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YHUKanbHbI MPOrpaMMHbIA KIKOY:
d74ce93cd40e39275c3ba2f58486412a1c8ef96f

YMETh: OCYIIECIB/IATE AEJIOBOE B3aMMOIAECHCTBAE HA AHTIMHUCKOM SA3BIKE B NPO(ECCHOHATEHOU
cepe; gUTATh ¥ MEPEBOIUTH CHEIUATBEHYIO JUTEPATYPY OJIA MOMOTHEHUS HPO(eCCHOHATEHBIX
3HAHWI.

AKTYAIBHOCTB TeMbI: 00yCI0BIE€HA HEOOXOAMMOCTEIO OBiIaneHuem Y K-4.
Teopernueckast 4acTh:

Vocabulary

1) to satisfy (v.) — yIOBIEeTBOPATE, OTBEYATH TPEOOBAHUAMM, BBIMOIHATE PEMIEHUE, OBITH
MPUTOHBEIM

satisfying (adj.) — yIOBIETBOPAIOIIMH yCIOBUAM, YIOBIETBOPUTEIBHBIN

customer satisfaction (n.) — yI0BIE€TBOPEHHOCTE MOTPEOUTENEH, KAUECTBO O0CITYKUBAHNA
KJTMEHTOB

to satisfy needs and desires at a desirable price

2) hospitality (n.) — rocTempuUMCTBO, TIPEACTABUTETECKHE MEPOTTPHATHS
3) hospitality industry — uaayCTpHs TOCTENPUUMCTBA, TOCTHHUTHAS WHIY CTPHS
4) a hospitality unit — cTpykTypHO€E TIOIpa3IE€TEHNE TOCTUHHUIIE]

5) hospitable (adj.) — rocrenpumMHEIN, pagynIHEIT

6) to sell (v.) — mpomaBats, mpoaBUTaTH

sales (n., pl.) — mpomaxmu, pacrpomaku MO0 CHHUKEHHOW IIEHE, COBIT

sales division (n.) — oTaen mpogax

sales staff — mepconan otnena cOprTa

a salesperson (n.) — nmponasert

sales target — KOHTPOJIEHBIM MOKA3ATEIH MPOAAK, TUTAH TMTPOTAK

to reach good sales — gocTurars XopomMx mokazaresnei mpoaax

a professional sales-kit — mpogeccHOHATBHBIN KOMIUIEKT MaPKETHHTOBEIX MATEPHAIIOB,
KOMILUIEKT PEKJIAMHO-KOMMEPUECKUX MATEPUATIOB

seller (n.) — pO3HUUHEIN ITPOIABETL], XOJOBOU TOBAP, MPOU3BOAAIIASL OTPACIIE

sold out (adj.) — pactipomano

7) arevenue centre (n.) — OTOEI, TEHEPUPYIOMIMIT PO JAKH

8) to market (v.) — npogaBars, COBIBATH, HAWUTH PEIHOK IS MMPOIYKTA, ITO3UIMOHUPOBATH
marketing (n.) — MapkeTHHT, IPOAAKA, COBIT, MEPONIPUATHA IO OCBOEHUIO PEIHKA

marketer (n.) — mapkeTogor
AOKYMEHT TOAMWUCAH

EHEE HHOW NOANMUCHIO - u
CepTv djﬂngrﬂ-&H&}a ETBEH% m%iﬂl{ﬂﬂlﬂﬂ{, [MTOTCHITHAJIEHEBEIH KJIMCHT
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prospecting (n.) — IEPCIEKTUBHAA OILE€HKA, MOUCK MOTEHIUATEHEIX KIIMEHTOB
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prospective (adj.) — oxugaemeli, Oyaynimi

10) client base (n.) — kmuenTckas 6asa

11) referral(n.) — pexomenmamms

12) todealwithqueriesandcomplaints — 3anumarscs 3ampocaMu 1 xaro0aMu
13) destination (n.) — MeCTO Ha3HAYCHUS

14) attraction (n.) — npUBIEKATEILHOCTS, 10CTOMPUMEUATEIHHOCTE

15) a brand (n.) — Toprosas mapka, pUPMEHHEII 3HAK

branding (n.) — pazpabdoTka 1 PO IBUKEHNE TOPTOBOH MAPKH

brand image (n.) — penmyTanus TOproBoil Mapku, 00pa3 Mapku

brand identity (n.) — cucrema naenTuuKanu OpeHna

16) to seek experiences — HCKATEHOBBIMOTIBIT

17) to stand out (v.) — OTIHYATECA, BEIACIATECA

18) outstanding (adj.) — BeImaromMiACs, TOIIEKANIHI YILIATE, HO HE BHITIAYEHHEIH

Bonpocsinzaganus:
1.Read and translate:

Marketing is a process through which individuals and groups provide, exchange and
obtain products — ideas, goods and services — capable of satisfying customers’ needs and desires
at a desirable price and place.

Marketing in the hospitality industry refers to marketing the services of a hotel. A
hospitality unit such as a restaurant, hotel, or an amusement park consists of multiple groups
such as facility maintenance and direct operations (servers, housekeepers, porters, kitchen
workers, bartenders, management, marketing, and human resources etc.).

Marketing efforts of any hotel begin with a marketing plan.

The marketing plan is a guide for marketing, sales, advertising and promotional efforts. It
is the document upon which sales are built. Normally a marketing plan has to be developed for at
least three-year period. It forces managers to think ahead and make better use of the property’s
resources as it sets responsibilities and coordinates and unifies efforts to reach good sales.
Hospitality sales differ from sales of consumer goods because the former are both tangible and
intangible products.

The marketing team of a hotel is a group of people representing at least one from each
revenue centre of the hotel. A revenue centre is a distinctly identifiable department, division, or
unit that generates revenue through sale of goods or services. The marketing and sales division
can be varied in the size, type, and budget. There are several key positions: 1) marketing research
coordinator; 2) director of advertising and PR; 3) director of revenue management; 4)
telemarketing director; 5) director of convention services; 6) director of sales. Hotel services are

marketed ewpenthe telephane, and via the internet.

ANEKTPOHHOW MOANUChHIO
Cepudpukar:  2COPRFSHAASEAleP ECANS g reO¢bTsidered an effective means of customer contact. There are

Bnaﬂeneﬂfireemf?ﬁgga::Tr?béﬁmn:mﬁmggﬁ calls or prospect calls; 2) PR calls; 3) presentation calls; 4) inside

calls.
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Prospecting is the life blood of sales because prospecting identifies individuals or groups
that can become the property’s client base soon. There are several sources for prospecting such
as referral programs of past and present clients, account penetration, community contacts, the
property competitors, networking, and the internet. But before making a sales call it is necessary
to prepare a well-organised and professional sales-kit which should only contain the information
pertinent to the client’s particular needs.

Travel agencies don’t need large marketing budgets. A travel agent’s role is to help
people plan, choose and arrange their holiday. They will usually work to a budget set out by
whoever is planning the holiday. They also offer advice and opinions on where to go and local
tourist attractions, events and customs. Typical duties of a travel agent include: 1) promoting and
marketing the business; 2) dealing with customer queries and complaints; 3) providing advice
about visas or passports; 4) selling holidays and insurance; 5) meeting proit or sales targets; 6 )
preparing promotional materials and displays.

Travel agents market destinations. Destinations are places that attract visitors for a
temporary stay, and range from continents to countries to states and provinces, to cities, to
villages, to purpose built resort areas. Tourists travel to destinations.

Destination marketing refers to a management process through which the national tourist
organizations and/or tourist enterprises identify their selected tourists, actual and potential,
communicate with them to ascertain and influence their wishes, needs, motivations, and likes
and dislikes, on local/rural, regional, national and international levels, and to formulate and adapt
their tourist products accordingly with a view to achieving optimal tourist satisfaction, thereby
fulfilling their objectives. Tourism destinations are probably among the most difficult “products”
to market, involving large numbers of stakeholders and a brand image.

To brand a tourism destination is to develop a clear identity, or “brand”, based on reality,
while also reflecting the core strengths and “personality” of the destination. Branding is perhaps
the most powerful marketing weapon available to contemporary destination marketers
confronted by tourists who are increasingly seeking lifestyle fulfillment and experiences. In the
highly competitive and dynamic global tourism environment, strong branding will help a
destination stand out from the crowded marketplace. Building and maintaining brand value is the
key to business success and, as a result, brand management is quickly shifting from a peripheral
marketing concern to the core business strategy.

Tourism marketing is generally concerned with the selling of dreams, as expectations of
an intangible tourism service can only be realized after travel. The images held by consumers
therefore play a critical role in their decision-making.

Most destinations have superb resorts and attractions, every country claims a unique
culture, landscape and heritage, each place describes itself as having the friendliest people, and
high standards of customer service and facilities are now expected. As a result, the need for
destinations to create a unique identity — to differentiate themselves from their competitors — is
more critical than ever.

2. Answer the questions:
- HT.MOONVCAH
1) What éﬁ%ﬁﬁ NNCHIO
Cepmudomkatr: 2C0000043ESABBB952205E7/BAS00060000043E

Bnanendd) Wihatyisentarketimganthehospitality industry?

3) What 1 arketing plan? What are its characteristic features?
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4) In what way are hospitality sales different from sales of consumer goods and services?
5) Who makes the marketing team of a hotel?

6) What kinds of calls do they single out?

7) What are prospect calls?

8) What are the duties of a travel agent?

9) What is destination marketing?

10) How important is branding in marketing destinations?

3. Comment on the statements (express agreement or disagreement):
1) Travel agents market destinations.

2) Branding is perhaps the most powerful marketing weapon available to contemporary
destination marketers.

3) Travel agencies don’t need large marketing budgets.

4) Hospitality sales differ from sales of consumer goods because the former are both tangible and
intangible products.

4. Find notions in the text according to their definitions:

— hotels, motels, inns and businesses that provide transitional or short-term lodging;

— aplace that people will make a special trip to visit;

— atype of marketing that promotes a destination (town, city, region, country);

— distinctly identifiable department, division or unit that generates revenue through sale of
goods or services;

— product specific, market specific, or company-wide plan that describes activities involved
in achieving specific marketing objectives;

— a specific amount of sales that management sets for achieving or exceeding within a
specified time frame;

— the process involved in creating a unique name and image for a product in the consumers’
mind;

— systematically collecting names of the prospects ( called leads);

— the premium that accrues to a brand from customers who are willing to pay extra for it;

— a person or company that arranges tickets, hotel rooms for people going on holiday or
making a journey;

— the impression in the consumers’ mind of a brand’s total personality;

— afirm’s high level plan for reaching specific business objectives.

5. Fill in the gaps using the verb “to sell” and its derivatives:

1. We create a force that actually those products.

2. Mixtures containing these are available from companies spices and seasonings.
AOKYMEHT MOANWCAH
3NEKTPOHHOW MOAMKCHIO

Cepmndmat TOARS YOMAESs&205: 7850088000042 €XECULIVE responsible for goods or products for
Braenqyne Gf-Mmanyeonfiantesirossa

nereranni0ads of members, loads of rare goods all at great low prices



5. It is a condition of that tickets are not on for more than their face value.

6. Translate into English and write the following sentences:

1) 3amaga oTmena opomak U MapKeTHHTAa — pazOoupaTses € Kamo0amMil KIIMEHTOB W COBEPIIATE
Tene(POHHBIE 3BOHKHU C IE€JIBI0 MTPOAAKH YCIYT.

2) ITapk pazBmeueHuil — mogpa3AEICHUE OTEIA, MPUHOCANIEE OCHOBHYIO MTPUOBLIE.

3) [lupekTop mo TeIeMapKETUHTY CO3BANI COBEMIAHUE, HA KOTOPOM COOMpaICa
MPOUHCTPYKTUPOBATH MEHEIKEPOB MO MPOAAKAM O HOBBIX ITPABUIIAX OOMIEHUS C KIIMEHTAMH.

4) baccenH — coOpy)keHHE, KOTOPOE HYKAAETCA B TEXHUUECKOM O0CITYy KMBAHUHU U CONEPKAHHUH.

5) Hama typdupma 3annmaercsa opraHasanyen oTaeixa yxe 15 ner.

IIpakTiHyeckoe 3ansarue Ne 21.
Tema zansarusa: PR activities. Advertising / PR nesarejibHOCTE. Pexiiama

[eas: dopmupoBaHHe HABBHIKOB [IEI0BOTO0 B3aUMOJECHCTBUS HAa AHTJIMMCKOM S3BIKE B
npo(eCcCuoHANBHOU cepe.

B pesynbTare 0CBOCHUA TEMEI CTYIEHT JOJIKEH

3HATh: JIEKCUKY OpPO(PECCUOHANLEHON HANPABICHHOCTH; HOPMEI YIOTPEOJIEHUS JIEKCUKU
AHTITUHUCKOTO  s3BIKA B HpodecCHOHAJIBHOU  cdepe;  OCOOEHHOCTH  IPAMMATHKHU
npo()eCCUOHATBEHOTO AHTIIMMCKOTO A3BIKA;

VMeTh: OCYIIECTBIATE AEJIOBOE B3aUMOIEHCTBUE HA AHTJIMMCKOM A3BIKE B MPO(PECCHOHATBHOU
cepe; 9UTATh M MEPEBOIUTH CHEIHUANBEHYIO JUTEPATYPY /A MOMOTHEHUS HNPO(PECCHOHATEHBIX
3HAHWH.

AKTYaJIbHOCTB TeMbl: 00yCIIOBiI€Ha HEOOX0AUMOCTEIO OBiIaneHuem OIIK-1.

TeopeTnyeckasgyacTn:

Advertising in the tourism industry can be somewhat different to advertising in other
industries. In relation to a holiday for example, the customer is being sold an intangible product
they can’t see or touch before they buy. Often customers will pay for products before
experiencing them. Given these factors, and the wide choice of tourism products available,
customers have high expectations of product quality and value for money.

Vocabulary

1) to advertise (v.) — pexramMmupoBaTh, HHPOPMHUPOBATE
advertising (n.) — pekmaMHO€ €10, PEKIAMHEIN aHOHC
advertising cost (n.) — pacxomsl Ha peKIamMy
advertising campaign (n.) — pexaMHas KaMIaHWus

advertisement .\(H H4 — peKJIaAMHOE 00BIBICHHE
NOKYMEHT NMOAMMCAH
INEKTPOHHOW NOANWUCEID

CeprnapadrlOPOSIAR: (Kshom FRBHAHOHEPOBATE, ONPEICIUTE MECTOMOIOKECHIE

Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpoBHa

positioning (7.) — MO3UIMOHUPOBAHUE, PA3MENIEHUE, CTPOUTEILCTBO MO3UIINHI
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3) to expose (v.) — moaBEpPrarThb, AEIaTh NPEAMETOM PACCMOTPEHMS, BEIBOIUTE HA YUCTYIO BOOY
eXposure (1.) — KOHTaKT CO CPEACTBAMH PEKJIAMEIL, OTKPEITOCTD

4) to target (v.) — CTaBUTh MJIM HAMEUATH I[€JTb, INTAHUPOBATE

target market (n.) — neneBoOM PEIHOK

targeted (adj.) — HaMeUEHHEIH, ANPECHBINA

5) to appeal (v.) — amemmpoBaTh, 00pamaTLECA ¢ MPU3BEIBOM, ITPUXOIUTHCS IO AVIIIE,
appeal (n.) —BO33BaHME, NPU3EIB, PUTATATETEHAS CITA

appealing (adj.) — TporarensHBIN, 00asITEIBHBIN, BEI3BIBAIONIAN HHTEPEC

product appeal (n.) — mpUBIEKATENBHOCTH PO TYKIHH

6) to reach (v.) — noctuun, DOUTH

blogger outreach (n.) — pacripocrpanenne uadopmarmm dOrorepamm

7) to generate online presence — mpenCcTaBUTEILCTBO B ceTH MHTEpHET

§) to promote (v.) — MPOABUTATE, HOBBIIIATE B JOKHOCTH, HOOMIPATE, MOINEPKUBATH
promotion (n.) — IpPOIBUKEHNE, COACUCTBUE, TOOMIPEHUE

promotional (adj.) — cmocobCTBYIONINIA PA3BUTHIO, PACHPOCTPAHEHHIO, PEKJIAMHO-
MH(OPMAIUOHHBIN

to promote the industry — comeiicTBOBATE pa3BUTHIO OTPACITH
9) cost breakdown (n.) — pa30MBKa CTOMMOCTH, 3aTpPaT

10) to draw in (v.) — 3aBoeBaThL TOBEPHE

11) PR (n., pl.) — cBa31 ¢ 0OMIECTBEHHOCTHIO

12) to communicate a message — nepenare HH(POPMALIAIO

13) a press release (n.) — mpecc-penus

Bo IIPOCHI H 3a/1aHHH.

1.Read and translate:

Advertising decisions will be influenced by a number of factors: 1) overall business
objectives, for example, aiming to boost sales in slow periods or to clear old stock; 2) advertising
production and placement costs; 3) the extent of exposure an advertisement will receive; 4)
target market characteristics; 5) how a product is positioned in the marketplace.

In order to measure the success of an advertising campaign and determine if promotional

costs areaﬁwgﬁ%ﬁ%% i Eﬁglpﬂrta_nt to mn_s.ider some means of gathering custpmer information
cepmpddd deedbackassEhisogansbesachieved using simple survey techniques, which can often be
snanendhcorpotated i thé=advettisement itself. Examples include providing an outlet for potential

customers to phone or write for further information; or offering a discount or incentive to
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purchase a product, valid upon presentation of the advertisement. These processes enable the
operator to determine: 1) where a customer heard about the product; 2) customer characteristics
including their wants and needs; 3) customer contact details that can be retained in the database
for future direct mail campaigns and surveys, 4) customer perceptions of the advertisement and
product and subsequent experience with the product; and 5) customer suggestions to improve
product appeal.

The growing power of the Internet, mobile technology and smart phones has offered new
advertising forms in tourism and hospitality industry. Internet access via mobile devices
registered growing popularity. Tourism and hotel companies that have recognized the
importance of choices for advertising via mobile phones at a faster and easier way can reach to

guests.

One of the best ways to generate online presence is through blogger outreach. By hosting
bloggers in their country businesses can have them promote the tourism industry on the internet
with articles and hashtags on social media.

[t is not a secret that having a professionally renovated website is a key to drawing in the
contemporary tourist. People want to see high quality photographs with detailed descriptions and
cost breakdowns before they make a decision on where they want to travel. The website should
be professionally designed and maintained in order to draw in the most traffic.

The value of online reservations and payment are highly underrated. If individuals can
pay for their hotel room as well as book recreational activities online they will be far more likely
to be interested in the area. Offering 24 hour booking and payment will make the business
accessible and up-to-date.

Public relations differ from other marketing tools — mainly advertising — in
communicating messages because it is the public relations that best creates the launch of a brand,
as it has a greater credibility. Moreover, public relations are quite inexpensive compared to
advertising.

Public relations are becoming one of the most important parts of marketing and sales
functions of tourism as its definition includes promoting improved understanding between
operators and their public. Images are built and created by public relations through print media,
word of mouth, and the attitude of the targeted audience. If done properly, potential tourists will
know how they will benefit, learn and grow from visiting a particular site or event.

The tour operators may utilise public relations in order to evaluate the market demand,
create additional sales opportunities in the competitive market, and to reinforce quality of a
product against adverse publicity. But the most common tools used in this industry are: 1) press
releases; for example Hotel PR practitioners attract travel writers through well-written news
releases and creative e-mail “pitches” designed to persuade reporters to visit. 2) fact sheets; when
journalists are in the hotel, the PR manager should be certain that the journalists’ rooms are
furnished with a complete fact sheet (or press kit) containing information on every detail; 3) web
sites.

2. Answergthevguestigirsa

3NEKTPOHHOW NOANMCLIO

Cepmdy TP WHAL W ?ﬁ%ﬁ?%ﬁﬂ?%ﬂﬂiﬁ%umm industry different from advertising in other

Bnapeney’ lllebayxoea TaTeAHa AnekcaHopoBH

industries?
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2) What factors can influence advertising decisions?

3) What means can help gather customer information and feedback?
4) What are new forms of advertising?

5) What are the ways of generating online presence?

6) Why are PR activities different from advertising?

7) How can tour operators use PR?

8) What are the most common tools of used in the industry?

3. Find notions in the text according to their definitions:

1) the activity or profession of producing advertisements for commercial
products or services

2) the professional maintenance of a favourable public image by a company or
other organization or a famous person

3) exposure The publicizing of information or an event, experience of
something

4) an effort to influence consumer perception of a brand or product relative to
the perception of competing brands or products

5) an investigation of the opinions or experience of a group of people, based
on a series of questions

6) websites and applications that enable users to create and share content or to
participate in social networking

7) the process of dividing the cost of something into the different parts that
make up the total amount

8) the messages or signals transmitted through a communications system

9) customer’s concluded arrangement with a goods” or services supplier
representing a completed sale online

10) an official statement issued to newspapers giving information on a
particular matter

4. Comment on the statements:
1) Advertising decisions will be influenced by a number of factors.

2) The %rumﬁHBpmﬂnmﬂ? the Internet, mobile technology and smart phones has offered new
. DMNEKTPORHOM NMOAMVCHIO

coprup AV E s, foursm and,haspitality industry.

Bnaneneu: llleGayxoea TaTenAHa AnexkcaHgpoBHa

3) The value of online reservations and payment are highly underrated.

Nencteutened: ¢ 19.08.2022 no 19.08.2023



Ceptu

Brapehdy atet

4) Public relations are becoming one of the most important parts of marketing and sales

functions of tourism.

5. Fill in the gaps using the verb “promote” and its derivatives:

1) Sales

2) We just get very little in

3) Other forms of tobacco
and via the internet, also must be dealt with.

4) E-Business City has been created exclusively for retailers

and services.

5) Before you hand over any money or sign an agreement, ask

may be aimed at customers, middlemen, or at a firm’s own employees.
materials so it’s hard to actually make some money off of it.

, such as product placement (deliberate or otherwise) in films

their web-based products

about the stages involved,

such as research, marketing and licensing, and any associated costs.

6. The following are only a few of the many examples of governmeni-produced tourism
destination advertising that also serve political or social functions. Study the examples and

answer the questions below:

1) What aspects /places/ features are emphasized in both texts?

2) What does “managing perceptions™ involve?

3) Do you like the slogans proposed by the countries’ governments?

The Bahamas

India

The Bahamas are commonly considered to be a
focal point of leisure and recreational travel in
the Caribbean and the island nation advertises
itself as such. Television ads and website
produced by the government of the Bahamas
specifically foster the image of the islands
providing a care-free, exciting, culturally rich,
and even romantic experience for travelers; a
recent slogan for the marketing campaign was
“It’s better in the Bahamas” to reinforce the
contrast between the desired perception as a
low-stress getaway and the hectic nature of
whatever living environment tourists would be

leaving behind. The Bahamas have, however,
actually traditionally seen high violent crime

rates, so gB@maurismvanarketing attempts to
focus_ the " SHAEH STt ion on the azure

pukat: 2C0000043EDABSBOS52205E7BAS00060000043E

andheachesvand draw it away from any

negative elements of life there. Managing

neicrivp@rceptionsziscacemmon part of advertising of

The common impression of India in the West
has long been either negative—including
perceptions of widespread poverty, lack of
sophisticated hygiene, and violent ethnic and
religious clashes—or ambivalent, so the Indian
government’s Ministry of Tourism began a
marketing campaign, ‘“Incredible !ndia,” to
emphasize the country’s rich culture, historic
sites, tourist attractions, and general sense of
excitement and dynamism to westemn
audiences. Tourism is an extremely lucrative
and growing global industry so it is no surprise
that India, a developing nation, is striving to
capitalize on that market to boost its economy.
In addition, India is also looking to strengthen
its international security and diplomatic ties
while broadening and deepening its trade
relationships, especially with the U.S. so it is
in India’s interest to promote a positive light
for itself among the American and western




many consumer products and services, | voting populations in order to garner future
focusing the audience’s mind solely on the | international support and aid.

desirable aspects of whatever is being sold and
away from any possible drawbacks or
consequences.

7. Translate into English and write the following sentences:

1) Buner u cpeacra peknamMel BEIOMPAIOTCA HA OCHOBE IEJIEN, CTOANIMX MEPEN TYPUCTUIECKUM
ATEHTCTBOM: HYKHO JIM YBEIWYUTH MPOJAKU WIM IMPOBECTH MO3UIMOHUPOBAHHUE TOBApPA HA
PBIHKE.

2) Pexnamuoe 00BABACHUE OOKHO NPENOCTABIATE BO3MOKHOCTE JJIA KIMEHTA IS BEIPAKCHUA
CBOEU YIOBIETBOPEHHOCTH CEPBUCOM.

3) Pexmama MOKET MCIIOJIB30BATECA B KAUECTBE MHCTPYMEHTA cOopa mH(popmManuy 0 KIMEHTax
AreHTCTBA.

4) CrmennaanucTel MO CBA3AM C 00MIECTBEHHOCTHIO MOTYT MCITOJIB30BATE MPECC-KOH( epeHImn 114
Co3naHusA OIaronmpuATHOTO WMHIKA TOCTUHULEI, IIPENOCTAB/AA KYPHAIUCTAM OCTAIBHYIO H
MCUYEPNBIBAIONIYIO CIPABOYHYI0 HH(pOpMALHIO.

5) 3arparel Ha CO31aHUE PEKIAMBI U €€ Pa3MEMICHHE TOopa3n0 BEBIIIE, YEM MPOJBHKECHUE
KOMIIAHUM 9€PE3 CBA3U C 0ONIECTBEHHOCTEIO.

IIpakTHYeckoe 3aHATHE No 22,

Tema 3anarus: Professional Ethical Behavior Standards in the Hospitality Industry /
IIpogeccHona/ibHbIe CTAHIAPTHI THKH B HHAVCTPHH IOCTeNPHHMCTBA

Hens: @opmupoBaHHe HABEIKOB [IEI0BOr0 B3aUMOJICHCTBUS HA AHIJIMMCKOM S3BIKE B
npoeccunoHansHOU cepe.

B pesynsTare 0CBOEHUA TEMBI CTYAEHT JOJIKEH

3HATh: JIEKCUKY OpO(PECCHOHATEHON HAMPABICHHOCTH; HOPMEI VYIOTPEOJIEHUS JTEKCUKU
AHTTUICKOTO  si3pIka B mpodeccnoHasbHOM — cdepe;  OCOOEHHOCTH  TPAMMATHKH

npo(peCCOHATBEHOIO0 AHTIMNCKOTO S3BIKA;

VYMeTh: OCYIIECTBIATEH AEIOBOE B3aUMOIEHCTBUE HA AHTIMICKOM SM3BIKE B mpO(eCCHOHATBEHOM
cepe; UMTATh U MEPEBOAUTE CIEHUANBHYIO JUTEPATYPY IJIA MOMOIHEHU MPO(PECCHOHATBEHBIX
3HAHUM.

AKTYAJILHOCTBL TeMbI: 00ycnoBiaeHa HE0OXx0qUMOCTRIO OoBiIaneHuemM OIIK-1.

TEﬂpETH‘I cCKafd 4YaCThb.

As a fundamental frame of reference for responsible and sustainable tourism, the Global
Code of Ethics for Tourism (GCET) is a comprehensive set of principles designed to guide key-
players in tourism development. Addressed to governments, the travel industry, communities and
tourists alike, it aims to help maximise the sector’s benefits while minimizing its potentially

negative inppaskomthgeayironment, cultural heritage and societies across the globe.
ANEKTPOHHOM MOANMCHIO

Copripimar: ?Cﬂ@ﬁéﬂﬁ%ﬂfégﬁﬁﬁﬁﬁ@ﬁﬁfﬂﬁ%ﬂﬁ a resolution of UNWTO General Assembly, meeting in
Y tanbul; Turkey, in 1997, Over the following two years, a special committee for the preparation

of the Code was formed and a draft document was prepared by the Secretary-General and the
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legal adviser to UNWTO, in consultation with UNWTO Business Council, UNWTO’s Regional
Commissions, and the UNWTO Executive Council.

The United Nations Commission on Sustainable Development, meeting in New York in
April, 1999, endorsed the concept of the Code and requested UNWTO to seek further input from
the private sector, non-governmental organizations and labour organizations. Its
acknowledgement by the United Nations expressly encouraged UNWTO to promote the
effective follow-up of its provisions. Written comments on the Code were received from more
than 70 UNWTO Member States and other entities. The resulting 10 point Global Code of Ethics
for Tourism -the culmination of an extensive consultative process — was approved unanimously
and adopted by the UNWTO General Assembly at its meeting in Santiago, Chile, in October

1999.

Although not legally binding, the Code features a voluntary implementation mechanism
through its recognition of the role of the World Committee on Tourism Ethics (WCTE), to
which stakeholders may refer matters concerning the application and interpretation of the

document.

The Code’s 10 principles amply cover the economic, social, cultural and environmental
components of travel and tourism:

Article 1: Tourism’s contribution to mutual understanding and respect between peoples and
societies

Article 2: Tourism as a vehicle for individual and collective fulfillment

Article 3: Tourism, a factor of sustainable development

Article 4: Tourism, a user of the cultural heritage of mankind and contributor to its enhancement
Article 5: Tourism, a beneficial activity for host countries and communities

Article 6: Obligations of stakeholders in tourism development

Article 7: Right to tourism

Article 8: Liberty of tourist movements

Article 9: Rights of the workers and entrepreneurs in the tourism industry

Article 10: Implementation of the principles of the Global Code of Ethics for Tourism.

Vocabulary

1) ethics — sTuka

adj. ethical — sTuuHEIN, STHYECKMIT

2) codeofethics — KomeKCOITHKHM

3) comprehensive — BceoOBeMIONINN, TOTHBIN, OO PHEIH

v. compreherdieHTOSIWoAN Th
P ANEKTPOHHOM NOANUCHIO

Ceemiare o RO 2R E A RERE RSO0

Bnaneneu: ayxoea TaTeAHa AnexkcaHgpoBHa

4) to guide — HaPABIATE, BECTH, PYKOBOIUTE
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n. guidance — HampaByIeHUE, PyKOBOICTBO

5) heritage — nacnenue

6) a draft document — mpoekt

7) to endorse

n. endorsement

syn. to approve (of), to support

8) nput — BxIan

syn. contribution

9) an entity — opraHu3anus, Oprax

10) extensive — oOmmMpHBIN

11) v. to extend — pacmupsaTs, yBETHIUBATE

to extend to smth — pacmpoCTpaHATLECS HA UTO-II.
12) unanimously — equHoyIIHO

13) to adopt — mpuHMMATE, YCBAUBATE, TEPEHUMATD
n. adoption — mpuHATHE, YCBOCHHE

14) acknowledgement — mpuznanme

v. to acknowledge — mpu3naBats

15) expressly — TouHoO, SICHO, OITPENENTEHHO, CITEIHATLHO
V. 10 eXpress — BEIPAKATE

16) a follow-up — noBegeHne K0 KOHIIA; MMOCAEAOBATEILHOE BEIITOJTHEHNE; TT0 CJIETYFOTINE
MEPOTPUATHUSA

17) a provision — 30. OJIOKEHNE, YCIOBHUE, TOCTAHOBICHUE

v. to provide — obecieunBaTh, MPETOCTABIATH

18) binding — o0s3eIBaroIIIA

19) to feature — moka3eIBaTh, (PUTYPHUPOBATE, OBITE ITPEACTABIEHHBIM
n. a feature — uepra

20) voluntary — moOpoBOIBEHEII

21) implementation — ocymiecTBieHue

v. to implement — oCymiecTBIATE

22) a stakeholder — 3aunTepecoBanHOEMHIIO
NOKYMEHT NOAMACAH

ceoms33) RMEATER S0 BN enue..

Bnaneneu: llleGayxoea TaTkAHa AnexkcaHgpoBHa
v. to pr }’ — 35. HPHMEHHTB, HCITOJIE30BATE
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24) amply — mmpoko, moapooHO
syn. broadly
25) mutual — B3auMHELA

26) fulfillment — ncmomHeHne, ocymiecTBIEHNUE, peanu3arus (30. TOTEHIIHALHBIX
BO3MOKHOCTEH)

v. to fulfill — ocymiecTBIATE, BEITTOTHATE
syn. accomplish
27) enhancement — ycunenue, yay4meHnue, yBEIUUCHUE

v. to enhance — ycuimirs, yiIy4mmuTe, yBEIMIUTE

Bonpocwviuzaoanusn:

1. Study the Vocabulary list above and fill in the gaps with appropriate words from the list:

1) If you cannot something, you cannot understand it.
2) He that he had been negligent.
3) The policy we 3 years ago wasn’t effective.

4) To achieve a positive and collaborative workforce, employers should begin with training that
promotes respect.

5) This thesis demonstrates that collaboration between partners is a strategy that will the
development of a heritage tourism program.

2. Answer the questions:

1) What is the Code aimed at?

2) Who does the Code address?

3) Who prepared a draft document?

4) When did the document get endorsed?

5) What encouraged UNWTO to promote the effective follow-up of its provisions?
6) Is the Code a legal document?

7) What components of travel and tourism does the Code embrace?

8) How many principles does it cover?

3. Complete the semigheas according to the text:

SNEKTPOHHOW MOANMUCHIO
cepruidyrTheoGlobal €teeieof- Ersiessfopdldurism is a fundamental frame of reference for

Bnaneneu: llleGayxoea TaTesAH € AnekcaHgpoBHa
and ourism.
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2) The Code’ mission is to help the sector’s while its potentially

negative the environment, cultural and societies across the globe.

3) The General Assembly of the World Tourism Organization the document in 1999.
4) Being a by the United Nations the document expressly UNWTO to
promote the effective of 1ts provisions.

4. Read and translate:
What is Ethical Behavior?

Different people have different beliefs about what constitutes ethical behavior. The law
defines what is and is not legal, but the distinctions between moral right and wrong are not
always so clear. In many situations lines between right and wrong are blurred. Such situations
can lead to ethical dilemmas.

When faced with ethical dilemmas, it’s important to consider outcomes of the decision-
making process. One way of dealing with ethical dilemmas is by using the four way test to
evaluate decisions. This test involves asking four questions:

* Is my decision a truthful one?

» Is my decision fair to everyone affected?

» Will it build goodwill for the organization?

« Is the decision beneficial to all parties who have a vested interest in the outcome?

When these four questions can truthfully be answered with a «yes», it is likely that the
decision is an ethical one.

Why ethics is included in the process of decision making in hospitality sector?

The hospitality industry i1s considered one of the largest industries worldwide. As its
covers the fields of travel, tourism and leisure, the industry is indeed one of the important
economic contributors to most countries around the world. In order to maintain the strong status
of the industry, it is essential that its operators and managers employ the appropriate business
tactics.

Ethics in hospitality sector

Hospitality industry is among the fastest growing economic sectors worldwide. The
industry by itself is recognized as multi-billion dollar and still progressing industry. It basically
involves hotels and other forms of accommodations, fast food outlets, bars, retail stores,
restaurants. While this industry enables the provision of vast services for the clients, work
opportunities are also diverse.

Business ethics is essential in the hospitality industry for a number of reasons. One of
which is the issues typically encountered in this type of business. Accessibility, health and safety
issues including fairness, equal treatment, contingency planning, individual and institutional
responsibibiHEsy sHeraaHtYoresponse mechanisms are some industry matters related to business

cepmbethicyobborthermoerezthesfactorwand operations surrounding tourism-oriented businesses require
Bnapneneuw, - lWebayxoea TareaHa AnexkcaHgpoBHa . . . . . . . .
ethical actions and practices. For instance, considering that its main objective is to serve people

or tourists, a service that is morally acceptable should be delivered. This form of business also
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makes use of natural or environmental resources for its operation; the protection and
conservation of these resources on the other hand require ethical protocols.

These then stresses the strong relation of the hospitality industry with business ethics.

5. Find the words in the text by their meanings:
a) the way in which someone conducts oneself
b) a problem involving a difficult choice

¢) the activity of providing food, drinks, etc. for people who are the guests or customers of an
organization

d) a factor that plays a significant part in bringing about an end or result

e) composed of distinct or unlike elements or qualities

6. Find the Russian equivalents of the following phrases in the text:
1) lines between right and wrong are blurred

2) one of the important economic contributors to most countries

3) in order to maintain the strong status of the industry

4) managers employ the appropriate business tactics

5) recognized as multi-billion dollar and still progressing industry

6) this industry enables the provision of vast services for the clients
7) emergency response mechanisms

8) surrounding tourism-oriented businesses

9) considering that its main objective is to serve people or tourists

10) the protection and conservation of these resources

7. Match up the words to make word partnerships. Find them in the text:

ethical resources
economic treatment
progressing industry
OKYMEHT. H .
SMEKTPO h%%%blﬂ contributor
Ceprudomkatr: 2C0000043ESABBO9S52205E7/BAS00060000043E _
Bnapeneu; lLlebayxoea TaTks Eeql'ﬂﬂ;kH,ﬂ,pDE Ha bEhﬂVIG I
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individual ethics

environmental responsibilities

8. Fill in the gaps with appropriate prepositions:
1) ... different beliefs what constitutes ethical behavior...

2) ... the distinctions moral right and wrong ...

3) ... situations can lead  ethical dilemmas ...

4) When faced  ethical dilemmas ...

5) ... dealing  ethical dilemmas ...

6) ... one of the important economic contributors  most countries ...
7) ... essential in the hospitality industry  a number of reasons ...

9. Complete the text with appropriate words in the box:

diverse ethics interacts rights green apply

hotels resources ethical adheres

In the hospitality industry 1 issues abound both for the business itself and the
community at large. Business 2 is a complicated subject that can be described as the
behavior that a business 3 to in its daily dealings with the world. The ethics of a
particular business can be 4 . They 5 not only to how the business
6 with the world at large, but also to their one on-one dealings with a single customer.
Now the hospitality industry in general and 7 speciically have seem to be behind most
businesses when it comes to ethics in concern to going 8 , human 9 , diversity,
human 10 , and hotel relationships.

10. Write English equivalents:
COCTABJIATE;
OTTMYATH;

OTJIMUUTEILHBIH
[IOKYMEHT MOQMNUCAH

pesygeTat - HTGHOf PONTER
Ceptudbhkar:© 2C0000043E9ABEB952205E 7BA500060000043E

Bnaneneu: llleGayxoea TaTpAHa AnekcaHgpoBHa

HCITOJIB30BATE/ IIPUMCHATE TAKTHKY,

AecTevIPO3BOIIAPE ) HAaB dTE BO3SMO KHOCTE,



[IJ1dH ﬂEﬁCTBHﬁI B HCIUTATHBIX CUTYAIIHAX,

MPETOCTABIIATEYCIYTY .
11. Translate into English and write the following sentences:

1) Typucrckue pecypcsl ABIAIOTCA BCEOOMIMM AOCTOSHUEM 4YEIOBEYECTBA; COOOMmMIECTBA, HA
TEPPUTOPHUU KOTOPBEIX OHHM PACIIOJIOKEHBI, 001a0ar0T M0 OTHOMIEHWI0 K HUM 0COOBIMU MpaBamMu
1 00A3aHHOCTAMH.

2) Cnexyer moOmIpATE U COAEUCTBOBATE PA3BUTUIO CEMENHOTO, MOJIOAEKHOTO U CTYAEHIECKOTO
TYPU3Ma, 4 TAKKE TYPU3Ma IS MOKUIBIX JIUI] U MTHBATHUIOB.

3) VYd4acTHUKM TYPUCTCKOTO HIPOLECCA MOJKHEI IPU3HATE POJIb, KOTOPYI) HWIPArOT
MEX Iy HAPOIHEIE OPraHnu3aI[iu.

4) Ocob0 mone3nsiMu (POPMAMU TYPU3MA, KOTOPBIE CIEAYET HMOOMIPATH, ABIISIOTCS MOE3IKH C
PEIUTHO3HEIMU, 0300POBUTEILHBEIMA, 00PA30BATENLHEIMM LIEIAMY, a4 TAKKE A/ KYJIbTYPHBEIX U
A3BIKOBBIX OOMEHOB.

5) MecTtHoe HACEneHne NOMKHO IPUBJIEKATHECA K TYPUCTCKOM OEATEIBHOCTH M y4aCTBOBATH HA
pPaBHOIIPABHOW OCHOBE B IIONYYEHHMH OOpasyrommxcs HKOHOMMYECKUX, COLMAIBHBEIX U
KYJIBTYPHBIX BBITOI.

IIpakTiHyeckoe 3ansarue Ne 23,
Equivalents of Modal verb to have/9xBuBa/ieHTbI MOAAIBLHOIO IJ1aroja to have

I'pammaruka:Equivalents of Modal verb to have/9xBuBanenTeimomansHororaaromnato have
Hean: opMupoBaHne KOMMYHUKATUBHBIX KOMIIETEHIIUH, OBJIANEHUE TEKCUKOMN 1
rPaMMAaTHKOM.

3HATH: 0a30BEIE HOPMEBI YIIOTPEOIEHMS TEKCUKH, (POHETUKN 1 TPAMMATHKH.

¥YMerb: uuTare, MNEPEBOOUTH U MNEPECKA3BIBATE TEKCTBI HA MWHOCTPAHHOM  fA3BIKE C
MCMOJIB30BAHUEM CHOPABOYHOM M Y4€OHOM JIUTEPATYPBI; OCYIIECTBIATH KOMMYHUKAIIUIO HA
WHOCTPAHHOM S3BIKE.

AKTYAJILHOCTBL TeMbI: 00yCIOBIEHA HEOOXOAUMOCTEIO OBIaneHueM ¥ K-4
TeopernueckasiuacTn:

MopameHeie raroasl can, may, must He MOryT 00pa30BBIBaTE (popMy OymymIero BpeMeHH, HE
W3MECHSIOTCA MO JMIlaM, HE HNOJUMHAIOTCA rpamMmarhdeckuMm npaswiaM. IlosTomy Ha momonis
KOKIOMY M3 VKA3aHHBIX T[JATOJIOB MPHUXOAAT CHEHHATBHBIE KOHCTPYKIWH, KOTOPEIE
MCIIOJIB3YIOTCA 1A 3aMEHBI M BOCIOJHEHUS HEOOCTAIMMX (POpM MOJATBHBIX TJIATOJOB, M
HA3BIBAEMBIE UX SKBHUBAICHTAMHU.

DKBHBAJICHT MO OJAJIEHOTO IJI1drojid can

OKBUBAJIEHTOM MOJATBHOTO TJarojia can sBJIeTCS KOHCTpYKius to be able to, xoropas
MEPEBOIUTCA HA PYCCKUH SA3BIK «OBITH CHOCOOHBIMY» M HMACATHHO MOIXOTUT MOJAUTEHOMY
[JAr0Jy Can, BREIPAKAOMIEMY VYMCTBEHHYI0O W (PU3MYECKYI0 CHOCOOHOCTH dYesloBeKa.

Koucrpykmpiaveibogbledto cocrour w3 miarona to be, aBafroniascs moABMKHOM YACTBIO 3TOU
SNEKTPOHHOW

oanvchb
CepmH ¢ﬁ9ﬁ¢%&%ﬁg@§¥£ﬁ%ﬂ%§?ﬁgﬁgﬁ%€muam H JUCIdM B HACTOAMICM, MPOIMCOIIEM H 6}";[}’]11&&’[

Bnanend EMEBHHyod TAPHIIAEAEETHOTO able — cmocoOHEIN, KOTOpas ABIAETCA HEMOABMKHOM YaCTHIO
KOHCTPYKIIMK TIOCJIE KOTOPOM HYXKHO 0043aT€IbHO HCHOAB30BAaTh HMH(WMHUTUB Tiaroja cC
NeicrenBACTHILGH 240 .. o FL@EMOTPSA HA TO, YTO MOJANBLHBIM IIArONA can UMEET (POPMEBEI HACTOSMIETO U



OPOMIENNIET0 BPEMEHN, M SKBUBAJICHT HAM HYJKEH, (pakTudecku, s oOpazoBanus Oyaymiero
BPEMEHHU, MBI TEM HE MEHEE MOKEM MPH KETAHUM MOIB30BATEC SKBUBAIEHTOM M IJIS IEPEBOA
OPEAIOKEHUM KAK B HACTOANIEM TaK W B Ipomeamem BpemeHu. OOparure BHUMAHHME HA
NEPEBO CIECAYIOMINX MPEITOKEHUI:

Smorypemmreaty3anauycam — [cansolvethistaskmyself = Tamabletosolvethistaskmyself
OKBUBAJIEHT MOJATLHOTO TJIarojia may

OKBUBAJIEHTOM MOJAJLHOTO Tarona may sasisgercs xoHCTpykmmsa to be allowed to, Taxxke
COCTOAMIAs M3 raarosa to be u mpuuacTus COBEPIIEHHOTO BUA, 00PA30BAHHOTO OT AHTJIMHCKOTO
rmarona allow — paspemars. [TogoOno koncTpykumu to be able to, 0 koTopoit MEI TOBOpIIH
BEITIIE, MBI UCITONB3yeM to be allowed to mma Bepakenus Oyaymniero BpeMeHH, HO MOYKEM TAKKE
MCIOJIL30BATh MPH JKETAHUU U B HACTOAIIEM U MTPOTIEIIIEM BPEMEHH.

Bawm pazpemar naBecturs ee 3aBTpa — you will be allowed to visit her tomorrow
OKBUBAJIEHT MOJATBLHOTO T1arojaa must

MonaneHBIM THAaroa must BOCIOJHAET CBOM HeNOCTAronIue (POPMBI MPOMIEAMIETO U Oy IyIIETO
BPEMEHU IIPU MOMOIIM SKBUBAJIEHTHOTO BRIpaxkeHu: to have to u to have got to, mocne koToporo
TAKK€ HEOOXO0IMMO UCHOIB30BATh MH()MHATHUB TIAromna.

[ have to perform this work today — mHe HYXHO (4 T0KEH) BBIIIOHATE 3Ty PA00Ty CEeroaHs
You / they had to leave for Moscow two days ago — BbI / OHHM TOTKHEI OBLTH (MM IPHIILUIOCE )
yexate B MOCKBY aBa mHA Ha3an

OTpuiniarensHas U BOTpocuTenspHas popma KOHCTPYKIH to have to oOpasyercs mpu momMonu
BCITOMOTaTeI,HOr o riarosa do, does B HacTosanieMm BpeMenu U did B mpomenmem BpeMeHH.

Do I/ you / they have to perform this work today?
[/ you/ they / she / he did not have to consider that matter yesterday

bynyniee Bpemsa to have to oOpasyerca npu momonm (popm Oynymiero BpemeHnu riaaroia have:
shall have mms mepBoro mmIa €IMHCTBEHHOTO M MHOMKECTBEHHOTO duciaa u will have mma
OCTAJIBHBIX JIMI]

[shallhavetovisitmyfriendatahospital

Shewillhavetoreturnhomeby 5 tomorrow

Ecmi B kauecTBe SKBUBAIEHTA MUCITOIB3YETCI KOHCTPYKIHA to have got to (had got to ma
MPOTIEAIIEr0 BPEMEHH ) HAM HE HYKHO MCII0JIL30BATh BCIIOMOTaTensHbIe Tiarossl do, does, did
i 00pa3zoBaHUsA BOMPOCUTEILHOU U OTPUIIATENBHOM (POPM, T.K. B TAHHON KOHCTPYKIIUHN
BCITOMOTATEILHBIM TJ1ar0JIOM ABIAETCA rIaroa have.

OOparuTeBHUMAHUEHACIIENYIONM ENPEITOKEHH A :

[ have got to go the country
Have I got to go to the country?
[ have not got to go to the country

JlekcHueckue eIHHHNBI 10 TeMme: active holiday, sporting tour, to exercise, to keep physically
fit, enjoy natural surroundings, fresh air, clean water, combine action and relaxation, a sporting
holiday, hiking, cycling, boating, rafting, require preparation, tour instructors, sporting
equipment

Bo IPOCLIH3ATaHH .
AOKYMEHT NOANWMCAH

ol TLEREHRHITING KUHEHGE npenomcenue dsarncovi:s npowsedwiem u 6 Gyoywem spemenu.

anaﬂenaimuwﬁuﬂ RbHBIHZA@2 071 MUST €20 IKGUBWTCHMOM

1. You must read the text several times.
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. The doctor must examine the child.

. You must take part in the work.

. She must go if she doesn’t want to be late.
. They must get ready for exams.

. He must do it on time.

. I must ask my parents.

b ~1 O n s W 2

. Hanuwiume ¢popmy keueanenma mooansvnozo 2nazona CANg 3asucumocmu om gpemMenu

1.1 swim when I was four.

. Now I use a computer very well.

.I to play the piano when I was seven.

. Now | not drive a car.

2
3
4.1 to drive a car next year.
3
3

. Hanuwume popmy mooanvnozo enazona can, could unu be able to ¢ 3asucumocmu om
muna npeonoycenusn (+,-,2) u gpemenu

1. What 1s your favourite sport? — Swimming. I swim when I was four.

2. Do you like Maths? — Maths is my worst subject. I to do sums (-).

3. I need your help with English. — Ok, you to come to my place tomorrow?
4. Why did you buy a new computer? — The old computer was very slow. I play
games on it (-).

5. I think the box is heavy. — No, it’s OK. I carry it.

6. Did you go out on Saturday? — No, I didn’t. I go out because I was ill (-).

7. They to speak English two years ago.

8. Kate to come to the party tomorrow.

9. He is lazy. I think he to get a good job (-).

10. She didn’t study hard and to enter a university (-).

4. Bcmasvmemooansuulitenazon may (might)
unueniparcerue to be allowedto.Bcmaegnaiime to be allowed to monvkoemexcayuasnx,
20e may (might) ynompeoumohensin

1. He ... go home if he likes.

2. As soon as the boy ... leave the room, he ran out to join his friends outside.
3. The doctor says I am much better. I ... get up for a few hours every day.

4. ... I bring my sister to the party?

OKYMEHT MO

5. He aske wwﬂn%ﬁﬁis sister to the party.

Ceprudomkar: 2C0000043ESABBES52205E7BAS00060000043E

snapendg, Afterthes chtldréfeliadrfinished their homework, they ... watch TV.
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7. He ... join the sports club as soon as he passes his medical examination
(METUIMHCKAIOCMOTD).

8. His mother said that everybody... take part in the picnic.
9. If you pass your exams, you ... go to the south.

10. ... you ... to go out in the evening?

11.... I borrow your car, please?

12. He asked if he ... borrow my car.

13.... I have a look at your newspaper?

14. One day all his dreams ... come true.

15. ... Kate ... to have a pet?

IIpakTiyeckoe 3ansrue Ne 24,

Tema zanaruga: Western Versus Eastern Cross-cultural Communication
/3amamHeil TPpOTHB BOCTOUHOTO THNA MEKHAIMOHATBEHOTO OOMIEHUS

Iean: @opmupoBanie HABLIKOB JEIOBOTO B3aUMOIEHCTBHA HA AHTTUMCKOM S3BIKE B
npo(eCcCHOHANBHOU Cepe.

B pe3yjibTaTe 0OCBOCHHHA TEMbI CTYACHT HO0/IAKECH

3HATh: JIEKCUKY IPO(ECCHOHANBHON HATTPABICHHOCTH; HOPMBI YIOTPEOIEHNA JIEKCUKU
AHTJIUHICKOTO fA3BIKA B MPO(EeCCHOHATBHOU C(epe; 0COOEHHOCTH TPAMMATHKHI
npo()eCCUOHATBEHOTO AHTIIMMCKOTO A3BIKA;

YMeTh: OCYIIECTBIIATE JEJI0BOE B3aUMOIECHCTBUE HA AHTJIMMCKOM A3BIKE B IPO(PECCHOHAIBEHOU
cepe; aUTATE U MEPEBOOUTE CHEHUAIBHYIO JIUTEPATYPY AJIA MOMOJIHEHUA TPO()eCCHOHATLHBIX
3HAHWHI.

AKTYAJILHOCTBL TeMbI: 00ycnoBiaeHa HE0OXx0qUMOCTRIO OoBiIaneHuemM OIIK-1.

TEGPETI—I‘I cCKafd 4YaCTh.

Task 1.Learn the words.

decision making npunatuepemenus Decision making involves much thinking. Decision making
requires time.

eastern, ¢ Bocrounsrii Eastern culture verses western culture. Eastern culture is more
ceremonial. enterprise, n mpeanpusTue Problem of cross-cultural communication is essential for
the work of enterprises. Enterprises are multinational.

exchange of opinions oOmenmuenusavm Exchange of opinions continued till 5 p. m. Exchange of
opinions will continue tomorrow.

express consolidated will BerpaskarexoHcommposanHoeHamepenue The people of eastern
culture express consolidated will. It’s the mode of work to express consolidated will.

flow, n 1 reuenmne 2 motok The flow of words has suddenly stopped. Thinking arouses the flow

of thoughtiy, e nogrmcan . | | |
mode, n dpeEnerned eroeeio T he mode of decision making differs in eastern and western cultures.

e THe piodeoT decision’ kg depeiids on the type of culture.

Bn dernei. JYX0Bd 1dTbHHA ERCaHOpPOBHA

participant, n yaacrauk All the participants of the group took part in the discussion. The

articipants of exhibition presented their works.
Nencteurened: ¢ 19.08.2022 no 19.08.2023



proposed agenda mpennaraemasnoBectkanas The group leader presents the proposed agenda.
The proposed agenda has to be openly voted.

reach a decision 1 npuittukpemenuto 2 npunatepemenne To reach a decision, American
participants of the group speak openly. To reach a decision, Japanese participants of the group
discuss the problem previously.

quite the reverse copcemnaobopot Eastern culture is, quite the reverse, collectivistic. This
culture is, quite the reserve, ritualistic.

take into account mpunsareBoBHUManue We take into account communication style. Intercultural
transformation has to be taken into account.

temporal aspect BpeMEHHONACIIEKT

Temporal aspect is one of the components of appreciation of decision making. Temporal aspect
means taking long-term or short-term decisions.

understand (understood, understood, understanding), understands, v mousare To understand
the culture of another country, you have to study it. It’s not difficult to understand the culture of
another society if you have a wish to do it.

western, ¢ zanmamueiii Western culture is less ritualistic than the eastern culture. Western culture
is individualistic.

Task 2.4nalyse the morphologic structure of modifiers. Adjectives: collective, consolidated,
cross-cultural, cultural, dissimilar, eastern, final, formal, ingenious, multinational, national, non-
western, previous, scientific, temporal, unlike, western. Adverbs. anew, certainly, cross-
culturally, ethnically, previously.

Task 3.Form the all the derivative words of the verb present (not less than 9 words).

Task 4.Read the text and explain why theoretical studies of eastern and western cross-cultural
communication are so important.

Western Versus Eastern Cross-cultural Communication

Theoretical studies of cross-cultural communication reveal differences and certainly, the
problems, which have to be overcome between the western and the eastern world. The western
concept of scientific world versus non-western concept of Asian lifeworld. More people are
crossing their national boundaries nowadays and beginning their work in other countries,
sometimes, with cultural background unlike their ingenious culture. The problems of cross-
cultural communications arise both in everyday life and at the working places. There is a
tendency that companies and enterprises become multinational. The problems arise from the fact
that there exist dissimilar ways of decision-making. Though the roots of cognition are universal,
the values, behaviour, beliefs, and feelings vary in the societies. Dealing with the problem, we
have to take into account the personality taking decisions, the way and kind of discussion,
temporal aspect and the mode of reaching a decision. In America individual can take a decision,
but in the eastern countries the role of the leader is to follow and understand the flow of
discussion. The discussion of the problem in America is done according to the proposed agenda
and on the base of collective exchange of opinions of all the group participants. In Japan, quite
the reverse, are held prior consultations on the agenda. If the decision is previously taken, it is
next represented at the formal meeting. If there is no previous decision making, the agenda is not
presented at the meeting at all. If the temporal period of taking decision is too short, in the
eastern country it can be prolonged. In the western world the final decision is announced and
voted, and in the eastern country the participants have to express consolidated will. Thus, the
question of who ethnically will be responsible for taking decisions in the process of the
discussion and for the final decision ought to be cross-culturally investigated.

IIpakTiHyeckoe 3ansarue Ne 25,
Verbs ugﬂﬂﬂfﬂéﬁ%ﬂm@et used to/ I'marosnl used to, be used to, get used to

Ceprudomkar: 2C0000043ESABBES52205E7BAS00060000043E
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Hean: ©opMupoBanne KOMMYHUKATUBHBIX KOMIIETEHIUH, OBJIANECHUE IEKCUKOM 1
rPAMMATHKOM.

3HATH: 0a30BEIE HOPMEI YITOTPEOIEHUS TEKCUKH, (POHETUKU U TPAMMATHKHU.
YMerb: uuTaTh, MNEPEBOOUTH M MEPECKA3BIBATE TEKCTBI HA MWHOCTPAHHOM  fA3BIKE C

UCITOJIb30BAHUEM CHOPABOYHOW W Y4EOHOH JWUTEPATYpPBI; OCYMIECTBIIATE KOMMYHHUKAIIUIO Ha
WHOCTPaHHOM S3BIKE.

AKTYAIBHOCTB TeMbI: 00YCIOBIEHA HEOOXOAMMOCTEIO OBAaneHueM Y K-4
Teopernueckasi 4acThb:

OTH TPU KOHCTPYKLUWUHM YaCTO BEI3BIBAIOT Cia0kHOCTH. Used to mCIomp3yercs I pasroBopa o
npuBbldkax. [Ipu stom used to + inf.oTHOCHTCS MCKIIOUMTENBHO K MPOTIUIOMY BpPEMEHU, a get
used to + noun/-ing wm be used to + noun/-ing MOryT MCHOJB30BATHECS B JIFOOOM BPEMEHH.
YroOBI MOHATE, B KAaKUX CHTyalMAX HEOOXOAMMO HOPUMEHATh KAKIYI M3 KOHCTPYKIIHH,
paccMOTpuM UX Dozee mogpoOHO.

Used to + Inf.

Used to + Inf. ucrmonmp3yercs TOMBKO AT MPONLIOTO BPEMEHH M IS TEX MOBTOPSIOIIHXCS
OEUCTBUH, COCTOSHUM U MPUBBIYEK, KOTOPBIE CENYAC YK€ HE AKTYaIbHBI.

She used to be overweight, but now she’s slim. — Ona panpme umena TUITHUA BEC, HO celdac
OHA TOXYIEa.

Koncrpykims used to + inf. moxker OvrTh 3ameneHna oObraHEIM Past Simple ¢ Tem ke 3HaueHueM.
3Ty KOHCTPYKIIMIO MOYKHO MCHOIBb30BaTh, YTOORI CIEIATE AKIIEHT HA MPOILIOM, HO B I[EI0M OHA
UMEET TO JK€ CaMoe 3HadeHue, uto u Past Simple.

She used to work a lot before she had a child. = She worked a lot before she had a child. — Ona
MHOTO padoTana nepen TeM, KaK y Hee MOABUIICS PeOCHOK.

Koucrpyknuro used to + inf. HenB3s8 UCIOMBE30BATE M1 OJHOPA30BEIX JEUCTBUN TTPOU30TIEAIINX
B KOHKPETHBEIM MOMEHT BPEMEHH B MOPONUIOM, B TAaKUX CAyYasdsX HYKHO HCIOJIb30BATh
TosKo Past Simple.

[ used to see him only once. — I saw him only once. — SIBuneneroTomsxk00HaK TbI

Get used to / Be used to + noun/-ing

OTH ABE KOHCTPYKIIUN OYEHB IMOXO0KH, OHU 00€ UCITOIB3YIOTCS IJI1 PA3TOBOPA O TOM, K UEMY MBI
MPUBLIKJIM HA MOMEHT Pa3roBOpa, HO €CTh BCE ke Hebompmoe ormmune. Koncrpyknus get used
to + noun/-ing MPUMEHAETCA K MPOIECCY MPUBLIKAHUA, a be used to + noun/-ing — k pe3ynabTary.
O0e 5TH KOHCTPYKIIMHA MCTOIB3YIOTCA, KOTAAa €CTh MOMEHT aJanTalyy K HOBOMW curyauuu. [l
pPa3roBOpa O MPUBBIYHBEIX €KEIHEBHEIX AEHCTBHAX 0OBIUHO MCmoJb3yeTcs Present Simple.

Be used to + noun/-ing

Ecmi MBI OPUBBIKIM K HOBOHW CHUTYAlMM M XOTUM COOOmMIUTE 00 3TOM COOECEmHMKY, HYIKHO
MCIOJIB30BaTh be used to + noun/-ing. KoHCTpyKIMsa MOKeT OBITH MCIIOIB30BAHA HE TOIBKO B
HACTOSMIEM BPEMEHH, HO TaK € B MPOLLIOM U OyIyIIEM.

['ve lived in London for three vyears and I'm wused to bad weather. -
SxuByBJloHOOHEY KETPUTOOANIPUBBIKKIUIOXOUITOTOIE.

When [ met Alan I was used to living alone and I didn’t want any flat mates. —

noanncAH w
KDT‘,I[ELF[ ; AICHACMACEBIOM, ATIPHUBBIKKHUTE CAMHUHCX OTCITHHKAKHX COCCICHITOKBAPTHPC.
Ceptucumkar: 2C0000043ESABB8B952205E7TBAS00060000043E

Bnanenelf AHEIfSIsyx08a TaTes M HCTPYIRFRL S HE HCITOJIB3YETCS BO BpPEMEHAX
rpymmel Continuous/Progressive wiu Perfect. Jlna 3tux BpeMeH NpUMEHAETCA KOHCTPYKIUA get
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[ am being used to driving this car.—I’m getting used to driving this car. —
SImpUBBIKAIOKE3IEHAATONMATIIIHE .

[ have been used to having lunch at work. —1 have got used to having lunch at work. —
SlmpuBeikoOenaTeHapadoTE.

He isn’t used to this noise so he can’t sleep.—On ne
OTpULIATETBEHOENIPEAIOKEHNE: am/i1S/are NOLMPUBBEIK K TAKOMY MIYMY IMO3TOMY HE MOKET
used to .... YCHYTb.

BonmpocurensHoe mpennoxenue: Am/is/are...Are  you used to driving on the left? —
use to ... ? TEIMPUBEIKKIIEBO CTOPOHHEMYBO KO EHHIO 7

Get used to + noun/-ing

Ecmi mpuBBRIKaHME K HOBOM CUTyallMu MOTPEOOBAIO OT HAC OTPEAECICHHBIX YCHIIWM, WIN MBI
XOTUM CAENATh AKIEHT Ha MPOLECCE WIN AIUTETLHOCTH MPUBBIKAHUSA, TO B 3TUX CIyYasdX Ty4dile
MPUMEHNUTE KOHCTpykmmro get used to + noun/-ing. Tak ke, kak W mpegeIAymas, ATa
KOHCTPYKIUS TOKE MOKET MPUMEHATELCS K HACTOAMIEMY, OPOLULUIOMY M Oy IyIIEMY BPEMEHH.

When I moved from my parents, first time I felt lonely. But now I got used to living alone. —
Korma s mepeexan OT poauTenen, TO MEPBOE BPEMS A UyBCTBOBAI ceOsa onmHOk0. Ho celwac 4
YK€ MPUBBIK KUTH OUH.

Baxwuo! I[Tocme used to mcmomesyercs tomeko infinitive. ITocne be/get used to ucmomesyercs
mbo gerund (TTaros ¢ OKOH4AHUEM -Ing), MO0 noun (CymieCTBUTEIBHOE ).

Bonpocsl u 3a1aHus:

1. Hocmasvme co6a ¢ npaguibHOM NOPAOKe, YUMOObl COCMAGUMb NPEOTIONHCCHUA
1. used — we — France — in — to — live

. getting — I’'m — to — here — living — now — used

. gym — get — I’ll — to — used — to — going — the —soon

. hair — blonde — she — have — to — used

. neighbor — I’'m — used — not — my — to — new

= LY LTS e A

. quickly — they — countryside —used to — got — in — to — the — living — very
7. used to — Mel —home — work — walking — from —is
8. can’t — Sam — divorce — used to — living — after — get — alone

2.3aeepuiime npeonoxycenus popmamu used to/be used to/get used to. Ilpu neovxooumocmu
UCNOb3YIINE OMPULAM eJILHYI0 (hopMy

1. When Kate moved to England, she couldn’t British accent.

2. I know Mary, we go to the same cooking class.

3. We local food, it’s too spicy.

4. It’s difficult for American drivers to driving on the left side of the road in

Britain. AOKYMEHT MNOAMNWCAH
SNEKTPOHHOW MOAMNUCHIO

cnononcd: THAYS,YOU SCEI, R4, DEW Car? Before he got it, he’d get o work by bus.
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6. Working overtime isn’t a problem for me. I it. I did the same at my

previous job.

7. When Tina lived with her parents, she have a big house, but now she
lives in a small room and she finds it difficult it.

8. 1 working in this company very quickly, people are very friendly here.

9. When he was younger, Mike go camping a lot. But now he does it

very often and enjoys it so much.

10. I don’t like going to the discos because I that kind of music.

IIpakTHyeckoe 3ansaTue Ne26

Tema s3amarusa: Stages of Intercultural Relationships/Ctagnn MexKYJIBTYPHBIX
OTHOILI e HUH

Ienans: @opMupoBaHNE HABEIKOB AEIOBOTO B3aUMOICHCTBUA HA AHTTTUMCKOM SI3EIKE B
npoeccunoHansHOU cepe.

B pe3vjibTaTe 0CBOCHHHA TEMbI CTYACHT HO/IAKEH

3HATH: JIEKCUKY MMPO()ECCHOHANBHON HATIPABIECHHOCTH; HOPMBI YHOTPEOJIEHUA JIEKCUKH
AHTTUICKOTO fA3BIKA B MPO(eCCHOHATBHON C(hepe; 0COOEHHOCTH TPAMMATHKHI
npo()ECCUOHATBFHOTO AHTIMICKOTO A3BIKA;

YMeTh: OCYIIECTBIIATE JEJI0BOE B3aUMOIECUCTBUE HA AHTJIMMCKOM A3BIKE B PO (PECCHOHATIBEHOU
cepe; TUTATh U MEPEBOIUTH CIEIMATLHYIO JIMTEPATYPY AJI1 NOTOJIHEHHS MPO(eCcCHOHATBEHBIX
3HAHWI.

AKTYaAJIBHOCTB TeMbl: 00ycioBIeHa HEOOX0aAUMOCTEIO OBiIaneHuem OTIK-1.
Teopernueckasi yacrTn:

Task 1.Learn the words.

appear (appeared, appeared, appearing), appears, v 1 nossmarecsa 2 kasarecsa Intercultural
communication had appeared before interracial communication. It appeared at the beginning of
the development of communication theory.

challenge, n 1 cmoxuas 3amaga 2 mpobmema Challenges have to be solved. Challenges are
versatile. clarification, n 1 paszpsacuenme 2 yrounenme There has to be clarification of
communication style. There has to be clarification of the perceptions and values as well.

deepen (deepened, deepened, deepening), deepens, v yrayOmars 2 pacumpares One ought to
deepen the knowledge about another culture. We have to deepen the knowledge of another
language.

enough, adv nocrarouno This knowledge is enough to solve challenge. The amount of
knowledge has to be enough to understand the processes of intercultural communication.
explanation, n o6racuenune We base intercultural relationships on the explanation of another
culture. This explanation of theory is not valid.

interracial communication wmexpacoBas kommyHukanmsa Interracial communication is a
multidimensional process. Interracial communication is insufficiently studied process.

justity mﬂmﬂiustifymg), justifies, v 1 ompaBnars 2 ob6ocuoBate These theoretical

cepmainvestigations asesfastifiechobheopractice of implementation of this theory is justified.

SRS Bart, 1 UHACTE “ThESHY "6 Thtercultural communication is a part of theory of communication.

Theory of cross-cultural communication is also a part of theory of communication.
Nencteutened: ¢ 19.08.2022 no 19.08.2023



purpose, n nens The purpose of this investigation is to find similarities of cultures. The purposes
of the paper are presented in introduction.

respect (respected, respected, respecting), respects, v 1 yBaxare 2 codomonare We have to
respect the values of another culture. We have to respect the feelings of other people.
share (shared, shared, sharing), shares, v 1 pazgenats 2 nemurs 3 yuacteoBare Intercultural
communication occurs during shared work. It can also occur during shared learning.

Task 2. Analyse the use of the verbs from the text ‘Stages of Intercultural Relationships’. Write
all the forms of regular verbs and the form in the third person singular. Make sure that you
understand the meaning of these verbs. Example: appear, appeared, appeared, appearing,
appears.

Ask, base, enter, exist, explain, deepen, investigate, justify, occur, recognise, respect, share.
Task 3.Write the forms of irregular verbs: be, find, overcome, take.

Task 4.Read the text and find out the stages of meeting the challenges in the process of
intercultural communication.

Stages of Intercultural Relationships

Theory of intercultural communication investigates the issues of interaction between
representatives of different cultures from the view of social interaction and racial backgrounds. It
is a part of interracial communication, though the practice of intercultural communication had
appeared before the investigation of interracial communication. In the process of intercultural
communication occur both cultural differences and similarities. Cultural differences exist from
the very beginning; the task is not to deepen these differences, but to find similarities in
communication style, perceptions and values at the first stage of interrelations. The second
challenge is overcoming nervousness in the process of intercultural communication, because
there is no enough knowledge about another culture. And we ask ourselves about the purposes of
communication, why it is justified, if the purposes of this communication are entering another
group of the society or there is such a need for the shared work. Then intercultural relationships
are based on explanation, clarification of another culture. Crossing international boundaries has
also to be explained to native communities. At the next stage in the process of intercultural
relationships differences are shared and respected by individuals.

ITpakTHueckoe 3ansarue Ne 27,
Tema 3anarusa: Computer reservation system/Komnerorepnas cucrema OpoHUPOBaHUA.

Iean: @opmupoBanie HABLIKOB JEI0BOTO B3aUMOICHCTBHA HA AHTTUUCKOM S3BIKE B
npodecCnoHANBHOU cepe.

B pe3yjibTaTe 0OCBOCHHHA TEMbI CTYACHT HO0/IAKECH

3HATh: JIEKCUKY IPO(ECCHOHANBHON HATTPABICHHOCTH; HOPMBI YIOTPEOIEHNA JIEKCUKU
AHTJITUHICKOTO fA3BIKA B MPO(EeCCHOHATBHOU C(hepe; 0COOEHHOCTH TPaMMATHKHI
npo()ECCHOHATIBHOTO AHTIMNCKOTO A3BIKA;

YMeTh: OCYIIECTBIIATE JEJI0BOE B3aUMOIECHCTBUE HA AHTJIMMCKOM A3BIKE B IPO(PECCHOHAIBEHOU

chepe; kAR B HERSRAAHNTE CIICIMATLHYIO JIMTCPATYPY AJIA IOMOJIHEHHA TPO(]) CCCHOHAILHEIX
»  INEKTPOHHOW MOAMUCHIO

3 W
Ceptudomkar: 2C0000043ESABBBO952205E7BAS00060000043E
Bn a,u,ene;& llleGayxoea TaTeAHa AnekcaH Ha

a
KTYAILHOCTb TeMbl: 00yCII0BIEHa HEOOX0auMOCTEIo oBnagennem OTIK-1.
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Computer reservation system (CRS) is probably the most widely used technological tool
in the tourism industry. It is basically an electronic system used to promote sales and provide fast
and accurate information about availability, price, and bookings of products and services. It was
originally designed and employed by airlines for flight ticket reservation, but nowadays CRS is
used to store and distribute information about tourism products and services to the public either
directly or through intermediaries, which also allows reservations to be made. The distribution of
such information among customers and intermediaries has resulted in a series of alliances,
mergers, and acquisitions among service providers, and this booking system has since evolved
into what is widely known as the global distribution system, also referred to as eMediaries. The
leading global distribution companies are Amadeus, Galileo, Sabre, and Worldspan.

The primary reason for making use of computers in the handling of reservations is to
increase yield metrics, but this entirely depends on the level of CRS integration with other
information systems and applications. This is because CRS do not only tremendously help in
processing reservations, but they also support decision making in marketing and sales (e.g. yield
management, discount policies, the creation of guest records, etc.). Integration between CRS and
distribution channels can improve efficiency, facilitate control, reduce personnel, and enable
more rapid response time to both customers and management requests whilst enabling
personalized service and relationship marketing.

Task 1.Study the words.

: put through calls, typical conversation, ask questions, ability to reply, depend on acquired
English knowledge, listening and speaking skills, a few set phrases, speak on the phone in
English, require a similar language level, present a professional image in the firm, have a good
level of English, linguistic protocol for speaking on the telephone in English

Task 2.7ranslate into English.

BrnepBeie monsarne «Kommerorepuas Cucrema bponupoBanus» (KCb) mosBumocs B
EBpone u CHIA B 60-x romax. «Tenedonnaa» rexuonorus OPOHUPOBAHMA MECT TYPUCTCKUMU
areHTaM 1 «OyMakHas» TEXHOJIOTHUS VIIPABJICHHS 3aMOJTHAEMOCTBIO PENCOB aBMAKOMITAHMSAME
MEPECTANIN CIPABIATECA C OOCIYKMBAHMEM PACTYIIEr0 INMACCAKUPONOTOKA, 4YTO W IPHUBEIO K
HEOOXOOUMOCTH aBTOMATU3ANHN TOJ00OHOTO poaa IeATEIbHOCTH.

[Teperie KCb ObM CO31aHBI OTAENTBHBIMH ABUAKOMITAHUAMU U MPEIHAZHAYAINCE
UCKJTFOUUTEIBHO UL 00CTyKUBAHUA HYXKI COOCTBEHHBIX TYPUCTHUECKUX ATC€HTOB.

CoycTsi HEKOTOPOE BPEMS TAKOM MOOXOM MPUBET K TOMY, YTO, C OZHOH CTOPOHEL, B
AKTUBHO padOTAONMX TYPAreHTCTBaxX OBLIO YCTAHOBIEHO HECKONBKO TepMmuHAIOB KCb,
MPUHAUIEKAMINX PAa3JIMYHBEIM  daBUAKOMITAHMAM, d, C JOPYroMl CTOPOHBL, ABHAKOMITAHUAM
OPUXOTUJIOCE TPATUThE BCE Oosbmie u Oompme cpenctB Ha TexHomormdeckoe passutue KCb.

JIornuHEIM pemeHneM B 3TOM CHUTyaluu CTaa0 O0O0bEOAUHEHUE YCWIMH ABMAKOMITAHWUM B
pazpabotke u mnpomsuxkennn KCb na pemke. Pe3yapraroM 5TOM HMHTErpaui  ABIIOCEH
BO3HUKHOBEHME TII00ATBHEIX cucteM pesepsuposanus (Global Distribution System - GDS).

IIpakTHueckoe 3ansaTue Ne 28. Modal verbs ought to, should, dare/MogajibHbIe r1aroJinl
T0JIKeH, cJieyeT, 0CMeJTHBATHCHA

I'pammaruxa:Modal verbs ought to, should, dare/MomampHBIE THAroJBEI HOIKEH, CIETYET,
OCMEINBATECA

Hean: ©opMupoBanne KOMMYHUKATUBHBIX KOMIIETEHIUH, OBJIANECHUE IEKCUKOM 1
rPAMMATHUKOM.

3HATH:! @%ﬁmﬁﬁmﬁ@Tpeﬁﬂem{H JIEKCHUKH, (POHETUKN U TPAMMATHKHU.

Ceprucd¥-M e TBD00MIFTAITES52 ATEPEBOMATE0041E EPECKA3bIBATh TEKCTBI HA WHOCTPAHHOM  fA3BIKE €
e Yemoih 30 AN "CHPARGHE RO u yueOHOM nMTEpaTYpBI; OCYIIECTBIATH KOMMYHHUKALIMIO HA

HHO CTpHI—H—IDM A3BIKC.
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AKTYAIBHOCTh TeMbI: 00yCIOBIE€HA HEOOXOAUMOCTEIO OBAaaeHueM ¥ K-4

TEﬂpETH‘IEERHH HJacCThb.

Monamsnere rmaronsr should u ought to ouens yacTo paccmarpuBaroT BMECTE, MTOCKOJIBKY MEKITY
HUMH ITIOYTH HET HUKAKOTO paznndusa. OdeHbp 94acTO OHU B3aMMO3aMEHIEMEL.

OmauM w3 pasmuumii ecTeh TO, uto mocne should cnenyer mapuauTMB 0€3 yacTHYKW to, B TO
BpEMs, KaK 3a riaaronom ought Bcerna cienyer HHMHUTHB C 4aCTUYKOU {O.

Korma peus mmer o geiicteuu B Oyaymiem win HacrosmeM yrnorpedmsercsa Indefinite infinitive.

B To Bpems, korma peus uaer o npouuiom, Perfect infinitive moka3siBaer, 9To 00A3aTE€NBCTBO HE
OBLJIO BEITTOJTHEHO.

Monameneie rmaronsr should u ought to Berpaxkator coper, CyOBEKTHBHYIO WIM MOPAIbHYIO
HEOOXOOUMOCTE COBEPILIEHUA TEUCTBUI.

MonameHaerii Tiaron daremepeBoaUATCS KaK UMETh CMEIOCTh YTO-TO CAENAaTh. B oTpuIarensHoM
3HAYEHWH — KaKk HE HWMEThb CMEIOoCTh 4To-mub0 caemars. OnumeeraBeopmber  —
Hacrosanryro dare mmrpomenmryro dared.

JlekcHyeckue eaumHMNBLI MO Teme:tourist companies, develop and put together tour
packages,market research, tours, advertise, publish colourful brochures, booklets and
travellogues, sell tour packages wholesale, travel agencies, direct to the public, produce and sell
products

Bonpocs! u 3a1aHus:
1. Bcmaevme should unu shouldn’t no cmuicay

1. The sun is really strong. He put on some sun cream.

. If Meredith’s got a really bad cold, she go to school.

. We eat in the classroom.

. If she's got a headache, she take an aspirin.

. The weather's very hot. You wear a coat.

. They've found some money. They take it to the police.

N O B L

Bemaevme should unu shouldn’t

1. Sally work more as she’s missed some lessons.

. Mothers shout at their children.

. The toddler be in bed, as it is very late.

. Everyone be careful while driving.

. Governments respond to all the notifications.

. Governments lead an effective social policy to protect the most vulnerable people.

. Families be together at Christmas.

e R I R L = 'S T

. The woman in her condition drink, as it’s dangerous for her health.
NOKYMEHT NOAMACAH

9. United NAASHLEFFECHO compromise the independence of the individual countries.

CEpTHdJHH-ETZ 2C0000043E9ABEBBO952205E 7BASOGOGO000043
B ' b T. . . . -
. Greg ™ M Rave ¥aid it to Megan. He have praised her to give her positive

emotions.
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3.Ilepeseoume na aneIUUCKULL A3bIK, UCNOb3YA 21azon dare
1. On ocmenmuncs caenars MEPBBIN MIAT.

2.0Ha HEe OCMEMMBAETCS CKA34Th €MY STO.

3. OHa HE CMEET MPOCHITATECS TAK MO3THO.

4.0H enie 0CMEINICA TPOCHATh YK3AMEH.

5.0Hu 0CMEMMBAOTCA AyMAaTh 00 ATOM.

6.HukTo 13 HUX HE OCMENWICA TyJa MOUTH.

IIpakTHueckoe 3aHaTHe Ne 29, Tourist industry/TypucTHYeckass HHAYCTPHS

IIpakTuka peun: Tourist industry/Typuctuueckas wHIy CTpHs

Heas: @opmupoBaHNME KOMMYHHKATHMBHBIX KOMIIETEHIIMM, OBI4ACHUE JIEKCUKOU U
IPAMMATHKOMU.

3HATH: 0a30BEIE HOPMEI YIIOTPEOIEHU TEKCUKHU, (DOHETUKN U TPAMMATHKM.

VYMeTh: uMTaTh, MNEPEBOIUTE W MEPECKA3BIBATE TEKCTBI HA WHOCTPAHHOM  SI3BIKE C
MUCMOJIB30BAHUEM CHOPABOYHOM M Y4E€OHOHW JIUTEPATYPBI; OCYIIECTBIATH KOMMYHUKAIIUIO HA
WHOCTPAHHOM S3EIKE.

AKTYaJIbHOCTH TeMbl: 00yCIIOBIIE€HA HEOOXO0AUMOCTEIO OBiIaneHuem OK-3

Teopernuyeckasi 4HacThb:

Tourism has been one of the fastest growing industries in recent years. The growth rate of
tourism has generally exceeded the growth rate for the worldwide economy. In spite of its rapid
growth, it is not easy to define tourism. Tourism necessarily involves travel, a tourist is usually
defined as a person who is visiting some place other than his usual residence for more than 24
hours. A tourist is distinguished by the length of his trip from an excursionist, who is away from
his usual residence for less than 24 hours, or a weekend.

The purpose of travel must also enter into the definition of tourism. Many people travel
entirely for the purpose of recreation, or pleasure, they are people on holiday. Other people travel
for reasons of health. Other people travel to visit friends or relatives, a reason that has become
more important because of increased mobility throughout the world. Still others travel in order to
educate themselves because travel is broadening the mind.

All of these people are generally considered tourists since the primary reason for their
trips 1s recreation. Most tourist statistics also include people who are travelling on business.
Among them are businessmen and government officials on specific missions, as well as people
attending meetings or conventions. A kind of business travel is the incentive trip. This trip is
given to a man as a bonus or reward for good work.

Many people among those travelling on business often combine pleasure
with their work. They also use the same transportation, accommodation and catering facilities as
the holiday tourists. Accommodation refers to hotels or other places where a traveller can find
rest and shelter; catering facilities refers to places where a traveller can find food and drink.

Tourism is a relatively new phenomenon in the world. Since being away from
home is a necessary component of tourism, its development as a mass industry depended on
modern means of rapid and inexpensive transportation. Tourism as we know it today began with
building of the railroads in the 19" century. In fact, the words tourism and tourist themselves
were not used for the first time until about 1800.

Steamsh?s also developed tourism, especially across the North Atlantic, the main route
of modenadievblaivg katrmand airplanes have become the most popular means of transportation for
CepmdpeCTedttiAAPIIORPOSE9 i YeeEntoveais. But the greatest growth in international tourism took place
e Snly after the end“61"“World War II in 1945, and it’s connected with the growth of air

transportation.
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The tourist industry is not a single entity. It consists of many different kinds of
enterprises that offer different services to the traveller. Tourism benefits not only airlines, hotels,
restaurants, cafes, casinos, and taxi drivers, but also many commercial manufacturers of such
different things as sunglasses, cameras, film, and sports clothing.

The futurist, John Naisbit, says that the global economy of the twenty-first century
will be driven by three super-service industries: telecommunications, information technology,
and travel and tourism.

The fact that tourism is expected to grow so rapidly presents both tremendous
opportunities and challenges. The good news is the variety of exciting career prospects for
today's hospitality and tourism graduates. Tourism, although a mature industry, is a young
profession. Careful management of tourism and travel will be necessary to avoid repercussions
and negativism toward the 'pesky' tourist — which is already happening to some extent in Europe,
where the sheer number of tourists overwhelms attractions and facilities.

Bﬂﬂpﬂﬂhl H 3aJ1aHHH.

1.0Omeembvme Ha eonpocol

e Why is tourism the fastest growing industry?

What are the most common reasons for travelling?

Why do tourist statistics include those people who are travelling on business?

What has the development of tourism as a mass industry depended on? Why?

When did the greatest growth in international tourism take place?

What is the most important factor in developing of modern tourism?

What is the name of the best known company in the tourist industry?

What three industries will the global economy of the twenty-first century be driven by?

Why do repercussions and negativism toward the “pesky” tourists sometimes take place in

Europe?

2. Illepegeoume na an2nuiCKuil A3bI1K

e MHunycrpusa typusma 04eHb OBICTPO PA3BUBAETCS BO BCEM MHUPE.

¢ Paspurme Typu3Ma B pa3HBIX PETHOHAX 3aBUCHT OT MHOTHUX (PAaKTOPOB.

e Jltomu mMyTEMECTBYIOT IO PA3HBEIM MPUUMHAM: HEKOTOPEIE XOTAT MOCETUTEH POACTBEHHHUKOB M
apy3el, IPyrue — OTAOXHYTh U IMOMPABUTH 3/I0POBELE.

¢ (CTOMMOCTHP OYTEWIECTBUA UIPAET OUYEHb BAKHYIO POJIb, OCOOEHHO B CTpaHAX C HU3KUMH
IOX0OaMH HACEJIEHUA.

¢ Jlromu, KOTOpEIE MYTEMIECTBYIOT B LEIAX ITOMCKA PAOOTHL, HE ABJISAIOTCA TYPHCTAMU.

e Jlromu, KOTOPBEIE 9ACTO €34T B KOMAHAUPOBKHU, CTAPAIOTCA COUETATh MPUATHOE C MOJIE3HBIM
U MOJIB3YIOTCA TEMH K€ CPEACTBAMH IEPEIBUKEHUA, MECTAMH IPOKUBAHUAA U MATAHUA, YTO
1 OOBIKHOBEHHBIE TYPUCTHI.

e Paspurume Typr3mMa BO MHOTOM 3aBHCHT OT OOMIETO S3KOHOMWYECKOTO PAa3BUTHS CTPAHEL.

3. Hanuwmume mononoz na memy « Tourist industry»

IIpakTnueckoe 3amsitue Ne 30. Travel agencies and travel agents/Typucruueckue
AreHTCTBA H TYPHCTHYECKHE areHThl

IIpakTtuka peum: Travel agencies and travel agents/Typuctuyeckue areHTCTBA W
TYPUCTHUYECKUE ArE€HTHI

Heans: ©opMupoBaHe KOMMYHUKATUBHBIX KOMIIETEHI[UH, OBJIANEHUE TEKCUKOMN 1
rPAMMATHKOM.

3HATH: @%@@%@Q@%@%Tpeﬁﬂemm JIEKCUKH, (POHETUKN U TPAMMATHUKHU.

Ceprut Y- MeThioo (I TATE. 52 AEPEBOMUTE 04 TMEPECKA3BIBATE TEKCTBI HA WHOCTPAHHOM  A3BIKE C
SnanenPCTOAB30BAHMENT 'CHPABOUHON M y4eOHOM IUTEPATYpPBI; OCYIIECTBIATE KOMMYHMKAIIMIO HAa

pUATEneH: ¢ 149.00

HHOCTPAHHOM A3BIKC.
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AKTYaJILHOCTH TeMbl: 00yCIIOBII€Ha HEOOXO0AUMOCTEIO OBiIaneHuem OK-3
Teopernueckast 4HacThb:

Travel agencies are retail tourist companies which work directly with the public. Travel
agencies are often called travel shops where customers buy different tourist products. Travel
agencies sell tour operators' tour packages and individual tourist services. Among tour packages
there are inclusive tours, charter inclusive tours and inclusive tours with an excursion. Travel
agencies also sell coaching tours and cruising tours. Travel agencies form groups of tourists who
take part in ready-made prepaid tours. They also make individual travel arrangements.

Among separate tourist services there are air tickets, train tickets, boat or ferry tickets,
hotel rooms, car rentals, sightseeing tours, services of a guide or a guide-interpreter. Travel
agencies also offer travel insurances and theatre tickets to their customers.

Large travel agencies branch out and have got branches and outlets within a city, a
region, a country or all over the world. There are large travel agencies which are members of a
chain. A chain is a group of agencies which belong to the same company. In this case they often
have the word «Group» in their names, for instance, Barry Martin Group or Blue Heart Travel
Group. Usually such travel agencies act as tour operators as well.

Jlekcuueckue equauIbI Mo TeMe: billboard, branch, chain, coaching tour, department store, to
employ, folder, free of charge, free-lancer, full-time,guide book, inclusive tour, in-coming
tourism, leisure centre, market research

Bonpocs! 1 3a1aHus:
1.Cepynnupyiime mepMunvl 6 maoauyy coiacHo 3a20/106KamM 6 Hell

brochure, charge, escort, free-lancer, holiday centre, inclusive, booklet, cruising, office site,
folder, travel clerk, coaching, receipt, tax, outlet.

locations money matters tours people in tourism advertising materials

2.11006epume mepmunnt K onpeoeneHusM

1) a receipt a) a catalogue of tours or a short video film about a
tourist destination for advertising purposes

2) a tourist outlet b) an official paper which allows a person to do some
kind of work

3) a free-lancer ¢) an official organization which promotes tourism in
a certain part of the world

4) a travelogue d) a point of sales of a tourist company

5) a travel insurance e) a paper showing that money has been paid for
some goods or services

6) a tourist board f) a person who is not attached to any company staff
and works for himself having a licence to do such work

7) a licence g) a paper that insures a traveller against accident,

illness or loss of luggage during a tour

Hanuwiume  mononoec na  memy  «Travel agencies and  travel  agentsy
AOKYMEHT MOANUCAH

HEPHETMR@H%W%WE 31. Outset of Tourism in Russia/3apo:xnenne Typusma B

CepTud . 2C0000043ESABBBO952205E7BAS00060000043E
Bnagen :“E%ymsa TateAHa AnekcaHgpoBHa

ercre ARAKEHKA Peun; Outset of Tourism in Russia/3aposxnenne Typusma B Poccum



Hean: ©opMupoBanne KOMMYHUKATUBHBIX KOMIIETEHIUH, OBJIANECHUE IEKCUKOM 1
rPAMMATHKOM.

3HATH: 0a30BEIE HOPMEI YITOTPEOIEHUS TEKCUKH, (POHETUKU U TPAMMATHKHU.

VYMeTh: unuTaTh, MEPEBOIATH M IEPECKA3BIBATE TEKCTBI HA WHOCTPAHHOM  S3BIKE C
MCMOJIB30BAHUEM CHOPABOYHOM M Y4E€OHOHM JIUTEPATYPBI; OCYIIECTBIATH KOMMYHUKAIIUIO HA
HHOCTPAHHOM A3BIKC.

AKTYAJIBHOCTH TeMbl: 00yCoBI€HAa HEOOX0AUMOCTRIO OBiIaneHem OK-3

Teopernuyeckast 4HacThb:

In the 18th century (1777) the first organized group of young men from noble families of
Russia made the first trip abroad. They toured around Germany, Switzerland, Italy and France.
The purpose of the tour was to get familiar with local universities and art galleries. In the same
18th century the first guide books for leisure travellers on Moscow and St. Petersburg were
published. Those manuals gave details of sights and art collections in the old and the new capital
of Russia.

Thomas Cook Company was very well-known in Russia. But the country's first national
travel agency emerged in St. Petersburg in 1885. It was founded by L. Lipson. The travel agency
got the name of the «Enterprise for Public Travel to All Parts of the World». In 1901 the Russian
Tourist Society came into being. However, only well-off noble people were its members.

After the October Revolution tourism in Russia involved common people, too. In 1929
the Society of Proletarian Tourism was created. As a matter of fact, our reputable the «Intourist»
Joint-Stock Company, which used to deal with international tourism during the Soviet period,
was organized as long ago as in 1929, too.

Jlekcuyeckne equHMOBbLI MO TeMe: pilgrim, nomad, explorer, adventurer, desert, trader,
merchant, motor-car, raft, boat, canoe, steamship, mode, kayak, meals, means, arts, overseas,
races, waterways, sports, sales
Bornpocs! # 3a1aHuA:

1. Ilepegeoume na an2iuiiCKUil A3bIK

BoO3HUKHOBEHME TypU3Ma HA OOMMPHON TEPPUTOPHUM HAMIEH CTPAHBI YXOOUT KOPHSIMH B
OPEBHUE BpPEMEHA M CpenHeBeKkoBbe. Mcropuro passurus typusma B Poccum BIOIHE MOMKHO
COOTHECTH C MEPHUOAU3ANMEN UCTOPUH MHUPOBOTO TypHU3Md, TOOABUB K 3TOMY IEIECHUE BHYTPH
HEKOTOPBEIX 3TAIOB HA ONPENEIICHHBIE IMOISTAIBI C YUETOM CHEIU(PUKU Pa3BUTHA SKOHOMHKH
Poccuu.

Hauamom opranm3oBaHHOTO TypU3Ma MHOTHE CUMTAIOT Typ, VCTpoeHHBIHM B. I'enmewm,
KOTOpEIX B nekabpe 1777 r. B «MOCKOBCKHUX BEOOMOCTAX» OmmyOnukoBan npurinamenne «llman
NPUEMIIEMOT0 ITYTEIIECTBUA B UYKHUE Kpas, COUMHEHHBIM IO TPEOOBAHMIO HEKOTOPHIX 0COD
comepxkareneM OmaropogHoOro naHcHMoOHa». PocchaHam npemnarayjock IPUHATE Y4acTHUE B
TPYIIIOBOH MOE3AKE B CTPaHBI 3anaaHoi EBponEL.

Mosoneie 1BOpSIHE MOTIM COBEPHIMTH MOE3OKY B OOUH M3 HEMEIKMX, UTATLSHCKUX H
(ppaHIly3CKUX YHHUBEPCHTETOB, MOCIE YEro IPEANONIArajioch MPOEXarTh IO MAPUIPYTY 4YEpe3
[IBenmapuro, Utamiro n @paHuuio 1us 3HAKOMCTBA C UCKYCCTBOM 3THUX CTPAH M IMOCTAHOBKOU
(paOpuunoro pema. ITO OOBABICHUE - OAHO W3 MNEPBEIX MPOABICHUU OPTAHU30BAHHOU
Typuctckon nesrensHoctu B X VIII B.

[TpooOpazom Typpupmel, cnenuamm3upyronieics Ha 00cay)xuBaHuu TYpUCcToB B Poccun,
HA3BIBAIOT «AKIMOHEpHOE 00miecTBOo Umarpery», 3aperucrpuposasmiee cBoii ycras 28.02.1871 r.,
omoOpennsiit Anekcanapom II .

K konity XVII B. oTHOCHUTCA mosABieHne B PocCumM mMEpBEIX NMYTEBOOUTENEH, UHTEPEC K
KOTOPEIM A@RBIRGeHMAAT0, UTO OyTEemecTBusa, 0codbeHno B cromiuipl - Caunkt-IlerepOypr u

Conm m%gcgg&i%i%ﬁ%ﬁ%@?&%ﬁﬁ%&gﬁagepmﬁ ObITA COCTOATENBHBIX rpaxkaan Poccun.

Bnaneney: llleGayxoea TaTeAHa AnexkcaHgpoBHa . . .
2. Hanuwume MoH0102 Ha memy «Outset of Tourism in Russia»

Nencteutened: ¢ 19.08.2022 no 19.08.2023



IIpakTnyeckoe 3ansarHe Ne 32. World Tourist Organization/BceMmupHasi TypHCTHYeCKASA
OpraHu3anus

IIpakTuka peun: World Tourist Organization/Bcemupnas TypucTrgeckas opraHu3arys

Hean: @opmupoBaHHME KOMMYHHKATHBHBIX KOMIIETEHIIMM, OBI4ACHUE JIEKCUKOHM U
rPaMMAaTHKOM.

3HATH: 0a30BEIE HOPMEBI YIIOTPEOIEHMS TEKCUKH, (POHETUKN 1 TPAMMATHKH.

VYMeTh: unMTaTh, MEPEBOIWTH M IEPECKA3BIBATE TEKCTBI HA WHOCTPAHHOM  S3BIKE C
MCMOJIB30BAHUEM CHOPABOYHOM M Y4€OHOM JIUTEPATYPBI; OCYIIECTBIATH KOMMYHUKAIIUIO HA
MHOCTPAHHOM S3EIKE.

AKTYAJIIBHOCTBL TeMbI: 00yCIOBI€HA HEOOX0AUMOCTRIO OBIageHuem OK-3

Teopernueckast 4HacThb:

Tourism is global nowadays. Tourist boom started in the 1960s. In 1963 the United
Nations conference on international travel and tourism took place in Rome. The General
Assembly of the UN proclaimed 1967 as the Year of International Tourism.

In 1975 the United Nations established the World Tourist Organization (WTO). It
emerged on the basis of the International Union of Official Tourist Organizations. The WTO is
the international intergovernmental organization. Actually, it is a worldwide group of
government travel organizations. It deals with promoting tourism throughout the world. It assists
countries in the development of national tourism.

The supreme body of the WTO is the General Assembly. It holds its sessions
every two years. The General Assembly elects the General Secretary for the period of four years.
The World Tourist Organization cooperates with the United Nations and many government and
non-government organizations.

Jlekcuyeckne equHunbl mo teme: global, tourist boom, the United Nations conference,
international travel, the General Assembly of the UN, proclaim, the Year of International
Tourism, establish, the World Tourist Organization, emerge, Official Tourist Organizations

Bﬂl’[pﬂﬂl}l H 3aJlaHHA.

1. Ilepegeoume na pycckuii a3blK

to exceed, to distinguish, recreation, to attend conventions, means of transportation, incentive
trip, paid vacation, disposable income, to broaden the mind, single entity, commercial
manufacturers, catering facilities, inexpensive transportation, the main route, to be connected
with, tremendous opportunities and challenges, hospitality and tourism graduates.

2. l1lepeseoume na an2nUiCKUI A3bIK

MOCEMATe OPYy3€d W POACTBEHHHUKOB, pACIIUPATE KPYro30p, COBPEMEHHBIE CPENCTBA
TPAHCIIOPTd, POCT OOMBIIMX TOPOAOB, MEKIYHAPOOHBEIM TYPHU3M, IPABUTEIILCTBEHHBIC
YUHOBHUKH, MMYTEHIECTBOBATE C ILEIBIO0 OTABIXA, MPEIIArare Pa3IUuHBEIE YCIYTH, HECMOTPS HA
OBICTPBINT POCT, YBEIMUUBATH, HEOOXOOMMBIN KOMIIOHEHT TYPH3Ma, 3aBHCETH OT, BKIIOYATEH,
COBMENIATE yIOBOIBCTBUE C padOTON, OCHOBHOHW MApUIPYT, N30€KATh HENMPUAZHEHHON PEAKIIUU
U OTPULIATENBHO-MIPEAB3ATOTO OTHOMIEHUS, B HEKOTOPOU CTEIEHH

3. Hanuwume mononoz na memy «World Tourist Organization»

IIpakTiuyeckoe 3ansaTue Ne 33. Thomas Cook Company/Komnanus Tomaca Kyka

IIpakTika peun: Thomas Cook Company/Kommanusa Tomaca Kyka

Heib: uﬂﬂggﬂﬂmmH KOMMYHUKATUBHEIX  KOMIIETCHLIWH, OBJIAACHUE JIEKCUKOU U
SNEKEPOHHOW MNOANMUCHIO

Ceprudimbe Y DU00D00S SEGABBBI52205E 7BAS00060000043E
BnanenchHATksb0@30 REIE HOPMELFIOTPEOTCHU S TEKCUKH, (POHETUKU ¥ TPAMMATHKHU.

Nencteutened: ¢ 19.08.2022 no 19.08.2023



VYMeTh: uHMTaTh, MEPEBOOWTE M IEPECKA3BIBATE TEKCTBI HA WHOCTPAHHOM  SI3BIKE C
MCTOIB30BAHUEM CHOPABOYHOM W Y4EOHOM IUTEPATYPHI; OCYIIECTBIATh KOMMYHUKAIIUIO HA
WHOCTPAHHOM SI3BIKE.

AKTYaAJIBHOCTB TeMbl: 00yCIIOBI€Ha HEOOX0AUMOCTEIO OBiIaneHuem OK-3
TeopernueckasiyacTn:

Thomas Cook Company is the oldest travel company in the world. As a matter of fact,
Thomas Cook from England opened the age of organized tourism. It started in 1841 when
Thomas Cook arranged the first trip for 570 Englishmen by railway. In 1843 Thomas Cook
organized the first group tour by train. This time he provided tourists with meals and tickets for
the races. So 1t was the first package tour.

Later on Thomas Cook made arrangements for organized visits to the First
International Industrial Exhibition. The Exhibition opened in London in 1851. The tourists came
from different parts of England. All those were domestic tours. However, Thomas Cook decided
not to stick to domestic tourism within his country only. Four years later, in 1855 he arranged the
first overseas trip. It was a tour to the Exhibition in Paris. After that regular tourist trips started to
other countries of Europe.

Thomas Cook continued expanding his travel business. In 1866 he arranged the
first trip of two groups of Englishmen to the USA. Thomas Cook set up the first travel agency.
Thomas Cook Company is still very active on the travel market. It is both a tour operator and a
travel agency. But now two German companies own it.

Jlekcuyeckue eqHHUNBI 10 TeMe: group of young men, noble families of Russia, trip abroad,
tour around Germany, Switzerland, Italy, France, purpose of the tour, to get familiar, local
universities, art galleries, manuals, sights and art collections

Bonpocsl u 3a1aHu4:
1. Ilepeseoume na au2nuiuCKUl A3bIK

1. Korpa nauancs typucrtckuit Oym? - f mymaro, oH Hagancsa npudomisurensHo 30-40 et Hazazn.
2. Buepa s mpouuran crarsio 0 BecemMupHOM TypHCTCKOM OpraHM3aiii B KypHane. - Korga sra
opranmu3anus Bo3aukna? - Ecou ue ommbarocs, 3To codsrTre mpousonuio B 1975 rony.

3. 'me mpoBoaunu Bpemsa 00eCHEUEHHBIE TYPUCTHI B MponutoM Beke? OHu BoOOMmIE €3amin 3a
pyoex? - Konewno, e3mmwm. OHu ornpaBiannce B noe3aku Bo ODpannuro, ['epmanwro,
HIsermapuro u ABcrpuro. - Uro onm tam pgemamu? - OHM IPOBOOWIM BPEMA HA 03I0PO -
BUTEJLHEIX KYpOpPTaxX M KypOpPTaX HAa MUHEPAILHBIX BOdax. OHM e€30uimm Tyna Ha OTABIX U
JIEYEHHE.

4. Tomac Kyk cran u3Becren B Aurnum B cepenquae XIX Beka. — Uewm on cran m3Becren? UTto oH
caenan’? - OH OpraHm30BaI MEPBYIO TYPUCTCKYIO ITOE€3OKY MO keae3Hou gopore. OH OCHOBAan
MEPBOE B MUPE TYPATEHTCTRBO.

5. B magane XIX Beka TYPUCTHI MOJIB30BAIUCE BOTHBIM U KENE3HO IO POKHBIM TPAHCIIOPTOM. - A
KaKMMH BHUIAMH TPAHCOOPTA MOJIB30BAJIHUCH MEPBBIE MYTEHMIECTBEHHUKU! - JTO OBLIN MPOCTHIE
JOJIKA M IMAPOMEI HAa BOJIE ¥ BEPOIIOIBI B ITYCTHIHE.

6. UTo ABMIOCE HAUAIOM OPraHU30BAHHOTO MENKIYHAPOAHOrO TypusMma B Poccun? - 310 OBLIO
B0 BTOpOM momoBuHe XVIII Beka, korga mepBas opraHnM30BaHHASA TPYIIa MOJIOIBIX TOOEH U3
TUTYJIOBAHHBIX CeMeEN coBepmmnna typHe mo EBpone. - Uto Obuno nenpro ux moe3nku? - OHM
MO3HAKOMWINCE C XYJOKECTBEHHBIMH TaJEPEAMM YHHUBEPCUTETAMH W HPEINPUATHAMH
I'epmanvm, Urtamm, @pannym u leeinapuun. - B kakom romy 310 OpU10? - 310 OBLITO B 1777
roay.

7. Korma Qg QRYOAMQRas mepeeiid myTesoautens mo Mockee? - On mossmwics 19 okrsaOps

1792 FDI@EH‘I’F’DHHDF‘I Nnoannucbio
Cepmd:b aT EE[I' [I'[I'[I' JESABEB952205E FBAS0006000004 3E

Bnanenét; me Mor0:10¢ Ha memy «Thomas Cook Company»

IpakTHyeckoe 3apsarue Ne 34. Past Perfect/IIpomenuiee copepiennoe Bpemst
NelcTeUTe ¢ 19.08.2022 no 19.08.2023



IIpakTuka peun: Tourism in the 19th century/Typusm B 19 Beke

I'pammaruka: Verbs used to, be used to, get used to/T'marossr used to, be used to, get used to.
Heans: ©opMupoBaHe KOMMYHUKATUBHBIX KOMIIETEHI[UH, OBJIANEHUE TEKCUKOMN 1
rPAMMATHKOM.

3HaTh: 0a30BBEIE HOPMEBI YITOTPEOIEHUS TEKCUKH, (POHETUKU U TPAMMATHKHU.

VYMerb: uuTaTh, NEPEBOOUTH U MEPECKA3BIBATE TEKCTBI HA MWHOCTPAHHOM  fA3BIKE C
MCTOIB30BAHUEM CHOPABOYHOM W Y4EOHOM IUTEPATYPHI; OCYIIECTBIATh KOMMYHUKAIIUIO HA
WHOCTPAHHOM S3BIKE.

AKTYaAJIBHOCTB TeMbl: 00yCIIOBI€Ha HEOOX0AUMOCTEIO OBiIaneHuem OK-3
Teopernueckast yacThb:

Past Perfect - mpomeniiee COBEpPUIEHHOE BpeMs

Bpems Past Perfect o003nagaer nemcTBue, KOTOPOE 3aBEPIIMIOCH OO0 OMPENEIEHHOTO0 MOMEHTA B
MPOTILIOM:

[ called Jim too late, he had already left.
A1 mo3BoHMI JIKUMY CIMIIKOM ITO3JHO, OH YK€ yIIEIL.

We had lived in Paris for 12 years before we moved to America.
Jlo mepeezna B Amepuky Mel iposxkniu B [lapuxe 12 ner.

OoOpazosanune Past Perfect

YTBEPOUTEIBHEIE ITPEIIOKECHHA:

[ had played We had played
You had played You had played
He / she / it had

played They had played

BonpocurensHBIE NPEIIOKEHU:

Had I played? Had we played?

Had you played? Had you played?
Had he / she / it

?

played? Had they played?

OTpuLlaTeIBHEIE TPEIIO KEHU !

[ had not played We had not played

AOKYMEHT MNOANMCAH
SNEKTPOHHOW NOAMNWCLHIO

Cepicukar: Ecﬂwmﬂﬁﬁﬁﬁfﬁ 006000004 oy had not played

Bnaneneu: llleGayxoea TaTenAHa AnéxcaHopoBHa

Nencteutened: ¢ 19.08.2022 no 19.08.2023



He / she / it had not

played They had not played

Bonpocsl 1 3a1aHu4:

1.BcmaevmeznazonviePast Perfect

1) I... (to have) breakfast before I went to school.

2) He went to meet his friends after he ... (to do) his homework.

3) By 8 o’clock the rain ... (to stop).

4) Alice was late because she ... (to miss) the bus.

5) She went to the post-office after she ... (to write) the letter.

6) He ... (to work) at the factory before he entered the college.

7) He got a bad mark for his test because he ... (to make) a lot of mistakes in it.

8) I went to bed after I ... (to finish) reading the book.

9) The child ... (to fall) asleep before the parents came home.

10) They ... (to marry) before they bought this house.

2. Hcnoawssyume Past Perfect npeonoscennblx 2n1az0,106, Ynoobl 00N 0AHUNb RPEOTI0HCEHUA.
to leave, to go, to die, to see, to live, to fly

1) I didn’t read the text in class because I ... my book at home.

2) The children didn’t want to go to the cinema because they ... already ... the film.
3) Kate wasn’t at home last week because she ... to visit her uncle.

4) Linda never knew her father because he ... before she was born.

5) I was excited when the plane took off because I... never ... before.

6) My grandfather was always afraid of animals because he ... never ... in the country.
3.Coenaume npeonoscenua gonpocumenvuvimu 6 Past Perfect

1) Mary had booked the tickets before.

2) We had been to this exhibition.

3) You had received the invitation before Wednesday.

4) The bus had arrived before 5 o’clock.

5) Tom had heard that story before.

6) The}rgﬁ%ﬁ%ﬁ%ﬂg@}éﬁfa}r station before 6 o’clock.

Ceptidm 000004 3ES 952 DEETB EIEEIEH] 0d3
snanened) Ni]g%g a,,fi m his business trip by the weekend.

8) We had met Eric before the lesson.
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9) The taxi had come by 7 o’clock.

10) They had used this key before.

4.Coenaitme npednoicenusn ompuyamenvuvimu ¢ Past Perfect
1) We had told him about the time of the meeting.

2) She had washed the vegetables for the salad.

3) You had caught a small fish by that time.

4) The burglars had robbed the bank.
5) A zookeeper had fed the animals by twelve o’clock.
6) David had eaten all the sandwiches by two o’clock.

7) They had been to this town before.
8) I had done all the arrangements by Saturday.
9) Alice had shown me her paintings before.

10) You had forgotten about her request.

Cnucok JHTEPATYPhI, pERﬂMEHﬂ}'EMhIﬁ K HCIT0JIL30BAHHIO 110 JaHHOH TeMe:

IlepeyeHL OCHOBHOH JIHTEPATYPbI

1. Koponera, H.E. Anrmmitckuit s3eik. CepBuc u typmusm: yued.mocodue / H.E. Koponera, 3.3.
bapcersan, A.M. CepbunoBckas. — 5-e uza. — PocroB u//1: @ennke, 2011. — 407 c.

IlepeyeHs 0MOIHUTEILHOM JIUTEPATYPHI:

1. Arabeksan, WM. IlI. Aurmiickuii s3eik B cepe oOcmyxuBaHusa : [yueO.mocodue] /
W.I1.Arabeksan. — Pocros v/l : ®enukc, 2012. — 377 c.

2. Arabeksan, MW.II. Anrmmickuid A3BIK: CEPBUC H  TypusMm: yued.mocodue /
W.I1. Arabexsan. — M.: Jlamkos u Ko, 2013. - 312 c.

3. Hypeesa, J[.H. English for Service and Tourism=Aurmuiickuii s3eik. CepBuc u
Typu3M: yueOHO-meTogudeckoe nocodoue / mox pen. E.M. Illepuenko. — Kazanus: M3narenscTBo
KHUTY, 2014. — 139 c¢. — Pesxum noctyma: http://www.biblioclub.ru — 9bC «YHauepcurerckas

onOImoTeKa OHJIAMHY
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BBEJ/IEHHUE

OCHOBHOU LEABI CAMOCTOATEILHOM pPAOOTHI CTYACHTOB ABJSACTCS ITOBBILLICHUE
MCXOIHOTO YPOBHS BJIAIEHUS WHOCTPAHHEIM S3BIKOM, JOCTUTHYTOTO HA MPEIBIAYIIEH CTYIIEHH
oOpazoBaHus, W OBIAACHHUE CTYOEHTAMHM  HEOOXOIUMBIMM  OOCTATOUHBIM  YPOBHEM
KOMMYHMKATUBHOM KOMIIETEHIIMN AJIA PEHICHUA 3a4a4 MEKIMUHOCTHOTO M MEKKYIBTYPHOTO
B3aUMOAEHCTBUA. M3ydenne nHOCTpaHHOro A3BIKa MPHU3BAHO TaKke 00€CHeINTh:
® [TOBEILIECHUE YPOBHA y4eOHOU aBTOHOMUH U CHOCOOHOCTH K €aMO00pPa30BaHUIO;
® PA3BUTHE KOTHUTHUBHBIX U UCCIEN0BATEIBCKUX YMEHUH;
® pa3BUTHE NH(OPMALIMOHHON KYJIETYPHI;
® DACIIMPEHHNE KPYro30pa U MOBEIIEHUE 00MIEN KYIBTYPHI CTYIEHTOB.

CamocroArensHas padoTa CTYAEHTOB 3aHUMAET BAXKHOE MECTO B yueOHOM HAy4HO-
MCCIIEN0BATENLCKOM IEATEIRHOCTH CTYICHTOB. be3 caMoCToATEnEHOM padOTEl HEBO3MOKHO HE
TOMBKO OBJIAAEHHE M000N BY30BCKOW AUCHUIUIMHON, HO M (POPMUPOBAHUE CHEIMATNCTA KAK
npodeccnonana. B mUpPOKOM CMBICIE MOJ CAMOCTOATENBHOM padOTOM CHEOYET MOHWUMATH
COBOKYITHOCTH BCEU CAMOCTOATENBHON AEATEIBHOCTH CTYJEHTOB, KAK B YUEOHOU ayIUTOPHUH, TAK
U B HEE, B KOHTAKTE C NMPEMOJABATEIIEM U B €T0 OTCYTCTBHE.

YcuneHnue poanu CaMOCTOATENBHOM padOTEl CTYIEHTOB O3HAYAET HNPWHIIUITHAILHEIN
MEPECMOTP OPraHM3anui  y4eOHO-BOCIHUTATEILHOTO MPOIECCa B By3€, KOTOPEIM JOIKEH
CTPOUTHCA TAaK, YTOOBI PA3BUBATE YMEHHME YUUTHCA, (POPMHPOBATH Y CTYAEHTA CHOCOOHOCTH K
CAMOPA3BUTHIO, TBOPUECKOMY HPUMEHEHWUIO ITOJYYEHHBIX 3HAHWM, CrocodamM amanranym K
npo()eCCUOHATBEHOU AEATEIHHOCTH B COBPEMEHHOM MHDE.
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1. OBIIASI XAPAKTEPUCTUKA CAMOCTOSITEJIBHOM PABOTHI
OBYYAIOIIET OCH

[Ton camocroarensnonn paboron cryaentoB (CPC) moHmMaercss COBOKYITHOCTH BCEH
CaAMOCTOATENBLHOM IEATEILHOCTH CTYAEHTOB, KaK B YUEOHOM aAyIUTOPHUU, TAK U 34 €€ MPEIEIaMHU,
B KOHTAKTE C MPEMOIABATEIEM U B €T0 OTCYTCTBHE.

[lems camocToATEnEHON pabOTEI CTYAEHTA — HAYYUTHCA OCMBICIEHHO M CAMOCTOSTEIBHO
paborare ¢ y4eOHBIM MATEPHAIOM M HAYYHOM HUH(OPMAIMEN, OBIANETh (yHIAMEHTAIBHBIMU
3HAHUAMH, YMEHHSAMHM W HABBIKAMM B Cepax akaaeMHUeCKOH, MNpoPeCCHOHATBEHOU U
COLMAILHO-TYMAHUTAPHON  OEATEIBRHOCTH, C(OPMUPOBATE OCHOBEL CAMOOPraHW3anUN U
CAMOBOCITMTAHUA C TEM, UTOOBI NPUBUTE YMEHHE B JAJBHEHUIIEM HENPEPHIBHO MOBEIIIATE CBOO
npo(eCCHOHATBHYIO KBATH(DUKAIIUIO.

3amauavu CPC aBiasgtoTcs:

— CHUCTEMATH3AlNA M 3aKPEIUIEHHE IIOJYUYEHHBIX TEOPETHYECKHMX 3HAHUW M IMPAKTHIECKHUX

YMEHUH;

— yrayOJ€Hne U paCMPEHNE TEOPETUUECKHUX 3HAHU U,

— (popMupOBaHUE YMEHUM UCTTOIB30BATE YUEOHO-CIPABOUHYIO JIUTEPATYPY;

— PpAa3BUTHE IIO3HABATEIHLHBIX CIOCOOHOCTEH W AKTUBHOCTH CTYAEHTOB: TBOPYECKOU

WHUITUATUBEL, CAMOCTOATEILHOCTH, OTBETCTBEHHOCTH U OPraHNU30BaAHHO CTH;

—(opMUPOBAHUE  CAMOCTOATENBHOCTH  MBINUIEHUS, CIIOCOOHOCTEM K  CaMOPA3BUTHIO,

CaMOCOBEPIIEHCTBOBAHUIO U CAMOPEATH3 Al

— pa3BUTHE UCCIEN0BATENLCKUX YMEHUI,

— WCIIOJB30BAHUE MATEpPHAa, COOPAHHOTO M MOJYYEHHOTO B XOI€ CAMOCTOATEIBHBIX 3aHATHH

HA MPAKTHYECKUX 3aHATHAX, I 3(PPEKTUBHON MOATOTOBKH K 3a4E€TAM M HK3aMEHAM.
OCHOBHBIMH BUIAMHU CAMOCTOATEIEHON PA0OTEI CTYIEHTOB ABJLIIOTCA:

— CaMOCMOosMenabHOoe U3y4eHUe TUmepamypsl,

Llems: caMOCTOATENBEHO AETATBEHO U3YYUTh TEMBL, PENCTABIEHHBIE B pabouen mporpaMme.

3amaun: mpuoOpeTeHrue HAaBBIKA PA0OTEI ¢ MCTOYHUKAMH WU JATEPATYPOU; YMEHHMSA TPAMOTHO

COCTABJIATH KOHCHEKTHI U MOJL30BATHECS UMH; BBIABIATE PA3JIMUHBIE TOUKH 3PEHUA HA TPOOIEMY

U CTENEHE €€ pa3padoTaHHOCTH B JIUTEPATYPE.

— HOO20MOBKA K NpAKMUuYecKuM 3aHAamusam (BBIMOJHEHWE JOMAIIHUX 3a0aHuii) H K

co0eceT0BaHNIO TT0 MHIVBHU Y AJIbHBIM 33 1aHUAM;

Llens: yrnyOnenne 3nanma yaeOHOTO Marepuana.

3amaud: OCBOUTEH OTAEIBHBEIE BOOPOCHI B pPaMKax H3y4aeMOM IUCHUIIIMHEL, TPAMOTHOCTE,

MOCIEAOBATENRHOCTE WU PAIMOHATBHOCTE M30KEHHMS HNOArOTOBIACHHOTO MATEpHUana BO BpEM:A

MPAKTUYECKOTO 3aHATHAL.

-cocmaeierue 2n1occapus no Mmexcmy.

[lems: cocraBuTh 0a3y HOBBIX JIEKCHUECKUX €OWUHMUII.

3amauu:

* CAMOCTOATENRHAA MOSTATHASA 0TPA0OTKA YIEOHBIX IEMEHTOB;

* Pa3BUTHE MPAKTUIECKUX YMEHUI;

* (popMUpOBAHME YMEHWUM WCIIOJL30BATE HWH(POPMAIMOHHEIE HWCTOYHUKHW: CHOPABOYHYIO U

CIIELUAILHYIO JIMTEPATYPY.

[Tpuctymas k caMoOCTOATEILHOMY H3VYEHHIO JIHTepATypbl MO yueOHOM AUCHUIUIHHE
«MnocTpanHeil  A3BIK», HEOOXOIMMO: O3HAKOMHUTHECS C padodeld mnporpaMmod; B3STh B
OnOnMMoTEKE PEKOMEHAOBAHHBIE YYEOHMKHM W yueOHBIE TOCOOMSA; IOJYyYUTh Y BEIYIIETO
MPEMOAABATENA B OJJEKTPOHHOM BHUAE METOAMYECKUE PEKOMEHIAIMM K MPAKTHUECKUM U
CaMoCTOg Dwﬁﬂﬁm; 3aBECTH HOBYIO TETPanb Ui KOHCIEKTUPOBAHMS TEOPETUYECKOTO

Ceprud MAT EPADAN JEBBEAGAISITASE NIPARCOIGECK X 32 TaHUIA.
Sranenel My mﬁgﬁfﬁ@fﬂ?ﬂe “HUCHUIUIMHEL  IPEUIAraeTcs CHMCOK OCHOBHOH W JIOTMOJHHTEIBHOH

JIHUT E‘pﬂT}’pH. OCHDBHELF[ J'[H'['Efpﬂ’['ypﬂ HpE,I[HHEHHIIEHH JJIA DGH?-HTE‘JTE:HDFD HE}”—IE‘HHH,
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OOIIOJIHUTEIBHASL — MOMOKET 00Jiee rITyOOKO OCBOUTE OTAEIBHEIE BOIIPOCEL B PAMKAX M3Y4deMOU
T CIIUTLINHEL.

B xome moAroToBKH K IMPAKTHYECKHM 3aHATHAM CTYIEHT O0083aH OCYIIECTBIATH
KOHCHEKTUPOBAHUE y4eOHOro marepuaia, ocob0oe BHMUMAHME, o0pam@as Ha TEOPHIO,
(pOpMyIMPOBKH, PACKPEIBAIOIIME COAECPKAHUE TEX WIM HMHBIX TPAMMATHYECKHX M A3BIKOBBIX
NOHATUM. B pabounx KOHCHEKTax JKEIaTenbHO OCTABIATH MO, HA KOTOPBIX CIAEAYET AENATH
MOMETKH, TOMOIHATE MaTepruai, (popMyaIupOBaTh BEIBOABI M MPAKTUYECKHE PEKOMEHIAINH.

CamocrosrensHas padora CTYOEHTOB HAA MATEPHANOM y4eOHOU AUCIUILUIMHEL ABJIAETCS
HEOTHEMJIEMOU YAaCTBI0 Y4eOHOr0 mporecca W OOIKHA IPEANONarare yriayOIeHue 3HAHUA
yueOHOr0  Marepuana, W3JaraeMor0 Ha  ayOUTOPHBIX  3aHATHAX, MW IIpuoOpereHue
DOTOHUTEILHEIX 3HAHUH IO OTACIBEHEIM BOIIPOCAM CAMOCTOATEIBHO.

KoHCeKT TeMbl — MMCBMEHHBIN TEKCT, B KOTOPOM KPATKO M MOCIETOBATEIBRHO H3JI0KEHO

COEPKAHME OCHOBHOIO MCTOYHUKA MH(poOpMarmy. KOHCIEKTUPOBATE — 3HAYUT HNPUBOIUTH K
HEKOEMY MOPANKY CBEOEHHMA, MNOYEPHHYTHIE W3 OpUrMHAJIA. B OCHOBE mpouecca IexKuT
CUCTEMaTHU3aLNA

MPOYUTAHHOTO WM YCIBIIAHHOTO. 3aMMACH MOTYT IEIaThCS KAK B BHUAE TOUHBIX BBIICPIKEK,
I[ATAT, TAK ¥ B (popMe CBOOOHON MOJAYH CMBICTA.

NaauBpHayalibHble 3aJaHUA IIPU3BAHEl PACIIUPUTE KPyro3op CTyOEHTOB, YTIyOHTh HX
3HAHUA U Pa3BUTh YMEHHUA UCCIEN0BATEIbCKON AEATENEHOCTH, MMPOABUTH AIEMEHTHI TBOPUECTBA.

ColOecegoBanHe — CpeaCTBO KOHTPOIA, OPraHM30BAHHOE KAk CIENUanbHas Oecena
MpernoJaBarens CoO CTYOEHTOM HAa TEMEBI, CBS3aHHBIE C MW3Yy4aeMOW JUCIHUIUIMHON, H
pacCuMTAHHOE HA BBIACHEHUE 00BEMA 3HAHWN OOYYAIOMIETOCS IO ONMPENEICHHOMY pa3eny,
TEME, MPOOIEME U T.I.

I'ltoccapuif - croBape, KOTOPBIM MOMOTAET OCBAMBATH HOBBIE JIEKCHUYECKUE EIMHUIIBI MO
TeMme. B rmoccapuii HEOOXO0IUMO HOOABIATE CHEIUATBEHYIO TEPMHHOIOTHIO, a0OpeBHATYPEI U
COKpanieHus, ()pa3eonoTUIECKNE €AMHUIIB U TIP.

Kaxkneni B caMOCTOATEIEHON padOTEI UMEET ONPENETEHHBIE (DOPMEI OTUETHOCTH.

B xone BBIMOJHEHHS CAMOCTOATENBLHOM PA0OTBEI CTYIEHT OOKEH MPOOEMOHCTPHUPOBATH
C(hopMHPOBAHHOCTE KOMIETECHIIUH:

Kon DopMyIMpOBKa:

YK-4 CIIOCOOHOCTE K OCYIIECTBJICHUIO AEIOBOM KOMMYHHUKAIIUM B YCTHOH H
OUCEMEHHOM (popMax Ha TOCyZapCTBEHHOM s3blke Poccuiickou
denepany 1 HHOCTPAHHOM(BIX ) A3BIKE(aX)

2. METOIMYECKHUE PEKOMEHJAIIUU K CAMOCTOSITEJIBHON PABOTE

2.1. CamocTosTe/IbHAA padoTa HAX (POHETHKONH HHOCTPAHHOI' 0 A3bLIKA

Onpejenurec ¢ BaApHAHTOM AaHIVIMMCKOro. BapuantoB aHTIMHCKOTO ITPOM3HOIICHHA
CYIIECTBYET MHOTO: KAHAACKHUM, aBCTPATUNCKII, CPEeIHEATIAHTUUCCKHUHM U T. O. O JHAKO CAMBIMH
NOMYAAPHBIMU SBIISIOTCSA OPUTAHCKUM M aMEPUKAHCKUU aHrauickuil. [IpowsHomenne B ATHX
IBYX PA3HOBUAHOCTAX OJHOTO S3BIKA OTIMYAETCS JOBOJBHO CHIBHO.

IIpoananu3upyire cBoX0 pedb. BeiOepure kakom-HUOYIb ayanu0- WK BUICOPOIUK C TEKCTOM
samacu. IlocoymaiTe, Kak IPOU3HOCHT €ro Hocurenb. lIlocae 5TOro mpouTuTe TEKCT
CAMOCTOATEILHO M 3amuiuuTe Ha AUKTO(OH. IIpocmymaire CBOM Toa0C U CPABHUTE C PEUBLIO
HOCUTENA, OMPENEINTE, KAKUE 3BYKH BBl MPOW3HOCUTE HEBEpHO. BOT Hax >TUMM caMbIMHU
3BYKAMHM MBI M OpemaraemM Bam mopadorars. ECTh enmie 0auH MHTEPECHBIN U HAAECKHBIA CITOCO0
npﬂﬂepnnh L£BOE I DEEL}HI&EEFIEI—]HE — pecypce https://speechpad.pw/prononce.php. On mo3soger
OLICHUTh3HACKOAEKOOXKOPONIIO U TOUYHO 3BYUMT Bama pedb. CalT paboTaer KOPPEKTHO qepea

'Ek”'l 16pay%ep ﬁbﬁgﬁ{l‘lﬁﬁt‘ﬁ@? Fpﬁrﬂ‘ﬂ BKITIOYUTE TAPHUTYPY, HAKMHATE KHOTIKY ““Start recording’

HDDH?.HELHTE JTI-D[}DE CIOBO HIH IIPCOIOKCHHC. B #mxaeM okomke [IPpOTpaMMa IMOKAMKCT BdM,
HACKOJIBKO TOYHO BEI IMPOU3HCCIIM 3BYKH B MPOICHTHOM COOTHOMICHHWH. Ecm kakoi-To 3BVK BBI

- = - « A 'l L F [=] ]
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MPOU3HOCUTE ILIOXO, TO YBHAMTE: MPOTpaMMa pacmo3Haaa COBCEM APYyroe CiaoBO. Bam cpaszy

CTAHET MMOHATHO, KAKHUE 3BYKHM Y BAC MOJIYYAIOTCA, 4 HAM KAKUMHM CTOUT IMOTPYAUTHCA. A €Ciun

MOCTABUTEL TAJIOYKY Bo3je cioBa Recording, mporpamma 3amuimieT Bamly pedb, BBl MOIKETE

MPOCIYNIIaTh, KAK 3BYYUTE CO CTOPOHBL.

[TpaBunpHOE AHTIMICKOE MMPOU3HOMIEHHE — 3TO KAPTUHKA-MA3JI, COCTOANIAA U3 4 BAKHBIX
MIEMEHTOB: MPABWJIBHOW APTHKYIAIMH, VIAPEHWUA, WHTOHAIIMU M CBA3HOCTH pedr. YToOEI
KapTUHKA coOpanack W BRITIAOEIA KPAacuBO, HE0OXommmo padoTare HAO BCeMH €€
COCTABIIOMIUMM, BEOh Y KAKAOTO M3 HUX €CTh CBOE BakHOE MecTo. Mrak, 94T00B yaydmurs
AHTJTUMCKOE IPOU3HOMIEHUE, BaM HE00X0auMo Oyaer:

- Bolpa0doTaTh NPABHJILHYVIO APTHKYJ/JISALIHIO. APTUKYIIAIMA — 5TO MOJIOKEHUE U OBUIKCHUE

BCEeX opraHoB peur. OT OpaBUIBHOM APTHKYJIAIMHA  HAOPAMYIO 3aBHUCHUT YETKOCTE

npouzHomenua. [lomokeHne OpraHoB pedd MPHU Pa3rOBOPE HA PaA3HBIX A3BIKAX OTIMYAETCA,

MO3TOMY, UTOOBI AHTTMUCKUM HE 3BYYal IMO-PYCCKH, HEOOXOOUMO MPUYYUTH CE0sA MPABWILHO

pacIoaaraTh A3bIK ¥ T'YOBI ITPH MPOU3HECEHUH TE€X WJIH MHEIX 3BYKOB.

- CltedTh 3a yaapenueM. HepepHO mMOCTABIECHHOE B CIOBE YAAPEHUE MOKET COUTH C TOJKY

HOCHUTEJICH fA3BIKA U CTATh NPUYMHOM HEmoHuMaHuA. OTCloga BEIBOI: CAEAUTE 3a peusio. Ecam

HE YBEPEHBI B KAKOM-TO CIOBE, 00paTUTECh K OHJIAMH-CIOBAPI0 M MOCIYIIAWTE, HA KAKOW CJIOT

HY/KHO J€JIaTh YAAPEHHE B TOM WIH MHOM CIOBE. AMEPHKAHEI WK OPUTAHEI MOTYT MPOCTUTE

BAM HE COBCEM BEPHOE MOpou3HOIEHHE couetaHus /th/ wmm pycckoe /p/, HO HeEmpaBWUIBHOE

yIAPEHUE MOJKET CTATh MPUUUHOM HEMOHUMAHHUS.

- PaboraTte HaJ HHTOHALMeH. [IpaBuabsHas MHTOHAIIMA M JIOTMYECKOE YIAPEHUE — €MIC OJIHH

KJIFOY K TOMY, KaK YJIYVYIIMTh MPOW3HOIIEHWE HA AHTJIMMCKOM A3BIKE. YUMTECh MHTOHAIUM Y

HOCHUTEICH A3BIKA: CIYIIAWTE Aayauo3almMcd W CMOTPUTE BHACO Pa3IMUHOM TEMATHKH,

MOBTOpANTE (Ppa3el 3a cOouKepamMu. HWHOCTpaHIBI OTJIMYAIOTCA HKCOPECCUBHOM MAaHEPOH

O0mICHMA, HAM OHA MHOTAA KAXKETCI HEMHOTO CTPAHHOM M M3JIWUIIHE SMOIMOHAIBRHOH. OmHAKO

€CIM BBl XOTUTE TOBOPUTE MO-aHTTUMCKN 0€3 aKIEeHTa, TO UHTOHAIIUS — 5TO TO, HAZl UEM HYKHO

mopadoTars.

- Paborars HaJa CBA3HOCTBLIO peyH. B 00prunoil Oecene MBI HE MPOM3HOCHM PEeUh MO CXEME

«CII0BO-TIAy3a-CI0BO-may3a». MbI TOBOPHUM CBA3HO, CJI0BA CAMBAIOTCA B €IMHOE MPEaIoKeHue. B

pa3roBOpe OKOHYAHME TMPEABIAVIIErO CJIOBA CIAMBACTCA C HA4ajaoM MOCISIVIONIETO, 3TO

MO3BOJIAET PEUYM 3BYYATH €CTECTBEHHO M MJIABHO. lak MBI 3HAaeM, uTO0 OyKBa, TOUHEE 3BYK /I/ B

KOHIIE CI0BA B OpUTAHCKOM BAPHAHTE AHTIIMMCKOrO0 OOBIYHO HE IpousHocurcia. Hampumep, B

cnmoBe car (mammHa). OgHakKO €CIM MOCIe CJI0BA, 3aKAHUMBAIOMIETOCS HA ATy OYKBY, CTOMT

CIIOBO, HAUMHAIOMIEECA C TJIACHOM, TO /r/ mpousHocurca. Hampumep, B npennoxkenun The car 1s

here (mammna 3xecs). /lenaercs 510 kak pa3 nis 00Jiee MIABHOTO 3ByYaHUS PEUH.

Kak yIVYIIHTH NPOU3HOILIEHHE HA AHTJIHIHCKOM
PaboraliTe Ha/J HABBLIKOM AVIHPOBAHHSA. UeMm Iydiile BBl MOHUMACTE AHTTIMHUCKWAN A3BIK HA
COyX, TEM Jydmie OyaeT Baii€ MPOU3HOMIEHHE. Y MHOTHX A€W BO3HHUKAIOT CIOKHOCTH C
MPOM3HOMICHUEM KAaK pa3 M3-3a HEOOCTATOYHOM padOTEl ¢ ayaupoBaHHEM. YeMm damie BEI
CAYIIAETE WHOCTPAHHYIO PE€Yb, TEM 4EeT4Ye pa3audaeTe 3BYKH. J[OBOJIBEHO 9acTO OMMMOKHU B
MTPOU3HOMIEHUH CBA34HBEI C TEM, YTO MBI MMEEM HEBEPHOE MPEACTABICHUE O TOM, KAK 3BYUUT
CI0BO wmaM 3BYK. YT0OBI 000CHOBATHE 5Ty TOUKY 3pPEHHA, OPUBEAEM MOPOCTOH IIPUMEP:
MOCIYIIANTE pedhb IIyXuX moacid. OHM mpOM3HOCAT CI0BA TAK, KAK ce0e 3TO MPEaCTaBIIAIOT,
BEAb HE UMEIOT (PM3MYECKOM BO3MOKHOCTH YCIBIIIATE, KAK JOKHO 3BYYaTh CI0BO. MIMeHHO
MOATOMY MX peub OBIBACT MAOBOJBHO CIOXKHO pa3odpars. O043aT€npHO MOOCBAMIANTE
aynupoBanuto xota Owel 10-15 MuuyT B meHs, TOrga y Bac HE BO3HUKHET BOOPOC, KAK PA3BUTH
AHTTUMCKOE MPOU3HOIICHHE.

YuHTe TPAHCKPHIIIHIO AHIVIHHCKOT0 A3bIKA.

Yuure ﬁﬁ%ﬁfﬁﬁﬂ ﬂ”fﬁﬂ; Bxmogure OHIAMH-CIOBAPE M IMPOCIYVHIANTE HECKOJILKO pa3, Kak
Ceptudb IO ESHOCHTETO HIOCITERITS M3BIRA I OTKPOUTE O0OBIYHEIN CIOBAPEL M MIPOYTUTE (POHETUIECKYIO
A S A CK PTG . TAKiM '00Pazon, BEI Cpa3y K€ BEIVUHTE BEPHOE MPOM3HOMICHHWE CIIOBA — 3TO

HAMHOTO MPOTIE, YEM 3ayUNTh OMMOOUHEIN BAPUAHT, d 3aTEM NEPEYUUBATHCA.
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Yuraiirte Bceayx. Urenme — 3aHiaTHE, KOTOPOE MOMOIKET BaM COBMECTHTE MOPUATHOE C
MOJE3HEIM. BO BpeMsa 4YTEeHHS BCIYX BEI JEI4€TEe CaMO€ BaXXKHOE€ — HCIOJIB3YEeTe CBOH
TCOPETHUYCCKHE 3HAHMA O MPOM3HOIIEHHWH HA mpakTuke. He Topomurech, crapaiiTech 4eTKO M
MPABHJILHO ITPOrOBAPHBATL KAKIO€ CIOBO, 4 €CJIH 3BYK BaM TPYIHO AETCA, IMMOBTOPUTE €ro
HECKOJIEKO a3, MoKa He mo0nerech 0Ooee-mMeHee MPUIMYHOTO 3BYYAHMUSA. A €CITH BCTPETHIH
HOBOE CJIOBO, CMOTPHUTE MPEABIAYIIIAI ITYHKT.

Hcnoas3yiite ckoporopopku. IlTompoOyirre BeIOpaThL HECKOIBKO CKOPOTOBOPOK, B KOTOPBIX
O0TpadaTeIBAIOTCA TPYAHBIC I BAC 3BYKH M UHTANTE UX €KETHEBHO — 3TO 3alMET BCEro 5-7
MUHYT B J1eHb. [lombopka ckoporoBopok ¢ 03Byukod http://engblog.ru/50-difficult-tongue-
twisters

CMoTpHTe cnenualibHbIe odyuawinue Buaeo. B Muarepuere ecte MHOTO BHACOPOJIMKOB, B
KOTOPBIX HOCHTEIE A3BIKA MOAPOOHO PACCKA3BIBACT, KAK MIPABWILHO MPOM3HOCHTE T€ WM HMHEIC
3BYKH. [IpH 9TOM HEKOTOpBEIE CITHKEPHI Ja’Ke BKIOYAIOT B CBOE BHAEO CXEMEI, H300pakaroniyue
MPAaBUIBHOE TOJIOJKEHWE OpPraHoB peun. [lo Takum pomrkam MOKHO pa3o0parbes, KaKk TOYHO
IOJLKEH 3BYYaTh TOT WX MHOU 3BYK.

bputaHCKOMY ITPOM3HOIICHHUIO MOKHO VIUTHLCA:
https://www.yvoutube.com/playlist?list=PL.D6B222E02447DC07

amepuKaHnckoMy — https://www.voutube.com/channel/UCvn XCI mgQmt3sD753zdJA.
Ioagpaxkaiire peuyn HocHTe/leH s3bIka. BrniOepure wuHTEpEeCHOE BHACO WIM aAyOUO H
moCTapanTeChk MOOMTHCA 3BydaHMdA, Kak y gukropa. IlogpaxkaiiTe Kaxmonl MEI04dM: MaHEpe
pa3roBopa, UHTOHAIIMY, AKIIEHTY, IeIaiTe JOTMUECKUE may3el U yaapeHusa. [Iycte 310 u Oymer
CHA4ajaa 3By4YaTh CTPAHHO M HEECTECTBEHHO IJIA BAIIMX VIIEH, 3aT0 MMEHHO TAaKHM CII0CO00M
OpOIIE BCEro AOOMTBCA BEPHOTO AHTIMHCKOTO mpou3HOmeHuA. Jlna oOydenus ymoOHO
MCIIONIB30BaTh caT hitp:/www.englishcentral.com/videos — Tam npeacTaBIeHB COTHU THICAU
BUJICO pPaszHOoOOpa3HOM TEMATUKM W IIHHEI. Bce oHM comepxkar CyOTUTpERL, pa3OUTBEI MO
COOTBETCTBYIOIIIMM TEMaM H VpOBHAM ciaokHocTu. [locie mpocMoTpa BaM  OpemIoIKar
HECKOJIbKO VIOPaXHEHHH, CPEOu KOTOPHIX €CTh W padoTra ¢ OPOM3HOIIEHHEM — HYIKHO
MPOM3HOCUTE (Ppa3el W3 BHUAEO 3a MUKTOPOM. YUHUTECSA Yy HOCHTEIEH S3BIKA MOKHO M Ha
http://www.engvid.com/. Bribepure pazmen “Pronunciation” u otkpoiire mis ce0sa CEKpeTs
OPaBUJIBHOW aHTJIUHCKOH PEUH.

2.2. CamocTodATe/IbHASA padoTa HA/I JIEKCHKONH HHOCTPAHHOI' 0 A3bLIKA

3aHuMalTech HA 00YVYAKOIIHUX cAlTAX:

http://esl.fis.edu/ B monpazmene First words cioBa nnsa ypoeneit Beginner n Elementary paz0outer

M0 TeMaTHuKaM. bonbmias 9acTe yopaKHEHUH NPEICTABICHA B BUIE BU3YAIRHOTO cioBaps. Ilmoc

B TOM, YTO BaM HE JAIOT MEPEBO HA PYCCKUI A3BIK, MIOSTOMY B MAMATH BO3HUKHET ACCOTIMAIINS:

OMpeneneHHas KapTHUHKA CBA3aHA CO CIOBOM HA AHTIMHICKOM fA3bIke. Kpome BU3yalTbHBIX

yVOpaKHEHUI, BBl HAUIETE HE MEHEE MHTEPECHBIE PA3BUBAIONIME 331aHUS HA MOUCK CHHOHUMOB

M AHTOHMMOB K CIIOBY, 4 TaK’K€ 3aJaHMA-BONPOCH], NPOBEPAIONINE BAIM 3HAHUA JIEKCUKU TOU

WA UTHOM TEMATHUKH.

http://www.learnenglish.de/

Ha caiire BB MOkeTe HAUTH (PISMI-KAPTOYKH B AJIEKTPOHHOM BHUJAE U YUWUTH AHTIMHCKUE CIOBA

OHJTAWH: MTPOTPECCUBHO M yao0HO. Bam mpennararoT Tpu sTana m3ydeHus HOBEIX Cii0B: CHagama

BBl IPOCTO CMOTPUTE HA CJIOBA M CTAPACTECH 3AIIOMHUTH UX IPHU MOMONIA ACCOLUAIIAU C

kapruHkou. [loTom BamM Ha HEKOTOpOE BpeMsA IOKA3BIBAIOT KAPTHMHKY, 4 BBl IBITAETECEH

BCIIOMHHUTH CJIOBO. Ha Tpersem srame Bbl TECTUPYETE CBOU 3HAHUA: MUIINTE PAIOM C KAPTHUHKOH

CJIOBO HA AHTJIMHCKOM S3BIKE.

http:// englishsgeak .com/

[TpencTaBileHo, HEGKOMbIO,PA3NEIOB [T M3yUCHIs HAHOOJIee YIOTPeOIeMbIX CJIOB, a TAKIKE
Ceprvhpas IeITBr ¢ PASFOBOPHEIMIT (PPasasit, TIe BEI MOXKETE YUMTh HOBHIC CIOBA B KOHTEKCTe. Bee

TbAHa AnekcaHipoBHa

Bnapnene el L]
A noBa O3By uetibl HOCIHTEMIMI, yauTe UX M OBTOpsiiTe 3a quKTopoM. ITociae sToro mepexomure B
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pazgen 1000 Most Common English Phrases. 3mecs B MO’KeTe€ W3ydaTb HOBEIE CJIOBA B
KOHTEKCTE.

http://freerice.comy/
30eCk BaM OAOT TOJBKO OJHO yHpaKHEHHE: HeoOXOOUMO yKa3arh, yTO O3HAYAET TO WIM UHOE

CJIOBO, NPHU 5TOM MPEJIATAIOT YETBIPE BAapHAHTA OTBETA. 10 €CTh (PAKTMUECKH BaM HYIKHO
mo00paTe CHHOHUM K CIIOBY.

O0bequnsiiTe cjioBa mo TteMaruke. OOBIYHO XOpOMIO 3aMMOMUHAIOTCSA TPYHOBL CIOB,
oTHOCAIMXCS K omHou teme. [losromy crapaiirecs pa3zOute cnoBa Ha rpynmsl mo 5-10 mwryk u

yuuTh ux. ODPdexr Pecropdda: uvemoBeuecknii MO3r W3 TPYIILI OOBEKTOB JTyYIIE€ BCETO
3aIOMHHAET TOT, KOTOPEIM 4EM-TO BEIAEIAECTCA. Mcnone3yire 510 mosroxenue cede Bo Omaro: B
TPyNIOy CIOB OJHOM TEMAaTUKH «BHEAPUTE UYKECTPAHIA» — BIMIIUTE CIOBO HECBA3AHHOU
TemaTtuku. Hampumep, yuure cimoBa mo teme «Dpykre», 100aBsTE K HUM OJHO CIOBO IO TEME
«Tpancnopry, Bamu 3aHATHA CTAHYT enie d(PphexkTuBHeEe.

TemaTHuyeckHH CJI0BAPH

TeMaTn4eckuii CNoBapb [Ipencrarnger cobou Terpanes win OIOKHOT Iis
3amuCu Bamero OyAaymiero CIOBAPHOTO 3amaca
Wegther — lexical notebook. Takyro Terpame HYKHO

cpazy k€ pa3OuTe 1Mo TeMam, HampuMmep: padora,
€na, 4yBCTBa, 4acTu Tema u T. m. Ha kaxmoe
CJIIOBO KCIATCIBHO OTBOIWUTH 1 CTPaHHUILY WJIH

Good / Bod wenther Cold/ Hot weather  Dry / Wet wenther

Weather forecast — nooernos: nosodo

EETTTIIEY

= L fiet | XOTHa 6LI 1’[':".’."['::'IHIfl'I-I"",I — B 3dBHCHMOCTH OT

Weather Station — MEFTIZOCTTILHLLIE
q)Dp]hfIﬂTﬂ TE‘Tpﬂ,I[H H BCIIHYHMHEI BAILICT O HD‘IE‘pI{H.
10 he under the wenther — HeaowHo reha YyarmananTih EC TH CIIOBO HUMEEeT HEeCKOIRKO .3Hﬂllemiﬁ,
Weather permitting  rpu 8nazenpuaritod ng2ode  JKEIaTEeJILHO HAaIumcarb 3-4 Pa3HBIX
l GHPE,I[E‘HE‘HHH. TpHHC KleTL[HH — ITO KCITdHHIO,

The weother can change quickiy. i
ecmt Bam yno0OHo ee ugurare. Omnpenenenue

CJIOBA HA AHTJIMHCKOM f3BIKE — YMECTHO, €CIIH
Balll YPOBEHb 3HAHWSA CPETHUI W BBINIE. Tak BHI 3a0THO BBEIYUUTE €MI€ HECKOJIBKO MOJIE3HBIX
cioB w3 ompenenenus. Crnosa, couerarommecs co cioBom (collocations). ITocmorpure Ha
KaPTUHKY C MPUMEPOM, TaM BBl BUAuTE croBocoderanms bad weather, hot weather, weather
forecast 1 T. m. DTH BBRIpAKEHUS IyUIIE 3AMMOMHATCSA BAM, YEM ABA OTOPBAHHBEIX IPYT OT Apyra
cinoBa. K Tomy ke, BBl HE OMOETECE B COYETAHUM CJIOB. HECKOIBKO mMPUMEPOB yNOTPEOICHUS
3TOTO CJIOBA B MPEIJIOKEHUH, TPUUEM KEIATEIbHO HAMUCATE XOTA OBl MO OJHOMY OPUMEPY HA
KakJ0€ 3amucaHHoe onpenencHue ciaoBa. CHHOHMMEI M AHTOHUMEBEI K CraoBy. HMpuomer c
yrmoTpeOIeHneM 3TOTO CI0BA, €CIM Bail ypoBeHb He HWKe Intermediate m BBl coOmpaerecs
MOMOJHWUTE CBOW CIHOBAPHBIM 3amac MONE3HBIMA SAPKUMHM BEIpaxkeHUsAMU. HoO HYKHO
IPUAEPKUBATECSA MEPBI, HE CTOWUT BBIMMUCHIBATH BCE WIUOMBI, KOTOPBHIE CBA3aHBI C BAIIUM
cnoBom. Jlocrarouno omHoM wmimm ABYX. Kaprunka — mo kemanuoo. HexkoTopeiM momaam
OOMOTAET TAKOM IMPUEM: NPU M3YUYEHUM CI0BA OHM PHUCYIOT KAPTUHKY K HEMY. lak Jekcuka
HAYMHAET ACCOIIMUPOBATHCS C OMPEIEIEHHBIM BU3YATLHEIM 00pa30M U 3aIOMIHAETCS MPOTIE.
Pucyiite mind map (HHTe/UIeKT-KAPTY). BBl J€rk0 BEIyuUMTE AHTIMICKHE CIO0BA OJOHOH

e 3 G TEMATHKH, €CIM HAPHUCYETE HHTEILIEKT-KapTy

i wm mind map. Takas cxema HarIgHO
== | maronn | P [TOKA3EIBACT, K KAKOM TEME OTHOCATCS CJI0BA. A
L{ e %—J MOKA BBl €€ PHUCYETEe, JEKCUKA OTJIOKHUTCA B

ALEET RO

e e MaMATH.

- | . ObOpamaiite BHHMaHHe HAa NPHCTABKH H
331@%2 ﬁ%?{ﬂcwg F o cypdpukcnl
X \E 205E Bo Bpems uTeHus 3a0CTpAUTE BHUMAHUE HA
TOM, KAk IIpU TIOMOIIM HPUCTABOK U
cy(pukcoB 00pasyroTcsi HOBEIE CIIOBA W3 VYK€ 3HAKOMBIX BaM. OJTO IOMOXKET BaM
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«IMOYYBCTBOBATE» A3BIK. lIpy momomm 5TOro mpocToro mpueMa BO BpPEMsA UTEHHSA BBl Oynere
M3y4aTh CIOBOOOpA30BAaHME, MOMMETE MPUHIMIBI TOCTPOEHUA HOBBIX CIOB. Brocaencrsum 5t0
MPUTOJUTCA BAM: BCTPETHUB HE3HAKOMOE CJIOBO, BBl CMOKETE NOTramaTbCA O €ro 3HAYeHUW 0e3
CJIOBAPA, UCXOOA U3 KOHTEKCTA ¥ CBOETO OIBITA.

HaiiguTe ¢pasoBbie rnaroinl. M3ydenune (pa3oBrix T1/1aronoB B OTPBIBE OT KOHTEKCTA
OECIIoyIe3HO: 3THU CIIOBA HE MEPEBOOATCA Kak OOBIUHBIE rimaroaesl. Halaure MxX B TEKCTE,
BRIITUIIATE CeO€ mpeqIoKeHne ¢ (PPa3zoBEIM IJIAr0JIOM, IOCMOTPHUTE, KAKYIO POJIb OH BEITOJHAET
B TeKkcre. [lompoOyiiTe cOCTABUTE €m1e HECKONBKO MOJOOHBIX MPENIOKEHUM, HO YiKE OT CBOETO
muna. Tak BBI BEIyUMTE HOBYIO JIEKCUKY B KOHTEKCTE M HE 3AIMyTAETECE C €€ yHOTPEOJICHUEM.
HUcenonib3ylTe C10Baph CHHOHHMOB. BBl MOXKET€ HOMOJHUTE CBOK HMHTEIUIEKT-KAPTy WIH
OOBIYHBIN CIOBAPE CrenyronmM 00pazom. Haxonute CHHOHMMEL K HOBEIM CIIOBAM M MUMINTE UX
pPAOOM, TIPU ATOM CPEAN HUX AOMKHO OBITE XOTA OB 1-2 3HAKOMBIX BaMm CI0BA, TOTAA 3AITOMHUTE
HOBYIO JIEKCUKY Oypaer mpomie. MOKHO 3a01HO BBIMUCHIBATE U AHTOHUMEI, HEKOTOPBIM JIIOJAM
yooOHO y4MTE Cpa3y TaKWE€ TPYNOEl CJIOB. HalTh CHHOHMMBI M aHTOHUMEI K CJIOBAM BaM
momoxkeT cnoape Merriam-Webster (hitp:/www.merriam-webster.com/).

Omnmnre kapTHHKY. [lonpoOyuTe mepeckas3ars TEKCT, TIAOA HA WLTIOCTPALMIO U UCIOJIb3YA
HOBBIE CnOBa. He 0043aT€NBHO UYETKO NOPUIAEPIKUBATHCS CIOKETHOM JHMHUH, TIaBHOE —
3aI€HCTBOBATE KAK MOKHO OOIBIIE HOBOM JEKCUKH. [aKMM HEXUTPBIM CIIOCOOOM MOIKHO JIETKO
pacIMpUTh CIOBAPHBIN 3aMac AHTIMHCKOTO A3BIKA.

CocraBeTe HOBBLIH paccka3s. [locne n3yueHns He3HAKOMBIX CIIOB ITOONPOOYHTE COCTABUTEL CBOU
pacckas, UCIOJIB3ys BCIO HOBYIO JIE€KCUKY. Ecmi BEI HE moOuTe NpuayMBIBATE UCTOPUM, MOKETE
MpPOCTO IMEpecKazaTrb TO, YTO MOPOYUTAIM, HO C HEKOTOPBIMM W3MeHeHuAMH. [lycTe
MOJIOKUTENBHBIN TEPOU CTAHET OTPULIATENLHBIM U HA0 00 POT.

2.3. CamocTonTe/IbHAs padoTa HAl r(PAMMATHKON HHOCTPAHHOI0 A3bLIKA
3aHuMAalTech HA 00YVYAKOIIUX CANTAX:
http://learn-english-today.com/
Kparkoe anrnmosssraHoe mocobume mo rpammaruke. Hecmorpa Ha TO, 9T0 BCA wH(pOpMALMA
MPEICTABIEHA HA AHIIMHCKOM S3BIKE, COBETYEM HOMPOOOBATH YUWUTh TPAMMATHKY HA 3TOM
pecypce: Bce mpaBuIa W3J0KEHBI KPATKO U MMOHATHO, 0€3 JUIITHEN TEOPUH.
http://www.englishlearner.conm/
CailT ¢ TectamMu MO rpaMMATHKE JJI1 HAUMHAIOIIUX HA aHTJIMUCKOM s3bIKke. [TompoOyiite npontu
TECTHI ¢ MOMETKOMN Beginner, B HUX 3a1aHUA OPUEHTUPOBAHBI HA HAYAILHBEIN YPOBEHb 3HAHUM.
http://englishteststore.net/
http://agendaweb.org/
JIBa TTOXOKMX AHTIOA3BIYHBIX CANTA C TECTAMHU MO TPAMMATHKE HA AHTIMICKOM S3BIKE 1A
HaunHaronwx. Paboraiite ¢ HUM AQHATOTUYHO: BBIMOJIHAWTE 3aJaHUS MO TEM TE€Mam, KOTOPBIE
YK€ M3y4uiIM, pazdupaite OmMOKN U MPU HEOOX0AMMOCTH MMOBTOPANUTE TEOPUIO.
IIpakTHKYHTECH.
e [lepeBoauTe TEKCTHI C PYCCKOTO HA AHTJIMMCKHUM, BEITOIHANTE YVIIPAKHEHUI U3 YUeOHHKA
1 HTEepHEeT-pecypcoB, CTapanTecs yanie ynoTpedaaTs pazHooOpa3Hele rpaMMaTHYECKIE
KOHCTPYKIIUM B pasroBOpHOM peuu. JloBeaure HABEIK WX MCIOJB30BAHUSA [0
apToMaTu3Ma. He orpanmumBaiiTeck mpuMmepaMid U3 0gHOTO yueOnuka. IlpuagymeiBaire
CBOM MPUMEPHI YIIOTPeOIEHUA apTHUKIA, BPEMEH, AKTUBHOTO M MACCHBHOTO 3aJIOTOB, 4
TAKKE IMPOXOJINTE OHIAWH-TECTHI HA PAa3HbBIX canTax. MHOro pasHooOpa3HEIX TECTOB
MOKHO HaiiTh Ha caite http://esl.fis.edu/.

e He o0ma3arenpHo 3yOpUTE HAM3YCTE NIPABWIA B TOM BHUIE, B KAKOM OHHM IIPEICTABJICHEI B

yueOHHKE, TTTABHOE — IMOHATE M 3aMOMHUTE MPABWILHOE YIIOTPEOIEHUE TOW WM WHOH
AOKYMEHT NOANUCAH

KOQHETRYROMHLONMCLIO
CepTudmkar fEm\:{éga'i“éhfm ] ff’"‘“""f‘ii_i‘ﬁﬁf”””“l"fttp:s’f’www.engid.mmf MpEIIaracT BaM  IPEKPACHBIE

.
Bnaneney HebBayxora TaTeAHa AnNekcaHnpoeHa

BUICOPOJIMKHA, KOTOPBEIE IIOMOTAIOT pa3o0parscs ¢ rpamMMarukod. HecomueHnHoe
IPEUMYILIECTBO pecypca — JEerkas 1mogadya Marepuana u 00bACHEHH HOCUTENEH A3bIKA.
c19.058.2022 n s
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¢ [lompoOyitTe momrs3oBareca cnoBapeM http:/www.lingvo.rw/. O mpumMedareneH Tem, 9To
OACT MPUMEPEI MCHOJB30BAHMSA CIOB, HO BBl MOJKETE€ HCHOJL30BATE €T0 IIO-APYTOMY.
Haopumep, Be1 yuure Bpems Present Continuous: BBEOAUTE B OKOIIKO mporpammel “I am
writing” (M0KHO m000H APyrod gacto ymorpedmsemsni riaarona). [Iporpamma TyT ke
BBITACT BAM HECKOIBKO COTEH MPUMEPOB, COACPKANIMX 3TH CI0BA. 1aK BBl YBUIWUTE, B
KAKOM KOHTEKCTE, ¢ KAKUMW HAPEYMSAMH, B KAKUX CAYYasX 4amie BCEro ymoTpedsercs
Bpems Present Continuous.

¢ MoOXHO VyuMTR TpPaMMATHKy B CTHXax, pHPMOBAHHBIE (POPMYJIHMPOBKH JIETKO
samomuHaTca. [TompoOyiiTe BEIYUNTE HEMPABUILHBIC TJIAT0JIB AHTIHICKOTO S3BIKA IT0
3a0aBHBIM ABTOPCKUM CTHIIIKAM, TO HE TPOCTO JIETKO, HO €MIE U BECEI0!

e l3yuenue 000 rpaMMAaTHUIECKOH KOHCTPYKIMH HAYMHAETCA C TOTO, YTO MBI JOJIKHEI
HAUTH (TIPOYUTATH, YCIBIIIATE) OMACAHUE STOM KOHCTPYKIIMHM, TO €CTh Y3HATh, YTO OHA
o3HagaeT. O3HaKOMHUBIIMCE C €€ 3HAUCHHUEM B ITOCTPOEHHUEM, MBI JOJIKHEI €€ 3aII0OMHUTE.
Jlnsa oToro HaM HEOOXOAHUMO BEIITOJIHHTE ONPEASICHHEBIEC VIIPAKHEHUI HA MEXaHHUIECKOE
3AKPEIUICHUE STOM CTPYKTYPEL, TAK HA3BIBACMEBIC «APWLIBD» (0T AHIIMHMCKOTO CJI0BA
“drill”’, uTOo O3HAUWAET «TPEHUPOBOUHOE YIPAKHEHUE» / (IMPAKTHYECKAS OTPA0OTKA).
[Tocmemqumit mar - 370 0TpabOTKA BBIYYEHHOW TPAMMATHUECKOW KOHCTPYKIIMH B PEUH.
bes sToro mara mame 3HaHWE KOHCTPYKIIMHM OCTAHETCS TOJBKO HA Oymare.

2.4. CamocToATeILHAA padoTa HA/l AayIHPOBAHHEM

Chaymaiire pa3idyHble Ay IHOMATEPHAIbLI PEryJISAPHO.

CaymaiiTte ayguoypOoKH, HOAKACTEI, MECHH, CMOTPUTE (PMJIbBMBI M CEPHAILI HA AHTIMHCKOM

A3BIKE (OPUMEHTHUPYUTECE HA CBOM YPOBEHL 3HAHMI). [ 1aBHOE — mOmo0pars yBICKATEIBLHBIM I

ceOs marepuan. IlompoOyiire mpoOymute B cebe mHTEpec, momoOuTs ayagupoBaHUE, TOTAA

3aHUMATLECA UM Oy I€T HAMHOTO IPOIIE.

H3yuaiiTe aHIIMIACKHH $S3bIK M0 (PUIBMAM H CepHAJIAM - STO IOCTABUT BaM MACCy

YOOBOIBCTBHUA W IMOMOKET ITOHMMATh AHTIMUCKUM A3BIK Ha cayx: https://ororo.tv/en wu

https://show-english.com/

CaiiTel ¢ ayIHO3ANHCAMM:

- http://www.eslfast.com/ B kaxmom pasmene ecrr TeMarMueCKHe Ioapasaensl. BriOupaiire
HeOOIbIIME UCTOPHH WM JUAJTIOTH HA PA3rOBOPHBEIEC TEMBI, OTKPEIBAWTE COOTBETCTBYIOMIYIO
crpaHuily. B OTKpeIBIIEMCs OKHE B BEPXHEH YACTHU SKpaHA Bbl YBUAWTE MAHEIb YIIPABICHUS
ay IUOTIPOUTPEIBATEIEM, 4 HHKE BaM OYIET MPEeICTABICH TEKCT.

- http://www.esl-lab.com/ Ha caiite ects HECKOIBEKO pazmenos. [IepBEIi, KOTOPBEIH CTOMT

m3yunth, — General Listening Quizzes. B meM ecTs Marepuaasl Tpex YPOBHEH: JICTKHI,
CpemHui, CI0KHBIM. BeiOupaiite moaxoadammii BaM 1 OTKPEIBANTE YPOK IO 3aMHTEPECOBABILEN
BAC TEME.

- http://www.talkenglish.com/listening/listen.aspx Ypoku mpencraBJI€Hbl IA TPEX YPOBHEH
3HaHui: 0a30BBIM, CpEOHMHA W IPOABHMHYTHEIM. Iemarumka pasHooOpazHas, B OCHOBHOM
MPENCTABJICHBl TUATOTH W3 ¥M3HU. M3 sTux mogbopok He mummHum OyIeT 3almOMHMTH Iapy
OECATKOB (ppa3 — BCE OHM MCHOJB3YIOTCA B COBPEMEHHOM AHTTTMHMCKONH PEUH.

CaliTbl ¢ MOJAKACTAMH HA aAHIVIHHCKOM: 100aBeTe cede B 3aKIaIKH W HOCEmanTe XOTS OBl

mapy pa3 B Hememro: http:// www.audioenglish.org/,
http://www.bbc.co.uk/worldservice/learningenglish/general/sixminute/,

http://learningenglish.voanews.com/programindex.html,

http://www _listen-to-english.com/index.php?cat=podcasts,

http://www.dailyesl.com/,
http:ffwwxg .Erixateen%lishlessc: nlondon.co.uk/category/learn-english-online.

CHa Y1 a0EY EIaeS/ KOPUERHE 00yJarone ayIu03anic B MELIEHHOM TEMIIE, TOTOM IIEPEXO UM
SOMPRET QOICe”CAOKIBIN, TEPEndioinM - ecTecTBeHHYI0  peds.  Ber  ysmaere  ocoGennocTH
He

a

Bnaneneu: llleGayxoea TaTeAHa AnexkcaHgpos

HpDH?.HﬂHlEHHH 3B}’KDB, MOCTAHOBKH }’ﬂﬂpﬂ]—ﬂiﬂ B CIIOBAX, HHTOHAIIHH, pHCCTﬂHOBKH JJOTHUYECCKHX
HH}’EH H }’ﬂﬂp&lﬂiﬁ. CDBPEME‘HHLIE [MOIKAdCTEI DEB}”—IHBHPDTCH HOCHTCIIAMH A3EIKA — DﬁLI[IHLIhfﬂ{
UTEnaH '
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MOIEMM, PAa3rOBAPUBAIONIMMU TPAMOTHO. BBl CMOXKETE 3amOMHUTE IIOJI€3HBIE (PPa3el M
HUCIIOIB30BATE MX B CBOEH PEUM, 3HAA, UTO COOECEOHUK-MHOCTPAHEI] TOUHO HOMMET Bac. BEI
MPUBBLIKACTE K PA3HBIM AKIIEHTAM B AHTIIMHCKOM fA3bIKke. CHagaga peds HeKOTOPBIX HHOCTPAHIIEB
MOKAXKETCA BaM CTPAaHHBIM HA0OpPOM 3BYKOB. OmHAKO €CIM BBl OyOeTe 3aHUMATHCA IO TAKUM
ayauoQaiyiaMm IMOCTOSHHO, MOCTEIMEHHO CMOKETe€ OPUBLIKHYTHL K OOJBIIMHCTBY AKIEHTOB H
Oymere 0e3 Tpyga NOHUMATE HWHOCTPAHIEB. UTOOBEI 3HATH, B KAKHX CIOy4adXx IIPHEMIEMO
VIIOTPEOJIECHUE TOr0 WJIM HMHOTO CI0BA, CIVIIAUTE MOOAKACTHEI COOTBETCTBYIONMIEH TEMATHUKH.
Hampumep, Bel m3yuunm temy “‘Shopping’, Halimure ayauo Ha 5Ty TeMy M CIYIIAUTE, Kak
HOCHUTEM A3BIKA UCITOMB3VIOT M3YUEHHBIC BAMM CIIOBA. M3 ayauo3amicu BEl MOMMETE, ¢ KAKUMH
CI0OBAMHM COYETAETCSI HOBAA JEKCHKA, B KAKOM KOHTEKCTE OHA MCIOIb3yercia. Bo Bpems:
PO CIYIIUBAHMSA MTOJAKACTA BBl Y3HACTE, B KAKOM KOHTEKCTE M KAK MMEHHO MCHOJIB3YETCA TO WIH
MHOE BPEMS WM ACHEKT TPAMMATHUKH. BIOCIEICTBUHM BEI CMOIKETE CAMOCTOATEIRHO COCTABUTE
MPEITOKECHUS, AHATOTUIHEBIC Y CIBIIIIAHHEIM.
Haiiqure aid ceds oNTHMANBHBIH cmocod padorbl ¢ mojakacroM. CoymaemM OogkacT H
MBEITACMCS MOHATE MAKCHMyM HH(pOpManmu u3 Hero. Eciam 3T0 TpyaHO caenars, MOMpoOyHTe
YIOBUTE OCHOBHYIO MBICTE 3amicu. Haxomgum TEeKCT moakacTa, YMTAeM €ro, BEITHCEIBAEM
HE3HAKOMBIE CJIOBA U KOHCTPYKIMHU. Pazdupaemcsa ¢ HE3HAKOMOM BaM JIEKCUKOH M TPaAMMATHKOM
TaK, 4TOOBI BBl TOYHO MOHAIHM KAXKI0€ mpeanokenue Texkcra. CHOBA BKIIOUAEM ayAH03alMUChE U
MBEITAEMCS YJIOBUTE HA CIYX ViK€ 3HAKOMBIN BaMm TeKCT. [IepeckassiBaeM yCaBIIIaHHOE, CTAPAsiCh
moapakare peurd aukTopa. PaldoTaiité ¢ HE3HAKOMBIMHM CIOBAMH H T'PAMMATHYCCKHMH
KOHCTPYKIIUAMHA. BBEIMUCHIBANTE MPEAI0KEHUS ¢ HE3HAKOMBIMHM BaM 000pOTAMH M CIIOBAMM,
paz0npaTeCh, MOUYEMY HCIOJB3YETCd MMEHHO TAaKOE€ CIOBO WM KOHKPETHAS KOHCTPYKI[HA.
[Tocne sroro mompoOyHTE COCTABUTH HECKOJILKO ITOXOKHX OpemIoxeHuil. Kak TOIBKO BEI
HAYaIM XOPOMIO MOHWUMATh OPOCTHIE MOJKACTHI, MEPEeXOauTe Ha OoJyee CI0kKHBIE, C OBICTPBEIM
TEMITOM PE€Ur, OOJBIIEH ITPO A0 KUTEILHOCTEIO 1 HOBOM JIEKCHKOMM.
UT0o0BI y3HATH, HACKOIBKO XOPOIIO BBl CTAIM MOHUMATH AHTIMHUCKMHM HA CIyX, M IIPOBEPUTH
CBOW HABBIK MPABOTMMCAHUSA, MOCETUTE OOUH U3 CAUTOB ¢ OHIAHH-IHKTAHTAMH HA AHTTTMHCKOM
S3BIKE:!

http://www.dictationsonline.com/

http://www.rong-chang.com/eslread/eslread/dict/contents.htm

https://www.englishclub.com/listening/dictation.htm
http://breakingnewsenglish.com/dictation.html
http://www.learnenglish.de/dictationpage.html

3anuMaiTeCch M0 AVIHOKHHIaM. AVIMOKHUTH— OTJIWYHBIM PEeCypc I Pa3BUTHA HABLIKA
ayaupoBaHua. BO3pMHUTE TEKCT 3amMCH M YUTAUTE €ro mpo Cce0f mapauieapbHO C JHUKTOPOM.
MunyTt uepe3z 10-20 BBEI OPUBBIKHHUTE K TEMITY PEYM M TOJIOCY CIMKEpa, BaM Oyaer jerdue
pacmo3HaBaTh CI0BA HA CIAyX. 3aKPOWUTE TEKCT WU CIyIIanTe ayauo3amicb. Moxer OBITh, BBl HE
MOMMETE KaxKI0€ CI0BO, HO 3aMETUTE, UTO YJIABIMBACTE OOJBIIYI0 9ACTh TOTO, YTO TOBOPHUT
TUKTOP. A €CIM CIYIIATh KHUTY KaKIOLIM JE€HE, TO 4€PE3 HEKOTOPOE BPEMS BBl OYIE€TE CIIOKOMHO
00xomuThECa 0€3 Tekcra. MCrmomp3yuTe BCE TEXHUYECKUE MOCTHIKECHMA, UCIMOIB3YUTE (PYHKIIHIO
3aMEIJIEHHOTO BOCIPOM3BENEHWA UYTOOBI YMEHBIIANTE CKOPOCTH BOCIPOM3BEIEHUSA, ITOKA HE
CTAHETE VIABJINBATEL PEUb JUKTOPA.

- http://’www.librophile.com/#!/audiobooks/popular/free

- http://www.voicesinthedark.com/content.php?iContent=50
- http://freeclassicaudiobooks.com/

- http://’www.audiobooktreasury.com/

2.5. CamocTosiTe/ibHA" padoTa HAJl TOBOpPEeHHEM

OKYMEHT Noan|caAH .. w
Kak MOHO Saule OoIMaiTeCh HA AHCIHIHCKOM C IpenoJaBareacM, OTHOTPYIIIMHUKAMHA Ha

Cepmud Ry CEX) TP YEH SN2 W3 VEAFOI NI S3EIK, MHOCTPAHIAMHI. TaK BEI CMOJKETE YCIBIIIATE (KHUBYIO»
Bnageney lllebayxgea TateAHa AnexKcaHOpOBHE w v
' peur W MPUBLIKHYTH K TOMY, UTO AHIVIMICKHA MOJKET 3BYYaTh IMMO-PA3HOMY, BEOb Y KaKIOrO

HEJIOBCKA CBOC IMPOU3HOMICHHUE, AKIICHT.
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Yuurecs IYMATH HA AHIVIHHCKOM fi3bIKe. KOrga unraere uim Caymaere Kakou-1m00 TEKCT, HE
HYJXHO MBICICHHO IEPEBOIMTHL €r0 HA PYCCKUM A3BIK. BakHO BEIOMpATE MHTEPECHYIO IS BAC
MH(OPMALINIO: BBl YBJIEUETECHh ITOBECTBOBAHMEM W HE Oyaere OTBIEKATHCA HA TOCIOBHBIN
IePeBO 1.

O0g3aTeIEHO TPOTOBAPUBANTE CBOM MBICIH BCIAYX: OT OJHMX MBICIECH TOBOPUTL HE HAYUYHIIBCH,
HO €CJIA BHI 3aBEAECTE HNPUBHIUKY PETYJAPHO AYMATh HA AHTIMMCKOM, TO M TOBOPUTEH BEI HA HEM
CMOJKETE, KaK Ha POJHOM S3LIKE.

Pasropapupaiite ¢ keM-HHOVIb. Hampumep, pacckaxure CBOEMY OTPAKECHUIO B 3€PKATIE, KAK Y
BAC JejJa, 4TO MNPOM3OILI0 3a JICHL. BO3MOKHO, MOPEmMIOKEHHE IIOTOBOPHTH C 3EPKAIIOM
MOKAKETCA CTPAHHBIM, HO IOJIB3BI ITPHHECET MHOTO. 3€PKAI0 MOJKET OBITH JIVUIIE YETOBEKA IT0
HECKOJIEKMM IMpUYHHAM. BBEI MOJKETE CKazaTh CBOEMY OTPAKEHUIO BCE, YTO XOTHTE M AYyMAETE.
Bel HE OOMTECH CKAa3aTh YTO-TO HEMPABMJIHLHO. O4E€Hb 4aCTO M3YYAIONIMX S3BIK MPECIEAYET CTpax
CIeaaTh OMMOKY. JTO MPUBOAUT K TOMY, YTO YEJIOBEK HE TOBOPUT COBCEM. A C 3€PKAJIOM ITOT
CTpax yXOIWUT: BPSAMI JIM KTO-TO CTECHAETCI CBOETO OTPAKECHHUA.

OnmuceiBaliTe kKapTuHkH. Bo3zpvure moOyio kapruaky. OHa MokeT OBITH CBA3aHA C TEMOM,
KOTOPYIO BEI M3YYAECTE, MOKET OBITH HA OTBICUECHHYIO TeMy. IlocTrapanTecs omucars, 4TO HA HEH
m300paxeno. ['opopure BCE, UTO CMOIKETE MPUAYMATE: KTO M300paKEH, UTO OH IEIAET, KAKHE
MPEIMETEI BBl BUAWUTE, €CTh JIM BTOPOCTEIIEHHBIE A€TATH, HPABUTCS BaM KAPTUHKA WK HeT. Ecau
BAlll YPOBEHL 3HAHMH BBICOKMH M HABBIK TOBOPEHHS PAa3BUT XOPOMIO, AHATH3UPYHTE
MPOU3BEAECHUI HCKyCcCTBAa. He CTouMT CHJIbHO BHABAaTECA B HOAPOOHOCTH, HECKOIBKUX
MPEAI0KEHNAM OyIeT J0CTATOIHO.

3anucbiBaeM cBOM rosoc. Bridepure kakyro-HuOyas 00mIEpas’rOBOPHYIO TEMY, HAIIPHUMEP
pacckas o Bamei mroduMoi kaure. Bkmodaure nukTo(oH U 3amumuTe ¢Bou roaoc. [locae srtoro
BKJIIOUMUTE 34MHMCh M BHUMATEILHO IIpocaymanTte €. OO0patuTte BHUMAHUE, B KAKHUX CIyYadX y
BAC BO3HUKAET 3aMHHKA, II€ BEI 3aTATHBACTE I1Ay3y, HACKOJLKO OBICTpas y BAC pedb, XOPOIlIEe
OPOU3HOIIEHUE W MPABWIBHOE HMHTOHUpOBAHME. OOBIUHO MNEPBBIC 3AMUCH OIS M3YUAIOIIHNX
AHTTHHCKUHM — HUCOBITAHNUE HE I CI1A00HEPBHBIX: BO-TIEPBBIX, MBI HE MPUBLIKIM CIBIIATE CEO
CO CTOPOHBI, BO-BTOPBIX, AHTIOA3BIUHAS PEUh HA MEPBEIX CTYMEHAX 00YUCHUS 3BYUUT CTPAHHO U
HEMMOHATHO. MBI peKOMEHIYEM BaM B3ATh CE0S B PYKH (BCE C 3TOr0 HAYMHAJIM) U OPOIO0JLKUTE
nOZOOHEIE 3aHATHA. A "epe3 MECAI-APYTOd CPABHUTE IEPBYIO M ITOCICAHHME 3aIHCH: Pa3HHUIIA
Oyzer pasuTensHas, U 3TO BOOAYIIEBUT BAC HA JATLHEWUIINE MOJBUTE B U3YUEHUM AHTIMHCKOTO
A3EBIKA.

IImuem mocersl. [TompoOyiiTe Hamucars HEOONMBINIOW paccKa3, HUCIOAL3YSA CI0BA WK (Ppassl,
KOTOPEIE XOTHUTE «AKTUBHUPOBATH». ECIM Baml ypOBEHL 3HAHWH JOBOJIEHO BBEICOK, BAM CKYYHO
MUCATh YUCHHYECKHE YIPAKHEHUSA B TETPAAKY, W BBl JABHO JKAXKIETE CBOCH MHUHYTEI CIIABHI,
oTmpasiagiiTecs Ha mpoctopsl Murepnera. Jlemaiite zamicu B Twitter, ma Facebook, na crene
Bkonrakre, 3aBegure Omor. Ilummre Ha aAHrIMIICKOM A3BIKE KOPOTKHE 3AMETKH, CTATBU C
HCIOJIb30BAHMEM HOBBIX CJIOB.

Obmaemcsa ¢ nHocrpanuaMu. CoBeTyeM HAUTH Apyra I0 IEPEMUCKE HA OZHOM M3 OTUX CANUTOB:
penpalworld.com, interpals.net, mylanguageexchange.com. Ilummre emy mIMHHBIE MHCHEMA, 4
mepen OTIPABKOM €MIe M YUTANTE BCAYX — MOJIE3HO U IS MPOU3HOMIECHUS, U A8 AKTUBAIUA
CJI0BAPHOTO 3aImaca.

YuuM HaAH3VCThL CTHXH M IecHH. 3yOpekka — 3aHiITHE CKYYHOE, APYroe OEI0, €CIH BEI
pa3yunBACTE MHTEPECHEIE BAM CTHXU M MECHU HAU3YCTh. ITO MHTEPECHO, MOJE3HO AJd 00mIero
pa3BUTUA U 00OTAmICHUA CIOBAPHOTO 3amaca. Pu)MOBaHHBIE CTPOYKM 3AIMOMUHAIOTCS JIET4E
OOBIUHEIX TEKCTOB, TAK UTO U HOBAA JIEKCHKA OBICTpEE OTIOKUTCA B AKTUBHYIO UACTh BAIIETO
CJIOBAPAI.

OKYMEHT NOAONUCAH
2.6. g}ﬂuﬁgﬁm@ﬁm padora Ha/l YTeHHeM
Ceprvb HEap AT EHOE I PEHHE C009TOOMTEHUE OJHOTO M TOTO K€ TEKCTa HA ABYX SA3BIKAX: POOHOM H

Bnageneuy, ab: arfaTbAHa ANeKcanapoBHE w u
A Yy aeMON. Ter,” K10 f0bko HA9am yIUTH AHMIHHCKHIL, HET CMBICIA YHTATH IAPAILIEIHHEIE
TeKCTHI. BEI IMOKA HE CMOJKETE COMOCTABHTH I'PDAMMATHUYECKHE KOHCTPYKIIHH W YACTH PEYH B
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pasHeix a3pikax. Ilosromy moxamrecs xoTta Onr ypoBHA Elementary, ocCBOHTE OCHOBEI
rpaMMATHKA M TOJIBKO MOTOM IPUCTyHalTe K uTeHMI0. Kak TOJBKO BBl JOCTHITIM YPOBHSA
Intermediate, mepexoauTe K YTEHHUIO KHUT MOJHOCTHIO HA AHTIMHCKOM SA3LIKE. JTO MOKET OBIThH
KaK amganTUPOBAHHAA JIUTEPATypa, TAK U KHUTH B OPUTHHAJC. 3HAHUE NOPABWJI YTCHUA —
00sA3aTENLHOE YCIOBUE 1A MCIIOAL30BAHMA METOOa NapaUIeIbHEIX TEKCTOB. Beerma seiOupaiire
TOT TEKCT, KOTOPLIM BEI C YAOBOJLCTBHEM MOPOUMTAIN OBl WM OepeunTaad OBl HA PYCCKOM
a3pike. ChymalTe ayauo3ammuchk TEKCTa. Takike MOKHO BOCHOJIB30BATHCS CHEHMATEHBEIMH
mporpamMmMamMu ¢ texHoaoruer lext-To-Speech, manpumep http://neospeech.com/. B okomiko
MOJKHO BBeCTH moOyio (pasy, W mporpaMma O3BYUHT €€ TOJOCOM HOCHTEIS S3BIKA C
MPABMJIBHEIM OPOM3HOIICHUEM M MHTOHAIuew. Yuraure (pa3y Ha PyCCKOM U COIOCTABIIIUTE C
OPEeIIOKECHUEM HA AHTIMUCKOM 4YTOOBI pazo0pareCsas B CTPYKTYPE MNPEAIOKEHHA. [ak, BEI
mpounTaceTe (ppazy HA PYCCKOM M ABTOMATHUYECKH OYAETE COMOCTABIATEH AHTIMMCKHUE CIOBA C
PYCCKUMH, pa3OUpaTeCa B CTPYKTYPE OPEIIOKEHMA, 3TO MOMOKET BAM PA3BUTh UYBCTBO A3BIKA
1 S3BIKOBYIO JOTAIKY.

Bridepure — ymoOmpie — pecypcwl:  https://sites.google.com/site/aglonareader/home/lang-ru
[IporpamMmmy nOad dTeHHMA DAPAICIBHOTO TEKCTA, a4 TakKikKe MNPHIOKEHHE MOKHO CKadaThb
OecmaTHO. 3TO MHTEPECHAA pa3padOTKa, KOTOpAs MOACBEYMBACT COOTBETCTBYIOIIUE OTPEIBKU B
mapajaaeabHEIX TeKeTax. https://studyvenglishwords.com/ - OecnmaTHeIi caiiT, HA KOTOPOM MOJKHO
UATATh NAPALIENBHBIE TEKCTHI HA AHTIMHCKOM A3BIKE, COXPAHATH CI0BA U3 HUX B COOCTBEHHBIN
SJIEKTPOHHEIH CIIOBAPHUK M YIUTE B CBOOOIHOE BpeM.

YUTeHHe BCJIYX HA AHITHHCKOM SI3bIKE:

1. Uuralite MEAJIEHHO, Y€TKO U BBRIPA3UTEILHO NPOTrOBAPUBANTE KAXKIBINM 3BYK 1 KaKI0€ CIOBO,
nenavTe maysel. Eciu Bl Oyaere rHaThCa 3a CKOPOCTEIO, TO MHOTOTO HE noOserech. Jlaxke ecnu
CKOPOCTh BBEI M HapadoTaeTe, TO MPOU3HOMIEHNE, HHTOHAIIMA, KPACHBBIE 3BYKH — BCE 3T0 YVHIET
B HUKyAA. {719 BEIpA3UTEILHOM pPEeUYM B MEPBYIO OUEPEOL HYIKHO XOPOIIEE ITPOM3HOIICHHE M
OpaBUIbHAS MHTOHAIMA. A CKOPOCTh MOSBUTCSA CO BpPEMEHEM cama, OHA HapadaThIBAETCA
MPAKTHKOM.

2. IIpouuraiite TEKCT U TOJHKO MOTOM HIIMTE HOBEIE Ci0BAa. He 3a0piBaiiTe, 94TO IIpH UTEHUHU
BCAyX OBIBAET CI0KHO HOHATH COAEp:kaHue TekcTa. CHadanga MOJHOCTBIO YUTAHWTE TEKCT, HE
oOpamnias BHUMAHNA HA HE3HAKOMBIEC Ci10oBa. CTaparTeCh YJIOBUTH TNIABHYIO MBICIEL M IOHATE, O
geM TEKCT. [Tocae Toro kak BBI MPOYNUTAIN IIEPBRIM pa3, MOKHO yiKE pad0TaTh ¢ HE3HAKOMBIMH
CIOBAMH: HCKATh 3HAYEHHA B CJIOBAPE, CMOTPETh, KAK ITPOM3HOCATCA. YUTOOBI pacimmpurhb
CIIOBAPHBIN 3aMac, YUMTE HOBBIC BBIPAKECHMA, MOBTOPINUTE CIOMKHBIE W TPYAHOIPOM3IHOCHMEIC
cioBa. YtoOwml Bam OBLIO JIerde€ 4MTaTh, HEOOXOAMMO BEIOMPATE KHUTY, COOTBETCTBYIONIYIO
BAILIEMY YPOBHIO 3HAHWH.
3. OOpaniaiite BHUMAHME HA TpaMMartuky. Huras npo cedq, MOKHO OETI0 MPOCMOTPETH TEKCT,
HE BIABAfACh B mOApOoOHOCTH coaepikaHuma. Uwrasa aHnrauiCKM TEKCT BCIYX, Bbl HHUKYOA HE
TOPOIMTECE, IMTOATOMY MOKETE YBUIAETH, KAK YVIIOTPEOIAIOTCS BpEMEHA U APTHUKIHN. 10 €CTh BEI
3AITOMHUHAECTE MPABWJILHEIE MOICIH UCIOJIE30BAHNA TPAMMATHICCKUX ITPABHIL.
4. Yuraiite ve meusmie 10 munayTt B geHb. Pazymeerca, yem Oonbiie Bl OyaeTe 4uTaTh BCIYX HA
AHTJTUMCKOM A3BIKE, TEM ayuiie. OnruMansHeIH BapuanT — 30 MuHYT B AeHB. HO eCcrmm mummero
BPEMEHHM Y BAC HET, CTAPANUTECh BBIACIATE XOT ObI 10-15 MUHYT. ITO HYKHO KaK pa3 g TOTO,
qTOoOBI Ballla pe€4b CO BPEMEHEM CTaja OBICTPON M MIaBHOM. Bam HE HAI0 MpUIyMBLIBATL PEYb HA
X0y, KAK B pa3roBOpPeE, BBl YUTACTE IPAMOTHO HAMMCAHHBIM TEKCT U CIACAYETE 3a XOI0M MBICIIH.
Ecm Be1 Oymere uuTaTh BCAYX HE MEHBIIE ITOAYYACa B JI€HL, TO YEPe3 MECAL-IPYrOi 3aMETHUTE,
KaKk CWIBHO Opeodpasuiack Bamia peub: 3BYKUA CTAIM YETKUMH, VIUIM CI0BA-MAPa3uThl U
HEJIOBKHE 3aMHUHKH.
5. Uwraiite pasHpl€ TEKCTBEL. YMTAWTE XYOO0KECTBEHHBIE HNPOM3BEACHUA, CTHMXH, HAYYHBIC
myOIMK %ﬁﬁ%ﬁ%ﬁﬁ;ﬂﬂx 1 KypHanzax. Pa3znooOpasHeie TEKCThEI MOMOTYT Pa3BUTh HABEIK
Ceprvh TEHIHI00) BERRCPOPOH P KAMAOTO TekcTa Oy YT pa3HEIE TEMITEI PEUM U Ay 3bl, HHTOHAI[HS.
Capas ﬂm@ﬁ:ﬁﬁ'ﬁfﬁé@ﬁcﬁ%ﬂ i
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http://www.rong-chang.com/nse/ 3ITOT CalT TNOZOUICT A 3aHATHH HAUMHAIOMINM C YPOBHEM
Beginner u Elementary. Bce TekcTEI KOpPOTKHME, B HHUX HCIOJIB3VIOTCA IPOCTBIE CIOBA H
yJIEMEHTapHas rpaMMarHka — TpH BpemeHu rpynmsl Simple. [TompoOyiite uurats xoTsa Obr 2-3
TEKCTA €XKETHEBHO, HTO 3amimer Bcero 5-10 mmuyT. TeMbl TEKCTOB pasHBI€, 9ACTO OHH
npeacraBaoT co0ol HeOonpmme myTku. Bee cimoBa momoOpansl Takum 00pazom, dTOOBI
M3YYAIONINM HE OPOCTO YWUTAJ TEKCTBI HA AHTIIMMCKOM, HO M PACHIMPAT CBOM JIEKCHUECCKHH
3amac. Tak, BEI CMOKETE BEIYUUTEH OEPBBIE (PPA30BBIE TIATOIBI, YACTO YIOTPEOIIEMBIE CIIOBA U
BEIpAKEHUA. K KaxaoMy TEKCTy MPUIAraeTcsa ayaquo3amnich.
http://www.english-online.at/index.htm 3TtoT pecypc co3maH CHEMUAILHO I WM3YYAIOIIMX
AHTIMHCKUN M3BIK ¢ ypoBHeM Pre-Intermediate m Brmme. TeKCThI HE OUYE€HL AIHMHHEIE, 3aTO
HACBHITLCHEI TTOJIE3HEIMUA BBRIPAKEHUAMHA MW Ci1oBaMu. CTaTey Pa3zHOM TEMATHKH aTalTHPOBAHEI
CIIeIUATEHO /I YYaluXCa: HMCIOAB3YeTCa Haubomee dwacto ymoTpediageMas JIEKCHKA |
HECJIOKHBIE TPAMMATHUECKHE KOHCTPYKUMH. Ha maHHBI MOMEHT HA CauTe OOCTYIHBI I
UTEHUSA HECKOJIBKO COTEH TEKCTOB pa3HOH TeMatuku. Bce OHM MOBOJILHO MHTEPECHBI, TAK YTO
OAHHBEIH PECYpC COACPKUT ONTUMAIBLHYIO MPOIOPIHMI0O O00ydeHHA W paspiacucHusa. Bo Bcex
CTATBAX BBl YBUIAWATE CJIOBA, BBIACICHHBIC JXKUPHBIM MMPUPTOM. ITO JIEKCHKA, KOTOPYIO BaM
mpeanararoT m3yuuTh. [locne Texcra craThbM BB HAWAETE AHTIO-AHTIMHCKUM CIOBAPL C ATHUMH
cinoBamu. lTakum 00pa3oM, CalT BBIMMOJHAET BAKHYIO (DYHKIIMIO — BBl MOJKETE U3y4aTh HA HEM
HOBVIO JIEKCUKY B KOHTEKCTE.

http://short-stories.co.uk/ A 5TOoT calT IOJOMIET BCEM IJIOOMTEIAM XYIOKECTBEHHOM
TUTEPATYPHl. 3A€Ch HET aJanTHUPOBAHHBIX TEKCTOB WM CIOBAPENH, TOJBKO PACCKA3EI
AHTJIOA3BIYHBEIX ABTOPOB B HEM3MEHEHHOM Buae. Ha caiite mpeacraBiaeHbl 8 MOOIMYISPHBIX
KAHPOB: OETCKAd JUTeparypa, JICTeKTHUB, (PAHTACTUKA, YKACHEL, IOMOP, JOKYMEHTAIbEHAA Opo3a,
poMan, HayuHas (panractuka. Ecimu BeI Haxomuteck Ha ypoBHe Pre-Intermediate, mompoOyiite
HAYATh YUTATH AETCKHUE PACCKA3HI.

http://easyenglisharticles.com/ 310 enie oauH pecypc ¢ TEKCTAMH I U3YYAIONINX aHTIHHCKUH
23pIK. CaliT OpUEHTHPOBAH Ha ydammxca ¢ yposueM Pre-Intermediate u Bemue. Bee craten Ha
TOM CalTe AmanTUPOBAHBI /I YYANIUXCA: B TEKCTAX COMAEPIKUTCA TOJBKO HAuOOIee 4acro
yrnoTpedmaemMas JIEKCMKAa U TpaMMATHKA CPEAHEr0 YPOBHA CIOKHOCTU. [€KCTBI B OCHOBHOM
IPEICTABIAIOT MOCIEIHIE MUPOBBIE HOBOCTH, HO €CTh U PA3HEIE CTATBM-COBETHI IO U3YUCHHTO
MHOCTPAHHOTO A3BIKA, CAMOCOBEPIICHCTBOBAHUIO U T. M. CaMbI€ CBEKHE HOBOCTH CO BCEro MUpa
B aganTUpOBAHHOM Bapuanre! OOparure BHUMAHHUE: MOCIE KAXKION CTAThHU €CTh CHOHCOK CIIOB,
PEKOMEHIYEMBIX K M3yueHuro. [lompoOyiiTe yramars MX 3HAYEHWE W3 KOHTEKCTA, 9TO, KaK
TPABUJIO, BECbMA ITOJIC3HAA /I U3YUCHHU S JICKCHKA.
http://www.infosquares.com/readingcomprehension/  Ha »ToMm calre nOpeacTaBIeHO BCEro
HECKOJIBKO JECATKOB TEKCTOB, OHAKO OH JOCTOMH Ballero BHUMAHUA. Pecypc momouMmer i
3aHATHH yueHHUKaMm ¢ ypoBHeM Intermediate u Bpime. Pecypc oTamugaerca OT IPEILIIyIIMX
CalTOB TEM, UTO Bama 3amada TEIEepPh — HE MPOCTO MPOYUTATHE TEKCT M IMOHATE OCHOBHYIO
MBEICIIb, 4 VJIOBUTH Jake€ Meapbuanmme aeranu. Ha Bxkiaagke ¢ moOo0M CTarhbeW BRI HAMICTE HE
TOJIbKO CCBIJIKY HA CaM TEKCT, HO M TECT HaA MPOBEPKY MOHMMAHUA MPOYUTAHHOTO. [TosTOMY MBI
COBETYEM O0O0paTuT, BHUMAHHE Ha HSTOT PECYPC BCEM, KTO TOTOBUTCA K HK3aMEHY II0
AHTTUHCKOMY SA3LIKY, BEIb BBl MOJKETE «OTPENETHPOBATL» HA ITOM pecypce cekimmo Reading.
3amaga 3TOr0 calra — OPOBEPUTh, HACKOJIBKO XOPOMIO BRI HOHHUMAETE TEKCT. [ToaTomMy MEI
PEKOMEHIYEM 3aHUMATBLCA HA ATOM CAUTEe MPUMEPHO pa3 B MECAIl, 4 B OCTAIHLHOE BPEMS UMTATh
apyrue cratbi. Takum 00pazom, BEI OyaeTe BUACTE, HACKOJIBEKO OBICTPO Pa3BHUBACTCS BAIIl HABBIK
UTEHW A HA AHTJIMHCKOM S3BIKE M HACKOJILKO BBl BHUMATEIBHBI MPH YTCHUH.

http://web2.uvcs.uvic.ca/courses/elc/studyzone/330/reading/ 3ToT CalT CXO0K C IPEIBLIYIIIHAM:

HEOOJBIIOE KOJWUECTBO MATEPHATIOB C JIMXBOM KOMIIEHCUPYETCA HAJIMYUEM Pa3HBIX

QEKYMEHT NoanwncaH
ynpamﬂgﬂ%}fpgﬂn@,ﬁ NOHUMAHUE TEKCTd. 3A€Ch MOXKHO 3aHUMATECA C ypOBHEM Pre-

ceprudbintermediate M BENIIRSE 7BAS00060000043E
Hd

E-i' anenail; afe . a Ta . . -:'-,' KO 00
e fttp://dréamr SadE Y 0T pecype 3anHTepecyer Tex, KTO TFOOWUT YHTATh PA3HBIE
MO3HABATENIBHEIE U Pa3BIEKaTensHEIE cTateu B UuTepuere. Calit mogonaer yqanmmcs C
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yposHeM Elementary u Beimie. bospmie Bcero TeKCTOB Ha 3TOM CaiTe MPEACTABICHO B pa3Icaax
Fun English 1 Academic English. [Tpenects crareii B ToM, UTO HAMMCAHEI OHU XOTEH U IIPOCTEIM,
HO JKMBBIM A3BEIKOM. A pacCMAaTPHBAEMBIE B CTATHAX TEMBI AKTYAJIbHEI M OCBENIAIOT CAMEIE
pa3HBIE€ CTOPOHEI JKU3HM: OT fA3bIKa Teaa mo0 (acr-dpyma, or HJI1O no «komausux» naupom. K
Ka)KIOMY M3 TEKCTOB IMPUJIATAETC P BOITPOCOB, MTOMOTAIONIUX MPOBEPUTH, HACKOJIBEKO XOPOTIIO
BEI ITOHAJTHA Hpﬂ'—IHTﬂI—H—IﬂE. Br1 moxkere e HpﬂCTﬂ qUTATE CTATEHO, HO H HGCH}’[HHTB ccC.

2.7. CamocrodATe/IbHASA padoTa HAl HCHMOM
H3yuaiiTe npaBujia HANHCAHUSA CJO0KHBLIX CJI0B. 3aMOMHUTH NMPABOMACAHUE MHOTHX CIOB
Oymer mpomie, €ciam 3HATH MPaBWJIA, IO KOTOPEIM OHM mumiyTcsa. Hampumep, B crarese «Silent
letters. Hempouznocumbie OYKBBI B AHTJIMACKOM SI3BIKE» YETKO M TOHATHO OOBACHSIOTCS
mpaBuiaa ymoTpeldneHus HEmpou3HOCUMBIX OykB. M3yaure 5Ty crareio, M y Bac yke He
BO3HUKHET jkemanus Hamucate nowledge Bmecro knowledge http:/engblog.ru/silent-letters.
Takxe coBeTyeM 03HAKOMUTBCA M CO cratben «Opdorpadus aHTIUICKOTO A3BIKA», B HEU
NPEICTABICH CIHUCOK IIOJIE3HBIX MAaT€PUAIOB I COBEPLICHCTBOBAHUA MNPABOMMCAHMA
http://engblog.ru/spelling.
Uenonb3yiiTe nmpHeM H3 MIKOJbI. BecmomHure, KOrma Mel COBEPIIATN OIMMOKY B TUKTAHTE,
VUUTENb 34CTABIAJ HAC NPONUCHIBATE CIOBO 5-10 pa3. On meman 5TO HE U3 KEIAHWUS HAKA3aTh
YUEHUKA, 4 IJIA TOTO, 4TOOBl B HAMIEH MAMATH MPOYHO 3aKPEMUIOCH MPABWIBHOE HAMMMCAHUE
cnoBa. [lompoOyure penare aHAJIOTMYHO WU C MPABOMMCAHUEM AHTIIMMUCKHX CIIOB: KAK TOJIBKO
OHIMOIUCE, BO3BMUTE TETPAIKYy W HAMUIINTE MOHATHE MPABWILHO HECKOIBKO pa3. BrimomHsas
TAKOE YMpPaKHEHWE, BBl BKIIOYAETE B PadOTy MEXAHWUECKYIO MAMATH, 4 3TO 3HAUYMUTEIBHO
oOneruaer 3amomuHanue ciaoBa. Manenekas xurpocts: MHOTHME (UIONOTH U JIMHTBUCTEI
COBETYIOT OTKA3aThCA OT MPONMCHBIX OykB. OHM PEKOMEHIYIOT MEYaraTh CIOBO HA KJIABHATYPE
WIM IMCATh €ro medarHelMu OykBaMu. B Xome SKCHEpMMEHTOB BBIACHWIOCH, UTO IT€UATHBIC
OYKBBI MMEIOT YETKYIO (PopMy, MOSTOMY MO3Ty MPOMIE 3aMOMHUTH HANUCAHUE CIOBA. YUTO
KAaCcaeTcs MPOMUCHEIX OYKB, TO MOYEPK OBIBAET PA3HBIN, U (PAKTMUECKH KAKIBIA Pa3 MBI MUIIEM
OyKBY HEMHOT O TIO-APYTrOMY. JTO YCIOKHAET Bocnpuarue nnpopmanuu. [TompoOyirre meuarars,
a HE MACATh, BO3MOKHO, 3TO UMEHHO TO, YTO BAM HYHO.
IIpakTHKYHTeCH, NPAKTHKYHTECHL H ellle pa3 NMpakTHKYHTecb. UTOOB HayduTHCS BOIUTEH
MANIWHY, BAM HYXHO KaK MOYKHO Uamie CaguThCA 34 Pyab, 4 YTOOBI MUCATE TPAMOTHO, HYKHO
KaK MOYKHO damie CamurhCsa 3a cron u mucare. [lompoOyure nemates pasiwgHbIE 3aMUCH HA
AHTTUMCKOM A3BIKE, MPAKTHUKOBATHCA MOKHO Tak: Benwre mHEBHUK, a Jydme monpoOyure
3aBeCcTH Oor Ha aHrauickom sA3vlke B Murepunere. CaMOBRIpaKEHNE U TEIIBIE KOMMEHTAPUU
UUTATENEN BOOAYIIEBAT BAC HA HOBEIE MOABUTH. Jlemaere nmomamHee 3amanue? Hanummre nmm
HAMEYaTaAuTEe €70, 4 HE MPOCTO OTMETHTE HYKHEBIE OTBETHI B yueOHUKE. [le10 3TO TPyaA0eMKOE, HO
okymurca cropuned. [lonpaBunace naTepecHas nurara Wi UInOMa Ha AaHTITUHCKOM a3bike? He
KOMApyUTe €€ cede Ha KOMIBIOTEP, 4 HAMEuaTauTe€ BPYUYHYIO. ITO OTIWYHBIN IIPHUEM,
COBMEMIAIONIMN B cede 1 00yueHue, u paspiacucHue. BeiOepure MHTEPECHYIO KHUTY WX OJIOT B
WNurepuere. ExenneBno nmepenuceiBauTe -2 CcTpaHMIBl TEKCTA, IPUYEM CIOBO B CIOBO. JTO
OIWH W3 CAMBIX JEHMCTBEHHBIX METONOB yayumnieHus spelling.
3ageHcTBYHTEe JiAeTH3M. Dunetusm — (pororpaduueckas mamaTb, KOTOpas OTBEYAET 34
3aIIOMUHAHME 3PUTENBHBEIX 00pa3oB. 3aJ€UCTBOBATEH €€ JIy4YIIE€ BCEr0 IMPHU HU3YYEHUHU HOBOTO
CI0BA. BHUMATENBEHO CMOTPUTE HA HETO, IMOCTAPAUTECH 3AIMOMHUTE €r0 (popMy, mOpAA0K OYKB,
3aT€M 3aKpOMTEe TI7a3a M IMOCTApPalTeCh MNPEACTABUTH €r0o — y BAaC B HAMATH OTJIOKUTCH
3pUTEILHBIA 00pa3 HOBOTO MOHATHA. OTHOBPEMEHHO C IIPOCMOTPOM MPOU3HECUTE CIIOBO, YTOOBI
3THU 3BYKH ACCOIMUPOBAIMCH Y BAC C KOHKPETHBIM IIPABUIBHBEIM HAMUCAHUEM. BEIMOIHANTE 5TH
OENCTBUA IPY KAk 10M TOBTOPEHIH, TOTAA yNPAXKHEHHE OBICTPO HPUHECET CBOM ILIOEI.
CBEpﬂﬁgﬁﬂgEﬁj@ﬁ% Korpga mimere CiIoXKHOE CI0BO, HE IT0JAaralTeCh TOJLKO HA CBOIO
Ceprvch MIAMSEEB) O TIPOBEPAITTE sSHATcarersEcnopape. Jlyume micare MeniIeHHO, 3aT0 MPABWIBHO, YEM
A BpIeTpo T HerpaMoTHO . HE frepexupaiite, mociae HECKOMBKUX «ITOATIISIBIBAHMID BBl 3AIT0OMHUTE
CJIOBO M OyZeTe yBEPEHHO MUCATH €r0 0e3 BCAKUX MOICKA30K.
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CocTraBpTe COOCTBeHHBIH C/JIOBAPb. B /MUHEIM CIOBApPE BKIIOYUTE TOJIBKO TE CIIOBA,
HAMMCAHUE KOTOPBIX BBI3BIBAET y BAC TPyAHOCTH. Paboraiite ¢ 3TUM «IETHUIIEM» KaK OOBITHO
OpU M3YUYEHUM AHTJIMHCKOM JIEKCUKH: 4YaCTO MPOCMATPUBAMTE, ITOBTOPSUTE, MEPEBOIUTE C
PYCCKOTO HA AHTIMHUCKUN (JIydIle€ BCETO MHUCBMEHHO). JTO IOMOYKET BaM JIETKO BBEIYUUTE
MPAaBOMHUCAHNE AHTTUICKOTO A3BIKA.

BemomauTe 00 >¢dexte Pecropd@d. Jlyame Bcero Ham 3anommHaerca wuHpOpMAIMA,
BEIIEIAtONIAACT w3 obmien maccel. Mcmone3yitre a(pdexr cedbe Bo Omaro. Kak cmenars CioBO
3anoMuHAanUMCesa? Beigenure ero u3 Apyrux CiIoB B MPAMOM CMBICIE — HPUA MOMOIIU SPKOU
pyduku winm [BerHoro mpudra. Mo3sr Beimemmr STy HH(OPMANMIO W3 OCTAJIBHBIX CJIOB H
zamoMHuT. [lomMuure, Beap B MIKOJIE HAC 3ACTABIISUIM AEIATh AHAJIOTMYHO HA YPOKAX PYCCKOTO
A3BIKA: CIOBAPHBEIE CIOBA MBI BBIJCISIN PA3HOLBETHEIMM pydukaMu. ManeHpkas XWUTPOCTE:
Hekoropeie memarorn COBETYIOT HE IMPOCTO BBIAEIATH CJIOBO, HO W IMHCATh KAKIYIO OYKBY
pa3HeIM BETOM. Bpemenun Ha nHamicanue yumer Oonbme, padorars ¢ MOHATHEM BBl Oyxere
OOMBINE, MOATOMY M 3amOMHUTCA OHO ObicTpee. OOs3arenmpHO MOmMpoOYyHTE HA MPAKTHUKE 5TO
IPOCTOE YIPAKHEHUE.

Paboraiite ¢ Microsoft Word. Vcnoneszyire aBromarndeckyro HpoOBEpKy opdorpaduu He
TOJIBKO 1O OPAMOMY HA3HAUEHUIO, HO U 1A 00ydeHua. Kak TOTBKO yBUIOMTE, 4YTO OpOrpamma
HCIpPaBWIaA KAaKOe-TM00 CIOBO, COTPUTE €T0 M HAMUIIUTE BPYYHYIO MTPABWIBHBIM BAPUAHT. JTO
HEMHOTO YBETWYUT BpemsA pabOTBHI C DOKYMEHTOM, HO OYIET IMOJIE3HBIM YIPAKHEHUEM [JIA
spelling.

YuraiiTe kak MO:xkHO 4yamie. Kak 3amOMHUTE M0 HOBOTO 3HAKOMOTO WiHM Koyneru? HyxHo
ganie ¢ HUM BUIETHCA. 3aMOMHUHATE HATMCAHUE CI0B MOKHO M HY/KHO aHAJOTUYHO: CTAPANTECH
BCTpeuareCss ¢ HUMHM vacto. [Ipome Bcero sTo Oymer menath, €cnu BBl OyJEeTE€ 4YWTATEH
pa3Ho00pa3HBIE AHTIOA3BIYHBIE CTATEH U KHUTH. JTOT OPUEM, IMOKAIYH, CAMBIM UHTEPECHBIN U
HEHABA3YUBEIM, BEb BRI YUUTE MPABOMUCAHNE ABTOMATHIECKN BO BPEMS UYTCHUA.

Tecrupyiite cBou 3Hanusi. B Murepnere mM0)HO HAWTH MHOTO Pa3HOOOPA3HEIX TECTOB U
OHIAMH-3a0aHUM, KOTOPBEIE MOMOTYT BaM COBEpPHIEHCTBOBATH HABBIK IPABONMCAHUA HA
AHTTUICKOM M3bIKe. Hampumep, MHOTO pazHooOpa3HeIX TECTOB MOKHO HAWTH HA ATHX CAMTAX:
https://howtospell.co.uk/spellingquiz.php, http://eslus.com/ILESSONS/SPELL/SPELL.HTM.
HUrpaiite B mnpaBWIbHbIe HIPbI. M3yueHue aHTIMICKOTO A3BIKA IOKHO OBITE I8 BAC
VBJIEKATENBHEIM. A CAEIATh €r0 TAKUM MOMOTYT pazHooOpa3Heie oOyuaronme oHaaiH-urpel. Mx
MO’KHO UCHOIB30BATh B MEPEPEIBE MEKAY YIPAKHEHUAMU: BBl 30POBO PA3BIEUETECH U B TO KE
BpEMs MPOOOKUTE y4IUTh anrnuickud. [lourpare ¢ moap30M MOKHO Ha  calTax
http://www.wordgames.com/, http:/www.merriam-webster.com/word- games,
http://www.funbrain.com/spell/.

HN3yuure npaBuia yrenusi. Ecin Be1 Oyaere 3HATH OpaBWiIa UTEHUSA AHTIIMNCKOTO S3BIKA, BAM
Oymer yerde qoragaThCs, Kak MUCaTh HE3HAKOMOE CII0BO, UCXOM U3 ero 3Byuanus. Spelling bee
- Wrpa JIA TPAMOTHBIX IIOAEH. XOTUTE MPOBEPUTH CBOM 3HAHWUA! XOTHUM OTMETHUTH, YTO
MPAaBOMUCAHUE BEI3BIBAECT TPYIHOCTH OAXKE y HOCHTENEH sA3bIKa. MImenno mosromy B Amepuke
€CTh PA3IMUHBIE KOHKYPCEI, KOTOPEIE MPU3BAHBI MPOBEPATH TPAMOTHOCTH JIIOJIEH, HAPUMEP
Spelling bee. 310 copeBHOBaHME, B X04€ KOTOPOTO JIFOIIM HA3BIBAIOT PA3JIMYHEIC CIIOBA, & OHU
OOJIKHBI MPOU3HECTH MO OYKBAM, KaK MUIIYTCS 5TH noHATusA. KTo cnenan ommOky — BBIOBIBAET.
Ha xaxmom srame KOHKypca maroTcsa Bce 0Oomee CIOKHBIE CIIOBA, MOKA HE OCTAHETCS OAMH
noOenurens. Boepeeie kKOHKypC OBLI IpoBeAeH B ganekoMm 1925 rogy u ¢ TexX mop HE TepAeT
nonysapuocT. Ceituac Spelling bee mpoBoaaT B pasHeIX cTpaHax MHUpa.

3. METOINYECKHWE PEKOMEHJIANIHWHU ITO UBYUEHUIO TEOPETHYECKOI' O
MATEPHUAJIA
OKYMEHT MO CAH
V3 Bene, 00010, Pa3ena CIeayeT HAYMHATE C O3HAKOMICHHSA C BOIPOCAMHM IUIAHA
Ceprvd M3y TEHMA FOMBEOSPIPH & M3y HErIiI- TEOPETHIECKOTO MAarepuana HEOOXOAMMO HCIOIB30BATH
T BexoMeH Ty eMyio” ‘OCHOBHYIO M IOTIONHUTENBHYIO JUTEpPATYpy JUIL JIy4INEr0  yCBOEHHS
MaTepHaa.
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OcBanBaTte TEOPHIO CIEAYET B COOTBETCTBHM C TOW MHOCIENOBATEILHOCTBIO, KOTOPAS
MPEICTABICHA B MIAHE CAMOCTOATENBHBIX M MPAKTUIECKUX 3aHATHH.

Meronuka paboTel ¢ JUTEPATYPON MPEXYCMATPUBAET BEAECHHUE 3AIMUCH MPOUYUTAHHOTO B
BUJE IUIAHA-KOHCIIEKTd, OIIOPHOTO KOHCHEKTa MW T.A. OJTO IO3BOJUT CHENATh 3HAHUA
CUCTEMHBIMH, 3a(PUKCUPOBATH U 3aKPEMUTh UX B MAMATH.

KOHCIIEeKT — CIOKHBIN CITOCO0 M3JI0KEHUS COAEPKAHUA KHUTH WIM CTATBU B JIOTUYECKOU
MOCJIENOBATEILHOCTA. KOHCIIEKT aKKyMyJMPYET B ceO€ MpenpIayniie BUABI 3aIMCH, IMO3BOJISAET
BCECTOPOHHE OXBATUTH COJEPNKAHWE KHUTH, CTAaThbU, TEKCTA, TPAMMATHYECKOTO MaTrepuana.
[TosToMy ymeHHe COCTABIAATH IUIAH, TE3UCHI, NEJaTh BBIMUCKH W JPYTHE 3AIMACH ONPENENsieT U
TEXHOJIOTHIO COCTABJICHUA KOHCIIEKTA.

MeToanyeckHe YKA3aHUA 110 COCTABR/IEHHI0 KOHCIIEKTA
l. BHumarenpHO nOpodyMTAUTE TEKCT. YTOUYHWUTE B CHPABOUHON IJMTEpPAType WIM CIOBape
HemoHATHBIE cinoBa. [Ipu 3amucu He 3a0ynpTe BBIHECTHM CIPABOYHBIE JAHHBIE HA ITOJIA
KOHCITEKTA;
2. BrigesmTe rmaBHOE, COCTABLTE IUIAH;,
3. Kparko c(popMyaupyiTe OCHOBHEIE ITOJIOKEHUS TEKCTA;
4. 3aKOHCHEKTUPYUTE MATEpUA, UETKO Crenys IyHKTaMm IwiaHa. [Ipu koHcmekTupoBanuu
CTAPANUTECH BEIPA3UTHh MBICIIE CBOMMH CIIOBAMU. 3AIMHUCH CIEIYET BECTH YETKO, ACHO.
5. I'pamOTHO 3amuceIBaTe UUTATHL. LINTHPYA, yYUTBIBAUTE JJAKOHUYHOCTD, 3HAYUMOCTh MBICIIH.

B TekCTe KOHCIEKTa KENATEIbHO MMPUBOIUTE HE TOJILKO TE3UCHEIE ITOJIOKEHHA, HO U UX
nokaszarensCcTBa. Ilpn oopmneHun KOHCHEKTA HEOOXOAUMO CTPEMUTBHCA K €MKOCTH KaxkOoOro
npemtoxeHua. Meiciu aBropa KHUTH CIEOYEeT W3JIararb Kparko, 3a00Tiace O CTWIE U
BEIPA3UTENBEHOCTH HAMMMCAHHOTO. J171 YTOUHEHNUA U TOITOTHEHNA HEOOX0QUMO OCTABIIATE MOJIA.

[Tpouenypa mpoBEpPKM KOHCIIEKTA BKIIOUAET B Ce0A MNEPEYEHb BOMPOCOB 0a30BOTO U
MOBEIIIIEHHOTO YPOBHEH 11 COOECETOBAHMAL.

MetoanuyeckHe pekOMeHIANHH 110 MPeJICTAB/IeHAI0 H 0(pOoOpMIIeHHIO
pe3y./ibTaTOB coldeceJ0BaHUA

CobleceqoBaHue mpencraBmieT COOOM MHAMBUAYAIbHYI0 Oeceny ¢ KamIbBIM CTYJIEHTOM
M0 TPEMIOKEHHBIM BOMPOCAM C ITOCHEOYIOMIEM OIEHKOM HMX MOArOTOBKU. llenpro manHOM
(pOpPMBI 3aHATHA ABIAECTCA OCYIIECTBICHUE TEKYIIETO KOHTPOIA 3HAHMKU mo Tteme. B 3amaum
cobecemoBaHs BXOOUT MPUOOpETEHNE HABBIKA PA0OTHEI C UICTOUYHUKAMU U JIMTEPATYPOI; YMEHUA
rPaMOTHO COCTABIATH KOHCHEKTHI M MOJIB30BATHECSA UMH; BEISBIATE PA3JIMUHBIE TOYKU 3PEHUA HA
npoOIeEMY M CTENEHB €€ pa3pabdOTaHHOCTH B IUTEPATYPE.

CobecenoBanue mpenmogaraer O0g3aTEILHOE  KOHCIEKTUPOBAHME  TEKCTA  WIH
rpaMMAaTUUECKOT 0 MATEPUAa, a TAKKE TPOPA0OTKY BCEHM MPENIIOKEHHOM JIUTEPATYPEL IO TEME.

Bompocer mis cobecemoBanus W KpuTEpuu oOleHMBaHuA npuBeaeHsl B @OC manHOM
TU CIIUTLINHEL.

4. METOIANYECKHUE YKA3ZAHUS 11O BUJIAM PABOT,
INPEIYCMOTPEHHBIX PABOY EU ITPOT'PAMMOM JUCHUII/INHbI
4.1. IToaAroToBKa K MPAKTHYCKUM 3aHATHAM
Memoouueckue ykazanusa no nod2omoeKe K NPpaKkmuiecKuM 3aHAMUSIM.

K camocroarensHON padOTe€ OTHOCUTCA MNOATOTOBKA K MPAKTHUECKOMY 3aHATHIO W
BBLITIOJTHEHHE JOMAIIHETO 3aIaHHs.

Jlomamnee 3amaHue COCTOMT W3 WHAWBHUAVAIBHBEIX 3a0aHWUM, IPOLEAypa MPOBEPKHU
KOTOPBIX BKIIOYAET B Ce0A mMepedeHs MNPAKTUUYECKUX VIOPAKHEHUH U BOMNPOCOB [IA
co0OecemoBaHmd.

HUToroBsbii HEM'YET CAMOCTOATE/ILHOH padoThl: HHINBUAYAIBHOE 3a/1aHUE.

CpEHET%ﬂE ﬁ%ﬁiﬁ'ﬁgﬂ&ﬂxn: cobecenoBaHue.

Ceprudomkar: 2C0000043ESABBES52205E7BAS00060000043E

Sraseny 2. METoinqetiué Viasifing no cocTap/ieHnI0 Ii10ccapus 110 TeKCTY
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[TomoOnO Mr00OMY CIOBApIO IIOCCAPUM COCTOUT U3 ABTOHOMHBIX JIEKCUYECKUX €IUHMHII,

pacIoio KEHHBIX:

- o anasury;

- II0 MEpE NOABJIECHUA TEPMHUHOB B TEKCTE WM 331aHUM,

- B COOTBETCTBUH C TEMOU M3y4aEMOTr0 pa3aeia JuCIIUILINHEL.

Jlns cocraBneHus raooccapusa Mo 3aJaHHOM TEME HYKHO HAauTH MH(OpMALMIO C Pa3HBIX
HMCTOUHUKOB (CeTh «MIHTEpHETY, YHIMKIOTIEANH, TPAKTUUECKHUE TOCOOus, yueOHas murepatypa),
W3YUUTh €€ U COCTABUTH B PYKOIMMCHOM BAPUAHTE WIM MMOJIB3YACHE TEKCTOBBIM IIPOLIECCOPOM.

Pabora pomxna OwpiTe mnpenacraBmeHa Ha Oymare ¢opmara A4 B meyarHOM
(KOMOBIOTEPHOM) WJIM PYKOIMUCHOM BAPUAHTE.

Kaxmasa nexkcuueckas €OUHMIIA 3aMMCBIBACTCA HA OTIENBRHOM CTpouke. B cocraB ee
XAPAKTEPUCTUKNA MOJIKHBI BXOJOWUTH HE TOJBKO KpAaTKO€ TOJIKOBAHME, HO M KOMMEHTAPUH,
MPUMEPEI, MOACHAIONIME IIUTATEI, CCBUIKM HA JUTEpPATypy. [ TaBHEIM OTIMUMEM TIoccapus OT
OOBIUHBIX CIIOBAPEU ABIAETCS (POPMHPOBAHUE €TO B KAYECTBE €AMHOTO KOMIUIEKCA UH(POpMAIN
B COOTBETCTBHUH C UCCIETOBATEILCKON WIH NPAKTUUIECKOU 3a1a4 1.

PexoMeHTAIHH 110 COCTAB/ICHHIO [JI0OCCAPHS:
 I'napHoe npaBHIO0 TJoccapHsl — MOCTOBepHOCTHh. lloscHenue nomkHo Hambomee TOYHO
OTpaKaTh CYTh JIEKCMIECKOW €UHUIIEI.
* [losicHeHHEe JO/IZKHO ObITh KOPPEeKTHLIM H MOHATHBLIM. Hemb34 NCmoaIs30BaTh OTKPOBEHHEIE
KAPrOHM3MBI, HO M CJIUIIKOM CJIIOKHBIM HAYUYHBIN TEKCT MOKET TOJNBKO 3aITyTaTh IT0OJIB30BATENS.
* YuuThIBATE BCe¢ BApHAHTHI. ECM OOMH M TOT XK€ TEPMHUH MOKET HMMETH HECKOJIBKO
PAaBHO3HAUHBIX 3HAYEHWUN, HYKHO YUYMTHIBATH BCE BAPHAHTHEI, U HA KOHKPETHBIX MPHUMEpPAX
MPUBOIUTH 3HAYEHHUE TEPMHUHA B TOM WJIM MHOM KOHTEKCTE.
HUTOoroBbii NpoJyKT cCAMOCTOATE/ILHOM padoThI: CTOBAPHAS CTATHA.
CpeacrBa B TeXHOJIOIHH OLIEHKH: coOecenoBaHue.

5. METOINYECKHE YKA3AHUS 11O ITOJITOTOBKE K 9 K3AMEHY
[Ipornienypa mpoBeneHus 3K3aMeHa OCYMIECTBIETCS B cooTBercTBum C [lomoskenmem o

MPOBENECHUN TEKYILIEr0 KOHTPOJA YCIEBAEMOCTH M ITPOMEKYTOUHOM aTTECTAlMK OOYJaromIuxcsa 0
00paz0BaTeIEHEIM MPOrPaMMAaM BEICHIETO 00pazoBaHus - mporpammam Oakanaspuara 8 CKOY.
B sx3amenaronHei OMIeT BKIFOYATOTCS 3IaHUS 17151 ITPOBEPKH:
1) n3yuaroniero urenusa (HAy4YHO-MOIMYJIAPHBIA TEKCT WIH TEKCT OBITOBOTO, COIMOKYIBTYPHOTO
Xapaxkrepa Ha HHOCTPAHHOM A3bIKe 00BeMOM 10 2000 meu. 3H.);
2) TEKCUKH U TPAMMATUKH (TeCT, 00BeM - 10 npenmoxenmin);
3) mMOATOTOBIEHHOW YCTHOM pPEUM MOHOJIOTHUECKOTO Xapakrepa (cooOmieHue Ha OJHY U3
M3yUEHHBIX TeM, 00BeM - HEe meHee 15-20 ¢pa3z).

Jlnsa moaroroBku no Owniery orBoaures: 20-25 MuH.

[Tpr mOArOTOBKE K OTBETY CTYAEHTY NMPEAOCTABIAETCA MTPABO MOIB30BAHUA: CIIOBAPEM.

[Tpu mpoBepke MpakTHIECKOro 3a1aHNs, OLICHUBAIOTCS:
- TPaBWIBHOCTE (DOHETMUECKOrO0 M JIEKCHYECKOTO CTPOA WMHOCTPAHHOTO S3BIKA; MOHUMAHUE
WHOS3BIUHOTO TEKCTA MOCPEACTBOM YACTHUHOTO MEPEBOAA U B (popme Oecensl ¢ AIK3aMEHATOPOM
MO €r0 CONEPIKAHUIO,
- KOPPEKTHOCTE BBIMOJHEHHA JIEKCHKO-TPAMMATHIECKOTO TECTA;
- COOTBETCTBYIOIIEE YHOTPEOICHNE JIEKCUKH, (DOHETUKHU U IPAMMATHKA IIPH MOHOJIOTHYECKOM
BBICKA3BIBAHUH; JIOTHYHOCTE U MOCIEOOBATEILHOCTE BEICKA3BIBAHMA, TEMIT PEUH.

CrnHcok TUTepaTypsbl, peKOMeHAYeMbIi K HCII0/IL30BAHHIO 110 TAHHOH TeMe:

IHepeyens OCHOBHOM JIHTEepA bl
NOKYMEHT NOAMNWCAH P patyp

ANEKTPOHHOW MOAMNMCHIO
EEPTWT?T)?F%HQ@W.Bﬁ?ﬁWEﬁW%ﬂ%%EM TYPUCTOB B c(pepe mpodh eCCHOHATEHONW KOMMYHHUKAIIAN =
naaen . Sy X0B dTsHHA epCadlpoBHa . . .
Eﬁnghs‘iq for Tourists n Professional Communication. — Mocksa|bepmmn: lupexkr-Menua, 2017. —
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2. KoponeBa, H.E. Aurmmickun sa3eik. Cepuc u typusm: yued.mocodoue / H.E. Koponesa, 3.3.
bapcersan, A.M. Cepounosckas. — 5-e uza. — Poctos u//1: @enukc, 201 1. — 407 c.
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