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Ipaxmuxa peuu: Public Relations Advertising. Distinctive Features of Public
Relations Advertising. Advantages of Advertising. Control of the Message.
oRisadvantages of Advertising. Credibility. Timing and Context. Basic Types of
PR.—Advertising.—mage-building. Investor and Financial Relations. Forms of

Financial Advertising. Public Service. Advocacy. Announcement. Key Elements
of a Print Advertisement. Using an Advertising Agency. Other Advertising
Channels. Posters. Sponsored Books. T-Shirts or “Walking Ads”. Buttons and
Stickers. Hot Lines and Toll Free Numbers. Outdoor Advertising. Advertising Is
a Major Industry. Press. Printed Documents. Branded Content. What is Public
Relations? Ancient Origins of Public Relations. Public Relations in Religious
History. Public Relations in Colonization. Public Relations in Colonial America.
Modern History of Public Relations. The Internet Advertising. Buzz Marketing.
Sales Promotions and Displays. Direct mail and e-mail. Logos. Public Relations
and Lobbying. Event and Sports Sponsorship. Product and Corporate
Advertising. Mass Media Effects. Mass Media Influence. Different Types of
Mass Media. What is the Importance of Public Opinion in Media. PR and
Marketing. How to Choose Between PR & Advertising. Public Relations
Process. Public Relations Tools. Creating a Successful PR Campaign. The Most
Successful PR Campaign of 2012. Public Relations Evolution. Nine Essential
Skills for Any Public Relations Professional.

I'pammamuxa: Tlpomenmee Bpems rpynnsel Indefinite  HenpaBHIBHBIX
TJ1aroJjioB.

MecTo mpsIMOTO, KOCBEHHOTO | MPETIOKHOTO JoToHeHuH. ['maron «to have» u
obopot «have got». HeompeneneHHsle MecTOMMEHHs «some, any». OGopot
«there is, there are» B Hactosmem u mporirenieM BpeMeHax rpymmsl Indefinite.
MopansHbIe Tarojiel «Can, may, must». Hacrosimee Bpemst rpymmsl Perfect.
Bripaxkenue n0JKEHCTBOBaHUSA B AHIJIMHMCKOM s3bIKe. BompocHuTenbHO-
OTpULIATCIILHBIC NMpCAJIOKCHUA. CJ'IO)KHOHO,Z[‘II/IHeHHLIG NpECAIIOKCHUS.
Bynymee Bpems rpynnsl Indefinite. CroXHONOAYMHEHHBIE IPEJIOKEHUS
(mponmomxenwue). CornacoBanue BpEMEH. CornacoBanue BpEMEH
(mpomomxkenue).I'maronsr «to speak, to talk, to say, to telly. Beipaxenue
MPOCHOBI WK MPUKA3aHUs, OOPAIICHHBIX K 1-My WK 3-My JIHIy, TPH TTOMOIIH
riarosa «lety. I[OHOJ'IHI/ITGJ'ILHI)IG MNpUAATOYHBIC MPCAJIOXKCHUS, BBCJICHHBIC
corozoM «if»y wmm «whethery. Coueranus «a little, a few». Crpanarenbhbit
3ajor. CneunanpHble BONPOCH B KOCBeHHOW peun. Ilpomeamee u Oymymiee
Bpemsa rpynnsl Continuous. Ilpocbba u mnpukazaHue B KOCBEHHOH peuw.
Hpm[aTOque MMPEAJIOKECHUA CICACTBUA. Crenenu CpaBHCHUA IMpUIaraTCJIbHbIX.
Uwmennpie  OesnuuHble npeanoxenus. CTeNeHW CpaBHEHHsT Hapeuuil.
CpaBHI/ITGJ'IBHLIC KOHCTPYKIINN «as ... as, not so ... as». I'maronpHbIe OE3IMYHBIE
MNPCAJIOKCHUA. CroBa-3aMeCTHTEIIH. yHOTpC6J'IGHI/IC apTUuKJIA C HMMCHaMH
cobcTBeHHBIMA. HeompeneneHabie MECTOMMEHMSI, TIPOU3BOHBIC OT «SOome, any,
no, every». Ilpuuactabie obGoporel ¢ mnpuuactuem | wu Il B ¢yHkuum
OIMPCACIICHUA U 00CTOATENBLCTBA. HpI/I‘-IaCTHI)Ie 060pOTBI C MIpHU4YacCTucCM | B
¢dbyakmun  obcrosiTenscTBa.  KOHCTPYKIMS:  CIIOXKHOE  JOTIOIHEHWE TI0CIe
riarojoB  «to want, to expect, should (would) like». JIBoiiHble cTeneHu
CpaBHEHHS. YTOTpeOJieHue TepyHIusl Mocie riaroyioB «to stop, to finish, to
continue, to begin, to go on, to mind». IIpomeniiee Bpems: rpymmnsl Perfect.
KOHCTII)YKI_II/ISI «CJIOXHOC JOITOJTHCHUEC» I10CJIE TJ1aroJioB BOCITPUATHA.
BO3BpaTHLIe MCCTOUMCHHUA. KOHCTp}IKLII/ISI CJIOKHOC JOIIOJTHECHUE ITOCJIC Ij1aroJja
«to make». Coro3s «neither ... nor». Coroser «either ... or; both ... and» .
CoxkpaiieHHbIE YTBEPAUTENbHBIE M OTPHUIATEIbHBIE MPENJIOKEHHS THMAa «SO
shall I, neither did he». Bymymee Bpemst rpynmer Perfect. Bbynymee B
npomiennieM. PacuneHeHHbIe BOMpPOCHl. MopanbHBId THaroa  «needn’ty.
Bpemena rpymmer  Perfect crpamatenmpHOro 3ajora. BockiuIaTenbHBIE

MIpeIOKeHHUS.  YKazaTenbHOe MecTomMenme «such». Pox w umcno wmmen




CYIICCTBUTCIIbHBIX. KpaTKI/IC OTBCTHI HaA O6H_II/IC BOIIPOCHI. Hennunrie (bOpMBI
rjaroJja.

Pesynbrarsl
OCBOEHHUS
JVCLIUTUTHHBI
(Moyist)

Bnaneer rpaMMaTH4eCKUMU KOHCTPYKLUSMHU U JEKCHUKO-
rpaMMaTU4eCKMM  MHUHUMYMOM B  o0beMe, HEOOXOAUMOM s
3G(PEKTUBHONH  COIMOKYJIbTYPHOH KOMMYHHMKAllMM B  YCTHOM U
MUCbMEHHOM (opMax; BbIOMPAaEeT KOMMYHUKATHUBHO NPHEMIIEMbII CTHUIIb
JIeIOBOTO OOILICHUS Ha WHOCTPAHHOM S3bIKe, BepOalbHBIC CPENCTBa
B3aUMOJICHCTBHSI C NApTHEPAaMH B YCTHOM M MUCBbMEHHOH (hopMmax; BereT
JETOBYI0  TEPENUCKy,  YYHUThIBasE  OCOOCHHOCTH  CTHIJIMCTHKH
o(uLMaNBbHBIX U HEOUIMATIBHBIX TUCEM, COLMOKYJIBTYPHBIE PA3JIUYUs B
(dopmaTre KOpPPECHOHICHIIMM HAa WHOCTPAHHOM s3bIke. Vcmonmb3yer
MH(POPMALIMOHHO-KOMMYHUKALIMOHHBIE ~ TEXHOJIOTUM  IIPU  IIOUCKE
HeoOXoauMoOi MH(OpMAMM B TPOLECCe PEHICHUS CTaHAAapPTHBIX
KOMMYHHUKATHBHBIX 33/1ad Ha MHOCTPAHHOM SI3bIKE; BIJIAZICET TEXHUKOH
paboTel ¢ pa3zHOOOpa3HON HH(DOPMAIMOHHO-CIIPABOYHOU JIMTEPATYpOi
(Bximrouast Qaiinsl MIHTEpHETA M 3JIEKTPOHHO-CIPABOYHYIO JIUTEPATYPY).
Bnageer npuemMaMu caMOCTOATENBHOU PabOTHI € SI3BIKOBBIM MaTEpHAIOM
(JIekcuKOM, rpaMMaTUKOM, (POHETUKOI) C UCIIOJIB30BAHUEM CIIPABOYHOM U
y4eOHOH JNHTEepaTyphl; JEMOHCTPUPYET YMEHHE BBINOIHATH IIEPEBOJ
po¢eCCHOHATIBHBIX TEKCTOB ¢ MHOCTPAHHOI'O Ha FOCYapCTBEHHBIH SI3bIK
1 00paTHO; BHIOMpAET ONTHUMAJBHBIE PEYEBBIC CPEACTBA M IPUMEHSET
3¢ deKTUBHbIE KOMMYHUKATUBHBIE TEXHOJOIMHU Ha MHOCTPAHHOM SI3bIKE B
cdepax COILIMANTBHO-KYJIBTYPHOTO, aKaIEMHUYECKOTO u
PO ECCUOHATILHOTO OOIICHMS.

TpynoemMkocTs, 3.€.
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CDOpMLI OTYCTHOCTH

3auéT
DK3amMeH

ITepeyeHb OCHOBHOM M JONOJTHUTE/ILHOM JIUTEPATyPhl, HCOOXOAUMOI 1JIs1 OCBOCHHS

JTUCIHHUIIINHDI
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1. XKurynoa, XK. I'. AHmmiickuil s3bIK JUId OO0ydYaroLUIUXCA IO
HampaBiieHHut0 «Pexnama U CBSI3M € OOIIECTBEHHOCTHIO» : YydeOHOe
nocobue / XK. I'. XKurynosa, FO. E. Kocrepuna, E. B. lluno. — Owmck :
OMCKHii rocyTapCTBEHHBIN TeXHIHUECKUH yHuBepcuteT, 2019. — 88 ¢. —
ISBN 978-5-8149-2786-6. — Tekct : snextponusiii // Ludposoit
obOpazoBarenbubii  pecypc IPR SMART : [caiit]. — URL:
https://www.iprbookshop.ru/115404.html — Pexum gocryma: s
aBTOPU3UP. M10JIb30BATENEH

2. 3yokoB, A. JI. English for Public Relations and Marketing =
Anrnuiickuii B cdepe cBsizel ¢ OOIIECTBEHHOCTHIO M MAapKETHHTra:
NPaKTUKYM : ydeOHoe mocobue / A. JI. 3yOkoB ; mox penakuueit E. FO.
Bri6opuoBoii. — Hoocubupck : CI'YIIC, 2021. — 72 c. — ISBN 978-
5-00148-241-3. — Tekct: 5nekTpoHHbIH / JlaHb : 3IEKTPOHHO-
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