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COJEPKAHUE

BBenenue
Conep:kaHue NPaKTHYECKUX 3aHATHI

CnucoK peKOMeH1yeMO# JIUTepaTypbl



BBEJIEHUE

Hucuuruimna «VHOCTpaHHBIA s3BIK B cdepe MpodecCHOHATBHOW KOMMYHHUKAIHH
OpPUEHTHPOBaHA Ha

- MOBBILIEHUE HUCXOJHOTO YPOBHS BJIQJIEHUS MHOCTPAHHBIM SI3IKOM, JOCTUTHYTOI'O Ha
npeabLAyIIel CTylieHn o0pa3oBaHus,

- OBJIaJICHHE CTYJECHTAMU HEOOXOAMMBIM M JIOCTATOYHBIM YPOBHEM KOMMYHUKATHBHOMN
KOMIIETEHIIUH ISl PELICHUS 3a1a4 MEXJIMYHOCTHOTO U MEKKYJIBTYPHOI'O B3aUMOJICHCTBHYSL.

Takum 00Opa3oM, LENbI0 OCBOSHHS JUCHMIUIMHBI «MHOCTpaHHBI s3BIK B cdepe
npoeCCHOHATBHON  KOMMYHUKALMU»SABIsETCd (OPMUPOBAHME Yy CTYAEHTOB HaBBIKOB
MIOHMMAaHUS, U3BIICYCHHSI, 00paOOTKU 1 BOCTIPOU3BEACHHS HH(DOpMAIIHH.

IIponiecc u3yueHust OTUCUMIUIMHBI HampaBieH Ha (gopmupoBaHue kommereHuuun YK-4
(CriocobeH MpHUMEHSTh COBPEMECHHBIE KOMMYHUKATHBHBIC TEXHOJIOTHHM, B TOM YHUCIEC Ha
WHOCTPaHHOM(BIX ) sI3bIKe(ax), I aKaJIeMHIECKOT0 M MPOo(HeCCHOHATBLHOTO B3aMMOICHCTBHS).

B pe3ynbraTe 0cBOEHUS NUCUUIIIMHBI 00 yYaIOLIUICs T0JIKEH
3HAMDb!

- 0a30BBIC HOPMBI YIOTPEOJICHUS JICKCUKH, (POHETUKUN TPAMMATHKH;

- OCHOBHBIE CITIOCOOBI pabOTHI HAJl SI3IKOBBIM U PEUYEBBIM MaTEPUAIIOM;

- JIEKCUKO-TPaMMaTUYeCKH MUHUMYM B 00beMe, HEOOXOIUMOM it pabOThl C MHOS3BIYHBIMU
TEKCTaMM B IIPOLIECCE COLMOKYJIBTYPHOM U MPO(heCCUOHATIbHOW KOMMYHUKAIIUH;

ymemv:

- YUTaTh U IEPEBOAUTH TEKCThI MPOHECCHOHATBLHON HANPABIEHHOCTH HA HHOCTPAHHOM SI3BIKE;

- OCYILECTBIIATH MPO(PECCHOHATHHYI0 KOMMYHHUKAIIMIO HA HHOCTPAHHOM SI3BIKE

enademsn:

- IpUEMaMU CaMOCTOSATEIbHOM PabOTHI C S3BIKOBBIM MaTepUanoM (JIEKCUKOM, rpaMMaTUKOM,
(OHETHKOI) C UCTIOIB30BAHUEM CIIPABOYHON U yUeOHOMH JIUTEPaTypBhI;

- crnoco0aMu TOMNOJHEHHsS NPO(GEeCCHOHAIbHBIX 3HAHUW Ha OCHOBE MCIIOJIb30BAHMS
OPUTHHAIBHBIX HCTOYHUKOB Ha MHOCTPAaHHOM S3bIKE, M3 pa3HbIX oOnacteil obOmed u
npodeccuoHaNbHON KYIbTYpHI;

- HE00XOAMMBIMU HaBBIKaMU NMPO(ECCHOHANBHOTO OOIIEHNS] HA HHOCTPAHHOM SI3bIKE;

- TEXHUKOW pabOThl C OCHOBHBIMU THUIAMU CIPABOYHON M y4eOHO-CIPABOYHOW JIUTEPATYpbI
(coBapH, SHIUKIONEINYECKUE CTIPABOYHUKH, Y4eOHO-CIIPaBOUHBIE M3/1aHUs) U pa3HOOOpa3HOU
MH(OPMaLlMOHHO-CIIPABOYHOM JUTEepaTypol (Bkirodas Qaiibl MHTepHETa W 3IEKTPOHHO-
CIPABOYHYIO JIUTEPATYPY).



COJIEP)KAHUEIMTPAKTUYECKNUX3AHATUI

Paznen 1. Management and Marketing in the Hospitality Industry /
MeHeI:KMEHT U MAPKETHHI B HHAYCTPUM IOCTENPUUMCTBA

IIpakTnueckoesansaTue Ne 1.

Tema 3ansaTus: Professional Ethical Behavior Standards in the Hospitality Industry /
HpO(l)eCCI/IOHaJILHbIe CTAaHAAPTHI 9THKHU B UHAYCTPUU I'OCTECIIPUUMCTBA

HEJIL: cDOpMI/IpOBaHI/Ie HaBBbIKOB JC€JI0BOI'O BBaHMO,Z[efICTBI/I}I Ha QaHIVIMACKOM S3BIKE B
npodeccuoHaabHOHI chepe.
B PE3YIBTATE OCBOCHUA TEMBI CTYACHT JOJI2KCH
3HATh: JIEKCUKY MpPO(EeCCHOHAIBHOW HANpPaBICHHOCTH; HOPMBI YIOTPEOJICHUS JIEKCUKU
aHIJIMICKOTO  si3pIKa B mpodeccHoHanbHOW — cepe;  OCOOEHHOCTH  TpaMMaTHKH
HpO(i)CCCI/IOHaJ'IbHOFO aHTJIMMCKOIO SA3bIKA,

yMeThb: OCYLIECTBIISITH JI€JI0OBOE B3aUMOJICHCTBUE HA AHTJIMICKOM SI3bIKE B MPOQECCHOHATBHON
cdepe; UUTaTh U NEPEBOJUTH CIELHUAIBHYIO JUTEPATYPY Ul MOMOJIHEHUs NMPO(hecCHOHAIBHBIX
3HAHUM.

AKTYaJIbHOCTb TeMbI: 00yCIIOBJIEHAa HEOOXOAMMOCThIO oBJasieHueM Y K-4.

TeopeTrnveckasi 4acTh:
As a fundamental frame of reference for responsible and sustainable tourism, the Global
Code of Ethics for Tourism (GCET) is a comprehensive set of principles designed to guide key-
players in tourism development. Addressed to governments, the travel industry, communities and
tourists alike, it aims to help 4ealizat the sector’s benefits while minimizing its potentially
negative impact on the environment, cultural heritage and societies across the globe.

The Code was called for in a resolution of UNWTO General Assembly, meeting in
Istanbul, Turkey, in 1997. Over the following two years, a special committee for the preparation
of the Code was formed and a draft document was prepared by the Secretary-General and the
legal adviser to UNWTO, in consultation with UNWTO Business Council, UNWTQO’s Regional
Commissions, and the UNWTO Executive Council.

The United Nations Commission on Sustainable Development, meeting in New York in
April, 1999, endorsed the concept of the Code and requested UNWTO to seek further input from
the private sector, non-governmental organizations and labour organizations. Its
acknowledgement by the United Nations expressly encouraged UNWTO to promote the
effective follow-up of its provisions. Written comments on the Code were received from more
than 70 UNWTO Member States and other entities. The resulting 10 point Global Code of Ethics
for Tourism —the culmination of an extensive consultative process — was approved unanimously
and adopted by the UNWTO General Assembly at its meeting in Santiago, Chile, in October
1999.

Although not legally binding, the Code features a voluntary implementation mechanism
through its recognition of the role of the World Committee on Tourism Ethics (WCTE), to
which stakeholders may refer matters concerning the application and interpretation of the
document.

The Code’s 10 principles amply cover the economic, social, cultural and environmental
components of travel and tourism:



Article 1: Tourism’s contribution to mutual understanding and respect between peoples and
societies

Article 2: Tourism as a vehicle for individual and collective fulfillment

Article 3: Tourism, a factor of sustainable development

Article 4: Tourism, a user of the cultural heritage of mankind and contributor to its enhancement
Acrticle 5: Tourism, a beneficial activity for host countries and communities

Article 6: Obligations of stakeholders in tourism development

Article 7: Right to tourism

Article 8: Liberty of tourist movements

Article 9: Rights of the workers and entrepreneurs in the tourism industry

Article 10: Implementation of the principles of the Global Code of Ethics for Tourism.

Vocabulary
43) ethics — sTuka
adj. Ethical — sTiunbIii, 3THYECKUI
2) codeofethics — kogekcITHKH
3) comprehensive — BceoObeMITIOIINH, TTOTHBIA, OOITHPHBI
v. comprehend — NOCTUTHYTh
n. comprehension —mocTuxeHue
4) toguide — HampaBIATh, BECTH, PYKOBOIANUTH
n. guidance — HarmpaBiieHHE, PYKOBOJICTBO
5) heritage — nacnenue
6) a draft document — npoext
7) to endorse
n. endorsement
syn. To approve (of), to support
8) input — BxIax
syn. Contribution
9) an entity — opranuzanusi, opras
10) extensive — oOMmMPHBIiT
11) v. Toextend — pacuupsTh, yBEITUIUBATH

toextendtosmth— pacnipocTpaHaThCSIHAYTO-II.



12) unanimously — eauHOTyIITHO

13) toadopt — mpuHUMATH, yCBaUBaTh, IEPEHUMATh

n. adoption — npuHsITHE, YCBOSHHUE

14) acknowledgement — npu3Hanue

v. toacknowledge — nmpu3HaBaTh

15) expressly — TouHO, sICHO, OIIPEACICHHO, CIICIUATBHO
V. tOEXPress — BeIpaXkathb

16) a follow-up — noBeaeHue 10 KOHIIA; TOCICIO0BATEILHOE BBIMOJIHEHHUE; ITOCIICTYIOIINE
MEPOIIPUATHS

17) a provision — 30. [TonoxeHue, ycloBre, MOCTAHOBJICHHE
v. toprovide — obecrieunBaTh, MPEIOCTABIATH

18) binding — oGs3pIBaroIINI

19) tofeature — moka3bIBaTh, PUIypUPOBATh, OBITH MIPEICTABICHHBIM
n. a feature — yepra

20) voluntary — 100poBOJIbHBI#

21) implementation — ocymecTBieHue

v. to implement — ocyrecTBIATH

22) astakeholder — 3anHTEpecOBaHHOCITHIIO

23) application — 30. [IlpumeneHue

v. toapply — 30. [IpuMeHsATh, UCTIOJIL30BATh

24) amply — mmpoxo, ToaApoOHO

syn. Broadly

25) mutual — B3anmHbIi

26) fulfillment — ucnonuenue, ocyiecTrieHue, peanu3aus (30. [loTeHIHaTbHBIX
BO3MOXKHOCTEH)

v. tofulfill — ocyrecTBIATH, BHITOIHSTH
syn. Accomplish
27) enhancement — ycuiieHue, yiydiieHue, yBeTHIeHHE

v. toenhance — ycuiuTh, yaydinmiTh, yBEITUIUTh

Bonpocweluzadanua:
1. Study the Vocabulary list above and fill in the gaps with appropriate words from the list:

1) If you cannot something, you cannot understand it.



2) He that he had been negligent.
3) The policy we 3 years ago wasn’t effective.

4) To achieve a positive and collaborative workforce, employers should begin with training that
promotes respect.

5) This thesis demonstrates that collaboration between partners is a strategy that will
the development of a heritage tourism program.

2. Answer the questions:

1) What is the Code aimed at?

2) Who does the Code address?

3) Who prepared a draft document?

4) When did the document get endorsed?

5) What encouraged UNWTO to promote the effective follow-up of its provisions?
6) Is the Code a legal document?

7) What components of travel and tourism does the Code embrace?

8) How many principles does it cover?

3. Complete the sentences according to the text:

1) The Global Code of Ethics for Tourism is a fundamental frame of reference for
and tourism.

2) The Code’ mission is to help the sector’s while its potentially
negative ____the environment, cultural and societies across the globe.

3) The General Assembly of the World Tourism Organization the document in 1999.
4) Being a by the United Nations the document expressly UNWTO to
promote the effective of its provisions.

4. Read and translate:
What is Ethical Behavior?

Different people have different beliefs about what constitutes ethical behavior. The law
defines what is and is not legal, but the distinctions between moral right and wrong are not
always so clear. In many situations lines between right and wrong are blurred. Such situations
can lead to ethical dilemmas.

When faced with ethical dilemmas, it’s important to consider outcomes of the decision-
making process. One way of dealing with ethical dilemmas is by using the four way test to
evaluate decisions. This test involves asking four questions:



* Is my decision a truthful one?

* Is my decision fair to everyone affected?

» Will it build goodwill for the organization?

* Is the decision beneficial to all parties who have a vested interest in the outcome?

When these four questions can truthfully be answered with a «yesy, it is likely that the
decision is an ethical one.

Why ethics is included in the process of decision making in hospitality sector?

The hospitality industry is considered one of the largest industries worldwide. As its
covers the fields of travel, tourism and leisure, the industry is indeed one of the important
economic contributors to most countries around the world. In order to maintain the strong status
of the industry, it is essential that its operators and managers employ the appropriate business
tactics.

Ethics in hospitality sector

Hospitality industry is among the fastest growing economic sectors worldwide. The
industry by itself is recognized as multi-billion dollar and still progressing industry. It basically
involves hotels and other forms of accommodations, fast food outlets, bars, retail stores,
restaurants. While this industry enables the provision of vast services for the clients, work
opportunities are also diverse.

Business ethics is essential in the hospitality industry for a number of reasons. One of
which is the issues typically encountered in this type of business. Accessibility, health and safety
issues including fairness, equal treatment, contingency planning, individual and institutional
responsibilities, emergency response mechanisms are some industry matters related to business
ethics. Furthermore, the factors and operations surrounding tourism-oriented businesses require
ethical actions and practices. For instance, considering that its main objective is to serve people
or tourists, a service that is morally acceptable should be delivered. This form of business also
makes use of natural or environmental resources for its operation; the protection and
conservation of these resources on the other hand require ethical protocols.

These then stresses the strong relation of the hospitality industry with business ethics.
5. Find the words in the text by their meanings:
a) the way in which someone conducts oneself
b) a problem involving a difficult choice

c) the activity of providing food, drinks, etc. for people who are the guests or customers of an
organization

d) a factor that plays a significant part in bringing about an end or result
e) composed of distinct or unlike elements or qualities

6. Find the Russian equivalents of the following phrases in the text:
1) lines between right and wrong are blurred

2) one of the important economic contributors to most countries



3) in order to maintain the strong status of the industry

4) managers employ the appropriate business tactics

5) recognized as multi-billion dollar and still progressing industry
6) this industry enables the provision of vast services for the clients
7) emergency response mechanisms

8) surrounding tourism-oriented businesses

9) considering that its main objective is to serve people or tourists
10) the protection and conservation of these resources

7. Match up the words to make word partnerships. Find them in the text:

ethical resources
economic treatment
progressing industry
business contributor
equal behavior
individual ethics
environmental responsibilities

8. Fill in the gaps with appropriate prepositions:

1) ... different beliefs what constitutes ethical behavior...
2) ... the distinctions moral right and wrong ...
3) ... situations can lead ethical dilemmas ...

4) When faced ethical dilemmas ...

5) ... dealing ethical dilemmas ...
6) ... one of the important economic contributors most countries ...
7) ... essential in the hospitality industry a number of reasons ...

9. Complete the text with appropriate words in the box:

diverse ethics interacts rights green apply




hotels resources ethicaladheres

In the hospitality industry 1 issues abound both for the business itself and the
community at large. Business 2 Is a complicated subject that can be described as the
behavior that a business 3 to in its daily dealings with the world. The ethics of a
particular business can be 4 . They 5 not only to how the business
6 with the world at large, but also to their one on-one dealings with a single customer.
Now the hospitality industry in general and 7 speciically have seem to be behind most
businesses when it comes to ethics in concern to going 8 , human 9 , diversity,
human 10 , and hotel relationships.

10. Write English equivalents:
COCTAaBJIATD,

OTJINYATh,

OTHHHHTGHBHbIﬁ;

pe3yibTart, UTOT;
UCTIOJIb30BATh/IPUMEHSTh TAKTHKY
IIO3BOJIATH, JaBaTb BO3MOXHOCTD,

IJ1aH ﬂeﬁCTBHH B HCIITATHBIX CUTYAIUIX;
PEIOCTABIISATEYCIYTY.

11. Translate into English and write the following sentences:

1) Typucrckue pecypchl SBIAIOTCA BCEOOIIMM JOCTOSHUEM YEJIOBEYECTBA; COOOILECTBA, Ha
TEPPUTOPUN KOTOPBIX OHU PACIOJIO0KEHBI, 00JIaZal0T O OTHOLIEHHUIO K HUM OCOOBIMH IIpaBaMu
U 00513aHHOCTSIMH.

2) Cnez[yeT nmoompAaATb U COJIENICTBOBATh Pa3BUTHIO CeMeﬁHOFO, MOJIOACKHOT'O U CTYACHYCCKOI'O
Typu3Ma, a TaK:XK€ Typru3mMa JJI MMOKUJIBIX JIMI U HHBAJINJI0B.

3) YyacTHUKH TYPUCTCKOTO TIIponecCca JOJIKHBI TIIpU3HATH POJIb, KOTOPYHO HI'PArOT
MCKAYHAPOAHBIC OpraHU3alnu.

4) Oco00 moJye3HbIMU (hopMaMHu TypH3Ma, KOTOpPBIC CIICAYET MOOIIPSTH, SBISIOTCS MOE3IKH C
PENUTHO3HBIMU, 03I0POBUTEIBHBIMU, 00PAa30BaTEIBHBIMU EISIMH, & TAKXKE AT KYJIbTYPHBIX U
SI3BIKOBBIX OOMEHOB.

5) MecTHOe HaceleHue AO0KHO IPUBIIEKATHCA K TYPUCTCKON AEATEIbHOCTU M y4acTBOBAaTh Ha
pPaBHONPABHON OCHOBE B TOJYyYEHUU OOpa3ylOIIUXCS HKOHOMUYECKUX, COIHAIbHBIX U
KYJbTYPHBIX BBITO/I.

IIpakTHyeckoe 3ansaTHE Ne2.
Tema 3ansaTusi: PRactivities. Advertising / PR nesitenbHocTh. Pekiiama

Heab: ®dopMupoBaHME HABBIKOB JEJIOBOTO B3aUMOJCHCTBUS HA AHIJIMKWCKOM S3bIKE B
npodeccruoHaabHOM cdepe.



B pesynbrare 0cBOGHUS TEMBI CTYJCHT JOJKEH

3HaTh: JIGKCHKY NpO(ECCHOHATbHON HANpaBICHHOCTH; HOPMBI YIOTPEOJICHHUS JIEKCHKH
aHIJIMICKOTO  si3pIKa B mpodeccHoHanbHOM — cdepe;  0COOEHHOCTH  TpaMMAaTHKU
po¢eCCHOHATBLHOTO aHTJIMHCKOTO S3bIKA;

yMeTh: OCYIIECTBIATH JIEJIOBOE B3aMMOACHUCTBUE HA AHTJIMHCKOM f3BIKE B MPO(ECCHOHATBLHON
cdepe; UNTaTh U NEPEBOAUTH CIELHUAIBHYIO JUTEPATYPY Ul MOMOJIHEHUs MPO(hecCHOHAIBHBIX
3HAHUM.

AKTYaJIbHOCTh TeMbI: 00yCIIOBJIEHA HEOOXOIMMOCThIO OBJIajieHneM Y K-4.

TeopeTuyeckasi 4acTh:

Advertising in the tourism industry can be somewhat different to advertising in other
industries. In relation to a holiday for example, the customer is being sold an intangible product
they can’t see or touch before they buy. Often customers will pay for products before
experiencing them. Given these factors, and the wide choice of tourism products available,
customers have high expectations of product quality and value for money.

Vocabulary
43) toadvertise(v.) — pexiiaMipoBaTh, UHHOPMHUPOBATH
advertising(n.) — pexaamMHOE €10, PEKIaAMHBINH aHOHC
advertisingcost(n.) — pacxo/isl Ha pekIamy
advertisingcampaign(n.) — pekJiaMHasi KaMITaHHsI
advertisement(n.) — pekiamMHOe 00OBSABICHUE
2) toposition(v.) — mo3UIMOHUPOBATH, OTPEICTUTh MECTOIOIOKEHHUE
positioning(n.) — MO3UIMOHUPOBAHKE, pa3MEIIEHUE, CTPOUTEIHCTBO MOUIHH
3) toexpose(v.) — moaBepraTh, AeNaTh MPEIMETOM PACCMOTPEHUS, BEIBOJUTH HA YMCTYIO BOIY
exposure(n.) — KOHTAaKT CO CPEICTBAMH PEKJIAMbI, OTKPBITOCTh
4) totarget(v.) — cTaBUTH WJIM HAMEYATH IICJTb, IJITAHUPOBATH
targetmarket(n.) — meneBoli peIHOK
targeted(adj.) — HameueHHBIH, aapECHbBIN
5) toappeal(v.) — anemrpoBath, 0OpAIIAaTLCS ¢ IPU3BIBOM, IPUXOAUTHCS 110 IYIIIE,
appeal(n.) — Bo33BaHue, NPU3BIB, IPUTATATEIbHAS CHIIA
appealing(adj.) — TporatenbHbIiA, 00asITEIbHBIN, BHI3BIBAIOIINIA HHTEPEC
productappeal(n.) — npuBIeKaTEILHOCTD MPOAYKIIHH
6) toreach(v.) — moctuub, TOUTH
bloggeroutreach(n.) — pacnpocrpanenne uadopmaluu GrorepamMu

7) togenerateonlinepresence — mpeacTaBUTENBCTBO B ceTH MHTEpHET



8) topromote(v.) — mpoaBHraTh, MOBHIIIAThH B JODKHOCTH, MIOOIIPSTH, TOIICPKUBATH
promotion(n.) — mpoABMKEHKE, COJACHCTBHUE, TOOIIPEHHIE

promotional(adj.) — cmocoOCTBYOIIMI Pa3BUTHIO, PACTIPOCTPAHEHHIO, PEKIAMHO-
UH(POPMALMOHHBIN

topromotetheindustry — coaeiicTBoBaTh pa3BUTHIO OTPACIIH
9) costbreakdown(n.) — pa3ouBKa CTOMMOCTH, 3aTpat

10) todrawin(v.) — 3aBoeBaTh TOBEpHE

11) PR (n., pl.) — cBs13u ¢ 0011€CTBEHHOCTHIO

12) to communicate a message — nepeaatbuHGOPMALINIO

13) a press release (n.) — npecc-penu3

Bonpocel n 3axanns:
Read and translate:

Advertising decisions will be influenced by a number of factors: 1) overall business
objectives, for example, aiming to boost sales in slow periods or to clear old stock; 2) advertising
production and placement costs; 3) the extent of exposure an advertisement will receive; 4)
target market characteristics; 5) how a product is positioned in the marketplace.

In order to measure the success of an advertising campaign and determine if promotional
costs are well spent, it is important to consider some means of gathering customer information
and feedback. This can be achieved using simple survey techniques, which can often be
incorporated in the advertisement itself. Examples include providing an outlet for potential
customers to phone or write for further information; or offering a discount or incentive to
purchase a product, valid upon presentation of the advertisement. These processes enable the
operator to determine: 1) where a customer heard about the product; 2) customer characteristics
including their wants and needs; 3) customer contact details that can be retained in the database
for future direct mail campaigns and surveys, 4) customer perceptions of the advertisement and
product and subsequent experience with the product; and 5) customer suggestions to improve
product appeal.

The growing power of the Internet, mobile technology and smart phones has offered new
advertising forms in tourism and hospitality industry. Internet access via mobile devices
registered growing popularity. Tourism and hotel companies that have recognized the
importance of choices for advertising via mobile phones at a faster and easier way can reach to
guests.

One of the best ways to generate online presence is through blogger outreach. By hosting
bloggers in their country businesses can have them promote the tourism industry on the internet
with articles and hashtags on social media.

It is not a secret that having a professionally renovated website is a key to drawing in the
contemporary tourist. People want to see high quality photographs with detailed descriptions and
cost breakdowns before they make a decision on where they want to travel. The website should
be professionally designed and maintained in order to draw in the most traffic.



The value of online reservations and payment are highly underrated. If individuals can
pay for their hotel room as well as book recreational activities online they will be far more likely
to be interested in the area. Offering 24 hour booking and payment will make the business
accessible and up-to-date.

Public relations differ from other marketing tools — mainly advertising — in
communicating messages because it is the public relations that best creates the launch of a brand,
as it has a greater credibility. Moreover, public relations are quite inexpensive compared to
advertising.

Public relations are becoming one of the most important parts of marketing and sales
functions of tourism as its definition includes promoting improved understanding between
operators and their public. Images are built and created by public relations through print media,
word of mouth, and the attitude of the targeted audience. If done properly, potential tourists will
know how they will benefit, learn and grow from visiting a particular site or event.

The tour operators may 13ealiza public relations in order to evaluate the market demand,
create additional sales opportunities in the competitive market, and to reinforce quality of a
product against adverse publicity. But the most common tools used in this industry are: 1) press
releases; for example Hotel PR practitioners attract travel writers through well-written news
releases and creative e-mail “pitches” designed to persuade reporters to visit. 2) fact sheets; when
journalists are in the hotel, the PR manager should be certain that the journalists’ rooms are
furnished with a complete fact sheet (or press kit) containing information on every detail; 3) web
sites.

2. Answer the questions:

1) In what way is advertising in the tourism industry different from advertising in other
industries?

2) What factors can influence advertising decisions?

3) What means can help gather customer information and feedback?
4) What are new forms of advertising?

5) What are the ways of generating online presence?

6) Why are PR activities different from advertising?

7) How can tour operators use PR?

8) What are the most common tools of used in the industry?

3. Find notions in the text according to their definitions:

1) the activity or profession of producing advertisements for commercial
products or services

2) the professional maintenance of a favourable public image by a company or
other organization or a famous person

3) exposure The publicizing of information or an event, experience of
something

4) an effort to influence consumer perception of a brand or product relative to




the perception of competing brands or products

5) an investigation of the opinions or experience of a group of people, based
on a series of questions

6) websites and applications that enable users to create and share content or to
participate in social networking

7) the process of dividing the cost of something into the different parts that
make up the total amount

8) the messages or signals transmitted through a communications system

9) customer’s concluded arrangement with a goods’ or services supplier
representing a completed sale online

10) an official statement issued to newspapers giving information on a
particular matter

4. Comment on the statements:
1) Advertising decisions will be influenced by a number of factors.

2) The growing power of the Internet, mobile technology and smart phones has offered new
advertising forms in tourism and hospitality industry.

3) The value of online reservations and payment are highly underrated.

4) Public relations are becoming one of the most important parts of marketing and sales
functions of tourism.

5. Fill in the gaps using the verb “promote” and its derivatives:

1) Sales may be aimed at customers, middlemen, or at a firm’s own employees.
2) We just get very little in materials so it’s hard to actually make some money off of it.
3) Other forms of tobacco , such as product placement (deliberate or otherwise) in films

and via the internet, also must be dealt with.

4) E-Business City has been created exclusively for retailers their web-based products
and services.

5) Before you hand over any money or sign an agreement, ask about the stages involved,
such as research, marketing and licensing, and any associated costs.

6. The following are only a few of the many examples of government-produced tourism
destination advertising that also serve political or social functions. Study the examples and
answer the questions below:

1) What aspects /places/ features are emphasized in both texts?
2) What does “managing perceptions” involve?

3) Do you like the slogans proposed by the countries’ governments?




The Bahamas

India

The Bahamas are commonly considered to be a
focal point of leisure and recreational travel in
the Caribbean and the island nation advertises
itself as such. Television ads and website
produced by the government of the Bahamas
specifically foster the image of the islands
providing a care-free, exciting, culturally rich,
and even romantic experience for travelers; a
recent slogan for the marketing campaign was
“It’s better in the Bahamas” to reinforce the
contrast between the desired perception as a
low-stress getaway and the hectic nature of
whatever living environment tourists would be

leaving behind. The Bahamas have, however,
actually traditionally seen high violent crime
rates, so the tourism marketing attempts to
focus the audience’s attention on the azure
water and beaches and draw it away from any
negative elements of life there. Managing
perceptions is a common part of advertising of
many consumer products and services,
focusing the audience’s mind solely on the
desirable aspects of whatever is being sold and
away from any possible drawbacks or
consequences.

The common impression of India in the West
has long been either negative—including
perceptions of widespread poverty, lack of
sophisticated hygiene, and violent ethnic and
religious clashes—or ambivalent, so the Indian
government’s Ministry of Tourism began a
marketing campaign, “Incredible !ndia,” to
emphasize the country’s rich culture, historic
sites, tourist attractions, and general sense of
excitement and dynamism to western
audiences. Tourism is an extremely lucrative
and growing global industry so it is no surprise
that India, a developing nation, is striving to
capitalize on that market to boost its economy.
In addition, India is also looking to strengthen
its international security and diplomatic ties
while broadening and deepening its trade
relationships, especially with the U.S., so it is
in India’s interest to promote a positive light
for itself among the American and western
voting populations in order to garner future
international support and aid.

7. Write a similar piece of text promoting a country as a tourist destination.

8. Translate into English and write the following sentences:

1) Bunel u cpeacTBa pexyiaMmbl BBIOMPAIOTCSI HA OCHOBE LieJIeH, CTOALIMX Mepesl TYPUCTHUECKUM
areHTCTBOM: HYXXHO JIM YBEJIMYHUTHh IMPOJAXH WM MPOBECTH MO3UIIMOHMPOBAHHME TOBapa Ha
PBIHKE.

2) PexnamHoe 00bsBIIEHHE JOJIKHO MPEAOCTABIATh BOZMOXKHOCTD JUISl KJIMEHTA /7Sl BHIPAsKEHUS
CBOEH YIOBIETBOPEHHOCTH CEPBUCOM.

3) Peksnama MOKeT UCHOJIB30BAaThCS B KaueCTBE MHCTPyMEHTa cOopa MHGOpMallUU O KIMEHTaX
areHTCTBA.

4) CnenManucThl MO CBS3AM € OOLIECTBEHHOCTHIO MOTYT MCIIOJIb30BaTh Mpecc-KOH(GEPEHIIUN JIs
co3/1aHus OJaronpuATHOTO WMMUJKA TOCTUHMIIBI, MPEJOCTaBIIsAs KYpPHAIMCTAM JETAIbHYI0 U
MCUEPIIBIBAIOILYIO CIIPABOYHYIO MH(OpMAIHIO.

5) 3anaTBI Ha CO3JaHHC PCKJIIaMbl U €€ PASMCIICHHUC TI0pas3ao BbIIC, YEM HPOJABUKCHUC
KOMITaHUH YCPC3 CBA3U C OGIJ_IGCTBCHHOCTBIO.



IIpakTuyeckoe 3ansTue 3.

Tema 3ausaTus: Sales and Marketing. The Past Continuous Tense / Ilpoaasku 1 MAPKETHHT .
Hpomeumee MPOA0JIzKEHHOEC BPpEMH.

Henas: @opMupoBaHHE HABBIKOB [EJIOBOIO B3aMMOJACHCTBHS Ha AaHIJIMICKOM sI3bIKE B
npodeccuoHaabHOH chepe.

B pe3ynbTrate 0CBOCHHS TEMBI CTY/ICHT JIOJDKCH

3HATh: JIGKCUKY TNPO(ECCHOHAIBHOW HANpPaBICHHOCTH;, HOPMBI YHNOTPEOJICHUS JIEKCUKU
AHITIMHICKOTO  s3bIKa B mpodeccuoHanmbHOM  cdepe;  OCOOCHHOCTH  TpaMMaTHKU
po(heCCHOHATBHOTO aHIIIUICKOTO SI3bIKA;

yMeTh: OCYIIECTBIISATH JICIOBOE B3aUMOJICHCTBUE Ha aHTJIMHCKOM SI3bIKE B MPO(ECCHOHAIBHON
chepe; yuTaTh U NMEPEBOAUTH CHEIUATBHYIO JIUTEPATYPY VISl TIOTMOTHEHUS MPOodhecCuOHaTbHBIX
3HAHUU.

AKTYaJIbHOCTb TeMbI: 00yCIIOBJI€HAa HEOOXOAMMOCThIO OBJafieHueM Y K-4.
Teoperuueckasi yactb: The Past ContinuousTense— 3to mpomieiiee UIMTEILHOE BpeMs,

KOTOPOE YKa3bIBAaeT Ha COOBITHE WM MPOLECC, [UIMBLIMICSA B ONPEEeICHHbIN epro]] BpeMeHH B
IPOILIOM.

[Tpryem, 3TOT MOMEHT B MPOLUIOM 0053aTEJILHO JOJKEH OBITh yKa3aH. DTO MOXeET ObITh Kak
KaKoe-TO KOHKpeTHoe Bpems (at 5 o’clock), Tak u yka3aHue Ha MOMEHT BpeMeHH (when) mim Ha
KpalHUi Clly4ail — MoJpa3yMeBaThCs U3 KOHTEKCTA.

| was dancing all night long— I TanieBan Bcio HOUB (peyb UAET O HOYH, KOTOPAs yKe MPOIILIa)

When she called | was taking a shower — Korya oHa mo3BoH#Ia, s IpHHAMAN 1yl (pe4b UAET O
KaKOM-TO MOMEHTE BpEMEHH B MPOILJIoM (When), X0Ts TOUHOE BpeMsl HE YKa3aHO)

Bpems Past Continuous yacTo MOKHO YCIHBIILIATh B IIOBCEIHEBHON peun HocuTenel si3bika. C ero
MOMOIIbI0 MOYKHO PaccKa3atrh O JUIMTEIbHBIX IEUCTBUSAX B MPOILJIOM.

Past Continuous oOpa3yeTcsi pu TOMOIIM BCIIOMOTAaTEIbHOTO Tjaroja tobe B mporieamieM
BpeMeHH (Was Uil €TUHCTBEHHOTO YHCIIa U Were Ui MHOKECTBEHHOTO YHCIia) U epBoi popMbl
rJIarojia ¢ OKOH4YaHueM —ing (IIPOCTOE MPUIACTHE HACTOSIIETO BPEMEHH ).

Was ynotpebnsiercs ¢ moanexamumu [/ He / She / It
Were ynotpebnsiercs ¢ noaiexanumu You / We / They
| was crying — Smiakan

She was sleeping — Onacmana

We were dancing — MeITaH1eBaIu

You were eating — Tsren

[Tpu o6pazoBanuu npuvactus (Ving) Hy>)KHO TIOMHUTH O TOM, B KaKOM CJIy4ae COTJIacHasl WJIH
rJIacHas Ha KOHIE yIBaWMBaeTCs, KOT/a TilacHas Ha KOHIIE 3aMEHSETCS Ha JPYTyro, U JPYTHUX
MpaBUIIaX.

Ecnu OykBa —¢ Ha KOHIIE HE IPOM3HOCUTCS, TO OHA OIYCKAETCs Mepesl OKOHYaHUEM —ing, eciu
HPOU3HOCHTCS — MPOCTO Jo0aBsiercst —ing..



to write — writing (Tucarsb)

to free — freeing (0cBOOOXK1ATH)

Oxonuanue —ie meHsiercs Ha —Y tolie — lying (arats)

OxoHuaHKe —y BCET/Ia 0CTaeTCs Ha MecTe toplay — playingtotry — trying

CornacHas Ha KOHIIE yJIBaMBAaeTCs, €CIIM Tepel Hel CTOMT ynapHas riacHas.CoriacHas He
yBauUBAETCS, €CJIM yAapHas IJIacHas CTOMT B JIPYrOM MECTE€ WJIM COIJIACHOW MpPEAlIeCTBYET
JIOJITUH TJIACHBIN 3BYK

to get — getting (moy4ath)

to remember — remembering (IOMHHTB)

tocool — cooling (oxmaxmars)

Koneunsie OyKBBI W H X IIepe]] —ing HE yIBauBAIOTCS
tomix — mixing (cmemuBaTh)

toshow — showing (moka3biBathb)

YTBepxkIeHue

YTBepaAuTeIbHBIC TPEIJIOKEHHUS COCTABJISIOTCS MO (OpMyJie TPHU IMOMOIIU BCIIOMOTATEeIbHBIX
[JIarojioB was / were (B 3aBUCUMOCTHU OT YHUCJIa) U MEePBOil POpMBI riarosia.

I/He/She/lt/You/We/ They + was / were + Ving

I was cooking the dinner — I rorosui 06ex

She was painting a new picture — OHa pricoBajia HOBYIO KapTUHY

They were watching the Star Wars — Onu cmoTpenu «3Be3THBICBOWHBI»
The doctor was sitting in his office — Jloktop cuzen B cBoeM KaOUHETe
Otpunanue

OtpunarensHble mnpemioxkeHuss Past Continuous o00pa3yroTcss npu MOMOIIM J100aBiIeHUs
YacTUIbI NOt I10CIIE BCIIOMOTaTeIbHOIO IJ1aroja was / were HO IepeJl CMBICIIOBBIM TJIar0JIOM.

I /He/She/It/You/We/ They + was/were + not + Ving

| was not drinking coffee — S e i kode

She was not singing a song — OHa He mena NecHIo

They were not watching Harry Potter — Onu se cmotpenu I"appu [lorTepa
was not = wasn’t

were not = weren’t

Mary wasn’t reading the book — M»apu He unTana KHUTY

You weren’t taking a shower — Tbl He TIpUHUMAIT TYIIT

Bomnpoc

Bompocutenpapie  mpemiokenus B Past  Continuous oOpa3yrooTcss IyTeM —IepeHoca
BCIIOMOTaTeNbHOTO IJ1arojia was / were B HauaJio MpeaioKeHus.



Was /were + 1/ He/She/ It/ You/We/They + Ving

Was | drinking tea? — Anunuaii?

Were we driving the main road? — MeiexanumoriaBHoigopore?
Was Arnold reading the book? — ApHosbauntaikHury?

Were you eating breakfast? — Trien3aBTpak?

CrienuaiibHble YTOYHSIONIME BOIPOCH 00pa3yroTcst Bo BpeMenu Past Continuous mpu momMomnm
MIOCTAaHOBKH B HAydalo MpeiokeHus questionwords (BompocuTenbHbIX ¢i1oB). Takux, kak where
(rme), when (korma) wm napyrux. JlaapHeWImUi MOPSAIOK CIOB B KOHCTPYKIIMH TIOBTOPSIET
BBILICYIIOMSHYTYIO BOIIPOCUTEIBHYIO (OpMY.

QW +was /were + 1/ He/She/ It/ You/We/They + Ving

What were you singing at the karaoke bar this time last Friday? — YroTsinenaBkapaoke-
0apeBITOBPEMSIBITPOILTYIOTIATHUILY ?

Where were you staying when you went to Paris? — @' nerbiocraHaBIMBaCs,
koraae3auiBllapmk?

KormaynorpetusercsPastContinuous?

CyliecTByeT HECKOJIBKO CIlydaeB, KOrJa B TPEUIOKEHUH ynorpebdnsercs Bpemsi Past
Continuous:

HpOI[OJ'DKI/ITeJ'IBHBIe JCUCTBUS B KOHerTHLIﬁ MOMCHT B ITPOIIJIOM

OOBIYHO Ha ATO YKa3bIBAIOT 0COOBIC MapKepsl BpeMeHu. Hampumep, at 7 a.m. (B cemb yTpa), this
morning at 4:18 (atum yrpom B 4:18), at midnight (B mosmHO4B) U apyrue.

[ToMuMO TOYHOTO BpEMEHM MOXKET OBbITh yKa3aH MPOCTO MEPUOJl B MPOIIJIOM, KOIJa JUIUIOCh
onpejieieHHOe JelcTBHe. DTO Jenaercs INpu mnomoiu BbipaxkeHuil allday (Bech neHs),
thisafternoon (ceroanst mHem) wiu mpocro during sometime (B TeYeHHE KaKOrO-TO BPEMEHH) U
T.JI.

Yesterday at 5 p.m. | was drinking tea with mom — BuepaBnsTeBeuepasnumgaiicMamMoit
ThistimethreemonthagowewereflyingtoPrague — TpumecsinanaszaaatoBpemsmbuieTeuslIpary
OIHOBpEMEHHBIE ICHCTBHS B ITPOILIOM

Ecnu HeckonbKO JeiicTBHI B HPOLLIOM MPOMCXOMWIM B OJWH MOMEHT BPEMEHH — TO
ucnons3yetcs Past Continuous.

We were eating pizza while we were watching a new TV series — Mpl ey nHIIy, KOTJa MBI
CMOTpEIU HOBBIM CEpUall IO TEIEBU30PY

Marketing
Marketing is a process through which individuals and groups provide, exchange and
obtain products — ideas, goods and services — capable of satisfying customers’ needs and desires

at a desirable price and place.

Marketing in the hospitality industry refers to marketing the services of a hotel. A
hospitality unit such as a restaurant, hotel, or an amusement park consists of multiple groups
such as facility maintenance and direct operations (servers, housekeepers, porters, kitchen
workers, bartenders, management, marketing, and human resources etc.).



Vocabulary

tosatisfy(v.) — yaoBieTBopsiTh, OTBEYaTh TPEOOBAHUSIMH, BBIIOJIHATH PEIICHHE, ObITh
HPHUTOIHBIM

satisfying(adj.) — yoByieTBOpSIOLIHiA YCIOBUSAM, YIAOBICTBOPUTEIIbHBIN

customersatisfaction(n.) — y1oBieTBOPEHHOCTb TOTPEOUTENICH, KAYECTBO OOCTYKUBaHUS
KJIMEHTOB

to satisfy needs and desires at a desirable price

2) hospitality(n.) — rocTenpurMcTBO, IPEACTABUTEIILCKAE MEPOITPHUSITHS
3) hospitalityindustry — uaaycTpHsi rocTenpUUMCTBA, TOCTUHHUYHAS UHTyCTPHUS
4) a hospitalityunit — cTtpykTypHO€ Hopa3aeieHue TOCTUHHIIBI

5) hospitable(ad]j.) — rocTenpuuMHBIHA, payITHbII

6) tosell(v.) — nponaBaTh, MPOABUraTh

sales (n., pl.) — mpoxaxwu, pacpoaaxu 1Mo CHUKEHHOM IIEHE, COBIT
salesdivision(n.) — otaen nmpogax

salesstaff — mepconan otaena cobiTa

a salesperson(n.) — mpoxaBen

salestarget — KOHTPOJIBHBIH MOKA3aTelb MPOAAXK, TUIAH MPOIAK
toreachgoodsales — qocTurats XopomIux mokasarenei mpoIax

a professionalsales-kit — mpodeccnonanbHbINi KOMITIEKT MAPKETHHTOBBIX MATEPUATIOB, KOMILICKT
PEKIIAMHO-KOMMEPYECKHX MaTepHaIoB

seller(n.) — po3HuYHBI TpoIABEIl, XOI0BOM TOBAp, MPOU3BOIAIIAS OTPACIH
soldout(adj.) — pactipomano

7) a revenuecentre(n.) — otaen, reHEPUPYIOLIUE MTPOIAKH

8) tomarket(v.) — mpoaaBath, CObIBaThH, HAMTH PHIHOK IS POAYKTA, TIO3UIIMOHUPOBATH
marketing(n.) — MapkeTuHT, pojiaxa, COBIT, MEPOTIPHUSATHSI [0 OCBOCHHUIO PhIHKA
marketer(n.) — mapkeroJor

9) prospect(n.) — moTeHIMANTbHBIN 3aKa34HK, MOTEHIIUAIBHBIN KITHEHT
prospecting(n.) — mepcreKTHBHAS OIIEHKA, IIOUCK MOTEHIIHAIBHBIX KINEHTOB
prospective(adj.) — oxumaembIii, OyTymIHit

10) clientbase(n.) — kiuenTckas 6aza

11) referral(n.) — pexomenaars

12) to deal with queries and complaints — 3aarMaThCsI3anpocaMumKaIooaMu

13) destination(n.) — MecTo Ha3HAYECHHUS



14) attraction(n.) — mpuBJIEKATEIILHOCTD, TIOCTONPUMEUYATEIHLHOCTD

15) a brand(n.) — ToproBas mapka, GUpMEHHBIN 3HAK

branding(n.) — pa3paboTka 1 IpoABHKCHIE TOPrOBON MapKu

brandimage(n.) — penyrauus TOproBoii Mapku, o0pa3 MapKu

brandidentity(n.) — cucrema uneHTudukanuu OpeHIa

16) to seek experiences — KCKaTbHOBBIHOIBIT

17) tostandout(v.) — oTaruaThCs, BBIACIATHCS

18) outstanding(adj.) — BeIAarOIIUIICS, TOUICKAIIM yIIaTe, HO HE BBIMIAYCHHBIN

Bonpocel n 3axanns:
Read and translate:

Marketing efforts of any hotel begin with a marketing plan.

The marketing plan is a guide for marketing, sales, advertising and promotional efforts. It
is the document upon which sales are built. Normally a marketing plan has to be developed for at
least three-year period. It forces managers to think ahead and make better use of the property’s
resources as it sets responsibilities and coordinates and unifies efforts to reach good sales.
Hospitality sales differ from sales of consumer goods because the former are both tangible and
intangible products.

The marketing team of a hotel is a group of people representing at least one from each
revenue centre of the hotel. A revenue centre is a distinctly identifiable department, division, or
unit that generates revenue through sale of goods or services. The marketing and sales division
can be varied in the size, type, and budget. There are several key positions: 1) marketing research
coordinator; 2) director of advertising and PR; 3) director of revenue management; 4)
telemarketing director; 5) director of convention services; 6) director of sales. Hotel services are
marketed over the telephone, and via the internet.

Personal sales calls are considered an effective means of customer contact. There are
three types of calls: 1) cold calls or prospect calls; 2) PR calls; 3) presentation calls; 4) inside
calls.

Prospecting is the life blood of sales because prospecting identifies individuals or groups
that can become the property’s client base soon. There are several sources for prospecting such
as referral programs of past and present clients, account penetration, community contacts, the
property competitors, networking, and the internet. But before making a sales call it is necessary
to prepare a well-organised and professional sales-kit which should only contain the information
pertinent to the client’s particular needs.

Travel agencies don’t need large marketing budgets. A travel agent’s role is to help
people plan, choose and arrange their holiday. They will usually work to a budget set out by
whoever is planning the holiday. They also offer advice and opinions on where to go and local
tourist attractions, events and customs. Typical duties of a travel agent include: 1) promoting and
marketing the business; 2) dealing with customer queries and complaints; 3) providing advice
about visas or passports; 4) selling holidays and insurance; 5) meeting proit or sales targets; 6 )
preparing promotional materials and displays.



Travel agents market destinations. Destinations are places that attract visitors for a
temporary stay, and range from continents to countries to states and provinces, to cities, to
villages, to purpose built resort areas. Tourists travel to destinations.

Destination marketing refers to a management process through which the national tourist
organizations and/or tourist enterprises identify their selected tourists, actual and potential,
communicate with them to ascertain and influence their wishes, needs, motivations, and likes
and dislikes, on local/rural, regional, national and international levels, and to formulate and adapt
their tourist products accordingly with a view to achieving optimal tourist satisfaction, thereby
fulfilling their objectives. Tourism destinations are probably among the most difficult “products”
to market, involving large numbers of stakeholders and a brand image.

To brand a tourism destination is to develop a clear identity, or “brand”, based on reality,
while also reflecting the core strengths and “personality” of the destination. Branding is perhaps
the most powerful marketing weapon available to contemporary destination marketers
confronted by tourists who are increasingly seeking lifestyle fulfillment and experiences. In the
highly competitive and dynamic global tourism environment, strong branding will help a
destination stand out from the crowded marketplace. Building and maintaining brand value is the
key to business success and, as a result, brand management is quickly shifting from a peripheral
marketing concern to the core business strategy.

Tourism marketing is generally concerned with the selling of dreams, as expectations of
an intangible tourism service can only be realized after travel. The images held by consumers
therefore play a critical role in their decision-making.

Most destinations have superb resorts and attractions, every country claims a unique
culture, landscape and heritage, each place describes itself as having the friendliest people, and
high standards of customer service and facilities are now expected. As a result, the need for
destinations to create a unique identity — to differentiate themselves from their competitors — is
more critical than ever.

2. Answer the questions:
1) What is marketing?

2) What is marketing in the hospitality industry?

3) What is a marketing plan? What are its characteristic features?

4) In what way are hospitality sales different from sales of consumer goods and services?
5) Who makes the marketing team of a hotel?

6) What kinds of calls do they single out?

7) What are prospect calls?

8) What are the duties of a travel agent?

9) What is destination marketing?

10) How important is branding in marketing destinations?

3. Comment on the statements (express agreement or disagreement):
1) Travel agents market destinations.



2) Branding is perhaps the most powerful marketing weapon available to contemporary
destination marketers.

3) Travel agencies don’t need large marketing budgets.

4) Hospitality sales differ from sales of consumer goods because the former are both tangible and
intangible products.

4. Find notions in the text according to their definitions:

— hotels, motels, inns and businesses that provide transitional or short-term lodging;

— aplace that people will make a special trip to visit;

— atype of marketing that promotes a destination (town, city, region, country);

— distinctly identifiable department, division or unit that generates revenue through sale of
goods or services;

— product specific, market specific, or company-wide plan that describes activities involved
in achieving specific marketing objectives;

— a specific amount of sales that management sets for achieving or exceeding within a
specified time frame;

— the process involved in creating a unique name and image for a product in the consumers’
mind;

— systematically collecting names of the prospects ( called leads);

— the premium that accrues to a brand from customers who are willing to pay extra for it;

— a person or company that arranges tickets, hotel rooms for people going on holiday or
making a journey;

— the impression in the consumers’ mind of a brand’s total personality;

— afirm’s high level plan for reaching specific business objectives.

5. Fill in the gaps using the verb “to sell” and its derivatives:

1. Wecreatea __ forcethatactually  those products.

2. Mixtures containing these are available from companies __ spices and seasonings.

3. Perhaps you are a or executive responsible for _ goods or products for
one or many companies.

4. Loads of members, loads of rare goods all _ at great low prices

5. Itisaconditionof _ thatticketsarenot __ on for more than their face value.

6. Translate into English and write the following sentences:

1) 3amaua oTena mpoiaXk ¥ MapKETHUHTA — pa3OupaThCs € )KaIoOaMHu KJIMEHTOB U COBEPIIATH
TeneOHHBIE 3BOHKH C LIEIbI0 IPOAAKU YCIYT.

2) [Tapk pa3BieyeHn — noapa3AeeHue OTeNs, IPUHOCSIIEE OCHOBHYIO IPUOBLI.

3) JupekTop no TeneMapKeTHHTY CO3BaJl COBEIIaHuE, Ha KOTOPOM coOupacs
MPOMHCTPYKTUPOBATH MEHEIKEPOB IO MPOJiaXkaM O HOBBIX MpaBUiIaxX OOUIEHUS C KITUEHTaMH.

4) bacceiiH — coopyXeHHUE, KOTOPOE HYKJAeTCsl B TEXHUYECKOM 00CITY)KMBAHUU U COJICPIKAHHH.

5) Hama typdupma 3aHrMMaeTcsi opraHu3amnueii oTapxa yxe 15 ner.



7. Write a summary of the text.
IIpakTnyeckoe 3ansaTHe Ne 4.

Tema 3anaTusi: Communication in Hospitality / KommyHankanus B uHIyCTpUu
roCTeNPUHMCTBA

Hesanb: ®opMHUpOBaHUE HABBIKOB JIEJIOBOIO B3aUMOJACHCTBUS HA aHIJIMACKOM SI3BIKE B
npodeccruoHaIbHOH chepe.

B pe3yjabTaTe 0OCBOCHUHA TEMbI CTYACHT JTOJ/IZKCH

3HATh: JIEKCUKY ITPO(ECCHOHAIbHON HAlPaBJIEHHOCTH; HOPMBbI YIIOTPEOIEHUS JTEKCUKH
AHTJIMHCKOTO SI3bIKa B IPpOo¢eCCHOHaIbHON cepe; 0COOEHHOCTH IPaMMaTUKU
po(heCcCHOHATILHOTO AHIJIMHCKOIO S3bIKA;

yMeThb: OCYLIECTBIIATh JAEI0OBOE B3aUMO/ICHCTBIE HA AaHTJIMHCKOM SI3bIKE B IPOQECCUOHATbHON
cdepe; yuTaTh U EPEBOUTH CHELUATIBHYIO JTUTEPATYPY VISl IOMOJIHEHUS IPO(ECCUOHATbHBIX
3HAHUU.

AKTYaJILHOCTb TeMbI: 00yCIIOBJIEHAa HEOOXOAMMOCThIO oBaieHueM Y K-4.
TeopeTuyeckas 4acTh:
Listen to the words referring to diversity of cultures and learn them

ability, n coco6HocTh My friend’s ability to cultural communication is known to everyone. She
is especially successful at paraverbal communication. Boundary, n rpanunaEach culture exists
within its boundaries. It can also exist outside the boundaries. Community, n 1 coo6mectBo 2
obmmua 3 obmuocTs In the USA a lot of people live within the communities. They have similar
ways of communication within their community. Consequence, n nmocieactsue The consequence
of the world integration is the development of the global culture. The integrity itself is the
consequence of the events in the modern informative industrial world. Capacity, n 1
CMOCOOHOCTh 2 BMECTHMMOCTh 3 00beM 4 mpousBoauTeNbHOCTH Capacity for culture
crocoOHOCTRKKYIBTYpe The capacity for culture is connected with the community. The capacity
for similar culture is determined by the homogeneous sets of 23ealizat within the community.
Diversity, n 1 pasnoo6pasue 2 MmHOrooopasue 3 pasmuune Diversity of cultures is provided by
the ways of forming culture. It is also ensured by the capacity for culture. Due to, prep 1
omaromapst 2 u3-3a Each culture lives due to reproduction of generations. Inclusive education of
children with problems of can be 23ealizat due to the use of computers in learning. Fission, n
nenenue Fission of cultures occurs due to flexibility of boundaries between the communities.
This fission leads to the diversity of cultures. Set of behavioural traits and rules
HaboprioBeneHueckuxueprunpasui Set of behavioural traits and rules is determined by culture
of the community. Sets of behavioural traits and rules are transmitted through generations.
Species, n 1 Buxa 2 pasHosuanocTh 3 mopoaa 4 pox Not all living species acquire their culture.
Species of apes differ from each other.

2. Learn the verbs. Think of new sentences with them

acquire (acquired, acquired, acquired, acquiring), acquires, v 1 npuoOperaTh 2 mojy4atrb 3
osnaaesats Children in the society acquire sets of 23ealizat through transmission of information.
Small children can easier acquire culture of another community. Advance (advanced, advanced,
advancing), advances, v 1 npoxsurath 2 npoaBurathcsi 3 pazsuBarbesi Each nation advances its



culture. State helps to advance it. Constitute (constituted, constituted, constituting), constitutes, v
1 cocraBnaTh 2 00pa3oBbIBaTh 3 yupekaath People of the same nation constitute the community.
Culture constitutes the way of life, traditions, beliefs, languages of the nation. Divide (divided,
divided, dividing), divides, v 1 nenuts 2 pa3aenuts 3 nenuthes form (formed, formed, forming),
forms, v 1 ob6pasoBsiBath 2 (opmupoBarh 3 co3gaBate New cultures are formed because of
fission of cultures. The speed of this fission is diverse. Have an impact on somebody 1
OKa3aThBIIMIHUCHAKOT0-TH00 2 OKa3aThBoO3AeicTBHEeHAaKOro-1100 Roman culture had an impact
on culture of Celts. Danish culture also had an impact on culture of Celts and Saxons. Originate
(originated, originated, originating), originates, v upowucxoauts Modern American culture
originates from the cultures of Europe, Africa, Asia, and Latin America. German culture
originated from the culture of ancient tribes. Produce (produced, produced, producing),
produces, v npousBoauth Different communities produce various cultures. They produce them
due to processes in society.

3. Read the text and determine the reasons for the diversity of cultures. Arrange the reasons in
the logical order

Diversity of Cultures.

Considering that culture is the cognitive system, let us determine the reasons for the
diversity of cultures. Both the ways of forming culture and the capacity for culture are important
for it. How is the diversity of cultures produced? Fission of cultures is advanced by means of
generations’ reproduction in the families. Geographic and environmental factors have an impact
on speed of fission. But these factors only could not have stimulated development of the
diversity of cultures, which is impossible without the humans’ ability of the 24ealizat’s
transmission, providing fission of cultures.

The consequence of these processes is the emergence of boundaries
between human communities and it is the vital element of the evolutionary ecology of culture.
Derivation of the diversity of cultures originates from the cognitive capacity for culture and also
the issues of the demographic ecology. Due to social transmission and mental processes, new
generations of species process and acquire information and specific sets of behavioural traits and
rules, which are homogeneous within intra-population variation and heterogeneous within inter-
population variation. Boundaries of the communities are flexible. In modern society the process
of moving people from community to community occurs more often, in spite of the fact that
these communities can be different as ethno-linguistic groups. New cultures can be formed this
way. For example, Dagestani, living in Ciscaucasia in Russia, constitute a set of linguistic and
ethnic groups, which, in turn, are divided into clans, forming their own cultures within the
culture of Dagestan and Russia.

4. Read the words. Analyze the morphology of the words before reading the text. Classify the
words according to the parts of speech and verbals

Archeological, comparative, considering, consumer, developer, development, declared,
enhancing, existing, execution, expectation, historical, improvement, initiative, integrated,
management, natural, offered, paleontological, participation, potential, expecting, presented,
recommendation, sacred, satisfaction, situational, social, socio-demographic, spiritual,
sustainable, visiting.

5. Study the method of creating the tourist project in English. Write out the essence of method
using the development order

Key Factors for Development of Tourist Project



In development of project in tourism, it is first necessary to take account of the cultural heritage
of the country, work out and implement national strategy on heritage and cultural tourism. The
cultural heritage includes historical buildings and places, oral history and traditions, declared
heritage sites, cultural objects and collections, rituals and cultural performances, artefacts and
crafts, art performances and creative arts, skills and techniques of fine arts, natural and cultural
aspects of the environment, archeological artefacts, cultural values and respect of culture and
heritage, cultural festivals, paleontological remains, sacred and spiritual sites. Next, project
developers, to make tourism sustainable, have to consider social cohesion, public participation of
the local communities and private participation in tourist activities and initiatives. They make the
analysis of the demand for cultural tourism, considering socio-demographic characteristics of
consumers of Heritage products: age, gender, race, education, and social status. By means of
situational analysis and comparative studies the specialists in the sphere of tourism make the
analysis of current situation and project future developments in this sphere, its monitoring and
evaluation with periodic reports, presenting information on current trends and best practices by
means of integrated management. They determine the approach for execution of strategies,
purposes and activities, development of medium and long-term action plan, level of knowledge
of existing and potential tourist products, expectations of customers for visiting the product,
services offered, customers’ needs and their satisfaction with the products and recommendations
for their improvement, enhancing the customers’ experience in cultural heritage.

IIpakTuyeckoe 3ansaTue Ne 5.

Tema 3ausarusa:. Cross-cultural Communication. The Past Perfect Continuous Tense /
Kpocc-kyabTypHasi kommyHukanus. [Ipomenmee copepmeHHO-MPOI0JKEeHHOE BpeMsl.

Heanb: ®opMHupoBaHUE HABBIKOB JIETIOBOIO B3aMMOJACHCTBUS HA aHTJIMHACKOM SI3BIKE B
npodeccuoHanbHOM cepe.

B pe3yjbTaTe OCBOCHUA TEMbI CTYACHT T0/IKCH

3HATh: JIEKCUKY ITPO(ECCHOHATBHON HANPaBIEHHOCTH; HOPMBI YIIOTPEOICHHS JTEKCUKH
AHTJIMHCKOTO SI3bIKa B IpOoQecCHOHANbHON cdepe; 0COOEHHOCTH IpaMMaTHKU
po(hecCHOHATILHOTO AHTJIMHCKOTO S3bIKA;

yMeTb: OCYIIECTBIISATh JAEI0OBOE B3aUMOJICHCTBIE HAa aHTJIMHCKOM SI3bIKE B PO ECCHOHATbHON
cdepe; yUTaTh U NEPEBOUTH CHELUATIBHYIO JTUTEPATYPY VISl MOMOJHEHUS PO(ECCHOHATbHBIX
3HAHUMN.

AKTYaJIbHOCTh TeMbI: 00yCIIOBJIEHAa HEOOXOIMMOCTHIO OBIasieHneM Y K-4.
Teoperuyeckas 4acThb:
Pas tPerfect Continuous— nporeamiee COBEpIICHHOE JUTUTEIBHOE BPEMs

Bpewms Past Perfect Continuous ykassiBaeT Ha JI€HCTBHE, KOTOPOE HAYAIOCh B IPOIILIOM,
IPOJIOIKAIOCH B TEUEHHE HEKOTOPOTO BPEMEHH U MO0 3aKOHYHMIOCH HEMOCPEICTBEHHO TIEPe/T
HCKHMM MOMCHTOM B IIPOHIJIOM MJIM BCE €IC HC 3aKOHYHIJIOCh K HCKOEMY MOMCHTY B ITPOIILIIOM.

I had been typing this text for 2 hours and then found it on the Internet.
A Ha61/1paJ1 9TOT TCKCT JBa 4acCa, a IIOTOM HaAlICI €Iro B I/IHTCpHCTC.

I had been waiting for his airplane for 2 hours when it was announced about delay.
S sxan ero camMoJIeT yKe JiBa yaca, Koraa OObsIBUIIN O €ro 3a/IepiKKeE.



Oopazosanue Past Perfect Continuous

Jlsis TOrO, YTOOBI OCTABHUTH TJ1aroi B popmy Bpemenu Past Perfect Continuous, Tpedyercs
BCIIOMOTaTeIbHbIH ri1aroi tobe Bo Bpemenu PastPerfect u npudyactue Hactosiero
BpeMeHH (hopma V-ing) CMBICTIOBOTO I1aroJa.

To be Bo Bpemenu Pas tPerfect umeer enuncTBenHyro popmy hadbeen.

[Ipuyactue Hacrosmero Bpemenu (Participle 1) MmoxxHO TosTy4nTh, MpUOABUB K HAYAJIbHON
dbopMe 3HaAYMMOTO I1aroja OKoOH4YaHue —ing:

jump — jumping
live — living

YTBep,I[I/ITeJ'IBHBIG MMPECATTOKCHUA:

| hadbeenplaying Wehadbeenplaying

Youhadbeenplaying Youhadbeenplaying

He / she / it had been

playing Theyhadbeenplaying

B BOIIPOCUTCIIBHOM NPCIJIOKCHUN BCIIOMOTaTeILHBIN T1aroi had BEIHOCUTCS Ha MECTO nepena
nouICIKalluM, a OCTajibHaA 4aCTb CKA3yEMOTI'O PaCIIOIaracTcCs 1OCJIC HETO:

I saw many puddles. Had it been raining?
S Bunen muoro nyx. llen moxns?

BOHpOCI/ITeJ'ILHHe MPpEAJIOKCHUA:

Had | beenplaying? Hadwebeenplaying?

Hadyoubeenplaying? Hadyoubeenplaying?

Had he / she / it been

playing? Hadtheybeenplaying?

B oTpuIaTenbHBIX MPEI0KEHNIX 3a BCITOMOTaTeIbHBIM T1arosiom had cieayer oTpuiarenbHas
yacTtuna not:

Of course he did not want to sleep! He had not been working like a horse all the week.
Pazymeercs, eMy He xoTenochk cnaTh! OH-TO He paboTaj Kak BOJ BCIO HEJIEIIO.

OTpI/II_[aTeJ'IBHBIe MPEATIOKCHUA:

| had not been playing We had not been playing

You had not been playing You had not been playing


https://www.native-english.ru/grammar/verb-to-be
https://www.native-english.ru/grammar/participle
https://www.native-english.ru/grammar/participle
https://www.native-english.ru/grammar/past-perfect

He / she / it had not been

olaying They had not been playing

43. Learn the words

apply (applied, applied, applying), applies, v 1 npuMensaTs 2 oOparnarscs 3 M0AaTh3asiBICHUE
Various measurements are applied to research in the field of cross-cultural communication.
Scientists use level analysis studying cross-cultural communication.

Approach, n 1 momxox 2 meron Scientists apply numerous approaches for cross-cultural
investigations. Approach can be considered as a method in science.

Complicated, a cnoxusiii The research of cross-cultural communication is most complicated.
The dimensions of cross-cultural communication are complicated.

Connect (connected, connected, connecting), connects, v 1 coeauHsThs 2 MOAKIIOYATH 3
cesaszate All kinds of communication are closely connected with each other. Concepts are
connected to evaluations.

Incorporation, n 1 Bxmouenue 2 uHKOprnopaius 3 oobeauHenre 4 Beeaeuue Incorporation of
other scientists’ papers is important in research. We analyse incorporation of theory of cross-
cultural communication into communication theory.

Intend (intended, intended, intending), intends, v mamepesathcst The students of our group
intend to make a research of cross-cultural communication. They also intend to investigate the
approaches to intercultural communication.

Investigate (investigated, investigated, investigating), investigates, v 1 wuccinemoBars 2
usydaTh 3 paccienoats The problems of cross-cultural communication have to be further
investigated. They have to be investigated on the level of subcultures or co-cultures.

Versatile, a 1pasHocroponnuii 2 MHOrorpaHHsiii 3 ruOkuii 4 maorocroponuuii The studies of
cross-cultural communication are versatile. The approaches to cross-cultural communication are
versatile.

2. Analyse the morphological structure of the terms cross-cultural, intercultural, intergroup,
intracultural

3. Read the text and 1) write definitions of cross-cultural, intercultural and intracultural
communication 2) identify the purposes of theory of cross-cultural communication

Cross-cultural Communication

Cross-cultural communication is a communication between the representatives of whole
cultures. In comparison with it, intracultural communication occurs between the members within
the boundaries of one culture and intercultural communication denotes interpersonal relations on
the level of the individuals of different cultures. Both cross-cultural communication and
intercultural communication can be classified as sections of intergroup communication. The
researchers use the theory of cross-cultural communication for comparing and contrasting the
communication of people from different cultures and explaining their variations. It is one of the
approaches intended for incorporation of culture into the theory of communication, connecting
measurements of variability of culture with its standards and laws, making an impact on
communication 27ealizat. These measurements can be applied to theories in various
fields of science, i.e., communication, psychology, and sociology. Measurements are versatile
and complicated. The studies revealed that for human beings in all the cultures attitudes,
stereotypes, values and feelings are applied as the determining factors in cultural concepts. For
example, for the people from the Mediterranean area gestures are more important than for the



Nordic people. Another example, illustrating this theory is that the Japanese are more task-
oriented and the Americans are more process-oriented.

4. Give examples, illustrating the theory of cross-cultural communication on the base of
cultural attitudes, stereotypes, values and feelings

5. Use in Past Perfect Continuous Tense

1) ... before Tom came to the court. Helen/to play/tennis/for an hour and a half.
2) ... before he retired. Mr Black/to work/as a lawyer/for twenty-five years.

3) ... when the bus arrived. We/ to wait/f or forty minutes.

4) Sheila looked tired because She/to sew/a dress/for her little daughter/all day.
5) Before Jack got to level four .... He/to play/the same game/for three hours.

6) Mike’s neighbours were angry because .... He/to listen/to loud music/for four hours/yesterday
evening.

7) Everybody was very hungry because .... They/to work/all day/without/a break for lunch.
8) ... when suddenly the car broke down. We/ to drive/for five hours.

9) ... before the plane landed in the airport late in the evening yesterday. They/to fly/for six
hours.

10) ... since Easter. Alex and Den/to prepare/for the exams.

6. Use in Past Perfect Continuous Tense

1) My sister ... (to 28ealizat) for two months before that concert.

2) The boys ... (to fish) for three hours before Tom caught the first fish.

3) We ... (to discuss) that problem for more than an hour before we found the right solution.
4) Henry ... (to wait) for half an hour before he saw his girlfriend getting off the tram.

5) Driving to the hospital was difficult as it ... (to snow) all night.

6) Polly ... (to study) economy since she entered university.

7) Ron’s collection of coins was valuable as he ... (to collect) them since he was a schoolboy.

8) When Sam returned home we ... (to watch) that TV programme for a quarter of an hour
already.

9) Bill’s coat and mittens were wet because he ... (to play) snowballs with his friends in the
yard.

10) David was irritated because the police inspector ... (to ask) him questions for more than an
hour.

7. Make sentences negative

1) Brian had been trying to find a better job for three weeks.

2) Little Johnny had been riding his new bike all day yesterday.

3) Robert and Frank had been fixing that computer for two hours yesterday.
4) Julia had been typing the report all the morning yesterday.



5) It had been raining all night last Tuesday.

6) The Smiths had been building their house for four years.

7) We had been skating for three hours yesterday.

8) You had been decorating the classroom for more than two hours last Saturday.
9) The twins had been fighting in the backyard when their mother saw them.

10) Molly had been speaking on the phone for an hour and a half yesterday evening.
8. Make sentences 29ealization29e

1) Brian had been trying to find a better job for three weeks.

2) Little Johnny had been riding his new bike all day yesterday.

3) Robert and Frank had been fixing that computer for two hours yesterday.

4) Julia had been typing the report all the morning yesterday.

5) It had been raining all night last Tuesday.

6) The Smiths had been building their house for four years.

7) We had been skating for three hours yesterday.

8) You had been decorating the classroom for more than two hours last Saturday.
9) The twins had been fighting in the backyard when their mother saw them.

10) Molly had been speaking on the phone for an hour and a half yesterday evening.

IIpakTnueckoe 3ansaTue Ne 6.

Tema 3ansTusi: Intercultural Communication in Tourism / MexkkyJbTypHOe 001IeHHE B
Typu3sMe

Hesan: opmMupoBaHUe HABBIKOB JIEJIOBOTO B3aMMOIECHCTBHS Ha aHTJIMHCKOM SI3bIKE B
npodeccuoHanbHOM cepe.

B pe3yabTaTe OCBOCHUA TEMbI CTYACHT HOJIKCH

3HATh: JIEKCUKY MTPO(ECCHOHATLHON HANPaBIEHHOCTH; HOPMBI YIIOTPEOICHHS JTEKCUKH
AHTJIMICKOTO sI3bIKa B IPOQecCHoHaNbHOM cepe; 0COOEHHOCTH TpaMMAaTHKU
po(hecCHOHATLHOTO AHTJIUHCKOTO S3bIKA;

yMeTh: OCYIIECTBIISATh ACIOBOE B3aMMO/ICHCTBIE HA aHTIIMHCKOM SI3bIKE B PO ECCHOHATBHON
chepe; YUTaTh M IEPEBOJIUTD CIICIIMATIBHYIO JTUTEPATYPY SIS TIOTIOTHEHHUS TPOPECCHOHATBHBIX
3HAHUI.

AKTYaJIbHOCTh TeMbI: 00yCITOBJIEHA HEOOXOIMMOCTHIO oBasienneM Y K-4.
Teoperuyeckasgyacrb:

43. Learn the words



accept (accepted, accepted, accepting), accepts, v npuaumats Norms of culture have to be
accepted by all the members of the society. They are expected to accept the way of life, customs
and traditions.

Pattern of 30ealizatl o6paszenoBencuus 2 monaenbnoeaeuus Cultural differences determine
patterns of behavior. One has to accept cultural differences.

2. Analyse the use of the verbs from the text ‘Intercultural Communication in Tourism’. Write
all the forms of regular verbs and the form in the third person singular. Make sure that you
understand the meaning of these verbs

Example: belong, belonged, belonged, belonging, belongs. Involve, motivate, provide, require,
stimulate, visit.

3. Read the text and say how you understand intercultural communication in tourism
Intercultural Communication in Tourism

Communication is the act of social life motivated by culture. It is the mutual social act. In
the sphere of tourism, the process of communication is inseparable from each specific culture.
Visiting different countries and meeting various cultures, tourists are involved into intercultural
communication. Intercultural communication stimulates understanding and appreciating of world
cultures as well as the culture of one’s own country. In the process of intercultural
communication one has to take into account cultural differences. Patterns of 30ealizat, collective
activities, stereotypes, values and their 30ealization in practice are to be accepted by tourists
visiting a foreign country. Intercultural communication in the sphere of tourism occurs at
different levels. It takes place at the level of tourists belonging to different cultures, tourists and
local population of the visited country, between tourist companies in the countries of the world,
their staffs and other companies also providing leisure and entertainment services, required by
individual tourists or tourist groups, i.e., the companies in hotel, transport and insurance
businesses.

4. Give examples of intercultural communication in tourism in your country or your place of
residence

Pa3nes 2: MexXKyIbTYPHBIC OTHOLICHHS.
IIpakTHuyeckoe 3ansiTue 7.
Tema 3ansATHSA: 3aagHOE U BOCTOYHOE KPOCC-KYJIBTYpHOE OOIICHHE.

Heab: ®opMupoBaHuE HABBIKOB JI€JI0BOIO B3aNMOJICHCTBHSI HA AHIJIMICKOM SI3BIKE B
npodeccuoHaIbHOM chepe.

B pesyibTare 0CBOCHHUSI TEMBI CTYICHT H0JIKEH

3HATh: JIEKCUKY MTPO(ECCHOHATLHON HANPaBIEHHOCTH; HOPMBI YIIOTPEOICHUS JTEKCUKH
AHTJIMHCKOTO SI3bIKa B podeccHOoHaNbHON cdepe; 0COOEHHOCTH IpaMMaTHKU
po(hecCHOHATBHOTO AHTJINHCKOTO S3bIKA;

YMeTh: OCYIIECTBIIATH JCIIOBOE B3aMMOICHCTBUE HA AaHTIIUHCKOM SI3bIKE B PO ECCHOHATIBHON
chepe; YUTaTh U IEPEBOJIUTD CIICIUAIIBHYIO JTUTEPATYPY SIS TIOTIOTHEHUS TPOPECCHOHATBHBIX
3HAHUM.

AKTYaJIbHOCTh TeMbI: 00yCIIOBJIEHAa HEOOXOIMMOCTHIO oByIasieHneM YK-4.



Teoperuyeckas 4acTh:

Learn the words

decision making npunstue pemenus Decision making involves much thinking. Decision
making requires time.

Eastern, a Bocrounsiii Eastern culture verses western culture. Eastern culture is more
ceremonial. Enterprise, n npeanpuste Problem of cross-cultural communication is essential
for the work of enterprises. Enterprises are multinational.

Exchange of opinions oomen mueausmu Exchange of opinions continued till 5 p. m. Exchange
of opinions will continue tomorrow.

Express consolidated will Beipakats KoHcoaumupoBanHoe Hamepenue The people of eastern
culture express consolidated will. It’s the mode of work to express consolidated will.

Flow, n 1 reuenue 2 motok The flow of words has suddenly stopped. Thinking arouses the flow
of thoughts.

Mode, n 1 pexum 2 cmoco6 The mode of decision making differs in eastern and western
cultures. The mode of decision making depends on the type of culture.

Participant, n yuactauk All the participants of the group took part in the discussion. The
participants of exhibition presented their works.

Proposed agenda mpennaraemasmosectkaaas The group leader presents the proposed agenda.
The proposed agenda has to be openly voted.

Reach a decision 1 mpwuiitu K pemenuro 2 npuHAThpenieare 10 reach a decision, American
participants of the group speak openly. To reach a decision, Japanese participants of the group
discuss the problem previously.

Quite the reverse coBcem HaoGopoT Eastern culture is, quite the reverse, collectivistic. This
culture is, quite the reserve, ritualistic.

Take into account mpunsate Bo BHUManue We take into account communication style.
Intercultural transformation has to be taken into account.

Temporal aspect BpemeHHO#t acriexT

Temporal aspect is one of the components of appreciation of decision making. Temporal aspect
means taking long-term or short-term decisions.

Understand (understood, understood, understanding), understands, v mouste To understand
the culture of another country, you have to study it. It’s not difficult to understand the culture of
another society if you have a wish to do it.

Western, a 3ananausrii Western culture is less ritualistic than the eastern culture. Western culture
is individualistic.

2. Analyse the morphologic structure of modifiers.

Adjectives: collective, consolidated, cross-cultural, cultural, dissimilar, eastern, final, formal,
ingenious, multinational, national, non-western, previous, scientific, temporal, unlike, western.
Adverbs: anew, certainly, cross-culturally, ethnically, previously.

3. Form the all the derivative words of the verb present (not less than 9 words)

4. Read the text and explain why theoretical studies of eastern and western cross-cultural
communication are so important

Western Versus Eastern Cross-cultural Communication
Theoretical studies of cross-cultural communication reveal differences and certainly, the

problems, which have to be overcome between the western and the eastern world. The western
concept of scientific world versus non-western concept of Asian lifeworld. More people are



crossing their national boundaries nowadays and beginning their work in other countries,
sometimes, with cultural background unlike their ingenious culture. The problems of cross-
cultural communications arise both in everyday life and at the working places. There is a
tendency that companies and enterprises become multinational. The problems arise from the fact
that there exist dissimilar ways of decision-making.

Though the roots of cognition are universal, the values,
32ealizat, beliefs, and feelings vary in the societies. Dealing with the problem, we have to take
into account the personality taking decisions, the way and kind of discussion, temporal aspect
and the mode of reaching a decision. In America individual can take a decision, but in the eastern
countries the role of the leader is to follow and understand the flow of discussion. The discussion
of the problem in America is done according to the proposed agenda and on the base of
collective exchange of opinions of all the group participants.

In Japan, quite the reverse, are held prior
consultations on the agenda. If the decision is previously taken, it is next represented at the
formal meeting. If there is no previous decision making, the agenda is not presented at the
meeting at all. If the temporal period of taking decision is too short, in the eastern country it can
be prolonged. In the western world the final decision is announced and voted, and in the eastern
country the participants have to express consolidated will. Thus, the question of who ethnically
will be responsible for taking decisions in the process of the discussion and for the final decision
ought to be cross-culturally investigated.

5. Listen to the dialogue, read it and decide why Michael has chosen the Westin Grand Berlin
hotel and Spa Suite

Hotel Booking
Characters: hotel receptionist and Michael Brown
- Good morning. Is it Friedrichstrasse 158, the Westin Grand Berlin hotel?

- Yes, what can | do for you?

- My name is Michael Brown. | am from London and would like to book a room for the next
month at your hotel.

- And the date is ...

- From January 26" until February 5™.
- What room?

- Two single rooms, please.

- What class?

- Are junior suites available?

- Yes, they are. The price is an Euro per night. But we can offer spa suite for two Euros per night
with 50 % price discount. The booking is safe. We have a qualified staff. In addition to spa
services, there is an elegant indoor pool, fitness centre, an attractive garden. Restaurant. Rich
food. The rooms are cozy with flat-screen TV, comfortable beds. We provide bathrobes and
slippers in bathrooms.

- What about the Internet?

- Free Wi-Fi.

- I’ book two single rooms with spa facilities from January 26™ until February 5™ at your hotel.
How can one get to it from Berlin Tegel airport?



- You can get by taxi or public shuttle.

- Thank you.

IIpakTuyeckoe 3anaTue Ne 8.
Tema 3aHATHSI: DTaNbl MEKKYJIbTYPHBIX OTHOIICHUI

Heab: ®opMupoBaHre HABBIKOB JIEIOBOTO B3aUMOCHCTBHSI HA aHTIIMHCKOM SI3bIKE B
npodeccuoHabHOM cdepe.

B pe3yjabTaTe 0OCBOCHUHA TEMbI CTYACHT JTOJ/IZKCH

3HATh: JIGKCUKY PO(eCcCHOHATBHOM HANPAaBICHHOCTH; HOPMBI YIIOTPEOICHHS TEKCUKU
AHTJIMICKOTO SI3bIKA B IPOQeCcCHOHANBHOM cepe; 0COOCHHOCTH TpaMMAaTHKU
poecCHOHAIBHOTO aHTIIMHCKOTO S3bIKa;

yMeTh: OCYLIECTBIIATh JAEI0OBOE B3aUMOJICHCTBIE HA aHTJIMHCKOM SI3bIKE B PO ECCHOHATBHON
cdepe; UNTaTh U NEPEBOJUTH CHELMAIBHYIO JIUTEPATYPY ISl TOMOIHEHUS NPO(eCcCHOHAIBHBIX
3HAHUU.

AKTYaJIbHOCTH TeMbI: 00YyCJIOBIIeHAa HEOOXOAUMOCTBIO oBiageHneM YK-4.
TeopeTuyeckas 4acTh:

Task 1. Learn the words.

Appear (appeared, appeared, appearing), appears, v 1 nossistecs 2 kaszathbest Intercultural
communication had appeared before interracial communication. It appeared at the beginning of
the development of communication theory.

Challenge, n 1 crnoxknaszamaua 2 mpobmema Challenges have to be solved. Challenges are
versatile. Clarification, n 1 pa3pscHenne 2 yrounenue There has to be clarification of
communication style. There has to be clarification of the perceptions and values as well.

Deepen (deepened, deepened, deepening), deepens, v yriyosste 2 pacmmpste One ought to
deepen the knowledge about another culture. We have to deepen the knowledge of another
language. Enough, adviocrarouno This knowledge is enough to solve challenge. The amount of
knowledge has to be enough to understand the processes of intercultural communication.
Explanation, n o6ssicuenne We base intercultural relationships on the explanation of another
culture. This explanation of theory is not valid.

Interracial communication wmexpacoBaskoMmmynukamus Interracial communication is a
multidimensional process. Interracial communication is insufficiently studied process.

Justify (justified, justified, justifying), justifies, v 1 onpasaats 2 o6ocHoBath These theoretical
investigations are justified. The practice of implementation of this theory is justified.

Part, n gactes Theory of intercultural communication is a part of theory of communication.
Theory of cross-cultural communication is also a part of theory of communication.

Purpose, n nens The purpose of this investigation is to find similarities of cultures. The purposes
of the paper are presented in introduction.

Respect (respected, respected, respecting), respects, v 1 yBaxkatsr 2 cobmromars We have to
respect the values of another culture. We have to respect the feelings of other people.

Share (shared, shared, sharing), shares, v 1 pa3aensts 2 menutsh 3 ygactBoBath Intercultural
communication occurs during shared work. It can also occur during shared learning.

2. Analyse the use of the verbs from the text ‘Stages of Intercultural Relationships’. Write all
the forms of regular verbs and the form in the third person singular. Make sure that you



understand the meaning of these verbs. Example: appear, appeared, appeared, appearing,
appears

Ask, base, enter, exist, explain, deepen, investigate, justify, occur, respect, share.
3. Write the forms of irregular verbs: be, find, overcome, take.

4. Read the text and find out the stages of meeting the challenges in the process of
intercultural communication.

Stages of Intercultural Relationships

Theory of intercultural communication investigates the issues of interaction between
representatives of different cultures from the view of social interaction and racial backgrounds. It
is a part of interracial communication, though the practice of intercultural communication had
appeared before the investigation of interracial communication. In the process of intercultural
communication occur both cultural differences and similarities. Cultural differences exist from
the very beginning; the task is not to deepen these differences, but to find similarities in
communication style, perceptions and values at the first stage of interrelations. The second
challenge is overcoming nervousness in the process of intercultural communication, because
there is no enough knowledge about another culture. And we ask ourselves about the purposes of
communication, why it is justified, if the purposes of this communication are entering another
group of the society or there is such a need for the shared work. Then intercultural relationships
are based on explanation, clarification of another culture. Crossing international boundaries has
also to be explained to native communities. At the next stage in the process of intercultural
relationships differences are shared and respected by individuals.

5. Give examples of your personal intercultural communication. If there had been any
problems, describe the ways of their overcoming.

IIpakTHyeckoe 3ansaTHe Ne 9.
Tema 3ansaTHsA: TeopHs KyJIbTypHOTO UCTIOJHEHUS.

Heanb: ®opMHupoBaHUE HABBIKOB JIETIOBOTO B3aMMOACHCTBUS HA aHTJIMHACKOM SI3BIKE B
npodeccuoHaIbHOM chepe.

B pe3yjbTaTe 0OCBOCHUA TEMbBI CTYACHT T0/I’KCH

3HATh: JIEKCUKY MTPO(ECCHOHATLHON HANPaBIEHHOCTH; HOPMBI YIIOTPEOICHHS JTEKCUKH
AHTJIMHCKOTO S3bIKa B podeccoHanbHOU cdepe; 0COOEHHOCTH IPaMMaTUKU
po¢eCCHOHATIBHOTO aHIIIMHCKOTO S3bIKA;

YMeTh: OCYIIECTBIISATH JCIIOBOE B3aMMOICUCTBUE HA AaHTIIUHCKOM SI3bIKE B PO ECCHOHATBHON
chepe; YUTaTh U IEPEBOJIUTD CIICIIMAIIBHYIO JTUTEPATYPY SIS TIOTIOTHEHHUS TPOPECCHOHATBHBIX
3HAHUM.

AKTYaJIbHOCTh TeMbI: 00yCIIOBJIEHAa HEOOXOIMMOCTHIO oBasieHneM Y K-4.
TeopeTuyeckas 4acTh:

Learn the words
advancement, n npoxsmxkenue In the article there is the advancement of the new theory.
Information technologies accelerate the advancement of ideas.



Appropriate, a 1 coorBeTcTByromui 2 noaxoasumii Theory of identity is appropriate for my
research. Cultural performance theory is appropriate for us.

Event, n coosrrue Cultural performance is based on everyday life events. Cultural performance
includes plays. Manifestation, n mposisnerne Cultural performance theory is the manifestation
of culture’s process, play and poetics. It is also the manifestation of culture’s power.

Reflect (reflected, reflected, reflecting), reflects, v orpaxars The theory reflects the people’s
attitude towards culture. It reflects values of culture.

Participant, n yaactuuk The participants of play are interactive. The participants carry out
cultural performance.

Participation, n yaactrie The participation in festival is guaranteed for all community members.
Their participation has to be interactive.

2. Find synonyms for the word ‘performance’. Use Thesaurus on the computer

3. Read the text ‘Cultural Performance Theory’ and say why this theory is useful both for
major and minor ethnic groups

Cultural Performance Theory

Cultural performance theory investigates realization of culture in everyday life, which is
considered to be directing, hegemonic and determining the hierarchy of the society. The theory
researches the relationships between the community and performance of culture in the
community. It combines both scientific and practical knowledge and experience as well. Cultural
performance theory is a model of communicative practice, where cultural performance is
integrated into everyday life of the community, being included into cultural structure. Everyday
life events, both ritualistic and ethnographic, include customs and traditions and the creative and
expressive ways of their occurrence within certain culture, e. g.: weddings, funerals, carnivals,
music performances. Power of culture reflects the dynamic process, determining the participants
of the process, values of the participants, social ways of participation, the importance of the
events. Dominant cultural performances in the society are more explicit than the subordinate
ones, though cultural performance is the most appropriate opportunity for manifestation and
advancement of all the cultures within a society.

4. Give an example how cultural performance theory can be used in the community you live in

CnucoK JINTepaTypbl, peKOMEHAyeMblii K HCI0JIb30BAHMIO 110 IAHHOI TeMe:
1. Bopoonesa C.A. JlenoBoi aHMHICKUHN s3bIK 17151 cheprl Typuszma/C.A. BopoObeBa. —
Mocksa: @unomaruc, 2010. — 345 c.

2. I'youna I'.I'. AHTIHICKUH SI3BIK [UTS TYPUCTOB B cepe MpodecCHoHaTbHON KOMMYHUKAIIUN =
EnglishforTouristsinProfessional Communication. — Mocksa|bepnun: Aupexkr-Menua, 2017. —
Pexxum nmocryna: http://www.biblioclub.ru — 55C «YHuBepcurerckas 6ubmmoTeka oHIalH

3. Koponesa, H.E. Aurnwmiickuii si3pik. CepBuc u TypusM: yueb.mocodue / H.E. Koponesa, 2.3.
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BBEJIEHUE

OCHOBHOW IIENBI0  CAMOCTOSITENILHOW  PabOTBI  CTYACHTOB SIBJISICTCSI  MOBBIIICHUE
HCXOJIHOTO YPOBHS BJIQJI€HUS WHOCTPAHHBIM SI3BIKOM, JIOCTUTHYTOTO Ha MPEABIAYIIEH CTYNEHU
06p2130BaHI/IS'I, nu OBJIAACHHUC CTy,[[GHTaMI/I H€O6XOI[I/IMBIMI/I JOCTAaTOYHBIM ypOBHeM
KOMMYHHUKATUBHON KOMIIETCHITUU ISl PEHICHUS 3a7a4 MEXIMYHOCTHOTO M MEXKKYJIbTYPHOTO
B3anMOJIeicTBYs. V3ydeHrne HHOCTPAHHOTO SI3bIKA MMPU3BAHO TAKKE 00ECIICUHTh:
[J[JrmoBbIIIIEHUE YPOBHS y4eOHOH aBTOHOMHH M CIIOCOOHOCTH K CaM000pa30BaHHUIO;
[J[Jpa3BUTHE KOTHUTHUBHBIX U UCCIIEI0BATEIBCKUX YMEHUI;

[[Jpa3BuTre HHHOPMAITMOHHON KYJIBTYPHI;
[ [Jpacimpenne Kpyro3opa u MoBbllLIEHUE 001N KyIbTYpbl CTYJEHTOB.

CamocrosiTenpbHass paboTa CTYIEHTOB 3aHMMAeT Ba)KHOE MECTO B y4eOHON Hay4dHO-
MCCJIEI0BATENbCKOM JESTEILHOCTH CTY/IEHTOB. be3 camocTodTeNnbHONM paboThl HEBO3MOXKHO HE
TOJIbKO OBJIQJICHHE JIFOOOW BY30BCKOW MUCIMIUIMHON, HO U (POPMHPOBAHUE CIICIHAINCTA KaK
npodeccuonasia. B mMpoOKOM CMBICIE TOJ CaMOCTOSITEIbHOW paboTOM CieayeT MOHUMATh
COBOKYITHOCTh BCEU CAMOCTOSITEIbHOMN JAESITeIbHOCTH CTYACHTOB, Kak B y4eOHOI ayAUuTOpUHU, TaK
U B HEe, B KOHTAKTE C MPENoJaaBaTesIeM U B €r0 OTCYTCTBHE.

YcuneHue poiM CaMOCTOSITENBHON paboThl CTYJEHTOB O3Ha4yaeT MPUHIMIIHATBHBINA
MEPECMOTp OpraHU3aIuu y4yeOHO-BOCIMTATENILHOTO IIpollecca B BYy3€, KOTOPBIA JOJDKEH
CTPOUTHCS TaK, 4TOOBI Pa3BUBATh YMEHHUE YUYUTHCA, (OPMUPOBATH Y CTYACHTA CIIOCOOHOCTU K
CaMOpPAa3BUTHUIO, TBOPUECKOMY IPUMEHEHUIO TMOJIYYCHHBIX 3HAHWH, crmoco0aM ajamnTalud K
po¢eCCHOHAIBHON JEATEIHPHOCTH B COBPEMEHHOM MHPE.



1. OBIIASI XAPAKTEPUCTUKA CAMOCTOSTEJBbHOM PABOTHI
OBYYAIOHIETI'OCA

ITox camoctositenbHOM paboToit cryneHtoB (CPC) moHMMaercss COBOKYIMHOCTh BCEH
CaMOCTOSITEIILHOM JIeATeIbHOCTH CTYJCHTOB, KaK B yUeOHON ayTMTOPUH, TaK U 3a €€ MpeaeiiaMu,
B KOHTAKTE C MPENoJIaBaTeIeM U B €r0 OTCYTCTBHUE.

[lenb camMoOCTOATENHHOM PaOOTHI CTYACHTA — HAYYUTHCS OCMBICICHHO U CaMOCTOSITEIHHO
paboTath ¢ y4eOHBIM MaTepHalloM M Hay4dHOH MHGopMaiueil, oBianeTrs (pyHaaMeHTaIbHBIMU
3HAaHWSIMH, YMCHUSMH W HaBbIKaMH B cdepax axKaJIeMHuecKoi, mpodeccCHOHATbHOU U
COLIMAJIbHO-TYMAaHUTApPHON  JESATENBHOCTH, C(HOPMUPOBATh OCHOBBI CaMOOpPraHW3aluu U
CaMOBOCITUTaHUS C TE€M, YTOOBI MPUBUTH YMEHUE B JATBHEHUINIEM HETPEPHIBHO MOBBIMIATH CBOIO
po(eCCHOHAIBHYIO KB (DHUKAITHIO.

3amauamu CPC sBisitoTes:

— cHUCTEeMaTH3allisi U 3aKpelyieHHE MOJYyYEHHBIX TEOPETHUECKUX 3HAHUNW U MPaKTHYECKHX

YMEHUU;

— yrayOJieHre U pacliupeHne TEOPETHUECKUX 3HAHUM;

— (hopmupoBaHUE YMEHUI HCIIOIB30BATh YICOHO-CIIPABOYHYIO JIUTEPATYPY;

— pa3BUTHE [IO3HABATENIbHBIX CIOCOOHOCTE! W AaKTUBHOCTU CTYACHTOB: TBOPYECKOU

WHUITUATHBBI, CAMOCTOSTEILHOCTH, OTBETCTBEHHOCTH U OPTaHU30BAHHOCTH,

—(opMHUpOBaHUE  CaMOCTOATEIBHOCTH  MBIIUICHUS, CIIOCOOHOCTEH K  CamMOpa3BUTHIO,

CaMOCOBEPILIEHCTBOBAHUIO U CAMOPEATIU3aLINN;

— pa3BUTHE UCCIIEOBATEIbCKUX YMEHUII;

— WCMOJIb30BaHUE MaTepualia, COOPaHHOTO M MOJIYYEHHOTO B XOJ€ CaMOCTOSITEIbHBIX 3aHATUI

Ha MPAKTUYECKUX 3aHATHIX, 1151 3 (EKTUBHON MOATOTOBKH K 3a4eTaM U IK3aMEHaM.
OCHOBHBIMHU BUJAMH CAMOCTOSTEIHHONU PaOOTHI CTYJICHTOB SIBJISIOTCS:

[ camocmosamenvroe uzyuenue aumepamypol,

[lenb: caMOCTOSTENBHO AETAIBHO U3YyYUTh TEMBI, IPEJCTaBICHHBIC B paboueil mporpaMmme.

3amaun: MpuUOOpeTeHrEe HaBbIKA PA0OTHI ¢ MUCTOYHHKAMHU M JIMUTEPATYpOH; YMEHHUs TPaMOTHO

COCTaBJISITh KOHCIIEKTHI M TIOJIb30BATHCSI MU, BBISBIISTH PA3IMUHBIC TOUKU 3PEHUS HA MPOOIeMy

U CTETICHb e pa3pad0TaHHOCTHU B JIUTEPATYpeE.

[0noocomoska « npaxkmuyeckum 3anssmusiv  (BBITIONIHEHWE JOMAIIHUX 3aJaHU) U K

co0ece1I0BaHuIO 110 HHINBUYaTbHBIM 3a/IaHUSIM;

Lens: yrnybenue 3HaHUST y4eOHOTO MaTepHuaa.

3amayn: OCBOWTH OTHAEIbHBIE BOMPOCH B paMKax HM3y4yaeMOW AUCIMIUIMHBI, TPAMOTHOCTB,

MOCIIEOBATEIbHOCTE W PAlIMOHAILHOCTh HM3JIOKEHHS TOATOTOBIEHHOTO MaTephaia BO BpeMs

MPaKTUYECKOTO 3aHSTHSL.

-cocmaenenue 210Ccapusi N0 MmeKcmy.

[{enb: cocTaBUTH 0a3y HOBBIX IEKCUYECKUX €MHHUII.

3amaun.

* CaMOCTOsITeIbHAs MMOATAMHASI OTPA0OTKa YIEOHBIX JIIEMEHTOB;

* Pa3BUTHE MTPAKTHICCKUX YMCHUI;

* (opmupoBaHuE yMEHUN HCIONB30BaTh WH(POPMAIMOHHBIE WMCTOYHHUKH: CIPABOYHYIO H

CIENUATILHYIO JTUTEPATYPY.

[Ipuctymasi K €caMOCTOSITEJILHOMY H3Yy4YeHHMIO JIMTEPATYpPbl 10 YYEOHOW TUCIUTIINHE
«HOCTpaHHBI s3bIK B cdepe mpodecCHOHATFHOM KOMMYHHUKAIMU», HEOOXOAUMO:
03HAKOMHTHCSI ¢ pabodeil mporpamMmoii; B3siTh B OMOJMOTEKE PEKOMEH/JIOBAHHBIC YYCOHUKU U
yueOHbIe TTOCOOUS; TOTYYUTh Y BEAYIIETO MPETNOaBaTeNs B AJIEKTPOHHOM BUJE METOAMYECKUE
PEKOMEHJIAIMNA K TPAKTUYECKUM U CaMOCTOSITEIBHBIM paboTaMm; 3aBECTH HOBYIO TETpajb s
KOHCIIEKTUPOBAHUS TEOPETUUECKOTO MaTEpHalia U BBHITOJIHEHUS IPAKTUYECKUX 3aJaHUN.

Jnsg wu3ydeHHs JOUCUMIUIMHBI TpeJularaercss CIHCOK OCHOBHOM M JOMOJIHUTEIbHOU
mutepatypel. OCHOBHas JUTEpaTrypa NpeaHa3HAdeHa JUIsi  00s3aTENBbHOTO  W3YYCHUS,



JIOTIOJTHUTEIIbHAS — IIOMOXeET 0oJiee TITy0OKO OCBOUTH OT/IEIbHbBIE BOIPOCH! B paMKaX M3ydaeMon
JUCLUTIIINHBI.

B xone mnmoaroroBkM K NPaKTHYeCKMM 3aHATHAM CTYIEHT O053aH OCYLIECTBIISTH
KOHCIIEKTUpOBaHWE Yy4yeOHOro Marepuaia, oco0oe BHHMMaHHe, oOOpamjass Ha TEOpHIo,
(OpMYITMPOBKH, PACKPBIBAIOLINE COACPKAHUE TE€X WIM MHBIX I'PAMMATHYECKHUX U SI3BIKOBBIX
noHsATHH. B paboumx KOHCIEKTax >KelaTeIbHO OCTaBISATH IOJIA, HAa KOTOPBIX CIENyeT AeNaTh
MIOMETKH, JIOTIOJIHATH MaTepual, (OpMyIMPOBATH BBIBOBI U MPAKTUYECKHE PEKOMEHIAINH.

CamocTtosTenbHas paboTa CTYACHTOB HaJ MaTepHalioM Y4eOHOM TUCIUIUIMHBI SBIISETCS
HEOTHhEMJIEMOI YacThi0 y4yeOHOro IMporecca M JO/DKHA TPEAIoiaraTth YriayOleHue 3HaHHS
yueOHOro Marepuaja, M3J1araéMoro Ha AayAUTOPHBIX 3aHATHAX, M  [pUOOpEeTeHHe
JIOTIOJTHUTEIIBHBIX 3HAHUM 110 OTAEJIbHBIM BOIIPOCAM CaMOCTOSITENIBHO.

KoHcneKkT TeMbl — NMCbMEHHBIN TEKCT, B KOTOPOM KpPAaTKO U IMOCJIEI0BATEIbHO H3JI0KEHO
coJiepKaHue OCHOBHOTO MCTOYHMKa MH(popManuu. KoHCIIEKTUpOBaTh — 3HAYUT MPUBOIUTH K
HEKOEMY IMOPSAKY CBEIEHMs, IOYEpIHYTble M3 OpuUrMHana. B OcCHOBe mpouecca JEKUT
CUCTEMAaTU3aLUs
MPOYMUTAHHOIO WJIM YCIBIIIAHHOTO. 3alMCH MOTYT JI€JaThCAd KaK B BUJE TOYHBIX BBIIECPKEK,
IIUTAT, TaK U B popMe CBOOOTHOW TIOJauM CMBICTIA.

NupuBuayanbHble 3aJaHUsl MPU3BAHBI PACHIMPUTH KPYro3op CTYIEHTOB, YIIyOUTh HUX
3HAHMS U Pa3BUTh YMEHUS UCCIIE0BATEIbCKOM 1€ATEIbHOCTH, IPOSIBUTH 3JIEMEHTHI TBOPUECTBA.

CobleceqoBanme — CpeICTBO KOHTPOJIS, OpPraHM30BaHHOE Kak clenuaibHas Oecena
MPENOJABATENsl €O CTYJIEHTOM Ha TEMBbI, CBSA3AaHHbBIE C W3y4aeMOM JUCLUIUIMHOM, H
paccuuTaHHOE Ha BBIICHEHHE O0beMa 3HaHHM 00ydJaromierocs IO ONpeAeNCHHOMY pasleny,
Teme, mpodaeme u T.11.

I';moccapuii - cnoBapb, KOTOPBIM MMOMOTaeT OCBAMBATh HOBBIE JIEKCUYECKHE E€IUHMIIBI 10
teme. B rioccapuii He0OXOAMMO HOOABIATH CIEMUAIBHYIO TEPMUHOJOTHIO, a00OpeBHATYpHI U
COKpalleHus, Ppa3eoornueckue eANHHIIBI 1 TIp.

Kaxxnpiit BUs1 caMOCTOSTENIbEHON pabOThl UIMEET OIpeesieHHbIe (HOPMBI OTYETHOCTH.

B Xxozie BBbINONHEHUS CaMOCTOATENbHON paboThl CTYJIEHT JOJDKEH MPOJIEMOHCTPUPOBATH
c(OpMHUPOBAHHOCTh KOMIIETEHIIUU:

Kon DopMyIHpOBKA:

YK-4 Crioco0eH MPHUMEHSATh COBPEMEHHBIC KOMMYHUKATHBHBIC TEXHOJIOTHH, B TOM
Yyuclle HAa  WHOCTpAaHHOM(BIX)  s3bIKe(ax), JUI  aKaJleMHYeCKOro H|
po(heCCHOHATIBHOTO B3aUMOICHCTBHS

2. METOJIUYECKUE PEKOMEHJAIINN K CAMOCTOSATEJIbHOM PABOTE
2.1. CamocTosTeabHas padoTa HA/l GOHETHKOIl HHOCTPAHHOIO A3bIKA

Omnpegesnrecs ¢ BAapHMAHTOM AHIVIMMCKOro. BapuaHTOB aHITIMICKOIO IMPOU3HOLICHUS
CYIIECTBYET MHOTO: KaHAJICKUM, aBCTPAIMICKHUH, CpeTHeaTIaHTUYeCKUH U T. . OJTHaKO caMbIMHU
MOMYJISIPHBIMU SIBJISIFOTCSL OpUTAHCKUN M aMepUKaHCKUM aHriuiickuil. [IponsHomienune B 3THX
JIBYX Pa3HOBHUIHOCTSIX OJIHOTO SI3bIKA OTIMYAETCS TI0BOJIBHO CHIIBHO.

Ipoananusupyiite cBoI0 peub. BeiOepute Kakoi-HUOYAb ayJau0- WK BUJICOPOTIUK C TEKCTOM
sanucu. [locnmymaiite, Kak NOPOU3HOCUT €ro Hocutenb. [lociae 3TOro mpoyTUTE TEKCT
CaMOCTOSITENIbHO M 3anuiuuTe Ha AUKTO(OH. [IpocnymiaiiTe cBOW rojoc U CpaBHUTE C pEUbIO
HOCHUTEJSI, ONpeleNuTe, Kakue 3BYKHM Bbl IPOU3HOCHUTE HEBEpHO. BoT Hajg 3TUMHM caMbIMU
3BYKaMM MBI M IIpeJjiaraeM BaMm nopabotatb. ECThb elle ouH MHTEpECHBIM U HaJEeKHbIM criocoo
NPOBEpUTh CBOE TMpou3HolIeHHe — pecypc https://speechpad.pw/prononce.php. On
MO3BOJIIETOIICHUTh, HACKOJIBKO XOPOILO U TOYHO 3BYYHUT Baiia pedb. CallT paboTaeT KOppEKTHO
yepe3 Opayzep GoogleChrome. Ilpocto BKIIOUMTE TapHUTYPY, HAXKMHUTE KHOIKY
“Startrecording” u mpousHecuTe I000E CIOBO WM MpEIoKEeHHe. B HIKHEM OKOIIKe
nporpaMma IOKa)XXE€T BaM, HACKOJbKO TOYHO Bbl IIPOU3HECIH 3BYKM B MPOLEHTHOM



https://speechpad.pw/prononce.php

cooTHoweHU. Ecim Kakoi-To 3ByK BBl INPOU3HOCUTE IIJIOXO, TO YBUAMTE: IIporpamma
pacro3Hajia COBCeM JIpyroe cjaoBo. BaMm cpa3y cTaHeT MOHSATHO, Kakue 3BYKH y Bac MOJIy4aroTcs,
a HaJ KaKUMH CTOMT MOTPYIUTHCA. A €CIM TMOCTaBUTh TajJouykKy Bo3le ciioBa Recording,
IporpaMma 3aruiier Bally pedb, Bbl MOXKETE MPOCIylIaTh, KaK 3BYYHTE CO CTOPOHBI.

[TpaBriIbHOE aHTIUIICKOE MPOU3HOILIEHUE — 3TO KapTUHKA-M1a3Jl, cocTosALIast U3 4 BaXHBIX
9JIEMEHTOB: MPAaBWIBHON apTUKYISIUK, YAAPEHUS, MHTOHAIMM M CBSI3HOCTH pedyH. UToObI
KapTUHKa coOpajach W BBIIJIAJENA KpPacHMBO, HEOOXOAMMO paboTaTh HaJX BCEMH €€
COCTaBJISIIOLIMMU, BEJb Y KKJIOT0 U3 HUX €CThb CBOE BaKHOE MecTo. MTak, 4ToObI yIydIIUTh
AHTJIMIICKOE TPOU3HOIICHHE, BaM HEOOXOAUMO OyJIeT:
-BoipabdoTarh NPaBWIBHYI0 apPTUKYJIANUIO. APTUKYISIHS — 3TO IOJOKEHUE U JIBI)KEHUE
Bcex opraHoB peud. OT mpaBWIBHOM AapTUKYJSIIMM — HANPSAMYHO 3aBUCUT YETKOCTh
npousHomieHus. [lonojkeHue opraHoB pedyd MPU pPa3roBOpPE Ha Pa3HBIX SI3bIKaX OTIUYAETCH,
MOSTOMY, YTOOBI AHIIIMUCKUNA HE 3Bydal MO-PYCCKH, HEOOXOAMMO MPHUYYUTH ceOsl MPaBHIBHO
pacrosaraTh SI3bIK U TYObI IPY IPOU3HECEHUH TE€X WIIM UHBIX 3BYKOB.
- Caenuth 3a ynapenneM. HeBepHO MOCTaBJIEHHOE B CIIOBE YAApEHUE MOXKET COUTH C TOJIKY
HOCHUTEJICH sI3bIKa M CTaTh MPUYMHON HemoHuMaHus. OTCroa BBIBOA: CIEAUTE 3a peubto. Ecmu
HE YBEPEHBI B KAKOM-TO CJIOBE, OOpAaTUTECh K OHJIAWH-CIIOBAPIO M MOCIYIIAiTe, HAa KaKOW CIIoT
HY>KHO JIeNIaTh yJapeHue B TOM WJIM MHOM clloBe. AMepHKaHel] Uiy OpUTaHel MOTYT MPOCTUTH
BaM HE COBCEM BEpPHOE IPOW3HOIIEHHE coyeTaHus /th/ mmm pycckoe /p/, HO HeNpaBHIBLHOE
ylapeHue MOXKeT CTaTh MPUYNHON HETTOHUMaHUSI.
-PaboraTs Hag uHTOHANMel. [IpaBubHAs UHTOHALIUSA U JIOTUYECKOE YAapeHUe — €Ile OJUH
KIII0Y K TOMY, KaK yJIy4YlIUTh NMPOU3HOILIECHUE HA AHTIUHCKOM S3bIKE. YUYUTECh MHTOHAIMH Y
HOCUTEJIEH s3bIKA: CIyllIaliTe ayAuo3alucu M CMOTPUTE BHJIEO pPa3IMYHOM TEeMaTHKH,
NOBTOPSHTE (pa3bl 3a crnukepamu. MHOCTpaHIBI OTJIMYAIOTCA HKCIPECCUBHOW MaHEpOi
oOLIEHMs, HAM OHA MHOTJA Ka)XXETCsl HEMHOI'O CTPAaHHOW M M3JIMIIHE SMOLMOHANbHON. OfHaKo
€CJIA BBl XOTUTE TOBOPUTH MO-aHTIIMHCKU 0€3 aKIIeHTa, TO UHTOHAIUS — 3TO TO, HAJl YeM HY>KHO
nopaboTaTh.
- PaGoraTh Hajx CBA3HOCTHIO peuH. B 0ObIYHOI OGecene Mbl HE MPOM3HOCHUM PEyb MO CXEMe
«CJI0BO-TIay3a-CJI0BO-TIay3a». Mbl TOBOPUM CBSI3HO, CJIOBA CIIMBAIOTCS B €IMHOE IpeaoxkeHue. B
pasroBOpe OKOHYAHHWE MPEABIAYIIEr0 CJIOBA CIMBAETCA C HA4ajJOM IOCIEAYIOUIET0, 3TO
MO3BOJIIET PEUM 3BY4aTh €CTECTBEHHO U IIaBHO. Tak Mbl 3HaeM, 4To OyKBa, TOUHEE 3BYK /1/ B
KOHIIE CJIOBa B OPUTAHCKOM BapHaHTE aHTIHUIICKOro OOBIYHO He mpou3HocuTcs. Hampumep, B
cioBe car (mammHa). OgHAKO €ciIM MOCHe C0Ba, 3aKaHUMBAIOILErocs Ha 3Ty OYKBY, CTOUT
CJIOBO, HauMHAIeecss ¢ TIJacHoi, To /r/ mpousHocuTcs. Hampumep, B mpenioKeHUU
Thecarishere (mamnHa 31ech). JlenaeTcs 3To Kak pa3 Ajs 60s1ee MIaBHOTO 3ByYaHHUs PEeyu.

Kak yJy4mmTs NpOM3HOICHHE HA AHTVIHICKOM
PaboraiiTe Haq HaBbIKOM ayaupoBaHusA. UeMm Jydiie Bbl MOHUMAETe AaHTJIMHUCKUN SI3BIK Ha
CIIyX, TeM Jydlle OyAeT Balle MPOU3HOLICHHE. Y MHOTHUX JIIOJeH BO3HMKAIOT CIIOKHOCTH C
MPOM3HOIIEHUEM KaK pa3 H3-3a HEJIO0CTaTOYHON paboThl ¢ ayaupoBaHueM. Yem wyamie Bbl
CJIyIIaeTe MHOCTPAHHYIO peuyb, TEM YeTue paszinyaere 3ByKU. J[OBOJBHO 4acTo OIIMOKH B
MIPOM3HOIIEHUN CBSI3aHBI C TEM, YTO Mbl UMEEM HEBEPHOE IPEACTaBICHHE O TOM, KaK 3BYYUT
CIIOBO MJM 3BYK. YUTOOBI 00OCHOBaTh 3Ty TOUYKY 3pEHHs, INPHBEIEM NPOCTOH MpuUMep:
MOCHIyIIaiTe peub TIyxux jrofeii. OHM MPOU3HOCAT CJIOBa TakK, Kak ce0e ITO MPEICTaBIISIOT,
Bellb HE MMEIOT (PU3UYECKOM BO3MOXKHOCTH YCIHBIIIATh, KaK JOJDKHO 3BydYaTh CJI0BO. VIMEHHO
MO3TOMY HMX pedyb ObIBa€T JIOBOJILHO CJOXHO pa3o0parb. OOs3aTenbHO MOCBSIIANTE
ayaupoBaHuio xoTs Obl 10-15 MMHYT B JieHb, TOTJa Yy Bac HE BO3HMKHET BONPOC, KaK pa3BUTh
AHTJIMHACKOE TPOU3HOIIEHHUE.
YuuTe TPAHCKPHUIILMIO AHTJIMICKOIO SI3bIKA.
Yuure cj0oBa nmpaBMJIbLHO. BKIIIOUNTE OHJIANH-CIOBaph W MPOCITYIIANTE HECKOJIBKO pa3, Kak
IPOM3HOCUT €r0 HOCUTENb S3bIKa, UM OTKPONTE OOBIYHBIN CIIOBAph M MPOUYTHTE (POHETHUECKYIO
TpaHCKpuMuo. TakuM 00pa3oM, BbI Cpa3y e BbIyYUTE BEPHOE MPOU3HOIICHUE CIOBA — 3TO
HaMHOTO TIPOIIe, YeM 3ayYUTh OIINOOYHBIN BAPHAHT, a 3aTEM MEPEyUYUBATHCS.



Yuraiite Beayx. UreHne — 3aHATHE, KOTOPOE IOMOXKET BaM COBMECTUTH MPUITHOE C
nosie3HbIM. BO BpeMsi 4TeHMs BCIyX BBl JE€AaeT€ CaMO€ Ba)XHOE — MCIOJIb3yEeTe CBOU
TEOPETHYECKUE 3HAHMS O MPOU3HOIICHHHM Ha NpakThke. He Topomutech, crapaiTech 4eTKO U
MIPaBUJILHO IIPOrOBAapUBaTh KaXkJ0€ CIOBO, a €CIM 3BYK BaM TPYJIHO AAETCs, OBTOPUTE €ro
HECKOJIBKO pa3, MoKa He J00beTech Oosiee-MeHee MPHIMYHOTO 3BYy4YaHUsS. A €CIM BCTPETHIIN
HOBOE CJIOBO, CMOTPUTE MPEAbIAYIINN TYHKT.

HUcnoan3yiite ckoporoBopku. [lompoOyiiTe BpIOpaTh HECKOIBKO CKOPOTOBOPOK, B KOTOPBIX
0TpabaThIBAIOTCS TPYJIHBIC JUIsl BaC 3BYKH M YMTAaWTE UX €XEIHEBHO — 3TO 3aliMeT Bcero 5-7
MHHYT B JeHb. [logbopka ckoporoBopok ¢ o3By4koi http://engblog.ru/50-difficult-tongue-
twisters

CMoTpuTe cnenuajbHble o0yuyawinue Bujaeo. B VHTepHere ecTh MHOrO BHJIEOPOJUKOB, B
KOTOPBIX HOCHUTEJIb SI3bIKa MOJPOOHO paccKa3blBaeT, KaK MPaBUILHO MPOU3HOCUTH T€ WM MHbBIE
3BYKU. [Ipr 3TOM HEKOTOpPBIE CIUKEPHI JaKe BKIIOUYAIOT B CBOE BUACO CXEMbI, M300paxaroue
MPaBUJIbHOE TOJOXKEHHE OopraHoB peud. [lo TakuMm poirumkaM MOKHO pa3o0parhes, Kak TOYHO
JIOJDKEH 3By4YaTh TOT WJIM UHOM 3BYK.

bputaHnckoMy IPOU3HOIIEHUIO MOKHO YUUTHCS:
https://www.youtube.com/playlist?list=PLD6B222E02447DCO07
amepukanckomy — https://www.youtube.com/channel/UCvn_XCIl _mgQmt3sD753zdJA.
I[oapazkaiiTe peunm HocuTeneldl s3bIKa. BriOepute uHHTEpecHOE BHIEO WIM ayauo u
nocrapaiitecb 100MTbCS 3BydaHus, Kak y aukTopa. IlompaskaiiTe KaKIoi MeNouu: MaHepe
pasroBopa, MHTOHAIIMH, aKIICHTY, JeJIaliTe JOTUYeCKHue may3bl U yaapenus. [lycts 310 u Oyner
CHayaja 3By4yaTh CTPAHHO M HEECTECTBEHHO I BAlllUX YIIEH, 3aT0 UMEHHO TaKHUM CIOCOOOM
MpoIe BCEro JOOMTHCS BEPHOTO AaHTIIMUCKOTO mpousHomieHus. s oOydenus ynoOHO
UCIob30Bath cait http://www.englishcentral.com/videos — Tam mpeacTaBieHbl COTHH THICSY
BUJICO DPA3HOOOpA3HOH TEMaTUKH W JUIMHBL. Bce OHH colepkar CyOTHTpBI, Pa3OHTHI IO
COOTBETCTBYIOIIIMM TeMaM M YpOBHAM cioxxkHocTu. [locine mnpocMoTpa BaM  mpemioxar
HECKOJIbKO YIPaXHEHUM, CpPeAr KOTOPBIX €CTh M paldoTa C MPOU3HOIIEHHEM — HYKHO
MPOU3HOCUTH (Ppa3bl U3 BHUIEO 33 AUKTOPOM. YUHUTHCS y HOCHUTENEH s3bIKa MOXXKHO M Ha
http://www.engvid.com/. Beibepure pasmen “Pronunciation” u oTKpoWTe isi ce0sl CEKpeTh
[IPaBUJILHOM aHTIIMHACKOU PEUH.

2.2. CamocTosiTeIbHAsA pad0Ta HA/l JICKCHKOH MHOCTPAHHOIO SI3bIKA
3anumaiiTech Ha 00y4alOUINX calTaX!
http://esl.fis.edu/ B moapasnene Firstwords crnoBa mis yposHeit Beginner u Elementary pazoutst
1o TeMaTukaM. bonbias yacTe ynpaxHeHH NpejacTaBieHa B BUAE BU3yalbHOro cioBaps. [Tnroc
B TOM, YTO BaM HE JAIOT NIEPEBOJ] HA PYCCKUM A3BIK, [IOITOMY B ITaMSATH BOZHUKHET acCOLUALIMS:
onpejeNieHHas KapTHMHKA CBSi3aHa CO CJIOBOM Ha aHIVIMHCKOM s3bike. Kpome BH3yanbHBIX
YIPaXHEHW, BBl HallIETEe HE MEHEE MHTEPECHBIE PA3BUBAIOILNE 3aJaHKs HA TIOUCK CHHOHMMOB
U aHTOHHMMOB K CJIOBY, a TaK)Ke€ 3aJaHMsI-BOIIPOCHI, TPOBEPSIIONINE BaIllM 3HAHUS JIEKCUKH TOU
WM NHOM TEMaTHKH.
http://www.learnenglish.de/
Ha caiiTe BbI MOXXeTe HalWTH (PIAII-KAPTOYKU B 3JIEKTPOHHOM BUJIE U YUUTh aHIJIMHCKUE CIIOBA
OHJIAlH: MIPOTPECCUBHO U y100HO. BaM mpesuiarator Tpu 3Tana uydeHus: HOBbIX ciioB: CHavana
BBl IIPOCTO CMOTPUTE Ha CJIOBa M CTApAETECh 3alIOMHUTh MX IPU IMOMOLIM aCCOLUALUHU C
kapTUHKOM. [loTOM BaM Ha HEKOTOpOe BpeMsl IOKa3bIBAIOT KAPTUHKY, a BBl IBITAETECHh
BCIIOMHMTH cJI0BO. Ha TpeTbeM 3Tamne Bbl TECTUPYETE CBOM 3HAHUSA: MULIUTE PAJOM C KAPTUHKON
CJIOBO Ha aHIJIMICKOM SI3BIKE.
http://englishspeak.com/
[IpencraBieHO HECKOJIBKO Pa3/AeioB JUIsl M3ydeHUs Haubosiee yrnoTpeOisieMbIX CIIOB, a TaKke
pasziensl ¢ pa3roBOPHBIMU (ppa3zamu, I7ie BBl MOXET€ YYUTh HOBBIE CJIOBa B KOHTEKCTe. Bce
CJIOBA O3BYYEHBI HOCUTEIISIMH, YIUTE UX U MOBTOPSUTE 3a IUKTOpOM. Ilocie 3Toro nepexonure B
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pazgen 1000 MostCommonEnglishPhrases. 3mech BBl MOXkeTe H3ydaTh HOBBIE CIIOBa B
KOHTEKCTE.

http://freerice.com/

3n1ech BaM JAIOT TOJBKO OJIHO YIpa)kHEHHE: HeoOXOIUMO yKa3aTh, YTO O3HA4YaeT TO WJIM MHOE
CJIOBO, TIPU 3TOM IIpEUIaraloT 4eThlpe BapuaHTa OTBETa. 10 eCTh (PAKTHYECKH BaM HYKHO
1no100paTh CHHOHUM K CIIOBY.

O0benuHsiiTe cjioBa mno Temaruke. OOBYHO XOPOLIO 3alOMHMHAIOTCS TPYIIBI CJIOB,
OTHOCSIUXCS K oaHOoM Teme. [loaTomy crapaiiTech pa30uTh ciaoBa Ha rpymmsl o 5-10 mTyk u
yuuth uX. O¢dext Pecropdda: yenmoBeueckuit MoO3r w3 Tpynmnsl OOBEKTOB JIydIle BCETO
3allOMUHAET TOT, KOTOPBII 4eM-TO BbiensaeTcs. Vcnonb3yiite 310 monoxenue cedbe Bo 6iaro: B
IpyNIy CJIOB OJHOM TEMATUKH «BHEAPUTE YYXKECTPAHLA» — BIMILUTE CIOBO HECBSA3aHHOU
temaTuku. Hanpumep, yuute cioBa no teme «OpyKThl», 100aBbT€ K HUM OJHO CIIOBO IO T€ME
«TpancnopT», Baly 3aHATUS CTaHYT eie 3 deKkTuBHEe.

TeMaTuyecKuil CJ10Bapb

TeMaTU4YeCcKum cnosapb HpeﬂCTaBHﬂeT coboit TETpalb UIN OJIOKHOT JJIA
3aIlIMCu Baliero 6YZ[YIIICFO CJIOBApHOI'O 3ariaca
== Weather — lexicalnotebook. Takyio TeTpaap HYXHO
é:' Cpasy K¢C pa36I/ITI) 10 TeMam, HallpuMep: pa60Ta,
E:J Good / Bad weather Cold/ Hot weather  Dry / Wet weather ena, 4yBCTBa, 4acTH Tejla U T. II. Ha KaXo€e
g Weothor Drecoier e - oot CJIOBO XKCJIATCJIbHO OTBOAUTH 1 CTpaHUully HIIN
SE®  Weather station — memeocanus XOTST OBI MOJIOBUHY — B 3aBUCUMOCTHU OT
=>» (bopMaTa TETpaau U BCIIMYMUHLBI BAlICTO IMOYCPKaA.
g" To be under the weather — HegaxHo ceds 4yscmaBoBams ECHI/I CJIOBO umeer HECKOJIBKO 3HaquHﬁ,
@ Weather permitting — npu 6na2onpusmHod no2ode KEJIaTCJIIbHO Harmcartb 34 Pa3HbIX
@ OIIpCACIICHUS. TpaHCKpI/IHHI/Iﬂ — IO JKCJIIaHHIO,
=» The weather can change quickly.

eclin BaM yJnoOHO ee uutaTh. OnpeneneHue
CJIOBA HA aHIVIMHCKOM SI3BIKE — YMECTHO, €CIIU
Balll YpOBEHb 3HAHUS CPEIHUN M BbllIE. Tak Bbl 3a0JHO BBIYYHTE €II€ HECKOJIbKO IOJIE3HBIX
cnoB u3 ompenenenus. CrnoBa, coderaromuecss co ciaoBoM (collocations). ITocmorpute Ha
KapTUHKY C [pUMEpoOM, TaM Bbl BHJIUTE cioBocoueTaHusi badweather, hotweather,
weatherforecast 1 T. 1. DTu BbIpaXKeHHUs JTy4llle 3alIOMHATCS BaM, YeM JIBa OTOPBAHHBIX JAPYT OT
npyra cinoBa. K ToMy ke, Bbl He ommbOerech B COYETaHUMU CJOB. Heckoibko npumepos
yIOTpeOIEHHsI 3TOTO CIIOBA B MPEUIOKEHUH, TPUYEM XKeJaTeJIbHO HAMCaTh XOTs Obl 10 OJJHOMY
IpUMepy Ha KaXJO0€ 3alHucaHHoe ompeseseHue ciaoBa. CHHOHUMBI M aHTOHMMBI K CJIOBY.
Wnnomsl ¢ ymoTpeOsieHHEM 3TOro ClOBa, €CIIM Ball YpoBeHb He Huxke Intermediate u BbI
coOupaerech MOMOJHUTH CBOW CIOBAPHBIN 3amac MoJe3HbIMU IPKUMU BbIpaxkeHUsIMU. Ho HY»KHO
IIPUJIEPKUBATHCS MEPBI, HE CTOMT BBINMCHIBATH BCE HMAMOMBI, KOTOPBIE CBSI3aHBl C BallUM
cinoBoM. Jlocratrouno onHoil wiu nByx. Kaptunka — mno xemanuto. HexkoTopeiM mrogasm
IIOMOraeT TakOM IpPHEM: NMPU HU3YYEHHH CJIOBA OHHM PUCYIOT KapTUHKY K HeMy. Tak Jekcuka
HAUYMHAET aCCOLMUPOBATHCS C OINPEIEICHHBIM BU3YaIbHBIM 00pa30M U 3alIOMUHAETCS MPOLIE.
Pucyiite mindmap (I/IHTeJIJIeKT-KapTy). Bbl JIerKO BBIyYyHTE AHITIMHCKHE CIOBA OJHOM
= GEBA G TEMaTHKHU, €CIM HApUCYEeTe€ HHTEIUIEKT-KApTy
Lﬂ win  mindmap. Takas cxema HariasgHO
MOKa3bIBaeT, K KaKOW TeMe OTHOCATCS CJIOBA.
A TI0Ka BBl €€ PHUCYETE, JEKCUKA OTJIOKUTCS B

Tablecloth

e o ——w MMaMSITH.
OOpamaiiTe BHUMaHHE HA IPHUCTABKH H
SSM"Q i il P"mw qu)(l)HKCbl
AR Bo Bpemsi ureHUsI 3a0CTpsiiiTe BHHMaHHE Ha
ENENIEEN TOM, KaKk TIpH TIOMOIIM TPHUCTABOK M

cypdukcoB o00pa3yrOTCs HOBBIE CIIOBA U3 YK€ 3HAKOMBIX BaM. OTO TIOMOXET BaM
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«MIOYYBCTBOBATh» S3bIK. [Ipy MOMOIIM 3TOr0 MPOCTOrO NMpHeMa BO BpeMsl UTEHUsS BbI Oyjere
u3y4yaTh CJI0BOOOpa3oBaHME, MOMMETE MPUHIUIBI IOCTPOEHUS HOBBIX CIIOB. BrociaencTsuu 1o
IPUTOJMUTCS BaM: BCTPETHB HE3HAKOMOE CJIOBO, BBl CMOXKETE JOragaThCcs O €ro 3HA4eHWu 0e3
CJIOBapsi, UCXOS U3 KOHTEKCTa U CBOETO OIIBITA.

Hajizute ¢pa3oBble riaaroiabl. V3ydenune (pa3oBbIX TIJarojioB B OTPHIBE OT KOHTEKCTa
Oecriofe3Ho: 3TH CIOBAa HE MEpeBOJATCS Kak oObluHble riaronbl. Haligure ux B TekcTe,
BBIMMUIIATE ceOe MPeUIoKeHUE ¢ (PPa30BbIM TIIAr0JIOM, IOCMOTPUTE, KaKyI0 POJIb OH BBITIOIHSET
B Tekcre. [lonpoOyiiTe coCcTaBUTH €llle HECKOJIbKO MOJOOHBIX MPEIOKEHUH, HO yXkKe OT CBOEro
nuna. Tak BbI BEIy4HTE HOBYIO JIEKCUKY B KOHTEKCTE U HE 3aIllyTaeTeCh C €e ynoTpeOIeHneM.
Hcnoab3yiiTte cioBapb CHMHOHMMOB. BBl MO)XeTe IONOJIHUTH CBOK MHTEUIEKT-KapTy WIN
OOBIYHBIH CIIOBaph cienyromuM o0pa3oM. HaxoanTe CHHOHMMBI K HOBBIM CIIOBAM M MHIIUTE UX
PsIOM, IIPU 3TOM CPEIH HUX JIOJIKHO OBITh XOTs ObI 1-2 3HAKOMBIX BaM CJIOBa, TOIJa 3alIOMHUTh
HOBYIO JIEKCUKY OyneT mpouie. M0XHO 3a0[JHO BBIIUCBIBATh U AHTOHUMBI, HEKOTOPBIM JIIOJSM
yI100HO YYWUTh Cpa3y Takue rpymmbl cioB. HaliTH CMHOHMMBI M aHTOHHUMBI K CJIOBaM BaMm
nomoxer cioBapb Merriam-Webster (http://www.merriam-webster.com/).

Onmumurte kapTuHKy. [lonpoOyiite nepeckazarb TEKCT, IS Ha UIUIIOCTPALUMIO U UCIIOJIB3YS
HOBBIE cioBa. He 00s3aTenbHO YETKO NPUACPKUBATHCS CIOKETHOM JIMHUM, TJIABHOE —
3aJ1eliCTBOBATh KaK MOXKHO 0OJIbIlIe HOBOM JIEKCUKH. TakUM HEXUTPBIM CIIOCOOOM MOXHO JIETKO
pAaCIIUPUTH CIOBAPHBIN 3a1ac AaHTJIUMCKOTO SI3bIKA.

CocraBbTe HOBBII paccka3. [locie u3yueHus: He3HAKOMBIX CJIOB NMOMPOOYHTE COCTaBUTh CBOM
pacckas, UCIoJIb3ys BCIO HOBYIO JIEKCUKY. Eciii BBl He JIOOUTE IPUIyMbIBaTh UCTOPUH, MOXKETE
IIPOCTO II€pecKa3aTb TO, YTO MPOYUTAIM, HO C HEKOTOPbIMM W3MeHeHusMu. [lycts
MOJIOKHUTEIIBHBIN TepOil CTAaHET OTPULIATEIFHBIM M HA00OPOT.

2.3. CamocTosiTeIbHAS pad0Ta HA/Il TPAMMATHKOI HHOCTPAHHOTIO S3BIKA
3anumaiiTech Ha 00Y4YAKOIIUX CANWTAX:
http://learn-english-today.com/
KpaTtkoe anrnosssiyHOe mocobue mo rpamMmmaruke. HecMoTpss Ha To, 4TO BCsl HMH(pOpMAIUSL
MpPE/ICTaBICHA Ha AHTJIMMCKOM S3BIKE, COBETYEM IMONPOOOBAaTh yYUTh TpaMMaTHKy Ha 5TOM
pecypce: Bce MpaBuiia N3NI0KEHbI KPaTKO U TIOHATHO, 0€3 JIHIIHEH TEOPHH.
http://www.englishlearner.com/
CaiiT ¢ TecTaMH 1O TpaMMAaTHKE JJIs HAYMHAIOIIUX HA aHTIUHCKOM si3bike. [TompoOyiiTe mpoitTu
TECTHI C TOMETKOM Beginner, B HUX 3a/laHusl OpUEHTHUPOBAHbI HA HAYaJIbHBIA YPOBEHb 3HAHUI.
http://englishteststore.net/
http://agendaweb.org/
JIBa MOXOXUX aHIIOA3BIYHBIX CaliTa C TECTAaMU IO TpaMMaTHUKE Ha aHTJIMHUCKOM S3BIKE IS
HaynHaromux. PaboraiiTe ¢ HUIM aHAJIOTMYHO: BBITIOJHINTE 3a7aHUsl IO TeM TeMaM, KOTOpbIe
YK€ U3YUHITH, pa3Oupaiite ommOKy U Mpu HEOOXOAUMOCTH MOBTOPSIATE TEOPHIO.
IIpakTukyiiTecs.

e [lepeBoaHTE TEKCTHI C PYCCKOTO HAa aHTJIMMCKUH, BBITIOJHINTE yIIpaXKHEHUS U3 yaeOHHUKa
u VIHTepHeT-pecypcoB, cTapaiTech Yale yrnoTpeoaaTh pa3HooOpa3HbIe IPaMMaTHIYCCKUE
KOHCTPYKIIMA B pPa3roBOpHOW peun. JloBeawTe HABBIK WX MCIOJb30BAaHUSA IO
aBToMatu3Ma. He orpaHuumBaiiTech mpuMepaMu U3 OJHOTO yueOHUKa. [IpumymbiBaiiTe
CBOM TIPUMEPHI YIMOTPEOJICHHUs] apTUKIISI, BPEMEH, aKTHBHOTO M TIACCUBHOTO 3aJIOTOB, a
TaKk)Ke TPOXOANTE OHIJIAWH-TECTHl HAa pa3HBIX caiiTax. MHOTo pa3HOOOpa3HBIX TECTOB
MOKHO HalTH Ha caiite http://esl.fis.edu/.

e He 00s3aTenbHO 3yOpUTh HaU3yCTh MpaBUjia B TOM BHJIC, B KAKOM OHH INPE/CTABJICHBI B
yueOHUKE, TTIaBHOE — TIOHATh U 3allOMHUTH MPaBUIBHOE YMOTpeOJIeHHe TON WM UHOM
KOHCTPYKITHH.

e 3BameuareiabHBIM  cat  http://www.engvid.com/ mpeamaraer BaM  IpEKpacHbIC
BHUJICOPOJIUKH, KOTOpPBhIE TIOMOTAIOT pa3o0paThCsi ¢ TrpammaTukoi. HecomHeHHOe
MPEUMYIIECTBO pecypca — JIeTKas Mojiaya MaTepuaia u o0bsICHEHUS HOCUTEINEH S3bIKa.
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e [lompoOyiiTe mosib30BaThCst ciaoBapem http://www.lingvo.ru/. Ox npuMedaTesieH TeM, 4To
JaeT MPUMEPHl UCIOJIB30BAHUS CJIOB, HO BBl MOXKETE HUCIIONB30BATh €ro MO-IPYroMy.
Hamnpumep, Bbl yunute Bpems PresentContinuous: BBEIMTE B OKOIIKO Iporpammbl I
amwriting” (MOXXHO JIFOOOM ApYroi 4acTto ymoTpeodssiemslid riiaroi). IIporpamma TyT ke
BBIJIACT BaM HECKOJBKO COTEH MPUMEPOB, COACPKAIIUX ITH CIIOBA. Tak BBl YBUJIUTE, B
KaKOM KOHTEKCTE, ¢ KAaKUMH HapeuMs MM, B KaKHX CJIydasx yallle BCEro ymnorpeossiercs
Bpems PresentContinuous.

e MOXHO YYUTh TpaMMaTHKy B CTHXaX, pu(pMoBaHHbIE (OPMYIHUPOBKH JIETKO
3armoMuHarOTCs. [lonmpoOyiTe BBIyUYNTHh HEMPABHIBHBIC TJIAr0JIbI aHTIUHCKOTO S3bIKa 10
3a0aBHBIM aBTOPCKUM CTHIIIKAM, 3TO HE MPOCTO JIETKO, HO €IIle U Beceo!

e l3yuenue m000H TpaMMaTHYECKON KOHCTPYKIIMM HAYUHACTCSI C TOTO, YTO MBI JTOJIKHBI
HalTH (IPOYUTATh, YCIBINIATE) OMUCAHUE ITOW KOHCTPYKIIMHU, TO €CTh Y3HATh, YTO OHA
o3HavaeT. O3HAaKOMUBIINCH C €€ 3HAYCHHUEM U TTOCTPOCHUEM, MBI JIOJKHBI €€ 3alIOMHUTh.
Jist 3TOrO0 HAM HEOOXOUMO BBITIOJIHHUTB OMPE/CICHHBIC YIIPAKHEHHS HA MEXaHUYECKOEe
3aKpeIUICHUE ITOH CTPYKTYPBI, TaK Ha3bIBaCMbIC «IPWLIBD) (OT aHTJIMKWCKOTO CJIOBa
“drill”, 4ro O3HaYaeT «TPEHUPOBOYHOE YIPAKHEHHUE» / «IIPAKTUYECKass OTPabOTKay).
[Mocneqauit mar - 370 0TpabOTKa BBIYYCHHOH IpaMMAaTUYECKOW KOHCTPYKIIMH B PEUH.
be3 aToro mara Haiie 3HaHHE KOHCTPYKIIMU OCTAHETCS TOJILKO Ha Oymare.

2.4. CamocTosiTe/IbHAS padoTa HaJ AyAUPOBAHUEM

CaymaiiTe pa3jin4yHble ayIHOMAaTEePUAIbI PETYJISPHO.

Crnymraiite ayJJuoypoKH, IOJAKACThI, TIECHU, CMOTPUTE (PHIIBMBI U CEPHAIIBI HA aHTJIMHCKOM SI3bIKE

(opueHTHUPYHUTECh HA CBOM YPOBEHb 3HaHMI). I TaBHOE — 1OA00paTh YBIICKATEIbHBIA JIJIsT CEOs

matepuali. [TonpoOyiite mpoOyauts B cebe UHTEpeC, MOM0OUTh ayJUpOBaHUE, TOT1a 3aHUMAThCS

M OyJeT HaMHOTO TIPOIIIE.

N3yyaiite aHriumiickuii s3bIK N0 (UJIBMAM H CepHAJaM - 3TO JOCTaBUT BaM Maccy

yIOBOJILCTBUSL W TOMOXKET TOHMMAaTh AaHTJIMICKUN s3bIK Ha ciayx: https://ororo.tv/en u

https://show-english.com/

CaiiThl ¢ ay1M03anucAMM:

- http://www.eslfast.com/ B kaxmom pasgene ecth TeMaTH4eCKHe MOApa3eiibl. BriOupaiite
HEOOJIbIIINE MCTOPUHU WM JHAJIOTH Ha Pa3rOBOPHBIE TEMBI, OTKPHIBAUTE COOTBETCTBYIOIIYIO
CTpaHMIly. B OTKpbIBIIEMCS OKHE B BEPXHEH 4YacTH SKpaHa Bbl YBUAUTE IMaHEIb YIpaBICHUS
ayJIMOMIPOUTPBIBATENIEM, & HUKE BaM OyJIeT MPEACTaBICH TEKCT.

- http://www.esl-lab.com/ Ha caiite ecth Heckoibko pasnuenoB. IIepBbIii, KOTOpPBIH CTOHUT
m3yuntb, — GeneralListeningQuizzes. B HeM ecTh Marepuasibl TpeX YpOBHEH: JETKHii,
CpenHuil, cloXHbIN. BpiOupaiiTe moaxoasmuii BaM ¥ OTKphIBAiiTe YPOK IO 3aUHTEPECOBABILIEH
Bac Teme.

- http://www.talkenglish.com/listening/listen.aspx VYpoku mnpencrtaBieHbl Jias TpeX YpOBHEH
3HaHMUW: 0a30BBIA, CpeaHUN M NpOoABUHYTHIM. TemaTnka pa3HooOpa3Has, B OCHOBHOM
MPEJICTAaBICHBI JAUATIOTH M3 XU3HU. M3 3TUX MoAOOpOK HE JUITHUM OyIeT 3allOMHHUTH Mapy
JIECATKOB (ppa3 — BCE OHU HUCIIOJB3YIOTCS B COBPEMEHHOM aHTJIMICKOM peUH.

CaiiThl ¢ MOIKACTAMHU HA AHIJIMHACKOM:J00aBbTE ceOe B 3aKIIA/IKU U TIOCEIIaiTe X0Ts Obl mapy

pa3 B Hegemo: http://www.audioenglish.org/,

http://www.bbc.co.uk/worldservice/learningenglish/general/sixminute/,
http://learningenglish.voanews.com/programindex.html,
http://www.listen-to-english.com/index.php?cat=podcasts,

http://www.dailyesl.com/,

http://www.privateenglishlessonlondon.co.uk/category/learn-english-online.

Caauana ciymaeM KOpOTKHE 00yJaroniyue ayIno3aniucu B MEIJICHHOM TeMIIE, TIOTOM MEePEX0 UM

K OoJyiee CIOXHBIM, TIEPEHAIOIIMM €CTECTBEHHYIO peub. Bbl y3Haere OCOOCHHOCTH

MIPOU3HOIIIEHUS 3BYKOB, IOCTAHOBKH YIAPEHUS B CIIOBAX, HHTOHAIIUU, PACCTAHOBKH JIOTUYECKHUX

nay3sl ¥ ynapeHuii. COBpeMeHHBIE MOJAKACTHI 03BYYMBAIOTCS HOCUTEISIMH SI3bIKa — OOBIYHBIMU



http://www.lingvo.ru/
https://ororo.tv/en
https://show-english.com/
http://www.eslfast.com/
http://www.esl-lab.com/
http://www.talkenglish.com/listening/listen.aspx
http://www.audioenglish.org/
http://www.bbc.co.uk/worldservice/learningenglish/general/sixminute/
http://learningenglish.voanews.com/programindex.html
http://www.listen-to-english.com/index.php?cat=podcasts
http://www.dailyesl.com/
http://www.privateenglishlessonlondon.co.uk/category/learn-english-online

JIOJbMH, Pa3roBapuBarOiMMM I'PpaMOTHO. Brl CMOXECTC 3aIlIOMHHUTH IIOJIC3HBIC (1)])3351 )41
WCIIOJIh30BaTh MX B CBOEH peuM, 3Has, 4YTO COOECEeTHUK-MHOCTPAHEIl TOYHO MOWMET Bac. Bbl
IPUBLIKACTC K pa3HbIM aAKIICHTAM B aHI‘JII/If/'ICKOM SA3BIKEC. CHaanIa PE€Ub HCKOTOPbLIX MHOCTPAHIICB
MOKaKETCsS BaM CTPaHHBIM HAaOOpoM 3BYKOB. OIHAKO €CIM BbI Oy/eTe 3aHUMAThCS IO TaKUM
aynuodaiiiaM MOCTOSHHO, ITOCTEIEHHO CMOXXETE IPHUBBIKHYTh K OOJBIIMHCTBY aKIICHTOB M
Oymere 0Oe3 Tpyda MOHUMATh HHOCTpaHIEeB. UToObI 3HATh, B KaKUX CIydasx MPUEMIIEMO
yHoTpeOJICHUE TOr0 WM HMHOIO CJIOBa, CIYIIAWTE IOAKACTHI COOTBETCTBYIOIICH TEMaTHKH.
Hampumep, Bol m3yuunu Temy ‘“‘Shopping”, HaiiauTe ayauo Ha 3Ty TEMYy M CIYIIAWTe, Kak
HOCHUTCJIM A3bIKa HUCIIOJIB3YIOT U3YUCHHLIC BaMU CJIOBA. I/I3 ayano3alliCHu Bbl HOI>'IMCTC, C KaKuMu
CJIOBAaMM COYETAeTCsl HOBasi JICKCHKA, B KAaKOM KOHTEKCTE OHa HCIHojib3yercs. Bo Bpems
IpoCIyHIMBaHUA IIOAKACTAa Bbl Y3HACTC, B KAKOM KOHTCKCTC M KaK HMCHHO HCIIOJIL3YCTCA TO 1IN
WHOE BpeMsl WM aCHEeKT rpaMMaTUKHU. BIoOCIenCTBUU Bbl CMOXKETE CaMOCTOSITEIBHO COCTaBUTD
OpECIAJIOXKCHHNA, aHAJIOTHYHBIC YCIIbIIIIaHHbIM.
Hajigure a5 ced0si onTHMaJbHBIA cHocod padoThl ¢ moakacroM.CiyliaeM NOAKACT M
MBITACMCSl TIOHSATh MAaKCMMyM HMH(pOpMaluH u3 Hero. Ecium 3T0 TpyAaHO cheiaTh, HMOMpoOyiTe
YJIOBUTh OCHOBHYHO MBICIL 3amucud. Haxoaum TeKCT mojkacTa, YUTAaE€MEro, BBIMUCHIBAEM
HE3HAKOMBIC CJI0BA M KOHCTPYKIIMU. Paszoupaemcs ¢ He3HaKOMO# BaM JIGKCUKOW U TpaMMaTHKOU
TaK, 4TOOBI BBl TOYHO TMOHSJIA KaXKJ0€ MpeiokeHne Tekcta. CHOBa BKIIFOYAEM ayIuO03aIlUCh H
NBITaCMCA YJIOBUTDb HaA CIIYX YiKC 3H8,KOMBII>'I BaM TCKCT. Hepec1<a31,IBaeM YCIbIIIaHHOC, CTapasicCh
nojApaXkaTb pedyd JuKTopa. PaboTaiiTe ¢ HE3HAKOMBIMH CJIOBaMH M T'paMMaTHYECKUMU
KOHCTPYKIMAMHU. BI)IHI/ICI)IBaI\/JITC OpCaI0KC€HUsA C HEC3HAKOMBIMHM BaM O60pOTaMI/I n CJIOBaMu,
pazOupaiTech, MOYEMy HMCIOJIb3YeTCS MMEHHO TaKOE CJIOBO MJIM KOHKPETHAas KOHCTPYKIIHS.
[Tocne aToro mompoOyHTe COCTaBUTh HECKOJIBKO TOXOKHUX MpeIoKeHui. Kak TOIbKO BBI
Ha4yaJIki XOPOIIO IMOHHWMATh MPOCTHIC MOAKACTHI, MEPEXOAUTE Ha 00Jiee CIOXKHBIE, C OBICTPHIM
TEMIIOM peyH, OOJIBIIEH MTPOJOHKUTEILHOCTEIO U HOBOU JICKCUKOM.
YT00BI y3HATh, HACKOJBKO XOPOIIO BbI CTAJIM IOHUMATh aHTTIMMCKUMA Ha CIIYX, U IIPOBEPUTH CBOM
HaBBIK MPABOINMCAHUSA, MOCETUTE OJWH M3 CAWTOB C OHJIAMH-IMKTAHTAMM HA AHTJIMHACKOM
SI3BIKE:
http://www.dictationsonline.com/
http://www.rong-chang.com/eslread/eslread/dict/contents.htm
https://www.englishclub.com/listening/dictation.htm
http://breakingnewsenglish.com/dictation.html
http://www.learnenglish.de/dictationpage.html
3anumaiitecb M0 ayIMOKHUTaM.AyJIMOKHUTH— OTJIMYHBIA pecypc Ui pa3BUTHS HaBbIKa
aynupoBaHusa. Bo3bMUTE TEKCT 3alUCH U YHUTANTE €ro mpo cedsl MmapauiebHO C JUKTOPOM.
Munyt depe3 10-20 BBl NMPUBBIKHHTE K TEMITy PEYHM W TOJIOCY CIIMKEpa, BaM OyJeT Jerde
pacro3HaBaTh CJIOBa Ha CIyX. 3aKpONTE TEKCT W CIyIIaWTe ayauo3anuch. MoxkeT ObITh, BBl HE
MoMMeTe KaXKJ0€ CIIOBO, HO 3aMETUTE, YTO YJIaBIMBAeTe OOJBIIYH YacTh TOTO, YTO TOBOPHUT
JTUKTOP. A €clli CayliaTh KHUTY KaX/bli 1€Hb, TO Yepe3 HEKOTOPOe BpeMs Bbl Oy/eTe CIOKOMHO
obxoauThcst 0e3 Tekcra. Mcnonb3yiTe Bce TEXHHMUSCKHE JOCTHIKCHHS, UCIIONIB3YHTE (DYHKITHIO
3aMEJIEHHOTO BOCIPOM3BEICHHS YTOOBI YMEHBIIIAMTE CKOPOCTh BOCIPOM3BEACHHS, TOKa HE
CTaHETEe YyJaBJIMBATh peub TUKTOpA.
- http://www.librophile.com/#!/audiobooks/popular/free
- http://www.voicesinthedark.com/content.php?iContent=50
- http://freeclassicaudiobooks.com/
- http://www.audiobooktreasury.com/

2.5. CamocTosiTesibHAsi padoTa HAJJ TOBOPEHHEM
Kak MokHO yaine o0maiiTech Ha aHIVIMICKOMC IIpernojaBaTelieM, OJHOTPYNIHUKAMU Ha
Kypcax, Ipy3bsIMH, U3YYAIOIIUMHU S3bIK, MHOCTPAHIIAMU. TaK Bbl CMOYKETE YCIBIIIATD (GKUBYIO»
peub M NPHUBBIKHYTH K TOMY, YTO AHIVIMHCKUI MOXKET 3By4yaTh [O-pPa3HOMY, BEIb Yy KaXKIOTO
YeJI0BEKA CBOE ITPOU3HOLIEHHE, aKLIEHT.


http://www.dictationsonline.com/
http://www.rong-chang.com/eslread/eslread/dict/contents.htm
https://www.englishclub.com/listening/dictation.htm
http://breakingnewsenglish.com/dictation.html
http://www.learnenglish.de/dictationpage.html
http://www.librophile.com/#!/audiobooks/popular/free
http://www.voicesinthedark.com/content.php?iContent=50
http://freeclassicaudiobooks.com/
http://www.audiobooktreasury.com/

YunTtech AymMaTh Ha aHIJIMHCKOM si3bIke.Koria untaeTe wim ciayniaeTe Kakon-1bo TeKCT, He
HY>KHO MBICJICHHO MEpPEBOAUTH €ro Ha PYCCKUM s3bIK. BakHO BbIOMpaTh MHTEPECHYIO AJIs Bac
uHGOPMALIMIO: BBl YBJEUETECh IOBECTBOBAaHHEM W He OyJeTe OTBIEKaTbCS Ha JOCIOBHBIN
MIEPEBOI.

O0s13aTeNnbHO MPOroBaprUBaiTe CBOM MBICIIN BCIIYX: OT OJHUX MBICJIEH TOBOPUTH HE HAYUHIIbCH,
HO €CIIM BbI 3aBEJETE NMPUBBIUKY PETYJIIPHO 1yMaTh HA aHTJIMKUCKOM, TO U TOBOPUThH Bbl HA HEM
CMOJKETE, KaK Ha POJIHOM SI3bIKE.

Pasrosapusaiite ¢ keM-Hu0yab.HanpuMep, pacckakute cBOEMy OTpPaXEHUIO B 3€pKajie, Kak y
BaC JieJIa, 4TO IIPOM3OLLIO 3a JEHb. BO3MOXKHO, NpENIOKEHHE IIOTOBOPUTH C 3E€pKAJIOM
MOKAXETCSA CTPAHHBIM, HO IMOJIb3bl IPUHECET MHOTO. 3epKaJlo MOXKET OBITh JIydllle YeloBeKa Mo
HECKOJIbKUM NpuuuHaM. Bbl MokeTe cka3aTb CBOEMY OTPa)KEHHIO BCE, YTO XOTUTE U JyMAaeTe.
Brb1 He Ooutech cka3aTh UTO-TO HEMPaBUIbHO. OUeHb YacTO U3YUAIOLIUX SI3BIK MPECIIEIYET CTPax
cAenaTh OMKMOKY. DTO MPUBOJUT K TOMY, UYTO YEJIOBEK HE TOBOPUT COBCEM. A C 3€pPKAJIOM 3TOT
CTpax yXOIUT: BPAJ JIU KTO-TO CTECHSIETCS CBOEIO OTPAKEHHUS.

OnuceiBaiiTe kapTuHkn.Bo3pMuTe moOyro kapTtuHKy. OHa MOXET OBITh CBsI3aHA C TEMOW,
KOTOPYIO BBl U3y4aeTe, MOKET ObITh Ha OTBICUeHHYIO TeMy. [locTapaiitech onucarb, 4TO Ha HEl
n3zobpaxeHo. ['oBopure Bce, YTO CMOXKETE NMPUAYMaTh: KTO M300pa)K€H, 4TO OH JIelaeT, KaKkue
MPEAMETHI Bbl BUJIUTE, €CTh JIM BTOPOCTENICHHBIE 1€TANIM, HPABUTCS BaM KapTUHKA Uiu HeT. Eciun
Balll YPOBEHb 3HAHW BBICOKM M HABBIK TOBOPEHUS PA3BUT XOpPOUIO, AHAIMZUPYHTE
MpPOU3BENICHUsT HUCKyccTBa. He CTOMT CUIBHO BIaBaThCsli B MOAPOOHOCTH, HECKOJIBKHX
IPEUIOKEHUH OyJeT JOCTAaTOYHO.

3anucbiBaeM cBoOil roJioc.BeiOepute Kakyro-HHOyAb OOIIEPa3rOBOPHYIO TEMY, HalpUMep
pacckas o Baiei Jirooumoit kaure. Brmounte nukTodoH u 3anumute cBoit rouoc. [locme storo
BKJIIOUUTE 3alMCh U BHUMATEIbHO mpocihymaiite ee. OOpaTuTe BHUMaHHE, B KAaKUX CIy4asX Y
Bac BO3HUKAET 3aMUHKa, /i€ Bbl 3aTSATMBAETE Nay3y, HACKOJIBKO ObICTpasl y Bac peub, XOpollee
MIPOM3HOIICHHE M MpaBWIbHOE HHTOHHpOBaHUE. OOBIYHO TEpBbIC 3aMUCH JUIS H3YYaIOIIUX
AHTJIMCKUN — UCTIBITAHUE HE ISl CIIA00OHEPBHBIX: BO-TIEPBBIX, Mbl HE MPUBBIKIIN CIBIIIATH CE0s
CO CTOPOHBI, BO-BTOPBIX, AHTJIOSI3bIUHASL PEUb HA MEPBBIX CTYMEHSIX 00YYESHHs 3BYUYUT CTPAHHO U
HEMOHSATHO. MBI pekoMeHAyeM BaM B3Tb ce0sl B pyKHU (BCE C 3TOr0 HaYMHAIIN) U MPOJOJIKHUTh
Mo0OHBIE 3aHATHA. A Yepe3 MeCAI-ApYrod CpaBHUTE MEPBYIO M MOCIEAHHE 3allMCU: pa3HUIA
OyZIeT pa3uTesbHas, U 3TO BOOJYLIEBUT Bac Ha JaJbHEWUIINE MOABUIE B U3yUYEHUH aHIJIMHCKOIO
A3BIKA.

IInmem nocrelllonpoOyiite HanmucaTh HEOOJNIBLIONW paccka3, MCHOJB3YS CJIOBa WM (pasbl,
KOTOpPbIE XOTUTE «aKTUBUPOBaTh». Eciam Baml ypoBeHb 3HAHUW JOBOJBHO BBICOK, BaM CKYYHO
MYcaTh YYCHUYECKUE YIMPAXKHEHUS B TETPAJKY, W BBl JABHO KaXKJIE€T€ CBOCM MHUHYTHI CIIABHI,
oTnpasisiiTech Ha mpoctopbl MHTepHeta. Jlenaiite 3amucu B Twitter, Ha Facebook, Ha cTene
Bxonrakrte, 3aBequte Oisior. IlummTe Ha aHIIMICKOM SI3bIKE KOPOTKHE 3aMETKH, CTaTbH C
HCIIOJIb30BAaHUEM HOBBIX CJIOB.

Oobmaemcst ¢ uHOCcTpaHuaMu. COBETyeM HAWTH JIpyra IO NEPENHCKe HAa OJTHOM U3 3THX CalUTOB:
penpalworld.com, interpals.net, mylanguageexchange.com. Ilummre eMy AJWHHBIE MHCHMA, a
nepes OTIPaBKOW elle M YUTalWTe BCIyX — IOJE3HO M JJIs MPOU3HOLICHUS], U JIJIs aKTUBALUU
CJIOBApHOTIO 3araca.

YuuM Hau3ycTh CTMXH M NecHM.3yOpekka — 3aHSTHE CKy4HOE, JApPYroe MAeno, €Clu Bbl
pasydyrBaeTe MHTEPECHbIC BaM CTUXHU U MECHU HAU3yCThb. DTO MHTEPECHO, MOJIE3HO JUIs O0IIEero
pa3BUTHSA U OOOTrallleHusl CIOBapHOTO 3amnaca. PudMoBaHHBIE CTPOUKHM 3allOMUHAIOTCS Jierye
OOBIYHBIX TEKCTOB, TaK YTO M HOBas JIEKCHKA ObICTpee OTIIOKHUTCA B aKTUBHYIO YacCTh Balllero
coBaps.

2.6. CamocToniTeIbHAA Pad0oTa HAJ YTEHHEM
IMapajyiesbHOE YTEeHHE — ATO YTEHHUE OJTHOTO M TOTO K€ TEKCTa Ha JIBYX S3bIKaX: POJHOM M
nzydaemom.Tem, KTO TOJIBKO Haudajd YYUTh AHTIWWCKHN, HET CMBICIA YUTATh TapajljieibHBIC
TEKCTBHl. BBl IOKa HE CMOXKETE€ COIOCTAaBUTH TpaMMaTH4YCCKUC KOHCTPYKOHUU WU YaCTHU pCUYU B



pasHbiXx s3bikax. [loaTomy noxkauTtech xoTs Obl ypoBHs Elementary, ocBoiiTe OCHOBBI
rpaMMaTUKH U TOJIBKO ITOTOM HPUCTYNaWTe K 4YTeHHIO. Kak TOJIBKO BBI JIOCTUIVIM YPOBHS
Intermediate, mepexoauTe K YTEHUIO KHUT MOJIHOCTHIO HAa aHTJIMHCKOM SI3bIKE. DTO MOXKET OBITh
KaK aJalTUpOBaHHas JUTEparypa, TaKk M KHUIM B OpUrMHAiEC.3HAaHHWE MPAaBWII UTECHUS —
00s13aTeNIbHOE YCIIOBHE IS MCIIOB30BaHMS METO/Ia TapajuIebHBIX TeKCTOB. Beera BeiOupaiite
TOT TEKCT, KOTOPBIA BBl C YAOBOJBCTBHEM MPOYUTAIN Obl WM MEPEUUTATN Obl Ha PYCCKOM
a3pike. CiymaiTe ayauo3anuch TeKcTa. Takke MOYKHO BOCIIOJIb30BaThCs CIIELUATbHBIMU
nporpamMamu ¢ TexHojorueir Text-To-Speech, mampumep http://neospeech.com/. B okoriko
MOXKHO BBECTH IOyl (pa3y, M mporpamMma O3BYYUT €€ TOJIOCOM HOCHTENs S3bIKa C
MPaBWJIBHBIM MPOU3HOLIEHUEM U MHTOHauuen. Yutaiite (pazy Ha pycCKOM M COMOCTABISUTE C
NpeUIOKEHNEeM Ha aHTJIMICKOM YTOOBI pa3odparbcs B CTPYKTYpe MpeiokKeHus. Tak, BB
npounTaere ¢ppasy Ha PyCCKOM M aBTOMATHUYECKU OYJEeTe COMOCTaBIATh AHIVIMKMCKHE CJIOBa C
PYCCKUMH, pa30UpPaThCs B CTPYKTYPE MPEATIOKEHHS, 3TO MOMOXKET BaM Pa3BUTh YyBCTBO S3bIKA
U SI3BIKOBYIO JIOTAJIKY.

Bri6epure yI0OHBIE pecypcsr:https://sites.google.com/site/aglonareader/home/lang-ru
[Iporpammy nisi yYTeHUs MApaUIEIbHOIO TEKCTa, a TaKXKe MPUIIOKEHUE MOYKHO CKaudaTh
OecriaTHO. ITO MHTEPECHAs pa3paboTKa, KOTOpas MOJACBEYNBACT COOTBETCTBYIOIINE OTPHIBKH B
napajiebHbIX TekcTax. https://studyenglishwords.com/ - 6ecruratHblii caiiT, Ha KOTOPOM MOYKHO
YUTaTh NapajuleJIbHbIE TEKCThl HA AHTJIMHCKOM S3bIKE, COXPAHATH CJIOBA U3 HUX B COOCTBEHHBIN
SJIEKTPOHHBIN CIOBAPHUK U YYUTh B CBOOOTHOE BpEMSI.

UreHue BCJIYX HA AHIJIMHCKOM SI3bIKE:

1. YuTaliTe MEIJIEHHO, YETKO U BBIPA3UTEIBHO MTPOTrOBAapUBANTE KaX/Ibli 3BYK M Ka)KJ0€ CJIOBO,
nenaite nay3bl. Eciu Bbl Oyziere rHaThCs 32 CKOPOCThIO, TO MHOTOTO He J100berech. [laxe eciu
CKOPOCTh BbI U HapaboTaeTe, TO MPOU3HOILIEHUE, HHTOHAIUS, KpaCHBBIE 3BYKH — BCE 3TO YiIeT
B HUKyzAa. /[ns1 BeIpa3uTenbHON peur B MEPBYIO OYEPEIb HYKHO XOPOLIEE MPOU3HOILIEHUE U
MpaBUJIbHAs WHTOHALMA. A CKOpPOCTh MOSBUTCS CO BpPEMEHEM cama, OHa HapabaThIBaeTCs
IIPaKTUKOM.

2. IlpounTaiiTe TEKCT U TOJIBKO IMOTOM HIIHUTE HOBBIE cioBa. He 3a0piBaiiTe, 4TO MpU YTEHUU
BCIyX OBIBAa€T CIIO)KHO MOHSATH cojepxaHue Tekcta. CHauyana MOJHOCThIO YUTAMTE TEKCT, He
oOpainiass BHUMaHUs Ha He3HAKOMbIe cioBa. CTapaiiTech yIOBUTH TTaBHYIO MBICIb U MOHSTH, O
yeM TekcT. [locie Toro kak Bbl IPOYMTAIN MEPBBIA pa3, MOKHO YyKXe padoTaTh ¢ HE3HAKOMBIMU
CIIOBaMH: HWCKaTh 3HAUEHUS B CJIOBape, CMOTPETh, Kak Mpou3HOCATCA. UTOOBI pacHIMpuTh
CJIOBapHBIN 3aIac, YYUTE HOBBIE BBIPAKEHUS, MOBTOPSIMTE CIOXKHBIE U TPYAHOIPOU3HOCHUMBIE
cnoBa. YtoObl BaM OBLIO Jierdy€ YMTaTh, HEOOXOIMMO BHIOMpATh KHUTY, COOTBETCTBYIOIIYIO
BaIllIEMY YPOBHIO 3HAHUU.

3. OOparmraiiTe BHUMaHue Ha rpaMMatuky. Yutas npo celsi, MOXKHO OErjio MpocMOTPETh TEKCT,
HE BJaBasCh B MOJAPOOHOCTH coiepxaHus. Yuras aHTMIMMCKUI TEKCT BCIyX, Bbl HUKYAA HE
TOPOMUTECH, TIOATOMY MOXETE YBUIETh, KaK YHOTPEOISAIOTCA BpeMeHa U apTUKIU. TO ecTh BbI
3aIIOMUHAETEe MPaBUIIbHBIE MO UCTIOJIB30BaHUS TPaMMaTHUYECKUX TIPABUIL.

4. Yuraiite He menbiie 10 MUHYT B AeHb. Pazymeercs, yem Oosbline BBl OyJeTe YuTaTh BCAYX Ha
AHIIMICKOM $13bIKE, TeM Jyulie. OnTumanbHblid BapuanT — 30 MuHYT B 1eHb. Ho eciin muniHero
BPEMEHH Yy Bac HET, cTapaiTech BBIIEIATH XOTsA Obl 10-15 MUHYT. DTO HY)KHO Kak pa3 Jyist TOTO,
YTOOBI Ballla peyb CO BPEMEHEM cTajia ObICTpOi U MmiaBHOW. Bam He Ha0 nmpuayMbIBaTh peyb Ha
X011y, KaK B pa3roBOpe, Bbl YMUTAETE I'PAMOTHO HAIMCAHHBINA TEKCT U CIIEIYETE 32 XOJOM MBICIIH.
Ecnu Bbl Oyziere yuTaTh BCIyX HE MEHBIIE MoJlyyaca B JIeHb, TO Yepe3 MeCSI-IPyroi 3aMeTuTe,
KaK CHUJIBHO MpeoOpa3wiach Ballla Peyb: 3BYKH CTaJId YETKUMH, VIUIM CJIOBa-MApa3uThl U
HEJIOBKHUE 3aMUHKH.

5. Ywuraiite pa3zHble TEKCTbl. UuTalTe XYJ0KECTBEHHBIE IPOU3BENCHUS, CTUXHU, Hay4dHbIE
nyOIMKaIUy, CTaTbU B Ta3eTax U kKypHaiax. PazHooOpa3Hble TEKCThI MOMOTYT Pa3BUTh HaBBIK
YTEHUS CO BCEX CTOPOH. J[Jist Kaxa0ro TeKkcTa OyayT pa3HbIE TEMITbl PeUH U May3bl, HHTOHAIIUS.
HNuTepHeT-pecypcebl:



http://neospeech.com/
https://sites.google.com/site/aglonareader/home/lang-ru
https://studyenglishwords.com/

http://www.rong-chang.com/nse/ 3ToT cailT mMOAOKMACT ISl 3aHATHH HAYMHAIOIIUM C YPOBHEM
Beginner u Elementary. Bce TEKCThI KOpOTKHE, B HUX HCIOJB3YIOTCS MPOCTHIC CIIOBA W
JJIEMEHTapHas TpaMMaTHKa — TpU BpeMeHu rpymisl Simple. [TonpoOyiite untath X0oTs ObI 2-3
TEeKCTa eXeIHeBHO, 3TO 3aiiMer Bcero 5-10 munyr. Tembl TEKCTOB pa3HbIE, YacTO OHU
HNPEACTABISIIOT co00H HeOObIMe IIyTKH. Bce cioBa 1momoOpaHbl TaKMM 00pa3oM, YTOOBI
M3YyYarollMii HE MPOCTO YUTal TEKCThl HA AHIJIMKCKOM, HO M PACIIMPsJI CBOM JIEKCUYECKUI
3amac. Tak, BBl CMOKETE BBIYYUTH MEPBBIC ()PA30BBIC TIATONBI, YACTO YHOTPEOIIIeMbIC CIIOBA U
BbIpakeHMs1. K KakqoMy TEKCTY IpuiIaraeTcs ayino3anuch.
http://www.english-online.at/index.htm  3tor pecypc co3maH cHenuaabHO JUISI WU3YdYaroIIux
AHIIMICKUN s3bIK ¢ ypoBHeM Pre-Intermediate u Bbimie. TeKCTHI HE OYEHb JJIMHHBIE, 3aTO
HACBIIICHBI TOJIE3HBIMU BBIPAKECHUSAMHU U cloBaMu. CTaThbu pa3HOM TEMAaTHUKHU aJalnTHPOBAHbI
CHEHMAlIbHO JUIS Yy4YalllUXCS: MCIIOJIb3yeTcsi Haubojiee dYacTo ymorpedisemas JeKCHKa |
HECJIOKHBIE TpaMMaTHYECKHUE KOHCTPYKIMU. Ha maHHBIE MOMEHT Ha calTe IOCTYMHBI s
YTEHUsI HECKOJIBKO COTEH TEKCTOB pa3HOW TeMaTUKHU. Bce OHM JOBOJIBHO MHTEPECHBI, TAK YTO
JTAHHBIA PECypC COJEPKHUT ONTUMAIBHYIO MPOTOPIUI0 OOy4YeHHs W pa3BicueHus. Bo Bcex
CTaThsIX BBl YBUIHUTE CJOBA, BBIIEICHHBIC >KUPHBIM MIPUGTOM. DTO JEKCHKA, KOTOPYIO Bam
npeanaratorT u3yuuth. llociie Texkcra cTaTbu BBl HAWAETE AHIJIO-aHIJIMHCKUN CIIOBApb C
sTuMucIoBaMu. Takum 00pa3oM, CaiT BBIMIOJIHAET BaXKHYIO (PYHKIIMIO — BBl MOXETE U3y4yaTh Ha
HEM HOBYIO JICKCUKY B KOHTEKCTE.

http://short-stories.co.uk/ A »ToT caiiT MOJOWIET BCEM JIOOUTEISAM XYI0KECTBEHHOM
JUTEpaTyphl. 371eCh HET aJanTUPOBAHHBIX TEKCTOB WJIM CJIOBapeil, TOJIBKO PacCKasbl
AHIJIOA3BIYHBIX aBTOPOB B HEM3MEHEHHOM Buje. Ha caiiTe mpexacraBieHsl § NOMYJISPHBIX
JKQHPOB: JIETCKAas JINTEPaTypa, NETCKTUB, (DaHTACTUKA, YKACHI, IOMOp, TIOKYMECHTAJIbHAs IPO3a,
pomaH, HayuHas ¢anTtacTuka. Eciu Bbl HaxoauTech Ha ypoBHe Pre-Intermediate, monpoOyiite
Ha4yaTh YATATh JIETCKUE PACCKa3bI.

http://easyenglisharticles.com/ Do ere ogua pecypc ¢ TEKCTaMHU ISl H3YYAOLIMX aHTJIAHACKUI
a3bIK. CaliT OpHeHTHpOBaH Ha ydamuxcsi ¢ ypoBHeMm Pre-Intermediate u Bbime. Bee crarbu Ha
ATOM CaiiTe aJanTUPOBAHBI ISl YYalIMXCSA: B TEKCTaX COJEPIKUTCS TOJBKO Hamboiee 4acTo
ynotpe0isiemasi JIeKCHKa U TpaMMaTHKa CPEIHETO YPOBHS CIIOKHOCTH. TEKCThl B OCHOBHOM
MPEACTABISIIOT MOCIEIHUE MUPOBBIE HOBOCTH, HO €CTh M Pa3HbI€ CTATbU-COBETHI MO U3YUECHHIO
WHOCTPAHHOTO SI3bIKA, CAMOCOBEPIICHCTBOBAHUIO U T. . CaMble CBEKHME HOBOCTH CO BCETO MHUpa
B aganTupoBaHHOM BapuaHTe! OOparuTe BHHUMAaHHE: MOCIE KaXJI0H CTaTbU €CTh CIIUCOK CJIOB,
peKoMeHIyeMbIX K u3ydenuro. [lompoOyiiTe yramaTe WX 3Ha4YeHHWE M3 KOHTEKCTa, ITO, Kak
MpaBUJIO, BECbMa MOJI€3HAas! 1JIsl U3yUEHUs JIEKCHKa.
http://www.infosquares.com/readingcomprehension/  Ha »Tom caiiTe mNpeACTaBICHO BCETO
HECKOJIbKO JIECSITKOB TE€KCTOB, OJHAKO OH JOCTOMH Balllero BHMMaHUs. Pecypc mopoiaer asns
3aHATUN ydeHMKaM ¢ ypoBHeM Intermediate u Bblme. Pecypc oTimdaercs OT NpeabIIyIIuX
CalTOB TE€M, YTO Ballla 3ajaya Tenepb — HE MPOCTO MPOYUTATh TEKCT U MOHATH OCHOBHYIO
MBICJIb, @ YJOBUTH Jake Menpdaiiimme netanu. Ha Bkmanke ¢ mar000# craTheil Bl HaiifieTe HE
TOJIbKO CCBUIKY Ha CaM TEKCT, HO ¥ TE€CT Ha MPOBEPKY NOHUMAaHUs NpOoYUTaHHOTO. [1oaTOMY MBI
COBETyeM OOpaTUTh BHHMaHWE HAa OTOT PECypC BCEM, KTO TOTOBHTCS K DOK3aMEHY IO
AHTIIUHCKOMY SI3BIKY, BE/Ib BbI MOXKETE «OTPEMEeTHPOBATh» Ha 3TOM pecypce cekmnmio Reading.
3amaua 9TOTO caiiTa — MPOBEPUTH, HACKOJIBKO XOPOIIO BBl MOHWMaeTe TEeKCT. [loaTomy MBI
PEKOMEH/IyeM 3aHUMAThCs Ha 3TOM CaiiTe MPUMEPHO pa3 B MECHI, a B OCTAIIbHOE BPEMS UUTATh
nIpyrue ctaTbu. Takum 00pa3om, Bl Oy/ieTe BUIETh, HACKOJIBKO OBICTPO Pa3BUBAETCS Balll HABBIK
YTEHUS HA aHTJIMKACKOM SI3bIKE€ U HACKOJIBKO Bbl BHUMATEIbHBI IPU YTEHUHU.
http://web2.uvcs.uvic.ca/courses/elc/studyzone/330/reading/ DTOT callT CXOXK C MPEABLIYIIHM:
HEOOJBIIOE KOJIMYECTBO MATEPUATIOB C JIUXBOW KOMIIGHCUPYETCS HAJIMYUMEM pPa3HBIX
YIPAKHEHHM, TPOBEPAIOIMIMX MOHMMAHME TEKCTA. 3J€Ch MOXHO 3aHMMaThbCsl ¢ ypoBHeM Pre-
Intermediate u BbiIE.

http://dreamreader.net/ tot pecypc 3auHTEpECYET TEX, KTO JIIOOUT YUTATH pa3HbIC
MI03HABATEJIbHBIE U pa3BiIeKaTeNbHbIE cTaTbi B IHTepHeTe. CallT MoAOHAeT ydalumcst ¢
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ypoBHeM Elementary u Boiie. bosbliie BCero TeKCTOB Ha 3TOM CalTe MPEICTaBICHO B pa3jeiax
FunEnglish u AcademicEnglish. [Ipenects crareit B TOM, YTO HalMCaHbl OHU XOTh M MIPOCTHIM,
HO KUBBIM SI3BIKOM. A paccMaTpUBaeMbI€ B CTAThsIX TEMbI aKTyaJIbHBI M OCBEIIAIOT CaMbIe
pa3HbIe CTOPOHBI KU3HU: OT sA3bIKa Tena 110 dact-dyna, ot HJIO no «komaubux» uauom. K
KaXJIOMY U3 TEKCTOB MIPUJIATAETCs Psil BOIPOCOB, TOMOTAIOIIUX MPOBEPUTH, HACKOIBKO XOPOILIO
BbI [TOHSUIA MPOYUTAHHOE. BbI MOKETE HE MPOCTO YUTATH CTATHIO, HO M TIOCIYIIATh €€.

2.7. CamocTosiTeibHAsA pad0Ta HA/l MMCHbMOM
H3yuaiiTe npaBujia HANMCAHUS CJOKHBIX CJI0B. 3allOMHMTH IPABONMCAHUE MHOIHMX CJIOB
Oyzer mpole, ecid 3HaTh IpaBWja, MO KOTOPbIM OHM nuiyrcs. Hampumep, B crarbe
«Silentletters. Henmponsnocumbie OYKBBI B aHTTTMHCKOM SI3BIKE» YETKO U MOHSATHO OOBSICHSAIOTCS
IpaBUiIa YHOTPeOJIEHUs] HENPOU3HOCUMBIX OyKB. M3yuuTe 5Ty cTaThio, U y Bac YyXKe He
BO3HHMKHET JkenaHus HanucaTh nowledge Bmecto knowledgehttp://engblog.ru/silent-letters.
Taxxke coBeTyeM O3HAaKOMHUTBCS W cO cratbeil «Opdorpadusi aHTIUHCKOTO S3bIKa», B HEH
IPEJCTaBICH CIHUCOK IIOJIE3HBIX MAaTepUaloB Ul COBEPILIEHCTBOBAHUS IPABOINMCAHUS
http://engblog.ru/spelling.
Hcnonb3yiiTe npueM M3 MKOJbl. BcmoMHuTE, KOrna Mbl cOBepLIaid OUIMOKY B JUKTAHTE,
YUHTENb 3aCTaBJIl HAC MPOMMCHIBATH cI0BO 5-10 pa3. OH nenan 3TO HE U3 XKEJIaHUS HaKa3aTb
YUEHHUKa, a JJIs TOro, 4ToObl B HAlllell MaMSATH MPOYHO 3aKPENHUIOCHh MPaBUIIBHOE HalMCAaHUE
cioBa. [lonpoOyiiTe nenaTh aHAJIOTMYHO M C MPABONMCAHUEM AHIVIMHCKUX CJIOB: KaK TOJIBKO
OIMOINCh, BO3BMHUTE TETPAJIKY W HAMMUIINTE TOHSATHE MPABUIBHO HECKOJIBKO pa3. BwimomHss
TaKO€ YNpPaXXHEHHE, Bbl BKJIIOYaeTe B padOTy MEXaHHMYECKYI0 IaMsTh, a 3TO 3HAYUTEIILHO
oOneryaer 3almoOMHHaHHE cJloBa. MaseHbKas XUTpPOCTh: MHoOrue ¢QuiIonord M JIMHIBUCTbI
COBETYIOT OTKa3aThCsl OT MPONHUCHBIX OykB. OHM PEKOMEHIYIOT IeyaTaTh CJIOBO Ha KJaBHAType
WIM IUcaTh €ro neyaTHbIMH OykBaMu. B XxoJie SKCIIEpUMEHTOB BBISICHWIOCH, YTO I€YaTHbIE
OyKBBI MMEIOT YeTKYyI (opMy, MO3TOMY MO3ry IMpOILlEe 3allOMHUTh HalmucaHue ciaoBa. YTo
KacaeTcsl MPOMMUCHBIX OYKB, TO OYEPK ObIBAeT pasHbI, U (DAKTUUECKU KaX/IbIi pa3 Mbl MHILIEM
OYyKBY HEMHOTO MO-APyromy. DTO YCIOXKHsAET Bocnpusatue nupopmanuu. [lonpobyiite neuarars,
a He MHUCcaTh, BO3MOYKHO, ’TO UMEHHO TO, YTO BaM HYXHO.
IIpakTukyiiTech, NPakKTUKyiTech W eme pa3 NMpakTUKydTech. UTOObI HaydMThCS BOAMTH
MalIMHYy, BaM HY)KHO KaK MOKHO 4Yallle CaAUThCs 3a Pyjb, @ YTOOBI MHCAaTh IPAMOTHO, HY’KHO
KaKk MOXKHO dYalle CaJuThCcs 3a cTosl M mnucatk. [lompoOyiiTe nenaTh pa3iuyHble 3alucH Ha
AHTJIMHCKOM f3bIKE, MPAKTUKOBATbCSI MOXHO Tak: Benure OHEBHUK, a jydlle MOnpoOyiHTe
3aBecTH OJIor Ha aHriuiickoM s3bike B MHTepHeTe. CaMOBBIpaKEHHE M TEIJIble KOMMEHTapUu
yuTaTenaeil BOOAYIIEBAT Bac Ha HOBble MojBury. /lenaere nomamnee 3ananue? Hanumure wim
HareyaTaiTe ero, a He MPOCTO OTMEThTE HY)KHbIE OTBETHI B yueOHuUKe. [[esno aTo Tpynoemkoe, HO
oKymnutcs cropuiieid. [loHpaBunacy HHTEpeCHas UTaTa WK UAMOMA Ha aHIVIMKHCKOM s3bike? He
KONMpyHTe ee cebe Ha KOMIIBIOTEp, a HareyaTaiTe BPYYHYIO. OTO OTJIUYHBIA IpHEM,
coBMelaroluil B cede n o0yueHue, U pa3pieueHue. Boideprure HHTEpECHYI0 KHUTY WM OJIOT B
WuTepHere. ExxeqHEBHO nepenuchbiBaiTe 1-2 cTpaHMIBI TEKCTAa, PUYEM CIOBO B CIOBO. JTO
OJIMH U3 CaMbIX JIEWCTBEHHBIX METOJIOB yiydiieHus spelling.
3aneiicTByiiTe 3iineTn3sm. Diinetnsm — ¢ororpaduyeckass namsaTb, KOTOpas OTBevyaeT 3a
3allOMUHAHUE 3pUTENIbHBIX 00pa30B. 3aJeHCTBOBATh €€ Jy4lle BCEro MpuU H3y4YE€HUU HOBOTO
ciioBa. BHUMaTebHO CMOTPUTE HA HETO, MOCTapaiTech 3alIOMHUTH €ro (hopMy, HOPsIOK OYKB,
3aTeM 3aKpOUTE TJia3a W IOCTapalTeCh MPEACTaBUTh €r0 — Yy BAac B MaMSTH OTJIOKUTCS
3pUTENbHBINA 00pa3 HOBOro MOHATUSA. OTHOBPEMEHHO C MPOCMOTPOM IPOU3HECUTE CIIOBO, YTOOBI
3TH 3BYKH aCCOLMUPOBAIHUCH Y BaC C KOHKPETHBIM NMPaBUIbHBIM HalKcaHuEM. BeImonmHsAiTe 3TH
JeMCTBUS TPU KaXKJOM OBTOPEHHH, TOT 1A YIPaKHEHNE ObICTPO MPUHECET CBOM TIIOIBI.
CaepsiiTech co ciaoBapeM. Korja nurere ClI0KHOE CIOBO, HE TMOJIATaWTECh TOJIBKO HA CBOIO
namsATh, MPOBEPANTE HaMMCcaHWE B cioBape. Jlyuile nmucaTh MEIUIEHHO, 3aTO IPABHIIBHO, YEM
ObICTpO M HerpaMoTHO. He nepexxuBaiite, Mociie HECKOJIBKUX «IIOAIVIAIbIBAHUID BBl 3aIIOMHUTE
CJIOBO U OyJieTe yBEepeHHO IHCATh ero 0e3 BCAKUX MOJICKA30K.
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CoctraBbTe cOOCTBeHHBIN cJ0Bapb. B JMuHBIM CilOBaph BKIIOUUTE TOJIBKO TE CIIOBA,
HaIMCcaHHe KOTOPBIX BBI3BIBAET Y Bac TPYAHOCTH. PaboTaiiTe ¢ 3TUM «IeTHIEeM» KaK OObIYHO
IIPU U3Y4YCHUU AHIVIMMCKOM JIEKCMKM: 4acTO IPOCMATPUBANTE, IOBTOPSANUTE, IEPEBOJUTE C
PYCCKOrO Ha aHTJIMHCKMM (JIydllle BCEro MUCHhMEHHO). DTO TOMOXKET BaM JIETKO BBIyYUTh
IIPABOIHCAHUE aHTJIMICKOTO fA3bIKA.

Bcenomuute 00 3ddexte Pecropdd. Jlyume Bcero Ham 3amomMuHaeTcs HHpOpMaIus,
BIIETISTIOIasics 3 oOmieil maccel. Mcnonb3yiite a¢dext cedbe Bo Omaro. Kak cnenark cioBo
3anomMuHaronmMces? Beigenure ero u3 Apyrux cioB B MPSIMOM CMbICIE — IPU MOMOUIH SIPKOH
PYYKH WM LBETHOro mpudTa. MO3r BBIACTUT 3Ty HHPOPMALHUIO U3 OCTAIBHBIX CIOB U
3arnoMHUT. [loMHUTE, Belb B IIKOJIE HAC 3aCTABJISUIM J€JIaTh aHAJOTHYHO HA YPOKAX PYCCKOTO
A3bIKa:  CJIOBAapHbIE  CJIOBA Mbl  BBIJCISAJIM  PA3HOLBETHBIMM  pydkamu. ManeHbKas
XUTPOCTh:HeKkoTOpble Mmegaroru COBETYIOT HE MPOCTO BBLACISATH CIOBO, HO U MUCATh KAXIYIO
OyKkBY pa3HbBIM IIBETOM. BpemeHu Ha HamucaHue yiaer Oousblie, paboTaTh C MOHSITHEM BbI
Oyznere JOJbIlIe, TOITOMY U 3alIOMHUTCS OHO ObicTpee. O0s3aTENIbHO MOMPOOYHTE HA PAKTHKE
3TO MPOCTOE YIPAKHEHHE.

Paboraiite ¢ MicrosoftWord. Vcnons3yiiTe aBTOMaTH4ecKyi0 NpoBepky opdorpaduu He
TOJIBKO T10 IPSIMOMY Ha3HA4€HMIO, HO U JuIsl oOyuyeHus. Kak TonbKO yBUIUTE, UTO Iporpamma
UCIpaBHUia Kakoe-mu00 CIOBO, COTPUTE €ro M HAMMIIUTE BPYUYHYIO NMPaBUIbHBIA BapHaHT. DTO
HEMHOT'0 YBEJIMYUT BpeMs PabOTbl C JOKYMEHTOM, HO OyAeT MOJIE3HBIM YIPAKHEHUEM JUIS
spelling.

YuraiiTe Kak MO:KHO Yamie. Kak 3alOMHMTbH JIMIIO HOBOTO 3HaKoMoro miaun koseru? HyxHo
yaie ¢ HUM BUJEThCS. 3allOMUHATh HAIMCAaHUE CIIOB MOYKHO M HY)KHO aHAJIOTHYHO: CTapaiTech
BCTpeuaThCsi ¢ HMMM 4acTo. llpome Bcero 3to Oyaer naenarth, e€ciid Bbl OyaeTe 4WUTaTh
pa3HoO0Opa3HbIe aHTJIOA3BIYHBIC CTATbU U KHUTU. DTOT IPUEM, MOXKAITYH, CaMblii HHTEPECHBIN U
HEHAaBSI3YUBBIH, BEJb Bbl YUUTE MPABOIMKMCAHUE aBTOMATUYECKU BO BPEMSsI UTCHUSI.

Tectupyiite cBou 3Hanus. B lHTepHeTe MOXHO HAWTH MHOTO Pa3HOOOpPA3HBIX TECTOB U
OHJIaliH-33J]aHUH, KOTOpbIE IOMOTYT BaM COBEpUIEHCTBOBATh HAaBBIK IPABOMMCAHUS Ha
aHTIUHCKOM si3bIke. HampumMep, MHOTO pa3HOOOpa3HBIX TECTOB MOKHO HAlTH Ha 3THUX cailTax:
https://howtospell.co.uk/spellingquiz.php, http://eslus.com/LESSONS/SPELL/SPELL.HTM.
Hrpaiite B npaBu/ibHble HUIPbl. VI3yueHue aHTIUHCKOTO s3bIKa JIOJDKHO OBITH MMl Bac
yBJIEKATEJIbHBIM. A clieJaTh €ro TaKuM MOMOTYT pa3HooOpa3Hble 00ydaronye oHiIaiH-urpsl. Mx
MO>KHO MCIIOJIb30BaTh B NIEPEPHIBE MEXKY YIPAKHEHUSMU: Bl 3J0POBO PA3BIIEUETECh U B TO K€
BpeMsl IPOJOJDKATE yuuTh aHrmickui. [lourpare ¢ 1ONB30M MOXHO Ha calTax
http://www.wordgames.com/, http://www.merriam-webster.com/word-games,
http://www.funbrain.com/spell/.

N3yuurte npaBuja yrenusi. Ecnu Bl OyJeTe 3HATh MpaBuiia YTCHUS aHTIIMHCKOTO S3bIKA, BaM
OyJeT jerue qoraaaThes, Kak MucaTh HE3HAKOMOE CJIOBO, UCXOs U3 ero 3Bydanus. Spellingbee -
urpa Jans TPaMOTHBIX Irojed. XOTUTe MPOBEPUTh CBOM 3HAHUSA? XOTUM OTMETUTh, YTO
MIPABOIMCAHUE BBI3bIBACT TPYAHOCTH JAa)ke y HocHuTenel s3bika. IMEeHHO mo3TomMy B AMepuke
€CTh PA3JIMYHbIE KOHKYPCHI, KOTOpPbIE MPU3BAHBI MPOBEPATh T'PAMOTHOCTH JIIOJIEH, HAIpUMeEp
Spellingbee. 10 copeBHOBaHUE, B X0/I€ KOTOPOTO JIFOASM Ha3bIBAIOT Pa3IUYHBIC CIIOBA, a OHU
JOJKHBI IPOM3HECTH 0 OyKBaM, KaK MUNIIYTCs 3TU MoHsITHs. KTo cienan omuOKy — BhIOBIBAET.
Ha xaxaom sTame KOHKypca JaroTcsi Bce Oojee CIOXKHBIE CIIOBA, MOKa HE OCTAHETCS OJUH
noGenutenb. BriepBele KOHKYpC ObUT MpoBelieH B janekoM 1925 roay U ¢ Tex mop He Tepser
nonynsipHoctu. Ceiuac Spellingbee npoBosT B pa3HbIX cTpaHaX MUpA.

3. METOANMYECKHUE PEKOMEHJAIWU 11O U3YUEHUIO TEOPETUYECKOI'O
MATEPHAJIA
N3ydenne moboro pasnena cienyeT HaUMHATH C O3HAKOMJICHHsI C BONPOCAMHU IUIaHA
u3ydeHus TeMbl. lIpu W3ydeHHH TEOpPEeTUYECKOTO MaTepuana HEOOXOIAMMO HCIIOJIb30BaTh
PEKOMEHAYEMYIO OCHOBHYIO M JIONOJHUTENIbHYIO JIMTEpPaTypy Uil JIy4lIero YCBOEHUS
MaTepuaia.
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OcBauBaTh TEOPHUIO CIEIYyET B COOTBETCTBUU C TOW IOCIEAOBATEIBHOCTBIO, KOTOpas
MIPEACTABIICHA B [UIAHE CAMOCTOSITENIbHBIX U IPAKTUYECKUX 3AHSITHI.

Metoauka paboThl C JIMTEPATYpOil MPEAyCMaTPUBACT BEJICHHE 3allUCH MPOYUTAHHOTO B
BUJIC IUJJaHA-KOHCIEKTa, OINOPHOIO KOHCIEKTa M T.J. OTO IO3BOJUT CHAEJaTh 3HaHUS
CHCTEMHBIMH, 3a(UKCUPOBATH M 3aKPEMUTh UX B AMSTH.

KoHcnekT — clioXkHBIM c1oco0 U3I0KEHUs COJEPKaHUS KHUTH UITU CTaTbU B JIOTUYECKOM
1oCJIe0BaTeNbHOCTH. KOHCIIEKT akKyMylupyeT B cebe MpeablayIue BUAbl 3alHCH, TT03BOJISIET
BCECTOPOHHE OXBAaTUTh COJEPKAHUE KHUIU, CTaTbU, TEKCTa, I'PAaMMAaTHYECKOro MaTepHala.
[ToaToMy ymMeHHE COCTaBIATH IUIAH, TE€3UCHI, JI€1aTh BBIIUCKU U JIPYIHe 3alUCH ONpEAeiseT U
TEXHOJIOTMIO COCTABJICHUS] KOHCIIEKTA.

MeTtoauyeckue yKa3aHus 110 COCTABJICHUIO KOHCIIEKTA
1. BHuMaTenbHO NOPOYMTANTE TEKCT. YTOYHUTE B CIPABOYHOW JIUTEpPAType WM CIIOBAape
HEemoHsATHbIE cioBa. llpu 3amucu He 3a0yAbTe BBIHECTH CIPABOYHBIC JaHHBIE Ha MOJSA
KOHCIIEKTa;
2. Beiienure riaaBHOE, COCTaBbTE INIAH;
3. Kpatko copmynupyiiTe OCHOBHBIE MOJOXKEHHUS TEKCTA;
4. 3akOHCHEKTUpYHTE MaTepuan, 4YeTKO Cleqys NMyHKTaM IuiaHa. lIpu KoHCHeKTHpOoBaHUU
cTapaiTech BbIPa3UTh MbICIIb CBOUMH CIIOBaMU. 3alIUCH CJIEIYET BECTH YETKO, SICHO.
5. I'pamoTHO 3anuceiBaiTe NUTATHL. LIUTUPYS, yYUTBIBAaUTE JTAKOHUYHOCTD, 3HAYUMOCTb MBICIIH.

B TekcTe KOHCIEKTa kKenarebHO IPUBOJAUTH HE TOJIBKO TE€3UCHBIE MOJIOKEHUS, HO U UX
JoKazarenbcTBa. [Ipu odopmIleHMH KOHCIIEKTa HEOOXOIUMO CTPEMHTHCS K €MKOCTH Ka)KIOTrO
npenioxkeHusi. MpICTu aBTOpa KHHUTH CIEAyeT H3jiaraTh Kparko, 3a00TsIch O CcTujie u
BBIPAa3UTEIbHOCTH HAIIMCAHHOTO. J{J1s1 yTOUHEHUS U IOIOJHEHHSI HE0OXO0IUMO OCTABIISITh MOJIS.

[Ipouienypa mpoBepKHM KOHCIIEKTa BKIIOYAET B Ce0sl MEpeyeHb BOMPOCOB 0a30BOr0 H
MOBBIIIEHHOTO YPOBHEH 17151 COOECe0BaHUsL.

MeTtoguyeckue peKOMEHAAIUN 10 MPEICTABJICHUI0 U 0(DOPMJIICHUTIO
pe3yJIbTaToB codecel0BAHUSA

CobecenoBanmne npeacTaBIseT cOOON MHAMBUIYAIbHYIO Oecely ¢ KaKIbIM CTYIEHTOM
M0 TPEUIOKEHHBIM BOIIPOCAaM € TMOCIEAYIOIIEH OLICHKOW HMX MOAroTOBKU. Llenbro maHHOM
(bopMBbl 3aHATHUS SIBJISETCS OCYILECTBJIEHHE TEKYILIero KOHTPOJs 3HaHUMl mo Teme. B 3amaum
co0ece0BaHNs BXOJUT MIPHUOOPETEHNE HaBbIKa pabOThI C ICTOYHUKAMU U JIUTEPATYPO; YMEHUS
TPAMOTHO COCTaBIISATh KOHCIIEKTHI U MOJIb30BAaThCS UMU; BBISBJISATH Pa3IMUHbIE TOUKU 3PEHUS HA
mpoOJIeMy U CTETIeHb €€ pa3pabOTaHHOCTH B JIUTEpAType.

CobecenoBanue mpenmnosaraeT  o0s3aTelIbHOE  KOHCIIEKTUPOBaHME TEKCTa WM
rpaMMaTH4eCcKOro MaTepuana, a Takke IpopadoTKy Beel MpeyIoKEHHON JINTEpaTyphl O TEME.

Bonpocsl myia cobecejoBaHuss M KpUTepUH olieHuBaHus mnpuBereHbl B POC naHHOM
JTUCIUIUINHBI.

4. METOAUYECKHE YKA3AHMUSA 110 BUJAM PABOT,
MPEJAYCMOTPEHHBIX PABOUYEM ITIPOTPAMMOM JTUCHHUIIJIAHBI
4.1. IToaAroToBKa K NPAKTHYECKUM 3aHATUAM
Memoouueckue ykasanus no n0020moeKe K npaKkmuyeckum 3aHamusm.

K camocrosTenbHOil paboTe OTHOCUTCS MOATOTOBKAa K IPAKTHUECKOMY 3aHATHIO U
BBITNIOJTHEHUE TOMAILIHETO 3aJaHUsl.

JlomaniHee 3aJaHUE COCTOMT W3 HHIAMBUAYAIbHBIX 3aJaHUil, Ipoueaypa IpOBEPKU
KOTOPBIX BKJIOYaeT B ce0si TepedyeHb NPAKTUYECKUX YIPAKHEHUH M  BOMPOCOB IS
cobecej0BaHUs.

HToroBplii NPOAYKT CAaMOCTOATEJIBHOM PadOThI: HHIUBUAYAIbHOE 3aaHHE.
CpencTBa M TeXHOJIOTHM OLIEHKH: cOOEceIoBaHueE.

4.2. MeToan4yeckune yKa3aHHsl M0 COCTABJICHUIO IJIOCCAPUS MO TEKCTY



[TomoGHO Mr060MY CIOBApIO TIIOCCAPUN COCTOUT M3 aBTOHOMHBIX JIEKCUYECKUX EIMHHII,

PacmoI0KEHHBIX:

- o andaswury;

- [10 Mepe MOSABIICHUSI TEPMUHOB B TEKCTE WJIU 3aJJaHUH;

- B COOTBETCTBUH C TEMOH M3y4aeMOro pasjesa JUCIHUILUIHHEI.

Jlyia cocTaBiieHUs TiI0ccapus MO 3a/laHHOM TeMe HY)KHO HalWTH MHGOPMAIUIO C pa3HbIX
UCTOYHUKOB (ceTh «VHTEpHETY, SHIIMKIIONEINH, MPAKTUYECKUE MOCOOUs, yaeOHas IuTeparypa),
U3YYUTh €€ U COCTABUTh B PyKOIMCHOM BapHaHTE WM MOJIb3YSACh TEKCTOBBIM MTPOLIECCOPOM.

PabGora nomkHa ObITH TmpencTaBieHa Ha Oymare d¢opmara A4 B TeYaTHOM
(KOMITBIOTEPHOM) UJIM PYKOIIUCHOM BapUaHTe.

Kaxnass nexcuueckas eIMHHUIA 3alMCHIBACTCS Ha OTIENBbHOW cTpouke. B cocrtaB ee
XapaKTepUCTUKU JOJDKHBI BXOJUTh HE TOJBKO KPAaTKOE TOJKOBAaHHWE, HO U KOMMEHTapHH,
IPUMEPBI, MOSICHSAIOUINE UTAThI, CCBUIKM HA JIUTEPATypy. | JIaBHBIM OTIMYHEM TJIOCCAPHUS OT
OOBIUHBIX cloBapel sBisieTcs (OPMUPOBAHKE €TO B KAYECTBE €AMHOTO KOMIUIEKca HHGOpMauu
B COOTBETCTBUH C MCCJIEAOBATEIBCKON MIM IPAKTUUYECKOM 3a1a4ueil.

PexomeHaanum no cOCTaBJIEHUIO IJIOCCAPUSA:
* 'naBHOe mpaBWJIO TJiOCCApPUSl — JOCTOBEPHOCTb. llosicHEHMe MODKHO Hamboyiee TOYHO
OTpaXkaTb CyTh JIEKCUYECKOW EIMHHUIIBI.
* [TosicHeHUe T0/IZKHO OBITH KOPPEKTHBIM M MOHATHBIM. Helb3st CIoIb30BaTh OTKPOBEHHBIE
JKaApPTOHU3MBI, HO U CJIUIIKOM CIIOKHBIM Hay4HBII TEKCT MOXKET TOJIBKO 3alyTaTh MOJIb30BaTEs.
* YuuThIBaTH BCe BapuaHTbl. ECIM OAMH M TOT XK€ TEPMHUH MOXKET HMMETh HECKOJIbKO
pPaBHO3HAYHBIX 3HAYECHMI, HY)XHO YYHTHIBAaTh BCE BapHaHThl, U HAa KOHKPETHBIX MpHUMepax
MIPUBOJIUTH 3HAYCHNUE TEPMHUHA B TOM I HHOM KOHTEKCTE.
HTOroBblii NPOAYKT CAMOCTOATEILHON PA0OTHI: CIIOBAPHAs CTAThS.
CpeacTBa M TEXHOJIOTHHM OLEHKH: COOECEeIOBaHUE.

5. METOOAUYECKHUE YKA3AHUSA IO MOATOTOBKE K 9K3AMEHY

[Ipouienypa mpoBeneHUs 3IK3aMeHA OCYIIECTBIETCS B COOTBETcTBUM C [lonoskeHuem o
NPOBEJICHUN TEKYIIEr0 KOHTPOJISI YCIIEBAeMOCTH M TIPOMEKYTOYHON aTTeCTAIlMH OOYYAIOMIMXCS T10
o0pazoBaTeNbHBIM IPOorpaMMaM BBICIIIET0 00pa3oBaHusl - mporpamMmam OakanaBprata B CKDVY.
B sK3amMeHaIMOHHBIN OUJIET BKITFOUAOTCS 3a1aHHs 1S IPOBEPKU:
1) uzyyaromiero yTeHus (HAy4HO-TIOMYJISAPHBIA TEKCT MU TEKCT OBITOBOTO, COLIMOKYIBTYPHOTO
XapakTepa Ha HHOCTPAHHOM si3bike 00bemMoM 110 2000 mey. 3H.);
2) NeKCUKHU U TpaMMAaTHKH (TecT, 00beM - 10 nmpeanoxeHuil);
3) MOATOTOBJIEHHOW YCTHOW pEYH MOHOJIOTHYECKOTO XapakTepa (COOOIIeHHe Ha OAHY W3
M3YYEHHBIX TeM, 00beM - He MeHee 15-20 ¢pa3).

Jnst momroToBk 1o 6mery otBogutest: 20-25 MuH.

[Tpu moAroTOBKE K OTBETY CTYACHTY MPEAOCTABIISIETCS MPABO MOIB30BAHUS: CJIOBAPEM.

[Tpu poBepKe MPaKTUYECKOTO 33 IaHMs, OI[CHABAIOTCSL:
- TPaBWILHOCT (DOHETHYECKOTO W JIEKCHYECKOTO CTPOsi MHOCTPAHHOTO SI3bIKA; TMOHMMAaHHE
WHOSI3BITHOTO TEKCTa ITOCPEJCTBOM YaCTHYHOTO TIEpeBOa U B popMe Oece/bl ¢ IK3aMEHATOPOM
IO €r0 CO/IePIKAHUIO;
- KOPPEKTHOCTH BBITTOJTHEHUSI JICKCHKO-TPAMMAaTHIECKOTO TECTa;
- COOTBETCTBYIOIIIEE YMOTpeOsieHne JNEeKCUKH, (POHETUKH U TPAMMATHUKHU TPU MOHOJIOTHYECKOM
BBICKA3bIBAHUH; JIOTHYHOCTh U TIOCJICIOBATEIIBHOCTDh BBICKA3bIBAHUS, TEMIT PEYH.
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