C0000043E9ABBB952205E7BAS00060000043E
Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa

tourism-hospitality-industry-in-economy)
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9. Translate into English and write the following sentences:

Ornpefie]IeHHBIH THII TIOE3JKH CTAaHOBHTCSA HEBEPOSTHO TIIOIYIISPHBIM IHIH paHEee
HEH3BECTHOE MECTO CTAHOBHTCS 00S3aTEIIbHBIM ITYHKTOM Ha3HAYEHHS.

CTpOHTENLECTBO OTeJled (PHHAHCHPOBAIOCH OaHKaMH M HHBECTHI[HSMH, HO 4YacThb
POCKOIIHEIX OTeNled Bce OOIBINe OTXOJUT OT 3THX HCTOYHHKOB (PHHAHCHPOBAHIL,
Ipejjiarast HOBBIH BapHaHT: Kpay COPCHHT.

Uepe3 kxpayadaHIHHT IOAH, 3aHHTEPECOBAHHBIE B PA3IIMYHBIX KOHIIEIIIHSIX OTelIeH,
MOI'YT HaIIPSIMYEO HHBECTHPOBATh B Pa3BHTHE STHX HOBBIX OOBEKTOB.

[TosBreHHe ITHPPOBBIX TEXHOIIOTHH OTKPHIBAeT HOBYIO 3Py ITYTEINECTBHH H TYPH3MA:
IIPIJIOKEHUST TIPEAOCTABIIIIOT O030pPBI OT OTJEIBHBIX ITYTEIIECTBEHHHKOB, ITpejIaras
TypHCTaM TIOJIE3HYIO HMH(POPMAIHI0 O OJIH3IekaluX JOCTOIMPHMEYATEIbHOCTSX,
pecTopaHax H T.II.

Be3ycIoBHO, BEPHO, YTO ITYTEIIECTBHA - 3TO ITOYTH 00pa3 KH3HH MOIIOJOIO ITOKOIEHHS,
1 ITIaBHAS IIPHYHHA OJHHOYHOIO ITYTEINECTBHS 3aKIIIOYAETCS B TOM, YTO CIUIAHHPOBATH
ITOe3AKY Ha OJHOTO YeJIOBeKa ITPOINE, YeM Ha JBOHX H OOIIee.

CoBpeMeHHbIe TYPHCTBI BCe OOJBIIE YCTAOT OT KOMMEPLHAIH3HPOBAaHHBIX H YacTO
IocelllaeMbIX IIEHTPOB B KPYIIHBIX IOpoJax H € YIOBOJILCTBHEM ITOCEMIAIOT MECTHEIE
«rOpsYHe TOYKHY», Ile OHH ¢ OOIBIIEH BEPOSTHOCTHIO CMOI'YT ITOOOMIATHCS C MECTHBIMH
KUTEJIMH, HACJTaJNThCS TPaJHIIHOHHOM €I0H H HaHTH MECTHEIE PeMeCIIEHHBIE H3[ETI .

10. Use Past Perfect in the sentences

1) I... (to have) breakfast before I went to school.

2) He went to meet his fiiends after he ... (fo do) his homework.

3) By 8 o’clock the rain ... (to stop).

4) Alice was late because she ... (to nmuss) the bus.

5) She went to the post-office after she ... (to write) the letter.

0) He ... (to work) at the factory before he entered the college.

7) He got a bad mark for his test because he ... (to make) a lot of mistakes 1n it.

8) I went to bed after I ... (to fimsh) reading the book.
9) The chuld ... (to fall) asleep before the parents came home.

10) They ... (to marry) before they bought this house.

11. Use the right form of the verb in Past Perfect

to leave, to go, to die, to see, to live, to fly

1) I didn’t read the text in class because I ... my book at home.

2) The children didn’t want to go to the cinema because they ... already ... the film.

3) Kate wasn’t at home last week because she ... to visit her uncle.

[IOKYM

4) Lindaanevelmswdnertather because he ... before she was born.

CepTudukar:

2C0000043E9ABEB952205E7BAS00060000043E

Bnanendy) | wasexelted whendheopkane took off because I... never ... before.

ﬂemmam@nﬁéﬂ grandfather was always afraid of animals because he ... never ... in the country.



12. Make sentences interrogative

1) Mary had booked the tickets before.

2) We had been to this exhibition.

3) You had received the invitation before Wednesday.

4) The bus had arnived before 5 o’clock.

5) Tom had heard that story before.

6) They had gone to the railway station before 6 o’clock.

7) My father had returned from his business trip by the weekend.
8) We had met Enic before the lesson.

9) The taxa had come by 7 o’clock.

10) They had used this key before.
13. Make sentences negative

1) We had told him about the ime of the meeting.
2) She had washed the vegetables for the salad.
2) You had caught a small fish by that time.

3) The burglars had robbed the bank.
4) A zookeeper had fed the amimals by twelve o’clock.
5) David had eaten all the sandwiches by two o’clock.

7) They had been to this town before.

8) I had done all the arrangements by Saturday.
9) Alice had shown me her paintings before.
10) You had forgotten about her request.

IIpakTH4yeckoe 3anaTue Ne 6.
Tema 3anarus: Professional Ethical Behavior Standards in the Hospitality Industry /
IIpodeccHoHAIbHBIE CTAHAAPTHI ’THKH B HHAYCTPHH rOCTeNPHIMCTBA
IHeab: @OpMHPOBAaHHE HABBIKOB JEIOBOrO B3aMMOAEHCTBHS Ha AaHITIMICKOM S3BIKE B
Impo(pecCHOHAILHOM cepe.
B pesyneTrare 0OCBOEHHS TEMBI CTYIEHT JOJIKEH
3HATh: JIEKCHKY IIPO()eCCHOHAJILHOH HAIIPAaBIEHHOCTH, HOPMEI VIIOTPeOIIeHHS IJIeKCHKH
aHTTIMHCKOIO  fA3bIKa B IPO()eCCHOHAJLHOH  cdepe;,  OCOOEHHOCTH  I'paMMaTHKH
IPO(heCCHOHAIFHOIO aHTJIHHCKOIO S3BIKA,

YMeTh: OCYIIECTBIISTh JEIOBOE B3aHMOJEHCTBHE Ha aHTJIMICKOM SI3BIKE B ITPO(QeCCHOHAIBLHOM
cepe; YHTATh H IIEPEBOJUTH CIIEIHAIBHYIO THTEPaTyPy A MOMOITHEHHS MPOoQ)eCCHOHATFHBIX

SHaHHH. noxyMEHT nognvcaH
SNEKTPOHHOWM MOAMNCHIO

Cepruc AKTYATBHOCTE ks TeMEL 700V CHOBIIEHA HEOOXOAHMOCTRIO OBJIaJIcHHEM Y K-4.

Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa

TEUpETH‘IECEﬂH JacTb.
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As a fundamental frame of reference for responsible and sustainable tourism, the Global
Code of Ethics for Tourism (GCET) 1s a comprehensive set of principles designed to guide key-
players in tourism development. Addressed to governments, the travel industry, commumties and
tourists alike, 1t aims to help maximise the sector’s benefits while mimmzing 1ts potentially
negative impact on the environment, cultural heritage and societies across the globe.

The Code was called for in a resolution of UNWTO General Assembly, meeting in
[stanbul, Turkey, 1n 1997. Over the following two years, a special committee for the preparation
of the Code was formed and a draft document was prepared by the Secretary-General and the

legal adviser to UNWTO, in consultation with UNWTO Business Council, UNWTO’s Regional
Commussions, and the UNWTO Executive Council.

The United Nattons Comumission on Sustainable Development, meeting in New York 1n
Apnl, 1999, endorsed the concept of the Code and requested UNWTO to seek further input from
the private sector, non-governmental orgamzations and labour orgamzations. Its
acknowledgement by the Umnited Nations expressly encouraged UNWTO to promote the
effective follow-up of its provisions. Written comments on the Code were received from more
than 70 UNWTO Member States and other enfities. The resulting 10 pomnt Global Code of Ethics
for Tounism -the culmination of an extensive consultative process — was approved unanimously

and adopted by the UNWTO General Assembly at 1ts meeting 1n Santiago, Chile, 1n October
1999.

Although not legally binding, the Code features a voluntary implementation mechanism
through 1ts recognition of the role of the World Committee on Tourism Ethics (WCTE), to
which stakeholders may refer matters concerming the application and mterpretation of the
document.

The Code’s 10 principles amply cover the economic, social, cultural and environmental
components of travel and tourism:

Article 1. Tounism’s contribution to mutual understanding and respect between peoples and
soclefies

Article 2: Tounsm as a vehicle for individual and collective fulfillment

Article 3: Tounsm, a factor of sustainable development

Article 4: Tounsm, a user of the cultural hentage of mankind and contributor to 1ts enhancement
Article 5: Tourism, a beneficial activity for host countries and communities

Article 6: Obligations of stakeholders in tourism development

Article 7: Right to tourism

Article 8: Liberty of tourist movements

Article 9: Rights of the workers and entrepreneurs in the tounism mdustry

Article 10: Implementation of the principles of the Global Code of Ethics for Tourism.

AOKYMEHT MNOANMCAH
SNEKTPOHHOW NOAMNWMCLIO

Ceprvdmkatr: 2C0000043E9ABBB952205E7BAS00060000043E
Bnanensgl, ebayxoea TateAHa AnekcaHgpoBHa
Vocabulary

neicranlepeathiese2@THE@ 08 2023



adj. ethical — 3THYHBII, STHYECKHIT

2) code of ethics — Kogekc 3THKH

3) comprehensive — Bce0ObeMITFONTHIL, TTOIHBIH, OOIIHPHBII
v. comprehend — ImocTHTHYTE

n. comprehension —IIOCTHKEHHE

4) to guide — HanpaBJIATh, BECTH, PYKOBOJIHTH

n. guidance — HampaBJIeHHE, PYKOBOJICTBO

5) hernitage — Hacnegme

6) a draft document — rmpoekT

7) to endorse

n. endorsement

syn. to approve (of), to support

8) mput — BKyIaz

syn. contribution

0) an entity — opraHm3aIpis, opras

10) extensive — OOIIHPHBIH

11) v. to extend — pacImmpsTh, YBEIIHUHBATE

to extend to sm#h — pacrpocTpaHAThCSI HA YTO-II.
12) unanimously — e ITHHOIYIITHO

13) to adopt — mpuHIMaTh, YCBaHBaTh, IIEPEHHIMATh
n. adoption — MpHHATHE, YCBOEHHE

14) acknowledgement — mpu3HaHHe

v. to acknowledge — nmpH3HaBarhb

15) expressly — TouHO, SICHO, OIpeielIEeHHO, CITEIHAIbHO
v. o express — BeIpakarTh

16) a follow-up — JoBeZEHHE 10 KOHIIA, ITOCIEA0BATEIPHOE BEIIIOTHEHHE, ITIOCIIETYFOIIHE
MEePOITPHSTHS

17) a provision — 30. IIOJIOKEHHE, YCIIOBHE, IIOCTAaHOBIICHHE
v. to provide — oBecrieunBaTh, IIPeOCTARIATh

18) binding — 0Osr3pI1Ba O

OOKYMEHT UDﬂH NCAH
0
o) QIR CYORRHEITE, GirypupOBaTS, GBITS IpesICTABIEHHbIM
Bnaneneu: ebayxoea TaTeAHa AnekcaHgpoBHa

n. a leature — yepra
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20) voluntary — ;00poBOIbHBLH

21) 1mplementation — oCyIeCTBIEHHE

v. to implement — ocyIIeCTBIIITE

22) a stakeholder — 3anHTEpecoBaHHOE JTHIIO
23) application — 30. MpHMeHeHHe

v. to apply — 30. IpUMeEHATH, HCIIOIL30BATh
24) amply — IMpoKo, MoaApoGHO

syn. broadly

25) mutual — B3aHMHBIH

26) fulfillment — ucrtomHeHHe, OCYIIeCTRIIEHHE, PealTH3alH (30. ITOTeHIHAIbHbIX
BO3MOKHOCTEH)

v. to fulfill — ocyIeCTBIIATE, BEIITOIHATE
syn. accomplish
27) enhancement — ycHieHHe, yIy4llleHHE, YBEIIHYEHHE

v. to enhance — yCHINTD, YIIYYIIIHTE, YBEIIHYHTD

Bonpocet u 3a0anui:

1. Study the Vocabulary list above and fill in the gaps with appropriate words from the list

1) If you cannot something, you cannot understand 1t.
2) He that he had been neghgent.
3) The policy we 3 years ago wasn’t effective.

4) To aclhieve a positive and collaborative workforce, employers should begin with traimng that
promotes respect.

5) This thesis demonstrates that collaboration between partners 1s a strategy that will
the development of a keritage tourism program.

2. Answer the questions:

1) What 1s the Code aimed at?

2) Who does the Code address?

3) Who prepared a draft document?

4) When did the document get endorsed?

5) What enggmiagebiibel TO to promote the effective follow-up of 1ts provisions?

3NEKTPOHHOW NOANMCLIO

Cepruchifryr] s Aheoeoderackepzb dopurnentivosse

Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa

7) What components of travel and tourism does the Code embrace?
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8) How many principles does 1t cover?

3. Complete the sentences according to the rtext:

1) The Global Code of Ethics for Tourism 1s a fundamental frame of reference for

and tourism.

2) The Code’ mussion 1s to help the sector’s while its potentially
negafive the environment, cultural and societies across the globe.

3) The General Assembly of the World Tourism Organization the document 1n 1999.
4) Being a by the Umted Nations the document expressly UNWTO to
promote the effective of 1ts provisions.

4. Read and translate:
What is Ethical Behavior?

Different people have different beliefs about what constitutes ethical behavior. The law
defines what 1s and 1s not legal, but the distinctions between moral right and wrong are not
always so clear. In many situations lines between right and wrong are blurred. Such situations
can lead to ethical dilemmas.

When faced with ethical dilemmas, 1t’s important to consider outcomes of the decision-
making process. One way of dealing with ethical dilemmas 1s by using the four way test to
evaluate decisions. This test involves asking four questions:

* Is my decision a truthful one?

* s my decision fair to everyone affected?

* Will 1t build goodwnll for the orgamzation?

* [s the decision beneficial to all parties who have a vested interest in the outcome?

When these four questions can truthfully be answered with a «yes», 1t 1s likely that the
decision 1s an ethical one.

Why ethics is included in the process of decision making in hospitality sector?

The hospitality mdustry 1s considered one of the largest industries worldwide. As its
covers the fields of fravel, tourism and leisure, the industry i1s indeed one of the important
economic conftributors to most countries around the world. In order to maintain the strong status
of the industry, 1t 1s essential that 1ts operators and managers employ the approprnate business
tactics.

Ethics in hospitality sector

Hospitality industry 1s among the fastest growing economic sectors worldwide. The

industry byodselimsapeognized as multi-billion dollar and still progressing industry. It basically
Cepmm d}ﬂgﬂ%g&iﬁﬁgfg:m :::-5 Eb'?mg%&maé)f accommodations, fast food outlets, bars, retail stores,

Branengiestaurantsa Wihlesthisaamdustry enables the provision of vast services for the clients, work
opportunities are also diverse.
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Business ethics 1s essential i the hospitality industry for a number of reasons. One of
which 1s the 1ssues typically encountered in this type of business. Accessibility, health and safety
1ssues 1ncluding fairness, equal treatment, contingency planmng, individual and institutional
responsibilities, emergency response mechanisms are some industry matters related to business
ethics. Furthermore, the factors and operations swrrounding tourism-oriented businesses require
ethical actions and practices. For instance, considering that its main objective 1s to serve people
or tourists, a service that 1s morally acceptable should be delivered. This form of business also
makes use of natural or environmental resources for its operation; the protection and
conservation of these resources on the other hand require ethical protocols.

These then stresses the strong relation of the hospitality industry with business ethics.

3. Find the words in the text by their meanings:
a) the way 1n which someone conducts oneself
b) a problem involving a difficult choice

c¢) the activity of providing food, drinks, etc. for people who are the guests or customers of an
organization

d) a factor that plays a sigmficant part in bringing about an end or result

e) composed of distinct or unlike elements or qualities

6. Find the Russian equivalents of the following phrases in the text:
1) lines between right and wrong are blurred

2) one of the important economic contributors to most countries

3) m order to maintain the strong status of the industry

4) managers employ the appropnate business tactics

5) recogmzed as multi-billion dollar and still progressing mndustry

60) this industry enables the provision of vast services for the clients
7) emergency response mechanisms

8) surrounding tourism-oriented businesses

9) considering that 1ts main objective 1s to serve people or tourists

10) the protection and conservation of these resources

7. Match up the words to make word partnerships. Find them in the text:
KYMEHT MOAfMCAH

ANEKTPOHHOW NOAMUCHIO
Ceprvdmkatr: 2C0000043E9ABBB952205E7BAS00060000043E
Bnaneneu: llleGayxoea TaTeAHa AnekcaHgpoBHa

ethical resources
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€COnoIniC treatment
progressing industry
business contributor
equal behavior
individual ethics
environmental responsibilities

8. Fill in the gaps with appropriate prepositions:
1) ... different beliefs what constitutes ethical behavior. ..

2) ... the distinctions moral right and wrong ...

3) ... situations can lead ethical dilemmas ...
4) When faced ethical dilemmas ...
5) ... dealing ethical dilemmas ...

6) ... one of the important economic contributors most countrnies ...

7) ... essential 1in the hospitality industry a number of reasons ...

9. Complete the text with appropriate words in the box:

diverse ethics interacts rights green apply

hotels resources ethical adheres

In the hospitality industry 1 1ssues abound both for the business 1itself and the
community at large. Business 2 15 a complicated subject that can be described as the
behavior that a business 3 to 1n 1ts dailly dealings with the world. The ethics of a
particular business can be 4 . They 5 not only to how the business
0 with the world at large, but also to their one on-one dealings with a single customer.
Now the hospitality industry 1n general and 7 speciically have seem to be behind most
businesses when 1t comes to ethics 1n concern to gomg 8 , human 9 , diversity,
human 10 , and hotel relationships.

NOKYMEHT MOAMMCAH
cepmqm%:g': %?ggﬂmgmgﬁhﬂﬂﬂdﬁ
Bnageney:  LWeBayxoea TatbAHa AnekcaHapoBHa
COCTABIIAITh,
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OTJIHYHTEIIEHBIH

pe3yIbTaT, HIOT,
HCITONb30BaTh/TIPHMEHSITh TaKTHKY,
TIO3BOJISATh, JaBaTh BO3MOKHOCTB,

IUIaH JeHCTBHSI B HEIIITaTHBIX CHTVYAITHAX,

MIPEAOCTABIIATh YCIIYTY.

11. Translate into English and write the following sentences:

1) TypHcTCKHE pecypchl SBILIFOTCS BCeOOIMHM JOCTOSHHEM 4YelIOBeYeCTBa, COOOIecTBa, Ha
TEPPHTOPHH KOTOPBIX OHH PACIIONOKEHBI, 00IaaoT 110 OTHOIIEHHIO K HIM OCOOBIMH ITpaBaMH
1 00S3aHHOCT SIMH.

2) CJIE,I[‘_’;" €T ITOOIIPATE H COZeHCTBOBATh Pa3BHTHIO CEMEﬁH(}I‘G: MOJIOOCHKHOI'O H CTYACHYCCKOI'O
TVPH3Ma, da TAKGKE TYPH3Ma JIJIA ITOIIBIX JIHIT H HMHBAIIHIOB.

3) VY4YacTHHKH TYPHCTICKOIO IIpollecca JOIKHBI IIPH3HATh POIb, KOTOPYID HIPAIOT
Me K TyHAapOAHBIE OpraHH3aLHH.

4) Ocobo 1mone3HsEIMH (pOpMaMH TYPH3Ma, KOTOPBIE CIEAYeT IOOIIPSTh, SBIISIOTCS ITOE3IKH C
PEITHTHO3HEIMH, O30POBHTEILHBIMH, 00pa30BaTeIbHBIMA IIEJISMH, a TaKXKe JJIS KyJIbTYPHBIX H
SIBBIKOBBIX OOMEHOB.

5) MecTHOe HacelleHHe JOIKHO ITPHBIEKATHCSI K TYPHCTCKOH JesATelIbHOCTH H Y4acTBOBAaTh Ha
PaBHOITPABHOH OCHOBE B IIONYYeHHH OOpa3yIOIMUXCS 5SKOHOMHYECKHX, COI[HAIBHBIX H
KYJIbTYPHBIX BBITOJI.

IIpakTH4yeckoe 3ansaTHe Ne 7,
Tema sansarusa: Insurance in Tourism /CTrpaxoBaHue B TYpH3Me

Ilean: QopMHpOBaHIE HABLIKOB JSIOBOI0 B3aHMO/ISHICTRBHS Ha aHTTIHIICKOM SI3BIKE B
mpodeccHOHaILHOI cdepe.

B pe3yJabTaTtTe 0CBOCHHHA TEMbI CTYACHT J0IZKCH

3HATb: JIEKCHKY ITPO(eCCHOHAIBHOH HAITPAaBIIEHHOCTH, HOPMbI YIIOTpe OlTeHH ST JIEKCHKH
AHTIIHHCKOIO SI3bIKA B IpoeccHOHaIbHOH c(epe; 0COOEHHOCTH I'PaMMaTHKH
PO eCCHOHAIBHOIO aHTTIHHCKOIO S3BIKA;

YMeThb: OCYIIECTBJISATH JeJIOBOE B3aHMOJISHCTBHE Ha aHTJIHIICKOM S3BIKE B IIPO(peCCHOHAIBHOMH
cpepe; UNTATh H MEPEBOJHTE CIIEIHAILHYIO IHTEPaTYPY JAJISI ITOIIOITHEHHS ITPO(J eCCHOHAIbHBIX
SHaHHI.

AKTYAIBHOCKEFEMbIHORYCIIOBIIEHd HEOOXOIMMOCTBIO OBIaJeHHEM Y K-4.
3NEKTPOHHOM MOANKUCHIO

CEETHd}HHETZ ECDGE‘G‘E‘J-BEQJ&.BBEQEEEDEETBAEDDDEﬂﬂDDDdBEI‘E“pETHqEERaH JacTh:
Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa

1. Listen to the words referring to culture and communication, read them, find their meaning
Reicrevggred: arvalbysectheirword-formation



Nouns: environment, evaluation, intention, receiver. Adjectives: emotional, essential, important,
logical, phonological, reciprocal, significant, substantial, successful, syllabic. Adverbs: mutually,
preferably. Participles: ennching, evolving.

2. Listen to the verbs used in the scientific and professional texts and learn them. Make the
sentences with these verbs

appreciate (appreciated, appreciated, appreciating), appreciates, v orieHnts Modemn society
highly appreciates the ability to commumcate. This ability 1s appreciated in vanous cultures.
determine (determined, determined, determining), determines, v onpenenars In the process
of communication, we determine and take into account social status of communicators. We also
have to determine time and space, 1.e. when and where the process of communication occurs.
effect (effected, effected, effecting), effects, v Bmmars Culture effects communication. It effects
its development.
evolve (evolved, evolved, evolving), evolves, v pasBuBathca Means of communication are
constantly evolving. Mediated communication evolves every year.

interrelate (interrelated, interrelated, interrelating), interrelates, v ocymecTrIaTh
B3auMocB3b Culture and commumication interrelate. They interrelate on the levels of the
speaker, receiver and environment.
make an impact okazars BimisgHHe Communication makes an impact on culture. Intention of the
speaker makes an impact on communication.
motivate (motivated, motivated, motivated, motivating), motivates, v moruBHpoBatrs The
result of commumnication 1s better when 1t 1s motivated. It 1s motivated by needs and interests of
the parties, which are the participants of commumnication.
stimulate (stimulated, stimulated, stimulating), stimulates, v CTHMYIHPOBAaTh
The process of communication 1s stimulated by mutual agreement of communicators. It 1s also
stimulated by the purposes of commumnication.

3. Read the text and find the facts confirming interrelation between culture and
communication

Culture and Communication

Culture and commumcation are closely interrelated. Communication, being a part of
culture, motivates 1ts development. Culture determines communication on the base of the
intenfion of the speaker, purpose of the receiver and the environment. The intention of the
speaker 1s important both 1n direct and mediated communication. The purpose of commumcation
1s always significant. It can be, for example, a business letter, a face-to-face or phone personal
message. We also have to consider the position of the receivers of communication in the society:
strata, occupation, age, religion, etc. The settings, 1.e. environment of commumncation, time and
space are substantial.

Another factor that i1s essential for successful communication 1s evaluation by the
communicators of each other’s behaviour. Values of culture make an impact on the way people
communicate. Any experience in communication, either a positive or a negative one, 1s worthy.
Language, as a part of culture, 1s of primary umportance. Its whole structure also effects the way
people communicate. Let us take the phonological aspect, for example. It includes intonation,
tone, pitch of utterance, its emotional colour, logical and syllabic stress. Thus, the process of
mterrela’g‘@‘iﬁ@ﬁngmﬁgd communication 1s reciprocal and mutually ennching. Culture

cepruddetermmes scommimeatiomoandocommumncation, accordingly, stimulates culture’s evolving.
RN oter S AR AiTEroe
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4. Say in your own words how culture of your country makes an impact on communication
and determines its specific features. Give examples

S. Read the dialogue and roleplay it. What kind of insurance would you choose and why? Give
reasons

Characters: Travelex Insurance Company manager and Michael Brown Flight Insurance
- Good morming. I’d like to discuss the terms of flight insurance. Is there anything special about
this insurance?

- It’s a form of travel insurance which offers financial protection for flights. Flight accident
insurance 1s considered separately. If someone misses or cancels his or her air fravel in case of
emergency, with travel insurance they can get adequate refund for their losses and later purchase
the other ticket. In some cases, insurance coverage 1s provided for the delay of flights. There also
exists the recovery for loss of luggage, but 1t 1s less than the real value.

- What type of coverage does your company provide?

- We usually meet the requurements of every passenger, providing efficient advice, emergency
assistance, and claim service. Would you like to purchase flight coverage or obtain a flight-only
Insurance policy?

- Flight coverage, please. Here are my passport and travel documents.

- Thank you, sir.

6. Arrange the words o make the senftence
1. Purchase, delay, for, reason, of, the, insurance, 1s, flight, fravel. 2. Reason, of, travel, loss,
another, purchase, insurance, for, luggage, 1s. 3. Occurs, weather, breakdown, cancellation, the,
or, of, mechanical, to, flight, due. 4. Hotel, and, insurance, accommodation, covers, meals. 5.
Transportation, costs, during, insurance, delays, airline, covers.

7. Imagine you are a travel insurance manager. How would you persuade your customers to
purchase the insurance policies? Write and present the dialogue between your customer and
you as the travel insurance manager.

IIpakTH4yeckoe 3ansaTHe Noe 8,
Tema sanarua: Communication in Tourism/KoMMyYHHKANHA B TYpPH3IMe

Ieab: OopMIpOBaHIEe HABLIKOB JIEIIOBOIO B3aHMOAeHCTBHS Ha aHITIHIICKOM SI3BIKE B
IMpoQeCCHOHAIBHOH cepe.

B pe3yJabTaTe 0CBOCHHHA TEMbI CTYACHT JOIZKRCH

3HATh: JIEKCHKY ITPOQeCCHOHAIFHOMN HAITPaBIEHHOCTH, HOPMBI YIIOTpe OleHN I IEKCHKH
AHTIIMIICKOIO SI3bIKA B ITpodeccHoHaMbHOH cdepe;, 0COOeHHOCTH I'PaMMaTHKH
MpodeCCHOHAIBFHOIO aHTTIHIICKOIO S3BIKA;

YMETDh. OCYIICCTBIIATE ACIIOBOC B3aHMMOJICHCTBHE Ha aHI TIHIICKOM SI3BIKE B Hpﬂd)EGGHGHﬂJILHGﬁ

chepe; UNTATh H NIEPEBOANTH CIIEIHAILHYIO IHTEPATYPY A ITOMOTHEHHS ITPO( €CCHOHAIbHBIX

RHAHIOL. AOKYMEHT NMOAMNMCAH
SNEKTPOHHOM NOANMMUCHIO

Ceprudomgar. 2C0000043ESABBESS52205E7BAS00060000043E

BnanendAKTYAABHOET b TEMBL:, 00V CTTOBIIEHA HEOOXOIHMOCTEIO OBlaicHHeM Y K-4, OIIK-6.

TEU])ETH‘IECHHH JacTtb.
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1. Listen to the words referring to diversity of cultures and learn them

ability, n cmoco6HocTs My friend’s ability to cultural communication 1s known to everyone. She
1s especially successful at paraverbal communication.

boundary, n rpanmmiia Each culture exists within its boundaries. It can also exist outside the
boundaries.

community, n 1 coobmecTtBo 2 obmuHa 3 obmHocThk In the USA a lot of people live within the
communities. They have similar ways of communication within their community.

consequence, n nmocieacrtBHe The consequence of the world integration 1s the development of the

global culture. The integnity itself 1s the consequence of the events in the modern informative
industrial world.

capacity, n 1 crmoco0HOCTh 2 BMECTHMOCTE 3 00beM 4 IMPOH3BOAUTENHLHOCTE capacity for culture
crtocOOHOCTh K KylbType The capacity for culture 1s connected with the commumty. The
capacity for simular culture i1s determined by the homogeneous sets of behaviour within the
community.

diversity, n 1 pasHooOpa3ue 2 MHorooOpasne 3 pasmune Diversity of cultures 1s provided by the
ways of forming culture. It 1s also ensured by the capacity for culture.

due to, prep 1 6maromaps 2 u3-3a Each culture lives due to reproduction of generations. Inclusive
education of children with problems of can be realised due to the use of computers i learning.

fission, n genmeHme Fission of cultures occurs due to flexibility of boundaries between the
communities. This fission leads to the diversity of cultures.

set of behavioural traits and rules HaGop nmoBeAeHYecKHX YepT H npaBuI Set of behavioural traits
and rules 1s determined by culture of the commumty. Sets of behavioural traits and rules are
transnmtted through generations. species, n 1 Bug 2 pasHOBHAHOCTE 3 nopoa 4 pox Not all living
species acquire their culture. Species of apes differ from each other.

2. Learn the verbs. Think of new sentences with them

acquire (acquired, acquired, acquired, acqurng), acquires, v 1 IpuoOperaTs 2 ITOIy4YaTh 3
oBmageBarh Children in the society acqure sets of behaviour through transmission of
information. Small children can easier acquure culture of another commumty.

advance (advanced, advanced, advancing), advances, v 1 mpoaBurars 2 IIpOABHTATBCSI 3
pa3BuBaThca Each nation advances 1ts culture. State helps to advance it.

constitute (constituted, constituted, constituting), constitutes, v 1 cocraBmsare 2 oOpa3oBbIBaTh 3
yupekaarh People of the same nation constitute the commumty. Culture constitutes the way of
life, traditions, beliefs, languages of the nation.

divide (divided, divided, dividing), divides, v 1 gemmTes 2 pazgemuts 3 genuTtbed form (formed,
formed, forming), forms, v 1 oOpa3oBeiBaTh 2 (QopMHpOBaTh 3 co3jaBarh New cultures are
formed because of fission of cultures. The speed of this fission1s diverse.

have an 1mpact on somebody 1 oka3zaTh BIHsHHE Ha KOro-IH0o0 2 OKa3aTh BO3JIEHCTBHE Ha KOIO-

00 R%ﬁmgmwmm immpact on culture of Celts. Damsh culture also had an impact on
ceprudcHl e @idCelts ancSaxensoosooo0043E

Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa
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originate (originated, omginated, originating), originates, v mpomcxoautk Modem American
culture oniginates from the cultures of Europe, Africa, Asia, and Latin Amernca. German culture
originated from the culture of ancient tnibes.

produce (produced, produced, producing), produces, v mpomspogurhk Different commumnities
produce various cultures. They produce them due to processes in society.

3. Read the text and determine the reasons for the diversity of cultures. Arrange the reasons in
the logical order

Diversity of Cultures

Considering that culture 1s the cogmitive system, let us determine the reasons for the
diversity of cultures. Both the ways of forming culture and the capacity for culture are important
for 1it. How 1s the diversity of cultures produced? Fission of cultures 1s advanced by means of
generations’ reproduction in the families. Geographic and environmental factors have an impact
on speed of fission. But these factors only could not have stimulated development of the
diversity of cultures, which 1s 1mpossible without the humans’® ability of the behaviour’s
transmussion, providing fission of cultures. The consequence of these processes 1s the emergence
of boundaries between human communities and it 1s the vital element of the evolutionary
ecology of culture.

Derivation of the diversity of cultures originates from the cognifive capacity for culture
and also the 1ssues of the demographic ecology. Due to social transmission and mental processes,
new generations of species process and acquire mnformation and specific sets of behavioural traits
and rules, which are homogeneous within intra-population variation and heterogeneous within
inter-population variation. Boundarnes of the communities are flexible. In modem society the
process of moving people from commumty to commumty occurs more often, in spite of the fact
that these communities can be different as ethno-linguistic groups. New cultures can be formed
this way. For example, Dagestani, living in Ciscaucasia 1in Russia, constitute a set of lingwstic
and ethnic groups, which, in tumn, are divided into clans, forming their own cultures within the
culture of Dagestan and Russia.

4. Read the words. Analyze the morphology of the words before reading the text. Classify the
words according to the parts of speech and verbals

Archeological, comparative, considering, consumer, developer, development, declared,
enhancing, existing, execution, expectation, historical, i1mprovement, imtative, integrated,
management, natural, offered, paleontological, participation, potential, expecting, presented,
recommendation, sacred, satisfaction, situational, social, socio-demographic, spintual,
sustainable, visiting.

3. Study the method of creating the tourist project in English. Write out the essence of method
using the development order

Key Factors for Development of Tourist Project

In development of project in tourism, 1t 1s first necessary to take account of the cultural heritage
of the country, work out and implement national strategy on hernitage and cultural tourism. The
cultural hentage includes historical buildings and places, oral history and traditions, declared
heritage siesyventtisalnobjects and collections, rituals and cultural performances, artefacts and
Conm d}ﬁg@ﬂgm@@mm ﬁ%ﬁ%ﬁcb JCreative arts, skills and techniques of fine arts, natural and cultural
snasen@spectis:ofetherenvirenment; archeological artefacts, cultural values and respect of culture and
heritage, cultural festivals, paleontological remains, sacred and spintual sites. Next, project
nercrevclewrelopers)zboarakectourism sustainable, have to consider social cohesion, public participation of



the local communities and private participation in tourist activities and imtiatives. They make the
analysis of the demand for cultural tourism, considering socio-demographic charactenstics of
consumers of Heritage products: age, gender, race, education, and social status. By means of
situational analysis and comparative studies the specialists 1n the sphere of tourism make the
analysis of curent situation and project future developments in this sphere, 1ts momtoring and
evaluation with perniodic reports, presenting information on current trends and best practices by
means of integrated management. They deterrmine the approach for execution of strategies,
purposes and activities, development of medium and long-term action plan, level of knowledge
of existing and potential tourist products, expectations of customers for visiting the product,
services offered, customers’ needs and their satisfaction with the products and recommendations
for their improvement, enhancing the customers” experience in cultural heritage.

IIpakTH4yeckoe 3ansaTne Ne 9,
Tema 3anarua: Getting to Destination /Kak mo0paTbcsi 10 MeCcTa HA3HAYEHHA

Ieab: OopMIpOBaHIEe HABLIKOB JIEIIOBOIO B3aHMOAeHCTBHS Ha aHITIHIICKOM SI3BIKE B
IMpoQeCCHOHAIBHOH cepe.

B peE3Y.JibTaTe€ OCBOCHHH TEMbI CTYACHT Q01 KEH

3HATh: JIEKCHKY ITPOQeCCHOHAIFHOMN HAITPaBIEHHOCTH, HOPMBI YIIOTpe OleHN I IEKCHKH
AHTIIMIICKOIO SI3bIKA B ITpodeccHoHaMbHOH cdepe;, 0COOeHHOCTH I'PaMMaTHKH
MpodeCCHOHAIBFHOIO aHTTIHIICKOIO S3BIKA;

YMeThb: OCYIIECTBIIATE JSJIOBOE B3aHMOJISHCTBHE Ha aHTTIHIICKOM S3BIKE B IIPO(peCCHOHATBH O
cpepe; UNTATh H MEPEBOJIHTE CIIEIHAIBHYIO IHTEPaTYPY JAJII ITOIOTHEHHS ITPOJ eCCHOHAIbHBIX
SHAaHHIIL.

AKTYAJIBHOCTB TeMbI: O0YCIIOBIIEHA HEOOXOIMMOCTBIO OBIaJeHHeEM Y K-4.
Teopernueckas 4acThb:

1. Listen to the words, read them, write the words they are originated from, analyse the cases
of their derivation, mark suffixes and prefixes

Assertive, belonging, caused, commumcation, conversation, eastemn, especially, careful,
individuality, living, long-term, pre-talk, previously, short-term, spelling, started, tradition,
unequally, using, western.

2. Read the text and find the ways of overcoming cultural differences. Say if you know any
other ways of overcoming them

influence, » BmisHue Spamsh influence on Latin American countries 1s sigmficant. Tlis
influence manifests 1tself 1n Latin Amernican culture.

overcome difficulties mpeojonerars TpygHocTH It's very important to find the ways of
overcoming cultural differences. One has to develop skills of empathy to overcome difficulties.
previously, adv. 1 penBapurenpHo 2 3apaHee To overcome cultural differences, you ought to
previﬂuslyn%MH@ﬂgﬁhﬁg gulture. It1s better to compare the cultures previously.

SNEKTPOHHOW NOONUCHIO _
Ceprudidel’ CEINE CerVe erceive erceivin erceives. v BoCITpHHHMATE Y ou ought to perceive
lp » =

reneneinotier CalturE " Witli 12§pEet. And watch how the people of another ethnic group perceive your
culture.
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Ways of Overcoming Cultural Differences

In everyday life and in business it 1s important to learn to overcome difficulties due to
cultural differences. Because of cultural diversity people of different cultures can view the same
things unequally. To overcome these difficulties, develop the skills of empathy. Do thorough
analysis of another culture using different sources and 1magine how people belonging to this
culture will perceive the values of your culture and the behaviour of the people caused by it.
Take 1nto account the individuality of each person in the boundanes of his or her culture. Leamn
the nnght vanant of spelling of their names and the way you’ll appeal to them. See who usually
makes the decisions in the country: people of the top (France, Greece, Spain, Italy) or of the
middle rank (Nordic countries), the individuals (the USA) or the groups of people (Japan).

Use different approaches in a masculine or a femimne culture: the decisions are more
assertive 1n the masculine culture, e. g., 1n Great Brnitain or the USA. And be especially careful
with the attitude towards the women 1n the countries of Asia, Africa and the Middle East. The
type of culture also makes an impact on the duration in making business decisions. It can be a
short-term period in the western countries and a long-term period in the eastern countries to
resolve the problem.

Consider implicit style of communication in the countries of Asia, more direct style in the
countries of Europe, Australia and the USA and the difference in the discourse if the talk 1s
started with the topic of the conversation or the pre-talk. You can learn more about the culture
and communication style of the country living for some time in the local community of this
country or ask for advice from people who had previously lived in the counfry and are well
aware of its culture, traditions and customs.

3. Choose any country with the culture which differs from the culture of your nationality and
think over how you will act to succeed in overcoming cultural differences

4. Listen, read and study the words on the topic ‘A Trip to the Airport’.

arrive at/in (arrived, arrived, arriving), arrives, v mpHOrITs B drop off, v 1 BeIcaxxuBarey 2
noesTH 10 pack (packed, packed, packing), packs, v 1 makosats 2 yimakoBeIBath Shuttle, 72 1
MapHIPyYTHOe TaKkcH 2 TpaHcep tips, » yaeBble Notes: Use of preposition at after the verb arrive
denotes specific point in time, period of time, specific places. Use of preposition in after the verb
arrive denotes general places.

S. Learn conversational phrases before reading the dialogue.

Be late — ommazgriears, call up a taxi — BrI3BaTh TakcH, go by shuttle/taxi — exars MapIIpyTHEIM
TakcH/TakcH, drop-off location — mecto BrIcagkm, flat fee — pukcuporanHasg 1o1aTta, hurry up —
noropormrecd, in half an hour — u4epe3s momnuaca, miss the flight — mpomycrure
aBHapeic/moner/mepener, miss the plane — omo3gate Ha camojeT, pay in cash — 3ammIaTuTh
HayoyHBIMH, pick-up location — mecto BrzoBa. Can I call a taxi at the moment? Mory s
BEI3BATh TAaKCH B JaHHBIH MOMeHT? It’s over there. 510 TaM. Keep the change. Ciaun He Hajo.
That’s it. Bor niMeHHoO. /I IpaBHIIBHO.

Where are you headed? /'Where are you going? Kya Bl HallpaBJIsieTecs?
Note: We say ‘Keep the change.” 1n case 1f we want to give tips.

AIOKYMEHT MOANWCAH
I 8]
ceomo b330 2, KDECCRY DAY HA A KopmyHmicanms
Bnapeneu; lLle63yxosa TaTeaHa AnekcaHapoBHa

IIpakTHieckoe 3anarue Noe 10.
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Tema s3anarusa; Cross-cultural Communication. The Past Perfect Continuous Tense
/Kpocc-KyJabTYpHass koMMYHHKAIHMA. [Ipoineainee copepimeHHO-IPo0/15KeHHOE BpeMSL.

Ilean: QopMHpPOBaHHE HABLIKOB JeI0BOI0 B3aHMO/ISHCTBHS Ha aHTIHIICKOM SI3BIKE B
ImpopeccHOHAIILHOMH cdepe.

B pe3yJabTaTtTe 0CBOCHHHA TEMbI CTYACHT J0IZKCH

3HATb: JIEKCHKY ITIPO()eCCHOHAIBHON HAITPAaBIIEHHOCTH, HOPMBI YIIOTpeOlIeHH ST JIEKCHKH
AHTIIMHCKOIO SI3bIKA B Ipo(ecCHOHAIbHOH c(hepe;, 0COOEHHOCTH I'PaMMaTHKH
IPo(heCCHOHAIFHOIO aHTTIHHCKOIO S3BIKA,

YMeThb: OCYIIECTBJISATH JeJIOBOE B3aHMOJIEHCTBHE Ha aHTJIHIICKOM S3BIKE B IIPO()eCCHOHAIBHOMH
cpepe; UNTATh H MEPEBOJHTE CIIEIHAILHYIO IHTEPaTYPY JAJLI ITOIIOTHEHHS ITPO(J €CCHOHAIbHBIX
SHaHHII.

AKTYAJIBHOCTB TEMbI: OOYCIIOBIIEHA HEOOXOIMMOCTBIO OBIaJeHHEM Y K-4.
Teopernyeckast 4acTb:

Past Perfect Continuous - mmporme/inee copeplleHHOe JIHTeIbHOE BpeMs

Bpems Past Perfect Continuous yka3sIiBaeT Ha JeHCTBHE, KOTOPOe HAa4YalloCh B ITPOIIITIOM,
PO OILKAIIOCH B TEUEHHE HEKOTOPOI0 BPEMEHH M JIMOO 3aKOHYHIIOCH HEIIOCPEACTBEHHO TIEPET
HEKHM MOMEHTOM B IIPOIIUIOM HIIH BCE EINE HE 3aKOHYIUIOCh K HEKOEMY MOMEHTY B ITPOIILIIOM.

I had been typing this text for 2 hours and then found 1t on the Internet.
S HaGHpan ATOT TeKCT JBa Yaca, a IIOTOM Halllel ero B MHTepHeTe.

I had been waiting for his airplane for 2 hours when i1t was announced about delay.
51 K ;an ero caMoJIeT yKe JiBa yaca, Korja oOBSBHIIH O eT0 3aJlepiKKe.

Oo0pazopanne Past Perfect Continuous

][ Toro, YTOORI MOCTaBHTE ITIaron B popmy BpeMeHH Past Perfect Continuous, TpeGyercsa
BCITOMOTaTelbHBIH I'1aron to be Bo Bpemenu Past Perfect u riprdactie HacTosmero
BpeMeHH (popma V-1ng) cMBICIIOBOrO ITIaroJa.

To be Bo BpemeHH Past Perfect mmeet eqnrcTBeHHYIO (hopMy had been.

[ IpryacTtre HacTosmero BpeMeHH (Participle I) MoxKHO TOTYy4IHTh, ITpHOAaBHB K Ha4aJIbHOMH
(opMe 3HAUYHMOrO I71aroja OKOHYaHHE -1ng:

Jump — jumping
live — living

YTEEP,I[HTEJILHLIE ITPCOIIOAKCHITA.

I had been playing We had been playing
You had been playing You had been playing
NOKYMEHT MOAMMCAH

He /3he it et o,
Ceptudmkar: _ 500060000043 hey had been plavi
Bnapeneuy, Plﬁ;@ﬂ@ TaTbAHa AnekcaHpoBHa Y playing
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B BOITPOCHTCJIBHOM ITPCAJIOXKCHII BCITOMOTraTelbHBIH I11aroil had BEIHOCHTCS Ha MeCTO ICPC/
ITOJICKAIIHM, a4 OCTAJIbHAAd Y4CTh CKA3YCEMOI'O PACIIOIAIlda€TCAa IIOCIIC HETO.

I saw many puddles. Had 1t been raimng?
A Bugen mMuoro ayk. Hlen moxmas?

BGHPGCIITEHBHLIE ITPEAIONKCHILA

Had I been playing? Had we been playing?
Had you been playing? Had you been playing?
Had he / she / 1t been .

I'I)
playing? Had they been playing”

B oTpHIIaTEIbHBIX IIPEIOKEHIIX 3a BCIIOMOraTEILHBIM ITIar OIIOM had CIIEIYET OTPHIlATEIILHAST
yacTHIla not;

Of course he did not want to sleep! He had not been working like a horse all the week.
PazymeeTcs, eMy He XOTeJIoCh cItaTh! OH-TO He padoTall KaK BOJI BCIO HEJEIIIO.

OTPI]I[EITEJ]LI{BIE ITPCOJIOZKCHILA.

I had not been playing We had not been playing
You had not been playing You had not been playing
He / she /1t had not been .
playing They had not been playing

1. Learn the words

apply (applied, applied, applying), applies, v 1 nmprmensars 2 obpainarecs 3 MoJAaTh 3asBIICHHE
Vanous measurements are applied to research in the field of cross-cultural communication.
Scientists use level analysis studying cross-cultural commumnication.

approach, n 1 moaxox 2 meton Scienfists apply numerous approaches for cross-cultural
investigations. Approach can be considered as a method 1n science.

complicated, a ciaoxmureii The research of cross-cultural commumcation 1s most complicated.
The dimensions of cross-cultural communication are complicated.

connect (connected, connected, connecting), connects, v 1 coeauHATs 2 IOIKIOYATH 3
cBs3aTh All kinds of commumication are closely connected with each other. Concepts are
connected to evaluations.

incorporation, n 1 BKroueHHe 2 HHKOpHopaims 3 oObeauHeHHe 4 BBeJeHHe Incorporation of
other scienfists’ papers 1s important i research. We analyse incorporation of theory of cross-
cultural communication into commumecation theory.

intend (intended, intended, intending), intends, v HamepeBaTbcs The students of our group
intend to makeeatresgarely of cross-cultural commumcation. They also intend to investigate the

SNEKTPGHHOW NGANMCHIQ -
cormsADPTOAGHES 10, MSFCHITAT Sompunication.
snanendlVestigate: itinvestigatedy.- investigated, investigating), investigates, v 1 muccremoratp 2
H3y4yaTh 3 paccinegoBarh The problems of cross-cultural communication have to be further
nencreviNestigaied, Theyshave to be investigated on the level of subcultures or co-cultures.



versatile, ¢ 1pasHoCTOpOHHHMII 2 MHOrOorpaHHbIH 3 ruOkmit 4 MHOroctopoHHHH The studies of
cross-cultural commumcation are versatile. The approaches to cross-cultural communication are
versatile.

2. Analyse the morphological structure of the terms cross-cultural, intercultural, intergroup,
intracultural

3. Read the text and 1) write definitions of cross-cultural, intercultural and intracultural
communication 2) identify the purposes of theory of cross-cultural communication

Cross-cultural Communication

Cross-cultural communication 1s a communication between the representatives of whole
cultures. In companson with it, intracultural communication occurs between the members within
the boundanes of one culture and intercultural communication denotes interpersonal relations on
the level of the individuals of different cultures. Both cross-cultural commumcation and
intercultural communication can be classified as sections of intergroup communication. The
researchers use the theory of cross-cultural communication for comparing and confrasting the
communication of people from different cultures and explaining their variations. It 1s one of the
approaches mtended for incorporation of culture into the theory of communication, connecting
measurements of vanability of culture with its standards and laws, making an i1mpact on
communication behaviour.

These measurements can be applied to theories in vanous fields of science, 1.e.,
communication, psychology, and sociology. Measurements are versatile and complicated. The
studies revealed that for human beings in all the cultures attitudes, stereotypes, values and
feelings are applied as the deterrmmng factors in cultural concepts. For example, for the people
from the Mediterranean area gestures are more important than for the Nordic people. Another
example, illustrating this theory 1s that the Japanese are more task-oriented and the Americans
are more process-oriented.

4. Give examples, illustrating the theory of cross-cultural communication on the base of
cultural attitudes, stereotypes, values and feelings.

3. Make sentences in Past Perfect Continuous T'ense

1) ... before Tom came to the court. Helen/to play/tennis/for an hour and a half.
2) ... before he retired. Mr Black/to work/as a lawyer/for twenty-five years.

3) ... when the bus armived. We/ to wait/f or forty minutes.

4) Sheila looked tired because She/to sew/a dress/for her little daughter/all day.
5) Before Jack got to level four .... He/to play/the same game/for three hours.

0) Mike’s neighbours were angry because .... He/to listen/to loud music/for four hours/yesterday
evening.

7) Everybody was very hungry because .... They/to work/all day/without/a break for lunch.
8) ... when suddenly the car broke down. We/ to drive/for five hours.
9) ... beﬂ%%%% anded in the airport late 1n the evemng yesterday. They/to fly/for six

Ceptu d:uhmgf: 0000043E9ABBBO952205ET7TBAS00060000043E
Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa

10) ... since Easter. Alex and Den/to prepare/for the exams.
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6. Make sentences in Past Perfect Continuous I'ense

1) My sister ... (to practise) for two months before that concert.

2) The boys ... (to fish) for three hours before Tom caught the first fish.

3) We ... (to discuss) that problem for more than an hour before we found the night solution.
4) Henry ... (to wait) for half an hour before he saw lis girlfniend getting off the tram.

5) Driving to the hospital was difficult as it ... (to snow) all mght.

6) Polly ... (to study) economy since she entered umversity.

7) Ron’s collection of coins was valuable as he ... (to collect) them since he was a schoolboy.

8) When Sam returned home we ... (to watch) that TV programme for a quarter of an hour
already.

9) Bill’s coat and mittens were wet because he ... (to play) snowballs with his friends in the
yard.

10) David was untated because the police inspector ... (to ask) him questions for more than an
hour.

7. Make sentences negative

1) Brian had been trying to find a better job for three weeks.

2) Little Johnny had been riding his new bike all day yesterday.

3) Robert and Frank had been fixing that computer for two hours yesterday.

4) Julia had been typing the report all the morming yesterday.

5) It had been raining all might last Tuesday.

6) The Smuths had been building their house for four years.

7) We had been skating for three hours yesterday.

8) You had been decorating the classroom for more than two hours last Saturday.
9) The twins had been fighting in the backyard when their mother saw them.

10) Molly had been speaking on the phone for an hour and a half yesterday evening.
8. Make sentences interrogative

1) Brian had been trying to find a better job for three weeks.

2) Little Johnny had been riding his new bike all day yesterday.

3) Robert and Frank had been fixing that computer for two hours yesterday.

4) Julia had been typing the report all the mormng yesterday.

5) It had been raining all night last Tuesday:.

6) The s%%mggmmmmg their house for four years.

SNEKTPOHHOW NOANWCHIO

cepmander: Weohad eenskatingsfetothieedheurs yesterday.

Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa

8) You had been decorating the classroom for more than two hours last Saturday.
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9) The twins had been fighting in the backyard when thewr mother saw them.
10) Molly had been speaking on the phone for an hour and a half yesterday evening.

IIpakTHueckoe 3anarne Ne 11. Customs Allowances for Import of Goods to the UK
/TamoskeHHBIH KOHTpOoiIb Culture of the USA /MHoroHammoHanpHasg KyibTypa CIITA

Ieab: OopMIpOBaHIEe HABLIKOB JIEIIOBOIO B3aHMOAeHCTBHS Ha aHITIHIICKOM SI3BIKE B
IMpoQeCCHOHAIBHOH cepe.

B pe3yJabTaTe 0CBOCHHHA TEMbI CTYACHT JOIZKRCH

3HATh: JIEKCHKY ITPOQeCCHOHAIFHOMN HAITPaBIEHHOCTH, HOPMBI YIIOTpe OleHN I IEKCHKH
AHTIIMIICKOIO SI3bIKA B ITpodeccHoHaMbHOH cdepe;, 0COOeHHOCTH I'PaMMaTHKH
MpodeCCHOHAIBFHOIO aHTTIHIICKOIO S3BIKA;

YMETDh. OCYIICCTBIIATE ACIIOBOC B3aHMMOJICHCTBHE Ha aHI TIHIICKOM SI3BIKE B Hpﬂd)EGGHGHﬂJILHGﬁ

cpepe; UNTATh H MEPEBOJIHTE CIIEIHAIBHYIO IHTEPaTYPY JAJII ITOIOTHEHHS ITPOJ eCCHOHAIbHBIX
3HAHHI. AKTYAJIBHOCTh TeMbI: O0YCIIOB/IEHA HEOOXOAUMOCTRIO OBIaJieHHEM Y K-4.

TEU])ETH‘IEERHH HJaCThb.

1. Study the customs allowances for people coming to the UK.

counterfeit, » xkouTpadaxr banned, past participle 3anpemeHHbIi drugs, n HapkoTHKH illegal, a
HEe3aKOHHBEIH weapon, 1 opykHe Customs Allowances for People Coming to Great Britain

Upon armval at the customs office choose the correct channel for yourself, but first make sure
what you can bning in. There are restrictions on what you can and cannot bring into the UK. Do
not bring any animal, plant, fruut and vegetable or dairy products 1n from outside the EU. If you
fail to declare banned items, you can face severe delays and prosecution. There are restrictions
on the quantities and value of tobacco, alcohol and gifts you can bring to the UK. If you fail to
declare 1tems over your allowances, these may be seized. Never bring in counterfeit goods,
llegal drugs, offensive weapons or indecent material. Bringing in an unlicensed firearm or
offensive weapon can lead to a fine or imprisonment and the i1tem will 55

be seized. You must declare cash in any currency worth €10, 000 or more if you are travelling
from the country outside the EU. You could face a penalty of up to £5, 000 1f you don’t declare
your cash or give incorrect information. Information posters are available to provide more
details. If 1n doubt, speak to the Border Force officer or use the red phone in the red customs
channel. Follow the signs for onward travel.

2. Listen to the dialogue and read it

Seizure of Drugs by Customs
Characters: Border Officers and the passenger from Zambia

Border Officer 1: This man seems suspicious to me. He 1s too anxious about his baggage. His
behaviour 1s rather unusual.

Border Ofg?ﬂé Z:H%ﬂe[’%;% ﬁj[lﬂp him and take him aside for questiomng. Sir, we’re going to ask you
some quan%amu%ﬂunwrtj please. What 1s your home country? Is it really Zambia?

Ceprudomkar: 2C0000043ESABBES52205E7BAS00060000043E

Bnaﬂenqﬁanﬂjﬁlnsyeg_;ﬂlﬁ .isl-._E!HEEH,EI,pDEHE
ﬂehmmﬁ,%mf;;‘ﬂ%ﬁggl; Jd3 Are these your swtcases? Do you know what’s inside them?



Zambian: Yes, I do.

Border Officer 2: Have you any counterfeit goods, illegal drugs, offensive weapons or indecent
material?

Zambian: No, I haven’t.

Border Officer 1: I'll have to use the machine for traces of drugs in your swtcase, walls and
bottom. Ah, the machine has traced heroin. Drug smuggling. An unlimited fine, up to seven
years of prison or both. We’ll have to detain you, write protocol and pass 1t to the authorities.

Zambian: Can we settle the matter between themselves? I"d never dealt with the drugs before.
Border Officer 2: No way. It’s against the law.
Task 3. Roleplay the dialogiie.

IIpakTH4yeckoe 3anarue Ne 12,
Tema sansarusa: Travelling by plane / IlyremecTBie aBHATPAHCIIOPTOM

Ileab: QopMHpPOBaHHE HABLIKOB JeJI0BOI0 B3aHMO/IeHICTBHS Ha aHTTIHIICKOM SI3BIKE B
ImpopecCHOHAIILHOH cdepe.

B pe3yJabTaTtTe 0CBOCHHHA TEMbI CTYACHT J0I:KCH

3HATb: JIEKCHKY ITPO()eCCHOHAILbHON HAITPaBIIEHHOCTH, HOPMbI YIIOTpeOlTeHH ST JIEKCHKH
AHTIIHHCKOIO SI3bIKa B Ipo(peccHOHaIbHOH c(epe;, 0COOeHHOCTH I'PaMMaTHKH
IPo(heCCHOHAIFHOIO aHTTIHHCKOIO S3BIKA;

YMETDh. OCYIICCTBIIATE ACIIOBOC B3aHMMOJICHCTBHE Ha aHI TIHIICKOM SI3BIKE B Hde)EGGHGHﬂJILHDﬁ

cpepe; UNTATh H NEPEBOJHTE CIIEIHAILHYIO IHTEPATYPY JAJISI ITOIIOITHEHHS ITPO(J eCCHOHAIbHBIX
SHAHHIIL.

AKTYAJIBHOCTB TEMbI: O0YCIIOBIIEHA HEOOXOIMMOCTBIO OBIaJeHHEM Y K-4.
Teopernyeckast YacTh:
1. Learn the words

entertainment, » 1 paspiekaTelnbHasg IMporpaMMa 2 pa3BliedeHHS Entertainments are a part of
tourist business. Entertainments are inseparable from leisure. leisure, » qocyr When people are
on tour, they usually wait for leiswre and entertainment. Leisure and entertainment are
inseparable from cross-cultural communication in tourism.

2. Find the compound words in the text and analyse their origin

3. Read the text and explain how cross-cultural communication is used in tourism for
propagation of different cultures

Use of Cross-cultural Communication in Tourism

Mméen'}qgn;g rt]::f Er”ag;ﬁllers across different countries 1s conducted most on the base of cross-
CMMaleﬂﬂimhﬂﬁquMEnt mtercultural communication. It contributes to communication

vermdpgtweet - Socteties and  elilttites=within these societies, promotes adaptation of the cultural

Bnaneneu: llleGayxoea TaTeAHa AnekcaHgpoBHa

model of the visited counfry, perfects the knowledge of this model by means of 1ts direct
observation and perception with the help of explanations and commentanes of tour guides. The
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cultures become more understandable and tolerant for the people of other cultures. Tour agencies
and their staff, 1.e., tour agents, tour operators and tour gudes 1mplement cross-cultural
communication, presenting their own culture and other cultures.

Cross-cultural propagation in tourism differs from other kinds of cultural knowledge by
its lightness and pleasure, leiswre and entertainment. The tour has to be most successful, the
impressions of another culture must be the best. Use of cross-cultural communication in tourism
1s a way of creating the conditions of mutual understanding for the people of different cultural
communities with diverse cultural backgrounds, their life style, rules of behaviour, beliefs,
customs and traditions.

4. Imagine that the tourists belonging to other cultures in foreign counitries are going to come
fo your country. How would you propagate your culture? Present the strategic plan.

IIpakTH4eckoe 3anarue Ne 13.
Tema 3anarua: Egyptian Customs and Traditions/Erunerckne o0bridam 1 Tpajunyux

Ieab: OopMIpOBaHIEe HABLIKOB JIEIIOBOIO B3aHMOAeHCTBHS Ha aHITIHIICKOM SI3BIKE B
IMpoQeCCHOHAIBHOH cepe.

B pe3yJabTaTe 0CBOCHHHA TEMbI CTYACHT JOIZKRCH

3HATb: JIEKCHKY ITPO(eCCHOHAIBHOH HAITPAaBIIEHHOCTH, HOPMbI YIIOTpe OlTeHH ST JIEKCHKH
AHTIIMIICKOIO SI3bIKA B ITpodeccHoHaMbHOH cdepe;, 0COOeHHOCTH I'PaMMaTHKH
MpodeCCHOHAIBFHOIO aHTTIHIICKOIO S3BIKA;

YMeThb: OCYIIECTBIISATH JeJIOBOE B3aHMOJISHCTBHE Ha aHTJIHIICKOM S3BIKE B IIPO(peCCHOHAIBHOMH
cpepe; UNTATh H MEPEBOJIHTE CIIEIHAIBHYIO IHTEPaTYPY JAJII ITOIOTHEHHS ITPOJ eCCHOHAIbHBIX
SHAaHHIIL.

AKTYAJIBHOCTB TeMbI: O0YCIIOBIIEHA HEOOXOIMMOCTBIO OBIaJeHHeEM Y K-4.
Teopernueckas 4acrTb:

1. Study the words before reading about customs and traditions of Egypt

church, » 11epKOBE
fusion, n 1 oO6bveamHeHHe 2 CIIaB 3 CIIHSHHE

headquarters, n 1 rmaBHOe yrpasineHHe 2 mrab-KBapTHpa

mosque, 72 MeUeTh

Background Knowledge Cairo 1s the capital of Egypt.

Ramadan is a religious holiday in Islam, a Holy month. It 1s a month for prayer, affection, and

charnty.
2. Read the text and find key features of the Egyptian culture

Customs and Traditions of Egypt The contemporary culture of Egypt 1s a fusion of versatile
customs and ethnic traditions. There still exist the traditions of Ancient Egypt, the Arabic culture
of native tnibes and even the elements of the British culture. Ethnically Egypt 1s a part of wider
Arabic world, Arab League. Arab League headquarters 1s in Cairo. Egypt 1s an Arabic-speaking
country W}l’[(]:iil K&Ls own dialect. English 1s the second widely-spoken language. Three fourths of the

pﬂpulaﬁmmﬁ;g&%% of Sunmi Islam and the others are Coptic Christians. That 1s why the
SerPifiasctititie type of teadershitg prevails in the society and in the family as a part of the society.

TeHHA .l':"..I'IE!HEEH,EI,pDEH

Bnaﬂmﬁehgﬂi%ﬁffgucustnms are essenfial for people of both religions with their riots and rules. Mosques

and churches are numerous. Ramadan 1s the most important holiday. The Islamists do not drink
Nencteutened: ¢ 19.08.2022 no 19.08.2023



alcohol and do not eat pork. That 1s why 1t 1s better for both men and women to abstamn from
drinking in Egypt and the women should follow stricter rules of behaviour 1n society. For women
it 1s better to choose the modest way of behaviour, adopted 1n the Egyptian society, and the
women’s clothes ought to be common and covered.

The Egyptian family as m most eastemn cultures 1s integrated. Famuly values and relations are
greatly respected, hospitality as the part of Arabic culture 1s welcomed, but, at the same time, the
62

foreigners have to be careful i their words and actions not to offend the hosts and not cause
aggression towards themselves. All kinds of invitations in Egypt have to be repeated more than

OINCE.

3. Speak about a) Egyptian ethnicity b) languages spoken in Egypt 3) beliefs of the counitry 4)
family. Make it a discussion.

4. Write informative essay about ancient Egyptian architecture

IIpakTH4yeckoe 3ansarue Ne 14,
Tema 3anarusa: Hotel /1 octuaHIa

Ilean: QopMHpOBaHIE HABLIKOB JSIOBOI0 B3aHMO/ISHICTRBHS Ha aHTTIHIICKOM SI3BIKE B
mpodeccHOHaILHOI cdepe.

B pe3yJabTaTtTe 0CBOCHHHA TEMbI CTYACHT J0IZKCH

3HATh: JIEKCHKY ITIPO()eCCHOHAIbHOH HAITPAaBIIEHHOCTH, HOPMBI YIIOTpe OlTeHH ST JIEKCHKH
AHTIIHHCKOIO SI3bIKA B IpoeccHOHaIbHOH c(epe; 0COOEHHOCTH I'PaMMaTHKH
PO eCCHOHAIBHOIO aHTTIHHCKOIO S3BIKA;

YMeThb: OCYIIECTBJISATH JeJIOBOE B3aHMOJISHCTBHE Ha aHTJIHIICKOM S3BIKE B IIPO(peCCHOHAIBHOMH
cpepe; UNTATh H NEPEBOJHTE CIIEIHAILHYIO IHTEPATYPY JAJISI ITOIIOITHEHHS ITPO(J eCCHOHAIbHBIX
SHaHHI.

AKTYAJIBHOCTB TEMbI: O0YCIIOBIIEHA HEOOXOIHMOCTBIO OBIaJeHHEM Y K-4.
Teopernueckas 4acrTb:

1. Learn the words

decision making nmpunaTie permeHnsa Decision making involves much thinking. Decision
making requures time.

eastern, ¢ BocTouHEBIH Eastern culture verses western culture. Eastern culture 1s more
ceremonial.

enterprise, n nmpeanpuarue Problem of cross-cultural communication 1s essential for the work of
enterprises. Enterprises are multinational.

exchange of opinions o6MeH MHenmsiMH Exchange of opimons continued till 5 p. m. Exchange
of opimmions will continue tomorrow.

express consolidated will BepakaTs KOHcOTHAHpPOBaHHOE HaMepeHHe The people of eastern
culture express consolidated will. It’s the mode of work to express consolidated will.

flow, n 1 Teuenue 2 notok The flow of words has suddenly stopped. Thinking arouses the flow

NOKYMEHT NOfIMWCAH
of thoughiigkrroHHoi noanmucsio

gEﬁT“d}‘lﬁﬁ dﬁg%ﬁﬁ%@%ﬁ@ﬁ@ﬁﬁ?@fﬁi%ﬁﬂ%%éﬁie of decision making differs i eastern and western cultures.
4% he ode of decision m: Tﬁg depends on the type of culture.
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participant, » yuacTHHK All the participants of the group took part in the discussion. The
participants of exhibition presented their works.

proposed agenda rpejaraeMas nmoecrka JHA The group leader presents the proposed agenda.
The proposed agenda has to be openly voted.

reach a decision 1 rpiiiTH K pemeHmro 2 npHHATH perneHHe To reach a decision, American
participants of the group speak openly. To reach a decision, Japanese participants of the group
discuss the problem previously.

quite the reverse coBceM Hao6opor Eastern culture 1s, quute the reverse, collectivistic. This
culture 1s, quuite the reserve, ntualistic.

take into account nmpHHATE Bo BHHMaHHe We take 1nto account communication style.
Intercultural transformation has to be taken into account.

temporal aspect BpeMEHHOH acCIIEKT

Temporal aspect 1s one of the components of appreciation of decision making. Temporal aspect
means taking long-term or short-term decisions.

understand (understood, understood, understanding), understands, v mousars To understand
the culture of another country, you have to study it. It’s not difficult to understand the culture of
another society 1f you have a wish to do 1t.

western, ¢ 3anagHerii Western culture 1s less ritualistic than the eastern culture. Western culture
1s individualistic.

2. Analyze the structure of the words

Adjectives: collective, consolidated, cross-cultural, cultural, dissimilar, eastern, final, formal,
ingenious, multinational, national, non-western, previous, scientific, temporal, unlike, western.
Adverbs: anew, certainly, cross-culturally, ethnically, previously.

3. Read and translate the text

Western Versus Eastern Cross-cultural Communication
Theoretical studies of cross-cultural commumcation reveal differences and certainly, the
problems, which have to be overcome between the western and the eastern world. The western
concept of scientific world versus non-western concept of Asian lifeworld. More people are
crossing their national boundanes nowadays and beginning their work in other countres,
sometimes, with cultural background unlike their ingemous culture. The problems of cross-
cultural commumnications arise both in everyday life and at the working places. There 1s a
tendency that companies and enterprises become multinational. The problems arise from the fact
that there exist dissimilar ways of decision-making. Though the roots of cognition are universal,
the values, behaviour, beliefs, and feelings vary in the societies. Dealing with the problem, we
have to take into account the personality taking decisions, the way and kind of discussion,
temporal aspect and the mode of reaching a decision. In America individual can take a decision,
but in the eastern counfries the role of the leader 1s to follow and understand the flow of
discussion. The discussion of the problem i America 1s done according to the proposed agenda
and on the base of collective exchange of opimions of all the group participants. In Japan, quite
the reverse, are held prior consultations on the agenda. If the decision 1s previously taken, it 1s
next represented at the formal meeting. If there 1s no previous decision making, the agenda 1s not
presented at the meeting at all. If the temporal period of taking decision 1s too short, in the
eastern country 1t can be prolonged. In the western world the final decision 1s announced and
voted, and 1n the eastern country the participants have to express consolidated will. Thus, the
question of who ethmically will be responsible for taking decisions in the process of the

discussicaﬂ‘ﬁ%ﬂfﬁ%&ﬁ%%@ecismn ought to be cross-culturally investigated.

Ceprudomkar: 2C0000043ESABBES52205E7BAS00060000043E
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Hotel Booking Characters: hotel receptionist and Michael Brown
- Good morming. Is 1t Friedrchstrasse 158, the Westin Grand Berlin hotel?

- Yes, what can I do for you?

- My name 1s Michael Brown. I am from London and would like to book a room for the next
month at your hotel.

- And the date 1s ...

- From January 26th until February 5th.
- What room?

- Two single rooms, please.

- What class?

- Are junior suites available?

- Yes, they are. The price 1s an Euro per night. But we can offer spa suite for two Euros per mght
with 50 % price discount. The booking 1s safe. We have a qualified staff. In addition to spa
services, there 1s an elegant indoor pool, fitness centre, an attractive garden. Restaurant. Rich
food. The rooms are cozy with flat-screen TV, comfortable beds. We provide bathrobes and

slippers 1n bathrooms.
- What about the Internet?

- Free Wi-F1.

- I’ll book two single rooms with spa facilities from January 26th until February 5th at your
hotel. How can one get to it from Berlin Tegel airport?

- You can get by taxi or public shuttle.
- Thank you.

IIpakTHieckoe 3anarue No 15.
Tema sanarusa: Staying at the Hotel /IIpo:xxnBaHne B rocruHine

Ilean: QopMHpPOBaHHE HABLIKOB JEJI0BOT0 B3aHMO/IEICTBHS Ha aHIJIHIICKOM SI3BIKE B
Impo(pecCHOHAILHOM cepe.

B peE3Y.JibTaTe€ OCBOCHHH TEMbI CTYACHT Q01 KEH

3HATh: JIEKCHKY ITPo¢eCCHOHAIBHOH HaITPaBIEHHOCTH, HOPMBI YIIOTpeONTeHH S TeKCHKH
aHTTIHICKOTO S3bIKa B IPOJeCCHOHAILHOH cepe; 0COOeHHOCTH I'PpaMMAaTHKH
IMPO(peCCHOHATFHOIO aHITIHHCKOTO SI3BIKA;

YMETDh. OCYIICCTBIIATE ACIIOBOC B3aHMO/EHCTBHE Ha aHT TIHIICKOM S3BIKE B HPGCI)ECGHGHHHLHGﬁ

cepe; YMTATh H IIEPEBOIHT CIEIHAIBHYIO IHTEePaTypy I ITOIIOITHEHHI ITPod eCCHOHAIIbHBIX
SHaHHIIL.

AKTYAJIBHOCTD TeMbI: 00YCJIOBIIeHa HEOOXOAHMOCTBIO OBIaJcHHEM Y K-4.

AOKYMEHT MNOANMCAH
SNEKTPOHHOW NOAMNWMCLIO TEﬂpETH‘IECEﬂH JaCTh:

Ceprudomkar: 2C0000043ESABBES52205E7BAS00060000043E
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appear (appeared, appeared, appearing), appears, v 1 nmossnarscsa 2 xazarbcs Intercultural
communication had appeared before interracial communication. It appeared at the beginning of
the development of communication theory.
challenge, n 1 cnoxnasg 3amaga 2 nmpoGnema Challenges have to be solved. Challenges are
versatile.
clarification, n 1 paspsacHeHne 2 yrouHeHHe There has to be clarification of communication
style. There has to be clarification of the perceptions and values as well.
deepen (deepened, deepened, deepening), deepens, v yriuyOomars 2 pacimHpsarsk One ought to
deepen the knowledge about another culture. We have to deepen the knowledge of another
language.
enough, adv pocrarouno This knowledge 1s enough to solve challenge. The amount of
knowledge has to be enough to understand the processes of intercultural communication.
explanation, n oO6psicHeHHe We base intercultural relationships on the explanation of another
culture. This explanation of theory 1s not vahd.
interracial communication MeXpacoragd KoMMyHHKaIHg Interracial commumnication 1s a
multidimensional process. Interracial commumnication 1s msufficiently studied process.

justify (justified, justified, justifying), justifies, v 1 onmpaBgaTe 2 o6ocHoBath These theoretical
investigations are justified. The practice of implementation of this theory 1s justified.

part, n yacth Theory of intercultural communication 1s a part of theory of commumcation.
Theory of cross-cultural commumcation 1s also a part of theory of commumcation.
purpose, n 11e1b The purpose of this investigation 1s to find similarities of cultures. The purposes
of the paper are presented in introduction.
respect (respected, respected, respecting), respects, v 1 yBaxars 2 cobmomate We have to
respect the values of another culture. We have to respect the feelings of other people.

share (shared, shared, sharing), shares, v 1 pa3gemirs 2 genurs 3 y4yacTBoBaTh Intercultural
communication occurs during shared work. It can also occur during shared learning.

2. Read and translate the text

Stages of Intercultural Relationships

Theory of intercultural communication investigates the issues of interaction between
representatives of different cultures from the view of social interaction and racial backgrounds. It
1s a part of interracial commumcation, though the practice of intercultural communication had
appeared before the investigation of interracial communication. In the process of intercultural
communication occur both cultural differences and similanties. Cultural differences exist from
the very beginming; the task 1s not to deepen these differences, but to find sumilanties in
communication style, perceptions and values at the first stage of interrelations.

The second challenge 1s overcoming nervousness in the process of intercultural
communication, because there 1s no enough knowledge about another culture. And we ask
ourselves about the purposes of commumcation, why 1t 1s justified, if the purposes of this
communication are entering another group of the society or there 1s such a need for the shared
work.

Then intercultural relationships are based on explanation, clarification of another culture.
Crossing mnternational boundaries has also to be explained to native commumties. At the next

stage 1ns ﬁﬁ%ﬁ% nolcdntercultural relationships differences are shared and respected by

CEET“d}i_ffﬂi\W JESABBBO952205E7BAS00060000043E
Bnaneneu: LI.IEEJ:-.#:(DB:EL TateAHa AnekcaHgpoBHa
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IIpakTiHyeckoe 3anarue Ne 16.
Tema sansarusa: Departure from the Hotel /Bbiesa 13 roct HHHIIbI

Ileab: QopMHpPOBaHHE HABLIKOB JeJI0BOI0 B3aHMO/IeHICTBHS Ha aHTTIHIICKOM SI3BIKE B
ImpopecCHOHAIILHOH cdepe.

B pe3yJabTaTtTe 0CBOCHHHA TEMbI CTYACHT J0I:KCH

3HATb: JIEKCHKY ITPO()eCCHOHAILbHON HAITPaBIIEHHOCTH, HOPMbI YIIOTpeOlTeHH ST JIEKCHKH
AHTIIHHCKOIO SI3bIKa B Ipo(peccHOHaIbHOH c(epe;, 0COOeHHOCTH I'PaMMaTHKH
IPo(heCCHOHAIFHOIO aHTTIHHCKOIO S3BIKA;

YMeThb: OCYIIECTBIISATH JeJIOBOE B3aHMOJIEHCTBHE Ha aHTJIHICKOM S3bIKE B IIPO()eCCHOHAIBHOMH
cpepe; UNTATh H NEPEBOJHTE CIIEIHAILHYIO IHTEPATYPY JAJISI ITOIIOITHEHHS ITPO(J eCCHOHAIbHBIX
SHAHHIIL.

AKTYAJIBHOCTB TEMbI: O0YCIIOBIIEHA HEOOXOIMMOCTBIO OBIaJeHHEM Y K-4.
Teopernyeckast YacTh:

1. Learn the words

accept (accepted, accepted, accepting), accepts, v mpuHHMaTh Norms of culture have to be
accepted by all the members of the society. They are expected to accept the way of life, customs
and traditions.

pattern of behaviour 1 oGpazerr moBegeHnsa 2 Mojiens oBeaeHud Cultural differences
determine pattemns of behavior. One has to accept cultural differences.

2. Read and translate the text

Commumnication 1s the act of social hife motivated by culture. It 1s the mutual social act. In the
sphere of tourism, the process of communication 1s inseparable from each specific culture.
Visiting different countries and meeting various cultures, tourists are involved 1nto intercultural
communication. Intercultural communication stimulates understanding and appreciating of world
cultures as well as the culture of one’s own country. In the process of intercultural
communication one has to take into account cultural differences. Patterns of behaviour,
collective activities, stereotypes, values and their realisation in practice are to be accepted by
tourists visiting a foreign country. Intercultural communication in the sphere of tourism occurs at
different levels. It takes place at the level of tourists belonging to different cultures, tournsts and
local population of the visited country, between tourist companies in the countries of the world,
their staffs and other companies also providing leisure and entertainment services, required by
individual tounsts or tourst groups, 1.e., the compames i hotel, transport and insurance
businesses.

IIpakTHieckoe 3anarue Noe 17.

Tema 3ansarus: HirinE a Vehicle /Apenaa TpaHCIIOpTHOrO CpeIcTBa
NOKYMEHT NOAMNACAH
QNEKTPOHHOW NOANMCHIO

Cepmnd b€ ROPMIIPOBAHELE HABBEKOR AEHOBOI0 B3aHMOJIEHCTBHA Ha aHITIHIICKOM S3bIKE B
Branenqgpo(PeCorroHETBROTECpepe:a

Henere B DE3YSIBTATE OCBOEHHA TeMbI CTYAEHT JA0J/IKeH



3HATh: JIEKCHKY ITPO(eCCHOHAIBHOH HAITPAaBIEHHOCTH, HOPMBI YIIOTpe OJIEHH S JIEKCHKH
aHTTIHICKOTO S3bIKa B IPOJeCCHOHAILHOH cepe; 0COOeHHOCTH I'PpaMMAaTHKH
IMPO(peCCHOHATFHOIO aHITIHHCKOTO SI3BIKA;

YMeThb: OCYIIECTBIIATE JSJIOBOE B3aHMOJISHCTBHE Ha aHTTIHIICKOM S3BIKE B IIPO(peCCHOHATBH O
cepe; YMTATh H IIEPEBOIHT CIEIHAIBHYIO IHTEePaTypy I ITOIIOITHEHHI ITPod eCCHOHAIIbHBIX
SHaHHIIL.

AKTYAJIBHOCTD TeMbI: 00YCJIOBIIeHa HEOOXOAHMOCTBIO OBIaJcHHEM Y K-4.

TEU])ETH‘IEERHH HYaACThb.

1. Learn the words

advancement, » rrpoaBmkeHHe In the article there 1s the advancement of the new theory.
Information technologies accelerate the advancement of 1deas.

appropriate, a 1 cootBeTcTBYIONMII 2 moaxoasii Theory of 1identity 1s appropriate for my
research. Cultural performance theory 1s appropriate for us.

event, n coosiTHe Cultural performance 1s based on everyday life events. Cultural performance
includes plays.

manifestation, » nposeneniie Cultural performance theory 1s the mamfestation of culture’s
process, play and poetics. It 1s also the manifestation of culture’s power.

reflect (reflected, reflected, reflecting), reflects, v orpaxxats The theory reflects the people’s
atitude towards culture. It reflects values of culture.

participant, » yyacTHHK The participants of play are interactive. The participants carry out
cultural performance.

participation, » yyactue The participation in festival 1s guaranteed for all community members.
Their participation has to be interactive.

2. Read the text ‘Cultural Performance Theory’ and say why this theory is useful both for
major and minor ethnic groups

Cultural Performance Theory

Cultural performance theory investigates realisation of culture 1 everyday life, which 1s
considered to be directing, hegemonic and determining the hierarchy of the society. The theory
researches the relationships between the community and performance of culture i1n the
community. It combines both scientific and practical knowledge and experience as well. Cultural
performance theory 1s a model of communicative practice, where cultural performance 1s
integrated into everyday life of the commumty, being included into cultural structure.

Everyday life events, both ntualistic and ethnographic, include customs and traditions
and the creative and expressive ways of their occurrence within certain culture, e. g.; weddings,
funerals, carmvals, music performances. Power of culture reflects the dynamic process,
determmnming the participants of the process, values of the participants, social ways of
participation, the importance of the events. Domunant cultural performances in the society are
more explicit than the subordinate ones, though cultural performance i1s the most appropriate
opportunity for manifestation and advancement of all the cultures within a society.

3. Give anpgxampleiamwcnltural performance theory can be used in the community you live
; ANEKTPOHHOW MOANUCHIO

CEI}THd}HHE.TI 2C0000043E9ABBB952205E7BAS00060000043E

Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa

IIpakTH4yeckoe 3ansaTne Ne 18,
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Tema sanarusa: Computer reservation system/Kommprore pHas cHcTeMa OpOHHPOBaHH.
Ieab: OopMIpOBaHIEe HABLIKOB JIEIIOBOIO B3aHMOAeHCTBHS Ha aHITIHIICKOM SI3BIKE B
IMpoQeCCHOHAIBHOH cepe.

B pe3yJabTaTe 0CBOCHHHA TEMbI CTYACHT JOIZKRCH

3HATh: JIEKCHKY ITPOQeCCHOHAIFHOMN HAITPaBIEHHOCTH, HOPMBI YIIOTpe OleHN I IEKCHKH
AHTIIMIICKOIO SI3bIKA B ITpodeccHoHaMbHOH cdepe;, 0COOeHHOCTH I'PaMMaTHKH
MpodeCCHOHAIBFHOIO aHTTIHIICKOIO S3BIKA;

YMeThb: OCYIIECTBIISATH JeJIOBOE B3aHMOJISHCTBHE Ha aHTJIHIICKOM S3BIKE B IIPO(peCCHOHAIBHOMH
cpepe; UNTATh H MEPEBOJIHTE CIIEIHAIBHYIO IHTEPaTYPY JAJII ITOIOTHEHHS ITPOJ eCCHOHAIbHBIX
SHAaHHIIL.

AKTYAJIBHOCTB TeMbI: O0YCIIOBIIEHA HEOOXOIMMOCTBIO OBIaJeHHeEM Y K-4.
Teopernueckas 4acrTb:

Computer reservation system (CRS) 1s probably the most widely used technological tool in the
tourism industry. It 1s basically an electronic system used to promote sales and provide fast and
accurate information about availability, price, and bookings of products and services. It was
originally designed and employed by airlines for flight ticket reservation, but nowadays CRS 1s
used to store and distribute information about tourism products and services to the public either
directly or through intermediaries, which also allows reservations to be made. The distribution of
such mformation among customers and intermediaries has resulted 1in a series of alliances,
mergers, and acquisitions among service providers, and this booking system has since evolved
into what 1s widely known as the global distribution system, also referred to as eMediaries. The
leading global distnbution compames are Amadeus, Galileo, Sabre, and Worldspan.

The primary reason for making use of computers m the handling of reservations 1s to
increase yield metrics, but this enfirely depends on the level of CRS integration with other
information systems and applications. This 1s because CRS do not only fremendously help 1n
processing reservations, but they also support decision making in marketing and sales (e.g. yield
management, discount policies, the creation of guest records, etc.). Integration between CRS and
distribution channels can improve efficiency, facilitate control, reduce personnel, and enable
more rapid response time to both customers and management requests whilst enabling
personalized service and relationship marketing.

1. Study the words

put through calls, typical conversation, ask questions, ability to reply, depend on acqured
English knowledge, histeming and speaking skills, a few set phrases, speak on the phone in
English, requure a similar language level, present a professional image in the firm, have a good
level of English, lingwstic protocol for speaking on the telephone 1n English

2. Translate into English

BrnepBrie noHsrHe «KommprorepHas CucreMa bponmpoBanms» (KCE) mosBmiocs B
Erponie u CIIIA B 60-x rogax. «TenedoHHasD TEeXHOIOTHSI OpOHHPOBAHHSI MECT TYPHCTCKHMH
areHTaMH H «OyMakKHasD» TEXHOJIOTHS YIIPAaBIIEHHS 3aIlOIHAEMOCTBIO PEiCOB aBHAKOMITAHHSIMIA
HepecTaJIH IPABILATBCS C OOCIyKHBAaHHEM PACTYIIETO ITACCaKHPOIIOTOKA, YTO M ITPHBEIIO K
HED@KOMMMT@MMWHIHI ITOJ00HOr 0 Pojia AeATEIbHOCTH.

HepBHé KEBE B CO3AaHbI  OTJENEHBIMH  aBHAKOMITAHHAMH M IIPeHa3HAYaIIHCh

o 'HCI{J]IDIIHTEJ]LHG U OOCTYKHBAHHSI HYAK COOCTBEHHBIX TYPHCTIHUECKIX aTeHTOB.

C]'[}*'GTH HCKOTOPOE BPCMA TAaKOH IIOAXO[ IPHBCII K TOMY, YTO, C OJTHOH CTOPOHEL, B
1E) | __:I -_:-_: 103 1L} [ 1R “n.“. 4



aKTHBHO paloTarolMX TyparcHTCTBax OBIIIO VYCTAHOBJIEHO HECKONbKO TepMuHaAIOB KCbhb,
IIPHHAIJICKAIIMX Pa3/IMYHBIM aBHAKOMIIAHHSM, a, C JPYIrOMl CTOPOHBI, ABHAKOMITAHHSM
IIPUXOMHUIIOCE TPAaTHTh BCe OONbINe H OONIBINE CPEACTB HA TEXHOJOrHYecKoe pasBHTHe KCb.
JIOTHYHBIM PEIIEHHEM B 3TOH CHTYALHHM CTajI0 OOBEAHHEHHE YCHIHH aBHAKOMIIAHHH B
paszpaborke H 1mpoaBHKeHHMH KCb Ha pemHKe. Pe3yiasraTroM 53TOH HHTErpalMH  SBIJIOCH
BO3HHKHOBEHHE I'TTOOATBHEIX cHCTeM pe3epBHpoBaHUS ((Global Distribution System - GDS).

3. Wright the essay «Computer reservation systemy

Coucox JMTepaTyphbl, peKOMeHIYeMbIH K HCIOJ/Ib30BAHHIO 110 JAHHOM TeMe:
1. BopoOrera C.A. JIelTOBOH aHITIMICKHI S3BIK I chephl TypH3Ma/C.A. BopoObeBa. —

Mocksa: Ounomatue, 2010. — 345 c.

2. I'yvOuna I'.I'. AHITIMACKII SI3BIK JUISI TYPHCTOB B cpepe IMpodecCHOHAIbHOH KOMMYHHK aI[HH
= English for Tounsts in Professional Commumcation. — Mockra|bepnuH: J{npekT-Menna,
2017. — Pexamv moctyta: http://www.biblioclub.ru — 3bC « YHHBepcHTeTCcKass OHOMmIOTeKa
OHJIAHH)

3. Koponera, H.E. Axrmgickuil s3pIK. CepBHC H TYpH3M: yieO.mocodue / H.E. Koponera, 3.3.
bapcersH, A.M. CepOnHoBcKas. — 5-e u3n. — PoctoB H//]: @ennkce, 2011. — 407 c.

Pecypcol cetun HHTEpHET

- http://www .biblioclub.ru

- http://www 1prbookshop.1u
- http://www .catalog . ncstu.ru
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COJEPKAHHE
BBeneHue

1. O01as xapakTepHCTHKA CaMOCTOSTENIBHOH padoThl 00YYAOIIETOCS
2. Metoamueckue peKOMEHIAIHH K CAMOCTOSTEIIEHOH padoTe
3. MeToamyeckie peKOMEHIAIMH IT0 H3YYEeHHIO TEOPETHYECKOIO MaTepHana

4. MertomyecKHe VKa3aHHS II0 BHAAM padoT, IIPeXyCMOTPEHHBIX padoyeH ITPOrpaMMOH
I CLIMT LI IHHBI
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BBE/IEHHUE

OCHOBHOH IEJIBI0O CAaMOCTOSTEIIbHOH PaloThl CTYAEHTOB SBIISETCS IIOBBIIIEHHE
HCXOMHOIO YPOBHS BJIaJeHHS HHOCTPAHHEIM SI3LIKOM, JOCTHTHYTOI'O Ha IPEIBIAVIIEH CTYIIEHH
oOpa3oBaHMsS, W  OBJIAJEHHE CTYJAEHTaMH  HeOOXOJMMBIMH  JOCTAaTOYHBIM  YPOBHEM
KOMMYHHKATHBHOH KOMIIETEHITHH 715 PEIIeHHS 3a7ad MEXTHYHOCTHOIO M MeXXKYIBTYPHOIO
B3aHMOZEHCTBHA. M3yueHHE HHOCTPAHHOIO S3bIKA IIPH3BAHO TaKKe O0ECIIEUHTh:

- TIOBBIIIEHHE VPOBHS YUeOHON aBTOHOMMH H CITOCOOHOCTH K caM000pa30BaHHIO;
- pa3’BHTHEe KOTHHTHBHBIX H HCCIIEIOBATENhCKHX YMEHHIT,

- Ppa3BHTHE HH)OPMAIHOHHOH KYJIbTYPHI,

- paclmpeHHe KPYyro30pa H IOBBOIIEHHE OOINEei KYIbTYPEI CTYAEHTOB.

CaMocTogrelibHasad padoTa CTYAEHTOB 3aHHMAeT BakKHOE MECTO B YU4eOHOH Hay4HO-
HCCIIEIOBATEIIbCKOH JIESTEIIBHOCTH CTYIAEHTOB. bes caMoCcTOATENbHON padOoThl HEBO3MOKHO HE
TOIIBKO OBIIAJIeHHE IFOOOH BY30BCKOH IAHCIMIUIMHOH, HO H (DOPMHPOBAHHE CIIEI[HAIICTA Kak
nmpodeccHoHana. B IMHPOKOM CMBICIE IIOJ CAMOCTOSTEIILHOH pabOTOH CIIeAYET ITOHHMATh
COBOKYITHOCTh BCEH CaMOCTOSTEIBHOM AeATelIBHOCTH CTYIEHTOB, KaK B YUeOHOH ayIHTOPHI, TaK
I B Hee, B KOHTAKTE C IPENOJABATEIIEM H B €I'0 OTCYTCTBHE.

YCHWIeHHe POIIH CaMOCTOSTEIbHOH PaloThEl CTYAEHTOB O3HAYaeT ITPHHI[UITAIILHEIH
[IEPECMOTP OpraHH3ali y4ueOHO-BOCIIHTATEIILHOIO IIpOIlecCa B BYy3e, KOTOPBIH JONIKEH
CTPOHTECS TaK, YTOOBI pa3BHBATh YMeHHE YUHTBCS, (POPMHPOBATh Y CTYJEHTa CIIOCOOHOCTH K
CaMOPa3BHTHIO, TBOPYECKOMY ITPHMEHEHHIO ITONIYUEHHBIX 3HAHII, cIriocobaM afarralfii K
PO eCcCHOHAIBHOH IeATelIbHOCTH B COBPEeMEHHOM MH]E.
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Ceprvdmkatr: 2C0000043E9ABBB952205E7BAS00060000043E
Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa

Nencteutened: ¢ 19.08.2022 no 19.08.2023



1. OBIIIAS XAPAKTEPHCTHKA CAMOCTOSATE/JIbHON PABOTHI
OBYYAIOHIEI' OCH

[Togm camoctosrensHOH paborol cTygeHToB (CPC) moOHHMaeTcs COBOKYITHOCTh Bce
CaMOCTOSITEIIbHON AEATEJIbHOCTH CTYJIEHTOB, KaK B YUeOHOH ayIHTOPHH, TaK M 3a €€ IpeJacIaMH,
B KOHTAKTE C ITPEogaBaTelIeEM H B €0 OTCYTCTBHE.

[{enmp caMOCTOSATENBHOH PaboThI CTYAEHTAa — HAYYUTHCI OCMBICIIEHHO H CAMOCTOSTEIHLHO
paboraTh ¢ y4eOHBIM MaTepHAlIOM H HayYHOH HH(pOpMaIHeH, OBIafeTh (PyHIaMeHTaIbHBIMH
SHAHHSIMH, YMEHHSMH H HaBeRIKAMH B cdepax aKaJeMHYECKOH, ITpodeCCHOHAIbHOH H
COLIMATIbHO-TYMAHHTapPHOH  JEATEIbHOCTH, C(QOPMHPOBAaTh OCHOBEL CaMOOPraHH3allHH H
CaMOBOCITHTAaHHS C TeEM, YTOORI IIPHBHTL YMEHHE B JAJIbHEHIIIEM HEIIPEPBIBHO ITOBBIINIATE CBOIO
Ipo(pecCHOHAIEPHYIO KBATH(PHKALTHIO.

Samauanvi CPC gaBiIsroTCS:

— CHCTEMAaTH3allMsg M 3aKpeIUIeHHE IIONYYEHHBIX TEOPETHYECKHX 3HAHHH H IIPAKTHYECKHIX

YMEHHI,

— YITIYOJIEHHE H PACIIPEHHE TEOPETHUECKHX 3HAHHI,

— (pOpMHpOBaHHE YMEHHH HCITOJIb30BaTh YU4eOHO-CIIPABOYHYIO JIHTEPATYPY,

— Pa3sBHTHE II03HABATEIbHBEIX CIIOCOOHOCTEH M AKTHBHOCTH CTYIAEHTOB. TBOPYECKOH

HHMITHATHBEL, CAMOCTOSTEILHOCTH, OTBETCTBEHHOCTH H OPraHH30BAHHOCTH,

—(popMHpOBaHHE  CaMOCTOSITEIIBHOCTH  MBINIDIEHHS, CIIOCOOHOCTEH K  CaMOpPa3BHTHIO,

CaMOCOBEPINEHCTBOBAHIIO H CaMOpeaTH3allii,

— Pa3sBHTHE HCCIeJ0BATEIbCKHX YMEHHI,

— HCITONIB30BAHHE MaTepHaia, cOOPaHHOIO M ITOJIYYEHHOI'O B XOIE CaMOCTOATEIbHBIX 3aHSITHI

Ha ITPaKTHYECKHX 3aHATHIX, I 3(P(eKTHBHOH IMOATOTOBKH K 3a4eTaM H SK3aMeHaM.
OCHOBHBIMH BHJIaAMH CaMOCTOSTEIbHOH PabO0TEI CTYAEHTOR SBJLSIFOTCS.

0 Ocamocmoamenvroe uzyieHile numepanypol,

[{emmb: caMOCTOSTEIFHO AeTAIbHO H3YUHTh TEMBIL, IIPEACTABIEHHBIE B paboueH IIpPorpaMME.

3agaun: mmpHoOpeTeHHe HaBhIKa PadOThI ¢ MCTOYHHKAMH H JIHTEpPaTypoH, YMEHHS I'PaMOTHO

COCTABIISITh KOHCITEKTHI H ITOJIb30BATHCS MMH, BEISBIISATE PAa3IMUHbIE TOUKH 3PEHHS Ha ITpoOIeMy

H CTETIEHE ¢ pa3padboTaHHOCTH B IHTEPaTYPE.

O0noocomoexa k npakmiuveckum 3auamuam (BBOIOTHEHHE JOMAIHHX 3aJaHHH) H K

co0eceIOBAHHIO IT0 HHIHBH Y aJlbHBIM 3a1aHH SIM,

[ems: yroyOneHHe 3HaHHS YUeOHOro MaTepHania.

3ajauyil. OCBOMTL OTJEIbHBIE BOIIPOCHI B paMKaX H3y4YaeMOH HCIIIIIMHEI, I'PaMOTHOCT,

[TOCIIEJOBATEIILHOCT, M PAIHOHAIBHOCTE HM3TOXKEHHS ITOATOTORIIEHHOIO MaTepHala BO BpPEMSI

ITPAKTHYECKOT'O 3AH ST

-cocniaegneniie 2noccapiisi o mMexcny.

[{emb: cocTaBUTh Ga3y HOBBIX JIEKCHYECKIX €I[IHHII.

3agauu:

* CaMOCTOMTelIbHAas II03TallHas OTpadoTKa YUEOHBIX 3TIEMEHTOR;,

* pa3sBHUTHE IMPAKTHYECKHX YMEHHIT,

* (OopMHpPOBaHHE YMEHHH HCIIONb30BaTh HH()OPMAIHOHHBIE HCTOYHHKH. CIIPABOYHYIO H

CIIELHAILHYIO IIHTEPATYPY.

[IpHcTymass K caMOCTOATEbHOMY H3YYEHHIO JIMTEPATYPbI IO YyueOHOH THCIHIUIHHE
«MHOCTpaHHBIH S3BIK», HEOOXOIHMO. O3HAKOMHTBCSI C paldoyeH IIpOorpaMMOH, B3SIhL B
OHOIMHOTEKE PEeKOMEHIAOBAHHBIE VUYSOHHMKH M YYeOHBIE IIOCOOHMS, IIOIYYHTh V BEIVILErO
IPETOlaBaTEld B SIEKTPOHHOM BHJE METOAHYECKHE PEKOMEHAAIMH K IPAKTHYECKHM H
camc:cmgﬂ%%ﬂﬁﬁ%]%; 3aBECTH HOBVIO TeTPalb IS KOHCIIEKTHPOBAHHS TEOPETHYECKOIO

CeprdbMAT CPHTA ¥ PEEHOANSHAST MIPARTIE CKIX 33 1aHII .
SrRRenel YA A A YIIHEl  TIpefUTaraeTcsl CIMCOK OCHOBHOH M JONOTMHHTENHHOIL

murepatypel.  OCHOBHAs JIMTeparypa IIpeJHasHaueHa I O0O0sS3aTeIbHOIO  H3YUYEHHS,
Nencteutened: ¢ 19.08.2022 no 19.08.2023



IOIIOIHUTEIbHAS — IIOMOKET OoJIee ITTyOOKO OCBOHTE OTAEIBHEIE BOIIPOCH] B PaMKaX H3y4acMOH
JUCIMITIIHHEL.

B Xome moaroroBKH K NPAKTHYECKHM 3aHATHAM CTYAeHT OO0S3aH OCYILECTBIISTH
KOHCITEKTHpOBaHHEe Y4yeOHOro MarepHana, oco0oe BHHMaHHe, oOpaimas Ha TEOpHIO,
(OPMYIIHPOBKH, PacKpPHIBAIOIIHE COJIep KaHHEe TeX WIH HHBIX I'paMMaTHUECKHX H S3BIKOBBIX
TIOHATHII. B paloymx KOHCIIEKTaX JKeJIaTellbHO OCTABJIATH ITONS, Ha KOTOPHIX CIEOYET AelIaTh
TTOMETKH, JIOIIOIHATh MaTepHal, (pOpMYITHPOBaTh BEIBOABI H ITPAKTHYECKHE PEKOMEH IAIHH.

CamocTogrenbHasa padora CTYAEHTOB HaJ MaTepHaloM Y4yeOHOH MAHUCIIHIUIMHEL SBIISIETCS
HEOThEMIIEMOIl YacThi0 YUYeOHOro Ipollecca M JOJXKHA IIPpeAIionararh VYITIYOIeHHE 3HAHIHS
yyeOHOrO MarepHaaa, HM3JaracMoro Ha ayIHTOPHBEIX 3aHATHSX, M IIPHOOpeTeHHe
JTOITOTMHUTEIbHBIX 3HAHHI 110 OTAEIBHEIM BOITPOCAaM CaMOCTOSTEILHO.

KoHCIIEKT TeMbl — IHCbMEHHBIH TEKCT, B KOTOPOM KPaTKO H ITOCIEN0BATEIBHO H3IIOKEHO
coJlepKaHHe OCHOBHOI'O HCTOYHHKA HH@opMaim. KOHCIIEKTHPOBATh — 3HAYHT ITPHBOJIHTH K
HEKOEMY TIOPSAKY CBEJeHHS, ITOYEPIIHYThIE H3 OpPHIHHala. B OCHOBe IIpolecca JIeXKHT
CHCTeMaTH3aL
IIPOYMTAHHOTO IJIH YCIBIOIIAHHOTO. 3allHCH MOIYT JelaThCsd KaK B BHIE TOUHBIX BBIAEPIKEK,
IMTaT, TaK H B (popMe CBOOOIHOH ITOJJAYH CMBICTIA.

NHMBHAYAJIbHbIE 3aJaHHA IIPH3BAHBI PACIIHPHTL KPYro30p CTYASHTOB, YIIIYOHTh HX
3HAHIMS H Pa3BHTh YMEHHS HCCIIEI0BATENDLCKOM AESTEIBHOCTH, IPOSBHTH 3IIEMEHTHI TBOPUYECTBA.

CoDeceqoBaHHe — CpeICTBO KOHTPONIS, OpPraHH30BaHHOE€ KaK CIIel[HallbHas Oecela
IpernojaBaTelld CcO CTYASHTOM Ha TeMbl, CBS3aHHBIE C H3Y4YaeMOH JHCIHIUIHHOH, H
pacCUHTAaHHOE Ha BBISICHEHHEe O00BeMa 3HAHHMH OOYYalOIerocs II0 OIpPeAelIeHHOMY pas3feily,
TeMe, IpolJIeMe M T.II.

I'J1occapui - ClIOBaph, KOTOPBIH ITOMOTaeT OCBAaHBAaTh HOBBIE JIEKCHUECKHE E€IHHHIBI I1O
TeMe. B rimoccapmii HeOOXOIHMMO JOOaBISATEL CIIEIHAIBPHYIO TEPMHHOIOIHIO, aO0peBHATYPEI H
COKpaIlleHH S, (ppa3eONOorHYecKHe eJHHHIIBL H IIP.

Kakpri BHI caMOCTOSATEIIFHOM paboThl HMeeT OITpeielIeHHbBIE (DOPMBI OTYETHOCTH.

B Xojae BBIIMOIHEHHS CAMOCTOSTEILHOH PaloThl CTYIEHT MOJDKEH IIPOJEMOHCTPHPOBATH
c()OPMHPOBAHHOCTH KOMIIETEHITHH:

Kopx DOopMYITHPOBKA!

YK-4 CITOCOOHOCTh K OCVIIECTBJIEHHIO JIEIIOBOH KOMMYHHKAI[HH B YVCTHOH H
ITHCEMEeHHOH (QopMaxX Ha TOCYZapCTBEHHOM SBBIKE POCCHICKOH
Deepallii H HHOCTPaHHOM(BIX) S3bIKe(ax)

2. METOJMYECKHUE PEKOMEHJAIINNA K CAMOCTOATEJIbHOM PABOTE

2.1. CamocTofATe/IbHAA padoTa HAX (POHETHKOH HHOCT PAHHOI 0 A3BIKA

Onpeaesmmrech ¢ BapHAHTOM AHIVIMHCKOro. BapHaHTOB aHITIMICKOIO ITPOHM3HOIIEHHS
CYILECTBYET MHOI'O: KaHAICKHI, aBCTPAIMICKII, CpeIHeaTIIaHTHYECKIH M T. . OJHAKO CaMBbIMI
TIOIIYIISIPHBEIMH SBIISFOTCS OPHTAHCKHH M aMEPHKAHCKHH aHITIHMICKHI. [IpOM3HOIIEHHE B 3THX
IIBYX PasHOBHIHOCTSX OTHOTO S3BIKa OTIIMYAETCS JOBOIBHO CHIIBLHO.

IIpoanajmmsupyHTe CBOK peub. BriOepure KakoH-HUOYIb ayIHO- HIIH BHICOPOIHK C TEKCTOM
sarticH.  Ilocmyrmanite, Kak IPOHM3HOCHT €ro HOCHTellb. llocime 53Toro IpoYTHTE TEKCT
CaMOCTOSITEIIFHO H 3allHIINTe Ha AUKTO(MOH. lIpociylmaiiTe CBOH I'OJIOC H CPaBHHTE C PEUYBIO
HOCHTEIISL, OIPENEINTE, KaKHE 3BYKH BEI ITPOM3HOCHTE HEBEPHO. BOT Hag 3THMH CaMBIMIL
3BYKaMH MBI M IIpejiTaraeM BaM ropadorars. ECTh eIre OJMH HHTEPECHBIN U HAAEKHEIN CITOC00

ITPOBEPHTHL CBOE ITPOH3HOIIeHHe — pecype https://speechpad.pw/prononce.php. OH I03BOIIET

OOKYMEHT NoarincCAH
OLIEHHT b/ HACKRKOOXKOPOHIO H TOYHO 3BYYHT Ballla peyb. CalT palboTaeT KOPPEKTHO qepea

Vb GpaysEp” GﬂﬁﬁglFe Cl‘HﬂHl@ Hpﬂcm BKIIFOUUTE TapHATYPY, Ha)KMHTE KHOIKY ““Start recording™ 1

'I]'[pDIIBHECIITE J]IG@DE EHDEG HIIH ITIPpCOJIOMKCHIIC. B HIXHeM OKOIIKE ITIPOI'paMMd ITOKAKCT BdM.,
HE],CI{GJ'JI:-I{G TGT{[—IG EI:-I ]'[pOIIBHEE CIIM 3BVYKII B ITPOICHTHOM COOTHOIIICHHI. Ecmi KkakoH-TO 3BYK BbI




IIPOM3HOCHTE IUIOXO, TO VBHAWTE. IIpOrpaMMa paclio3Halla COBCEM JPYILOe CIIOBO. Bam cpasy

CTaHEeT TTOHSATHO, KaKHE 3BYKH YV BacC IOINYYAIOTCS, a HaJ KaKUMH CTOHUT TTOTPYIUTHCSA. A €CIH

IIOCTABHTh Tal0YKy BO3Je ciaoBa Recording, ImmporpaMma 3allHINeT Bally pedb, BBl MOJKETE

IIPOCIYIIATh, KaK 3BYUHTE CO CTOPOHEIL.

[ [paBIIILHOE AHTTIMIICKOE MPOH3HOINEHHE — 3TO KapTHHKA-TIA3]I, COCTOSIIAS H3 4 BaKHBIX
BIIEMEHTOR. IIPABINILHOH APTHKVILAIMH, VIAPEHHS, HHTOHAIMH M CBS3HOCTH peuH. YTOOBI
KapTHHKa coOpalack MW BBIITIAAEIAa KpacHBO, HeoOXoauMo padoTark HaJ BCEMH &€
COCTABJIIOIIMMI, BEeIb V KaKIOr0 H3 HHX €CTh CBOE Ba)KHOE MecCTO. MTak, 4ToOBl VIIVUIINTE
AHTTTHIICKOE ITPOH3HOIIEHHE, BAM HEOOXOIUMO OVIET:

- BoIpadoTaTh NPaBHJIBHYI APTHKYJIAIHI0. APTHKYILIIHSI — 3TO ITOIOKEHHE H IBHKEHHE

BCEX OpraHoB peud. OT IIPaBHIBHON apPTHKY/LIMH  HAIIPpSIMYIO 3aBHCHT YETKOCTB

IPOM3HOINEHHS. [10/TOKeHHe OpPraHOB peud IPH PasrOBOPE Ha PasHBIX S3BIKAX OTIIHYAETCSL

II03TOMY, YTOOBI AHITIMHCKHH He 3BYYall IT0-PYCCKH, HEOOXOJHMO IIPHYYHTE ce0S IIPaBHIbHO

pacrioaraTh S3bIK U I'YORI IIPH IIPOH3HE CEHMH TEX IIH HHBIX 3BYKOB.

- CiremTh 3a yaapeHHeM. HeBepHO ITIOCTABIIEHHOE B CIIOBE YIAPEHHE MOKET COHUTBH C TOIKY

HOCHTEJIEH S3BIKA M CTaTh IPHYMHON HEeNOHMMAaHHI. OTCIOa BBIBOJ. CIEAHTE 3a peublo. Eciau

HE YBEPEHBI B KaKOM-TO CJIOBE, OOpaTHUTECh K OHIIANH-CIIOBAPIO H ITOCIYINANTE, HAa KaKOH CIIOr

HYKHO JIeJIaTh VAapeHHe B TOM WIH HHOM CIIOBE. AMepHKaHell WIH OpHTaHEI[ MOT'YT ITPOCTHTE

BaM He COBCEM BEPHOE IIPOH3HOIIEHHE codeTaHHs /th/ i pycckoe /p/, HO HENpPaBHIEHOE

yIapeHHE MOKET CTaTh IIPHYNHON HEITOHIMAaHHS.

- PadoTaTh Haa HHTOHAIMel. [IpaBIUIbHAS HHTOHAIIMS H JIOTHYECKOE YAapeHHe — eIle OHH

KIIFOU K TOMY, KaK YIYUIIHTH ITPOH3HOINEHHE HA AHITIHMICKOM S3BIKE. YUHTECh MHTOHAI[HH VY

HOCHTEIIEH S3BIKA. CIYINANTe ayIHo3alliCH H CMOTPHTE BHJIEO Pa3sIHYHOH TeMATHKH,

MOBTOPSIHTE (ppasbl 3a CIIHKEPAaMH. MHOCTpaHI[BI OTIMYAKOTCA SKCIIPECCHBHOH MaHEPOH

OOINEHNSL, HaM OHa HMHOTZAa Ka)XeTCSd HEMHOIO CTPAHHOH H HM3IMIIHE 3MOIMOHAILHOMH. OJIHAKO

€CJIM BBl XOTUTE TOBOPHTH TIO-aHITIHIICKH 0€3 aKI[eHTa, TO HHTOHAI[HSI — 3TO TO, HaJl YeM HYKHO

11opadoTaTh.

- PabdoTarb HaJ CBA3HOCTBLIO peul. B oObIuHOH Oecelie MBI He IPOH3HOCHM pedb II0 CXeMe

«CIIOBO-TIAY3a-CIIOBO-TIay3a». MBI TOBOPHM CBSI3HO, CIIOBA CIIHMBAIOTCA B €HHOE ITPEIIOKEHHE. B

pasroBOpe OKOHYAHHE IIPEABIAVIIETO CIIOBA CIHMBAETCS C HAYyaJIoM IIOCIIEAVIOIIETO, 3TO

MTO3BONISIET PEeYH 3BYy4YaTh €CTECTBEHHO H IUIABHO. TaK MbI 3HaeM, 4YTO OyKBa, TOYHEE 3BYK /1/ B

KOHIIE CIIOBA B OpPHTAHCKOM BapHaHTE aHITIMICKOro OOBIYHO He IPOM3HOCHTCA. Hampmmep, B

clloBe car (MmaimmrHa). OZHAKO €CIH IIOCIIe CIOBa, 3aKaHYHBAKOIErOocsS Ha ATy OYKBY, CTOHT

CIIOBO, HAUHHAIOII[EECS C ITIACHOH, TO /I/ IMpon3HOCcHTCSI. Hammpumep, B npemnoxkeHun The car 1s

here (MammHa 31ech). JlemaeTcs 3To Kak pa3 71 Gomee IITaBHOIO 3BYYaHHS PEYH.

Kak yJIy1IIHT b NPOH3HOIIIEHHE HA AHTJIHHCKOM
PaboraiiTe Haa HABBIKOM ayJHpoBaHHA. UeM JIydllle BBl ITOHHMAaeTe aHTTHICKHI S3BIK Ha
CIIyX, TEM IIyuIlle OyJET Ballle ITPOH3HOIIEHHE. Y MHOTHX IIOJEH BO3HHKAIOT CIOKHOCTH C
IIPOM3HOINIEHHEM KaK pa3 H3-3a HEJOCTATOYHOH padOThl C ayAHpOBAaHHEM. YeM 4Yallle BEI
CIIVIIIAeTeé HMHOCTPAHHYIO pPeyb, TeM YeT4e pas3inHdyacTe 3BYKH. JIOBOIBHO 4YacTO OINMHMOKH B
IIPOM3BHOINIEHHH CBS3aHBI C TEM, YTO MBI HMEEM HEBEPHOE ITPEACTARIEHHE O TOM, KaK 3BYUHT
CIOBO HIM 3BYK. UYTOOBI OOOCHOBATh 5TV TOUYKY 3PEHHS, IIPHBEAEM TIPOCTOH ITPHMED:
TIOCITVINIANTE PeYb IIIYXHUX JHOoAeH. OHH ITPOM3HOCAT CIIOBA TaK, KaK cede 5TO IPeJICTaBIIIOT,
BeJIlb He HMEIOT (PH3HYECKOH BO3MOXKHOCTH YCJIBIIIATh, KaK JOKHO 3By4YaTh CIIOBO. MMeHHO
IIO3TOMY HX peub OBIBAeT JOBOJIBPHO CIOXKHO pas3obpars. OO0g43aTelIBHO ITOCBAIIANTE
ayaIHpoBaHHIO XOTSA ObI 10-15 MHHYT B JeHb, TOIJIa YV BaC HE BO3HHKHET BOIIPOC, KAK Pa3sBHTh
AHTTTHIICKOE ITPOH3HOIIIEHHE.

YuuTe TPAHCKPHIIHIO AHTVIMIACKOI0 A3bIKA.

Yuure %ﬂﬁj@%ﬁﬁﬁg HM% BKIIOUHTE OHIIAMH-CIIOBAPh M IIPOCIVIIAHTE HECKOIBKO pa3, Kak
Ceprud FIPOHSHOCHTEC IO HOCITENB SI3BIKA I OTKPOHTE OOBIYHBEIH CIIOBAph H ITPOYTHTE (POHETHYECKYEO
A S aHCKPHTITIRES . T AR M '66PasoM, BEI cpasy ke BEIYUHTEe BepHOE IIPOM3HOIIEHHE CIIOBA — 3TO

HAMHOI'O ITPOIIE, YEM 3aVUHTh OIMMOOYHBIN BapHAHT, a 3aTeM IIEPEYUHBAThCSL.
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Uuranre BoIyx. UTeHe — 3aHATHe, KOTOpPOe IIOMOJKET BaM COBMECTHTH ITPHSATHOE C
IOIEe3HBIM. BO BpeMs 4YTeHHMS BCIYX BBl JellaeTe CaMOe BaXHOE — HMCIIONB3YETE CBOH
TEOPETHYECKHE 3HAHHMS O ITPOM3HOIIEHHH Ha IpakTHKe. He Topormrech, crapalrech 4eTKO H
IPaBHIILHO IIPOrOBapHBaTh Ka’KIOEe CIIOBO, a €CIH 3BYK BaM TPYIHO JAETCS, IOBTOPHIE €Ir0
HECKOJILKO pa3, IMoKa He Jo0peTech Oolee-MeHee IPIIMYHOIO 3BYYAHHS. A €CIH BCTPETIIH
HOBOE CIIOBO, CMOTPHTE ITPeAbI VI ITYHKT.

HNcnoabsyire ckoporoBopku. IlompoOynre BBEIOpAaTh HECKOIBKO CKOPOIOBOPOK, B KOTOPBIX
OoTpadaThIBAIOTCS TPYAHEIE JUIS BAC 3BYKH M UHTAHTE MX €KEJTHEBHO — BTO 3alMeT BCEro J-7
MHHYT B JieHb. [lomOopka ckoporoBopok ¢ o03Byukoi hitp;//engblog.ru/50-difficult-tongue-
twisters

CMoTpHTe cHenHaIbHble ody4uarmiae BHAeo. B MHTepHeTe ecTh MHOIO BHACOPOIHKOB, B
KOTOPEIX HOCHTEID SA3bIKA IMOAPOOHO pPacCcKa3bIBAET, KaK IMIPABHWIBHO IIPOH3HOCHTE T€ HIIH HHBIE
3BYKH. [IpH 3TOM HEKOTOPHIE CITMKEPHI JaXKe BKIIFOYAIOT B CBOE BHIEO CXEMBI, H300paKarolle
IPaBHIILHOE ITONIOKEHHE OPraHoB pedd. 1[0 TakuM poImMKaM MOXKHO pa3zo0parhkcs, KaK TOYHO
IOJIKEH 3By4YaTh TOT WIH HHOH 3BYK.

EpHTaHCKOMY IIPOH3HOIIEHHIO MOKHO VUHTECS:
https://www.youtube.com/playlist?list=PL.D6B222E02447DC07 |,

aMepHKaHckomy — https://www.youtube.com/channel/UCvn XCl mgQmit3sD753zdJA.
Iloapa:kanre peun HoOcHTeAeH MA3bIKA. BriOepHTe HHTEpPECHOE BHIASO MIH ayaHO H
IocTapanTech HOOHTHCS 3BYYAHIS, KaK V JHKTOpa. llompakanTe KaKOOH MEJIOYIM. MaHepe
pasropopa, MHTOHAIL[MH, aKI[EHTY, JeIaiTe JTOrHYecKHe ITay3bl H yaapeHHs. IIycTes 3T0 M Oyaer
CHayara 3BYy4YaTh CTPAHHO H HEECTECTBEHHO JUIS BallMX VIIEH, 3aTO HMEHHO TaKHM CIIOCOO0OM
IIPOIIE BCEro MOOHUTLCS BEPHOIO AHITIMHACKOIO IIpOH3HOIIeHHS. JInga o0ydyeHHS YyHoOHO
HCITONB30BaTh canT hitp://www.englishcentral.com/videos — TaM mpejcTaBIeHBI COTHH THICSTY
BHJIEO pasHOOOpasHOH TEeMaTHKH M IMHBEI. Bce OHHM comepkarT CYOTHIPEBL, pasOHTEL II0
COOTBETCTBVIOIIMMM TeMaM H VPOBHSM CJIIOKHOCTH. Ilocime rmpocMoTpa BaM  IIpedjIo:KaT
HECKOJIbKO VIIPaXKHEHHI, Cpel KOTOPBIX €CTh M padoTa ¢ IMPOH3HOINEHHEM — HYXKHO
IIPOM3HOCHTL (Ppa3bl H3 BHIEO 3a JAHKTOPOM. YYHTHCS Y HOCHTENEH S3bIKa MOKHO H Ha
http://www.engvid.comy/. BriOepure pazzaen “Pronunciation” B oTKpoinTe IS ceOs CEeKpeThl
IIPaBHIbHOH aHTJIMICKOH PEeYH.

2.2. CamocToATE/IbHAA PAa00Ta HAJI JIEKCHKO0I HHOCT PAHHOT 0 SI3bIKA

3aHnMaiiTech HA 00YYAIOINX CAHTAX:

http://esl.fis.edw/ B moapazmene First words cimoBa amng ypoHeH Beginner u Elementary pa3oHThI

IO TeMaTHKaM. bonbInas yacTh yrpaKHeHHI IpeJicTaBIeHa B BHIE BH3YalILHOTO cioBaps. IImroc

B TOM, YTO BaM He JIalOT IepeBOJ] HAa PYCCKHI SI3BIK, IT03TOMY B ITAMSTH BO3HHKHET aCCOITHAIIHS:

oIpejielieHHas KapTHHKA CBS3aHa CO CIOBOM Ha aHITIMHCKOM $3bIKe. Kpome BH3yaIbHBIX

yIIpa KHEHHIH, BBl HalleTe He MeHee HHTepPeCHbIe Pa3BHBAIOIIHE 3aJaHHS Ha ITIOHCK CHHOHHMOB

H aHTOHHMOB K CJIOBY, a TaK)ke 3aJaHISI-BOIIPOCHI, IPOBEPSIONIHE BalllH 3HAHHS JIEKCHKH TOH

HITH MHOH TeMaTHKH.

http://www learnenglish. de/

Ha caitte BRI MOKeTe HAHTH (PIIAII-KapPTOYKH B ANEKTPOHHOM BHJE H YYHTH aHITIHICKHE CIIOBA

OHJIAHH: ITPOrPeCCHBHO H yA00HO. BaM mpeiararoT TpH 3Tara H3y4eHHS HOBHIX CJIOB: CHavana

BBl IIPOCTO CMOTPHIE Ha CJIOBAa H CTapaeTech 3allOMHHTb HX ITIPH TIOMOIIH aCCOL[HAIHH C

KapTHHKOH. IloToM BaM Ha HeKOTOpOoe BpeMsS ITOKa3hIBAIOT KapTHHKY, a BBl ITBITAcTecCh

BCIIOMHHTB CIIOBO. Ha TpeTheM 3Talle BBl TECTHPYeTe CBOH 3HAHHS. ITHIIHTE PSIIOM ¢ KapTHHKOH

CIIOBO Ha aHIJIHHCKOM ST3BIKE.

http://englishspeak.com/

Hpe,ucmg,ﬁ%}”ﬁfﬁégﬁ%ﬁﬁﬁ@mﬂmﬂﬂ UL M3Y4YeHHs HaHOoJee YIIOTPeOIsIeMBIX CJIOB, a TaKXKe
Cepvb PaBJIelBLOC :PasPOBOPHEIMILO(ppasandl, Ile Bl MOJXKeTe YUHTh HOBBIE CIIOBa B KOHTeKcTe. Bcee
SRS ToRA O3BV U cHBT HOCTIEMBIMIL, yUlTe HX H TIOBTOPSIITE 3a JHKTOPOM. [Tocie 3TOro MepexoinTe B
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pazgen 1000 Most Common English Phrases. 3meck BB MOKeTe H3y4daTh HOBBIE CJIOBa B
KOHTEKCTE.

http://freerice.com/
31ech BaM Jar0T TOIIBKO OJHO VIIpakKHeHHe: HeoOXOIHMO YKa3aTh, YTO O3HAYaeT TO HIIH HHOE

CIIOBO, IIPpH 3TOM IIPCHIdAl'dalOT HYCTBIPE BAPHAHTA OTBCTA. To ecthb (bﬂI{THIIECIGI BaM HYXHO
HGI[G@I)&TB CHHOHIM K CJIOBY.

O0bequHANTe cjI0Ba Mo TeMarmke. OOBYHO XOPOINO 3allOMHHAIOTCS TPYIIIBL  CIIOB,
OTHOCSINHMXCS K OZHOH TeMe. [loaToMy cTapairech pa3OHTh CIIOBA Ha IPYIMIBL 110 3-10 mITyK U

yunTh HX. O@dekr Pecropdda: demoBeuecKHii MO3T H3 TI'PYIINIBI OOBEKTOB IIYYIINE BCETO
3alIOMHHAET TOT, KOTOPEIH YeM-TO BRIAEIIIETCS. MCIIOnb3yiTe 53TO IonoKeHHe ceOe BO OJIaro: B

TPYIITy CJIOB OJHOH TeMAaTHKH «BHeJPHTE Yy KECTPaHI[a» — BIMIIHTE CIOBO HECBSI3aHHOM
TeMaTHKH. Hampumep, yunTe cinopa 1o teMe «DpyKTel», 100aBbTE K HUM OJHO CIOBO ITO TEME
«TpaHCITOpT», BalllH 3aHSATHS CTAHYT elle 3((eKTHBHEE.

TemaTnyeckn cjioBapb

TeMaTH4ecKuii CNoBapb IIpencraBngeT coOOH TETPaAh WIH OIOKHOT IS
3aITHCH BaIllero OYAYINErO CIOBAPHOIO 3arlaca
= Weather - — lexical notebook. Takyro TeTpagp HyXKHO
s . Ccpasy JKe pa3OHTh ITO TeEMaM, HaIllpHMep: padora,
E;::' Good / Bod wenther  Cold/ Hot weatner  Dry / Wet weather elda, YyBCTBa, YacTH Tela H T. IL Ha Ka KIoe
;‘ Westher ot =L Aodeasi e CIIOBO JKENATENBFHO OTBOAWTEL | CTpaHMIly WIH
h | Weaier SEOAT i eI XOTg OBl IIOJIOBHHY — B 3aBHCHMOCTH OT
—=» (opmaTa TETpaaH M BEIIHYHHEI BaIllEr o IIOYEPKA.
S [t tdeqUie enthes — Heaao A detR WACIiaDAg T Ecmit  cIoBO HMeEET HECKOIBKO 3HAauYeHHH,
i!; Weather permitting — npu dnazonpunmi ol nozods “KelIaTelbHO HAIIHCATEL 3-4 PasHBIX
=»

orpeieneHus. TpPaHCKPHINIHSI — II0 »KEJIIaHHIO,
ecllH BaM YyAoOHO ee 4HTaTh. OIpejeleHHe
CIIOBAa HA aHITIHIICKOM SI3bIKE — YMECTHO, €CIIH
Balll YPOBEHb 3HAHHMS CPeJHHH M BBINE. TaK BBl 3a0QHO BEIYUHTE €Ill€ HECKOIBKO ITOJIE3HBIX
CIIOB M3 oIpefeiieHusa. CioBa, coueTarommpecsa co citoBoM (collocations). IlocmoTpHTe Ha
KapTHHKY C IIPHMepOM, TaM BBl BHAHTe ciloBocodeTaHHsI bad weather, hot weather, weather
forecast i T. 11. 5TH BBIpa)kKeHHS IIy4Ille 3aIIOMHSTCS BaM, YeM JBa OTOPBAHHBIX JIPYT OT Apyra
ciioBa. K ToMy ke, BBl He OIMOeTech B COYETAaHHH CIIOB. HeCKOIBKO IIPHMEPOB YIIOTPEOIEeHHS
ATOTO CIIOBA B ITPEJIOKEHHH, IIPHYEM KellaTelIbHO HAIMCcaTh XOTSA OBl II0 OJHOMY IIPHMEPY Ha
Ka)KJOe 3allHCaHHOe OoIpejielieHHe ciaoBa. CHHOHMMBI H aHTOHHMBI K CJIOBY. MIHOMEI C
yIoTpeOJIeHHeEM 5TOrO CJIOBa, €CIH Balll YPOoBeHb He HIKe Intermediate m BeI coOHpaeTech
MOITOJIHUTh CBOH  CIIOBAPHBIM 3aIlac ITOJIE3HBIMH SIPKHMH BBEIPaXKeHHSMH. HoO HyXHO
MIPHIEPKHBATHECS MEPBI, He CTOHT BBIIIHCHIBATh BCE HIHOMBI, KOTOpPBIE CBSI3aHBI C BaIllFM
CIIOBOM. JloCcTaTOYHO OMHOM MM ABYX. KapTHHKa — 1o KenaHHio. HeKOTOpBEIM IHOISIM
ITOMOraeT TaKOil IpHeM: IMPH H3YYEeHHH CJIOBa OHH PHCYIOT KapTHHKY K HeMy. Tak IJeKCHKa
HAYHHAET aCCOLHHPOBATHCS C OIpeIelIeHHBIM BH3YaIbHBIM 00pa30M H 3aIIOMHHAETCS ITPOIIIE.

Pucynirte mind map (HHTe/LUIEKT-KapTy). BBl JIETKO BBEIVUHTE aHITIHICKHE CJIOBA OJHOH

The weaother can change quickly.

— TEMaTHKH, €CIIHM HapHCyeTe HHTEUIeKT-KapTy

S | wm mind map. Takag cxeMa HaITIIIHO

— marcun _. ITOKa3kIBaeT, K KaKOH TeMe OTHOCITCS ClIoBa. A

% | 9_J IIOKa BBl ee pHCYyeTe, JIEKCHKA OTIIOKHTCS B

/ \_ﬁ | OoOpamajitTe BHHMAHHEe HA NPHCTABKH H
WL B o

-9ABBB952205! E Bo BpeMq uTeHHS 3a0CTpsiiTe BHHMAaHHe Ha

L1l = N I{'lﬂﬂ H'HE Ul
bﬁ H'd b J L ‘J TOM, KdK IIpH IIOMOIIH IIPHCTABOK H
cypukcoB o00pasyroTcsd HOBBIE CJIOBa H3 YXe 3HAKOMBIX BaM. OTO IIOMOXKET BaM
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«IIOYYBCTBOBATELY S3BIK. [IpH ITOMOIIM 3TOr0 IIPOCTOrO IPHEMAa BO BPEMS UTEHHMS BBl OyeTe
H3y4YaTh CIIOBOOOpA3OBaHIE, IOHMMETE IIPHHINUIIBI ITIOCTPOEHHS HOBBIX CIIOB. BITOCIEICTBHH BTO
IIPHTOAUTCS BaM. BCTPETHB HE3HAKOMOE CJIOBO, BBl CMOJKETE JOraJaTrhbCcs O ero 3HaueHHH Oe3
CIIOBaApsL, HCXOMS H3 KOHTEKCTA H CBOETO OITBITA.

Haigute (pasoBble raaroabl. Mi3ydeHHe (pazoBRIX ITIarOIOB B OTPBIBE OT KOHTEKCTA
OeCIIONEe3HO: BTH CJIOBAa HE IepeBOAAICS KaK OOBIYHBIE ITIaronbl. Haligure MX B TeKCTe,
BEIITHIIIHTE cele ITpeIokKeHHe ¢ (Ppa30BBIM ITIAr OJIOM, ITIOCMOTPHTE, KAKYIO POIb OH BEITTOIHSET
B TeKcTe. llonmpolyHnTe COCTaBUTH €Ille HECKOIBKO ITOJAO0HBIX IPEeIIOKEHHI, HO YVKE OT CBOEr0
mIa. Tak BBl BEIYUHTE HOBYIO JIEKCHKY B KOHTEKCTE H HE 3aIlyTAeTeCh C €€ YIIOTPeOIeHHEM.
HNcnoab3ylTte cJI0Bapb CHHOHMMOB. BBl MOXeTe IOITOIHHTL CBOK HHTIEUIEKT-KapTy IIH
OOBIYHBIH CIIOBaph CIEAVIOIIHM 00pa3oM. HaxoanTe CHHOHHMBI K HOBBIM CJIOBAM M ITHIIHTE HX
PSIIOM, ITPH 3TOM CPeIH HHUX JOKHO OBITH XOTS OBI 1-2 3HAKOMBIX BaM CJIOBA, TOTZA 3aIIOMHHTE
HOBVIO JIEKCHKY OyJeT mporlie. MoXHO 3a0HO BBIITHCBHIBATHL H AHTOHHMBI, HEKOTOPBIM JIFOISIM
yIOOHO VUHTBH Cpa3y TakKHe IPYImIBI CI0B. HalTH CHHOHMMBI H aHTOHHMMBI K CJIOBAaM BaM
rmomozkeT ciaoBapk Mermam-Webster (hitp:/www.merniam-webster.com/).

Onuinure kaprHHKY. [lormpoOlyiiTe mepecka3aTrh TEKCT, ITISAS Ha HIUTIOCTPALIIO H HCIIOIb3YS
HOBEIE cJIoBa. He o0O0s3aTenbHO YETKO IPHAEPKHUBATHCS CHOKETHOH JIMHHH, ITTaBHOE —
33€HCTBOBATh KaK MOKHO OONBIIE HOBOH JIEKCHKH. TaKHM HEXHTPBIM CIIOCOOOM MOJKHO JIETKO
PACIIHPHTE CIIOBAPHBIH 3aI1aC aHITIHHCKOI'O S3BIKA.

CocraBbTe HOBBIH pacckas. llociae H3y4YeHHsI He3HAKOMBIX CIIOB ITOIMPOOYHTE COCTaBHTH CBOH
paccKas, HCIIOIb3YS BCIO HOBYIO JIEKCHKY. ECIH BBl He TIOOHTE MPHAYMBIBATh HCTOPHH, MOKETE
IIPOCTO IIepecKa3arb TO, YTO TMPOYHTAIH, HO C HEKOTOPBIMH H3MeHeHHSMH. [IycTs
TIOJIOKHTEILHBIHN I'epOH CTaHET OTPHIlATEIbHBIM H Ha000POT.

2.3. CamocTofATEe/IbHAA PadoTa HAJA TPAMMATHKOH HHOCT PAHHOI0 A3bIKA
3aHnMaiiTech HA 00YYAIOINNX CAHTAX:
http://learn-english-today.com/
Kparkoe aHrmossserdHOE mocoOHe IO IpaMMartHke. HecMOTps Ha TO, 4TO BCS HH()OPMAIHS
IpeICTAaBIIEHa Ha AHTTIHIICKOM S3BIKE, COBETYEM ITOIMPOOOBAThH YUHMTh I'PaMMAaTHKy Ha 3TOM
pecypce: Bce IpaBHiIa H3JIOKEHBI KPaTKO H IIOHSATHO, Oe3 JIMIITHEH TEOPHH.
http://www .englishlearner.com/
CaHlT ¢ TecTaMH II0 I'paMMAaTHKe JJI HAUHHAFOINMX Ha aHTTIHICKOM S3bIKe. IIompoOyHTe IMpoHTH
TECTHI C ITOMeTKOH Beginner, B HHX 3aJjaHHs OpHEHTHPOBAHbI Ha HaYaJIbHEIH YPOBEHb 3HAHHH.
http://englishteststore.net/
http://agendaweb.org/
JIBa TIOXOXKIMX AQHITIOS3BIYHBIX CalTa ¢ TeCTaMH II0 TPpaMMATHKE HA AHTJIMIICKOM S3BIKE IS
HauHHaronMx. Paboranre ¢ HHMM aHAJIOTHYHO: BHIMIOJIHSITE 3aJaHHSI II0 TeM TeMaM, KOTOpPBIE
yKe M3YVUYIIH, pa30HpanTe OIMHOKH M ITPH HE OOXOAHMOCTH ITIOBTOPSHTE TEOPHIO.
IIpaKkTHKYHTECH.
e [lepeBOaHTE TEKCTHI C PYCCKOI'O HAa aHITIMICKHI, BEOTOIHSINTE VITPaKHEHNI M3 YueOHHKa
1 HTepHET-peCcypCcoB, CTapalTeCch Yalle YIIOTpeOIaTh pasHOOOpa3HbIE IpaMMaTHIECKHE
KOHCTPYKIIMH B PasTOBOPHOH peyH. JIOBeIHTEe HABHIK MX HCIIOIB30BAHHS O
aBTOMaTH3Ma. He orpaHHMyYHBanTECH IMPHMEPAMH H3 OXHOrO yuyeOHHKA. IIpHaymbIBaHTe
CBOHM IIPHMepPBI VITOTPeOIeHNs apTHKIISL, BPEMEH, aKTHBHOIO M ITACCHBHOI'O 3aJIOrOB, a
TaKKe ITPOXOANTE OHIAMH-TECTHl Ha PasHBIX canTaX. MHOro pasHooOpasHBIX TECTOB
MO>KHO HaITH Ha caiiTe hitp://esl.fis.edw/.

e He o0g3aTenbHO 3}’6PIITL HAH3YCTb IIPpdBHIId B TOM BHJC, B KdaKOM OHH IIPCOACTABIICHEBI B

}"‘IE@HIH{E I'"TABHOC — IIOHATE H 3alIOMHITDL ITPABHIIBHOC }*T[GTPE@HEHHE TOH HIIH HHOH
,.EI,C}I{}"MZH'-IL noanmcaH

KOHETRYKOHHOANKUCEIO

comaner o BaneddTeBHENT " Caitr hitp/www.engvid.com/  mpefmaraeT  BaM  IIPEKPAcHBIE

BHJICOPOIIMKH, KOTOpBIe IIOMOTAOT Pa3o0parhCsi C TIpaMMaTHKO. HecoMmHeHHOe
IIPEHMYIIECTBO pecypca — JIerkas Iofada MaTepHana H 0ObsICHEHHS HOCHTENEH S3bIKA.
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e [lompoOyiiTe Monb30BaThcs ciroBapeM hitp://www.lingvo.rw/. OH nipuMeyaTelneH TeM, YTO
TaeT IIPHMEPBI HCITOJIb30BAHHS CIIOB, HO BBl MOKETE HCIIOIB30BAaTh €r0 ITO-APYTOMY.
Hanpumep, B yunre BpeMsa Present Continuous: BBeHTe B OKOIIKO ITporpamMmel I am
writing” (MOKHO IMHOOOH APYroi 4YacTo YIIOTpeOngeMsbli riaromn). IIporpamma TyT ke
BBIJIACT BaM HECKOIIBKO COTEH ITPHMEPOB, COAepsKallliX 3TH CIOBa. T'aKk Bbl YBHIHTE, B
KaKOM KOHTEKCTE, ¢ KaKHMH HapeYHsIMH, B KaKHX CIy4asxX Yallle BCEero yIoTpeOIsercs
BpeMs Present Continuous.

e MOXHO VYYHTP TIpaMMAaTHKy B CTHXaX, pPH()MOBaHHbIE (POPMYIHPOBKH JIETKO
3artoMHHaroTCA. [1ormpolyiiTe BEIYYHTH HEIIPaBHIIbHEBIE IJIarOIbl AHITIHIICKOTO SBBIKA IT0
3a0aBHBIM aBTOPCKHM CTHIIKAM, 3TO He ITPOCTO JIETKO, HO eIlle H Becelo!

e I3yueHHe MrO00H rpaMMaTHYeCKOI KOHCTPYKIIHMH HAUYHHAETCS C TOTO, YTO MBI JOIIKHBI
HAHTH (IIPOYHTATh, YCIBIIIATE) OITHMCAHHE ATOH KOHCTPYKIIHH, TO €CTh y3HaTh, YTO OHa
o3HayaeT. O3HAKOMHBIIIHCE C €€ 3HaYeHHEM H ITOCTPOeHHEM, MBI JOJIKHEI €€ 3alIOMHHTb.
J[71st 3TOr0 HaM HeOOXOJHMO BBITIOIHHTE OITpeJelIEHHBIE YIIPAa)KHEHH Ha MeXaHHYeCKOe
3aKpeIUIEHHE B3TOH CTPYKTYPHL, TaK Has3bBaeMbIe «IPIJUIED» (OT aHITIMICKOIO CIIOBa
“drill”, 4yTOo O3HAYaeT «TPeHHPOBOYHOE YIIpaKHEHHEe» / «IIpaKTHYecKas OTpaboTKax).
IlocnegHuil mar - 3To oTpadoTKa BBEIYUYEHHOH I'PaMMaTHYECKOH KOHCTPYKIIHH B PEYH.
be3 aToro 1mara Hare 3HaHHE KOHCTPYKI[HH OCTaHeTCS TOIIBKO Ha OymMare.

2.4. CamocToATEIbHAA PadoTa HA ayANPOBaAHIEM
Caymanre passiH4yHble Ay HMOMATEPHAJILI PEryJISPHO.
CrnyimmaliTe ayJHOYPOKH, ITOAKACTHI, IIECHH, CMOTPHTE (PHIIbMBEI H CepHalIbl Ha aHIJIHICKOM
sBBIKE (OpHEHTHPYHTECh Ha CBOH YPOBEHD 3HAHHII). ['TaBHOe — Imogo0paTh YBIEKaTeIbHBI I
ceO0a marepnan. llompoOymre mpodOyate B cebe HHTepec, IOMOOHTh ayAHpOBaHHE, TOrna
3aHHMAThCI HM OyIeT HaAMHOTIO ITPOIIIE.
HN3yuyalite AHIJIHACKHA S3bIK MO0 (GMIBMAM H CepHAJAM - 5TO JOCTAaBHT BaM Maccy
VIOBOIBCTBHS H IIOMOXKET IIOHHMAaTh aHITIMHICKHH SBBIK Ha CcIIyX: hitps://ororo.tv/en mu
https://show-english.com/
CalThl ¢ Ay HO3AIINC MM
- http://www .eslfast.com/ B kaxmom pazzgene ecThb TeMaTHYeCKHe MOJpas3enbl. BriOmpaiire
HeOOJIbINME HCTOPHH WM JHAJIOTH Ha PasTOBOPHBIE TEMBI, OTKPHIBAHTE COOTBETCTBYIOIIYIO
CTpaHHMIly. B OTKpEBIBIIIEMCS OKHE B BEPXHEH YACTH SKpaHa Bbl YVBHAHTE TTAHENb YIIPABICHHS
ayIHOIIPOHUTPBIBATEIIEM, a HIDKE BaM OVIET ITPEICTaBIIEH TEKCT.
- http://www.esl-lab.com/ Ha caliTe ecTh HECKOIBKO pa3felioB. [IepBEBIH, KOTOPBIH CTOHT

n3yunth, — General Listening Quizzes. B HeM ecTh MaTepHalbkl TpeX YPOBHEH: IeTKHII,
CPEIHHI, CIIOKHBIH. BeIOHpanTe IMOAXOMSIIII BaM H OTKPBIBAHTE YPOK I10 3aHHTEPECOBABIIIEH
Bac TEME.

- http://www talkenglish.com/listemng/listen.aspx Ypokn ImpeAcTaBlIeHBl I TpPeX YPOBHEH
3HAHMI. Oa30BBIH, CPeOHHI M IIPOABHHYTBRIN. TemarHka pa3zHooOpasHas, B OCHOBHOM
IIPeICTAaBIEHbl JHAIOIH M3 KH3HH. M3 ATHX IMOom0OpoK He JTHIMHHM OyAeT 3allOMHHTH I1apy
IeCSITKOB (ppa3 — BCe OHH HCITONB3YIOTCS B COBpeMeHHOH aHTTIHIHCKOH PeyH.

Calrel ¢ MOAKACTAMH HA AHIJIHHCKOM:. 100aBkTe ceOe B 3aKIagKH M IIOCEIaiTe XOTS OBl

napy pazs B Hejenro: hitp://www.audioenglish.org/,
http://www.bbc.co.uk/worldservice/learningenglish/general/siximinute/,

http://learningenglish voanews.com/programindex.html,

http://www listen-to-english.com/index php?cat=podcasts,

http://www.dailyesl.cony/,
http:ffw. nvateenglishlessonlondon.co.uk/categorv/leam-english-online.

A

CHauaa:CryHIaeM KOPOTHe 00yYarole ay[HO3AIHCH B MeTIEHHOM TeMITE, ITOTOM ITePEX0/IHM
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IFOAPMH, PasrOBapHBAIOIMMMH I'paMOTHO. BRI CMOKeTe 3allOMHHTIBL IIOJIe3HBIE (Ppa3el H
HCITONIb30BAaTh MX B CBOEH PeuH, 3Has, YTO COOeCeIHHK-HMHOCTPAHEI[ TOYHO ITOMMET Bac. BEI
IIPHBBIKAETE K PAa3HBIM aKIIEHTAaM B aHITIHICKOM S3BIKe. CHavana peub HEKOTOPBIX HHOCTPAHIIEB
IIOKAKETCS BaM CTPaHHBIM HAaOOpOM 3BYKOB. OJHAKO eCIH BBl OYAeTe 3aHHMATLCS IO TaKHM
aygHodaliiaM ITOCTOSHHO, ITOCTEIIEHHO CMOKeTe IIPHBBIKHYTH K OOJIBIIHHCTBY aKI[EHTOB H
Oymere Oe3 Tpyda IOHHMAaTh HHOCTpaHIleB. UTOOBI 3HaTh, B KaKHX CIIYYasxX IIPHEMIIEMO
VIIOTpeONeHHe TOr0 WIH HHOIO CIIOBA, CIVIIAHTE ITOAKACTHI COOTBETCTBYIOIIEH TeMAaTHKH.
Hamprmep, BBl H3Y4IDIH TeMy “‘Shopping”, HaliuTe ayaHo Ha 5Ty TeMy H CIyINaiTe, Kak
HOCHTEJIH S3bIKA HCITONB3VIOT H3YVUEHHBIE BAMH CIIOBA. M3 ayaHO3aIliCcH BEI IIOHMeTE, ¢ KaKHMH
CIIOBAMH COYETaeTCs HOBas JEKCHKAa, B KaKOM KOHTEKCTE OHa MCIIONB3yeTcs Bo Bpems
IIPOCIYIIHMBAHH ITOAKACTA BB Y3HAeTe, B KAKOM KOHTEKCTEe H KaK HMeHHO HCIIOJIb3YETCA TO HIH
HHOe BPeMS WIH aclleKT IPaMMaTHKH. BIIOCIIeACTBHH BBl CMOJKETE CAMOCTOSTEIILHO COCTABHTE
IIpeJJI0KEHHS, aHAJIOTHYHBIE Y CIIBIIIIAHHBIM.
Haigute Mg cedda oNnTHMAJILHBIH CcIOCOd padoTbl ¢ moaKacToM. CIyImaeM ITOZKAcT H
IBITaeMCS TIOHATh MaKCHMYM HH(OpMAIlHH H3 Hero. EciH 3TO TPYIHO cIenarhb, IOIPOOYHTE
VIIOBHTh OCHOBHYIO MBICIIb 3aIltMCH. HaxXoauM TeKCT ITIoJKacTa, YHTAeM €ro, BBIOTHCHIBAEM
HE3HAKOMBIE CIIOBA H KOHCTPYKIMH. Pa3OHpaeMcs ¢ HE3HAKOMOH BaM JIEKCHKOH M I'paMMaTHKOH
TaK, YTOOBI BBl TOYHO ITOHSIIM KaXKJ0e IpedIoKeHHe TeKcTa. CHOBA BKIKOYAEM ayAHO3AIlHCh H
TBITAEMCS YIIOBHTH Ha CIVX V7K€ 3HAaKOMBIH BaM TeKCT. [lepeckaspiBaeM YCIBIIIAHHOE, CTapasich
IoApaxkaThb pedyr JOHKTOpa. PaboranTe ¢ HE3HAKOMBIMH CJIOBAMH M I'paMMaTH4YeCKHMH
KOHCTPYKI[HAMI. BEITIHCBIBaHTE TIPEMJIOKEHHSI ¢ HEe3HAKOMBIMH BaM OOOpOTaMH H CIIOBaMI,
pa30HpanTech, IMOYEMY HCIIOIB3YETCS HMEHHO TaKOe CIOBO HIIM KOHKPETHAS KOHCTPYKI[HSL
Ilocne storo momnpoOyHTe COCTABHTH HECKOIBKO ITOXOKHX IIpeIOKeHHIl. Kak TOIBKO BEI
HavyaJIH XOPOIIO ITOHHMATh ITPOCTBIE ITOAKACTEI, IepeXOAHTe Ha Oojiee CIOXKHEBIE, ¢ OBICTPHIM
TEMITIOM PeyH, OONIBINEH ITPOAOIIKHTEIPHOCTHIO H HOBOH JIEKCHKOT.
YroOkl y3HATh, HACKOJIBKO XOPOIIO BBl CTAlIH ITOHHMATH AHITIMICKHH Ha CIIYX, H IIPOBEPHTH
CBOH HAaBBIK ITPABOIMCAHHS, IIOCETHTE OAHH H3 CAITOB C OHJIANH-THKTAHTAMH Ha aHTTIHICKOM
ST3BIKE:

http://www.dictationsonline.com/

http://www _rong-chang.com/eslread/eslread/dict/contents. htm

https://www.englishclub.com/listemng/dictation.htin
http://breakingnewsenglish.com/dictation. htinl

http://www learnenglish. de/dictationpage.html
JaHuMaiiTech M0 AYAHOKHHMraM. AVIHOKHHITH— OTJIHYHBIH Pecypc IS pa3BHTHSI HaBBIKa

ayaHpOBaHHI. BO3bMHTE TEKCT 3aIlCH M YHTAHTe €ro Ipo celdd IapaiielIbHO C JHKTOPOM.
MunyTt yepe3 10-20 BBl IIPHBBIKHHTE K TeMIIy PeUYH M TOIOCY CIKepa, BaM OVIeT Jerde
PAcCIlO3HABATh CJIOBA HA CIIYX. 3aKPOHTe TEKCT H CIYINaHTe ayauo3armch. MoXeT OBITh, BRI HE
IIOMMETE KaXKIOe CIIOBO, HO 3aMETHTE, YTO YIIaBIHBaceTe OOIBIINYIO YAaCTh TOI'O, YTO TOBOPHT
IMKTOP. A €CIIH CIIYINATh KHHUIY KaXXIbIH JI€Hb, TO YePe3 HEKOTOPOE BPeEMS BBl OYIETE CIIOKOHHO
00xXomuThca 0e3 TekcTa. Mcromb3yiiTe Bece TeXHHMUYeCKHE JOCTH/KEHHS, HCITONb3YHTE (PYHKIHIO
3aMEIJIEHHOIO BOCITPOH3BeJACHHS YTOOBl YMEHBINANTE CKOPOCTh BOCIIPOHM3BEIAEHHS, ITOKA He
CTAHETE YJIABIIMBATE PeYb JUKTOPA.

- hitp://www librophile.com/#!/audiobooks/popular/free

- http://www.voicesinthedark. com/content. php?1Content=50

- hitp://freeclassicaudiobooks.com/

- hitp://www.audiobookireasury.com/

2.5. CamocTosATEe/ILHAA PAadoTa HAJX TOBOPEHHEM
OKYMEHT NOONKCAH .- ”

Kak MoHO,- alie, 0oIaiiTech HA aHIJIHICKOM C IIPENOaBaTeleM, OXHOIPYINTHHKAMH Ha
Cepmd KYP CAX) IPYSEINES 2 3§ FAFOIIFINI SBEIK, HHOCTPAHI[AMH. TaK BBl CMOJKETE YCIBIIIATE «OKHBYIO)
Bnapeney; eb3yxora TatkAda AfeKcaHApoBHS s s

P Peup HPHBBIREYTE ‘K FOMy, uTo aHTIHiiCKIIT MOKET 3BYYaTh I0-PAsHOMY, BeIb Y KaKIOTO
yeJIoBeKa CBOE ITPOH3HOINIEHHE,, aKI[EHT.
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Yuutrech AYMATh HA AHIVIMACKOM si3bIKe. Korja wnMraeTe WM CIIVIIaeTe KaKOH-IMOO0 TEKCT, He
HYKHO MBICIIEHHO IIEPEBOJUTH €0 Ha PYCCKHH S3BIK. BaXHO BBRIOHpaTh MHTEPECHYIO IS Bac
HH(POPMAI[HIO: BEI YBIIEUETeCh ITOBECTBOBAHHEM H He OyJeTe OTBIEKaThCSI Ha JOCIIOBHEIMH
IIEPEBOI.

OO0s13aTENIBEHO IPOrOBAPHBANTE CBOH MBICIH BCIYX. OT OJHHX MBICIIEH T'OBOPHTH HE HAYUMIIBCSL,
HO €CJIH BHI 3aBeJleTe MPHBRIUKY PETYIIIPHO AYMaTh Ha aHITIIICKOM, TO M TOBOPHTH BEI Ha HEM
CMOJKETE, KaK Ha POJHOM S3BIKE.

PasroBapuBaiiTe ¢ KeM-HHOYab. HarmmprmMep, pacckakuTe CBOeMy OTPakeHHIO B 3epKalle, KaK y
BAC JIela, YTO IIPOM3OIIIO 3a JeHb. BO3MOXKHO, MpeIOKeHHE IIOTOBOPHTh C 3epKalloM
IIOKAKETCS CTPAHHBIM, HO ITOJB3BI IIPHHECET MHOI'O. 3€pKajio MOXKET OBIThH JIYUIIE YEIIOBEKA II0
HeCKOJILKHM ITpHYHHAaM. BBl MOJKeTe CKaszaTh CBOEMY OTPa’kKeHHIO BCE, UTO XOTHUTE H JyMaeTe.
Brl He GOHMTECH CKa3aTh YTO-TO HEINMPABHIIHFHO. OUeHb YaCTO H3YYAKOIIHX S3BIK IIPECIIEAYET CTpax
cIenaTh OIMOKY. 3TO MPHBOAUT K TOMY, UTO YeJIOBEK He TOBOPHT COBCEM. A C 3epKallOM 3TOT
CTpax YXOIHT: BPSM JIH KTO-TO CTECHIETCS CBOETO OTPaKeHH.

OmiuchiBaliiTe KapTHHKH. Bo3pMuTe OOVIO KapTHHKY. OHa MOKeT OBITH CBsS3aHA C TEMOH,
KOTOPVIO BBI H3YUaeTe, MOKET OBITh Ha OTBIIEYEHHYIO TeMy. IlocTapaiiTech OIHCaTh, UYTO Ha HEH
n300paxeHo. I'oBOpHTE BCe, UTO CMOJKETEe ITPHAYMATEL. KTO H300pa’keH, YTO OH JENAET, KaKHE
IPeAMETHI BBl BHIHTE, €CTh JIH BTOPOCTEIIEHHBIE JeTalIN, HPaBUTCS BaM KapTHHKA IWIH HeT. Ecin
Balll VPOBEHb 3HAHMII BBICOKHI M HAaBBIK T'OBOPEHHS Pa3BHT XOPOINO, aHAIM3HPYHTE
IIPOM3BENEHIS HCKycCTBAa. He CTOMT CHIIBHO BIaBarbCsI B IMOAPOOHOCTH, HECKOIBKIX
MIpeIIOKEHHI OV IET JOCTATOUHO.

JamucbeiBaeM cBoM roJjioc. BriOepHre Kakyro-HHOYAL OOINEPasTOBOPHYIO TEMY, HaIIPHMED
paccka3s 0 Bamiel Iro0HMOH KHHTe. BKIIFOUHTe JTHKTO(OH H 3allHIIHTe CBOH romoc. Ilocie sToro
BKJIFOUHTE 3aIMCh M BHHMATEJIFHO IIpociylinairte ee. OOpaTHTeE BHHUMaHHE, B KaKHX CIIV4asxX V
BAC BO3HHMKAET 3aMMHKA, IJI€ BEl 3aTATHBACTE I1ay3y, HACKOIBKO OBICTPasi Y Bac peub, XOPOIIEe
IIPOM3HOIIEHHE M IIPABHIBHOE HHTOHHMPOBAaHHE. OOBIYHO IIePBBIE 3aIlHCH JIS H3YYAFOIIIX
AHTTIHICKHH — HCIIBITAHHE HE 1 CTa00OHEPBHBIX. BO-TIEPBBIX, MBI HE IIPUBBIKIIH CIIEONATH CE0s
CO CTOPOHBI, BO-BTOPBIX, AHITIOA3BIUHAS PEYh HA IEPBBIX CTYIEHSIX 00YUYEHHI 3BYUHT CTPAaHHO H
HEITOHATHO. MBI peKOMeHAyeM BaM B3STh Ce0S B PyKH (BCe C 3TOr0 HaYMHAIIM) H IIPOJOIDKHTD
MMOMOOHEBIE 3aHATHS. A Uepes3 MeCSI-APYIOH CpaBHHTE IEPBYIO H ITOCIEMHHNE 3aIliCH. pa3HHIa
OVJAET pasHTEIbHASL, H 3TO BOOIYIIEBHT BaC Ha JalbHEHIIHE ITOABHIE B H3YUYEHHH AHITIHIICKOIO
SI3BIKA.

IImmiem mocrbl [lonmpoOyiiTe HamHcaTh HeOONBINOH paccKas3, HCIIONb3YS CIIOBAa HIIH (ppasbl,
KOTOPEIE XOTHTE «aKTHBHPOBATh». ECIH Balll YPOBEHP 3HAHHI JOBOJIEHO BEICOK, BaM CKYUHO
IIicCaTh YUEHHUYECKHE VIIpaKHEHHS B TETPaAKy, H BEl JaBHO JKaXKJETe CBOSH MHHYTHI CIIABHI,
OTIIpaBILIHTECh Ha mpocTophl MHTepHeTa. [emaiite 3ammicu B Twitter, Ha Facebook, Ha cTeHe
BxoHrakrte, 3aBenure Omor. IIHMIIMTe Ha AHTIMIICKOM S3BIKE KOPOTKHE 3aMETKH, CTaTbH C
HCITOJIb30BAHHEM HOBBIX CIIOB.

Oo0maemcsa ¢ HHOCTpaHaMu. CoBeTyeM HAaHTH JApyTra IO IIEPEIHCKE Ha OJHOM H3 3THX CaHTOB:
penpalworld.com, interpals.net, mylanguageexchange.com. Ilummre emy JINHHEIE ITICBMa, a
Iepe OTIIPABKON €Ille M YHTAHTE BCIYX — ITOIE3HO M JUIS ITPOHM3HOIIEHHS, M JIJIS aKTHBALIH
CIIOBApHOIO 3aIraca.

YuyuM HAHM3YCTh CTHXH M mecHHM. 3yOpexKa — 3aHSATHE CKYYHOE, APYIOe MHENI0, €CIH BB
pasyyHBacTe HHTEPECHBIE BAM CTHXH H IIECHH HAaH3YCTh. 3TO HHTEPECHO, IOJIE3HO IJI OOIIEr O
pPasBUTHA M OOOTaIlleHHs CIIOBAPHOIO 3amaca. PH(MOBaHHBIE CTPOYKH 3allOMHHAIOTCS JIET4e
OOBIYHEIX TEKCTOB, TaK YTO M HOBas JIEKCHKA OBICTPEE OTIIOKHTICS B aKTHBHYIO YaCTh BaIllErO
CIIOBap4L.

OKYMEHT NOAONUCAH
2.6. Q&Mﬁgmmé!m padoTa HaJ YTEHHEM
Ceprvb AP ATUTCNIBEHOE MIPEHHE 52209TOMTEHIIE OJHOIO H TOr'O K& TEKCTa Ha JABYX S3BIKaX: POJHOM H

Bnapene efavxoearfareaHa AneKcadaposHa - —
A Py ASMON TER.” RTE 16 ko Havanm YJHTH AHTTIHIICKIGL, HET CMBICIIA YHTATh IApallIeNTbHBIE
TeKCTHI. BEI IOKa He CMOMKeTe COITOCTaBHTh I'PAMMATHYEeCKHe KOHCTPYKI[HH H YacTH PeyYH B
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pasHBIX s3bIKax. llosromMy poxkauTech XOTS OB ypoBHS Elementary, OCBOHTE OCHOBEI
rpaMMaTHKH H TOJIBKO IIOTOM IIPHCTYIAHTe K 4YTeHHrO. KakK TOIBKO BBl JOCTHITIH YPOBHSI
Intermediate, rmepexoauTe K YTEHHIO KHHT ITOITHOCTHIO HAa AHTITIHICKOM SI3BIKE. OTO MOXKET OBITH
KaK aJallTHpPOBaHHAS JIHTepaTypa, TaK M KHHTH B OpPHIHHANIE. 3HAHHe IIPaBHII UYTEHHSI —
00s3aTEIbHOE YCIIOBHE VIS HCITONIB30BAaHI METOA ITapalUIe/IbHBIX TEKCTOB. Bceerjaa BeIOHpaiTe
TOT TEKCT, KOTOPBIH BBl C VAOBOJILCTBHEM IIPOUYHTAIM OBl IIH IepeurTaad OBl Ha PYCCKOM
s3pIKe. CIIVIIAHTE ayaHO3aIlHCh TeKCcTa. Takke MOXKHO BOCIIONB30BATHCS  CIIEI[HAIBHBIMI
nmporpamMMaMu ¢ TexHornorHed Text-To-Speech, Hanmprmmep http://neospeech.com/. B okommko
MOJKHO BBeCTH IIOOYIO (pa3y, H IIporpaMMa O3BYYHT €€ TIOJIOCOM HOCHTEIIS S3BIKa C
ITPAaBHJIGHBIM IIPOH3HOINIEHHEM H HHTOHAIlHeH. UHTalTe (ppa3y Ha PyCCKOM H COIIOCTABILIITE C
MpeIIOKEHHEM Ha aHITIMIICKOM 4YTOOBI pa300paThCid B CTPYKIVPE MpedIokKeHHSA Tak, BEH
IMpoYHTaeTe (ppa3sy Ha PYCCKOM H aBTOMAaTHYECKH OyAeTe COITOCTABIISITh AHITIHIICKHE CIIOBa C
PYCCKHMH, pa30HpaThcd B CTPYKTYPe MPeJI0KEHHI, 3TO ITIOMOKET BaM PasBUTh YYBCTBO SA3bIKA
1 SI3BIKOBYIO JIOTAJIKY .

BriGepure  ymoOHele — pecypcwl:  htips://sites.google.com/site/aglonareader/home/lang-ru
[IporpaMMy I8 4YTeHHS MMapaljIEIbHOIO TeKCTa, a TakKKe IIPIIOKEHHE MOKHO CKadaTh
OeCIUIaTHO. 3TO MHTepeCHas pa3padoTKa, KOTOpas IOACBEUYHBAET COOTBETCTBYIOIIHE OTPBHIBKH B
napayIenbHEIX TekeTax. hitps://studyenglishwords.com/ - GecrraTHEIN caiiT, Ha KOTOPOM MOJKHO
YHTATh IapaljIelIbHbIe TEKCTHI Ha aHITIMIICKOM S3BIKE, COXPAHATh CIIOBA M3 HHX B COOCTBEHHBIH
BIIEKTPOHHBIN CIIOBAPHK H VUHTH B CBOOOIIHOE BPEMS.

UreHne BCIYX HA AHIVIHHCKOM S3bIKE:

1. Ynrarire MeQJIEHHO, YeTKO H BEIPA3HTEILHO IIPOroBapHBaiTe KakIbIH 3BYK H Ka)KI0€ CIIOBO,
Henaire maysel. Eciin BeI OyeTe THaThCS 3a CKOPOCTBIO, TO MHOI'OrO He J00beTech. JlaKe eciin
CKOPOCTh BHl H HapaboTaeTe, TO MPOH3HOIIEHHE, HHTOHAIIHS, KPaCHBBIE 3BYKH — BCE 3T0 YHIET
B HHKYIA. /11 BRIPAsHTEIIFPHON PEYM B IIEPBYIO OUEPEIs HYKHO XOPOIIEE ITPOH3HOIIEHHE H
[paBHIIbHAS HHTOHAI[HSA. A CKOPOCTH IIOSBHTICS CO BpPEMEHEM caMa, OHa HapabaTHIBAeTCs
IIPAKTHKOH.

2. IlpounranTe TEKCT M TOJIPKO ITOTOM HIIUTE HOBBIE clIOBa. He 3a0pIBanTe, UTO ITPH YTESHIH
BCIIYX OBIBAET CIIOKHO IIOHATH COZEp:KaHHe TeKcTa. CHayana ITOJIHOCTBIO UHMTAHTE TEKCT, HE
oOpaInas BHHMaHIH Ha He3HAKOMBIE clIoBa. CTapalTeCch VIIOBHTH I'TTAaBHYIO MBICIIH H ITOHSTH, O
yeM TeKCT. [Iocine TOro xax BBI IIPOYMTAIN IEPBBIH pa3, MOXKHO YKe paboTaTh ¢ HE3HAKOMBIMI
CIIOBAaMHM. HCKaTh 3HAYEHHST B CJIOBApe, CMOTPETh, KakK ITpOH3HOCATCSA. UTOOBI PacCIpPHTH
CIIOBAapHBIN 3aIlac, YUHUTE HOBBIE BBIPAKEeHHS, IMOBTOPSHITE CIOKHBIE H TPYIHOITPOH3HOCHMBIE
cimoBa. YtoOwl BaM OBLIIO JIETYE YHTATh, HeOOXOAHMMO BBIOHPATh KHHIY, COOTBETCTBYIOIIYIO
BallleMY YPOBHIO 3HAHHI.
3. OOpararite BHUMaHHE Ha I'paMMAaTHKY. UHras mpo ceds, MOXKHO OErTIo ITPOCMOTPETh TEKCT,
He BJaBasch B IOAPOOHOCTH coAepKaHMsI YUHnTasd aHITIHICKHI TEKCT BCIIYX, BBl HHKYZA HE
TOPOIMTECH, TTO3TOMY MOKETE VBHAETH, KaK YIIOTPeOISIOTCS BpeMEHA H apTHKIH. T0O €CTh BH
3aIIOMHHAETE ITPAaBIIFHBIE MOJIEIN HCIIOIB30BAHIS I'PaMMAaTHYECKHIX TTPaBHIL.
4. Yurante He MeHbIle 10 MHHYT B AeHb. Pasymeercs, yeM OOIbIle BRI OVIETe YHTATh BCIIYX Ha
AHTJIHIICKOM S3BIKE, TeM JIyulle. OIITHMAIbHEIH BapHaHT — 30 MHHYT B JeHb. HO ecrm IHIHero
BPEMEHH Y Bac HET, cTapalTeCh BBIAEIATH XOTSI OB 10-15 MHHYT. 3T0 HYKHO KakK pa3 IS TOrO,
yTOORI Ballla PEYL CO BPpEMEHEM cTana OBICTPOH H IUIaBHOH. BaM He HaJ0 IMPHAYMBIBATh PEYDL HA
XOIy, KaK B PasroBOPE, BBl YHTAETE IPAMOTHO HAIIICAHHBIN TEKCT U CIEAYETe 3a XOJAOM MBICIIH.
Ecm BEI OyieTe UMTaTh BCIYX HE MEHBIIE IMOIyYaca B JeHb, TO Yepe3 MeCSI[-IPYTOil 3aMETHTE,
KaK CIUIBHO ITpeo0pasHiiachk Ballla Peyb. 3BYKH CTAIH YETKHMH, VIIUIH CIIOBa-IIapasHThl H
HEJIOBKHE 3aMHHKH.
5. Uwuramrte pasHble TEKCTHL. YHTanTe XYAOXKECTBEHHBIE IIPOM3BENEHIS, CTHXH, HayYHBIE
ITyOIIHK {ﬁgﬁ%ﬂ%ﬂ%ﬁg@gm&{ 1 KypHanaX. PasHooOpasHbIe TEKCTEL ITOMOI'YT Pa3BHUTE HABBIK
CepmdbMTEHILI'COBCENCTOPOH BT KaMAOT0 TeKcTa OYAYT pasHbIe TEMIIbI PEYH H Iay3bl, HHTOHAIIHS.
A HT P RET P ECY e e
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http://’www rong-chang.com/nse/ 3TOT caHT ITOZOHAET IS 3aHATHH HAaUHHAIOIIHM C YPOBHEM
Beginner u Elementary. Bce TeKcThI KOpPOTKHe, B HHX HCIIOIB3YIOTCS IIPOCTBIE CIOBAa H
AlleMeHTapHas r'paMMaTHKa — TPH BpeMeHH Ipyiimel Simple. [TormpoOyiite unraTh XOTS OB 2-3
TEKCTa €XeJIHEBHO, HTO 3amMeT Bcero 5-10 mmHYT. TeMBI TEKCTOB pasHBIE, YacTO OHH
IIPEACTABIIIIOT COOOH HeOONbIMe INYTKH. Bce cinoea mogoOpaHel TakuMM 0Opa3oM, UYTOOBI
H3YYAIOII[HI HE ITPOCTO YHTAJI TeKCThl Ha AaHIJIMIICKOM, HO H PAaCIIHPSII CBOH JIEKCHYECKHI
3anac. Tak, BBl CMOJKeTe BEIVUHTE IepBbIe (ppa30BBIe ITIAaroibl, YacTO YIIOTpeOIsIeMble CIOBa H
BEIpaKeHH . K KaKIoMy TEKCTY ITpHIaraeTcs ay{HO3aIliCh.

http://www .english-online.at/index.htim  3ToT pecypc co3llaH cHelHaIbHO IS H3YYAFOIHX
AHTTIMICKHH SI3BIK ¢ ypoBHeM Pre-Intermediate m Bbmme. TeKCTBI He O4YeHb JJIHHHBIE, 3aTO
HACHIIIEHBI TIOJIE3HBIMH BBRIPAKEHHMSIMH H clIOBaMH. CTaThbH Pa3HOH TeMaTHKH alallTHPOBAHEBI
CIIELHAJIbHO I YYallIXCS. HCIIONIB3YeTCs HanOolee 4YacTo VYIOTpeOnseMas JIEKCHKA H
HECJIOKHBIE T'PaMMAaTHYECKHE KOHCTPYKIHH. Ha JaHHBEIII MOMEHT Ha cailTe JOCTYIIHBI IS
YTEeHHS HECKOJIBKO COTEeH TEKCTOB Pa3HOH TeMaTHKH. Bce OHM JOBOJBHO HHTEPECHBI, TAK YTO
IAHHBIH PECYPC COJAECPKHT OITHMAIBHVIO ITIPOIIOPIIHMIO OOVUEeHHS M pasBleuyeHHI. Bo Bcex
CTaThSX BBl YBHJHTE CJIOBRa, BBIJEIIEHHBIE JKHPHBIM IIpHATOM. DOTO NIeKcHKa, KOTOPYIO BaM
IpejIararoT H3YUHTh. [lociie TekcTa CTaThH BBl HAJETE AHITIO-aHITIMIICKIIL CIIOBAph C STHMH
crmoBaMH. TakuM 00pa30oM, CaiiT BRIITONMHSIET BaXKHYIO (PYHKI[HIO — BBl MOJKETE H3y4YaTh Ha HEM
HOBVIO JIEKCHKY B KOHTEKCTE.

http://short-stories.couk/ A »3TOT caHT IIOAOHIET BCEM IIOOHTEISIM XYI0KECTBEeHHOH
IMTEPATypPhl. 3AeCh HET aJallTHPOBAaHHBIX TEKCTOB HJIIHM CIOBapel, TOIBKO PacCKaskl
AHITIOSBBIYHBEIX aBTOPOB B HEHM3MEHEHHOM BHIE. Ha caliTe IIpeacTaBIeHBI 8 IIOIMYIISPHBIX
KaHpPOB: JeTcKas JIHTeparypa, JeTeKTHB, (paHTacTHKa, YKachl, FOMOP, JOKyYMEHTaIbHas ITpo3a,
poMaH, Hay4yHas (aHTacTHKa. EciaH BB HaxoauTech Ha ypoBHe Pre-Intermediate, mormpoOyiite
HayaTh YHTATh JETCKIE PAaCCKa3Hhl.

http://easyenglisharticles.com/ 3To erme oguH pecypc ¢ TeKCTaMH JIJIS H3YYAOIHX aHTTIHICKHIA
s3eIK. CaliT OpHEeHTHPOBAH Ha yyanmuxcsa ¢ ypoBHeM Pre-Intermediate m Benme. Bee craThu Ha
BTOM CaiTe aJanTHPOBAHBI I VYAIMXCS. B TEKCTaX COMEPKHUTICSI TOIBKO HanOolIee 4acTo
yIioTpeOisieMas JIEKCHKAa H I'paMMaTHKa CPeJHEr0 YPOBHS CIOKHOCTH. Te€KCTBI B OCHOBHOM
IIPeJCTaBJIIIOT ITOCIIEIHIE MHPOBEIE HOBOCTH, HO €CTh H pa3Hble CTAaThH-COBETHI IO H3YUEHHIO
HHOCTPAHHOI'O A3bIKa, CAMOCOBEPIIEHCTBOBAHIIO H T. IT. CaMble CBEKHE HOBOCTH CO BCETO MHPa
B aJallTHPOBAaHHOM BapHaHTe! OOpaTHTe BHHMAHHE. ITOCIE KaKIOH CTaThH €CTh CITHCOK CIIOB,
PEKOMeHIYEMBIX K H3yueHHIO. [lompoOyiiTe yragare HX 3HAUeHHe M3 KOHTEKCTa, 5TO, KakK
IIPABHIIO, BEChMa ITOJIEe3HAS AJIS1 H3YUEeHH S JIEKCHKA.

http://www .infosquares.com/readingcomprehension/ = Ha »ToMm caiiTe IIpeJAcTaBIEHO BCETO
HECKOJIBKO JECATKOB TEKCTOB, OJHAKO OH JOCTOHH Balller0 BHHMAHHA. Pecypc IIOZOMAET IS
3aHATHH YUYeHHKaM ¢ ypoBHeM Intermediate m BreIme. Pecypc oTimyaeTcss OT IPeAbLIYIIHX
CaHTOB TEM, UTO Ballla 3ajaya Tellepb — He IIPOCTO IPOYHTATH TEKCT M IIOHATH OCHOBHYIO
MEBICIIb, 4 VIIOBHTEL JaKe MeJlbyaHIilnme Aeraiad. Ha BKimagke ¢ mroOOH CTAaThkeH BBl HAHIETE HE
TOJILKO CCBIJIKY Ha caM TEKCT, HO H TeCT Ha IMPOBEPKY ITOHHMMAaHHA IIPOYHTAHHOr 0. I103TOMY MBI
COBETYeEM OOpaTHTh BHHMAHHE Ha 5TOT PECYPC BCEM, KTO TOTOBHTCA K 5K3aMEHY IIO
AHTIIHIICKOMY SI3BIKY, Bellb BBl MOJKeTe «OTPEleTHPOBATh» Ha 3TOM pecypce ceKiHio Reading.
3agaya 5TOro calra — ITPOBEPHTH, HACKOIBKO XOPOINO BBl ITOHHMMAaeTe TeKCT. I[To3ToMy MBI
PEKOMEHIYEM 3aHHMAThCS Ha 3TOM CaHTe IMMPHUMEPHO pa3 B MECALl, @ B OCTAJIbHOE BPEMS UHTaTh
IPyIHe cTaThH. Takmum o0pazoM, Bl OyeTe BHAeTh, HACKOIIBKO OBICTPO PasBHBAETCS Balll HABHIK
YTEeHHS Ha aHITIHICKOM SI3BIKE H HACKOJIBKO BEI BHHMATEIIBHEI ITPH UTEHIH.

http://web2.uves.uvic.ca/courses/elc/studyzone/330/reading/ 3TOT calT cX0X C IIPeIbITYIIHM:

HeOOIIbIIIOEe KOIHYECTBO MATEPHAIIOB C TTHXBOH KOMIICHCHPYETCH HAJIHYHMCEM  Pd3HBIX
oariMcCAH

QKYMEHT 1
YVIIPAKHeHHI-(TPOBEPEOIIHK TIOHIMAHHE TeKcTa. 3IeCh MOXKHO 3aHIMATHECS C YPOBHEM Pre-
ceprubntermediates BB 5E 78A500060000043E
A Yitp: /et SAdE Y ITET pecype 3amHTepecyeT Tex, KTO TFOOHT UHTATh Pa3HBIE
TIO3HABATEIbHBIE H Pa3BIeKaTeIbHBIE CTaThH B MHTepHeTe. CailT MOOMIeT YUaIIHMCS C
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ypoeHeM Elementary u Beimme. BonbIle BCero TEKCTOB Ha 3TOM CaiTe IMpeJcTaBIIeHO B pas3zeiax
Fun English m Academic English. IIpenecTs cTarel B TOM, UTO HAITHCAaHbI OHH XOTh H ITPOCTBIM,
HO KHBBIM SI3BIKOM. A paccMaTpHBaeMbIe B CTaThX TeMBI aKTYalIbHBEI H OCBEINAIOT caMble
pasHBIe CTOPOHBI JKH3HH: OT SA3bIKa Tenla 10 (acT-gyma, or HIIO mo «komaybyuxy HanoM. K
Ka)KJIOMY H3 TEKCTOB ITPHIIaraeTcs psij BOIIPOCOB, ITIOMOTAKOIIHX IIPOBEPHTH, HACKOIBKO XOPOIIIO
BBI TTOHSITH ITPOYHTaHHOE. BEI MOKeTe He ITPOCTO YMTATh CTAThIO, HO M ITOCTIYINATH ee.

2.7. CamocToATE/IbHAA PA00TAa HAJ MHCHMOM
HNs3yuanTe NMpaBHJIaA HANMCAHHA CI0KHBIX CJI0B. 3allOMHHTH IIPABOIMMCAHHE MHOTHX CIIOB
OyJIeT ITPOINE, €CIH 3HATh ITPaBHIIA, II0 KOTOPEIM OHH ITHIIyTcsa Hampmmep, B cratbe «Silent
letters. HemponsHocHMbIe OYKBBEL B aHTJIMICKOM S3BIKE» YETKO H IIOHSATHO OOBSCHSIOTCS
IpaBHIIa VIIOTPEOIEHUS HEIPOM3HOCHMBIX OVKB. M3yuHTe 5Ty CTarkl0, H Y Bac VXKe HE
BO3HHKHET JKelaHHS HarmHcaTh nowledge Bmecto knowledge http://engblog ru/silent-letters.
Takke coBeTyeM O3HAKOMHTBLCSI H cO cTaTtbeH «Opdorpadus aHTTIHIICKOIO S3BIKa», B HEH
IIPEACTABIIEH CIDICOK TIIOJIE3HBIX MATEPHAIIOB I COBEPIIEHCTBOBAHHS  IIPABOINCAHILI
http://engblog.1u/spelling.
Hcmoub3yilTe nmpueM M3 INKOJIbL. BCIIOMHHTE, KOrZ[a MBI COBEPINAIH OINMHOKY B JHKTAHTE,
VUHTEIb 3aCTaBIISUI HAC ITPOINICHIBATE CIIOBO 5-10 pas. OH genan 5TO He M3 JKelaHMI HaKas3aTh
VUEHHKA, a JJIS TOro, YTOOBI B HAINEH ITaMSTH IIPOYHO 3aKpPEIHIIOCH ITPABIIIBHOE HAIIHCAHHE
cioBa. IlormpoOyiTe AenaTe aHATOTHYHO M C IIPABOIMMCAHMEM AHITIMIICKIX CIIOB. KaK TOIBKO
OIMOIINCE, BO3BMHTE TETPAAKY M HAIHIIHNTE TTOHATHE IPABIIBHO HECKOIBKO pa3. BEBIMTOMHSIS
TaKOE VIIPaKHEHHE, BHl BKIIIOYAETE B PaboTy MEXAHHYECKYIO ITAMATh, a 3TO 3HAYHTEIIHbHO
oOjeryaer 3allOMHHaHHE CJIOBa. MalleHbKass XHTPOCTh: MHOrHe (QHIONOIH H JIHHTBHCTEI
COBETVYIOT OTKa3aTbCs OT ITPOIMCHBIX OYKB. OHH PeKOMEHAVIOT IIeYaTaTh CIIOBO Ha KIIaBHATVYPE
WM IMCATh €ro IeYaTHRIMH OyKBaMH. B Xole 3KCIIEPHMEHTOB BBISCHIUIOCH, YTO IEYATHEIE
OYKBBI HMEIOT YEeTKYIO (POpMYy, ITO3TOMY MO3IY IIPOIIE 3allOMHHTh HaITHCAHHE CJIOBa. UTO
KacaeTCs IIPOITHCHBIX OYKB, TO IOYepPK OBIBAaeT pasHbIi, H (PAKTHYECKH KaKIbIH Pa3 MBI ITHIIEM
OYKBY HEMHOI' O ITO-JAPYTOMY. OTO YCIOKHIET BOCIIPHATHE HHpopMalHH. IlormpoOyiiTe Ieyarars,
a He IHCcaTh, BO3MOJKHO, 3TO HMEHHO TO, YTO BaM HYKHO.
IIpakTHKYHTECh, NPAKTHKYHTECh H ellle pa3 NpPaKTHKYHTech. UTOOB HAayUHTHCS BOJIUTH
MAIllHHY, BaM HYKHO KaK MOJKHO 4Yallle CaaUThCS 3a PYIIb, a YTOOBI IHCATh TPaMOTHO, HYKHO
KaK MOJKHO 4aIlle CagHUThCI 3a CTONI M Imcarh. llompoOyHre aenars paszTHyHbBIe 3aldiCH Ha
AHTTTHIICKOM SI3BIKE, ITPAKTHKOBATHCS MOXKHO TakK. Beaure IHEBHUK, a JIYUIlle ITOIPOOYHTE
3aBECTH OIIOI HAa aHITIMIICKOM S3bIKE B MIHTepHeTe. CaMOBERIpaKEHHE UM TEIUIBIE KOMMEHTAPHH
yHTaTeIel BOOAVIIEBAT BaC Ha HOBBIE ITOABHTH. [lemaeTe gomariHee 3agaHue? HarmmmmirTe wim
HaleyaTanTe ero, a He IMPOCTO OTMEThTE HYKHBIE OTBETHI B VUeOHHKe. J[e110 3TO TPYIO0EMKOE, HO
OKYIIMTCS cTopHIleH. |IoHpaBIiIack HHTepeCcHas IfUraTa IWIH HJIHOMa Ha aHTTIHICKOM S3bIKe? He
KOIMPYHTe €€ ce0e Ha KOMIIBIOTEP, a HaleyaTanTe BPYUYHYIO. OTO OTJIHYHBIH IIPHEM,
COBMeILAroNRil B cede H 00yueHNe, H pa3BlIcUYeHHe. BEIOepHTe HHTEPECHYIO KHHTY WIH OJIOT B
HMurepHeTe. EXeTHEBHO IEPEINHCHIBANTE 1-2 CTpaHHMIBI TEKCTa, IIPHYEM CIOBO B CIIOBO. JTO
OIHH H3 CaMbIX JeHCTBEeHHBIX MeTOIOB YIy4lleHHS spelling.
3agelicTBYHTe »iIeTH3M. DijeTH3M — QoTorpaduyeckas ITaMsITh, KOTOpas OTBeYaeT 3a
3aIIOMHHAHNE 3PHTEINLHBIX 00pa30B. 3aJeHCTBOBATh €€ JIYUIIE BCETO ITPH H3YYEHHH HOBOTIO
CIIOBa. BHIMATEIFHO CMOTPHTE Ha HETO, ITOCTapaiTeCh 3allOMHHTL €ro (popMy, MOPSAOK OYKB,
3aTeM 3aKpoHTe TIJIa3a M IIOCTapanTech TPEeACTaBHIb €ro — VY Bac B IAMSITH OTIIOKHTCS
3pHUTEIBHEIN 00pa3 HOBOI'O MOHATHA. OIHOBPEMEHHO C ITPOCMOTPOM ITPOH3HECHTE CIIOBO, YTOOBI
5TH 3BYKH aCCOIHMHPOBAIINCE V BaC ¢ KOHKPETHBIM ITPaBHIILHEIM HAITHCAHHEM. BBITTOIHSIITE 3TH
IEFCTBHU A IIPH KaKOM ITOBTOPEHHH, TOT/Ia VIIpakHEHHEe OBICTPO ITPHHECET CBOH IUTOHI.
Ceepsmz “%ﬁﬂ% Korpga rmiuere cloXHOe CIIOBO, He IToJIaraiTech TOJIIBKO Ha CBOMO
CeprdbITAMSITB) O MIPOBSPAITT S SHAMFICAHIIEO BE CIIOBape. JIyUIle rmicars MeIJIeHHO, 3aTO ITPaBHIBHO, YeM
VIR EpIeTPO T HerPAMOTHG "HE Tiepe xuBaiiTe, TOCTe HECKOMBKIX (IIOTTISABIBAHMIDY BBl 3aIIOMHHTE
CIIOBO H OyJieTe YBEPEHHO IMHCAaTh ero 0e3 BCIKHX ITOJICKA30K.

B o e e . A A T s La B 4 10 L o]
Nencteutened: ¢ 19.08.2022 no 19.08.2023




CocTtaBbTe COOCTBEeHHBI CJI0BApb. B JIMUHEIDI CIIOBaph BKJIIOYHTE TOIIBKO TE& CIIOBA,
HaIMCaHHe KOTOPBIX BEIZBIBAET V Bac TPYIHOCTH. PaboTanTe ¢ STHM «JeTHIIEM» KaK OOBIYHO
IPH H3YUYEHHH AHITIMIACKOH JIEKCHKH. YacTO ITPOCMaTpHBAHTE, ITOBTOPSITE, IIEPEBOJHTE C
PYCCKOTO Ha AHTJIMICKHI (JIy4Ille BCEro IMHMChMEHHO). OTO IIOMOXKET BaM JIETKO BEIYUHTH
IPABOITMCAHNE AHTTIHICKOrO S3bIKA.

Bcnomante 00 3d¢dexte Pectropdpd. Jlyurme Bcero HaM 3alloOMHHAeTCSI HHQpOpMAaIL,
BEIJIeTITIOIascsa H3 oOmmed Macchbl. Mcmonbayiite s ekt cebe Bo Gmaro. Kak caenarh CIIOBO
3allOMHHArOIHMCA? BEIAEIHTE €ro H3 APYTHX CIIOB B IIPSMOM CMBICIIE — ITPH ITOMOIIH SPKOI
PYYKH WIH IBETHOro IONpH(pTa. MO3r BBIAEIHT 5Ty HHPOPMAIHIO H3 OCTaIBHBIX CIIOB H
3alIOMHHT. IIOMHITE, BeAb B INKOIIE HAC 3aCTABIISUIM JIEATh aHAJIOTHYHO HAa YPOKaX PYCCKOro
S3BIKA. CIIOBAPHBIE CJIOBAa MBI BBIZIEIISUIM Pa3HOIBETHREIMH pPydKaMH. ManeHbKas XHTPOCTE:
Hekoroprele Iegaroru COBETYIOT HEe ITPOCTO BBIAEIATH CIIOBO, HO M IIHCAaTh KaXAyiO OVKBY
PasHBIM I[BETOM. BpeMeHH Ha HarmicaHHe YHIeT OojbIie, padoTaTh ¢ IIOHATHEM BBl OYIeTe
IOJIBIIE, TIO3TOMY M 3alIOMHHTCS OHO ObIcTpee. OOs3aTeNbHO IIONPOOYHTE Ha ITPAKTHKE 3TO
IIPOCTOE YIIPaKHEHHE.

Padoraiite ¢ Microsoft Word. HMcrnone3yiiTe aBTOMAaTHUECKYIO IPOBEPKY opdorpadpuu He
TOJILKO II0 IPAMOMY HasHAUEHHIO, HO M I o0yueHHI. KakK TOIBKO YBHJHTE, YTO ITporpamMma
HCITpaBIiIa Kakoe-TMO0 CIIOBO, COTPHTE €r0 H HAIMINNTE BPYUYHVYIO ITPABIIBHBIN BapHAHT. JTO
HEMHOI'O YBEIHYHT BpeMs PadoThl ¢ JOKYMEHTOM, HO OVJET IOJIE3HBIM VIIPaKHEHHEM IS
spelling.

Unranre KAk MOKHO 4amie. Kak 3allOMHUTE JIMI[O HOBOI'O 3HAKOMOI'O WIH KO/Ieru? HyxHOo
yalre ¢ HIM BHJETHCS. 3allOMHHATh HAImICaHME CIIOB MOJKHO M HYKHO aHAJIIOTHYHO. CTapaHTecCh
BCTpeYarbCcs ¢ HHUMH 4YacTo. lIporme Bcero sTo OVIET Jenarh, €ClIM Bhl OVIeTe 4YHTaTh
Pa3HOOOPAa3HBIE AHITIOS3BIYHBIE CTATHH M KHHIH. J3TOT IIPHEM, ITOKAIYVH, CaMBIH HHTEPECHBIH H
HEHABS3YHBEIMN, BEIh BEl VUHTE ITPABOITMCAHNE aBTOMATHUYECKH BO BPEMS UTEHHAL.

Tecrupyiite cBon 3HaHMsA. B IMHTepHeTe MOKHO HAHTH MHOI'O PasHOOOpasHBEIX TECTOB H
OHIIAiH-3afaHIIl, KOTOpPBIE IIOMOIYT BaM COBEpPIIEHCTBOBATh HABBIK IIPABOIMHCAHHSI Ha
AHTTTHIICKOM S3BIKe. Harmprnmep, MHOro pasHooOpasHBIX TECTOB MOKHO HAHTH Ha STHX cadTax:
https://howtospell.co.uk/spellingquz.php, http://eslus.com/LESSONS/SPELL/SPELL . HTM.
HUrpalte B mpaBWibHbIe HIpbl. M3yueHHe aHITIIIICKOIO S3BIKA MOIDKHO OBRITH IS Bac
YBIIEKATEIIBHBIM. A CHEIATh €ro TAKHM IIOMOI'YT pa3sHOOOpas3HbEIe OOYYAIOIHe OHIAHH-HIPEI. MX
MOKHO HCIIONIB30BATh B IEPEPBIBE MEKAY VIIPAKHEHHISIMH. BBl 3J0POBO PA3BIIEUETECH H B TO KE
BpeMS IIPOAOIIKHTE VYHTh AHITIHICKHI. llomrpars ¢ IIOJIB30H MOXKHO Ha caHTax
http://www.wordgames.com/, http:/www.mernam-webster.com/word-games,
http://www.funbrain.com/spell/.

Hs3yunuTe npaBmwia ureHnsda. Ecian BeI OyJieTe 3HATH IPaBIUIA YTEHHS aHITIMICKOTO S3bIKa, BAM
OyJleT jerde Aorajarbcs, KaK IHCAaTh He3HAKOMOE CIIOBO, HCXOMSI M3 ero 3By4daHHSA. Spelling bee
- Wrpa Ui TPaMOTHBIX JIIOAEH. XOTHIE ITPOBEPHUTL CBOM 3HAHHA? XOTHM OTMETHTh, 4YTO
I[PABOIMMCAHNE BBISEIBAET TPYAHOCTH HaXKe YV HOCHTENEH SI3bIKa. MIMEHHO ITO3TOMY B AMEPHKE
€CTh pas’sINYHbIE KOHKYPCHI, KOTOpPBIE IIPH3BAHBI ITPOBEPSATH I'PAMOTHOCTBH IJIXOJIEH, HaIPHMED
Spelling bee. 310 copeBHOBaHHe, B XOJie KOTOPOro JIFOASAM Ha3bIBAIOT Pa3lIHUHBLIE CIIOBA, a OHH
TOJKHBI IIPOM3HECTH IT0 OYVKBAM, KaK ITHIIYTCS 5TH IMTOHATHS. KTO caenan oImoOKy — BEIOBIBAET.
Ha xaxxgom sTame KOHKypca HaroTcs Bce OOJIee CIOXHBIE CIIOBA, ITOKA HE OCTAHETCS OJMH
rodeaurens. BriepBele KOHKYPC ORI ITPOBEJIEH B JalneKoM 1925 rogy M ¢ TeX IIOp HE Tepser
nonrynsapHocTH. Ceityac Spelling bee mpoBoAT B pa3HBIX cTpaHaX MHpa.

3. METOJHMYECKHE PEKOMEH/JIAIINH 110 U3YYUEHHIO TEOPETHUYECKOI O
MATEPHAJIA
QKYMEHT 10O CAH
V3§ ueknie, JEOROL0, Pasena clefyeT HAYHHATh C O3HAKOMIEHHSI ¢ BOIIPOCAMI ITIAHA
Ceprvd HBYYEHILA ! TeMBE- TIPI = ABYHeHAH: TEOPETHYECKOr0 MaTepHada HeOOXOIHMMO HCIIONb30BaTh
e SekOMEHEMYTO OCHOBIYI0O M JOMONHHTENBHYIO JHTEpaTypy [UIS IIYYIIero YCBOEHHS
MaTepHama.
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OcBaHBaTh TEOPHIO CIEAYET B COOTBETCTBHHM C TOH IIOCJIEOBATEIbHOCTLIO, KOTOpas
IpeCTaBJIeHa B IJIAHE CAMOCTOSTEIBHBIX H ITPAKTHYECKHX 3aHSITHI.

Metoanka paboThL ¢ JIHTepPaTypPOH IpeAyCMaTpPHBAET BeJcHHE 3aIlMCH ITPOYHTAHHOIO B
BHJIe IUIaHA-KOHCIIEKTAa, OIIOPHOI'O KOHCIIEKTa H T.J. OTO IIO3BOIMUT CHENaTh 3HAHHS
CHCTEMHBIMH, 3a()HKCHPOBATH M 3aKPEITHTh HX B ITAMSITH.

KOHCNEKT — CIIOKHBIH CITOCO0 M3JI0KeHHS COAEPKaHH A KHHTH HIH CTaThH B JIOTHYECKOH
IIOCIIEOBATEIILHOCTH. KOHCIIEKT aKKyMYIHPYET B cele IMpeabIayIie BHIBI 3aIlCH, ITO3BOIISET
BCECTOPOHHE OXBAaTHTh COAEPKaHHE KHHIH, CTaThbH, TEKCTa, I'paMMAaTHYECKOrO MaTepHala.
[IosaTOMY YMEHHE COCTABIATH IUIAH, TE3HCHI, AEIATh BBIITHCKH H APYTHE 3aIlHCH OIPEHAEISIeT H
TEXHOJIOTHIO COCTaBIIeHHI KOHCIIEKTA.

MeToan4yecKkne YKa3aHHA M0 COCTABJIEHHI0 KOHCIIEKTA
1. BHHMaTenbHO IIPOYHMTAHTE TEKCT. YTOYHHTE B CIIPABOYHOH JHTEpPAType HIH CIOBape
HEIOHATHBIE ciIoBa. lIpu 3ammcuH He 3a0yAbTe BBIHECTH CIIPABOYHBIE JAHHBIE HaA IO
KOHCITIEKTA,
2. BelziermiTe Ii1aBHOE, COCTaBBTE IUIAH,
3. Kpatko cpopMymHpyiiTe OCHOBHBIE TTOJIOKEHHS TEKCTA;
4. 3aKOHCIIEKTHPYHTE MaTepHal, 4YeTKO CIeAys IIVHKTaM IUIaHa. [IpH KOHCIIeKTHpOBAaHHH
CTapaNTeCh BRIPA3HTh MBICIIE CBOMMH CIIOBAMHM. 3aITHCH CIEAYET BECTH YETKO, SICHO.
5. 'paMOTHO 3aImCBIBAiTE IMTATHL. [[HTHPYS, VUHTEIBANTE JJAKOHHYHOCTE, 3HAUHMMOCTEH MBICIIH.

B TekcTe KOHCIIEKTa KENaTelIbHO IIPHBOAHTE HE TOJBKO TE3HCHBIE ITOJIOKEHISL, HO H HX
moKazaTellbcTRa. IIpH odopMiIeHHH KOHCIIeKTa HeOOXOIHMO CTPEeMHThCS K €MKOCTH KaKIOoro
IpeqIokKeHHa. MBICIH aBTOpa KHHIH CIeJyeT H3Iararb Kparko, 3a00Tsach O CTIWIe H
BEIPAZHTEILHOCTH HAIMCAHHOTO. J[JISI YTOUHEHHS H JOIIOTHEHHS HEOOXOANMO OCTABISATH IO,

[Iporieaypa IIPOBEPKH KOHCIIEKTA BKIIFOYAeT B ceOS IepeyeHb BOIPOCOB 0as’oBOro M
TTOBBIIIIEHHOIO YPOBHEH IS cOOeCeJOBaHH.

MeToq4uecKHe peKOMEHAANHHA 110 NPEACTABJICHHIO H 0()OPMICHHIO
pe3yJabTaToB codece0BAHUSA

CobeceoBaHue IIpeJicTaBIIeT cOOOH HHAHBHIYAIbHYIO Oecelly ¢ Ka)KIBIM CTYJEHTOM
II0 TIPEMJIOKEHHBIM BOITPOCAM C ITOCIHEAVIOIIEH OILEHKOH HX IIOATOTOBKH. l[elnbro JTaHHOH
(pOpPMBI 3aHATHSA SBIIETCS OCYIIECTBIEHHE TeKYIIero KOHTPONIA 3HaHHII IT0 TeMe. B 3amaun
coOeceOBaHH I BXOAHUT IMPpHOOPEeTEeHHE HAaBBIKA Pa00ThI ¢ HCTOUYHHKAMH H JIMTEPATYPOH, YMEHH
IPAMOTHO COCTABIISATh KOHCIIEKTHI H ITOIB30BATHCS HMIH, BEISBIIATE Pa3iMYHbIE TOUKH 3peHHSI Ha
Ipo0eMy H CTEIeHb € pa3padoTaHHOCTH B IIHTEPATYPE.

ColecemoBaHHe  IIpeAronaracT  oO0sg3aTelbHOE  KOHCIIEKTHPOBAaHHE  TeKCTa  IIH
rpaMMaTHYECKOr 0 MaTepHala, a TakKe ImpopadoTKy BCEH IMPeaI0KeHHOH IIHTepPaTy PRI IT0 TEME.

Borpocer ansa cobeceqopaHHS H KPHTEPHH OLIEHHBAHHS IpHBeAcHBEI B QOC gaHHOH
I CITHITITHHBEI.

4. METOJINMYECKHE YKAZAHHNA 110 BUIAM PABOT,
INIPEAYCMOTPEHHbBIX PABOYEH ITPOI' PAMMON JHUCIHHUIIJIMHbBI
4.1. IloaAroroBKa K NpaKTHYIeCKAM 3aH AT HAM
Memoouueckiie yrazaniis no no020mMoeKe K NPpaKmudeckim 3aHanusIm.

K camMocTosrensHOH padoTe OTHOCHTCS IIOATOTOBKA K IPAKTHYECKOMY 3aHSITHIO H
BBITIOJTHEHHE JOMAIIHETO 3aJaHH .

JloMarHee 3aJaHHE COCTOHT H3 HHAHBHAVAIBHBIX 3aJaHHH, IIPOLEAypa ITPOBEPKH
KOTOPBIX BKIIOYaeT B ce0d IiepeyeHb IIPAKTHYECKHX VIIpakKHEHHMIH M BOIIPOCOB IS
co0ecel0BaHH .

HTOoroBnii NpoaAYKT CAMOCTOST eJIbHOM PadoThI. HHIHBHYAJIbHOE 3aJaHHE.

Cpeacrﬁﬂuﬂﬁmﬂﬁmigﬂenﬂn: cobeceOBaHHE.

Ceprudomkar: 2C0000043ESABBES52205E7BAS00060000043E

Pnanencg . NMETo M Aeck e YR ins mo cocTaB/IeHHIO TJI0CCApHS M0 TEKCTY
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[TogoGHO nr6oMYy CIIOBaprO ITIOCCApPHIT COCTOMT H3 aBTOHOMHBIX JIEKCHYECKHX €IHHHIIL,

PacCIIOIOKEHHBIX:

- 110 anndaBHTY,

- TI0 MEPE TOSABIIEHHSI TEPMHHOB B TEKCTE HIIH 3aaHIHH,

- B COOTBETCTBHH C TEMOH HM3y4aeMOI'0 pas3jiena JUCIHITIIHHEIL.

J11s cocTaBIeHHS TTIOCCApHS IO 3aJaHHOM TeMe HYKHO HaHTH HH(POPMAI[HIO C Pa3HBIX
HCTOYHHKOB (CceTh « IHTepHeT», SHITHKIIONEIHH, IIpaKTHYeCKHe IT0cOOHS, yuyeOHas ITHTepaTypa),
H3YYHTE €€ H COCTaBUTh B PYKOITHCHOM BapHAHTE HIIH ITOIb3YSCh TEKCTOBBIM ITPOLIECCOPOM.

PaGora pgomkHa OBITH TIIpeAcTaBlIeHa Ha Oymare d¢opmata A4 B IIeYaTHOM
(KOMITBEOTE PHOM) HIIH PYKOITHCHOM BapHaHTE.

Kaxmag mexcHuyecKas eMHIMI[a 3aIDICBIBASTCS Ha OTAEINBHOH CTpouke. B cocTaB ee
XapaKTEPHUCTHKH JOJKHBI BXOJIHTh HE TOJIBKO KpaTKoe TOIIKOBAaHHEe, HO H KOMMEHTApHH,
IIPHUMEPEI, TTOSICHSIOINME IMMTAThI, CCBUIKH Ha JIHTepaTypy. [ JTTaBHBEIM OTIHYHEM ITIOCCAPHS OT
OOBIYHEIX CIIOBAapeH SABISIeTCS (DOPMHPOBAHHE €0 B Ka4eCTBE €JHHOI0 KOMIUIEKCA HH(OpPMAaIHH
B COOTBETCTBHH C HCCIIEAOBATEIBCKOM HIH ITPAKTHYECKOM 3aJaucH.

PexoMeHJaIMH 110 COCTABJIEHHIO IJI0CCAPHSL:
* J'J1aBHOEe TMPABWIO TJIOCCAPHA — JAOCTOBEPHOCTb. [IOSCHEHME IOIKHO HanOojee TOYHO
OTpakaTh CYTh JIEKCHUECKOMN €IIHHIIBI.
* IlosicHeHHe JOJIZKHO OBITh KOPPEKTHBIM H IMOHATHbIM. Hellb35 HCIToIb30BaTh OTKPOBEHHEIE
Kapr OHM3MbBI, HO M CIIHMIIIKOM CIIOKHBIH HaYYHBIN TEKCT MOXKET TOIIBKO 3aITyTaTh ITOJIB30BaTENSL
* VuurhiBaTh BCE€ BAPHAHTLI. ECIM OMMH M TOT JKe TEPMHH MOKET HMETh HECKOIBKO
PAaBHO3ZHAYHEIX 3HAYEHHI, HYKHO VYHTBIBATh BCE BapHAHTHEl, H Ha KOHKPETHBIX IIpHMEpax
IIPHUBOJANUTE 3HAUYEHHE TePMHHA B TOM HJIH HHOM KOHTEKCTE.
HToroBbui NpoayKT CAMOCTOSAT eJIbHOM PadOThI. CJIOBApHAsS CTAThSI.
Cpeacrea M TeXHOJIOTHHM OLEeHKH. coOeceIOBaHIE.

S. METO/IMYECKHUE YKAZAHHUA IIO ITOJII'OTOBKE K DOK3AMEHY

[Iporierypa IpoBeleHHI 3K3aMeHAa OCYIIECTBISIETCS B COOTBETCTBHHM C [lomoxkeHHeM o
ITPOBEJIEHHH TEKYILETO KOHTPOIS YCIIEBAEMOCTH M ITPOMEXKYTOUYHOH aTTeCTAIMH OOYYAROIIIXCS I10
00pasoBaTelIbHEIM IIPOrpaMMaM BRICIIIETO OOpa3oBaHI - IIporpamMmMaM Oakarnagpuara B CKOY.
B sx3aMeHaIHOHHBIN OHJIET BKIIFOUAROTCS 3aJaHHS IS ITPOBEPKH:
1) n3yyaromero 4yTeHHs (HayYHO-TIOITYJIIPHBIH TEeKCT WIH TeKCT OBITOBOIO, COIHOKYIIETYPHOTIO
XapakTepa Ha HHOCTPaHHOM sI3bIKe 00beMoM 0 2000 mey. 3H.);
2) JIeKCHKH H IT'paMMAaTHKH (TecT, 00beM - 10 mpeamoxKeHHH);
3) MOATOTOBIIEHHOH YCTHOH pPeYH MOHOIOIHYECKOro XapakTepa (cooOINeHHe Ha OXHY H3
H3YUYEHHBIX TeM, 00beM - He MeHee 15-20 ¢pa3z).

JII1s TIOATOT OBKH 110 OHIIETY OTBOAUTCST 20-25 MIHH.

[ IpH ITOJITOTOBKE K OTBETY CTYEHTY ITPEIOCTABRIISIET CSI IIPABO ITOJIb30BAHIS. CITIOBAPEM.

[ IpH rpoBEpKe IMPaKTHYECKOr O 3aJaHIs, OIICHNBAOTCS
- IPaBHIIBHOCTh (POHETHYECKOrO M JIEKCHYECKOTO CTPOS HHOCTPAaHHOIO SI3BIKA, ITOHHMAaHHE
HHOSI3BIYHOIO TEKCTa IOCPEJACTBOM YaCTHYHOIO IlepeBojia H B (popMe Oecellbl ¢ AK3aMeHATOPOM
II0 €r'0 COMEPKAHHIO,
- KOPPEKTHOCTh BHITONHEHHSA JIEKCHKO-IPaMMaTHYECKOTIO TECTA,
- COOTBETCTBYIOIIEE YIOTPeOIeHNe JIeKCHKH, (DOHETHKH H I'PaMMaTHKH ITPH MOHOJIOTHYECKOM

BBICKA3bIBAHHI , TOTHYHOCTD U TIOCTIEIOBATEHbHOCTD BHICKA3bIBAHISA, TEMIT PEYH.
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