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BBE/IEHHE

Hucmpmumia «MHOCTpaHHBIN SIBBIK B cpepe IPO(eCCHOHAIBHOH KOMMYHHKAIIHH
OPHEHTHPOBAHA Ha

- TIOBHIIIIEHHE HCXOMHOIO YVPOBHS BIAJcHHSI HHOCTPAHHBIM S3BIKOM, JOCTHIHYTOI'O Ha
IIPEABIAVIIEH CTYIIEHH 00pa30oBaHHs,

- OBIAJEHHE CTYIEHTAMH HeOOXOJHMMEBEIM H JOCTAaTOYHBIM YPOBHEM KOMMYHHKATHBHOIMN
KOMITETEHIMH JJIS PEIEHHS 3aa4 MEXITHYHOCTHOIO H MEKKYIIL TYPHOI' O B3aHMOIEHCTBH L.

TakmM o0pa3oM, IETbI0 OCBOSHHS JHCIMIUIMHEI «WMHOCTpaHHEIH S3BIK B cdepe
NPo()eCCHOHAIIPHOH KOMMYHHKAIIHH» SIBIISIETCS (DOPMHPOBAaHHE Y CTYAESHTOB HaBBIKOB
ITOHHMAaHH L, H3BJIeYeHH S, 00paOOTKH H BOCITPOH3BEAEHN S HH(pOPMALHH.

[Iponecc mM3ydyeHHS IHCUHMIUIHHBI HaIllpaBlIeH Ha (POPMHpOBAaHHE KOMIIETEHIMH YK-4
(CrtocoOeH ITpHMEHSITH COBPEMEHHBIE KOMMYHHKATHBHEIE TEXHOIOTHH, B TOM YHCIIE Ha
HHOCTPaHHOM(BIX) S3BIKe(ax), III aKaJeMHYECKOro H ITpo(eCcCHOHATIHbHOIO B3aHMOICHCTBHA).

B pesyinbTaTe OCBOEHHS AU CIHIUIHHEL O0YYAIOIIHHACS JOIKEH
3HAMD .

- 0a30BBI€ HOPMBI YIIOTPeOIeHHS JIEKCHKH, (D OHETHKH H I'PaMMaTHKH,

- OCHOBHBIE CITOCOORI paOOTHI HaJl S3EIKOBBIM H PEYEBBIM MaTEpPHAIOM,

- JIEKCHKO-TpaMMaTHYECKHH MHHHMYM B 00beMe, HeOOXOAHMOM I PaboTHl ¢ HMHOS3EUHBIMH
TeKCTaMH B ITPOIECCE COILHOKYILTYPHOH H IMPo()eCcCHOHATIbHOH KOMMYHHKAI[HH,

VMen:

- YHTaTh H IIEPEBOAUTH TEKCTHI ITPO()eCCHOHAIbHON HAIIPAaBIeHHOCTH Ha HHOCTPAaHHOM SI3BIKE,

- OCYHIECTBILITH IIPOJeCCHOHAIBHYI0 KOMMYHHKAI[HIO Ha HHOCTPAHHOM SI3BIKE

enacemntv:

- MPHEMAMH CaMOCTOSTEIBHOH PalOThI ¢ SBBIKOBBIM MaTepHAIOM (JIEKCHKOH, IpaMMaTHKOM,
(P OHETHKOH) C HCITOJIb30BAaHHEM CIIPaBOYHOH H Y4eOHOH JIHTepaTypHI,

- crmoco0aMH  TIONOJHEHHS IPOQECCHOHAIBHBIX 3HAHHH Ha OCHOBE HCIIOJIb30BAaHHS
OPHTHHAILHBIX HCTOYHHKOB Ha HHOCTPAaHHOM S3BIKE, M3 pasHBIX oOmacTell oOOIIeEH U
ITpo¢eCCHOHAILHOH KYIIbTYPHI,

- HeOOXOJHMBIMH HaBBIKaMH ITPO(eCCHOHAIbHOI0 OOIMIEHHS Ha HHOCTPAHHOM SI3BIKE;

- TEXHHKOH pPaldOThl ¢ OCHOBHBEIMH THITAMH CIIPABOYHOH M Y4eOHO-CIIPaBOYHOH IMTepaTyphl
(cImoBapH, SHIMKIIONEAHYECKHE CIIPABOYHHKH, Y4eOHO-CITPaBOYHEIE H3IaHH) H Pa3sHO0Opa3HOH
HH() OPMAITHOHHO-CIIPABOYHON JHTepaTypoil (BKmroyas aitnel MHTepHeTa M 3JIeKTPOHHO-

CIIPAaBOYHYIO THTEPATYPY).
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COJIEPKAHUE ITPAKTHYECKHX 3AHATUH

Pasnen 1. Management and Marketing in the Hospitality Industry /
MeHeKMEHT H MAPKETHHI B HHAYCTPHH rocTeNpHHMCTBa

IIpakTHYeckoe 3anaTHe Ne 1.

Tema sansarus: Professional Ethical Behavior Standards in the Hospitality Industry /
IIpodeccnoHaANIbHBIE CTAHAAPTbI A THKH B HHAYCTPHH FOCTEIIPHAMCTBA
I{eab: Q@OpMHPOBAHHE HABBIKOB JEJIOBOIO B3aHMOJEHCTBHS Ha aHIJIMIICKOM S3BIKE B

ITpodecCHOHAIIBHOH cepe.
B pesynpTraTe OCBOeHHS TEMBI CTYIEHT JOIKEH

3HATh: JIEKCHKY Mpo(eCcCHOHATbHON HaIIpaBIEHHOCTH, HOPMBI VIIOTPeOIeHHSI JIEKCHKH
aHITIMHCKOIO  s3bIKa B ITpoecCHOHAIBbHOH  cdepe;  OCOOEHHOCTH  I'paMMaTHKH
IIpo()eCCHOHAIbHOI'O aHITIHI CKOI O SI3bIKA;

YMeTh: OCYIIECTBIISATh JEIOBOE B3aHMOJCHCTBHE Ha aHITIHIICKOM S3BIKE B ITPO(eCCHOHAIbHOH
cepe; YHMTaTh H IIEPEBOJHTH CIIENHAILHYIO JINTEePaTyPy IS ITOIOIHEHHS ITpo()eCCHOHAIBHBIX
3HAHIHI.

AKTYAJIBHOCTDb TeMbI: 00YCIIOBJIEHA HEOOXOAHNMOCTBIO OBJIaIcHHEM YK-4.

TEﬂpETH‘IECHﬂH HYaACThb.

As a fundamental frame of reference for responsible and sustainable tourism, the Global
Code of Ethics for Tounnsm (GCET) 1s a comprehensive set of principles designed to guide key-
players in tourism development. Addressed to governments, the travel industry, communities and
tourists alike, 1t aims to help maximse the sector’s benefits while mimmizing its potentially
negative impact on the environment, cultural heritage and societies across the globe.

The Code was called for in a resolution of UNWTO General Assembly, meeting in
Istanbul, Turkey, 1n 1997. Over the following two years, a special committee for the preparation
of the Code was formed and a draft document was prepared by the Secretary-General and the
legal adviser to UNWTO, 1n consultation with UNWTO Business Council, UNWTO’s Regional
Commuissions, and the UNWTO Executive Council.

The United Nations Commmission on Sustainable Development, meeting in New York 1n
Apnl, 1999, endorsed the concept of the Code and requested UNWTO to seek further input from
the private sector, non-governmental orgamzations and labour organmizations. Its
acknowledgement by the United Nations expressly encouraged UNWTO to promote the
effective follow-up of its provisions. Written comments on the Code were received from more
than 70 UNWTO Member States and other entities. The resulting 10 point Global Code of Ethics
for Tourism -the culmination of an extensive consultative process — was approved unammously

and adopted by the UNWTO General Assembly at i1ts meeting 1in Santiago, Chile, 1n October
1999.

Although not legally binding, the Code features a voluntary implementation mechanism
through %ﬁaﬁgﬁﬂ@ﬁ%ﬁﬁ@e role of the World Committee on Tourism Ethics (WCTE), to

ceprnbmiilclrosiakeholders-amasisieferoomatters concermng the application and interpretation of the
Bnaﬂcn‘ﬂt}c%@:ﬁhﬁsa TateAHa AnekcaHgpoBHa
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The Code’s 10 principles amply cover the economic, social, cultural and environmental
components of travel and tourism:

Article 1: Tourism’s contribution to mmutual understanding and respect between peoples and
socleties

Article 2: Tourism as a vehicle for individual and collective fulfillment

Article 3: Tourism, a factor of sustainable development

Article 4: Tounism, a user of the cultural hentage of mankind and contributor to its enhancement
Article 5: Tounism, a beneficial activity for host countries and communities

Article 6: Obligations of stakeholders 1n tourism development

Article 7: Right to tourism

Article §: Liberty of tourist movements

Article 9: Rights of the workers and entrepreneurs in the tourism industry

Article 10: Implementation of the principles of the Global Code of Ethics for Tourism.

Vocabulary

1) ethics — sTHKa

adj. ethical — 3THYHBI, STHYECKHH

2) code of ethics — KoJIeKC ATHKH

3) comprehensive — BceoOBEMIIIOIIHH, TTOTHBIH, OOIIHPHBIH
v. comprehend — ITOCTHTHYTH

n. comprehension —ocTmKeHIE

4) to guide — HaNIpaBIATh, BECTH, PYKOBOIHUTD
n. guidance — HalpaBlIeHHe, PYKOBOJCTBO

5) heritage — Hacnemue

0) a draft document — rpoexr

7) to endorse

n. endorsement

syn. to approve (of}, to support

8) input — BKIIaj

syn. contribution

. IOKYMEHT MOQNACAH
9) an entit¥«rropraRARAIAOCOPraH

Ceprudomkar: 2C0000043ESABBES52205E7BAS00060000043E
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to extend to smth — pacmpocTpaHATHCS Ha YTO-II.

12) unammously — e JHHOIYIIHO

13) to adopt — mpuHIMAaTh, YCBaHBaTh, IIepeHHMATh

n. adoption — IpHHATHE, YCBOEHHE

14) acknowledgement — ripusHanue

v. to acknowledge — nmpu3HaBaTh

15) expressly — TOuHO, SICHO, OITpe/ielIeHHO, CIIeIHAIbHO
v. to express — BEIpakaTh

16) a follow-up — moBemeHHe 10 KOHIIA, ITOCTIeAOBaTeIbHOE BEIIOITHEHHE , TTOCIeYIOIIHE
MEPOITPHATHS

17) a provision — 30. MONMOXKeHHe, YCIOBHE, IIOCTAaHOBIIEHHE
v. to provide — oGecrieunBaTh, IMPeIOCTaBIITh

18) binding — oGsa3pBaroit

19) to feature — moxassIBaTh, (PHUTYpPHPOBaTh, OBITH MPeACTAaBICHHBIM
n. a feature — yepra

20) voluntary — 7oOpOBOIIBLHEII

21) implementation — ocyiecTBieHHe

v. to 1implement — oCyIIeCTBIATE

22) a stakeholder — 3anHTepecoBaHHOE JIHIIO

23) application — 30. MpUMeHeHHe

v. to apply — 30. IpHMeHATh, HCITOIb30BaTh

24) amply — nNmpoko, IToapoOHO

syn. broadly

25) mutual — B3aHMHEIH

26) fulfillment — ncmonHeHMe, ocylecTBIeHHe, pealn3alli (30. ITOTEeHIHAIEHBIX
BO3MOJKHOCTEH)

v. to fulfill — ocy1mIecTBIATH, BEOTOTHATE

syn. accomplish

27) enhancement — ycHieHHe, YVIy4IIIeHHE, YBEITHYEHHE
v. to enhance — YCHIHTE, YIIVUIIHTh, YBEIHUHTE

AOKYMEHT MNOANMCAH
SNEKTPOHHOW NOAMNWMCLIO

Ceprudomkar: 2C0000043ESABBES52205E7BAS00060000043E

Bnanen B o npOCHICEE FUOUHL Ao
neicradeniddy Zhe  V ocabulary list above and fill in the gaps with appropriate words from the list:



1) If you cannot something, you cannot understand it.

2) He that he had been negligent.

3) The policy we 3 years ago wasn’t effective.

4) To achieve a positive and collaborative workforce, employers should begin with training that
promotes respect.

5) This thesis demonstrates that collaboration between partners 1s a strategy that wall
the development of a heritage tourism program.

2. Answer the questions:

1) What 1s the Code aimed at?

2) Who does the Code address?

3) Who prepared a draft document?

4) When did the document get endorsed?

5) What encouraged UNWTO to promote the effective follow-up of its provisions?
6) Is the Code a legal document?

7) What components of travel and tourism does the Code embrace?

8) How many principles does 1t cover?

3. Complete the sentences according to the text:
1) The Global Code of Ethics for Tourism 1s a fundamental frame of reference for

and tourism.

2) The Code’ mussion 1s to help the sector’s while its potentially
negative the environment, cultural and societies across the globe.

3) The General Assembly of the World Tourism Orgamzation the document 1n 1999.
4) Being a by the Umted Nations the document expressly UNWTO to
promote the effective of 1ts provisions.

4. Read and translate:
What is Ethical Behavior?

Different people have different beliefs about what constitutes ethical behavior. The law
defines what 1s and 1s not legal, but the distinctions between moral right and wrong are not
always so clear. In many situations lines between nght and wrong are blurred. Such situations

can lead 4 eikucabsitsiiaias.

Ceprvdmkatr: 2C0000043E9ABBB952205E7BAS00060000043E
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When faced with ethical dilemmas, 1t’s important to consider outcomes of the decision-
making process. One way of dealing with ethical dilemmas 1s by using the four way test to
evaluate decisions. This test involves asking four questions:

* Is my decision a truthful one?

* Is my decision fair to everyone affected?

« Will 1t buld goodwill for the organization?

* Is the decision beneficial to all parties who have a vested interest in the outcome?

When these four questions can truthfully be answered with a «yes», 1t 1s likely that the
decision 1s an ethical one.

Why ethics is included in the process of decision making in hospitality sector?

The hospitality industry 1s considered one of the largest industries worldwide. As 1ts
covers the fields of travel, tourism and leisure, the industry 1s indeed one of the important
economic contributors to most countries around the world. In order to maintain the strong status
of the industry, it 1s essenfial that 1ts operators and managers employ the appropriate business
tactics.

Ethics in hospitality sector

Hospitality industry 1s among the fastest growing economic sectors worldwide. The
industry by itself 1s recogmzed as multi-billion dollar and still progressing industry. It basically
involves hotels and other forms of accommodations, fast food outlets, bars, retail stores,
restaurants. While this industry enables the provision of vast services for the clients, work
opportunities are also diverse.

Business ethics 1s essenfial in the hospitality industry for a number of reasons. One of
which 1s the 1ssues typically encountered in this type of business. Accessibility, health and safety
1ssues 1ncluding faimess, equal treatment, contingency planmng, individual and institutional
responsibilifies, emergency response mechanisms are some industry matters related to business
ethics. Furthermore, the factors and operations surrounding tounism-oriented businesses require
ethical actions and practices. For instance, considering that i1ts main objective 1s to serve people
or tounsts, a service that 1s morally acceptable should be delivered. This form of business also
makes use of natural or environmental resources for 1its operation; the protection and
conservation of these resources on the other hand requure ethical protocols.

These then stresses the strong relation of the hospitality industry with business ethics.

5. Find the words in the text by their meanings:
a) the way 1n which someone conducts oneself

b) a problem 1nvolving a difficult choice
c) the acﬁl\%%ﬁ%%lﬁoﬂd, drinks, etc. for people who are the guests or customers of an

Cept d:ueff : - 043E9AB8B952205E 7BAS00060000043E
g 0
BJ'IE,EI,EJ'IELI,. E0D3YX0EBd 1dTbHHA A.I'IEHEEH,EI,FFDEHEI

d) a factor that plays a significant part in bringing about an end or result
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e) composed of distinct or unlike elements or qualities

6. Find the Russian equivalents of the following phrases in the text:
1) lines between right and wrong are blurred

2) one of the important economic contributors to most countries

3) 1in order to maintain the strong status of the industry

4) managers employ the approprnate business tactics

5) recognmzed as multi-billion dollar and still progressing industry

6) this industry enables the provision of vast services for the clients
7) emergency response mechanisms

8) surrounding tourism-oriented businesses

9) considening that 1ts main objective 1s to serve people or toursts

10) the protection and conservation of these resources

7. Match up the words to make word partnerships. Find them in the text:

ethical TesSources
€CONOINIC treatment
progressing industry
business contributor
equal behavior
individual ethics
environmental responsibilities

8. Fill in the gaps with appropriate prepositions:
1) ... different beliefs what constitutes ethical behavior. ..

2) ... the distinctions moral right and wrong ...

3) ... Slt%ﬁmfgﬁﬂ%ﬁﬂ AH  ethical dilemmas ...
Ceptvdmpat, .. AC0000043E9ABBBO9522050E 7TBAS {ﬁTﬂﬂﬂﬂdi}E
Bna,u,ene{i m C aHa Aneke &@i cIInas ...

5) ... dealing ethical dilemmas ...
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6) ... one of the important economic contributors most countries ...

7) ... essential in the hospitality industry a number of reasons ...

9. Complete the text with appropriate words in the box:

diverse ethics interacts rights green apply

hotels resources ethical adheres

In the hospitality industry 1 1ssues abound both for the business itself and the
commumnity at large. Business 2 15 a complicated subject that can be described as the
behavior that a business 3 to 1n 1ts daily dealings with the world. The ethics of a
particular business can be 4 . They 5 not only to how the business
6 with the world at large, but also to their one on-one dealings with a single customer.
Now the hospitality industry in general and 7 speciically have seem to be behind most
businesses when 1t comes to ethics 1n concern to going 8 , human 9 , diversity,
human 10 , and hotel relationships.

10. Write English equivalents:
COCTAaBIISATH,

OTJIMYATh,

OTIIHYHTEIIbHBIH,

PE3YIILTAT, HTOT,
HCITOJIb30BaTh/IIPHMEHSTh TaKTHKY,
ITO3BOJISITE, JaBaTh BO3MOKHOCTE,

TUIaH JEHCTBHUS B HEINTATHBIX CHTYAI[HSIX,

ITPEIOCTABISATh VCIIVTY.
11. Translate into English and write the following sentences:

1) TypHCTCKHe pecypchl SBJISIOTCS BCeOOIIHM JOCTOSHHEM 4YeloBedYecTBa, cOOOMiecTBa, Ha
TEPPHTOPHH KOTOPHIX OHH PACIIONIOKEHBI, 00IaJar0T IO OTHOIIEHHIO K HHM OCOOBIMH ITPaBaMH
H 00SI3aHHOCTSIMH.

2) Cnenyefola@HPBERAAROAeHCTBOBaTh PA3BHTHIO CEMEHHOI0, MOJIOIEKHOTO H CTYIeHYeCKOro

oo TP A SR HIPIATE For st rogcrim mvmnt B HHBATIHJIOB.

Bnageneu, llleGayxoea TaTeAHa AnexkcaHgpoBHa
”) YYacTHHKH TYPHCTCKOIO IIpolecca MOJKHBI IIPH3HATh POIb, KOTOPYIO HIPAIOT

ME}I{I[}I%%BE%HBIE GQI‘HI—]IIB&I_[I]II.
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4) Ocobo mone3HpIMH (pOPMAMH TYPH3Ma, KOTOPHIE CIEAYET ITOOIIPATh, SBIISIOTCS ITOE3AKH C
PEIMTHOZHBIMH, 03J0POBHTEIFHBIMH, 00pa30BaTEIFHBIMHA IEJISIMH, a TakKke IS KYIbTYPHBIX H

SI3BIKOBBIX OOMEHOB.

5) MecTHOe HaceleHHe JOIDKHO ITPHBIIEKAThCSI K TYPHCTCKOM JAeATeIbHOCTH H Y4acTBOBATh Ha
PaBHOIIPAaBHOH OCHOBE B IIONIYYEHHH OOPa3yIOIMHXCSA 5SKOHOMHYECKHX, COILHAIBHBIX H
KYIIbTYPHBIX BEITOJI.

IIpakTH4Yeckoe 3aHATHE No2,

Tema sansarusa: PR activities. Advertising / PR jgesareibHocTh. Pek1ama

I{eab: QOpMHPOBAHHE HABBIKOB JEJIOBOIO B3aHMOJEHCTBHS Ha AaHITIMIICKOM SI3BIKE B
npod)ecCHOHAIIBHOMH cepe.

B pesyibTare OCBOEHHS TeMBI CTYAEHT JOJLKEH

3HATh: JIEKCHKY IIpOo(peCCHOHATbHOH HaIIpaBIEHHOCTH, HOPMBI YIIOTPeOJIeHHSI JIEKCHKH
aHITIHIICKOTO  SBhIKa B IIpoecCHOHAIBbHOH  cdepe,  0COOEHHOCTH  I'paMMaTHKH

Hpﬂ(bECCHGHﬂﬂLHGFG aQHTTIHICKOT' O ASBIKA.

YMeTb: OCYIIECTBIISATH JIEIIOBOe B3aHMOJEHCTBHE Ha aHITIHIICKOM SBBIKE B ITPO(eCCHOHAIbHOM
cepe;, YHTaTh H IIEPEBOJHTH CIIENHAILHYIO THTEPATYPY IS ITOIOIHEHHSI IMpo()eCCHOHAIbHBIX
3HAHIIL.

AKTYAJIBHOCTDb TeMbIL: 00YCIIOBJIEHA HEOOXOAHMOCTBIO OBJIaIcHHEM YK-4.
Teopernieckasi yacThb:
Advertising 1n the tourism industry can be somewhat different to advertising in other
industries. In relation to a holiday for example, the customer 1s being sold an intangible product
they can’t see or touch before they buy. Often customers will pay for products before

expenencing them. Given these factors, and the wide choice of tourism products available,
customers have high expectations of product quality and value for money.

Vocabulary

1) to advertise (v.) — pek1aMHpOBaTh, HH(POPMHPOBATh

advertising (n.) — peKIIaMHOe JelI0, PeKIIaMHBIH aHOHC

advertising cost (n.) — pacxXobl Ha peKIIaMy

advertising campaign (7.) — peKIIaMHas KaMITaHHS

adverfisement (7.) — peKIaMHOe OOBSIBIIEHHE

2) to position (v.) — ITO3HITHOHHPOBATE, OITPeJe/IHTh MECTOITOIIOKEHHE
positioning (».) — IIO3HIIHOHHPOBaHHE, Pa3MellleHHe, CTPOHTENBCTBO ITO3HI[HH

JOKYMEHT MNMOANcAH

3) to expUsETARHHOGIABEPFATE , TeaTh IIPeAMEeTOM PaCCMOTPEHHS, BRIBOJHTH Ha YHCTYIO BOIY
Ceprudomkar: 2C0000043ESABBES52205E7BAS00060000043E
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target market (n.) — 11e7TeBOIT PIHOK

targeted (adj.) — HaMe4eHHEBIH, aJIpeCHBIH

5) to appeal (v.) — anemmmHpoBaTh, 0OpamaThCcs ¢ IIPH3BIBOM, IIPHXOIHTLCS IT0 IVIIIE,
appeal (n.) — BO33BaHHe, IIPH3EIB, IIPHTATATEIbHAS CHIIA

appealing (adj.) — TporaTelnbHbIH, 00asATeIbHBIH, BhI3BIBAIOIIHI HHIEPEC

product appeal (n.) — IpHBIEKATEILHOCTE IIPOAYKITHH

0) to reach (v.) — JOCTHYB, JOHTH

blogger outreach (n.) — pacrpocrpaHeHe HHpOpMAaIHH GIorepaMH

7) to generate online presence — mpeAcTaBHTENLCTBO B ceTH MHTepHET

8) to promote (v.) — IPOABHTaTh, ITOBBINATH B JOIKHOCTH, ITOOIIPSTH, MOAAePKHBATh
promotion (7.) — IIPOABH)KEHHE, COJICHCTBHE, IIOOMIPEHHE

promotional (adj.) — criocoGCTBYIOIIHI pa3BHTHIO, PaCIIPOCTPaHEHHIO, PeKIIaMHO-
HH() OpMAaI[HOHHBII

to promote the industry — cozeficTBoBaTh pa3BHTHIO OTPACIIH
9) cost breakdown (n.) — pazOHBKa CTOHMMOCTH, 3aTpaT

10) to draw 1n (v.) — 3aBoeBaTh JOBepHE

11) PR (n., pl.) — cBA3H ¢ OOIIECTBEHHOCTHIO

12) to communicate a message — nepegaTh HHPOPMAIHIO

13) a press release (n.) — mpecc-perms

Bﬂﬂpﬂﬂbl H 334 TaHNH.

1. Read and translate:

Advertising decisions will be influenced by a number of factors: 1) overall business
objectives, for example, aiming to boost sales 1n slow periods or to clear old stock; 2) advertising
production and placement costs; 3) the extent of exposure an advertisement will receive; 4)
target market charactenstics; 5) how a product 1s positioned in the marketplace.

In order to measure the success of an advertising campaign and determune if promotional
costs are well spent, 1t 1s 1important to consider some means of gathering customer information
and feedback. This can be achieved using simple survey techniques, which can often be
incorporated in the adverfisement itself. Examples include providing an outlet for potential
customers to phone or write for further information; or offering a discount or incentive to
purchase g Rrpducto ol upon presentation of the advertisement. These processes enable the

. Mf@%&?@?ﬁﬂﬁ? mgreﬂ Dadcusmmer heard about the product; 2) customer characteristics
anﬂefmcluﬁggg‘ﬂaam;w anis.an gggeglos 033 customer contact details that can be retained in the database
for future direct mail campaigns and surveys, 4) customer perceptions of the advertisement and
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product and subsequent experience with the product; and 5) customer suggestions to 1mprove
product appeal.

The growing power of the Internet, mobile technology and smart phones has offered new
advertising forms in tourism and hospitality industry. Internet access via mobile devices
registered growing popularity. Tounsm and hotel compames that have recogmzed the
importance of choices for advertising via mobile phones at a faster and easier way can reach to
guests.

One of the best ways to generate online presence 1s through blogger outreach. By hosting
bloggers 1n their country businesses can have them promote the tourism industry on the internet
with articles and hashtags on social media.

It 15 not a secret that having a professionally renovated website 1s a key to drawing in the
contemporary tourist. People want to see high quality photographs with detailed descriptions and
cost breakdowns before they make a decision on where they want to travel. The website should
be professionally designed and maintained in order to draw in the most traffic.

The value of online reservations and payment are highly underrated. If individuals can
pay for their hotel room as well as book recreational activities online they will be far more likely
to be interested in the area. Offering 24 hour booking and payment will make the business
accessible and up-to-date.

Public relations differ from other marketing tools — mainly advertising — 1n
communicating messages because it 1s the public relations that best creates the launch of a brand,
as 1t has a greater credibility. Moreover, public relations are quite inexpensive compared to
advertising.

Public relations are becoming one of the most important parts of marketing and sales
functions of tounsm as its defimtion includes promoting improved understanding between
operators and their public. Images are built and created by public relations through print media,
word of mouth, and the attitude of the targeted audience. If done properly, potential tounists will
know how they will benefit, leamn and grow from visiting a particular site or event.

The tour operators may ufilise public relations in order to evaluate the market demand,
create additional sales opportunities in the competitive market, and to reinforce quality of a
product against adverse publicity. But the most common tools used in this industry are: 1) press
releases; for example Hotel PR practitioners attract travel writers through well-written news
releases and creative e-mail “pitches™ designed to persuade reporters to visit. 2) fact sheets; when
journalists are in the hotel, the PR manager should be certain that the journalists® rooms are
furnished with a complete fact sheet (or press kit) containing information on every detail; 3) web
sifes.

2. Answer the questions:

1) In what way 1s advertising in the tourism industry different from advertising in other
industries?

2) What $ZEt655 Gai 1tliEDse advertising decisions?

Cepmudomkatr: 2C0000043ESABBB952205E /BAS00060000043E ] ]
snanensd) Wihatineans.can-helpgather customer information and feedback?

4) What are new forms of advertising?
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5) What are the ways of generating online presence?
6) Why are PR activities different from advertising?
7) How can tour operators use PR?

8) What are the most common tools of used in the industry?

3. Find notions in the text according to their definitions:

1) the activity or profession of producing advertisements for commercial
products or services

2) the professional maintenance of a favourable public 1mage by a company or
other organization or a famous person

3) exposure The publicizing of information or an event, experience of
something

4) an effort to influence consumer perception of a brand or product relative to
the perception of competing brands or products

5) an investigation of the opimons or experience of a group of people, based
on a series of questions

6) websites and applications that enable users to create and share content or to
participate 1n social networking

7) the process of dividing the cost of something 1nto the different parts that
make up the total amount

8) the messages or signals transmitted through a communications system

9) customer’s concluded arrangement with a goods” or services supplier
representing a completed sale online

10) an official statement 1ssued to newspapers giving information on a
particular matter

4. Comment on the statements:

1) Advertising decisions will be influenced by a number of factors.

2) The growing power of the Internet, mobile technology and smart phones has offered new
adverfising forms in tourism and hospitality industry.

3) The value of online reservations and payment are highly underrated.
4 Pl:lbliﬂ uﬁmg{ﬁuﬁmc ;pecoming one of the most important parts of marketing and sales
function 'R TesHHSHTIOANUCHIO

Ceprvdmkatr: 2C0000043E9ABBB952205E7BAS00060000043E
Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa

neicrenbndiidh itk the gapsusing the verb “promote” and its derivatives:



1) Sales

2) We just get very little in

3) Other forms of tobacco
and via the internet, also must be dealt with.

4) E-Business City has been created exclusively for retailers

and services.

5) Before you hand over any money or sign an agreement, ask

may be aimed at customers, mddlemen, or at a firm’s own employees.
materials so 1t’s hard to actually make some money off of 1t.

, such as product placement (deliberate or otherwise) in films

their web-based products

about the stages involved,

such as research, marketing and licensing, and any associated costs.

6. The following are only a few of the many examples of government-produced tourism
destination advertising that also serve political or social functions. Study the examples and

answer the questions below:

1) What aspects /places/ features are emphasized 1n both texts?

2) What does “managing perceptions™ involve?

3) Do you like the slogans proposed by the countnies’ governments?

The Bahamas

India

The Bahamas are commonly considered to be a
focal point of leisure and recreational travel in
the Canbbean and the 1sland nation advertises
itself as such. Television ads and website
produced by the government of the Bahamas
specifically foster the image of the islands
providing a care-free, exciting, culturally nch,
and even romantic experience for travelers; a
recent slogan for the marketing campaign was
“It’s better in the Bahamas™ to reinforce the
contrast between the desired perception as a
low-stress getaway and the hectic nature of
whatever living environment tourists would be

leaving behind. The Bahamas have, however,
actually traditionally seen high violent crime
rates, so the tourism marketing attempts to
focus the audience’s attention on the azure
water and beaches and draw 1t away from any
negative elements of life there. Managing
perceptions 1s a common part of advertising of
many consumer products and services,

fogusingalﬁ%;mw&hnd solely on the

EEW“ 43&&%11%”1‘1:‘5‘%3@“ T%ﬁ%ﬂﬁﬁ%ﬁﬁ@%ﬁ@%ﬁ%g sold and
naaesyedw. e0avxoB dThHHA ERCaHOpPOBHG
away from any possible drawbacks or

The common 1mpression of India in the West
has long been either negative—including
perceptions of widespread poverty, lack of
sophisticated hygiene, and violent ethmc and
religious clashes—or ambivalent, so the Indian
government’s Mimstry of Tourism began a
marketing campaign, “Incredible India,” to
emphasize the country’s rich culture, historic
sites, tourist attractions, and general sense of
excitement and dynammsm to westemn
audiences. Toursm 1s an extremely lucrative
and growing global 1industry so 1t 1s no surprise
that India, a developing nation, 1s striving to
capitalize on that market to boost its economy.
In addition, India 1s also looking to strengthen
its international security and diplomatic ties
while broademing and deepeming its trade
relationships, especially with the U.S., so 1t 1s
in India’s interest to promote a positive light
for itself among the American and westemn
voting populations 1n order to gamer future
international support and aid.
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COIISCULTICCS.

7. Write a similar piece of text promoting a country as a tourist destination.

8. Translate into English and write the following sentences:

1) Buasl H cpeficTBa pekiiaMbl BRIOHPAIOTCS Ha OCHOBE IIeJIeH, CTOSIHX Iepel] TYPHCTHYECKHM
areHTCTBOM: HYKHO JIH YBEIHYHTh ITPOJAXKH HJIH ITPOBECTH IIO3HI[HOHHpPOBAaHHE TOBapa Ha
PHIHKE.

2) PexnamMHoe 00BSABIIEHHE JOIIKHO IMPEJOCTABIITE BO3MOKHOCTD JJIA KIIHCHTA JJIA BBIPAKCHH A
CBOEH YIAOBJIICTBOPCHHOCTH CCPBHCOM.

3) PexramMa MOKeT HCIIOIb30BaThCSI B KaueCTBe HHCTPYMCHTA Cﬁﬂpﬂ IIHd)GpM&HIHI O KIIHEHTAX
dI'CHTCTEAQ.

4) CrienHaIHCTHI IO CBSI3SM ¢ OOIEeCTBEHHOCTHIO MOI'YT HCIIOIB30BaTh Ipecc-KOH(e peHIHH IS
CO3aHNHS OIaroMpHATHOIO HMHKa TOCTHHHIIBI, ITPEAOCTABRISAA KYpPHAIHCTaM JETATbHYIO H
HCYEPITLIBAOIIYIO CITPaBOYHYIO HH(OPMAI[HIO.

5) BHTPE],TLI Ha CO3JaHHC PCKIIaMBl H C€C Pa3MCIICHIC I'0Opa3d0 BBIIIC, YEM ITPOJBHYKCHIC
KOMITaHHIT YCPC3 CBA3H C OOIIeCTBEHHOCTBIO.

IIpakTHYecKoOe 3aHATHE J.

Tema sansarus: Sales and Marketing. The Past Continuous Tense/ IIpoaaku 1 MapKeT HHI.
IIpoineainee npoaoJIzKeHHOE BpeMsl.

Iean: @opMHpOBaHHE HABBIKOB JEIOBOIO B3aHMOJEHCTBHS Ha aHTIIMIICKOM S3BIKE B
npoeCcCHOHATIBHOH cepe.

B pe3ynbsrare 0CBOEHHS TEMBI CTYAEHT JODKEH

3HATh: JIEKCHKY IIpOo(peCCHOHAIBHOH HaIpPaBIeHHOCTH, HOPMBI VIIOTPeOIeHHS IIeKCHKH
aHITIHICKOrO  sBBIKAa B Ipod)eCCHOHAIBHOH  cdepe, OCOOEHHOCTH  I'PaMMaTHKH
ITPOo(eCCHOHAIFHOI O aHTTTHHCKOrO S3bIKa,

YMeTb: OCYIIECTBIIATH JIEIIOBOE B3aHMOJEHCTBHE Ha aHITIHHCKOM S3BIKE B ITPOQeCCHOHAIBLHOH
cepe;, YHMTaTh H IIEPEBOJHTH CIIENHAILHYIO JINTEePaTypPy IS ITOIOIHEHHS ITPO()eCCHOHAIBHBIX
3HAHHH.

AKTYAJIBHOCTDb TeMbI: 00YCIIOBJIEHA HEOOXOAHMOCTBIO OBIaIcHHEM YK-4.

Teopernueckana 4actb: ThePast ContinuousTense— 3T0 mpomieflnee IIHTEIbBHOE BpeMd,
KOTOPO€ YKa3hIBAET Ha COOBITHE WM ITPOIIECC, JIIHBIIIIICS B OIPeelIEHHBIHN IIEPHO BPpEMEHH B
ITPOIILIOM.

[IprueM, 35TOT MOMEHT B ITPOIIIIOM OOS3aTeNbHO JOMKEeH OBITh VKa3aH. OTO MOXKET OBIThH KakK
Kakoe-TO KQHKpeTHOs BpeMd (at 5 o’clock), Tak 1 ykasaHne Ha MOMEHT BpeMeHH (wWhen) WiH Ha

KpaHHHIP R TEATHOU- @SSy MeBaTh CS H3 KOHTEKCTA.
Ceptvpukatr: 2C0000043ESABBBO52205E7BAS00060000043E

snanenfiyyas daricin g all nighit ¥orig2— S rarieBan Bcro HOYB (peyub HAET O HOYH, KOTopas yKe IIPOIIia)
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When she called I was taking a shower — Korga oHa mo3BOHHIIA, S IIPHHHMAI VI (peub HAET O
KaKOM-TO MOMEHTE BPeMeHH B ITPONUIIOM (When), XOTS TOUHOe BpeMd He YKa3aHO)

Bpems Past Confinuous 4acTo MOKHO YCIIBIIIATH B ITOBCETHEBHON peYH HOCHTENeH s3hIKa. C ero
ITOMOIIBIO MOJKHO paccKas3arh O JIIHTEIBHBIX AEHCTBISIX B IIPOIIIIOM.

Past Continuous oGpasyeTcs IpH ITOMOIIH BCIIOMOraTelIbHOrO Iiaroia to be B mpormeamem
BpEMeHH (Was IS eJHHCTBEHHOIO YHClIa H Were JUISI MHOKeCTBEHHOI'O YHCIIa) H IIEPBOH () OPMEI
IJIaroja ¢ OKOHYaHHEM -1Ng (IIPOCTOe IIPHYACTHE HACTOSAIIETO BPEMEHH).

Was yrotpebnsercs ¢ rmoanexampmu I/ He / She / It
Were yriorpe0dnsgercs ¢ nmoginexamuMia Y ou/ We / They
I was crying — Srmakan

She was sleeping — OHa cmana

We were dancing — MBI TaHIeBalIH

You were eating — THI el

[Ipn oOpazoBanmy mmpr4acTHg (Ving) HYKHO IIOMHHTh O TOM, B KaKOM CJIydae COITIacHas HIIH
IJacHasd Ha KOHIIE YJBaHBaeTCsd, KOrJa ITIacHas Ha KOHIEe 3aMeHsdeTcsS Ha JAPYIYIO, H IPYTHX
IIPaBHIIAX.

Ecm OykBa -e Ha KOHIe He IIPOM3HOCHICS, TO OHAa OITYCKaeTCs Mepel OKOHYAHHEM -1Ng, €CIIH
IIPOH3HOCHTCSI — IIPOCTO JOOaBISIETCA -1Ng. .

to write — writing (Tmrcats)

to free — freeing (ocBOOOXKIATh)

OKoHYaHHe -1e MeHsdeTcsa Ha -y to lie — lying (raTs)

OKOHYaHHE -y BCeTrJla ocTaeTcsa Ha MecTe to play — playing to try — trying

CormacHasd Ha KOHIIe VABaHBaeTCS, €CIH Ilepel Heill CTOHT VyAapHas rinacHas.CoriacHas He
YABAHBAETCS, €CIH yJapHas IJlacHasg CTOHT B JAPYTOM MeCTe HIH COITIaCHOM ITPeIIleCTBYET
JIOIITHH I'TIACHBIH 3BYK

to get — getting (Tmomy4arth)

to remember — remembering (ITOMHHTB )

to cool — cooling (oxmaxmarTh)

KoneuHble OYKBBEI W H X IIepe]] -INg He YABAHBAIOTCS
to mix — muxing (cMelTHBaTh)

to show — showing (Tmoka3pIBaTh)

YTBEpKIEHHE

YTBepAUTEIbHEIE IPEMIOKEHHS COCTABILIFOTCSA 110 (POPMYIIe ITPH ITOMOIIH BCIIOMOIaTeIbHBIX
ITIarOIOB Was / were (B 3aBHCHMOCTH OT YHCIIa) M ITIePBOH () OpMBI I'lIarona.

[/ He / SheIb X opiiNes. , They + was / were + Ving

Cepmudoykatr: 2C0000043ESARBBO952205E 7/BAS00060000043E
Bnanendy Wa$ COQKING, Eamazpm TOTOBHIIOOE]

She was painting a new picture — OHapHCOBalIaHOBYIOKAPTHHY
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They were watching the Star Wars — OHucMOTpenH «3Be3IHBIEBOIHBI)
The doctor was sitting 1n his office — Jl[okTopcHaenBcBOeMKaOHHETE
OTpHI[aHHE

OtpuitaTenbHble TpeanoxkeHHa Past Confinuous o0pa3yroTcs IIPpH ITOMOINH J0O0aBIeHHST
JaCTHIIBI NOt ITociIe BCIIOMOTraTeIbHOIO ITI1arojia was / were HO Ilepeji CMBICTIOBBIM ITIarOJIOM.

I/He/ She/It/You/We /They+ was/were + not + Ving

I was not drinking coffee — Anenmnkode

She was not singing a song — OHaHeIenaIe cHIO

They were not watclhing Harry Potter — OnmnHecmorpeml appullorTepa
was not = wasn’t

were not = weren’t

Mary wasn’t reading the book — M»apu He ynTana KHHTY

You weren’t taking a shower — T5I He IIpHHHMAI JYIII

Borpoc

Bonpocurenpuele npemnoxkeHHs B Past  Confinuous oOpasyroTcsa IIyIeEM IIepeHoca
BCITOMOI'aTeILHOr O IIaroia was / were B Haualio IIpeJiJIoKeHH .

Was /were+1/He/ She /It/ You/ We/ They + Ving

Was I dninking tea? — S o vaii?

Were we driving the main road? — M&I exanm 110 II1aBHOH Jopore?
Was Amold reading the book? — ApHomnpa ynTan KHHTY?

Were you eating breakfast? — TrI en 3aBTpak?

CrienHanbHble YTOYHSIOIIHE BOIMPOCH 00pa3yroTcs BO BpeMeHH Past Continuous IpH ITOMOIIH
ITOCTAaHOBKH B HA4ajo IpeIIoKeHHI question words (BOIMpOocHTEbHEIX ¢JIOB). Takix, Kak where
(rme), when (kxorma) m aApyrux. JambHeHIHMI ITOPSAOK CIOB B KOHCTPYKIIHMH ITOBTOpPSET

BBINIEYIIOMIHYTYIO BOITPOCHTEIBHYIO (DOPMY.
QW + was /were + 1/ He/ She/ It/ You/ We/ They + Ving

What were you singing at the karaoke bar this time last Friday? — UYto ThI nena B Kapaoke-6ape
B 5TO BPeMS B IIPOIITYIO ITITHHILY?

Where were you staying when you went to Paris? — I'me TBI ocTaHaBIHBaJICS, KOIJa €3I B
[Tapmx?

Korama ynmorpetnsercs Past Continuous?

CymiecTByeT HECKOIBKO CIIy4aeB, KOIJa B IIpeQJIOKeHHH VIIOTpeOnsderca Bpemd Past
Continuous:

[IpomomKIEBRIHBIECHSHETBIS B KOHKPETHBII MOMEHT B ITPOIIIIIOM
3NEKTPOHHOWM MOAMMUCHIO

Cepd QORI W FTO°FRAVGIBAIOTGOOBIE MapKkepEl BpeMeHH. Hamprmep, at 7 a.m. (B cemb yTpa), this
e thorning At 4" T8 (THM YEPOM B 4:18), at midnight (B TOMHOYR) M APYTHE.
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[ToMrmMO TOYHOTO BpeMeHH MO’KeT OBITh YKa3aH ITPOCTO IepHOJ B IPOIIJIOM, KOIJa JIHIOCH
OIpeJielleHHOe JIelicTBHe. OTO JenaeTcsd IpH IoMomH BeIpakeHHil all day (Beck nensn), this
afternoon (cerogHs gHeM) WIH ITpocTo during some time (B TedeHHe KaKOTr0O-TO BpeMeHH ) H T.JI.

Yesterday at 5 p.m. I was dnnking tea with mom — Buepa B 11arh Beuepa S ITHI Yai ¢ MAaMOIT

This time three month ago we were flying to Prague — Tpu Mecsiia Hazag B 3TO BpPeMS MBI
neremd B [Ipary

OI[HGEPEMEHI{BIE IIEHCTBHS B ITPOIIIIOM

Ecim HeCcKOIbKO AeHCTBHI B ITPOIIUIOM IIPOMCXOAHIM B OAHH MOMEHT BPEMEHH — TO
Hcroib3yeTcesa Past Continuous.

We were eating pizza while we were watching a new TV series — MBI el MHIOLY, KOI'/Ia MBI
CMOTPEIH HOBBIH CepHAJ IT0 TeIeBH30PY

Marketing
Marketing 1s a process through which individuals and groups provide, exchange and
obtain products — 1deas, goods and services — capable of satisfying customers’ needs and desires

at a desirable price and place.

Marketing 1n the hospitality industry refers to marketing the services of a hotel. A
hospitality umt such as a restaurant, hotel, or an amusement park consists of multiple groups
such as facility maintenance and direct operations (servers, housekeepers, porters, kitchen
workers, bartenders, management, marketing, and human resources etc.).

Vocabulary

1) to satisfy (v.) — yIOBIIETBOPATH, OTBeYaTh TPeOOBAHH MM, BEOIOIHATE PeIlleHHE, OBITh
TIPHTOTHBIM

satisfying (adj.) — yAOBIETBOPSIIOIIHI YCIIOBHSM, VIOBIETBOPHTEIILHBIH

customer satisfaction (n.) — yIOBIETBOpEHHOCTH ITOTPeOHTENIEH, KaueCTBO 0OCTYKHBaHH A
KIIHEHTOB

to satisfy needs and desires at a desirable price
2) hospitality (n.) — rocTelpHHMCTBO, ITPECTABHTEL CKHE MEPOIIPHATHSA
3) hospitality industry — HHIYCTpHSA TOCTENIPHHMCTBA, TOCTHHHYHAS HHIYCTPHS
4) a hospitality unit — cTpykTypHOe ogpa3aelleHHe T OCTHHHIIBI
5) hospitable (adj.) — rocTenpHHMHBIH, paIyIIHEIH
0) to sell (v.) — mpomaBaTh, MPOIBHTaTh
sales (n., pl.) — mpogaxH, pacIpoakH IT0 CHHKEHHOH IIeHe, COBIT
sales division (n.) — OTAEN MpoJaK
NOKYMEHT MOAMUCAH

sales stafiiexTRopeORANNOTTEMA COBITA

Ceprudomkar: 2C0000043ESABBES52205E7BAS00060000043E
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to reach good sales — gocTHTaTh XOpONIX IMOKa3aTelIeH MpogaK

a professional sales-kit — mpodeccHOHaIbHBIH KOMIDIEKT MapKEeTHHT OBBIX MaTEpPHAJIOB,
KOMIUIEKT peKIIaMHO-KOMMEpPUECKHX MaTepHAIOB

seller (n.) — pO3HHYHLII ITpOIaBell, XOJAOBOH TOBAp, IIPOH3BOISINAS OTPACIh

sold out (adj.) — pacrpomano

7) a revenue centre (n.) — OTJeN, TeHEPHPYIOIIHH ITPOIakH

8) to market (v.) — mpogaBarh, COBIBATh, HAHTH PHIHOK I IIPOAYKTA, ITO3HI[THOHHPOBATh
marketing (n.) — MapKeTHHT, IIpo/a’ka, COBIT, MEPOITPHSTHS IT0 OCBOEHHIO PhIHKA
marketer (n.) — MapkeToJIOT

9) prospect (n.) — MOTEHIH AL HBIH 3aKa34HK, IIOTCHI[HAIbHEIH KITHEHT
prospecting (n.) — IIepcrieKTHRHAS OlleHKa, TTOMCK ITOTeHI[HAILHEIX KIIHEHTOB
prospective (adj.) — oM gaeMbIi, OyIYIIHIT

10) client base (n.) — xmeHTCcKas Oa3a

11) referral (n.) — pexoMeH a1

12) to deal with quenies and complaints — 3aHHMMAaTECS 3aIIpocaMH H Kamo0aMH
13) destination (7. ) — MecTO Ha3HAUYEHHS

14) attraction (rn.) — IpHBIIEKAaTENBHOCTD, JOCTOIPHMEYaTEIbHOCTE

15) a brand (n.) — Topropas Mapka, (pHpPMeEHHEBIH 3HAK

branding (n.) — pazpadoTka H IIPOJABHKEeHHE TOProBOH MapKH

brand 1mage (n.) — penyTaIsa TOProBoi MapKH, 00pa3 MapKH

brand identity (n.) — crcTeMa naeHTH(HKAIIHHI OpeHia

16) to seek experiences — HCKaTh HOBBIH OITBIT

17) to stand out (v.) — oTIHYATHCS, BRIAEISITHCS

18) outstanding (adj.) — BeImaronMiics, IMOQIeKaIIHI yIIaTe, HO He BBITIIIaYeHHBIH

Bonpochbl H 32 1aHAA:
1. Read and translate:

Marketing efforts of any hotel begin with a marketing plan.

The marketing plan 1s a guide for marketing, sales, advertising and promotional efforts. It
15 the document upon which sales are bult. Normally a marketing plan has to be developed for at
least three-year period. It forces managers to think ahead and make better use of the property’s
resources as 1t sets responsibiliies and coordinates and unmifies efforts to reach good sales.
Hospitalityigalescdifiemdazom sales of consumer goods because the former are both tangible and
- tano; anmpﬁéﬁﬁ MNOANKCHIO
Cepmd}%pmm].g}fj‘bla @[ﬁ E 2205E7BAS00060000043E
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he marketing team of a hotel 1s a group of people representing at least one from each
e EVENUE centre of the hotel. A revenue centre 1s a distinctly identifiable department, division, or

O



unmt that generates revenue through sale of goods or services. The marketing and sales division
can be varied in the size, type, and budget. There are several key positions: 1) marketing research
coorcdinator; 2) director of advertising and PR; 3) director of revenue management; 4)
telemarketing director; 5) director of convention services; 6) director of sales. Hotel services are
marketed over the telephone, and via the internet.

Personal sales calls are considered an effective means of customer contact. There are
three types of calls: 1) cold calls or prospect calls; 2) PR calls; 3) presentation calls; 4) inside
calls.

Prospecting 1s the life blood of sales because prospecting identifies individuals or groups
that can become the property’s client base soon. There are several sources for prospecting such
as referral programs of past and present clients, account penetration, community contacts, the
property competitors, networking, and the internet. But before making a sales call 1t 1s necessary
to prepare a well-orgamsed and professional sales-kit which should only contain the information
pertinent to the client’s particular needs.

Travel agencies don’t need large marketing budgets. A travel agent’s role 1s to help
people plan, choose and arrange their holiday. They will usually work to a budget set out by
whoever 1s planning the holiday. They also offer advice and opinions on where to go and local
tourist attractions, events and customs. Typical duties of a travel agent include: 1) promoting and
marketing the business; 2) dealing with customer quenes and complaints; 3) providing advice
about visas or passports; 4) selling holidays and insurance; 5) meeting proit or sales targets; 6 )
preparing promotional materials and displays.

Travel agents market destinations. Destinations are places that attract visitors for a
temporary stay, and range from continents to countries to states and provinces, to cifies, to
villages, to purpose bult resort areas. Tounsts travel to destinations.

Destination marketing refers to a management process through which the national tournst
organizations and/or tourist enterpmses identify their selected toursts, actual and potenfial,
communicate with them to ascertain and influence their wishes, needs, motivations, and likes
and dislikes, on local/rural, regional, national and international levels, and to formulate and adapt
their tourist products accordingly with a view to achieving optimal tourist satisfaction, thereby
fulfilling their objectives. Tourism destinations are probably among the most difficult “products™
to market, involving large numbers of stakeholders and a brand 1mage.

To brand a tourism destination 1s to develop a clear 1dentity, or “brand”, based on reality,
while also reflecting the core strengths and “personality” of the destination. Branding 1s perhaps
the most powerful marketing weapon available to contemporary destination marketers
confronted by tourists who are increasingly seeking lifestyle fulfillment and experiences. In the
highly competiive and dynamic global tourism environment, strong branding will help a
destination stand out from the crowded marketplace. Buulding and maintaining brand value 1s the
key to business success and, as a result, brand management 1s quickly shifting from a penpheral
marketing concern to the core business strategy.

Tourism marketing 1s generally concemed with the selling of dreams, as expectations of
an 1ntangible tourism service can only be realized after travel. The 1mages held by consumers

therefore mgﬂ;mﬂ%m their decision-making.

Ceptudukatr: 2C G43 522 oE7BASD006000004 3E
M E.E;aave superb resorts and attractions, every country claims a unique

Bnaneneu:

culture landscape and hentage, each place describes itself as having the friendliest people, and
nencreiigh standards efsemstomer service and facilities are now expected. As a result, the need for



destinations to create a umique i1dentity — to differentiate themselves from their competitors — 1s
more critical than ever.

2. Answer the questions:
1) What 1s marketing?

2) What 1s marketing in the hospitality industry?

3) What 1s a marketing plan? What are 1ts characteristic features?

4) In what way are hospitality sales different from sales of consumer goods and services?
5) Who makes the marketing team of a hotel?

6) What kinds of calls do they single out?

7) What are prospect calls?

8) What are the duties of a travel agent?

9) What 1s destination marketing?

10) How 1mportant is branding 1in marketing destinations?

3. Comment on the statements (express agreement or disagreement):
1) Travel agents market destinations.

2) Branding 1s perhaps the most powerful marketing weapon available to contemporary
destination marketers.

3) Travel agencies don’t need large marketing budgets.

4) Hospitality sales differ from sales of consumer goods because the former are both tangible and
intangible products.

4. Find notions in the text according to their definitions:

— hotels, motels, inns and businesses that provide transitional or short-term lodging;

— a place that people will make a special trip to visit;

— a type of marketing that promotes a destination (town, city, region, country);

— distinctly 1identifiable department, division or unit that generates revenue through sale of
goods or services,

— product specific, market specific, or company-wide plan that describes activities involved
in achieving specific marketing objectives;

— a specific amount of sales that management sets for achieving or exceeding within a
specified time frame;

— the process involved in creating a unique name and 1mage for a product 1n the consumers’
mind;

— systematically collecting names of the prospects ( called leads);

- ﬂgmﬁﬂﬁ%@m&s to a brand from customers who are willing to pay extra for it;

Cepudmkar: 2CORPOPEFSOPPROT2COMParyctitat‘diranges tickets, hotel rooms for people going on holiday or
Bnaneneu: LI_IEE,la,ﬁ-c %ﬁé bﬂEi-lj ':.fljn lleﬁf EI:-|§P_DEHEI
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— the 1mpression in the consumers’ mind of a brand’s total personality;
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— a firm’s hugh level plan for reaching specific business objectives.

3. Fill in the gaps using the verb “to sell” and its derivatives:

1. We create a force that actually those products.
2. Mixtures containing these are available from companies spices and seasonings.
3. Perhaps you are a or execufive responsible for goods or products for

One Or many companies.
4. Loads of members, loads of rare goods all at great low prices

5. It 1s a condition of that tickets are not on for more than their face value.

6. Translate into English and write the following sentences:

1) 3agaya orjena IpojaXk H MapKeTHHIa — pa30HpaThCcs ¢ Karno0aMH KIIHEHTOB H COBEPILATh
Telle(pOHHBIE 3BOHKH C IIEJIBIO ITPOJasKH YCITYT.

2) Ilapk pa3BiedeHHI — ITOpa3/elIeHHe OTeNIs, IIPHHOCIIIEe OCHOBHYIO ITPHOBLIb.

3) JlnpekTop 10 TeneMapKeTHHIY CO3Bajl COBEIIaHHe, Ha KOTOPOM COOHpaICs
IIPOMHCTPYKTHPOBATh MEHEIKEPOB 10 ITPOJakaM O HOBBIX ITpaBHiIaX OOIIEHHS ¢ KITHEHTaMH.

4) BaccelH — coopyKeHHe, KOTOPOoe HYKIaeTCsI B TEXHHYECKOM OOCITYKHBAaHHH H COJEPKaHHH.

5) Hama TypdupMa 3aHHMaeTCcsI OpraHH3aIHeH OTAbIXa YKe 15 NeT.

7. Write a summary of the text.
IIpakTHuyeckoe 3ansarue Ne 4,

Tema sansarusa: Communication in Hospitality/ KomMyHHKanua B HHIY CTpHH
roCTelpHUMCTBA

Il estb: QopMIIpOBaHHE HABBIKOB JIEIIOBOIO B3aHMOJASHCTBHS Ha aHT TIHIICKOM S3BIKE B
npodeCcCHOHATIBHOI cepe.

B pe3yJabTaTtTe 0CBOCHHHA TEMbI CTYACHT H0JIKECH

3HATh: JIEKCHKY ITPO(eCcCHOHAIbHOH HaIIPaBIIEHHOCTH, HOPMBI YITOTPeOIeHH S JIEKCHKH
AHITIMIICKOrO S3bIKa B IMPOo()eCCHOHAILHOH cpepe;, 0cOOeHHOCTH I'paMMaTHKH
NTpo¢eCCHOHAILHOI'0 aHITIHIICKOr O SI3BIKA;

YMeTb: OCYIIECTBIATH JIEIIOBOE B3aHMOAeHCTBHE Ha aHITIHIICKOM S3BIKE B ITPO(J eCCHOHAIBHOMH
cpepe; UMTATH H ITePeBOAUTH CHEIHATbHYIO THTEPAT VPV IS MOIIOIHEHH I ITPO(eCCHOHATbHBIX
3HAHHH.

AKTYAJBHOCTD TeMbI: O0YCIIOBIIEHA HEOOXOAHMOCTRIO OBIIagcHHEM YK-4.
AOKYMEHT MNOANUCAH Teopernuyeckasn 4acrThb:

3NEKTPOHHOW NOANMCLIO

Ceptudpugat, LC0000043ESABEBBOS52205E7BASDOO60000043E, .
L ,fgjf mgﬁgag erring 1o t.'i:!wermy of cultures and learn them

Bnapnenstr #
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ability, n crmoco6HocTs My fiiend’s ability to cultural communication 1s known to everyone. She
15 especially successful at paraverbal communication. boundary, n rpanmia Each culture exists
within its boundaries. It can also exist outside the boundaries. community, n 1 coolmmectBO 2
obmmHa 3 obmHocTh In the USA a lot of people live within the communities. They have similar
ways of communication within their community. consequence, n mocneactBue The consequence
of the world integration 1s the development of the global culture. The integnty itself 1s the
consequence of the events 1in the modem 1informative industrial world. capacity, n 1 cmocoGHOCTB
2 BMECTHMOCTh 3 00beM 4 MPOH3BOJAHUTENBHOCTh capacity for culture crmocoGHOCTE K KYIbTYPe
The capacity for culture 1s connected with the commumty. The capacity for simlar culture 1s
determined by the homogeneous sets of behaviour within the commumty. diversity, n 1
paszHooOpa3ue 2 MHorootOpasue 3 pa3zmmune Diversity of cultures i1s provided by the ways of
forming culture. It 1s also ensured by the capacity for culture. due to, prep 1 Onmaromaps 2 m3-3a
Each culture lives due to reproduction of generations. Inclusive education of children with
problems of can be realised due to the use of computers 1n learning. fission, n genenne Fission of
cultures occurs due to flexibility of boundanes between the communities. This fission leads to
the diversity of cultures. set of behavioural traits and rules HaGop moBeleHUeCKHX YePT H ITPaBHII
Set of behavioural traits and rules 1s determined by culture of the commumty. Sets of
behavioural traits and rules are transmitted through generations. species, n 1 Bug 2
pPasHOBHAHOCTE 3 mopoaa 4 pox Not all living species acquure their culture. Species of apes differ
from each other.

2. Learn the verbs. Think of new sentences with them

acquire (acquired, acquired, acquired, acquiring), acquires, v 1 mpHoOpeTars 2 Momy4yaTh 3
oBmageBaTh Children in the society acquire sets of behaviour through transmission of
information. Small children can easier acquire culture of another community. advance
(advanced, advanced, advancing), advances, v 1 mpoaBurare 2 IIpOABHTAThCA 3 pPa3BHBAThCA
Each nation advances 1ts culture. State helps to advance 1t. constitute (constituted, constituted,
constituting), constitutes, v 1 cocraBmare 2 oOpa3oBeBaTh 3 yupexjarh People of the same
nation consfitute the commumty. Culture constitutes the way of life, traditions, beliefs, languages
of the nation. divide (divided, divided, dividing), divides, v 1 memuts 2 pasgennuts 3 JeIHThLCS
form (formed, formed, forming), forms, v 1 oGpa3oBbiBaTh 2 (pOpMHPOBaTh 3 co3laBaTh New
cultures are formed because of fission of cultures. The speed of this fission 1s diverse. have an
impact on somebody 1 okazaTh BIHIHHEe Ha KOro-THOO 2 OKa3aTh BO3JCHCTBHE Ha KOTrO-THOO
Roman culture had an 1impact on culture of Celts. Danish culture also had an 1impact on culture of
Celts and Saxons. originate (originated, omginated, originating), originates, v ITpOHCXOIHTH
Modem American culture omginates from the cultures of Europe, Africa, Asia, and Latin
Amernica. German culture originated from the culture of ancient tribes. produce (produced,
produced, producing), produces, v npomsBogurh Different communities produce various
cultures. They produce them due to processes 1n society.

3. Read the text and determine the reasons for the diversity of cultures. Arrange the reasons in
the logical order

Diversity of Cultures.

Considerning that culture 1s the cogmtive system, let us determine the reasons for the

diversityEMHagﬁm%ﬁ%le ways of forming culture and the capacity for culture are important
CepbbQt: 16cdFom:dsn ﬁﬂ&g@fﬁ;‘%@&g@]{gmes produced? Fission of cultures 1s advanced by means of

Branengieneiffrony’ reprothactrorram the fammlies. Geographic and environmental factors have an impact
on speed of fission. But these factors only could not have stimulated development of the

Nencteutened: ¢ 19.08.2022 no 19.08.2023



diversity of cultures, which 1s i1mpossible without the humans’® ability of the behaviowr’s
transmission, providing fission of cultures.

The consequence of these processes 1s the emergence of boundaries
between human commumties and 1t 1s the vital element of the evolutionary ecology of culture.
Derivation of the diversity of cultures originates from the cognitive capacity for culture and also
the 1ssues of the demographic ecology. Due to social transmission and mental processes, new
generations of species process and acquire information and specific sets of behavioural traits and
rules, which are homogeneous within intra-population variation and heterogeneous within inter-
population variation. Boundaries of the commumties are flexible. In modern society the process
of moving people from community to community occurs more often, in spite of the fact that
these communities can be different as ethno-linguistic groups. New cultures can be formed this
way. For example, Dagestani, living in Ciscaucasia in Russia, constifute a set of lingwstic and
ethmc groups, which, in turn, are divided into clans, formung their own cultures within the
culture of Dagestan and Russia.

4. Read the words. Analyze the morphology of the words before reading the text. Classify the
words according to the parts of speech and verbals

Archeological, comparative, considering, consumer, developer, development, declared,
enhancing, existing, execution, expectation, historical, improvement, 1mtiative, integrated,
management, natural, offered, paleontological, participation, potential, expecting, presented,
recommendation, sacred, safisfaction, situational, social, socio-demographic, spintual,
sustainable, visiting.

S. Study the method of creating the tourist project in English. Write out the essence of method
using the development order

Key Factors for Development of Tourist Project

In development of project 1n tourism, it 1s first necessary to take account of the cultural hentage
of the country, work out and implement national strategy on hentage and cultural tourism. The
cultural heritage includes historical buldings and places, oral listory and traditions, declared
hentage sites, cultural objects and collections, rituals and cultural performances, artefacts and
crafts, art performances and creative arts, skills and techniques of fine arts, natural and cultural
aspects of the environment, archeological artefacts, cultural values and respect of culture and
hentage, cultural festivals, paleontological remains, sacred and spiritual sites. Next, project
developers, to make tourism sustainable, have to consider social cohesion, public participation of
the local communities and private participation in tourist activities and 1mtiatives. They make the
analysis of the demand for cultural tourism, considerning socio-demographic charactenstics of
consummers of Hemntage products: age, gender, race, education, and social status. By means of
situational analysis and comparative studies the specialists in the sphere of tourism make the
analysis of current situation and project future developments 1n this sphere, 1ts momtoring and
evaluation with penodic reports, presenting information on curent trends and best practices by
means of integrated management. They determine the approach for execution of strategies,
purposes and activities, development of medium and long-term action plan, level of knowledge
of existing and potential tourist products, expectations of customers for visiting the product,
services offered, customers’ needs and their satisfaction with the products and recommendations

for their 11 rutlvenhancing the customers” experience 1n cultural hentage.
3NERTPOHHOM NOANMCHIO
Cepmudomkatr: 2C0000043ESABBB952205E7/BAS00060000043E
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IIpakTH4yeckoe 3anarue Ne 5,
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Tema 3anarTnfa: Cross-cultural Communication. The Past Perfect Continuous Tense
/Kpocc-KyabTYpHass kKoOMMYHHKaNuA. IIpoineanee copepiieHHO-IIPOJ0ZKEHHOE BpeMSsl.

Il ean: QopMIrpOBaHHE HABBIKOB JIETIOBOIO B3aHMOASHCTBHS Ha aHT TIHIICKOM SI3BIKE B
npoeCcCHOHATIBHOH cepe.

B peE3yJabTarTe OCBOCHHA TEMbI CTYACHT T0IKCH

3HATh: JIEKCHKY ITPO()eCCHOHAIbHOH HAIIPaBIIEHHOCTH, HOPMEI YIIOTPeOIeHHS JIEKCHKH
aHITIHIICKOr O SI3bIKa B MPO(eCCHOHAIbHOH c(epe;, 0cOOEHHOCTH I'paMMAaTHKH
ITPo(eCCHOHAILHOI'O aHITIHICKOr O S3bIKA;

YMeThb: OCYIIECTBIIATH JIEIIOBOE B3aHMOAeHCTBHE Ha aHITIHIICKOM S3BIKE B ITPO(J eCCHOHAIBHOMH
cpepe;, UNTATh U IIePEeBOAUTH CIEIHATBHYIO JTHTEPaTyPY I MOIIOIHEHH I ITPO(eCCHOHAIbHbIX
3HAHIHI.

AKTYAJIBHOCTDb TeMbI: 00YCIIOBJIEHA HEOOXOAHMOCTBIO OBJIaIcHHEM YK-4.

TEﬂpETH‘IECHﬂH HYaACThb.

Past Perfect Continuous - nmpormeinee coBeplIeHHOE JIIHTEIIFHOE BpeMS

Bpems Past Perfect Continuous ykaspIBaeT Ha JeHCTBHE, KOTOPOe HAYaJIOCh B ITPOIIIIOM,
ITPOAOIKAJIOCE B TEUEHHE HEKOTOPOr0 BPpeMeHH H JIHO0 3aKOHYIUIOCH HEITOCPEACTBEHHO IIEPE]]
HEKHM MOMEHTOM B ITPOIIIOM HJIH BCE €Ille HE 3aKOHYHIIOCh K HEKOEMY MOMEHTY B ITPOIIIOM.

I had been typing this text for 2 hours and then found 1t on the Internet.
41 HaOupamn 3TOT TeKCT JIBa Yaca, a IIOTOM Hallell ero B MHTepHeTe.

I had been waiting for his airplane for 2 hours when 1t was announced about delay.
S KJam ero camMoJieT yke JIBa Yaca, Korja oOBSIBHIIH O €TI0 3aJIePiKKe.

Oo0pazoBanue Past Perfect Continuous

Jlisg Toro, 4ToORI ITOCTABHTH I'1aroil B (popmy BpemeHH Past Perfect Confinuous, TpeOyercs
BCITOMOTaTelIbHEIH IT1arol to be Bo BpemeHH Past Perfect n mprnyacTHe HacTOSIIIET O
BpeMeHH ((popma V-1ng) CMBICIIOBOrO IiIarona.

To be Bo BpemeHn Past Perfect mMeeT emmHCcTBeHHYIO (popMy had been.

[Tpraacte HacTosmero BpeMenH (Participle I) MoXHO ITOTYYHTE, MpHOAaBHB K HaYaTbHOI
(popMe 3HAUHMOTr O I'JIarojla OKOHYaHHe -1ng:

jump — jumping
live — living

YTEEP,I[HTEJ]LHLIE IPEITIOCHILA.

I had been playing We had been playing
You had been playing You had been playing
NOKYMEHT MOAMMCAH

SNEKTPOHHOW NOANWCHLIO

Ceprudukat] 2006184259 ReRI B2SH7BAS00060000043E _
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B BOITPOCHTCJIbBHOM ITPEAJIOKCHHI BCIIOMOTraTeNnbHEII I1aroil had BEIHOCHTCSA Ha MECTO Icpen
ITOJIICKAIITHM, d OCTdJIbHAA YdCTh CKd3YCMOI'O PACIIONAl'd€TCH ITIOCIIC HET'O.

[ saw many puddles. Had 1t been raimng?
S Bugen mHoro nyx. Hlen moxns?

BGHPGEIITEHLI—[BIE ITPEIIOKCHIA.

Had I been playing? Had we been playing?
Had you been playing? Had you been playing?
Had he / she / 1t been .

?
playing? Had they been playing®

B oTpHIIaTENPHEIX IIPEQIOKEHH X 32 BCIIOMOr'aTe/Ib HBIM I'JIarojIoM had CIIEAVET OTPHIlATEIILHASL
yacTHila not;

Of course he did not want to sleep! He had not been working like a horse all the week.
PasyMeeTrcs, eMy He XOTelnoch crark! OH-TO He padoTall KaK BOI BCIO HEJIETIIO.

OTPI]I[EI,TEJIBI{BIE ITPEIIIOKCHHA.

I had not been playing We had not been playing
You had not been playing Y ou had not been playing
He / she / 1t had not been .

. They had not been playin
playing y playmg

1. Learn the words

apply (applied, applied, applying), applies, v 1 npumeHsars 2 oOparnarbcs 3 II0aTh 3asBIIEHIE
Various measurements are applied to research in the field of cross-cultural commumcation.
Scientists use level analysis studying cross-cultural commumcation.

approach, » 1 mogxom 2 merox Scientists apply numerous approaches for cross-cultural
investigations. Approach can be considered as a method 1n science.

complicated, a cnoxuseiii The research of cross-cultural communication 1s most complicated.
The dimensions of cross-cultural communication are complicated.

connect (connected, connected, connecting), connects, v 1 coefUHITH, 2 MOAKIIOYAThL 3
cesarh All kinds of commumecation are closely connected with each other. Concepts are
connected to evaluations.

incorporation, » 1 BkroYeHHe 2 HHKOpIopalsa 3 oObeauHeHHe 4 BBeJleHHe Incorporation of
other scienfists’ papers 1s important in research. We analyse incorporation of theory of cross-
cultural commumcation into communication theory.

intend (intendedpdntended, intending), intends, v HamepeBatbes The students of our group

intend t¢& e f cross-cultural communication. They also intend to investigate the
Cepmudomkatr: 2C0000043E9ABBB952205E 7/BAS00060000043E
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investigate (investigated, investigated, investigating), investigates, v 1 HcciaegoBaTs 2 H3V4aTh
3 paccnemoBaTh The problems of cross-cultural communication have to be further investigated.
They have to be investigated on the level of subcultures or co-cultures.

versatile, ¢ 1pasHocTOpoHHMI 2 MHOrorpaHHbeii 3 rHOKMi 4 MHorocropoHHHH The studies of
cross-cultural commumnication are versatile. The approaches to cross-cultural communication are
versatile.

2. Analyse the morphological structure of the terms cross-cultural, intercultural, intergroup,
intracultural

3. Read the text and 1) write definitions of cross-cultural, intercultural and intracultural
communication 2) identify the purposes of theory of cross-cultural communication

Cross-cultural Communication

Cross-cultural communication 1s a communication between the representatives of whole
cultures. In companson with it, intracultural communication occurs between the members within
the boundanes of one culture and intercultural communication denotes interpersonal relations on
the level of the individuals of different cultures. Both cross-cultural communication and
intercultural commumnication can be classified as sections of intergroup communication. The
researchers use the theory of cross-cultural communication for companng and contrasting the
communication of people from different cultures and explaining their vanations. It 1s one of the
approaches 1ntended for incorporation of culture into the theory of commumcation, connecting
measurements of vanability of culture with 1ts standards and laws, making an i1mpact on
communication behaviour. These measurements can be applied to theories 1n varous
fields of science, 1.e., commumcation, psychology, and sociology. Measurements are versatile
and complicated. The studies revealed that for human beings in all the cultures attitudes,
stereotypes, values and feelings are applied as the determimng factors in cultural concepts. For
example, for the people from the Mediterranean area gestures are more 1mportant than for the
Nordic people. Another example, 1llustrating this theory is that the Japanese are more task-
oriented and the Americans are more process-oriented.

4. Give examples, illustrating the theory of cross-cultural communication on the base of
cultural attitudes, stereotypes, values and feelings

3. Use in Past Perfect Continuous Tense

1) ... before Tom came to the court. Helen/to play/tennis/for an hour and a half.
2) ... before he retired. Mr Black/to work/as a lawyer/for twenty-five years.

3) ... when the bus amved. We/ to wait/f or forty minutes.

4) Sheila looked tired because She/to sew/a dress/for her little daughter/all day.
5) Before Jack got to level four .... He/to play/the same game/for three hours.

6) Mike’s neighbours were angry because .... He/to listen/to loud music/for four hours/yesterday
evenng.

T) Everybcagkgwas very hungry because ... They/to work/all day/without/a break for lunch.

MEHT MOAMMCAH
EKTPOHHOW mﬂ%llncbm

Cepmdmﬁa}: . .Ec}jgﬁ%;g@}; thg car broke.down. We/ to dnive/for five hours.

Bnaneneu: llleGayxoea TaTeAHa .ﬂ.nerccaH,q;iDEHa

9) ... before the plane landed in the awrport late in the evening yesterday. They/to fly/for six
hours
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10) ... since Easter. Alex and Den/to prepare/for the exams.

6. Use in Past Perfect Continuous Tense

1) My sister ... (to practise) for two months before that concert.

2) The boys ... (to fish) for three hours before Tom caught the first fish.

3) We ... (to discuss) that problem for more than an hour before we found the right solution.
4) Henry ... (to wait) for half an hour before he saw his girlinend getting off the tram.

5) Driving to the hospital was difficult as 1t ... (to snow) all might.

6) Polly ... (to study) economy since she entered university.

7) Ron’s collection of coins was valuable as he ... (to collect) them since he was a schoolboy.

8) When Sam returned home we ... (to watch) that TV programme for a quarter of an hour
already.

9) Bill’s coat and mittens were wet because he ... (to play) snowballs with his friends in the
yard.

10) David was 1mitated because the police inspector ... (to ask) him questions for more than an
hour.

7. Make sentences negative

1) Brian had been trying to find a better job for three weeks.

2) Lattle Johnny had been riding his new bike all day yesterday.

3) Robert and Frank had been fixing that computer for two hours yesterday.

4) Julia had been typing the report all the mormng yesterday.

5) It had been raining all night last Tuesday:.

6) The Smmths had been building their house for four years.

7) We had been skating for three hours yesterday.

8) You had been decorating the classroom for more than two hours last Saturday.
9) The twins had been fighting in the backyard when their mother saw them.

10) Molly had been speaking on the phone for an hour and a half yesterday evemng.
8. Make sentences inferrigative

1) Brian had been trying to find a better job for three weeks.

2) Lattle Johnny had been riding his new bike all day yesterday.

3) Robert and Frank had been fixing that computer for two hours yesterday.

4) Julia had been typing the report all the mormng yesterday.

5) It had lh%m%ﬁ&gight last Tuesday.
CEpTH$H@:TmE§j%;M%:m%ﬂmir hﬂllSE fIDI' fﬂl]l' }"EEII'S.
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7) We had been skating for three hours yesterday.
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8) You had been decorating the classroom for more than two hours last Saturday.
9) The twins had been fighting in the backyard when their mother saw them.
10) Molly had been speaking on the phone for an howr and a half yesterday evening.

IIpakTH4eckoe 3anaTHe No 6.

Tema 3anarnsa: Intercultural Communication in Tourism /MeKkyJbTYpHO€ 001II€eHIIE B
TYPH3MeE

Il ean: QopMIrpOBaHHE HABBIKOB JIETIOBOIO B3aHMOASHCTBHS Ha aHT TIHIICKOM SI3BIKE B
npod)eCCHOHAIIBHOH cepe.

B peE3yJabTarTe OCBOCHHA TEMbI CTYACHT T0IKCH

3HATh: JIEKCHKY ITPO()eCCHOHAIbHOH HAIIPaBIIEHHOCTH, HOPMEI YIIOTPeOIeHHS JIEKCHKH
aHITIHIICKOr O SI3bIKa B MPO(eCCHOHAIbHOH c(epe;, 0cOOEHHOCTH I'paMMAaTHKH
ITPo(eCCHOHAIIBHOI O aHITIHICKOIO S3bIKa,

YMeThb: OCYIIECTBIIATH JIEIIOBOE B3aHMOAeHCTBHE Ha aHITIHIICKOM S3BIKE B ITPO(J eCCHOHAIBHOMH
cpepe;, UNTATh U IIePEeBOAUTH CIEIHATBHYIO JTHTEPaTyPY I MOIIOIHEHH I ITPO(eCCHOHAIbHbIX
3HAHIHI.

AKTYAJIBHOCTDb TeMbI: 00YCIIOBJIEHA HEOOXOAHMOCTBIO OBJIaIcHHEM YK-4.
Teopernueckass YacTh:
1. Learn the words

accept (accepted, accepted, accepting), accepts, v mpuHHMaThk Norms of culture have to be
accepted by all the members of the society. They are expected to accept the way of life, customs
and traditions.

pattern of behaviour 1 oOpazerr moBegeHnsa 2 Mojiens noBeaeHnd Cultural differences
determine patterns of behavior. One has to accept cultural differences.

2. Analyse the use of the verbs from the text ‘Intercultural Communication in Tourism’. Write
all the forms of regular verbs and the form in the third person singular. Make sure that you
understand the meaning of these verbs

Example: belong, belonged, belonged, belonging, belongs. Invelve, motivate, provide, require,
stimulate, visit.

3. Read the text and say how you understand intercultural communication in tourism
Intercultural Communication in Tourism

Commumnication 1s the act of social life motivated by culture. It 1s the mutual social act. In
the sphere of tourism, the process of communication 1s inseparable from each specific culture.
Visiting different countries and meeting various cultures, tourists are involved into intercultural

communication. Intercultural communication stimulates understanding and appreciating of world

NOKYMEHT NOANWCAH , .
cultures sascrawelbnampibesicculture of one’s own country. In the process of intercultural

cePmoEgmriytntCation” one "has to°tdkeinto account cultural differences. Patterns of behaviour,

Bnaneneu: lllebayxoea TatenaHa AnexkcaHgpoBHa

collective activifies, stereotypes, values and their realisation in practice are to be accepted by
tourists visifing a foreign country. Intercultural communication in the sphere of tourism occurs at
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different levels. It takes place at the level of tourists belonging to different cultures, tourists and
local population of the visited country, between tourist companies in the countries of the world,
their staffs and other companies also providing leisure and entertainment services, required by
individual tounsts or toumst groups, 1.e., the companies in hotel, transport and insurance
businesses.

4. Give examples of intercultural communication in tourism in your country or your place of
residence

Pasgen 2: Ilpo:xiBanHe B rocTHHHIIE
IIpakTH4YecKoe 3aHaATHE 7.

Tema sanarusa: Hotel /TocTurImia

Il estb: QopMIIpOBaHHE HABBIKOB JIEIIOBOIO B3aHMOJASHCTBHS Ha aHT TIHIICKOM S3BIKE B
npodecCHOHAIBHOMH cepe.

B pe3yJabTarTe oCBOCHNHA TEMbI CTYACHT JOJIKCH

3HATh: JIEKCHKY ITpO(eCcCHOHAIbHOH HaIPaBIIEHHOCTH, HOPMEBI YIIOTPeOIIeHH JIEKCHKH
AHTTIHIICKOr O SI3bIKa B MPO(eCCHOHAIBHOH cepe; 0cOOeHHOCTH I'PpaMMAaTHKH
NTpo¢eCCHOHAILHOI'0 aHITIHIICKOr O SI3BIKA;

YMeTb: OCYIIECTBIATH JIEIIOBOE B3aHMOAeHCTBHE Ha aHITIHIICKOM S3BIKE B ITPO(J eCCHOHAIBHOMH
cpepe; UMTATH H ITePeBOAUTH CHEIHATbHYIO THTEPAT VPV IS MOIIOIHEHH I ITPO(eCCHOHATbHBIX
3HAHIIL.

AKTYAJIBHOCTD TeMbI: O0YCIIOBIIEHA HEOOXOAHMOCTRIO OBIIagcHHEM YK-4.
Teopernueckass 4acTh:

1. Learn the words

decision making mpuasarne permeHuss Decision making involves much thinking. Decision
making requires time.
eastern, a BocTOuHBINl Eastern culture verses western culture. Eastern culture 1s more
ceremonial. enterprise, n mpeanpusarHe Problem of cross-cultural communication 1s essential for
the work of enterpnises. Enterprises are multinational.
exchange of opinions oOMen mHenmsvu Exchange of opinions continued fill 5 p. m. Exchange
of opinions will continue tomorrow.
express consolidated will BerpakaTs KoHCOMHIHPOBaHHOe HaMepeHHe The people of eastern
culture express consolidated will. It’s the mode of work to express consolidated will.
flow, n 1 Teuenne 2 nmotok The flow of words has suddenly stopped. Thinking arouses the flow
of thoughts.
mode, n 1 pexxuM 2 crmoco6 The mode of decision making differs in eastern and western cultures.
The mode of decision making depends on the type of culture.
participant, » yuyactHuk All the participants of the group took part in the discussion. The
participants of exhibition presented their works.
proposed Lzﬁ&['!#” eAaracMast IOBECTKA JTHs The group leader presents the proposed agenda.
The propo awﬁrllmm’aﬂ:be openly voted.

g::;ﬁgmfﬁﬁi%ﬁﬁ@ﬁfﬁmﬁﬁmﬁ%ﬁmIH:: 2 npuHATh perneHHe To reach a decision, American
participants of the group speak openly. To reach a decision, Japanese participants of the group

discuss the Pmblem EBreviﬂusly.
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quite the reverse corceM HaoOopoT Eastern culture is, qute the reverse, collectivistic. This
culture 1s, quute the reserve, nitualistic.

take into account mpuHITF BO BHHMaHHe We take into account communication style.
Intercultural transformation has to be taken into account.

temporal aspect BpeMeHHOI acIIeKT

Temporal aspect 1s one of the components of appreciation of decision making. Temporal aspect
means taking long-term or short-term decisions.

understand (understood, understood, understanding), understands, v rtorars To understand
the culture of another country, you have to study it. It’s not difficult to understand the culture of
another society 1f you have a wish to do it.

western, ¢ 3anajgueiii Western culture 1s less nitualistic than the eastern culture. Western culture
15 individualistic.

2. Analyse the morphologic structure of modifiers.

Adjectives: collective, consolidated, cross-cultural, cultural, dissimular, eastern, final, formal,
ingenious, multinational, national, non-western, previous, scienfific, temporal, unlike, westemn.
Adverbs: anew, certainly, cross-culturally, ethnically, previously.

3. Form the all the derivative words of the verb present (noft less than 9 words)

4. Read the text and explain why theoretical studies of eastern and western cross-cultural
communication are so important

Western Versus Eastern Cross-cultural Communication

Theoretical studies of cross-cultural communication reveal differences and certainly, the
problems, which have to be overcome between the western and the eastern world. The western
concept of scientific world versus non-western concept of Asian lifeworld. More people are
crossing their national boundaries nowadays and beginmng their work in other countries,
sometimes, with cultural background unlike their ingemous culture. The problems of cross-
cultural communications arise both 1n everyday life and at the working places. There 1s a
tendency that companies and enterprises become multinational. The problems arise from the fact
that there exist dissimilar ways of decision-making.

Though the roots of cogmtion are umversal, the values,
behaviour, beliefs, and feelings vary in the societies. Dealing with the problem, we have to take
into account the personality taking decisions, the way and kind of discussion, temporal aspect
and the mode of reaching a decision. In America individual can take a decision, but in the eastemn
countries the role of the leader 1s to follow and understand the flow of discussion. The discussion
of the problem i1n America 1s done according to the proposed agenda and on the base of
collective exchange of opinions of all the group participants.

In Japan, qute the reverse, are held prior
consultations on the agenda. If the decision 1s previously taken, 1t 1s next represented at the
formal meeting. If there 1s no previous decision making, the agenda i1s not presented at the
meeting at all. If the temporal period of taking decision 1s too short, 1in the eastern country it can
be prolonged. In the western world the final decision 1s announced and voted, and i1n the eastern
country the participants have to express consolidated will. Thus, the question of who ethmcally
will be responsible for taking decisions in the process of the discussion and for the final decision
ought to ;ﬂmﬁﬂ%@mesﬁgmed.

Cepmudomkatr: 2C0000043ESABBB952205E7/BAS00060000043E
enens’ Listeil' 1o’ the' didlogite, ¥éad it and decide why Michael has chosen the Westin Grand Berlin
hotel and Spa Suite
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Hotel Booking
Characters: hotel receptionist and Michael Brown
- Good morming. Is 1t Friednichstrasse 158, the Westin Grand Berlin hotel?

- Yes, what can I do for you?

- My name 1s Michael Brown. I am from London and would like to book a room for the next
month at your hotel.

- And the date1s ...

- From January 26th until February 5th.
- What room?
- Two single rooms, please.

- What class?

- Are junmior suites available?

- Yes, they are. The price 1s an Euro per night. But we can offer spa suite for two Euros per night
with 50 % price discount. The booking 1s safe. We have a qualified staff. In addition to spa
services, there 1s an elegant indoor pool, fitness centre, an attractive garden. Restaurant. Rich
food. The rooms are cozy with flat-screen TV, comfortable beds. We provide bathrobes and
slippers in bathrooms.

- What about the Internet?

- Free Wi-Fi.

- I’ll book two single rooms with spa facilities from January 26th until February 5th at your
hotel. How can one get to it from Berlin Tegel airport?

- You can get by taxa or public shuttle.
- Thank you.

IIpakTH4yeckoe 3anarue Ne 8,
Tema 3anarnsa: Staying at the Hotel /IIpoxiBaHie B TOCTHHHIIE

Il estb: QopMIIpOBaHHE HABBIKOB JIEIIOBOIO B3aHMOJASHCTBHS Ha aHT TIHIICKOM S3BIKE B
npodecCHOHAIBHOMH cepe.

B pe3yJabTaTe 0CBOCHHHA TEMbI CTYACHT HOJIKECH

3HATh: JIEKCHKY ITPO(eCcCHOHAIbHOH HaIIPaBIIEHHOCTH, HOPMBI YITOTPeOIeHH S JIEKCHKH
AHITIMIICKOrO S3bIKa B IMPOo()eCCHOHAILHOH cpepe;, 0cOOeHHOCTH I'paMMaTHKH
NTpo¢eCCHOHAILHOI O aHITIHIICKOrO S3bIKa;

YMETDh. OCVIIICCTBIIATE ACIIOBOC B3aHMMOJICHCTBHE Ha aHTTTHHCKOM S3BIKE B ]’[pﬂd) eCCHOHAJILHOH

cepe; YHTaTh U IIePEBOAUTE CIIEIHAIFHYIO THTEPATyPY I MOITOIHEHH S ITPO()eCCHOH AL HBIX

3HAHHH.

AOKYMEHT MNOANMCAH
SNEKTPOHHOW I

e AKTYHIBHOCT L TEMEE ODYGIORTICHA HEOGXOIMOCTEO OBMajerteM YK-4.

Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa

TEU])ETH‘IEEHEIH HYaACThb.
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Task 1. Learn the words.

appear (appeared, appeared, appearing), appears, v | nmosgeusarbcs 2 kazarbes Intercultural
communication had appeared before interracial communication. It appeared at the beginmng of
the development of communication theory.

challenge, n 1 crmoxnHasg 3amadya 2 mpoOnema Challenges have to be solved. Challenges are
versafile. clarification, » 1 pa3bsicHenne 2 yrouHeHHe There has to be clanfication of
communication style. There has to be clarification of the perceptions and values as well.

deepen (deepened, deepened, deepening), deepens, v yroyOmars 2 pacompsars One ought to
deepen the knowledge about another culture. We have to deepen the knowledge of another
language. enough, adv nocratouno This knowledge 1s enough to solve challenge. The amount of
knowledge has to be enough to understand the processes of intercultural communication.
explanation, » o0psacHenne We base intercultural relationships on the explanation of another
culture. This explanation of theory 1s not valid.

interracial communication MexpacoBagd KoMMYyHHKal[Hsg Interracial commumcation 1s a
multidimensional process. Interracial communication 1s insufficiently studied process.

justify (justified, justified, justifying), justifies, v 1 onmpaBgars 2 o6ocHoBath These theoretical
investigations are justified. The practice of implementation of this theory 1s justified.

part, n 4acte Theory of intercultural communication 1s a part of theory of commumecation.
Theory of cross-cultural commumnication 1s also a part of theory of commumnication.

purpose, n 11e1b The purpose of this investigation 1s to find similarities of cultures. The purposes
of the paper are presented in introduction.

respect (respected, respected, respecting), respects, v 1 yBaxkars 2 coOmomate We have to

respect the values of another culture. We have to respect the feelings of other people.

share (shared, shared, sharing), shares, v 1 pasgensars 2 genurs 3 ydyacTBoBaTh Intercultural
communication occurs during shared work. It can also occur during shared learning.

2. Analyse the use of the verbs from the text ‘Stages of Intercultural Relationships’. Write all
the forms of regular verbs and the form in the third person singular. Make sure that you
understand the meaning of these verbs. Example: appear, appeared, appeared, appearing,
appears

Ask, base, enter, exist explain, deepen, investigate, justify, occur, recognise, respect, share.
3. Write the forms of irregular verbs: be, find overcome, take.

4. Read the text and find out the stages of meeting the challenges in the process of
intercultural communication.

Stages of Intercultural Relationships

Theory of intercultural communication investigates the i1ssues of interaction between
representatives of different cultures from the view of social interaction and racial backgrounds. It
15 a part of interracial communication, though the practice of intercultural communication had
appeared before the investigation of interracial commumcation. In the process of intercultural
communication occur both cultural differences and similarities. Cultural differences exist from
the very beginning; the task 1s not to deepen these differences, but to find similarties in
communication style, perceptions and values at the first stage of interrelations. The second
challenge 1s overcoming nervousness in the process of intercultural communication, because
there 1s nojgpaugh dapawkedge about another culture. And we ask ourselves about the purposes of

communitaton. s fustified, if the purposes of this communication are entering another
Ceptudmkar: 2C0000043E9ABBB952205E 78A58006000004 _ _ _
snagen@lroupeef therseeiety-i.thete 1s such a need for the shared work. Then intercultural relationships

are based on explanation, clarification of another culture. Crossing international boundaries has
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also to be explained to native communities. At the next stage 1in the process of intercultural
relationships differences are shared and respected by individuals.

S. Give examples of your personal intercultural communication. If there had been any
problems, describe the ways of their overcoming.

IIpakTH4eckoe 3anaTne Ne 9,
Tema 3anarna: Hiring a Vehicle /ApeHga TpaHCIIOPTHOTO cpe/icTBa

Il ean: QopMIpOBaHHE HABBIKOB JIEIIOBOIO B3aHMOSHCTBHS Ha aHTTIHIICKOM S3BIKE B
npod)ecCHOHAIIBHOMH cepe.

B peE3yJabTAaTE OCBOCHHA TEMbI CTYACHT T0JIKCH

3HATh: JIEKCHKY ITPO()eCCHOHAIbHOH HAIIPaBIIEHHOCTH, HOPMEI YIIOTPeOIeHHS JIEKCHKH
aHITIMIICKOrO S3bIKa B MPO()eCCHOHAILHOH cpepe;, 0cOOeHHOCTH I'paMMaTHKH
ITpo()eCCHOHAILHOI'O aHITIHICKOr O SI3BIKA,

YMETDh. OCYVIIICCTBIIATE ACIIOBOC B3aHMMOJICHCTBHE Ha aHITTHHCKOM I3BIKE B ]’[de) eCCHOHAIILHOH

cepe; UMTATh H IIePEBOAUTD CIEIHATBHYIO IIHTePaTyPy IS IOIIOJIHEHH I ITPO(eCcCHOHAIIEHEIX
3HAHIHI.

AKTYAJIBHOCTD TeMbI: 00YCIIOBJIEHA HEOOXOAHUMOCTELIO OBJIaiIcHHEM YK-4.

TEﬂpETH‘IEEHﬂH HYaACThb.

1. Learn the words

advancement, » mpojBH:kKeHHe In the article there 1s the advancement of the new theory.
Information technologies accelerate the advancement of 1deas.

appropriate, a 1 coorBercTBYIONHH 2 moaxoasuuii Theory of 1dentity 1s appropnate for my
research. Cultural performance theory 1s approprnate for us.

event, n coOrrTHe Cultural performance 1s based on everyday life events. Cultural performance
includes plays. manifestation, » rmpospiaenre Cultural performance theory 1s the mamfestation
of culture’s process, play and poetics. It 1s also the manifestation of culture’s power.

reflect (reflected, reflected, reflecting), reflects, v orpakats The theory reflects the people’s
attitude towards culture. It reflects values of culture.

participant, n yuactHuk The participants of play are interactive. The participants carry out
cultural performance.
participation, » yyacthe The participation 1n festival 1s guaranteed for all community members.
Their participation has to be interactive.

2. Find synonyms for the word ‘performance’. Use Thesaurus on the computer

3. Read the text ‘Cultural Performance Theory’ and say why this theory is useful both for
major and minor ethnic groups

Cultural Performance Theory
Cultural performance theory investigates realisation of culture in everyday life, which 1s
considered to be directing, hegemonic and determimng the hierarchy of the society. The theory
researches (e, sl adaiiatips between the community and performance of culture in the
ceprud@@MuuUNIy: i eombimessbothsserentific and practical knowledge and expenience as well. Cultural
snanengyerfortrrdice ey %4 thodel of communicative practice, where cultural performance is
integrated into everyday life of the community, being included into cultural structure. Everyday
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life events, both nitualistic and ethnographic, include customs and traditions and the creative and
expressive ways of their occurrence within certain culture, e. g.: weddings, funerals, carmvals,
music performances. Power of culture reflects the dynamic process, determining the participants
of the process, values of the participants, social ways of participation, the importance of the
events. Dominant cultural performances in the society are more explicit than the subordinate
ones, though cultural performance 1s the most appropnate opportunity for manifestation and
advancement of all the cultures within a society.

4. Give an example how cultural performance theory can be used in the community you live in

CaHcok JMTEPaATYPhl, PeKOMEHIYeMbIH K HCII0JIb30BAHHIO 110 JAHHOH TeMe:
1. Bopo6rera C.A. JlemoBoit aHTTIHICKII S3BIK 1A cheprl Typu3Ma/C.A. BopoOreRa. —
Mocxksa: @miromartuc, 2010. — 345 c.

2. I'youna I''I". AHTTIMICKHI SI3BIK IS TYPHCTOB B chepe IpodecCHOHATHHON KOMMYHHKAITHH =
English for Tourists in Professional Commumcation. — MockBa|bepmin: Tupexr-Memia, 2017, —

Pexxrv moctyma: http://www.biblioclub.ru — 3BC «YHHBepcHTeTcKaa OHOIOTEKa OHITAHHY

3. Koponera, H.E. Axrmmmickint s3pIK. CepBHC H TYpH3M: yueO.1mocobue / H.E. Koporera, 3.3.
Bapcersm, A.M. CepbnHoBckas. — 5-e u3. — PoctoB H//I: @ennkce, 2011. — 407 c.

Pecypchl ceTu IHTEpHeT
- http://www.biblioclub.ru
- http://www 1prbookshop.ru
- http://www _catalog.ncstu.ru

AOKYMEHT MNOANMCAH
SNEKTPOHHOW NOAMNWMCLIO

Ceprvdmkatr: 2C0000043E9ABBB952205E7BAS00060000043E
Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa
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COJIEP.KAHUE
BrejeHue

1. O0mas XxapakTepHCTHKA CAMOCTOSTEIBLHOH padoThl 00YYaAKOIIErOCs

2. Metommyeckie peKOMeHIAIINH K CaMOCTOSTEIIEHOH padoTe

3. MeTtoanyecKke peKOMEHIALIHH TI0 H3YYEHHIO TEOPETHUYECKOT O MaTepHaa

4. MertoanuecKkne VyKaszaHHS II0 BHAAM paldoT, IPedyCMOTPEHHBIX padodyeH ITPOrpaMMOH
JHCIIHTLIHHBI

5. MeroanyecKie yKa3zaHH I10 ITOATOTOBKE K BK3aMeHY

CIHCOK peKOMEHAYEMOH JIHTePaTyPhI
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BBEJEHHUE

OCHOBHOH I[EJIBEF0 CAMOCTOSITEIIbHOH PalOTBI CTVAEHTOB SBJISIETCS TIOBEHIIIIEHHE
HCXOJMHOI'O YPOBHS BIIAJIEHHS HHOCTPAHHBIM S3BIKOM, JOCTHTHYTOI'O Ha IIPeAbIAVINEH CTYIIEHH
oOpazoBaHMs, M  OBIAJEHHE CTYAEHTAMH  HEOOXOAHMMBIMH  JOCTAaTOYHBEIM  YPOBHEM
KOMMYHHKATHBHOH KOMIIETEHIHMH IS PEIIeHHS 3aJady MEXIHYHOCTHOIO M MEKKYIIBTYPHOIO
B3aHMOJEHCTBHA. M3yUueHHe HHOCTPAHHOTIO SI3bIKA IIPH3BAHO TaKKe OOECIIEUHTh:

[1 [l rTOBBIIIIEHN E YPOBHS YUeOHOH aBTOHOMHH H CIIOCOOHOCTH K CaMOOOpa30BaHHIO,
[1 [lpa3BUTHE KOTHUTHBHBIX H HCCIIEI0BATENHCKIX YMEHHIH,

[0 Opa3BHTHE HH(OPMAIHOHHOH KYIBTYPHI,

[ OpacimpeHHe KPyro3opa ! ITOBBIIIIEHHE OOIEH KYIbTYPEI CTYIEHTOB.

CaMocTosrellbHasg padoTa CTYAEHTOB 3aHHMAEeT BaXHOE MECTO B yUeOHOH Hay4dHO-
HCCIEIOBATENBCKON AeATEIIbHOCTH CTYAEHTOB. be3 caMOCTOATEIIbHOH padOThHl HEBO3MOKHO HE
TOJILKO OBJIaJieHHE JIFOOOH BY30BCKOH JHCITHIUIMHON, HO H (POPMHpPOBaHHE CIIEI[HAIICTa KakK
npodecCHOHAaNIa. B IIMMPOKOM CMEICIIE ITOA CaMOCTOSTENIbHOH paboToil cllefyeT IOHHMATh
COBOKVITHOCTBH BCEH CAMOCTOSTEIILHOH AeSATEIIBHOCTH CTYAEHTOB, KaK B YUeOHOH ayIHTOPHH, TaK
H B HEe, B KOHTAKTE C ITPEogaBaTelleM H B €0 OTCYTCTBHE.

YCHWIEHHE POIH CaMOCTOSATEIbHOH PalOTBHl CTYJIEHTOB O3HAYAET IIPHHI[MITHAIBHBI
IIEPECMOTP OpraHMu3aIi Y4eOHO-BOCIIHTATEIIFPHOIO IIPOIECCa B BY3e, KOTOPHIM JOIIKEH
CTPOHTHCS TaK, YTOOBI pa3BHBaTh YMEHHE YUHTHCS, (POPMHPOBAThH Y CTYAeHTa CIIOCOOHOCTH K

CAMOPA3BHTHI, TBOPHCCKOMY IIPHMCHCHHIO IIOIIYHACHHBIX SHEII-]IIﬁ:, criocobaM ajarTaifi K
]’[pﬂ(bEGCHDHElﬂLHDﬁ ACATCIIBHOCTH B COBPEMEHHOM MHPCE.

AOKYMEHT MNOANMCAH
SNEKTPOHHOW NOAMNWMCLIO

Ceprvdmkatr: 2C0000043E9ABBB952205E7BAS00060000043E
Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa
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1. OBIIASI XAPAKTEPUCTHKA CAMOCTOSATEJIbHOHU PABOTHI
OBYYAIOHIEI'OCA

[Togm camoctosrensHOH padoroH cryfaeHToB (CPC) mOHHMaeTcs COBOKYITHOCTH BCeH
CaMOCTOSTEIBLHON AeSITEIBHOCTH CTYIAEHTOB, KaK B YUeOHOH ayIHTOPHH, TaK H 3a €€ IpeAeiIaMi,
B KOHTAKTE C IMPEIOAaBaTelIeM H B €70 OTCYTCTBHE.

[lemp caMOCTOSATEIBLHOM PabOoThI CTYAEHTAa — HAYUYHTHCS OCMBICIIEHHO H CaMOCTOSTEIILHO
paboraTh ¢ yd4eOHBIM MaTepHaJIOM H HAay4YHOH HH(pOpMaIlHeH, OBIafeTh (PyHIaMeHTaIbHEIMH
3HAHHSMH, VYMEHHSMH H HaBBRIKAMH B c(epaX aKaJeMHYeCKOH, ITpOo()eCCHOHAIFHOH H
COI[HAIbHO-TYMaHHTApPHOH  JIeATelIbHOCTH, C(OPMHPOBaTh OCHOBBI CaMOOpTaHH3AI[HH H
CaMOBOCIIMTAHHS C TeM, YTOORI IIPHBHTL YMEHHE B JaJIbHEHIIIEM HEIPEPLIBHO ITOBBIINATE CBOIO
IIpo)eCCHOHAIbHYIO KBaTH(pHKALHIO.

3agauamu CPC gBisrOTCS:

— CHCTEMaTH3aIlMsg M 3aKpeIlUIEHHE ITOIYYEHHBIX TEOPETHUYECKHX 3HAHHI H IIPAKTHYECKIX

YMEHHII,

— YIIIyOIeHHE H pacIpPeHHe TEOPETHYECKIX 3HAHHI,

— (pOpMHpOBaHHE YMEHHI HCITOJIb30BaTh Y4eOHO-CITPaBOYHYIO IIHTEPATYPY,

— PpasBUTHE II0O3HABATEIILHBIX CIIOCOOHOCTEH M AKTHBHOCTH CTYAEHTOB. TBOPYECKOH

HHUIHATHBEL, CAMOCTOSTEIBPHOCTH, OTBETCTBEHHOCTH H OPraHN30BAHHOCTH,

—()OpPMHPOBAaHHE CaMOCTOSTEIBHOCTH  MBIIUIEHHS, CIHOCOOHOCTEH K  CaMOPa3BHTHIO,

CaMOCOBEPIIIEHCTBOBAHHIO H CaMOpPealIH3allHH,

— Pa3BUTHE HCCIEMOBATEILCKIX YMEHHIT,

— HCIIONB30BAHHE MaTepHala, COOpPaHHOI0 M ITOJIYUEHHOI'O B XOAE CAMOCTOSTEIILHBIX 3aHSTHI

Ha IIPaKTHYECKHX 3aHATHSX, I 3()eKTHBHOH ITOATOTOBKH K 3aYETaM H SK3aMeHaM.
OCHOBHBIMH BHIAaMH CaMOCTOSTEIILHOH PaldoTHl CTYAEHTOB SBJITIOTCS:

[ OcamocmosmenvHoe u3vieHile amepanmypul,

[{enp: caMOCTOSATENBLHO JAeTalbHO H3YUHTh TEMEL, IIPeJACTaBIEHHBIE B paboUueH IIporpaMME.

3amaui: IMpHOOPETEHHE HaBbIKAa PalOTHI ¢ HCTOYHHKAMH H JIHTEpaTypOH, YMEHHS I'PAMOTHO

COCTABJISITh KOHCIIEKTHI M ITOIIB30BATHCS HMH, BEISBIIITE Pa3/IfUHbIE TOUKH 3PEHHS Ha ITPOOIIEMY

H CTEIEHb €€ pa3padoTaHHOCTH B JIMTEPATYPE.

0 Onoocomoexka x npaxmudeckum 3ansmusym (BEITIOJIHEHHE JOMAIIHHX 3aJaHHil) H K

cobeceJOBAaHHIO 110 HHIHBHAYAJIBHLIM 33 aHHSM,

[lemb: yroyOneHne 3HaHHSA yueOHOI0 MaTepHaa.

3amauil. OCBOHTL OTJEIbLHBIE BOIIPOCHI B paMKaX H3YYaeMOH IHCIMIUIHMHEBL, I'PaMOTHOCTS,

IIOCTIEIOBATENIBHOCTE M PAlMOHATLHOCTh HM3IIOKEHHS IIOATOTORIIEHHOIO MAaTepHala BO BpeMS

ITPAKTHYECKOI'O 3aHSTHSL

-cocmaeieriie 210ccapus no mexKcnly.

[{ens: cocTaBUTE 6a3y HOBBIX IIEKCHYECKIX €JIHHIII,

3agauM:

* CAMOCTOSTEIBHAS ITO3TaIHas 0TpadoTKa YUeOHBIX AJIEMEHTOR,

* Pa3BHTHE IIPAKTHYECKIX YMEHHII,

* (popMHpoBaHHE YMEHHH HCIIOIB30BaTh HH()OPMAIIHOHHBIE HCTOYHHKH. CIIPABOYHYIO H

CIIELHAIIbHYIO JIUTEPATYPY.

[IprcTtymmasg K caMOCTOATEJLHOMY H3YUYEHHIO JIMTEPATYPbI 110 YUeOHOH JHCILILIINHE
«MHOCTpaHHBIH SIBBIK B cepe IPOPECcCHOHATBHOH KOMMYHHKAL[HH», HeOOXOIHMO:
O3HAKOMHTBCS ¢ padoyeH IIPOrpaMMOH; B3sSTh B OHOIHOTEKE PEKOMEHIOBAHHBIE YUeOHHMKH H
yueOHBIE ITOCOOMS, IONYUYNTEh YV BEAVIIETO ITPEIIOAABATEIS B AIIEKTPOHHOM BHJIE METOIYECKHE
pemmerlg}&%fﬁﬁﬁﬂ%ﬁ%ﬂﬁgcmm H CaMOCTOSTeIILHEIM paboTaM, 3aBeCTH HOBVIO TeTpaib I

Ceprudp KOH CITSKDPFPOBABHSE TSOPE TS CKOEe MATePHAJIA H BRITIOIHEHH A IMTPAKTHYECKHX 3a[aHIH .
Sranened S R VAR AT INUIHMHEL  IIpejUTaraeTcs CIIHCOK OCHOBHOI M JJOIIONHHTENBHOIT

nuTeparypel. OCHOBHAs JHTepaTypa @ IIpeAHasHaueHa I 00sS3aTeIbHOIO  H3YUEHHS,
Nencteutened: ¢ 19.08.2022 no 19.08.2023



IOTIOIHHUTENbHAS — IIOMOXKET Ooree rImyO00KO OCBOUTE OTJIEIIBHBIE BOITPOCH! B paMKaxX M3y4aeMOH
U CIIUTTITHHEL.

B Xome moaroroBKH K NPAKTHYECKHM 3aHATHAM CTYIAeHT OOS3aH OCYIIECTBIISTH
KOHCIIEKTHpPOBAaHHE y4eOHOIO0 MarepHana, ocodoe BHHMaHHe, oOpaimasd Ha TEOPHIO,
() OpMYIIMPOBKH, PacKpBIBAIOIIHE COAEpKaHHe TeX HIH HHBIX I'PaMMaTHYECKHX H S3BIKOBBIX
IOHATHH. B pabounx KOHCIIEKTaX JKEIaTeIbHO OCTABIISTEH ITONS, Ha KOTOPBIX CIEIVET IEIaTh
ITOMETKH, JOIIOITHATh MaTepHal, (POpPMYIIHPOBAaTh BBIBOJBI H ITPAKTHYECKHE PEKOMEH JALHH.

CamMocTogrelnpHass padoTa CTYJIEHTOB Hal MarepHalioM Y4YeOHOHM JUCIHMIUIMHEBI SBIISETCS
HEOTHEMIIEMOHN YacThIO YYeOHOro IIpolecca M JOIKHA IIpeldIionaraTh VYIIIYOJIeHHE 3HaHHA
yuyeOHOrO MaTepHala, H3JIaraeéMoro Ha ayIHTOPHBIX 3aHATHSAX, UM IIPHOOpPETEHHE
JOTIOIIHHUTEBHBIX 3HAHHUH 110 OTIEIbHBIM BOIIPOCAaM CAMOCTOSTEIBHO.

KoHCIIEKT TeMbl — ITHCEMEHHBIH TEKCT, B KOTOPOM KPaTKO M ITOCIIEAOBATEIIEHO H3II0KEHO
coJiep’KaHHE OCHOBHOI'O HCTOYHHKA HH(OPMAaIHH. KOHCIIEKTHPOBAaTh — 3HAYHT ITPHBOAHTH K
HEKOEMY IIOPSAKY CBEICHHS, IIOUEPIHYTRIE H3 OpPHIHHAIAa. B OCHOBE IMpollecca JEXUT
CHCTEMAaTH3AI[H
ITPOYNTAHHOIO IIH YCIIBIIIIAHHOTO. 3allHCH MOI'YT JIeIaThCsd KaK B BHJE TOYHBIX BHIJIEPKEK,
I[HTAT, TaK H B (popMe CBOOOIHOH ITOJaYH CMBICIIA.

NHMBHAYAJbHbIE 3aJAHHA ITPH3BAHBEl PACIIHPHUTE KPYro30p CTYAEHTOB, VITIYOHTh HX
3HAHUS H Pa3sBUTh YMEHHS HCCIIENOBATEIDCKOH AEATEIIbHOCTH, IIPOSBUTE 3JIEMEHTEI TBOPYECTRA.

CobOeceqoBanle — CpEeJICTBO KOHTPOIS, OpraHH30BaHHOe KaK CIlel[HalbHas Oeceja
IIperioflaparelli Cco CTYJIEHTOM Ha TEMEBI, CBS3aHHBIE C HM3YYAaEMOH JHCIHHIUIMHOH, H
pacCYMTAaHHOE Ha BBIICHEHHE OObEMa 3HAHMH OOYYAIOINErOCS IO OIPENElIEHHOMY PasJelly,
TeMeE, IpobdieMe H T.I1.

I'J1occapui - clIoBaph, KOTOPEIH ITOMOIracT OCBAaMBaTh HOBEIE JIEKCHUECKHE E€IHHHIIBI IIO
TeMe. B rmoccapmii HeoOXoaumMoO T00aBISITH CIIEIHAIPHYIO TEPMHHOIOIHIO, ab0peBHAaTYPHL H
COKpAIlleHH S, (ppa3eoIorHiyecKHe eJHHHIIBL H IIP.

Kaxxapnit BHJ caMOCTOSATEIbHOM paO0TEI HMeeT OIpejlelleHHbIe (DOPMBI OTYETHOCTH.

B Xojae BBOIOIHEHHSA CAMOCTOSTEIBHOH palOThl CTYAEHT HOMKEH IPOAEMOHCTPHPOBATH
c() OPMHPOBAHHOCTE KOMITETEHI[HH:

Kong djﬂpwm[pﬂm{a:

YK-4 Croco0eH IPHMEHATh COBPEeMeHHBIe KOMMYHHKATHBHEIE TE€XHOIOTHH, B TOM
UlCclIe Ha  HHOCTPAaHHOM(BIX)  fA3bIKe(axX), I  aKaJeMHYeCKoro H
Ipode CCHOHAITLHOTO B3aHMOeH CTRILA

2. METOIUYECKHE PEKOMEH JAITUN K CAMOCTOATEJIbHON PABOTE
2.1. CamocToAaTeJIbHASA Pa00Ta HAJX (POHETHKOH HHOCTPAHHOIO A3bIKA

Onpegesmmrecs ¢ BaAPHAHTOM AHIJVIMHCKOro. BapHaHTOB aHITIMHCKOIO ITPOM3HOIIEHHS
CYIIECTBYET MHOI'O. KaHAJICKHI, aBCTPAIMIICKII, CpeqHeaTIaHTHYECKUH U T. . OTHAKO CaMBbIMI
TTOITYIIIPHBIMH SABISEOTCS OPHTAHCKHH H aMEPHKAHCKII aHTTIHIICKII. [IpoM3HOINEHIE B 3THX
IBYX Pa3sHOBHIHOCTSX OJHOTO S3bIKA OTJIMYAETCS JOBOIBHO CIUIBHO.

IIpoaHaIM3HPYHTE CBOK pevb. BEIOepHTe KaKOH-HHOVAL ayAHO- IIH BHAESOPOIHK C TEKCTOM
3anucH.  IlocimyimanTe, KakK ITIPOM3HOCHT €ro HOCHTENb. llocie 3TOro MpoYTHTE TEKCT
CaMOCTOSTEIIPHO M 3allIINTE Ha AUKTO(OH. IIpocmyrmaiite CBOH rojIOC H CPaBHHTE C PEYbIO
HOCHTEIISL, ONMPeHelIMTe, KaKHe 3BYKH BBl IIPOH3HOCHTE HEBEPHO. BOT Haja STHMH CaMBIMH
3BYKAMH MBI H IIpejIaracM BaM ItopadoTarsk. ECTh ellle OJHH HHTEPECHBIN M HAAeKHBI CIIOCO0
IIPOBEPHTE CBOE IPOH3HOINEHHe — pecypc hitps://speechpad.pw/prononce.php. OH mo3BosgeT

GHEHIHLEJ%WJ%%QJG H TOYHO 3BYYHT Bama peuyb. CalT paboTaeT KOPPEKTHO 'LIEpES

woopayzepolanogle throme: s1dpeeTteo BKIoUNTe TapHUTYPY, HaXKMHTe KHOIIKY ““Start recording™ 1

"""HpGIBH"EGI[TE JTEDGGE CITOBO" HIIH IIPEAIIOKEHHE. B HIKHEeM OKOIIIKe ITPpOI'PpaMMa ITOKAKET BadM,
HACKOJIbKO TOYHO BbI ITPOH3HCCIIH 3BYKH B ITPOINCHTHOM COOTHOIIICHII. EcImH KaKoH-TO 3BYK BbI
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ITPOH3HOCHTE IIIIOXO, TO YBHAHTE: IIpOrpaMMa paclio3Halla COBCEM APYIoe CIIOBO. BaM cpaszy

CTAHET TIOHATHO, KaKHe 3BYKH Y Bac ITOINYYArOTCS, a HaJl KAKHMH CTOHT IOTPYAUTHCS. A eclH

IIOCTAaBHTh TaJIOUKY BO3le clIoBa Recording, mporpamMma 3aIlHINET Bally pedb, BBl MOJKETE

ITPOCIIYIIATh, KaK 3BYUYHTE CO CTOPOHHI.

[IpaBIIpPHOE AHITIMIICKOE IIPOH3HOIIEHHE — 3TO KapTHHKA-ITA3]I, COCTOMIIAsI U3 4 BaKHBIX
BJIEMEHTOB. IIPABIUIBHOH APTHKVIIALMH, VIAPEHHS, HHTOHAIMH H CBI3HOCTH peud. UTOoOH
KapTHHKa coOpagack M BBEIITIGAENIA KpacHBO, HeoOXoaumo padoraTh HaJ BCEMH €€
COCTABIISIOIINMI, BEJlb V KaXKIOr0 M3 HMX €CTh CBOE BaXKHOe MecCcTO. MTak, 4TOOBl YIVUIIIHTH
AHTIIMICKOE ITPOM3HOINEHHE, BaM HEOOXOMUMO OVIET:

- BpIpadoTaTh NPaBHIBHYI0 APTHKYJIANHIO. APTHKYIISIIMSA — 5TO ITONMOKEHHE H JBH/KEHHE

BCeX OpraHoB peur. OT IIPAaBIWIBHOH AapTHKVISIHMH HAIlPIMYK) 3aBHCHT UYETKOCTH

ITpoH3HoIIeHHs. [lonoKeHHe OpraHoB peuyH IIPH PasrOBOPE Ha PasHBIX S3BIKAX OTIIHMYAETCH,

IIO3TOMY, YTOOBI AaHITIHHCKHH He 3BY4Yall II0-PYCCKH, HEOOXOAHMO IIPHYYHTE ce0S IMpaBHIIbHO

pacrionarars S3bIK H I'VOBI IIPH IIPOH3HECEHNH TeX HIH HHBIX 3BYKOB.

- CremiTh 3a yJapeHHeM. HeBepHO ITOCTaBIIeHHOE B CIIOBE VAapeHHe MOXKeT COHTH C TOIKY

HOCHTEIIEH S3BIKAa M CTaTh IIPHYMHOH HEITOHMMAHHS. OTCIOZA BBIBOJ. CIeJHTe 3a Peublo. Eciau

HE VBEPEHBI B KAKOM-TO CIIOBE, OOpaTHTECh K OHJIAHH-CIOBAPIO H ITOCIVINAHTE, Ha KAKOH CIIOT

HYKHO JIeJIaTh YIapeHHe B TOM HJIH HHOM CJIOBe. AMEpPHKAHEI[ WIH OpHTaHEel[ MOI'YT IIPOCTHTh

BaM HE COBCEM BEPHOE IIPOH3HOMIEHHE codeTaHHA /th/ MM pycckoe /p/, HO HelpPaBIIBHOE

yIapeHHe MOJKET CTaTh ITPHYMHON HETTOHHMaHH .

- Paborarb Haa HHTOHANMel. [IpaBHIbHAS HHTOHAL[HA H JTOTHYECKOe yapeHHe — eIl ONHH

KIIFOY K TOMY, KaK VIVUIIHTH ITPOM3HOIIEHHE HAa AHITIMIICKOM S3BIKE. YUYHTeCh MHTOHAL[HH Y

HOCHTEIIEH S3BbIKa. CIYINANTe ayqHOo3allHCH H CMOTPHIE BHIEO PasIHYHOH TEMAaTHKH,

IIOBTOPSITE (ppas3el 3a CIHKepaMH. MHOCTpaHIIBI OTIMYAOTCA SKCIIPECCHBHOH MaHEPOH

OOIIEHI S, HaM OHA MHOI[a KaKETCSI HEMHOI'O CTPAaHHOH H HM3IHIIMHE 3MOIMOHAIBHOH. OqHAKO

€CJIH BBl XOTHTE TOBOPHTS ITO-aHTTIMHICKH Oe3 aKIeHTa, TO HHTOHAI[MSI — 3TO TO, HaJl YeM HYKHO

1mopadorars.

- Padorars HajJ cBS3HOCTBIO peun. B oOpyHOH Oecelle MBI He ITPOH3HOCHM peyb IO CXEME

«CJIOBO-TIAy3a-CIIOBO-TIay3a». MBI TOBOPHM CBS3HO, CIIOBa CIIMBAIOTCA B eMHOE IIPEIJIOKEHNE. B

PasroBOpe OKOHYAHHE IIPEABIAVIIETO CJIOBA CIMBAcTCAd C HayalOoM IIOCIIEAVIOIIETO, 3TO

IIO3BOJISIET PEYH 3BY4YaTh €CTECTBEHHO H IUIaBHO. TaK MBI 3HaeM, 4TO OyKBa, TOYHEE 3BYK /I/ B

KOHIIE CIIOBa B OpHTAHCKOM BapHaHTE AHITIMICKOrO OOBIYHO HE ITPOHM3HOCHTCSI. Hampumep, B

cmoBe car (MammHa). OJHAKO €CIIM IIOCIIE CJIOBa, 3aKaHYHMBAKOIIETOCS Ha 3Ty OVKBY, CTOHT

CIIOBO, HAUHHAIOIINEECS C TTIACHOI, TO /1/ mpon3HocHTcI. Hampimep, B mpeanokeHuH The car 1s

here (mammHa 371ech). [emaeTcsa 3To Kak pa3 JuIs 6ollee IDIaBHOIO 3BYYaHHS PEYH.

Kak yJIy4lmHTb NPOoH3HOIIEeHHEe HA AHTJIHHCKOM
PadoTaliTe HaJ HABBIKOM ay upoBaHmusa. UeM Iyullle BBl ITOHHMAETe AHITIHIICKHI S3BIK Ha
CIIyX, TEM IIyullle OVAEeT Ballle IMPOM3HOIIEHHE. Y MHOIHMX JIIOAEH BO3HHKAKOT CIIOKHOCTH C
ITPOM3HOIIIEHHEM KaK pa3 H3-3a HeJOCTaTOYHOH paloThl ¢ ayaupoBaHHEM. YeM Yalle BHI
CIIVIIIaeTeé MHOCTPAHHVIO peyb, TEM 4YETUE Pa3MyacTe 3BYKH. J[OBOIBHO YacTO OINMMOKH B
ITPOH3HOIIEHHH CBS3aHbI C TEM, YTO MBI MMEEM HEBEPHOE IIPelCTaBIEHHE O TOM, KaK 3BYYHT
CIIOBO HiIHM 3BYK. YTOOBI 0OOOCHOBATh HTY TOYKY 3PEHHS, IIPHBEIEM IIPOCTOH ITPHMED:
IIOCIIYIIANTE Peudb ITIYXHX JFoAeil. OHH ITPOM3HOCAT CIIOBa TakK, Kak cebe 3TO IpelCcTaBILIroT,
BeJb He HMEIOT (PH3MYeCKOH BO3MOXKHOCTH YCIIBIINATh, KaK JOIKHO 3BYy4aTh CIOBO. MIMeHHO
IIO3TOMY HX peub OBIBAeT JOBOIBHO CIOXKHO pas3odpark. OO0M3aTeNbHO IIOCBAIIAHTE
ayIHPOBaHHIO XOTS OBl 10-15 MHHYT B JIeHb, TOIJIa YV BaC He BO3HHKHET BOIIPOC, KAK Pa3sBHTh
AHTIIMIICKOE ITPOM3HOIIEHHE.

Yunrte TPAHCKPHIIIHIO AHTIMICKOI0 A3bIKA.

Yuure gﬁﬁﬁ%%ﬂ%ﬁi@iﬁb BKIrounTe OHNIANH-CIOBAPh M IIPOCIVIIAHTE HECKOIBKO pa3, Kak
Ceprut FIPONBHOCHT: eT0 FHOCHT eI SI3BIKA) FITH OTKPOHTE OOBIYHBIH CIIOBAaph H IIPOYTHTE (POHETHYECKYIO
D aHCK PTG T AR '66Pa30M, BEL cpa3y ke BEIYUHTE BEpHOE IIPOH3HOIIEHHE CIIOBA — 3TO

HaMHOTO ITPOIIE, YeM 3aYUHUTh OIIIHOOYHBIN BAPHAHT, a 3aTeM IIEPEYUHBATHCS.

Neicteutenex: ¢ 19.08.2022 no 19.08.2023




Yuraite BceiayxX. UTeHHe — 3aHATHE, KOTOpPOE IIOMOXKET BaM COBMECTHTh IIPHATHOE C
ITONE3HBIM. BO BpeMsa 4YTeHHS BCIYX BHI JellaeTe caMOe BaXKHOE — HCIIONB3YeTe CBOH
TEOPETHYECKHE 3HAHHMA O IPOM3HOINEHHH Ha IpakTHKe. He TOpoImTech, cTapanTrech YeTKO H
ITPAaBIJIBHO ITPOrOBapHBarh Ka’KIO€ CIOBO, a €CIM 3BYK BaM TPYAHO JAETCS, IOBTOPHIE €0
HECKOIIBKO pa3, II0OKa He Jo0beTech Oolee-MeHee IIPIIMYHOIO 3BYYAHHSI. A €CIIH BCTPETIUIH
HOBOE CIIOBO, CMOTPHTE ITPEABLIVIIHH ITYHKT.

N cnoubsylite ckoporoBopku. IlommpoOyiite BEIOpars HECKOIBKO CKOPOIOBOPOK, B KOTOPBIX
OTpadaThIBAIOTCA TPYAHBIE IS BAac 3BYKH H YHTAHTe MX €KEeJIHEBHO — 3TO 3aliMeT BCero >-7
MHHYT B JeHb. Ilombopka ckOporoBopok ¢ o3By4YKOH hitp://engblog.rw/50-difficult-tongue-
twisters

CMoTpHTe cnelHAJIbHbIE oOyuaromme BHAeo. B MHTepHeTe ecTh MHOIO BHEOPOIHKOB, B
KOTOPBIX HOCHTEID S3BIKA ITOAPOOHO pacCKasbIBAET, KAK ITPABHIILHO ITPOH3HOCHTE TE€ HIIH HHEBIE
3BYKH. [IpH 3TOM HEKOTOpPEIE CIIHMKEPHI Ja’Ke BKIKOUAIOT B CBOE BHJEO CXEMEI, H300paKarolie
ITPAaBIJIPHOE ITONIOKEHHE OpraHoB pevH. I[o TakuM pornHkaM MOKHO pa3zo0parbkcs, KaK TOYHO
IOIDKEH 3BYYaTh TOT HJIH HHOH 3BVK.

bputaHcKOMY ITPOH3HOIIEHHIO MOKHO YUHTHCH:
https://www.youtube.comv/playlist?list=PLD6B222E02447DC07 |

aMepHKaHckoMy — hitps://www.youtube.com/channel/UCvn XCl mgQmit3sD753zdJA.
Ilogpazxkanre peun HocHTeleH A3bIKA. BriOepnTe HHIEpeCcHOE BHAEO WM ayauo H
ITocTapanTech JOOHTHCS 3BYUAHHMS, KaK V AJUKTOpa. llompaxkanTe KaXKIOH MEJIOYH. MaHepe
pasroBopa, MHTOHAIIMH, aKI[eHTYV, JelaiTe JIOrHYeCKHe Iaysel H yaapeHHd. IIycTh 310 1 Oyaer
CHayaja 3By4aTh CTPAHHO M HEeCTECTBEHHO IS BalllMX VIIEH, 3aTO MMEeHHO TaKHM CIIOCOO0OM
IIPOIIE BCErO0 MOOHMTBCS BEPHOIO AHITIMICKOrO IIPOHM3HOIIEHHS. Jnga oO0yueHHS ymoOHO
HCITONb30BaTh caiT hitp://www.englishcentral.com/videos — Tam nmpecTaBiIeHBl COTHH THICTY
BHJIEO pPasHOOOpasHOH TeMaTHKH M JIHMHEI. Bce OHHM coaep:KaT CYOTHTPEL, Pa3OHTEL II0
COOTBETCTBVIOIIIMM TeEMaM H VPOBHSAM CIOXHOCTH. Ilocie mpocMorpa BaM ITPEIIONKAT
HECKOIIBKO VIIPAaKHEHMI, Cpedd KOTOPBIX ecTh H paboTa ¢ IPOH3HOIIEHHEM — HYKHO
IIPOM3HOCHTh (ppa3el H3 BHAEO 3a JAHKTOPOM. YUHTHCS Y HOCHTEIEH S3BIKa MOXHO H Ha
http://www.engvid.com/. BriGepute pazzmen “Pronunciation” H OTKpoHTe II9 ceOsI CEKPETHI
ITPABHJIbHOH AHTIIMHCKOH PEYH.

2.2. CamocTofATEeIbHAS Pa00Ta HAJI JIEKCHKOH HHOCT PAHHOI0 A3BIKA
3anuMaiiTech HA 00YYAKOIINX CANTAX:
http://esl.fis.edu/ B mogpazgene First words ciora a1 ypoBHei Beginner u Elementary pa3oHTHI
IO TeMaTHKaM. bolbIrasg yacTh yIpakKHeHHH IIpecTaBIeHa B BHE BH3YaIbHOIO clIoBaps. Ilmoc
B TOM, YTO BaM He JIalOT IIepPeBOJ Ha PYCCKHI S3BIK, TI03TOMY B ITAMSTH BOSHHKHET aCCOI[HAIHST
omnpejlelieHHasl KapTHHKAa CBSA3aHa CO CJIOBOM Ha AHITIMHCKOM S3bIKe. KpoMe BH3YalIbHBIX
yIIpaKHEHHH, BBl HaHJ[eTe HE MEHEE HHTEPECHBIE Pa3BHBAKOIIHE 3aJaHHT Ha IIOHCK CHHOHHMOB
I aHTOHHMOB K CIOBY, a TakKKe 3aJaHHSI-BOIIPOCHL, IIPOBEPSIOIIHE BaIlll 3HAHMS JIEKCHKH TOH
HJTH HHOH T€MAaTHKH.
http://www learnenglish.de/
Ha calire BBl MOKeTe HaHTH (DIIBMI-KaPTOYKH B 3JIEKTPOHHOM BHE H YUHTh aHIJTIMHCKHE CIIOBA
OHJIAHH: IPOrPECCHBHO H YI00HO. BaMm Ipeaiiararor TpH 3Tara H3y4eHHSI HOBBIX CJIOB. CHavaia
BRI IIPOCTO CMOTPHTE Ha CJIOBAa M CTapaeTech 3allOMHHTh HX IIPH IIOMOINH ACCOIMHAIHH C
KapTHHKOH. IloToM BaM Ha HeKOTOpoe BpeMS IIOKa3bIBAIOT KapTHHKY, a BBl IIBITAETECH
BCIIOMHHTB CIIOBO. Ha TpeTheM 5Tare Bhl TECTHPYETE CBOH 3HAHHS ITHIIHTE PSIOM ¢ KapTHHKOMH
CIIOBO Ha aHIJIMICKOM SI3BIKE.
http://englishspeak.com/

[TpencTaBleHO, HEGROMBKQ,PA3IeoB I H3Y4eHHS HaHOOJee YIOTPeOIIeMBIX CIOB, a TaKKe
Ceprut PasIesIbl0C PasFOBOPHEIMITC(ppasandl, Ile Bbl MOXKeTe YYHTh HOBBIE CIIOBa B KOHTeKcTe. Bce

Bnapene
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Oei

pazmen 1000 Most Common English Phrases. 3meck BRI MOKeTe H3y4YaTh HOBBIE CIOBa B
KOHTEKCTE.

http://freerice.com/
37ech BaM JalOT TOJBKO OJHO VIIpakKHeHHe: HeoOXOIHMO YKa3aTh, UTO O3HA4yaeT TO HIIH HHOE

CIIOBO, IIPH 3TOM IIPCJIAl'drOT YCTBIPC BAdPHAHTA OTBCTA. To ecThb (bElI{TIIIIECIGI BaM HYXHO
]’[G,[[ﬂﬁpﬂTb CHHOHIIM K CIIOBY.

O0bequHsNTE cJ0Ba Mo TeMarmke. OOBYHO XOPOINO 3allOMHHAIOTCS TPYIIIBI CJIOB,
OTHOCSIIMXCS K OJHOHN TeMe. IloaToMmy cTapanTech pa3OHTh CIIOBA Ha IPYIIILI 10 5-10 IITYK H
yuuTh HX. DO¢dekr Pecropdda: demoBedeCKHH MO3I H3 I'PYIOIBI OOBEKTOB JIYYINE BCETO
3alIOMHHAET TOT, KOTOPBIH YeM-TO BhIAesIeTca. McImonp3yiiTe 3TO ImonokeHne cedbe Bo Omaro: B
TPVIIITY CJIOB OAHOH TEMAaTHKH «BHeJAPHTe YYKeCTpaHI[a) — BIMIIHTE CIOBO HECBSI3aHHOM
TeMaTHKH. Harmpumep, yunte cinopa 1o teMe «OpyKThI», 100aBbTe K HHM OJIHO CIIOBO IO TEME
« T paHCTIOPT », BAIlIM 3aHATHSA CTaHYT elle (] peKTHBRHEe.

TemaTnyecknu CJioBapb

TeMaTMuecKmnit cnosapk [Ipencraensger coOoH TeTpaap HIH OJIOKHOT IS

3aIDICH Balllero OYAVIIETO CJIOBApPHOIO 3arraca

e A .~ — lexical notebook. Takyro TeTrpamp HYKHO
—=» . Cpasy ke pa3OHTh IO TeMaM, HallpuMep: padora,
Elt:' Good / Bad weather Cold / Hot weather  Dry / Wet wecthier ena, T-I}’BCTEH:, JACTH Tela M T. IL HEl KaxxJoe
; T I CIIOBO JKENATEeJILHO OTBOJHUTH 1 CTpaHHIly HIIH
e T R XOTS OBl IIOJIOBHHY — B 3aBHCHMOCTH OT
= (popmaTa TETpaJH H BeJIMYHHEI BaIlIerO ITIOYepKa.
:E::. To be under the weather — HeSOMHO CelR YyBOT3080Mb ECJ]II CIIOBO HMEST HECKOQIIBED SHa‘LIEHI]:ﬁ::
SE=®  Weather permitting — npu EA620nauAMHOL nozode JKelaTelIbHO HaIToicaTh 3-4 Pa3HBIX
z e . OIpefelleHHd. TPaHCKPHIIIHS — I10 JKEIaHHIO,

eclIH BaM YyAOOHO ee uHTaTh. OIpeleleHHE
CIIOBAa HA AHITIHIICKOM SI3BIKE — YMECTHO, ECIIH
Balll YPOBEHb 3HAHWSI CPEAHHH H BBIIIE. TaK BEI 3a0QHO BEIYYHTE €INE HECKOJBKO ITOIE3HBIX
CIIOB W3 omnpeleneHud. CroBa, codeTarommHecs co ciaoBoM (collocations). IlocMmoTpHTe Ha
KapTHHKY C IIPHMepOM, TaM BBl BHAHTe cloBocodeTaHHsI bad weather, hot weather, weather
forecast u T. 1. 5TH BBIpaKeHHS JTy4Ille 3alIOMHSITCS BaM, YeM JiBa OTOPBAHHBIX APYT OT JApyra
cimoBa. K ToMy ke, BEI HE OIIHOETECh B COYETAHHH CIIOB. HeCKOIBKO ITPHMEPOB YIIOTPeOIeHH S
STOTrO CIIOBA B MPeIIIOKEHHH, IIPHYeM JKeJaTelIbHO HaITHCcaTh XOTS OBl 10 OJHOMY IIPHMEpPY Ha
KaKJ[oe 3allHCaHHOe oOIpejelneHHe cjioBa. CHHOHHMBI H AHTOHHMBI K CIIOBY. HMIaHOMEI c
yIoTpeOlIeHHeM 5TOr0 CIIOBa, eClIH Balll YpoBeHb He HIDke Intermediate m BeI coOHpaeTech
IIOIIOIHHTh CBOM CIOBApHBIN 3aIlac IIOJIE3HBIMH SPKHMH BBEIpaXEHHSMH. Ho HYXKHO
IIPHAEPKHBATECS MEPBI, HE CTOHT BBIIMHCBHIBATH BCE HIHOMEI, KOTOPBIE CBS3aHEI C BalllHM
clIOBOM. JlocTaToyHO OMHOH MM ABYX. KapTHHKa — IO KenaHHio. HeKOTOphRIM O sIM
IIoMOraeT TaKOH ITpHEM: ITPH H3yY4eHHH CJIOBa OHH PHCYIOT KapTHHKY K HeMy. TakK JIeKCHKa
HaYHHAeT aCCOL[HHPOBATHCS C OIpeelIeHHBIM BH3YaIbHBIM 00pa30M H 3aIIOMHHAETCS ITPOIIIE.
Pucynre mind map (HHTe/UIEKT-KApTY). DBEl JIETKO BRIVUHMTE AHITIMHCKHE CJIOBA OJHOH
aan G0 B TEMATHKH, €CIIH HApHCYeTe HHTEINIEKT-KapTy

N | mig mind map. TEII{ELH CXeMa HaTJISIHO

—_— v | IIOKa3bIBaeT, K KaKOH TeMe OTHOCSITCS CIIOBA.

%—J A TIOKa BHI ee pHCYyeTe, JIEKCHKA OTIIOKHTCS B

/ \ OOpamaiiTe BHHMaHHe HAa NPHCTABKH H
RIS B cvbdmeen

T, ITEQADODOED
ol A o T | e -.[l- ] = D AR LI

2205E76A500060900043E Bo BpeMs uTeHHSI 3a0CTPsiiTe BHHMAaHHE Ha
WieGayxoea Taresva AQEEINSPRNRY WS TOM, KakK TIIpH IIOMOINH IIPHCTaBOK H

cy(ppHKCOB 00Opa3yioICsI HOBEIE CIIOBA H3 YXKE B3HAKOMBIX BaM. OTO IIOMOXKET BaM



«TIOYYBCTBOBAThLY» SA3BIK. [IpH ITOMOIIM 3TOrO IPOCTOrO IIpHeMa BO BPeMS UTEHHS BHI OyeTe
H3Y4YaTh CIIOBOOOpa30BaHHE, ITOMMETE ITPHHIIUITEI IIOCTPOEHHS HOBBIX CIIOB. BITOCIEICTBHH BTO
IIPUTOANUTCS BaM. BCTPETHB HE3HAKOMOE CIIOBO, BBl CMOJKETE JOrafaThCsa O €ro 3HaueHHH Oe3
CIIOBAPSL, HCXO/SI M3 KOHTEKCTAa H CBOETO OIIBITA.

Haiigure ¢pasoBble riaroJbl HM3yueHHe (pa3oBRIX TIJIaroloB B OTPHIBE OT KOHTEKCTa
OECITONIE3HO: STH CIIOBAa HEe IIepeBOASATCS KaK OOBMMHBIE ITIaroibl. HarigHTe HX B TEKCTE,
BRITHIINTE cele MpeIoKeHHe ¢ (PPa30BEIM ITIarojioM, TOCMOTPHTE, KaKYIO POIb OH BBIIOJIHSET
B TeKcTe. [lompoOyHTe COCTaBHTE ellle HECKOIBKO IMOJOOHBIX MPEMIOKEHHI, HO VKE OT CBOEIO

nuIfa. Tak BEI BEIYUHTE HOBVIO JIEKCHKY B KOHTEKCTE H HE 3aIIyTAETECH C €€ YIIOTPeOIIEeHHEM.

N cnoub3ylte cj1oBapb CHHOHHMMOB. BBl MOXeTe IOIOMHHTL CBOI HHTEJUIEKT-KapTy HIIH
OOBIUHEBIH CIIOBAph CIEAYIOIHM o0pa3zoM. Haxomure CHHOHHMEBI K HOBBIM CJIOBaM H ITHIIMTE HX
PSIOM, ITPH 3TOM CPeIH HHX JOIKHO OBITH XOTS OBl 1-2 3HAKOMBIX BaM CIIOBa, TOr'Jia 3alIOMHHTH
HOBVIO JIEKCHKY OyeT mporne. MOKHO 3a0[HO BBIITHCHEIBATH H aHTOHHMEI, HEKOTOPEIM JIFOISM
yIOOHO VUHTBH Cpas3y TaKHe TIPVIIBI clIoB. HanTH CHHOHMMBI M aHTOHMMEI K CIIOBAM BaM
IToMOoskeT cioBapk Merriam-Webster (http://www.merriam-webster.com/).

Omnmmre kapruHkKy. [lormpoOyire IepeckasaTh TEKCT, ITISAS HA HIUIIOCTPALHIO H HCIIOIb3YS
HOBEIE cJIoBa. He o00sg3arelbHO YETKO ITPHAEPKHBATHCA CIOKETHOH JIMHHH, ITIABHOE —
3aJIEHCTBOBATh KAaK MOKHO OOJIBIIE HOBOH JIEKCHKH. T aKHM HEXHTPBIM CIIOCOOOM MOZKHO JIETKO
PaCILPHTE CIIOBAPHBIH 3allaCc aHIJIMHCKOI'O S3BIKA.

CocraBbTe HOBBIH pacckas. [locre H3yueHN I HE3HAKOMBIX CIIOB ITOIMPOOYHTE COCTaBHTH CBOH
pacckas, HCIIOJIb3YA BCIO HOBVIO JIEKCHKY. ECIH BBl He JIFOOHTE IIPHAYMBIBATE HCTOPHH, MOKETE
IIPOCTO IIEpecKasaTh TO, YTO TIIPOYHTAIH, HO ¢ HEKOTOPHIMH H3MeHEHHSMH. lIyCTh
ITOJIIOKHTENBHBINA I'ePOH CTAHET OTPHIIATEIIFHEIM H HA00O0OPOT.

2.3. CamocToATeJIbHAS pad0oTa HAJ rPAMMATHKOH HHOCTPAHHOTO A3bIKA
JanuMmaiiTech Ha 00YYAKOIIMX cAlTAX:
http://learn-english-today.com/
KpaTkoe aHrmosBeIyHOe IMOCOOHE IO rpaMmarHke. HecMoTps Ha To, YTO BcS HHQpOpMAaIHs
IIPEJICTAaBIIEHA Ha AHITIMIICKOM S3BIKE, COBETYEM ITONPOOOBaTh VUHMTH I'paMMAaTHKyY Ha 3TOM
pecypce: Bee ITpaBHiIa H3JI0KeHBI KPaTKO H IIOHSITHO, O3 THIIHEH TEOPHH.
http://www.englishlearner.com/
CalT ¢ TeCTaMH I10 I'paMMaTHKeE IJIS HAUHHAIOINMX Ha aHTTIHIHCKOM S3bIKe. IIormpoOyHTe IIpoHTH
TeCTHI ¢ TTOMeTKOH Beginner, B HUX 3aJlaHH OPHEHTHPOBAHEI Ha HAYAJILHBIN YPOBEHD 3HAHHIA.
http://englishteststore net/
http://agendaweb.org/
JIBa TIOXOXHX AHITIOSBBIYHBIX CalTa ¢ TeCTaMH II0 I'paMMATHKE Ha AHITIHHCKOM S3BIKE IS
HauHHaronmMx. PaGoraliTe ¢ HUM aHAJIOTHYHO. BBOIOIHSIITE 3aJaHHS II0 TeM TeMaM, KOTOpPEIE
yKe H3VUWIH, pa3OHpanTe OIMOKH H ITPH HEOOXOANMOCTH ITOBTOPSIHTE TEOPHIO.
IIpaKTHKYHTECH.
e [leperoauTe TEKCTHI C PYCCKOIO Ha aHITIMHCKHH, BBIMIOJHSIITE VIIPAXHEHHS H3 VUcOHHKa
H MHTepHET-peCYpPCOB, CTapalTeCch Yallle YIIOTpeOnsars pazHooOpasHble I'paMMaTHIECKHE
KOHCTPYKIIHH B PasrOBOPHOH peuyH. J[OBEeJAHUTE HABBIK HMX HCIIOIB30BAaHHA [0
apTOMaTH3Ma. He orpaHmuymBanTech IIpHMepPaMH H3 OJHOrO yueOHHKA. lIpHayMbIBanTe
CBOH IIPHMEPHI VIIOTPeOIeHHS apTHKIIS, BPeMeH, aKTHBHOI'O M ITACCHBHOIO 3aJIOrOB, a
TaKKe ITPOXOANUTE OHIAMH-TECTHI Ha PasHBIX caiitaX. MHoro pasHooOpasHBIX TeCTOB
MOJKHO HaiiTH Ha caitte http://esl . fis.edw/.

e He oOsmaTensHO 3yOPHTE HAH3YCTh ITPaBHIa B TOM BHIE, B KAKOM OHH ITPe/ICTaBIIeHEI B
W%Eﬁ&ﬁ% g‘gﬂaﬁgg? — TIOHSTh M 3alIOMHHTH ITPABHIBHOE VIIOTPeOlIeHHe TOH HIIM HHOH
KOHETRYKOKAoonWchIo
‘BaMeuaTeNBHbI AT ittp://www.engvid.com/  Ipemaraer  BaM  IIPeKpacHBIE

" BHICODOIHKI, KOTOPHIE IIOMOTAIOT pa3o0paThcs C TIPaMMATHKOH. HecoMHeHHOe
 TIPEUMYIIIECTBO pecypca — JIeTKas Iofjadya MaTepHasla H OObSCHEHI HOCHTEIIEH SI3bIKa.




e [lompoOyiiTe monk30BaThCs citoBapeM hitp://www.lingvo.rw/. OH ripuMeyaTelneH TeM, UYTO
TaeT TPHMEPHI HCIIONb30BAHHSA CIOB, HO BBl MO)KETE€ HCIIOIIB30BATh €r0 ITO-APYTOMY.
Hampumep, BEI yunTe BpeMs Present Continuous: BBeIHTe B OKOIIKO ITporpaMmbel T am
writing” (MOKHO MOOOH JPYrod 4yacTo ymorpeOmseMbId riarom). IIporpamma TyT ke
BBIJIACT BaM HECKOIIbKO COTEH IIPHMEPOB, COJAEPIKAIlHX 3TH CIOBAa. 1aK BBl YBHIHTE, B
KaKOM KOHTEKCTE, ¢ KaKHMH HapeunsMH, B KaKHX CIIy4asxX 4YaIlle BCEro YIIOTpeOJIsIeTcs
BpeMsg Present Continuous.

e MOXHO VYYHTh TIpPaMMaTHKy B CTHXaX, PH(MOBaHHBIE (POPMYIHPOBKH JIETKO
3artoMHHarTCSA. [lompoOyiiTe BRIYUHTh HellpaBHIIbHEIE TTIArOJIbl aHTIIHIICKOI'O SI3BIKA ITO
3a0aBHBIM aBTOPCKHM CTHIIIKAM, 3TO He ITPOCTO JIETKO, HO eIlle H Becello!

e H3zyyeHHe mo0oH rpaMMaTHYeCKOH KOHCTPYKIIHH HAaYHHAETCS C TOT'O, YTO MBI JIOIKHBI
HaiTH (TIPOYHTAaTh, YCIBIIIATh) OIMHCAHHE 3TOH KOHCTPYKI[HH, TO €CTh y3HaTh, YTO OHA
o3Ha4yaeT. O3HAaKOMMBIIHCH C €€ 3HAaYEHHEM H ITIOCTPOEHHEM, MbI JOJIDKHEI €€ 3aIIOMHHTb.
J11s1 3TOro HaM HeoOXO MO BHIIIOIHUTE OIIPEJIeIIEHHBIE YITPaKHEHHS Ha MEXaHHYECKOE
3aKpeIIeHHe STOH CTPYKTYPBI, TaK Ha3bIBaeMble «IPHIUIBDY (OT aHITIHIICKOTrO CJIOBa
“dnll”, yTO O3HaYaeT «TPEHHPOBOYHOE YIIpaKHEHHE» / «IIPaKTHYeCKas OTpaboTKay).
IlocimeqHui 1mar - 310 OTpadoTKa BEIYVUEHHOH I'PaMMAaTHUYECKOH KOHCTPYKI[HH B PEYH.
be3 »aToro mrara Hare 3HaHHE KOHCTPYKI[HH OCTAHETCS TOIBKO Ha OyMare.

2.4. CaMocTOATeJILHAA PAad0oTa HAY AV, U POBAHHEM

Caymiaire pasjiHiHbie Ay HOMATEPHAILI PEryJIAPHO.

CrylaiTe ayJHOYPOKH, IIOAKACTHL, IIECHH, CMOTPHTEe (PHIIbMBI H CEPHAIIbl Ha aHITIHICKOM SI3BIKE

(OpHEHTHPYHTECH Ha CBOH YPOBEHB 3HAHHIH). ['TTaBHOe — IOM00paTh yBIIeKaTelbHBIN U1 ce0s

MatepHal. [lormpodyiire mpodyanuTek B cebe HHTEPEC, ITOII00HTE ayIHPOBaHIe, TOIAa 3aHHMAThCS

UM OVJIET HAMHOI'O TIPOIIIE.

N3ydalTe AHIMACKHA S3bIK M0 (PHIBMAM H CEPHAJAM - 5TO JOCTABHT BaM Maccy

YIAOBONIBCTBHSA H TIOMOXeT IIOHHMAaTh aHITIMICKHH S3BIK Ha CcHOyxX: hitps://ororo.tv/en mu

https://show-english.com/

CalThl ¢ ayJHO3ANMHCAMH:

- http://www.eslfast.com/ B kaxmom pasjielle eCTh TeMaTHYecKHe IToApa3feibl. BrIiOHpaiiTe
HeOOIbIIE HCTOPHH MM JHAIOIH HA PasrOBOPHBIE TEMBI, OTKPBIBANTE COOTBETCTBYIOIIYIO
CTpaHHIly. B OTKpEBIBINIEMCS OKHE B BEPXHEH YACTH SKpaHa BBl VBHAHTE ITAHEIh VIIPABIEHUA
ayIUOITPOUTPEIBATEIIEM, a HHMJKE BaM OVIET IIpeICTaBIIeH TEKCT.

http://www.esl-lab.com/ Ha caiiTe ecTh HeckombKO paznenoB. I[lepBeIii, KOTOPBIH CTOHT

n3yunTth, — General Listening Quzzes. B HeM ecTh MaTepHanbl TpexX YPOBHEH: JIETKHI,
CPEeIHHH, CIIOKHBIN. BrIOHpanTe IMOAXOMSMIIHI BaM H OTKPBRIBAHTE YPOK I10 3aHHTEPECOBABIIEH
BAaC TEME.

http://www .talkenglish.com/listening/listen.aspx Ypoku IpefcTaBIeHEI I TpexX YPOBHEH
3HAHMI: Oa30BBIH, CpedHHH M IIPOABHHVTBII. TemaTHka paszHooOpasHasi, B OCHOBHOM
IpeJcTaBIIeHbl JHAIOIH H3 KH3HH. M3 3THX NMoA0OpOK He NHIMHHM OVyAEeT 3allOMHHTBL Iapy
IeCATKOB (ppa3 — BCe OHH HCIIOIB3YIOTCS B COBPeMeHHOH aHITIHICKOH PeyH.

CaNlrebl ¢ moaKacTaMi Ha aHIVIMHCKOM. Jo00areTe cede B 3aKIIaJKH H ITocelllaliTe XOTS OBl

ITapy pa3 B HeZelmro: hitp://www.audioenglish.org/,

http://www .bbc.co.uk/worldservice/learmngenglish/general/sixminute/,

http://learningenglish.voanews.com/programindex. html.

http://www _listen-to-english.com/index . php?cat=podcasts.

http://www.dailvyesl.cony/,

http://www. E&}ﬂ&&ﬁ’[ﬁjﬂ:&ﬁﬁéﬂ&%-::mlc:ndcm co.uk/category/learn-english-online.

CHaqaﬂaaﬂﬂmempmmm o0yYaroIHe ayJHO3aIlHCH B MeJJIEHHOM TeMIIe, IIOTOM ITIePeXOIHM
'E‘”'h 1}{ ﬁ@ﬁee : %:TFIEﬁjztﬁT;ETfME{?]Tﬁ}?pEHmULEJM eCTeCTBEHHYIO peuyb. Bhl y3HaeTe 0COOeHHOCTH

HpDIIBHGH_[EHI[H 3BYKOB, IIOCTAHOBKH YA4APCHHA B CIIOBAX, HHTOHAIIHI, PACCTAHOBEKH JIOTHYCCKILX
]'[E],}"BLI I yz[apemm CDEPEMEHHLIE ITOAKACTEI O3BYHHBAIOTCAHA HOCHTCIIAMH A3BIKA — OOBIYHEIMH
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TIOJBMH, pasTOBApHBAIOI[MMH TI'PaMOTHO. BBl CMOXKeTe 3allOMHHTh IIONe3HBIe (ppas3el H
HCIIONB30BAaTh MX B CBOEH PeYH, 3HASA, YTO cOOeCeqHHK-HHOCTPAHEIl TOYHO ITOHMeT Bac. BHI
IIPHBBIKAETE K Pa3HBIM aKI[EHTaM B aHTJIMICKOM S3bIKe. CHayala peyb HEKOTOPHIX HHOCTPAHIIER
TTOKaKeTCs BaM CTPaHHBIM HaOopoM 3BYKOB. OJHAKO eClIH BBl OyeTe 3aHHMAThCS IO TaKHM
ayaHodaiiiaM ITOCTOSHHO, ITOCTEIIEHHO CMOJKETe ITPHBBIKHYTH K OOJIBIIIMHCTBY AaKI[€HTOB H
Oymere Oe3 Tpyhaa IIOHHMMATh HHOCTPaHIleB. UTOOBI 3HATh, B KaKHX CIVYASX ITPHEMIIEMO
yIrroTpebiieHHe TOrO0 MM HHOI'O CIIOBA, CIVINANTE IIOAKACTHI COOTBETCTBYIOIIEH TEeMAaTHKH.
Hampumep, BB H3YUHIH TeMy “Shopping”, HaiguTe ayaHO Ha 3Ty TeMy H CIyIIaiTe, Kak
HOCHTEIH S3bIKa HCIIONIB3VIOT H3YUEHHBIE BAMH CIIOBa. K3 ayaHo3aIiicH BEI IIOAMETE, ¢ KaKHMH
CIIOBAMH COYEeTaceTCSd HOBas JIeKCHKa, B KaKOM KOHTEKCTe OHa HCIIONb3yeTcd. Bo Bpemsa
ITPOCIIVIIMBAHHUA IIOAKACTA BBl Y3HAETe, B KAKOM KOHTEKCTe H KaK HMEHHO HCIIOIB3YETCS TO HIIH
HHOE BpPeMS IJIH acIleKT I'paMMaTHKH. BITOCIeACTBHH BBl CMOJKETE CAMOCTOSTEIIBHO COCTaBHTh
TIpellI0KeHH, aHaJIOTHYHBIE YCIIBIIIIAHHBIM.
Haiigute 1 cedsl oNTHMAJIBHBIA cIocod padoThbl ¢ mojakacroMm. CroylraeM ITOIKAacT H
TIBITaeMcs TTOHSTh MaKCHMYM HH(pOPMAIMH H3 Hero. ECIH 3TO TPYIHO cAenlaTh, IMOIPoOyiTe
VIOBHTH OCHOBHVIO MBICIB 3aIltMCH. Haxomum TeKCT ITOAKacTa, YHTAEM €Er0, BBITHCBIBAEM
HE3HAKOMBIE CIIOBA H KOHCTPYKIIHH. PazOHpaeMcsa ¢ HE3HAKOMOH BaM JIEKCHKOH H I'PaMMAaTHKOI
TaK, YTOOBI BBl TOUHO ITOHSIIM KaXJI0e IpeiIokKeHHe TeKcTa. CHOBa BKIIIOYAEM ayAHO3aIlCh H
IIBITAEMCS VIIOBHTh Ha CIIYX VK€ 3HAKOMBIH BaM TeKCT. [lepeckaspiBacM YCIBIIIAHHOE, CTapasiCh
ImoApakaTh pedd [AHKTopa. PaboraliTe ¢ He3HAaKOMBIMH CJIOBAaMH H TI'paMMaTHYECKHMH
KOHCTPVYKIIHSAMH. BEIMIHCHIBANTE IIPeIJIOKEHHSI C HE3HAKOMBIMH BaM OOOpPOTaMH H CJIOBAMH,
pa30HpaiTech, IMOYEMY HCITOIB3YETCS HMEHHO TaKOe CIIOBO WIH KOHKPEeTHas KOHCTPYKI[HSL.
Ilociie 3TOro mompoOYHTIE COCTAaBHTh HECKOJBKO ITOXOKHX IIpeIOKeHHI. Kak TOIBKO BEHI
HayalH XOPOIIO ITOHMMATh ITPOCTBIE ITOAKACTHI, IEPEeXOAHTE Ha OOlee CIOXHEIE, ¢ OBICTPHIM
TEMITIOM PeYH, OOJIBIIEN ITPOAOIAKUTEIIFHOCTHIO H HOBOH JIEKCHKOII.
Y1008l Y3HAThH, HACKOIIBKO XOPOIIIO BEI CTAIM ITOHHMATh aHTTIHIICKII Ha CIIYX, H IIPOBEPHTH CBOI
HABBIK ITPABOIMCAHMS, ITOCETHTE OAHH M3 CaHTOB ¢ OHJIAHH-ANKTAHTAMH Ha aHIJIHIICKOM
SI3BIKE:

http://www.dictationsonline.com/

http://www.rong-chang.com/eslread/eslread/dict/contents.htm

https://'www englishclub. com/listening/dictation. htm

http://breakingnewsenglish com/dictation html

http://www.learnenglish.de/dictationpage.html
3JaHuMaiTech Mo aYAMOKHHIaM. AYIHOKHHIH— OTJHMYHEBIL Pecypc IS Pa3sBHTHS HaBRIKa
ayIHpoBaHHI. BO3bMHTE TEKCT 3aIllHCH H YHTAHTe e€ro Ipo cebf MapauielbHO C JHKTOPOM.
MuHyr 4yepes 10-20 BBEI IIPHBBIKHHTE K TEMITY Peyd H TOJIOCY CIIMKepa, BaM OVIET IIerde
pacIio3HaBaTh CIIOBA HA CIIYX. 3aKpOHTE TEKCT H CIIVIIaHTe ayaHos3amnuchk. MoxeT OBITh, BBl He
ITOHMETE KaXKIO0€ CIOBO, HO 3aMETHTE, UYTO VIIAaBJIHMBacTe OOJIBIIYIO YAacTh TOI'O, YTO T'OBOPHT
THKTOP. A €CIIH CIYIIATh KHHTY KaKIbII JIeHb, TO Yepes3 HEKOTOPOE BPeMS BB OyIeTe CITIOKOHHO
00XOMuThCSI Oe3 TekcTa. Mcronp3yiiTe Bce TeXHHYeCKHE JOCTHKEHHS, HCITOIb3YHTE (PYHKIIHIO
3aMeJJIEHHOIO BOCIIPOM3BeJeHHS UYTOOBI YMeHBINAHTe CKOPOCTh BOCITPOHM3BEIAEHHS, ITOKa HeE
CTAHETE YIAaBIMBAaTh Peyb JUKTOPA.
- http://'www _librophile.com/#!/audiobooks/popular/free
- http://'www volcesinthedark com/content. php?1Content=50
- http://freeclassicaudiobooks.com/
- http://’www _audiobooktreasury.com/

2.5. CamocTofATeIbHAA padoTa HA/l TOBOPEHHEM
Kak MoHO, JAe, 00MaiiTech Ha AHIJIMIICKOM C ITPETlOfaBaTelleM, OJHOTPYIITHHKAMI Ha
Ceprd KYPCAX) NP YSE IV I3y SAFOIIFINI- SISEIK, HHOCTPAHI[AMI. TaK BBl CMOJKETE YCIIBIIATh (KHBYIO»
Ve Seyy P HPABBIKIYTE “K16My, 4TO aHTIMIICKHII MOXeT 3ByYaTh IIO-Pa3sHOMY, BEOb Y KaKIOTO
YeII0BeKA CBOE IIPOH3HOIIEHHE, aKIIEHT.
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Yunrech [yMarTh Ha AaHIJMICKOM si3bIKe. Korga ynraeTe WIH CIIyIaeTe KaKOH-IIHOO TEKCT, He
HYKHO MBICIIEHHO TIEPEBOIHTEL €0 Ha PYCCKHI S3BIK. BakHO BBRIOHpaTh HHTEPECHVYIO IJIS Bac
HH(OPMAIIHIO: BEI YyBJIeYeTeCh ITOBECTBOBAHHEM H He OyJeTe OTBIEKaThCSI Ha JOCIOBHBIH
TIEPEBO/I.

O03aTeNbHO IIPOrOBAPHBANTE CBOM MBICIIH BCIVX: OT OAHHX MBICIIEH TOBOPHTE HE HAYYHMIIILCH,
HO E€CJIH BBI 3aBeJETE MPHBHIUKY PETYIISPHO AYMATh HAa aHITIHICKOM, TO H TOBOPHTH BEI HA HEM
CMOJKeTe, KaK Ha POJHOM S3BIKE.

PasropapuBaiite ¢ KeM-HHOYab. Harpumep, pacckaknre cBOeMYy OTPakKeHHIO B 3epKalle, KaK y
Bac Jiela, 4YTO IIPOM3OIIIO 3a JeHh. BO3MOXKHO, ITPEIIOKEHHE IIOTOBOPHTE C 3€pPKalIOM
ITOKaKETCS CTPAaHHBIM, HO ITOJIB3BI IIPHHECET MHOIO. 3epKajio MOKeT OBITh JIVUIIE YeIOBeKa IT0
HECKOILKHM IPHYHHAM. BEI MOXKETe CKas3aTh CBOEMY OTPaKEHHIO BCE, UTO XOTHTE H JYMAaETe.
Br1 He GOHTECH CKa3aTh UTO-TO HEMPABHIIBHO. OYEHB YaCTO H3YYAIOIIHX S3BIK IIPECIEIVET CTpax
cIelark OIMMOKY. OTO IIPHBOAUT K TOMY, YTO YEIOBEK He TOBOPHT COBCEM. A C 3e€PKaJIOM 3TOT
CTpax YXOJHT: BPSJ I KTO-TO CTECHSIETCS CBOET'O OTPaKEeHI L.

OnuchBaiTe KAPTHHKH. Bo3pmire moOVI0 KapTHHKY. OHa MOXKeT OBITh CBsS3aHA C TEMOH,
KOTOPYIO BRI H3YUYAETe, MOKET OBITH Ha OTBIEYEHHYIO TeMy. [locTapanrecs OonucaTh, 4YTO Ha Hel
H300pakeHo. I 'OBOpHTE BCe, UTO CMOXKETE IPHAYMATEL. KTO H300pakeH, YTO OH JEJIacT, KaKHe
ITPEAMETEI BEI BUANUTE, €CTH JIH BTOPOCTENEHHBIE JETAIIM, HPAaBHTCS BaM KapTHHKA MM HeT. Eciau
Balll YPOBEHb 3HAHIMI BEICOKHMI ¥ HaABBIK TOBOPEHHS PasBUT XOPOIIO, aHaIM3HPYHTE
IIPOM3BecHNA HCKycCcTBa. He CTOMT CHIIBHO BJaBaThbCad B IOAPOOHOCTH, HECKOIBKIX
IIpeIIoKeHHH OyIeT JOCTaTOYHO.

JanuceiBaeM CBOH roJoc. BriOepnre Kakyro-HHOYIR OOIepa3srOBOPHYIO TEMY, HaIIpHMED
paccka3 O Ballel JIFOOMMOHM KHHIe. BKIIOUHTe AHKTO(QOH H 3aIllHIINTe CBOH romnoc. [locie atoro
BKIIFOUNTE 3aI0MCh H BHHMATEIBHO IIpociyInante ee. OOparuTe BHIMAHHE, B KaKHX CIIy4asdx y
BaC BO3HHKAaeT 3aMHHKa, IJle BBl 3aTATHBACTE Iay3y, HACKOIILKO OBICTpasl Y Bac peyb, XOPOIIEe
ITPOH3HOIIIEHHE H TIPABIIBHOE HHTOHHpOBaHHe. OOBIYHO IIEPBBIE 3aIMCH JJIT H3Y4aROI[HX
AHTIIMIICKIIT — HCITBITAHHE He IS CIIa0OHEPBHBIX: BO-TIEPBBIX, MBI HE ITPHBBIKIIN CIIBIINATE Ce0s
CO CTOPOHEI, BO-BTOPHIX, AHTJIOS3BIYHAS PeUYb Ha IEPBBIX CTYIEHIX 00YUEHHI 3BYYHT CTPAaHHO H
HEITOHATHO. MBI peKOMEHAYEM BaM B3STh ce0S B PyKH (BCE C 3TOr0 HaYHMHAIIH) H ITPOAOJIKHUTE
ITOAOOHEIE 3aHATHS. A 4epe3 MeCHI-APYIOH CPaBHHUTE MEPBYIO H IIOCIIEMHHE 3alliCH. pPasHHIA
OvyaeT pasHuTellbHas, H 3TO BOOAVIIEBHT Bac Ha JalbHEHIIHE IIOABHIE B H3YUEHHH AHTIIHICKOIO
SI3BIKA.

IInmiem mocTbl [lompoOyiiTe HammpcaTh HeOONBIIOH paccKas, HCIIONb3YS CIOBAa HIHM (ppassl,
KOTOpPhIe XOTHTE «aKTHBHPOBaTh». ECIH Balll YpOBEHh 3HAHHMI JOBOJIBHO BHEICOK, BaAM CKYYHO
ITHCaTh VUEHHYECKHE VIIPaKHEHHS B TETPAJKy, H BBl JJABHO JKaXKJIETe CBOSH MHHYVYIBI CIIABBL
OTIIpaBIsITeCh Ha ITpocTopbl MHTepHera. Jlemaiite 3armmicu B Twitter, Ha Facebook, Ha cTeHe
Bxonrakre, 3aBegure Omor. [IHMIITe Ha aHITIMICKOM S3BIKE KOPOTKHE 3aMETKH, CTaThbH C
HCITOJIb30BAHIEM HOBBIX CJIOB.

Oo0maenmcs ¢ HHocTpaHmamMi. COBeTyeM HaiTH APyTa IT0 IIepelmcKe Ha OJHOM H3 STHX CaHTOB:
penpalworld.com, interpals.net, mylanguageexchange.com. IIunmre emMy AJIHMHHBIE ITHChMa, a
TIepe]i OTIIPABKOH eIlfe M YHTAHTE BCIYX — IIOJIE3HO H JJIS IIPOH3HOIIEHHS, U JJIS aKTHBAL[HH
CIIOBApHOTIO 3allaca.

YuyuM HAHM3YCTh CTHXHM M IeCHH. 3yOpekKa — 3aHATHE CKYYHOE, APYILoe JIENO0, €CIH BHI
pa3y4yHBacTe HHTEPECHBIE BaM CTHXH H IIECHH HaH3yCTh. OTO HHTEPECHO, ITONIE3HO AT OOINET O
pa3sBUTHS H OOOraIlleHHS CIOBAapHOrO 3alaca. PH(MOBAaHHBIE CTPOYKH 3aIlOMHHAIOTCS JIETYe
OOBIYHBIX TEKCTOB, TAK UTO H HOBAS JIEKCHKA OBICTPEE OTIIONKHUTCS B aKTHBHYIO YaCTh BalllEr O
CIIOBapSs.

2.6. %EW& padoTa HaJa UTeHHEM

ceprvblEApaTeIbHOE ST eHIe 5~03TO0MTEeHHe OJJHOTO H TOro JKe TeKCcTa Ha JBYX SI3bIKax: POJHOM H
D Yayyg e MOM TR, KTO 18P ko Havan y4HTh aHITIMICKIGL, HET CMEBICIA YHTATh IlapalIelIbHEIE
TeKCTBHL. BEI ITOKa He CMO)KETe COIOCTAaBHTh I'PaMMaTHYeCKHE KOHCTPYKIHH H YacTH pPeYH B
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pasHBIX sBBIKax. I[losTomy mokanTech XOTS OB ypoBHSA Elementary, oCBOHTEe OCHOBEI
IpaMMATHKH H TOJIBKO IIOTOM ITPHCTYIIANTE K 4YTeHHI0. Kak TOIBKO BBl JOCTHITIH VPOBHSI
Intermediate, rmepexouTe K YTeHHIO KHAT ITOTHOCTBIO HAa aHTJIHICKOM SI3BIKE. OTO MOKeT OBIThH
KaK aJalTHpOBaHHaS JIHTepaTypa, TaK M KHHTH B OPHIHHAIE. 3HAHHE ITPAaBII YTEHHS —
00sr3aTeNIbHOE YCIIOBHE JJIS HCIIOIB30BaHII METO/A ITapalUIe/IbHBIX TEKCTOB. Beerma BeIOHpaiiTe
TOT TEKCT, KOTOPLII BBl C VAOBOJILCTBHEM ITPOYHTAIH OBl HIH IepedrTa OBl Ha PYCCKOM
sa3pIKe. ChyInmaiTe ayaHO3aIlMCh TeKCcTa. TakKe MOKHO BOCIIOIB30BAaThCSA CIIEIHATIBHBEIMI
nporpaMmamMi ¢ TexHojoruein Text-To-Speech, nHampumep hitp:/neospeech.com/. B oxommko
MOXKHO BBECTH IIHOOVIO (ppa3y, H IIporpaMMa O3BYYHT €€ TIOIOCOM HOCHTENS S3bIKa C
TIPaBHIIbHBIM ITPOH3HOINEHHEM H HHTOHaIel. Unraiite ppa3zy Ha PycCKOM H COIIOCTaBIIIITE C
IPEMJIOKEHHEM Ha aAHITIMICKOM 4YTOOBI pa3o0parsCd B CTPYKTYPE IMPeIoKeHHS Tak, BH
IIpounTaeTe (ppa3y Ha PYCCKOM H aBTOMAaTHYECKH OYyAeTe COIIOCTABIISITh aHTJIHICKHE CIIOBa C
PYCCKHMH, Pa30HpaThCSa B CTPYKTYPE MPENIOKEHHS, 3TO IMTOMOJKET BaM Pa3BUTh YYBCTBO S3bLIKa
1 SI3BIKOBYIO JIOTAIKY.

BriGepure yIOOHEIE PECYPCHI: https://sites.google.com/site/aglonareader/home/lang-ru
[IporpammMmy I YTEHHS IMApaUIelIbHOIO TeKCTa, a TaKXe IIPHIOKEHHE MOKHO CKadarh
OecCIlIaTHO. JTO HHTepecHas pa3palorKa, KOTopas IMOACBEYHBAET COOTBET CTBYIOII[HE OTPBIBKH B
ITapayelbHbIX TeKeTaxX. hitps://studyenglishwords.com/ - OecrmaTHBI caiT, Ha KOTOPOM MOJKHO
YHTATh ITapaJUIelIbHbIE TEKCTHI HA aHTTIHIICKOM SI3BIKE, COXPAHSTh CJIOBA H3 HHX B COOCTBEHHBII
3JIEKTPOHHLII CIIOBAPHK H VUHTEL B CBOOOIHOE BpEMSL.

UreHne BCIYX HA AaHIIHACKOM SI3bIKE:

1. Unrarite MeaJIeHHO, YeTKO H BRIPA3HTEIIFHO IIPOTrOBAPHBAITE KakIbIH 3BYK M KaXKIO€ CIIOBO,
JenanTe maysel. ECIH BBl OyIeTe THAaThCA 3a CKOPOCTBIO, TO MHOI'OI'O He J00beTech. [laxe ecim
CKOPOCTE BHI H HapaboTaeTe, TO IMPOH3HOIIEHIE, HHTOHAIIHS, KPaCHBBIE 3BYKH — BCE 3TO VIHIET
B HHKYAaA. /718 BREIPA3sHTEIRHOH PeuYl B IIEPBYIO O4YepPedb HY/KHO XOPOIlee ITPOH3HOIIEHHE H
ITPpaBIIbHAS HHTOHAIMMSI. A CKOPOCTH IIOSBHICS CO BpPEMEHEM cama, OHa HapabaThIBAeTCS
ITPAKTHKOH.

2. IlpounranTte TEKCT H TOIBKO ITOTOM HMIIHTE HOBBIE cloBa. He 3a0rpIBanTe, YTO IIPH YTEHHH
BCIIYX OBIBAET CIIOKHO IIOHSTH COIEpKaHHe TeKcTa. CHayanaa ITOJIHOCTBIO YHTATe TEKCT, He
oOparrass BHUMAaHHSI Ha He3HAKOMBIe clIoBa. CTapaiTeCh VIIOBHTH ITIABHVYIO MBICIIE H IIOHSTH, O
yeM TeKCT. Ilociie TOro xKak BBl IIPOYHTAIH IIEPBBIN pas3, MOKHO yKe paboTarh ¢ He3HAKOMBIMH
CIIOBAMHM. HCKaTh 3HAYEHHS B CJIOBApe, CMOTPETH, KaK ITPOH3HOCATCS. YUYTOOBI pacIHpHTh
CIIOBAPHBIN 3aIlac, YYHTE HOBBIE BBEIPAKEHHS, IMOBTOPSHTE CIOXKHBIE H TPYIHOITPOH3HOCHMBIE
cnoa. UtoOrl BaM OBUIO JIErde 4YHUTATh, HEOOXOAHMMO BEIOHPATh KHHIY, COOTBETCTBVYIOIIVIO
BaIllEMY YPOBHIO 3HAHHIL.
3. OOpamante BHHMAaHHE Ha I'paMMATHKY. UnTasg rmpo celds, MOKHO Oermio IpocCMOTPETh TEKCT,
HE BJaBasCh B IIOAPOOHOCTH coAcp kKaHMA. YnTas aHITIMIICKMIT TEKCT BCIYX, BEl HHKYIa He
TOPOITUTECH, MTO3TOMY MOXKETE YVBHIETh, KaK YIIOTPeOISOTCSA BPpEMEHA H apTHKIIM. 10 €CTh BH
3alIOMHHAETE MPaBHIIbHBIE MOEIH HCIIOIb30BaHHI I'PAMMAaTHUYECKIX ITPaBII.
4. Yuranre He MeHbIe 10 MHHYT B JeHb. PazyMeeTcs, yeM OombIle BB OyAeTe YHMTATh BCIIYVX Ha
AHTTIMHCKOM S3BIKe, TeM JIyullie. OIITHMAIbHEIN BapHaHT — 30 MHHYT B JieHb. HO ecii JIHIImHero
BPEMEHH YV BAC HET, CTAPAHTECh BBIAEIIATE XOTA ObI 10-15 MHHYT. DTO HYKHO KaK pa3 JJIs TOro,
yTOORI Ballla peyb CO BPeMEHEM cTania OBICTPOH H IUIaBHOH. BaM He HaJ0 IpHAYMBIBATE PEYb Ha
X0V, KaK B PasroBope, BBl YHTAETE IPAMOTHO HAITHCAHHBIN TEKCT M CIEeAYETE 3a XOIOM MBICIIH.
Ecmu BeI OyeTe YHTaTh BCIYX HE MEHBIIE ITOTyYaca B JeHb, TO Yepes3 MeCI-APYroH 3aMeTHTE,
KaK CHIIBHO Ipeo0paswiack Ballla peyb. 3BYKH CTAJM YETKHMH, VIIUIH CIIOBa-IIapasHThl H
HEJIOBKHE 3aMHHKIH.
5. UYwuraiite pasHBIE TEKCTBI. UHTaANTE XYIOKECTBEHHBIE ITPOHM3BEIECHHS, CTHXH, HAy4HBIE
HyﬁmIK%ﬂ%ﬁmg?ﬂ%ﬁ@i@mx H KypHanaxX. PazHooOpasHbIe TEKCTHI ITOMOI'YT Pa3BHTh HABHIK
Ceprnd MTEHHSICOBECEX CIOPOH EATISDKakAOr 0 TeKCTa OYAYT pasHbIE TEMIIBI PEYH H I1ay3bl, HHTOHAL[HA.
e T EPHE T P ECY PR e
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http://www.rong-chang.com/nse/ DOTOT calT MOMOIAET A 3aHATHII HAYMHAIOIM C YPOBHEM
Beginner n Elementary. Bce TeKCcThI KOpPOTKHE, B HHX HCIIOIB3YIOTCS IIPOCTBHIE CIIOBA H
sJleMeHTapHas rpaMMaTHKa — TPH BpeMeHH Ipyiibl Sumple. ITonmpoOyiite ynrarh XoTa O 2-3
TEKCTA €XKEAHEBHO, 3TO 3aHMeT Bcero 5-10 mmHYT. TeMBl TEKCTOB pasHBIe, YacTO OHH
ITPeACTARILIIOT COOOM HeOONbIHe INYTKH. Bcee ciaoBa momoOpaHel TakKHMM 00pa3oM, 4TOOBI
H3YVYAIOI[HH HE ITPOCTO YHTAI TEKCTHI HAa AHTJIMICKOM, HO H PACIIMpPSII CBOH JIEKCHYECKHH
3arrac. Tak, BBl CMOKETe BRIYUHTH IIEPBBIE (Ppa30Bble ITIArojbl, YacTO YIIOTpeOIsaeMble CI0Ba H
BRIpaKeHH. K KaKgoMy TEKCTY ITpHIIaraeTcs ayaHO3aIlCh.
http://www.english-online.atindexhtim 3ToT pecypc co3gaH cHenHAIBHO IS H3YYAIOI[HX
aHTTIHIICKIIT SBBIK ¢ ypoBHeM Pre-Intermediate m Beime. TeKcTBI He OYeHb MJIMHHBIE, 3aTO
HACBIIIEHB]I TIOJIE3HBIMH BBIPpAKEHHSIMH H CclIoBaMH. CTaThbH PasHOM TeMAaTHKH aJallTHPOBAaHBI
CIIEIHAIbHO JUIS YYalllUXCS HCIIONIB3yeTcsd HanOolee dYacTo VYIoTrpeOnsgeMas JIeKCHKa H
HECIIOKHBIE T'paMMAaTHYeCKHEe KOHCTPYKIMH. Ha mJaHHBEIL MOMEHT Ha cailTe JOCTVYIIHBEL IS
YTEHHS HECKOJIBKO COTEH TEKCTOB Pa3sHOH TeMaTHKH. Bce OHH JOBOIIBHO HMHTEPECHBI, TaK 4YTO
TaHHBIH Pecypc COAEPKHT OITHMAIBHYIO ITPOIOPIHI0 OOYVYeHHS H pasBleueHHI. Bo Bcex
CTaThSX BBl YBHIHTE CIIOBA, BBEIJIENIEHHBIE JXKHPHBIM HIPH(TOM. OTO JIeKCHKa, KOTOPYIO BaM
IpeIararoT H3yunTh. [locime TekcTa CTaThbH BBl HAHJIETE AHITIO-AHITIHIICKHIL CIIOBApPh C STHMH
cmoBaMH. TakmmM 00pa3oM, CalT BBINTOMHIET BaXKHYIO (DYHKI[HIO — BEI MOJKETE H3y4aTh Ha HEM
HOBVIO JIEKCHKY B KOHTEKCTE.
http://short-stories.couk/ A 53TOT caiilT MOHOHAET BCeM IMOOHTEIISIM XYI0KeCTBEHHOIM
JIHTEePaTypel. 3JeCh HeT aallTHPOBAHHBIX TEKCTOB MIH CIIOBAPeH, TOIBKO PacCKaszbl
AHITIOS3BIYHBIX ABTOPOB B HEHM3MEHEHHOM BHIe. Ha caliTe mpeacTaBiIeHBl 8 ITOITYIIIPHBIX
’KaHPOB: JleTcKas IHTepaTypa, JeTeKTHB, (paHTacTHKa, yKachkl, IOMOpP, JOKYMeEHTalIbHas ITpo3a,
pOMaH, Hay4yHasd (paHTacTHKa. EcCIH BBl HaxogHTech Ha ypoBHe Pre-Intermediate, mormpoOyiite
HayaTh YHTATh JETCKHE PacCKas3Hl.
http://easyenglisharticles.com/ 510 ele ofHH pecypc ¢ TeKCTaMH IS H3Y4YaIOIHX aHT TTHICKHI
s3pIK. CalT OpHEHTHPOBAH Ha yyanmuxcsd ¢ ypoBHeM Pre-Intermediate u Brimne. Bee craThu Ha
5TOM CaHTe aIallTHPOBAaHBI IS YYAIIMXCS. B TEKCTAaX COAEPKHUTCS TOIBKO HaHOOIee YacTo
yIroTpeOisgeMas JTeKCHKa H I'paMMaTHKa CPeJHErO YPOBHS CIIOKHOCTH. TE€KCTHI B OCHOBHOM
IPEICTARILIIOT IIOCIIEAHIIE MHPOBEIE HOBOCTH, HO €CTh H PasHble CTATBH-COBETHI 110 H3YUEHHIO
HHOCTPAHHOTI'O S3bIKa, CAMOCOBEPIIEHCTBOBAHHIO H T. II. CaMble CBeXIHe HOBOCTH CO BCEr0 MHpa
B aJallTHPOBAaHHOM BapHaHTte! OOparHTe BHHUMAHHE: IIOCIIE KaXKI0H CTAaTbH e€CTh CIIICOK CJIOB,
PEKOMEHAYEMBIX K H3yueHHIO. [lormpoOyiTe yragars HMX 3HAUEeHHE H3 KOHTEKCTa, 3TO, Kak
ITPaBHIIO, BECbMa ITOIe3HAd I H3YUEHH JIEKCHKA.
http://www.infosquares.com/readingcomprehension/ Ha 5»ToMm caiiTe IIpeJcTaBIEHO BCEro
HECKOIIBKO JIECATKOB TEKCTOB, OAHAKO OH JOCTOHH Balller0 BHHMAaHHA. Pecypc IMOmONAET IS
3aHATHH y4YeHHKaM ¢ ypoBHeM Intermediate n Beime. Pecypc oTimyaeTcs OT IpeIbIAyINHX
CaliTOB TEM, YTO Ballla 3ajaya TEIIEph — HE IPOCTO ITPOYHMTATh TEKCT M IIOHSITh OCHOBHYIO
MBICIb, a VIIOBHTH Ja)ke Meflbuaiiime JeTarm. Ha BKmIagke ¢ r000H CTaThel BBl HAHIETE HE
TOILKO CCBIIIKY Ha CaM TEKCT, HO M TeCT Ha IIPOBEPKY ITIOHHMAHH ITPOYHTAaHHOT0. IIo3ToMYy MBI
COBeTyeM OOpaTHTh BHHMAaHHE Ha 5TOT Pecypc BCEM, KTO TOTOBHTCA K 9K3aMEHY II0
aHTTIHIICKOMY SI3BIKY, BeJIb BBl MOJKETE «OTPEIleTHPOBAThL» Ha 3TOM pecypce ceKino Reading.
3ajaya 3TOro camra — IIPOBEPHTH, HACKOIBKO XOPOIIO BBl ITOHHMMaeTe TeKCT. IIo3ToMy MBI
PEKOMEHYEM 3aHHMATLCSI Ha 3TOM CalTe IIPHMEPHO pa3 B MeCAll, a B OCTAIbHOE BPEMS UHTATh
IPYyTHe cTaThbi. TakuM o0pa3oM, BB OyAeTe BHAETH, HACKOJIBKO OBICTPO Pa3sBHBAETCS BaAIll HABBIK
YTEHHS Ha aHTTIHIICKOM SIB3BIKE H HACKOJIBLKO Bhl BHUMATEIIbHBI ITPH UTEHIH.
http://web2.uvcs.uvic.ca/courses/elc/studyzone/330/reading/ DTOT calT CX0X C ITPEeIbIIYIIHM:
HeOONIBINOE KOJMYECTBO MATEPHAIOB C JIMXBOH KOMIIEHCHPYETCS HalIHM4YHeEM Pa3HBIX
mpamgﬁﬁ;m%w TIOHHMMAaHHE TeKCTa. 37eCh MOKHO 3aHHMAaThCSI C YPOBHEM Pre-
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rene Yitp: Y/ dreatin eads e 91O T pecype 3aHHTepecyeT TeX, KTO JOOHT YHTATh Pa3HBIE
ITO3HABATEIbHBIE H Pa3BIIeKaTeIbHBIE CTaThbH B MHTepHeTe. CalT IOLONAET YVUAIIHMCS C
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ypoBHeM Elementary u Brimre. Fonbllie Bcero TeKCTOB Ha 3TOM caliTe IpeJIcCTaBIeHO B pa3enax
Fun English u Academic English. IIpenecTs craTeit B TOM, YTO HaAIHCaHbI OHH XOTh H IIPOCTEIM,
HO JKHBBIM S3BIKOM. A paccMaTpHBaeMbIe B CTaThSIX TeMbI aKTyalbHBI H OCBEH[alOT CaMble
pa3HbIe CTOPOHBI JKH3HH: OT S3bIKa Tena A0 ¢acT-pyaa, or HJIO po «xomaubmx» HapmoM. K
KaKJJOMY H3 TeKCTOB ITPHIIaraeTcs P BOIIPOCOB, IIOMOTAOIIIX ITIPOBEPHTE, HACKOIIBKO XOPOIIIO
BBl TIOHSUTH IPOYHTaHHOE. BRI MOKeTe He IMPOCTO YHTATh CTAThIO, HO H ITOCIIYINATh ee.

2.7. CamocToATeJIbHASA PA00TAa HAJI MHCHMOM
HN3y4alTe NpaBljia HANMHCAHUA CJIOKHBIX CJ0B. 3allOMHHTH ITPABOITHCAHHE MHOTHX CJIOB
OyJleT mpollle, eclIi 3HaTh ITPaBHIIA, IO KOTOPRIM OHH IHIMyrcsa. Hamprmmep, B craThe «Silent
letters. HempomsHocumble OYKBBI B aHITIMICKOM SI3BIKE» YETKO H IIOHSITHO OOBSICHSIOTCS
IpaBIiIa YIIOTPeOIeHHS HEMPOM3HOCHMEBIX OVKB. M3yumTe 53Ty CTarelo, M Y Bac VKe He
BOZHHKHET JKellaHHS HampcaTh nowledge Bmecto knowledge hitp://engblog.1u/silent-letters.
Takke coBeTyeM O3HAKOMHTBLCI H cO cTaTbeH «OpdorpadpHs aHITIHICKOIO S3bIKa», B HEH
IIPEJICTABIIEH CIMMCOK ITIOJIE3HBIX MAaTepHAIOB JUISA COBEPIIEHCTBOBAHHS ITPaBOIIMCAHIIS
http://engblog.1u/spelling.
HcnoJb3ylTe nmpueM H3 INKO0JIbL BCIIOMHHTE, KOrjla MBI COBEpIIald OINHOKY B JHKTaHTE,
VUHTEIb 3aCTABIISUI HAC IPOIMMCHIBATE CIIOBO J>-10 pa3. OH genan 3To He U3 JKellaHMS HaKa3aTh
VUEHHKA, a I TOro, YTOOBI B HAINEH ITAMSITH IIPOYHO 3aKPENMIIOCH ITPABIILHOE HAITHCAHHE
cruoBa. [lompoOyiiTe Jenars aHAIOTHYHO M C IPaBOITHCAHHEM AHITIHIICKIX CIIOB. KaK TOIIBKO
OIIMOIHCh, BO3BMHTE TETPAAKY H HAIIMIIHTE TTOHATHE ITPABIIBHO HECKOIBKO pa3. BBITOIMHSI
TaKOe VIIPa)KHEHHE, BRI BKIOYaeTe B PadOTy MeXaHHYECKVIO TMaMATh, a 5TO 3HAYMTEIIHHO
oOneryaer 3aloOMHHAHHE cJIOBa. MamneHbKass XHTpPocTh: MHOTHE (HIOIOTH H JIHHITBHCTBHI
COBETYIOT OTKa3aThCs OT IPOITHMCHBIX OYKB. OHH PEKOMEHAVIOT IIeYaTaTh CIIOBO Ha KIaBHATYpPE
W IOicaTh €ro IeYaTHeIMH OykBaMH. B Xode SKCIIepHMEHTOB BBISCHIIIOCH, YTO IIEYATHBIE
OYKBBI HMEIOT YEeTKYIO (popMy, ITOSTOMY MO3TY IIPOMIE 3allOMHHTh HAITHCaHHE CIIOBA. UTO
KacaeTcs IIPOITHCHBIX OYKB, TO ITOYepK ObIBAaeT pas3HBIH, H (paKTHYECKH Ka’KIBIH pa3 MBI ITHIIIEM
OYKBY HEMHOT O ITO-IPYTOMY. OTO YCIOKHAET BOCIIPHATHE HHpopMarHH. [lormpolyiiTe nmeyararh,
a HE ITHCaTh, BO3MOKHO, 3TO HMEHHO TO, YTO BaM HY/KHO.
IIpakTHKYHTECh, NPAKTHKYHTECh H elle pa3 NMPaKTHKYHTech. UTOOB HAYUHTHCS BOIAHTH
MAaIlMHY, BaM HYKHO KaK MOJKHO 4Yallle CaJUThCS 3a PYIb, a UYTOORI IMHCATh TPAMOTHO, HYKHO
KaK MOJKHO 4allle CaJHUThCI 3a CTOI M Imcark. llonmpolyHTe nenars pasiIHYHBIE 3aIlMCH Ha
AHTTIMIICKOM SI3BIKE, IIPAKTHKOBATHCS MOXKHO TakK. Beaure IHEBHHK, a JIYUYIIE IIOIPOOYHTE
3aBeCTH OJIOr Ha aHTJIMICKOM s3bIKe B MHTepHeTe. CaMOBBIpaKeHIe M TeIUIble KOMMEHTapHH
YHTATEeIeH BOOJVIIERBIT BaC Ha HOBBIE IIOABHIH. [lenmaeTe poMallHee 3afaHne? Haroimre win
HarevyaTanTe ero, a He IIPOCTO OTMEThTE HYKHBIE OTBETHL B YUeOHHKE. JIeTI0 3TO TPYIL0EMKOE, HO
OKVYIIHUTCS CTOpHIEH. [[oHpaBHIIack HHTEpeCcHas IHTaTa WIH HIHOMa Ha aHTJIMICKOM s3bIKe? He
KOIMUPYHTE ee cebe Ha KOMIIBIOTEP, a HaledaTanTe BPYYHVIO. OTO OTIHYHEBEIH IIPHEM,
COBMEILAKOIIMIL B ceOe M OOyUeHHE, U pasBlcucHHe. BRIOepHTEe HHTEPECHVIO KHHTY IIH OJIOT B
HMHTepHeTe. EXeIHEBHO IepelMCchIBaHTe 1-2 CTpaHHIBI TEKCTa, IIPHYEM CIIOBO B CIIOBO. 3TO
OJIHH M3 CaMBIX JIeHICTBEHHBIX METOJIOB YIIyuIrneHHA spelling.
3amelicTBYHTe 3HIAeTH3M. OHAeTH3M — (ororpaduyeckas IaMsiarb, KOTopas OTBedYaeT 3a
3allOMIHHAHHE 3PHUTEIILHBIX OO0pa30OB. 3aJcHCTBOBAThH €€ IIYUIIlE BCErO IIPH H3YYEHHH HOBOIO
CIIOBa. BHHMAaTeIbHO CMOTPHTE Ha HETO, ITOCTapaHTech 3allOMHHTHL €ro (popMy, ITOPSHOK OYKB,
3aTeM 3aKpOHTE IJla3a H IIOCTApalTech IIPeJCTaBUThL €ro — VYV Bac B IIAMSITH OTJIOXKHTCS
3PUTENLHBI 00pa3 HOBOIO ITOHATHS. OJHOBPEMEHHO C IIPOCMOTPOM TIPOH3HECHTE CIIOBO, UTOOHI
3TH 3BYKH aCCOI[HHPOBAINCE YV BAC C KOHKPETHBIM ITPAaBHIILHBIM HaIHMCaHHEM. BBIIOTHSNATE 3TH
NEHCTBHS IIPH KaXKIOM IIOBTOPEHHH, TOTIa VIIPaKHEHHE OBICTPO IIPHHECET CBOH IUTOEI.
Cﬂepm‘igﬂzﬁﬁﬂm’fﬁ% Korga muirere CIOXKHOE CIIOBO, He ITOoJIaraiTech TOIBKO Ha CBOIO
Ceprud FIAMSITH)OTIPOBEPAIIT & SHATTHOAHIIE0BE CIIoBape. JIyuIle rmicate MeIJIeHHO, 3aTO IPAaBHIILHO, YEM
Ve BpICTPO T HerPAMOTHE! "H& TiepexuBaiite, Iocie HECKOIBKHX «TIOATISABIBAHHID) BBl 3aIIOMHHTE
CIIOBO M OYIETE YBEPEHHO ITHCATh €r0 03 BCAKHX ITOJICKA30K.
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CoctaBbTe COOCTBEHHBLI CJOBaApb. B IHUHEBIIL cIOBaph BKIIOYHTE TOIBKO Te& CIIOBA,
HaITMCaHHE KOTOPHIX BEISBIBAET YV BAc TPYAHOCTH. PaboraiTe ¢ 3THM «IETHIIEM» KaK OOBIYHO
IIPH H3VUYEHHH QHITIMICKON JIEKCHKH. YacTO TIPOCMAaTpHBAilTe, ITOBTOPSIITE, IEPEBOAHIE C
PYCCKOIO Ha AHITIMHCKHI (JIy4Ille BCEro ITHCBMEHHO). OTO IIOMOKET BaM JIETKO BBEIYVIHTH
ITPaBOIMCAaHIE aHT JIIICKOI' O S3bIKA.

Bcenomuaure 00 >Qpdexre Pecropdpd. Jlyume Bcero HaM 3arioOMHHaeTCSI HHQpOpMAaIHSL
BRIJIeTITIONIasics H3 obmield Macchbl. Mcmombayiite 3 ekt cebe Bo Omaro. Kak cjenaTrh CIOBO
3AIIOMHHAIOIIMMCS? BBIZEINTE ero M3 APYTHX CIIOB B ITPSMOM CMBICIIE — IIPH ITOMOIIH SPKOH
PYYKH HIH I[BETHOIrO HpH(Ta. MO3r BBEIJEIHT 5Ty HHQOPMAI[HIO H3 OCTAJIbHBIX CIIOB H
3allOMHHT. [IOMHITe, BeAb B INKOJIE HAC 3aCTaBIISTIN JIENaTh aHAJIOTHYHO Ha YPOKaX PYCCKOIrO
S3BIKA. CIIOBAPHEBIE CIIOBA MBI BBIJEIISUIM Pa3sHOLBETHHIMH pPYYKAaMH. MalleHbKass XHTPOCTE:
Hexoroprele megaroru COBETYIOT He IIPOCTO BBIAEISTH CIIOBO, HO H IMHCATh KakAyi0 OVKBY
pasHBIM IIBETOM. BpeMeHH Ha HaIlHCaHHe VHAET OoJbIle, padoraTh C IOHATHEM BB OVaETE
JOINIBINE, TIO3TOMY H 3allOMHHTCSI OHO OpicTpee. OOS3aTelIbHO ITOIPOOYHTE Ha IIPAKTHKE 3TO
ITPOCTOE YIIPaKHEHHE.

PadorTalite ¢ Microsoft Word. HMcnonp3yiiTe aBTOMaTHYECKYIO IIPOBEPKY opdorpaduH He
TOIILKO II0 MPSMOMY HazHA4YeHHI0, HO M 19 o0yueHHSI. Kak TOJIBKO YBHIHTE, YTO ITporpaMMma
HCIpaBHIIa KaKOoe-IIMOO CIIOBO, COTPHUTE €r0 M HAaIMIINTE BPYYHYIO ITPAaBHIILHBIH BapHaHT. 3TO
HEMHOI'O YBEIHYHUT BpeMd padoTel ¢ JOKYMEHTOM, HO OVAET IIOJE3HBIM VIIpaKHEHHEM I
spelling.

Uuralire Kak MOKHO 4Yaimme. Kak 3alloOMHHTE JIMI[0O HOBOI'O 3HAKOMOI'O MJIM KOJUIETH? HyXHO
yalre ¢ HAM BHJETHCS. 3allOMHHATEh HaIMCaHHE CIIOB MOXKHO H HY/KHO aHaJIOTHYHO: CTapanTeCh
BCTpPEYAThCsI ¢ HHUMH 4YacTto. [Ipore Bcero 3to OVAeT Menark, €ClIH Bhl OVAETE YHTaTh
Pa3sHOOOpa3HBIE AHTTIOSBBIYHEIE CTAaThH M KHHTH. OTOT IIPHEM, ITOKAIYI, CaMBIN MHTEPECHBIN H
HEHABSI3UYHMBBIIN, BEJb BBl VUHTE IIPABOITCAHIE aBTOMATHUYECKH BO BPEMS UTEHH.

Tecrupyinre cBom 3HaHmsA. B HHTepHeTe MOXKHO HaHTH MHOIO Pa3sHOOOpPasHBEIX TECTOB H
OHJIAMH-3aJlaHHH, KOTOphIEe IIOMOI'YT BaM COBEPIIEHCTBOBAThL HABHIK IIPABOIMMCAHHSI Ha
AHITIMICKOM S3BIKE. Harmpumep, MHOTro pazHOOOpasHBEIX TECTOB MOKHO HAHTH Ha 3THX CaHTax:
https://howtospell.co.uk/spellingquiz.php, http://eslus.com/LESSONS/SPELL/SPELL.HTM.
HUrpaiite B npaBlJibHbI€ HIpPbL [3yueHHe AHITIMIICKOIO S3BIKAa JOJDKHO OBITH IS Bac
VBIIEKATEIIBHBIM. A CJIelIaTh €r0 TaKHM ITIOMOI'YT pa3sHOOOpasHbele 00YUarOIe OHIAHH-HIPEl. MX
MOJKHO HCIIOJIb30BATh B IIEPEPRIBE MEKAY VIIPAKHEHHSMH: BEI 3JJ0POBO Pa3BIIEYeTeCh H B TO XKe
BpeMS IIPOAOIIKHTE VUHTh AHITIMHCKHH. lloHrpars ¢ TIONMB30H MOKHO Ha canrax
http://www.wordgames.coiy/. http://www.merriam-webster.com/word-games.
http://www . funbrain.com/spell/.

H3yunTe npasiwia YreHlsa. Eciau BE OyeTe 3HATh ITPaBHiIa YTEHHSI aHTJIHICKOIO S3BhIKA, BaM
OyJIeT jJerde JoragaThcs, KakK ITHCATh He3HAKOMOE CIIOBO, HCXOJS M3 ero 3BydaHHA. Spelling bee
- Urpa QI TPaMOTHBIX IOAeiH. XOTHTE IIPOBEPHTE CBOM 3HAHHA? XOTHM OTMETHTBL, 4YTO
ITPaBOIMMCAHIE BEIZBIBAET TPYAHOCTH JaXKe Y HOCHTelleH s3bIKa. FiMeHHO rmosToMy B AMepHKe
eCTh Pa3MYHBIE KOHKYPCHI, KOTOPHIE IIPH3BAHBI IIPOBEPSATH I'PAMOTHOCTH JIIOJIEH, HAIIPHMEDP
Spelling bee. 310 copeBHOBaHHE, B X0O/Ie KOTOPOrO TIOASM Ha3BIBAKOT Pa3IHYHBIE CIIOBA, a OHH
JIOJDKHBI ITPOM3HECTH 110 OYKBaM, KaK ITHIMYTCS 3TH IMOHATHS. KTO chenarn onmOKy — BBIOBIBAET.
Ha xaxmom sTarie KOHKypca JaroTcs Bce OOIE€ CIOKHBIE CIIOBA, IIOKA HE OCTAHETCS OIHH
rmodeaurelnb. BriepBele KOHKYPC ORI IPOBeAcH B JdaneKoM 1925 roay M ¢ TEX IIOp HE TEPSET
norynapHocTH. Cefyac Spelling bee nmpoBoagIT B pa3HBIX cTpaHaxX MHpa.

3. METO/IMYECKHE PEKOMEHJIAIIUH 110 H3YUEHHIO TEOPETHUYECKOI O
MATEPHAJIA
Vzyaetie, JiopoL0, pasiena cielyeT HauHHATh C O3HAKOMIEHHS C BOIPOCAMH ITTaHa
Cepric HEBYUEHPISD TeMBEos TIPH & A3y e HHH- TeOPeTHIECKOrO0 MaTepHala HeOoOXOHMO HCIIONb30BaTh
e YexoMEHYEMYEO" "GCAGBHYI0O M NONOMHHUTENBHYIO IJIHTEpaTypy JUI JIYYINErO YCBOEHHA
MaTepHaa.

p—— S . A0 A0 SNTT - 40 (0 ANaT
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OcpanBaTh TEOPHIO CIIeAYET B COOTBETCTBHH C TOH ITIOCIEMOBATEIIBHOCTBIO, KOTOpas
IIPEeJICTABIIEHA B TNIAHE CAaMOCTOSTEIBHBIX H ITPAKTHYECKIX 3aHATHI.

Metoauka paboThL ¢ IUTEPATYPOH TIPeAyCMaTPHBAET BeJEHHE 3aITHCH IIPOYHTAHHOIO B
BHJIE IUIAHA-KOHCIIEKTA, OIIOPHOIO KOHCIIEKTAa M T.J. OTO IIO3BOJIMT CJIIEIATh 3HAHHSI
CHCTEMHBIMH, 3a(DHKCHPOBATh M 3aKPEITHTh HX B ITaMSTH.

KoHCNEeKT — CIIOKHEBIHN CIIOCO0 HM3II0KEHH S COAEPKaHUS KHHTH HIIH CTaThH B JIOTHYECKOH
IIOCIIEIOBATEILHOCTH. KOHCIIEKT aKKYMYIIHPYET B ceOe IPeAbIAVIINHE BHABI 3aIIHCH, TI03BOISET
BCECTOPOHHE OXBAaTHTh COJAEPKAHWE KHHIM, CTaThH, TEKCTa, I'paMMAaTHUYECKOIO MaTepHala.
[loaTOMY YMEHIE COCTABRIIATH IINIAH, TE3MCHI, JENIATh BBIIMMCKH M APYIHE 3aIlMCH OIIPEACISeT H
TEXHOJIOTHIO COCTABJIEHI KOHCIIEKTA.

MeToamuecKkne YKA3aHHA M0 COCTABJIEHHI0 KOHCIIEKTA
1. BHHMATEIBRHO IPOYHTAHTE TEKCT. YTOUYHHTE B CIIPAaBOYHOH IIHTEpaType HIH CIIOBape
HEIIOHATHBIE cloBa. lIpm 3ammcH He 3a0yaAbTe BBIHECTH CIIPABOYHBIE JAHHBIE Ha IIOIIA
KOHCIIEKTA,
2. Beigenure rimaBHOe, COCTaBLTE IIAH,
3. Kpatko copMyImHpyHTe OCHOBHEIE ITOIOKEHH S TEKCTA,
4. 3aKOHCIIEKTHPYHTe MaTepHall, 4YEeTKO CIeAysd ITYHKTaM IUlaHa. [IpH KOHCIIEKTHpOBaHHH
CTapanTeCh BEIPA3HTh MBICIIF CBOMMH CIIOBAMH. 3aIlHCH CIIEAYET BECTH YETKO, SICHO.
5. 'paMOTHO 3armiCEIBANTE IUTATHL [ [HTHPYS, VUHTRIBAHTE TaKOHHYHOCTD, 3SHAUNMOCTEH MBICJIH.

B TekcTe KOHCIEKTa KellaTEIbHO IIPHBOIUTE HE TOJIBKO TE3HCHBIE TTOTOXKEHHS, HO H HX
JIoKa3arenbcTBa. [IpH oopMIIeHHH KOHCIIEKTa HEOOXOJHMO CTPEMHTBHCS K €MKOCTH KaXJOI'O
IpeJUIoKeHNsI. MEBICIIH aBTOpa KHHIH CJIeJQyeT H3j1ararb Kparko, 3a00TsSCch O CTHIE U
BBIPA3HUTEIIFHOCTH HAITMCAHHOTO. /]IS YTOUHEHHS M JTOITOIMHEHH I HEOOXOANMO OCTABIIATH TTOJIA.

[Iporiemypa IPOBEPKH KOHCIIEKTAa BKIIFOYAET B Cce0sl IEPEYEHB BOIIPOCOB 0Oa30BOIO U
TTOBBLIIIIEHHOIO VPOBHEH JIIS COOECENOBAHISL

MeToquecKne peKOMEHIANHH 10 MPEeACT ABJIEHHI0 H 0()OPMIEHH IO
pe3yJbTATOB codeceJ0BAHM S

CobecegoBanue mpe/cTaBIsIeT cOOOH HHAHMBHAYAIBHYIO Oeceqy ¢ KaXKJIbIM CTYAEHTOM
110 IIPEJIOKEHHBIM BOIIPOCAM C ITOCIIERVIOIIEH OIEHKOH HMX IIOATOTOBKH. llembro JaHHOIM
(GOpPMBI 3aHATHS SBIISETCS OCYINECTBIIEHHE TEKVIIEro KOHTPOIA 3HaAHHH IO TeMe. B 3ajaun
co0eceJOBAHN S BXOJIUT ITPHOOPETEHHE HAaBBIKA PaOOTHl ¢ HCTOYHHKAMH H JIMTEPATYPOH, YMEHH I
TPaMOTHO COCTABIISTH KOHCIIEKTEI M TTOIB30BATHCSA MMH, BEISIBIISATE PasiIHYHbIE TOUKH 3PEHHS Ha
ITPOOIIEMY H CTEIIEHD €€ Pa3padoTaHHOCTH B IIMTEPATYPE.

CobecemopaHne TIpefArionaraeT  o0sA3aTebHOE  KOHCIIEKTHPOBAHHE TEKCTa  HIH
IpaMMaTHYECKOTO MaTepHala, a Takxke IPopadoTKY BCeH ITPeITIOKEHHOH JINTEPATYPEI IT0 TEME.

Borpocel ang cobeceoBaHHS H KPHTEPHH OLEHHBAaHUS ITpHBeleHbI B (DOC mTaHHOH
JIU CIIUTTITHHEI.

4. METOJHYECKHNE YKAZAHHIA I10 BUJIAM PABOT,
ITPEAYCMOTPEHHLBIX PABOYEHN ITPOI'PAMMON JTUCHHUITJIMHBI
4.1. IlloaroroBka K NPAKTHYECKHM 3aAHAT HAM
Memoouueckite yrazauiia no noo20moeKe K NPAKmMuUYeCKUM 3aAHIMUSIM.

K camoctosgrenbHOH padoTe OTHOCHTCS IIOATOTOBKA K ITPAKTHYECKOMY 3aHSTHIO H
BBITIOITHEHHE JOMAIIHETO 3aJaHH .

JlomallrtHee 3aJaHHEe COCTOHT M3 HHAHBHAVAIBHBEIX 3aJaHHIl, IIpoledypa ITPOBEPKH
KOTOPEIX BKIIOYAcT B ceOs TIepedeHb MPAaKTHYECKHX VIIPaKHEHHII M BOIIPOCOB IS
cobeceJOBaHH .

I TOroBbIi NPOAYKT CAMOCTOSAT €JIbHOH PadOThI: HHIHBHIYAILHOE 3aJaHHE.

Cpeﬂcrwm@ﬂmn: cobeceIoBaHHE.

Ceprudomkar: 2C0000043ESABBES52205E7BAS00060000043E

Pnenengy ., NETo M AeCk e VR Ains mo cocraB/IeHHIO TJI0CCAPHSA MO0 TEKCTY
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[TogoGHO mrOOG0OMY CIIOBaprO ITIOCCAPHIl COCTOMT M3 aBTOHOMHBIX JIEKCHUYECKHIX €IMHIII,

PACITOIIOKEHHBIX:

- 110 andaBHTY,

- TI0 Mepe MOSBJIEHHS TEPMHHOB B TEKCTE HIIH 3aJaHIH

- B COOTBETCTBHHU C TEMOH H3yYaeMOI'0 pasjieiia JHCIIHIUIHHEL

Jl1s cocTaBneHHA TIIOCCApHS IO 3aJaHHOH TeMe HYKHO HalTH HH(QOPMAIHIO C pa3HBIX
HCTOYHHKOB (ceTh «MHTEepHET», SHIHKIIOIEIHH, ITpaKTHYeCKHe ITOCOOH S, y4eOHas IIHMTepaTrypa),
H3VUHTH €€ U COCTABHTH B PYKOITHCHOM BapHAHTE HIIH IOIB3YACh TEKCTOBBIM ITPOIIECCOPOM.

PaGora pgomxHa OBITH IIpejcTaBleHa Ha Oymare ¢opmara A4 B IIe4aTHOM
(KOMITBFOTEPHOM) WIH PYKOITHCHOM BapHaHTE.

Kaxmasg nexcuyeckas eUHHIIA 3allHCBIBASTCS Ha OTJEIBHON CTpouke. B cocrae ee
XAPaKTEPHCTHKH JOIDKHBI BXOAWTHL HE TOJBKO KpaTrKoe TOJIKOBAaHHE, HO H KOMMEHTApHH,
ITPHMEPBI, TIOSICHSIOIIME I[UTAThI, CCHUIKH HA JIIHTepaTypy. | TTaBHBIM OTIIHYHEM ITIOCCAPHS OT
OOBIYHBIX CIIOBAPEH SBIIIETCS (POPMHPOBAHHE €I0 B KAUECTBE eAMHOI0 KOMILJIEKCA HH(OpMAaIHH
B COOTBETCTBHH C HCCIIeQ0BATENbCKOH HIIH MTPaKTHYECKOH 3aJauei.

PexoMeHJa MM 110 COCTABJIEHHIO IJI0CCAPHSL:
* I'J1aBHOe mpaBIJIO TJIOCCAPHA — JOCTOBEPHOCTh. [IOfICHEHHE IOKHO HauOOJIee TOYHO
OTPa’kaTh CYTh JIEKCHUYECKOH €IHHIIE.
* [losicHeHHe JO/IZKHO OBITh KOPPEKTHLIM H MOHATHbIM. Helb3s HCIIOIb30BaTh OTKPOBEHHEIE
KapPrOHM3MBI, HO M CITHIIIKOM CIIOKHEII HaYVUHBIH TEKCT MOJKET TOJIBKO 3allyTaTh IT0JIb30BaTEN.
* YUHThIBATH BC€ BAPHAHTBLL ECIH OIMH M TOT K& TEePMHH MOXET HMETH HECKOIIBKO
PAaBHO3HAYHBIX 3HAYEHHH, HYKHO VUHTBIBATh BCE BAapHAHTHl, M Ha KOHKPETHHIX IIPpHMepax
ITPHBOINTE 3HAUEHHE TEPMHHA B TOM HJIH HHOM KOHTEKCTE.
I ToroBnii NpoayKT CAMOCTOATEIbHOH PadoOThI: CIIOBAPHAS CTAThI.
Cpeacrsa 1 TEXHOIOTHH OIIEHKH. COOECEeIOBAHHE.

S. METOJHYECKHUE YKA3AHHA IT1O IIOJAI' OTOBKE K DK3AMEHY

[Iporemypa ITpOBEMEHIS JK3aMeHA OCVIIECTBISETCS B COOTBETCTBHM C [lomokeHHEM O
IIPOBENECHII TEKVYINEIO KOHTPOIS YCIIEBAEMOCTH M ITPOMEKYTOYHOM aTTECTAI OOYYAFOIIIXCS I10
00pa30BaTe/IbHBIM ITPOrPaMMAaM BEICIIIETO 00pa3soBaHHA - IporpaMmMaM OakaraBpuara B CKDY.
B sK3aMeHaIMOHHBI OIJIET BKITFOYAROT CS 3alaHH S ITIS IIPOBEPKIL:
1) m3y4aromero yreHHs (HayYHO-IIOITYIIIPHBIH TeKCT WIH TeKCT OBITOBOrO, COIHOKYIIBTYPHOIO
XapaKTepa Ha HHOCTPaHHOM S3bIKe 00beMoM Jio 2000 1mey. 3H.);
2) TeKCHKH M I'PaMMAaTHKH (TecT, 00beM - 10 mpeaIoKeHHii);,
3) IOATOTOBIEHHOH YCTHOH PeYH MOHOJIOTHYECKOro XapakTepa (cooOlleHHe Ha ORHY H3
H3YYEHHBIX TeM, 00BbeM - He MeHee 15-20 ¢pa3).

JITIs1 TIOATOT OBKH IO OHIIETY OTBOAUTCSE 20-25 MHH.

[ IpH ITOJITOTOBKE K OTBETY CTYAEHTY IIPEIOCTABILSET CSI IIPABO IIOJIb30BAHIT. CIIOBAPEM.

[ IpH rpoBepKe IMpaKTHYECKOrO 33laHHs, OLeHHBAOTCS:
- IIPaBWILHOCTh (POHETHYECKOIO H JIEKCHYECKOIO CTPOSI HHOCTPAaHHOIO SI3bIKA, ITOHHMAaHHE
HHOSIBEIYHOI O TeKCTa ITOCPEICTBOM YaCTHYHOIO IIepeBoAa H B opMe Oecelibl ¢ 3K3aMEHATOPOM
I10 €TI0 COAEPKAHHIO,
- KOPPEKTHOCTE BBITOIHEHH S JIEKCHKO-TPaMMaTHYECKOI'O TECTA,
- COOTBETCTBVIOMIEE YIIOTPeOIeHNe TeKCHKH, (DOHETHKH H T'PaMMaTHKH ITPH MOHOJIOTHYECKOM
BBICKA3BIBAHHH, IOTHYHOCTE H IIOCIIEAOBATEIIBHOCTh BEICKA3BIBAHHS, TEMIT PEYH.

CIIMCOK PEKOMEHJIYEMOM JIMTEPATYPBI

1. BopoOrera C.A. J]emoBo# aHTIIHHCKHH S3BIK U1 cheprl TypH3ma/C.A. BopoOreBa. —

Mockpa: Ounomatuc, 2010. — 345 c.
[OKYMEHT MOAMNWUCAH

::-:pmq}%m;ré’ﬁkﬂ%gﬂp ;ﬁgﬁiﬂgﬁikgﬁgﬁ%gm TYPHCTOB B c(hepe IpodecCHOHATEHON KOMMYHHKALIMH =
Bnanenddng] islietopd TowrestsareProtessional Commumncation. — Mocksa|beprma: [{upekr-Memna, 2017, —

Pexxrv moctyma: http://www.biblioclub.ru — 35C «YHuBepcHTeTCKasa OHOMHOTEKA OHIIAHH
Nencteutened: ¢ 19.08.2022 no 19.08.2023



3. Koponera, H.E. Axrmmmickint s3pIK. CepBHC H TYpH3M: yueO.1mocobue / H.E. Koporera, 3.3.
Bapcersm, A M. CepouHoBckas. — 5-e 3. — PoctoB H/][: ®ennkc, 2011. — 407 c.

Pecypchl ceTu IHTEpHeET

- http://www . biblioclub.ru

- http://www 1prbookshop.1u
- http://www .catalog.ncstu.ru

AOKYMEHT MNOANMCAH
SNEKTPOHHOW NOAMNWMCLIO

Ceptvdmkar: 2C0000043E9ABBB952205E7BAS00060000043E
Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa

Nencteutened: ¢ 19.08.2022 no 19.08.2023



